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MP3.coni Ruling Mulled
Questions Linger After labels' Victory
BY EILEEN FITZPATRICK the debut of the service, which aUow-s

LOS ANGELES—While the music

industry is calling a judge's ruhng
against MP3.com a victorj; it is but

one battle in what is shaping up to

be a long war
over maintaining

rightful control

of copyright per-

formances and
music on the Internet.

In a recent summarv judgment,

(BillboardBuMe<i/i, May 2), U.S.

District Judge Jed Rakoff ruled that

MPS.com's My.MP3 service violated

copyrights of member companies of

the Recording Industry Assn. of

America (RIAA). The RIAA had
filed the lawsuit on behalf of its label

members in January within weeks of

Majors All Move

Toward Eod Of MAP
BY ED CHRISTMAN
NEW YORK—With all five of the

major labels now having apparent-

ly signed the Federal Trade Com-
mission's (FTC) consent decrees

that will eliminate their minimum-
advertised-price (MAP) policies

(BilIboardfiuHe<in, May 3), the

FTC is expected to publicly post the

ruling imminently and invite public

comment.
The Warner Music Group signed

a decree in January but didn't dis-

close that information until early

April, when it filed its 10-K form
with the Securities and Exchange
Commission. Sources say the other

majors signed the consent decree

sometime during the April 27-May 1

{Continued on page I^ii)

Sony, Universal Link For Web
Subscription Service

users to access albums via a person-

al Internet account. The RIAA suc-

cessfully argued that MRi.com had

illegally amassed a database of more
"

than 4.'),000 CDs
for the service.

In a statement,

RIAA president/

CEO Hilary
Rosen said the trade group was
pleased with the decision but WTHildn't

comment further.

As the case moves into the penalty

phase, My.MF3 continues to operate

until damages can be assessed.

In fact, MP3.com CEO Michael
Robertson says that the sennce vrill

continue to operate even if it is forced

(Continued on page H5)

Arista's Reid To Seel(

A Calm Transition
BY MELINDA NEWMAN
LOS ANGELES—Following the

long-expected May 2 announcement
of Antonio "L.A,"

Reid as president/

CEO of Arista
Records (Bill-

boardBuUetin,
May 3), succeed-

ing Clive Davis,

managers of

Arista acts say
they expect every-

thing to calm
down following

what could be a

rocky transition period.

"I'm sure that everybody there

and L.A. Reid will have the best of

REID ZELNICK

IPiNMENT

R&B Retail Doesn't Fear Net
But Merchants Are Urged To Upgrade Services

BY GAIL MITCHELL
LOS ANGELES—Despite the

Internet's rapid growth, African-

American independent retailers

contend they have a

three- to five-year win-

dow before

it becomes
a major
threat.
And by
using that

time to

upgrade
services, cross-promote, further

build customer bases, and solidi-

fy ownership control via their

own Web sites, they hope the

threat will be defused.

"My advice to retailers is to

just upgrade your service. After

all, if you've been in business for

any period of time, it wasn't the

Internet or any of the

new technology that

built our
business-

es in the

first
place,"
says
George
Daniels,

owner of 30-year-old Chicago
mainstay George's Music Room.
"So I don't feel threatened. The
best advertisement has always

(Contin ued on page 15.ij

intentions in making as smooth a
transition as possible," says David

Passick, who manages developing

Arista rock acts

Angle Aparo and
Sister Seven.
"However, transi-

tions, unfortunate-

ly, do not happen
smoothly from a

Friday to a Mon-
day. I think we
have to accept the

fact that there is

going to be a tran-

sition period, and
that things will be put on hold for a

minute. Ultimately, I hare faith that

(Continued on page li6)

Womack Inspires

On MCA's 'Dance'
BY DEBORAH EVANS PRICE
NASHVILLE—Every so often a

song comes along in an artist's ca-

reer that serves as a defining mo-
ment. "I Hope You Dance" is that

moment for Lee Ann Womack.
"It's a career record," says MCA

Nashville chairman Bruce Hinton.

"Every now and then, there's the per-

fect match of song and artist. To me,

it's definitely on anyone's serious list

to be considered for song of the year.

(Conthuied on page 1^5)
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Atlantic, AOL Team For Album Campaign
BY MARILYN A. GILLEN
NEWYORK—WhUe America Online (AOL)

and Time Warner are awaiting consumma-
tion of their planned mega-merger, the first

synergistic fruit of the pairing is already evi-

dent in a forthcoming album from Atlantic

Records act matchbox twenty.

"Mad Season By matchbox twenty," due

May 23 woridwide on Melisma/Lava/Atlantic

(Billboard, April 1), will be the focus ofwhat

Atlantic Records executive VP/GM Ron
Shapiro calls "a groundls-eaking, interactive

marketing campaign the Ukes of which has

never been done before."

In true back-scratching fashion, the initia-

tive is designed not only to expose AOL's 22

million subscribers to tlie music of matchbox

twenty but also to put AOL's services and

music-related prod-

I

ucts directly into the

^^^^^B hands of matchbox
twenty fans.

^i(Sk Among the key
elements in the mul-

"V^jt tifaceted global pro-

motion are inclusion

^^^H ^^^^B °^ several pieces of

AOL software on the

SHAPIRO CD itself, as weU as

extensive tie-ins

between the album and the band and a wide

range of AOL properties worWwide. Album
packaging will flag the inclusion ofthe added

interactive material, according to Shapiro.

Atlantic says initial album shipments will

be sUghtly more than 1 million. The group's

previous release, 1996's "Yourself Or Some-

one Like You," has sold 6.9 million copies in

the U.S., according to SoundScan.

Among the online events planned for AOL
members are a special AOL band area that

will have music previews, videoclips, tour

news, photos, and links to the act's officialWeb
site; ongoing tour coverage from dates along

the band's club trek, beginning May 16; an

online chat with the group on May 22, which

will be available simultaneously to AOL sub-

scribers in the U.S., Canada, Australia, and

the U.K., among other territories; and a band

tie-in to the launch of AOL's new You've Got

Pictures service, which will see the members
ofmatchbox twenty choosing the winner of a

"mad season"-themed digital photo contest

As the online service promotes the band,

so too will the act help promote AOL's ven-

tures. Each matchbox twentyCD will be bun-

dled with two AOL-owned Internet music

player properties, which are used to play back

music online: a dedicated Spinner player and

a customized version ofAOL'sWinAmp play-

er with a matchbox twenty skin. ("Skin"

refers to the player's aesthetic appearance.)

The Spinner player offers direct access to

a band-designed Internet channel, dubbed

"matchbox twenty radio," while theWinAmp
plaver will give the user access to a live bonus

track, "You And I And I."

Users do not need to be AOL subscribers

to access and use the players or the Internet

channel and the bonus track, according to

Josh Palsra;GM of SjMiner/NuUsoft, two AOL
properties.

"Those who ward to sign up, however, will

be welcomed aboard: Discs also contain AOL
start-up software offering the opportunity to

sign up for a free trial subscription to the ser-

vice, according to an AOL spokeswoman.

Shapiro declined

to offerany spediks

regarding terms of

the software deal

with AOL, calling it

only "win-win for

everybody."

AOL has done

such start-up bundling deals before with otJier

labels, but this marks the first time it has put

its Sjinner and WinAmp plajers directly onto

a music product

"While you've seen online promotions for

musK before, this is really the &st time that

we've brought together so many different

pieces of the promotional puzzle, including

value-added content and software on the CD,"

says Ffelser. "It's great for matchbox 20 fans

who just purchased the CD, because now they

get a bonus track and a cool castom version of

both ofour plajers, and it's great fcr us because

they also get introduced to our music services."

While the inclusion of interactive elements

or "hyperlinks" on music CDs—^which move

users into the online environment wliere they

could, conceivably, buy product from other

Web merchants or labels—is a primarj' com-

plaint in a suit filed by the National Assn. of

Recording Merchandisers (NARM) against

Sony Music, Shapiro says he anticipates no

problems with the matchbox twenty bundles.

"The whole intent of this is marketing and

promotion for matchbox twenty and AOL," he

.says. "The intent is not to be selling match-

bcK twenty albums outside of our retail part-

ner base."

NARM representatives could not be

reached for comment by press time.

Michael Lippman, manager of matchbox

twenty, says the upside of the cross-promo-

tional opportunities in the AOLTime Warn-

er merger was immediately evident—and

appealing—to him v^iien news of it broke.

"It was a light bulb going off;" he says. "As

we were making this record and we saw the

Internet developing, we were trying to figure

out what we could do to make sure that we
continue to have a relationship with the kids.

That's the most important thing for us.

"So then when AOL and Time Warner
[agreed to merge], I called [Warner Music

Group chairman/CEO] RogerAmes and said,

'Here's the perfect opportunity to do some-

thing special,' " Lippman adds. "And I'm real-

ly haRjy with how it turned out—even more

so than I expected to be."

Atlantic's Shapiro also says that the desire

to do something "special" was the spark for

the campaign. "Matchbox twenty is one ofour

biggest-selling
albums and our

biggest stars, and
this sophomore
album oftheirs is not

only so hugely antic-

ipated after their

debut album
achieved diamond award [certification] sta-

tus, but certainly even more so after (band

memberJ Rob Thomas' celebrated turn with

Santana (on the Grammy-winning "Smooth"

from Santana's "Supernatural" album].

"So we were of course already sitting

around thinking, 'What kinds of things can

we launch and market this record with that

have never been done before? How bigcan we
make it, not Just because of the anticipatron

but because of how brilliant we think Oils

album is?' " Shapiro continues.

"So we were in the mind-frame of 'un-

precedented, big, huge,' and the backdrop of

that of course, were the mergers going on
with our parent company, one of which was
AOL [and the other being Warner Music's

merger with EMI Recorded Music]," he says.

"So, needless to say, we thought 'Oh God,

AOL; let's go talk to AOL.'

"

Shapiro adds that Atlantic has consistent-

ly looked to mine promotional and marketing

opportunities from its related companies,who-

ever they may be, including theWB Netwraic

and Time Warner's film and cable operations.

"We ahva>'s try to avail ourselves of sj-ner-

gies in the relationships with our sister com-

panies," he sajs. "We've been verj' pro-active

on those fronts and have broken acts through

them. We are very synergj'-minded. So I say

to our parent company, 'Keep on merging, and

we'll keep exploring opportunities with our

partners.'

"

LETTERS

COPYRIGHTS, WORK-FOR-HIRE S NAPSTER
Arti-sU; must .speak out! As explained in

my Jan. 29 Billboard commentai">' ("C'Right

Change Spells Trouble For Artists"), Con-

gress amended the Copyright Act by adding

"sound recordings" to the definition of

works that may be considered "works made
for hire." As a result, featured artists could

lose the right, previously existing in the

CopjTight Act, to regain ownership of their

sound recordings after 3.5 .vears from the

date of copyright. Artistic control of the

recordings and the future stream ofincome

generated by them are at stake. The Amer-
ican Federation ofTelevision and Radio Art-

ists (AFTRA) has been working tirelessly

to reverse this harmful change. It's time for

everyone concerned with this ill-advised

change to call your U.S. representative at

202-225-3121, advise them of your concern

on this is.sue, and urge them to eliminate the

new amendment and protect artists' rights.

Ann E. Chailovitz

National Representative/Staft Counsel.

AFTRA
New York

In "Letters" in Billboard's April 29 issue,

artist Christine Lavin makes the case that

because record labels unfairly exploit their

artists by lajing claim to a disproportionate

share of royalties, they deserve to be ripped

off by rogue entities such as Napster Lavin

confuses two separate issues: the onerous

nature of recording contracts and simple

copyright infringement Theft of intellectu-

al property is just that—theft—regardless

of the rightful owners. No one (except the

labels themselves. I suppose) disagrees with

Lavin that artists regularly get raw label

deals, but in the event they were getting

their fair share, they would still be as vic-

timized [by Napster] as the labels. She says,

"The rules have changed," but the rules have

not changed; copyright law is copjTight law.

Furthermore, the laws of supply and de-

mand have survived every business innova-

tion, and the Internet will not escape. No
Web-based entity w ill ever get people to buy
what they don't want—just ask the folks at

NasdaqI That a respected veteran like Lavin

cannot recognize these principles is dis-

heartening and another ca.se of musicians not

being good business|«ople. That's the "rule"

that ought to change.

Jefferson Thomas
New York

IjeUeraappeiriagonthufMgeaervetSBtarvm for the exptwaion of viewi^ of general interesL The opiiuani^ offered here are not neceasjirilj- Uiose of BiUtmard or it* inMumenient_

Letteni should be submitted to the Lettent Editor. BilltMord. l.'il.'i Broadwa.v; New Yorlt. N.Y. iWOti.
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• THE BILLBOARD 200 •

1 * NO STRINGS ATTACHED' 'N SYNC •
150

CLASSICAL
* SACRED AAIAS • ANDREA BOCELU • PHKjn

116

CLASSICAL CROSSOVER
* WO*CE OF AN ANGEL • CHAJILOTTE CHURCH • «JfJT { lA^yoM

116

COUNTRY
* av • DOQE CHICKS • MCMuMtNI

37

HEATSEEKERS
* S CLUB 7 • S CLUB 7 • potTOOT

24

INDEPENDENT
* LOVE AND BASKETBAU. • SOUNOTKACK • OrtpawoOK

127

INTERNET
* SJLVER & GOLD • NEIL YOUNG • SEP8ISC

131

JAZZ
* WHEN r LOOK IN YOUR EYES • DIANA KRAU • VCflW

41

JAZZ / CONTEMPORARY
* TOMORROW TODAY • AL JARfI£AU • Gflf

41

NEW AGE
* NOUVEMJ FLAMENCO • OTTIHAR UEBERT • HIGHEH oa*vE

118

POP CATALOG
* MY OWN PRISOfJ CREED • *IND i#

18

R&B/HIP-HOP
* THE HEAT • TONI BRAXTON • LAfACE

33

• THE BILLBOARD HOT 100 •

* MARIA MARIA
1 SANTANA FEATURING THE PRODUCT G&8 • MKIA

148

1

ADULT CONTEMPORARY
* BREATHE • FA/TH HILL • WWiNER BROS

139

ADULT TOP 40
* EVERYTHING YOU WANT • VERTICAI. HORIZON • HCA

139

COUNTRY
* BITY ME A ROSE • KENNY ROGERS • DWAMCVCHEII

39

DANCE / CLUB PLAY
* IF IT DONT FIT * ABIGAIL • ORexMlJCious

35

DANCE / MAXI-SINGLES SALES
* SAY MY NAME ' I>ESTINY'S CHILD • COLiJM9w

35

HOT LATIN TRACKS
* A PURO D04.0R • SON BY FOUR - sow oecos

117

1

R&B/HIP-HOP
* HE WASN'T MAN ENOUGH • TONI BRAXTON • LWAa

30

RAP
* WOBBLE WOBBLE • 504 BOYZ • NO tlMJI

32

ROCK / MAINSTREAM ROCK TRACKS
* KPmONITE • 3 DOORS DOWN • bepubuc

141

ROCK / MODERN ROCK TRACKS
* OTHERSIDE > RED HOT CHIU PEPPERS • UAMINEIIBflas

141

TOP 40 TRACKS
* 1 TRY • MACY GRAY • Enc

142

• TOP VIDEO SALES •

* STAR WARS: EPISODE 1 - THE PHANTOM MENACE 133

DVD SALES
* END OF DAYS • UNIvmAl SJumos HOME vinto

133

KID VIDEO
* MARVKATC&ASHLCV: SWITCHING GOAL2 • ou*LSINI VIDEO

134

RENTALS
* THE SIXTH SENSE • HOU>\bOOO PICTUIES HOME VIDEO

133

No. I ON THIS WEEK'S UNPUBLISHED CHARTS
BLUES

* BLUES W SUNR1S£

STEVIE RAY VAUGHAN AND DOUBLf TROUBLE • ifOO

CONTEMPORARY CHRISTIAN
* GOOSWOMONG-UVE

THE BHOOKLYW TABERNACIC CHOW MJ c omwjnicatow

GOSPEL
* GOO rS WORKING - UVE

THE BROOKLYN TABEBIMACtX CHOtR ' W COMMJNIC^JIONS

KID AUDIO
* RADIO DISNEY iAMS VOL 2 • VARfOUS ARTKIS ^iWVI DiSfCV
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and Universal Music Group an-

nounce Internet sutiscription serv-
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Moses Is promoted to notional

director ot urban soles tor Colum-

bia Records
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Island/ Del Jam.
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readies "Rlgnteous" set (or Inter-
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1 a Boxscore: Jimmy Buttett &
the Coral Reefer Bond gross more

than 1 million in Ctiukj Vista, Colli,

22 Continental DrlTt: Kyle Vin-

cenl mattes poppy roci('n'roil on

•Wow & Flutter.'

24 Popular Uprisings: A Per-

(ect Circle Is set to release its

debut album. "Mer De Noms,'

and will tour with Nine inch Nolls.

26 Reviews > Previews: Ai-

bums trom Hanson, Jefl Buckley,

Oceonia, and Indigenous ore in

tbe spotlight.
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29 MB: Sweet Honey In The

Rock k)oks to expand its tan twse

with kids' album and songbook.

32 Wonls * Deeds: Instriimen -

toi hip-hop mokes serious noise

in the U.K.

32 Rhyltim Section: Keily

Price's charitable "Love Sets You

Free' achieves Greatest Gainer/

Soles status.

34 Dance: All-star lineup tor

Billboard Donee Musk; Summit

grows with recent additions

36 CountTY: Songwriters begin

using the internet to hetp pBch

songs.

41 jQzz/Biue Notes: Scottish

guitarist Martin Taylor makes his

U.S. debut with "Kiss And Tell' on

Legocy/Columbia.

42 Pro Audio: Chris McHnle

indulges love of rock'n'roll with

side projects at commercial stu-

dio Irving's Place.

115 Songwriters a PubiHh-

ors: Decco Broadway returns wtih

a 'Wild Party.'

116 ClQsslcal/Keepliig Score:

The scaling bock of BMG Ckissics

Is just the state ot the business.

117 1 ntin HntM- Snn Antn-

nio's Tejono Conjunto Festival

otters 0 slew ot acts, honors.
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122 Hits ot the Wnrld- n»if1fi

& Neutrino's "Bound 4 Do

Reiood' debuts atop the U.K.

chart.

123 Olobnl Music Pulse:

Rodioheod gdins on the Beatles in

U.K. popularity survey.
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125 in-slnre CD mnniilnctiir-

ers grow as Handiemon joins the

ranks.

127 Deciarotlons Of Indaimi-

dents: Employee dismissal at

Rounder causes controversy.

129 BetoH Trark- Thfl pnri nf

minimum advertised pricing could

meun the return ot toss-ieader

selling of music.

131 Sites -t- Sounds: i ni inr^h

Medio debuts service that ollows

customers to personalize their

music and video streams.

1 32 Home Video: DVDs grab

ainnosf a quarter of the U.K. video

market In the first quarter of

2000.

1 34 Child's Play: Zony Brainy

and Noodle Kidoodle hope merger
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will pay off.

PlMMMIIIIIB

138 New top 40 Stations aim

to build on audience with young-

er demographics.

141 The Modem Age:

Mighty Mighty Bosstones' Dicky

Barrett leaves the group's "So

Sod To Soy' open to interpreta-

tion.

1 42 Airwaves: Counting

Crows' "Mrs. Potter's Lullaby'

almost didn't make it to radio.
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143 Music Video: The Online

Music Channel and MeTV.com

band together for specioily pro-

gromming.
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1 24 Updote: Amencon Society

ot Young Musicians to host spring

l)cnefit concert in Los Argeles.

135 CiassillBds

1 54 Between the Bullets: Tnni

Broxton proves to be no match for

the unsinkobie 'N Sync.
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Online
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1 56 Chnrt Bent- 'RiTay;' lYvnB

up smelling sweet on the charts.

156 Homefmnt: Bilihnnrd

awords scholarship to Berklee

College of Music senior.

Jive Works Net To Help Spears Do It Again
BY GORDON MASSON
LONDON—Jive Records is using Inter-

net-bred marketing techniques to supjwrt

the global launch of Britney Spears' sec-

ond album, "Oops! ... I Did It Again." A
dileinma in the artist's schedule is the main
reason behind the campaign, which sees

the teenager involved in some global activ-

ity of her own, courtesy of li\'e promotion-

al performances May 2 in Japan and May
5 in France.

The launch events, in Tokyo and F^ris,

are being touted by Jive as among the most

ambitious ever staged for the internation-

al debut of a new album.

Joined by 1,000 members of the world's

leadingconsumer media from more than 29

countries, Spears is taking part in press

conferences, photo shoots, 'TV news broad-

casts, and one-on-one interviews ahead of

the album's release—May 3 in Japan, May
18 everywhere else. Zomtia imprint Jive

hopes that the four-d^ stint between Ibkyo

and Paris will be the catalyst to propel

Spears' latest offering on to even greater

achievements than these of her multi-platr

inum debut set, "... Baby One More Time."

Both of the launch events involve an
onstage interview with the artist, the

screening of exclusive

behind-the-scenes video

footage, and a live per-

formance that will

include songs from
"Oops! ... I Did It

Again."

Stuart Watson, man-
aging director ofZomba
International Record

Group, says the use of the Internet will not

help cut the promo costs; he points to the

cost of flying in hundreds ofjournalists to

rendezvous with Spears. He tells Bill-

board, "If a superstar artist could possi-

bly put themselves in every territory ofthe

world to do their promotion, it would he

great, but let's be realistic . . . It's time now
to start bringing the media to the artist

rather than the artist to the media.

"As a result, we decided to do an

Asia/Pacific and a European launch and

to fly the media to Britney," he adds.

"This was driven by the fact that we had

a limited period only for international pro-

motion. That period is seven days, so we
had to come up with something to cover

the world."

Zomba and its imprint Jive are har-

nessing the power of the Internet with a

strategy that includes the Webcasting of

both launch events. International viewing

pages have been created to allow localWeb
site partners to access the available con-

tent A range of additional online initiatives

will be exploited locally by Zomba Inter-

national Record Group ofRces around the

world.

RealNetworks is Jive's exclusive

streaming partner for the two regional

launch events. The content is being edit-

ed, uploaded, and streamed on demand
(Ccmtinued on page 149)
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NARM Takes Stand On E-Commerce
Position Paper Outlines Rigtits Of Consumers, Retailers
BY ED CHRISTMAN
NEW YORK—In an attempt to make
sure that consumer rights are taken

into consideration as the industry

moves toward electronic di.stribution,

the National Assn. of Recording Mer-

chandisers (NARM) Ls issuing a posi-

tion paper titled "Baseline Principles

For Online Commerce In Music."

The paper addresses concerns
about consumers' right to privacy, con-

fidentiality, and even anonjTnity. Also

discussed in the paper are consumer
rights under the "first-sale doctrine,"

which ensures that consumers are

free to loan music to friends, take it to

parties, or give it away.

While labels and technology com-
panies so far have had the most input

in shaping the electronic distribution

business models, Pam Horovitz,

NARM president, points out that the

"one wice not currently represented

at any of the discussions of E-com-
merce of music is the one voice with-

outwhom the business ofmusic has no

business: the music consumer."

fhe Songwriters

Witt Tof HonorsM
Bin latin Awaris
BY JILL PESSELNICK
LOS ANGELES—"Livnn' La Vida

Loca" earned the song of the year

award at BMI's seventh annual Latin

Awards, held May 1 at the Regent
Beverly Wilshire Hotel here. The sin-

gle, co-written by Robi "Draco" Rosa

and published by A Phantom Vox and

Warner-Tamerlane Publishing, was
the most-performed song in the BMI

Latin catalog this

past eligibility year

An unprecedent-

ed five songwriters

tied for the song-

writer of the year
award with three

songs each. The winners were last

year's songwriter ofthe year, Kike San-

tander ("Decir Adios," "Te Vas," "Tu
Amor"), Estefano ("Ciega, Sordomu-

da," "Dejaria Todo," "Tii"), Marco
Antonio P&ez ('A Mi Qu6 Me Qued6,"

"Huracan," "Perdedor"), Mario Quin-

tero ofLos Tucanes De Tyuana ('Amor
Plant6nieo," "Desde Que Te Amo,"
"Ifctel CoraaSn"), and solo artist Shaki-

ra ("Ciega, Sordomuda," "Inevitable,"

"Tu").

Other multi-award songwriter win-

ners, with two songs each, included

Rosa C'Livin' La Vida Loca," "Perdido

Sin Ti"), Miguel Mendoza ("Amor
Maldito," "Que Mas Te Puedo Dar"),

and Alejandro Sanz ('Aquello Que Me
ESste," "Coraz6n Piuiio").

In the publishing arena, Warner
Music Publishing, comprising Wam-
er-Ttoierlane Publishing and Right-

song Music, received its second pub-

lisher of the year avrard. Eight of its

songs, including "Livin' La Vida Loca,"

were on the most-performed list

Several other publishers were
awarded multiple citations ofachieve-

ment. Six awards were granted to

FIPP International/Foreign Import>

(Continued on vaoe 155)
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Also, she points out that the "one

voice whose input appears to be un-

den-alued is the voice with the most
direct contact with the consumer: the

music retailer"

Horovitz says the position paper
came about partly because ofNAHM's
inclusion in the Secure Digital Music

Initiative (SDMI), in which the industry

has established technology guidelines

to ensure music can be transmitted

securely and to ensure inter-operabili-

ty "SDMI is supposed to be agnostic to

business models, butwe are concerned

that is not happening," she says. "Some
aspects of the SDMI specs don't hare

anything to do with the tfichnolog>' but

are bleeding over into SDMI. We think

that some of these larger issues shouM

be discussed outside SDMI auspices."

For example,

"there has been no

discussion within

the industry about

the fact that the

record companies

are beginning to rethink the legal def-

inition of what they are selling," she

says. "If some believe that the down-

load must be in the form of a licensed

agreement between the consumer and
the record company or between the

record company and the retailer, then

the terms of that agreement hav^ yet

to be addressed, and switching to that

and away from the idea of selling

music should be discussed."

Moreover, since the online shopping

experience often comes with the col-

lection ofconsumer data or, at the very

least, the E-mail address of the con-

sumer, the "notion of anonjinity needs

to be discussed in the marketplace,"

she saj's.

Fbr example, Horovitz says, look at

the Columbine High School tragedy in

Littleton, Colo. "The next time there

is a shooting, the police, the press, and

people will want to know what music

the shooters are listening to. Right

now your \'ideo rental records are pro-

tected hy law, but your music choices

aren't," she says.

Looking at it another w-ay, she says,

"ifGrandma is buyingmusic forjumor,

isn't it better for that transaction to be

anonymous? We think having the

option of providing consumer
anonymity may be a necessary piece

to the digital equation."

Furthermore, Horovitz points out

there is "a long history in the business

that when people purchase music, they

can loan it to friends, take it to parties,

and give it away. The paper states that

'copy protection systems should not

interfere with the ability to continue

such practices.'

"

And if copy protection systems do

interfere with such practices, the in-

dustry should discuss "how we are

going to market the music to consum-

ers if they can't do those things any-

more," says Horo-

vitz, "If we are

changing that

model, let's think

carefully of how
we do it and how

we sell it to consumers."

Another part of the position paper

states that digital rights management
(DRM) shouldn't be misused to cir-

cumvent restrictions imposed upon
copjTight owners by law, such as tech-

nologically extending the copyright

term. Also, "no DRM system . . .

should go beyond the minimum neces-

sary to prevent and detect infringe-

ment of lawfully created copyrights."

The paper also stakes territory on

protecting retailers' rights, pointing

out that as the majors' business mod-

els come into place, the retailers may
suffer "irreparable harm to their own
customer bases . . . due to unethical

industry practices, restrictive trading

policies, and the use of shortsighted

business strategies that devalue the

consimier, the prodiKt and the online

shopping method."

Horovitz says that the position pap-

er likely will become a better docu-

ment as NARM gets feedback from
the different constituents in the

industry.

Unsigned/Small-Laliel Acts

To Be Topic Of Web Heariog
BY BILL HOLLAND
WASHINGTON, D.C.—The issue of

whether unaffiliated U.S. recording

artists or those signed to .small inde-

pendent labels have been able to take

full economic advantage of the Inter-

net will be the subject of an overview

hearing May 24 by the House of Rep-

resentatives' Small Business Com-
mittee.

The music-related hearing is unusu-

al for the committee, but a spokesman

explains that since unaffiliated and
small-label artists have been pioneers

on the Net both in selling product and

offering sound snippets or full down-

loads, the lawmakers want to study

how they have fared in the new digi-

tal/electronic marketplace.

As a staffer for the committee
explains, "The committee members
want to see how these artists can

take advantage of the new digital

means of distribution."

Committee staff will demonstrate

the "legal" downloading of music
from an MP3 site at the hearing, ac-

cording to a staffer

Independent musicians and musi-

cal groups, many ofwhom constant-

ly tour throughout the country or in

their regions, have used Web sites

and E-commerce as adjuncts to the

normal business of selling their CDs
in local stores and at gigs.

One certain line of questioning the

committee members are expected to

pursue is whether any of the many
thousands of independent artists on

the Web, including relatively unex-

posed regional and local artists, can
achieve the necessary exposure to

develop a large enough listenership

to sell enough product to survive

without the publicity and marketing
exposure provided by larger labels.

With the growth of the digital

(Cmitimted on page 1S7)

Sony, Uoiversal Plan

Net Mnsic Subscriptioos
BY MARILYN A. GILLEN
NEW YORK—The joint-venture

Internet initiative announced May 2

by Sony Music Entertainment and

Universal Music Group (UMG) marks
both a new alignment among the

major-label powers and a fresh

approach by them to the question of

how to reap revenues from the move-

ment of music online.

The venture will see the two com-

panies working together to develop a

subscription-based service for music

and video content across multiple plat-

forms (BillboardAi/fetei, May 3).

UMG had previously worked with

BMG on an online initiative dubbed

Nigel and is a co-owner with BMG of

the online content/commerce site Get-

Music Sony has close ties with Warn-

er—^which is preparing to merge with
America Online—via their jointly

owned Columbia House record club

and online operation.

"It's good that these guys are

beginning to think beyond the 'prod-

uct" format that they've been locked

into since the dawn of the recorded

music industry," says Aram Sinn-

reich, an analyst at Jupiter Commu-
nications who is a strong advxwate of

the subscription approach.

"There's no question that consumer

use of online masic is going to dictate

the models that are successful in the

future, and obviously the incredibly

rapid growth of Napster has demon-

strated that there's a demand for a

.suhscriptionlike .service on the con-

sumer end," he adds. "The only ques-

tion is how to make that happen on the

intellectual property end and how to

build a revenue model out of it And
that's pretty much just a question of

the devil being in the details."

MP3.eom also announced May 2

that it had launched an on-demand
masic .subscription service, the Clas-

sical Music Channel, offering streams

and downloads for $9.99 per month.

The channel has more than 3,400

streamed tracks and more than 300

downloads, according to MP3.eom
director of channel programming
Chris Montgomerj:

Meanwhile, Horsham, Pa.-based

MusicChoice.com says it plans to

expand its cable and satellite music-

subscription model to the Internet by
launching a subscription area on its

Web site called Backstage I^ss.

Fbr an annual fee of $4.99, visitors

will have access to 30 streamed mu-
sic channels, audio and video on-de-

mand programming, and exclusive

downloads, chats, and contests, ac-

cording to the company.

MusicChoice is a partnership

among Motorola, several cable com-

panies, Sony Corp., Warner Music
Group, EMI Recorded Music, and,

(Continued on page 155)

Hill, McEraw, laaestar

AmagAEM'sWitttters
BY DEBORAH EVANS PRICE
LOS ANGELES—Faith Hill, Tim
McGraw, Lonestar, and Dixie Chicks

are poised for record sales spikes in the

wake of the 35th annual Academy of

Country Music (ACM) Awards.
Hill took home trophi&s for top fe-

male voeaKst and video for "Breathe"

from the a»"ards showMay3 at the Un-

iversal Amphitheatre. Lonestar won
both single and song ofthe year honors

for its crossover hit

'Amazed" (written '._'"'\^B
by Aimee Mayo,
Chris Lindsey, and i-W '

Marv Green). And
J ,11 - - /p^

the Chicks nabbed r/\ fjy,
their second consee- I

utive wins in both .S^fe
the group and al- ""-l

bum of the year categories.

Shania Twain, who was not on hand

for the awards, was named entertain-

er of the year.

"With CBS tiie miyor network that

it is, retail is a big winner," said Jeff

Stoltz, senior buyer for the Torrance,

Calif-based Wheinehouse chain. "Coun-

try fans are a real dedicated audience.

F^th is my pick to click. Knowing the

kind of performance that she can

knock out we saw a great pop with her
after the Oscars; now her name is out

there. ItH pop even harder"

Hill and McGraw, who are married,

both won their second consecutive

awards in the female and male vocalist

categories. "The celebration is ju.st

douHe," said Hill backstage. "It's great

to be able to win them together"

The duo performed a new single,

"Let's Make Love," during the broad-

cast "We kind of didn't realize any-

body was watching," said McGraw.
"That was what was cool about it"

Another celebrity couple, Clint

Black and Lisa Hartman, performed

their hit, "When I

Said I Do," which
netted them vocal

event of the year.

"It's more special

than any award,"

said Black. "To look

over and see her
pAjsiEY fjice and know how

this made her feel, it's worth every-

thing I've ever done in this business.

Her acting career dwarfed her singing

career, and she went viith that. To
know what a great voice she has and

how much everybody has wanted for

her to sing with me all these years

—

and for her to be able to get up there

and thank the entire planet was the

best thing in the world."

Lonestar's lead vocalist said back-

stage that the group is thrilled with the

reception the song is getting. "It's an

incredible night that I don't think any
of us will soon forget" said Richie Mc-

(Continued on imge 15i)
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ADSL Debuts In Europe
^edy Web Access May Drive E-Commerce

BY KAI R. LOFTHUS
OSIX)

—
^The spreading introduction

of new technology and relatively

cheap pricing is helping put Europe

on a level playing field with the U.S.

when it comes to Internet use by con-

sumers.

Starting this summer, various

European telecommunications oper-

ators are introducing fixed-price,

high-speed Internet connections that

«ill offer consumers unprecedented

opportunities to evaluate and pur-

chLse legitimate music on the Web.

On April 26 the Internet subsidiary

of British Telecom—BT\ipen«'orid-—

unveiled its nonstop Net plans, allow-

ing subscribers to stay permanently

connected at nl2 kilobits \>er second

(kbps) (compared with today's stan-

dajid 66 kbps) for a monthly fee of 40

pounds ($64). The service, one of the

first of its kind in Europe, is due to

launch in July Using asymmetric dig-

ital subscriber line (ADSL) technolo-

gy, the service sidesteps delays and

other Internet bottlenecks.

On the downside, the technology, of

course, also has the potential to allow

for the downloading of illegitimate

material at a lower price, but the ben-

efits of ADSL outweigh the disad-

vantages, according to music industry'

sources.

While stresiiing that the Interna-

tional Federation of the Phonograph-

ic Industry's (IFPI) concern over

copyright protection remains un-

changed, the organization's London-

based technology e.\ecutivie Richard

Gooch says, "It's not a technology

development that has taken us by sur-

prise. It's a very welcome develop-

ment, where record companies are

able to put out higher-quality content,

(Cmitinuedon page 155)

Zomba, FMG End Court Action,

Make Distribution Agreemonts
BY CHRISTIE ELIEZER
SYDNEY—The Festival Mushroom
Group (FMG) and Zomba Records
Australia have settled their legal dis-

putes and announced closer ties.

The two parties were to go to court

again this month after Festh'al Rec-

ords (as it was known at the time)

launched action in April 1999 against

Zomba Australia and its managing
director, Scott Murphy. Murphy pre\i-

ouslywas managing director of Mash-
room subsidian," Mushi-oom Distribu-

tion Services (MDS).

In a joint statement May 1, the two

labels announced that:

• Zomba Records Australia (in-

cluding the Jive and Volcano labels)

will be distributed beginning July 1 by

BFM Distribution, FMG's joint-vien-

ture distribution company with BMG
Australia. Zomba Australia is cur-

rently distributed by Sony Music
Entertainment Sony will continue to

manufacture for Zomba Australia.

• An extension of Pinnacle Records'

distribution agreement with Mush-
room U.K. for the U.K. and Ireland

has been made. Pinnacle is a Zomba
affiliate.

Zomba Recording Corp., the U.S.

affiliate of Zomba Records Australia,

has agreed to a "first look" arrange-

ment at releasing a number of FMCJ's

Australian artists in the U.S. and
Canada.

Zomba's Australian operations were

set up in early 1999 by Murphy, four

months after Festival owner News
Corp.—which had a 49% share in

Mushroom—bought out the remaining

stake from label founder Michael

Gudinski.

On April 7, 1999, Festival brought

an interlocutory injunction against

Murphy and Zomba, claiming Murphy
had taken 13 MDS staffers with him
to the new label. According to court

papers. Mushroom also wanted com-
pensation for I0.SS of income it would

have received from Britney Spears'

(Coiit iinied mi imge

Majors Collaborate To Succeed In

German Pop Compilations Market
BY WOLFGANG SPAHR
HAMBURG—The heat generated in

Germany's album compilations mar-
ket is pushing smaller companies and
indies into the shade, as the majors

pool their resources and capitalize on

the power of advertising on TV
The majors have entered new al-

liances with each other to assemble

the best and most recent repertoire

for such compilations as "Bravo
Hits," "Viva Hits," "Platinum,"
"Formula One," and "Chart Mix."

As a result, retailers currently

are carrying more than 300 differ-

ent compilations. Products included

in this trend include the compila-

tions produced by such large retail-

ers as Karstadt and Metro, as well

as the indies.

Media (Control's Top 20 Compila-

tion chart lists only two indies: Koch
with "Pokemon—Schnapp Sie Dir

AUe" (Pokimon—Ciotta Catch 'Em
All) and edel music with "Gute Zeit-

en Vol. 23" (Good Times). More than

809t of the compilations offered are

double-CDs, with 40 tracks selling

for around $20.

Successful joint-venture projects

include "Bravo Hits" (Warner, EMI,
Universal, Virgin, Polymcdia);
"Platin" (Platin) (Warner, EMI, Uni-

versal, Virgin); "Chartmix" (Warn-
er, EMI, Universal, Sony); "Viva

Hits" (Warner, EMI, Universal, Vir-

'It is not true that

compilations

cannibalize the

singles market'

-THOMAS SCHENK -

gin); "Viva Club Rotation" (Warner,

EMI); and "Mystera" (Mystery)
(Warner, Universal, Polymedia).

Although many consumers have

lost track of the vast number ofTV
compilations, the market is still

growing. Last year, volume sales of

compilations increased 6.1%, to 43.8

million units, with retailers expect-

ing this trend to continue.

According to figures released by
the Federal Assn. of the Phono-
graphic Industry, CDs advertised on

TV accounted for more than $475
million of Germany's total record

industry annual turnover of $2.9 bil-

lion.

However, a new problem for the

compilations market takes the form

of illegally copied CDs, particularly

in schools. According to industry

estimates, there are more than 3..5

million CD burners in German
households, and illegal copying will

result in a loss to the industry of

$100 million this year.

Warner Special Marketing man-
aging director Thomas Schenk esti-

mates that the 1.2 million units sold

of the late.st volume of "Bravo Hits"

could have been 100,000 more had it

not been for illegal discs offered at

schools for $5 a copy. Even so, this

has not prevented "Bravo Hits" from

becoming the world's most success-

ful compilation series, with total

sales of more than 30 million.

Another problem afflicting TV
compilations in Germany is the
broadcasters' decision to hike adver-

tising costs by more than 30%. Con-

sequently, marketers have been
seeking alliances with broadcasters,

which then present the CDs as part

of their own station advertising.

Commenting on these problems,

BMG Ariola Media managing direc-

tor Vera Epp-Winter says, "At the

moment, we can only offset rising

media costs by entering new cre-

ative alliances with media partners

and by constantly optimizing our
media schedules. We are trying to

tie in the financial resources of

external partners and sponsors
from the classic con.sumer goods
industry. We will be increasingly

focusing on efficient use of the
superb promotion and marketing
tools in the Internet/online markets

(Continued on page 153)

Sony Expects Music Business To Stay Flat
Income, Revenue Decreased In Fiscal 1999; Piracy, Pricing Called Factors

BY BRIAN GARRITY
NEW YOflk—Sony Corp. states that

many of the factors contributing to

declines in its music di\Tsion's operat-

ing income and re\'enue for the past fis-

cal j-ear also figure to weigh down its

performance in the current fiscal j'ear.

In announcing its financial results

for the 12 months that ended March 31,

Sony says its music business in the

year ahead looks to be "relatively flat"

due to the maturation of the CD con-

figuration, the ongoing effects ofworid-

»ide piracj', the "continued diversifi-

EXECUTIVE TURNTABLE
RECORD COMPANIES. Columbia Rec-

ords promotes Rick Moses to na-

tional director of urban sales and
Cindy Doti to manager of retail pro-

motions and administration in New
York. They were, respectively, na-

tional manager of urban sales and

executive assistant to the seniorVP
of sales.

Steve Lunt is promoted to VP of

A&R (Pop) for Jive Records in New
York. He was senior director of

A&R.
Dave Bagley is named director of

sales for Ultimatum Music in Los
Angeles. He was West Oast national

accounts manager at Navarre Corp.

Karen McLellan is named nation-

al East Coast director of radio pro-

motion for Beyond Music in New
York. She w-as national director ofAC

and special projects at Jive Records.

PUBLISHERS. Jonathan Stone is pro-

moted to president of U.S. opera-

tions for Windswept Holdings L.L.C.

in Los Angeles. He was senior VP/
GM.
Carol Spencer is named senior

creative director for Famous Music

in Los Angeles. She was A&R, West
Coast, for Rondor Music.

April Ross is named creative coor-

dinator of Universal Music Publish-

ing Group in Los Angeles. She was
manager of A&R administration at

A&M Records.

RELATED FIELDS. Bob Russo is pro-

moted to president of Madison
Square Garden facilities in New
York. He was e.\ecuti\e VP of Madi-

.son Square Garden facilities.

cation in customers' preferences," and

pricing [)ressures.

In the U.S., expenses related to dig-

ital media initiativ'es ai-e expected to

negatively affect music's profitability,

the company states. However, Sony
says it expects to offset anticipated

domestic declines with improved sales

in Europe and Latin America and
global cost reductions in areas like

advertising expenses.

"The general view up
to now has been that en-

tertainment businesses

have been a beneficial

investment for Sony.

However, earnings from entertainment

operations have slumped for the past

two years or so, owing both to the cost

burden of goodwill and declining prof-

itabDitj;"wrote Salomon Smith Barney

analyst Masami Fujino in a note to

investors following the earnings an-

nouncement
Fiscal year operating income for

music decreased 22.4% to 28.4 billion

yen ($268 million) from 36.5 billion yen

($344 million) last year, while music

revenue decreased 6.8% to 707 billion

yen ($6.7 billion) from 759 billion yen

($7.1 Mlion).

The company blames the weakness

in its performance, in part, on the yen's

appreciation against the dollar. Sony
says that during the year the yen was
on average25% higher against the dol-

lar at 110.6 yen ($1.04). The value of

dollar-denominated earnings for

Japanese exporters like Sony decrease

when the value of the yen is higher.

SONY

On a local currency basis, which ex-

cludes exchange issues, overall music

sales increased approximately3% dur-

ing the fiscal yeaj; and oix!rating in-

come decreased approximately 14%
compared with the prevkxis year, Sony

says.

Sony Music Entertainment Inc.,

the U.S.-based operation, reports

higher sales but a decrease in profit

due to expenses in-

curred in building its

digital media strategy.

The decline also reflects

the fact that Sony
booked revenue from a

direct-marketing license contract fee

in the previous year that did not

recur in fiscal 1999. (Additional fig-

ures were not disclosed.)

Overall revenue outside ofAsia was
up for the year, despite decreased

sales in Europe and Brazil. Hit

albums during the year included

Celine Dion's "All The Way ... A
Decade Of Song," which soM 15.4 mil-

lion units worldwide during the

reporting period; Ricky Martin's self-

titled English-language album, which

sold 14.4 million units; and Mariah
Carey's "Rainbow," which sold 7.1

million units, Sony says. Debut
albums from Jennifer Lopez and
Macy Gray sold 5.1 million units and
4.5 million units, respectively.

In Japan, Sony Music Entertain-

ment (Japan) Inc. and its subsidiaries

report decreased revenue but im-

proved profit performance due to

higher album sales in Japan.
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Dear Music Community,

Net4Music is a leading portal for musicians on the Internet - a resource that will empower musicians by providing them with virtually

iiranediate access to a variety of online music products and publishing services. Copyright protection is the cornerstone of our

business. Our technology is designed to significantly reduce the unauthorized use of copyrighted works. Both copyright holders and

creators of music can benefit greatly by distributing their works in this safe and secure environment, as revenues will be optimized

rather than lost through distribution in an unauthorized and uncontrolled manner.

We recognize that the Internet is an environment with global implications where the technologies of digital distribution and rights

administration are in a state of constant evolution. As the music industry transitions into technology-based distribution, Net4Music

will continue to be a supporter for all songwriters and publishers, and will help ensure they continue to receive fairer and more

equitable compensation for their work. As a result, it is our goal to work within the music industry to help further define the

appropriate means of lawful digital distribution.

In the future, we will continue to establish significant partnerships with independent and major publishers while increasing our efforts

to carefully evaluate the digital distribution rights of copyrights we have licensed to date. We remain steadfast in our commitment to

ensure that each songwriter and publisher has full authority over digital rights to their catalog. Accordingly, if you feel that we have

not correctly cleared these rights with the sheet music and MIDI files that are currently offered for sale on our site, please contact us

immediately. We will make every effort to address your concerns, and would take affirmative steps to resolve any inadvertent and

unauthorized use of catalogs available on Net4Music.

As a leader in the digital distribution of music, we are committed to the development and advancement of the individuals and

organizations that comprise the music community, and to the enjoyment of musical works. We proactively work towards ensuring

copyright protection for rights holders, including songwriters and music publishers, and seek to ensure the payment of appropriate

royalties. If you would like to explore business opportunities with Net4Music, please contact us. We look forward to sharing with you

all the exciting and rewarding products and services that Net4Music has to offer.

Thank you for your support.

Best regards.

Claude Poletti

Chairman

Francois Dulifege

CEO
Michel Girer

Managing DirectorSVP, Sales & Marketing

Contacts:

Eric C. Liley

Net4Music Inc.

130 William Street, Suite 503

New York, NY 10038

e.liley@net4music.com

Peter Mustalish

Net4Music Inc.

130 William Street, Suite 503

New York, NY 10038

p.mustalish@net4music.com
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Included in this monumental issue is

a comprehensive and colorful history

of the Opry, featuring key players

and developments, behind-the-

scenes anecdotes and archival

photographs. Don't miss your

chance to congratulate the Grand

Ole Opry on this special occasion.
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Billboard's Hard Music slam festi
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II.S. Embraces Atlantic Teens M2M
Norwegians' Rise Fueled By Wnror Mirror' Video, Polcemon Single

BY CARLA HAY
NEW YORK—M2M Ls a rarity in the

ongoing teen pop explosion. Not only

do the members ofM2M—15-j'ear-old

Marion Raven and 16-jiear-old Marit

Larsen—write their own music and

play their own instru-

ments, they make up one

of the few Norwegian pop

acts to break through in

the U.S.

That breakthrough has

come with "Shades Of
Purple," M2M's debut al-

bum on Atlantic Records.

The singing duo— i,

whose name is derived

from the members' first initials—has

recently been gaining momentum for

the album due to \Tiluable T\' e.\posure

on youth-oriented networks and i-adio

support of M2M's current single,

"Mirror Mirror."

Released March 7 in the U.S..

"Shades Of Purple" debuted at No. 28

on the Heatseekers chart in the March
25 issue. The album i-ose to the No. 1

pasition on that chart in the April 29

issue. "Shades Of Purple" attained

Heatseekers Impact
status when it

jumped from No.

116 to No. 91 on

The Billboard

200. This issue,

the album is No.

102 on that chart.

Meanwhile, "Mir-

ror Mirror" has been
ascending The Billboard

Hot 100, where it stands this issue at

No. 65.

Awareness for M2M in the U.S.

began to take shape last year with the

release of the duo's first single, 'T)on't

S^- You LuK Me,"w+dch was featured

hEAt
SEKERS
IMPACT

on the "Pokemon: The First Movie"

soundtrack and is also on "Shades Of

Purple." The songwas a No. 5 hit on the

Ifct 100 Singles Sales chart and reached

No. 21 on The Billboard Hot 100.

The duo's pleasantly upbeat pop
music was inspired by the Beatles,

.say Rawn and I^arsen.

Adds guitarist Larsen, "It's

really important that people

knon- that we worked really

hard on this record and that

we WTote or co-wrote all the

songs."

The duo—whose songs are

co-published by Lissom Music and

Warner/Chappell (ASCAP)—col-

laborated on "Shades Of Purple"
with a slew of co-writers and pro-

ducers, including Max Martin
(Backstreet Boys, Britney Spears),

Matt Rowe (Spice Girls), and Rodney
(Continued on page 149)

Hatfield Shows Both Sides

With 2 Bounder/Zoe Sets
BY JIM BESSMAN
NEW Y'ORK—Following her 1998

"Bed," Juliana Hatfield has cut Vxo

contrasting albums for

Rounder Records' edgy
imprint Zoe.

iSoth "Beautiful Crea-

ture" and "Total System
Failure" are due May 16,

singly and in a limited-

edition three-pack that

contains both albums, as

well as a bonus disc with

a screen sarer, a cover of

the Police's "Every Breath You
Take," and a remix of "When You
Levied Me" for "Beautiful Creature."

This deluxe package also features

additional artwork and a letter from
Hatfield.

"Beautiful Creature" is a result of

Hatfield's brief move to Los Ange-

les after the release of "Bed." Hat-

field—who came to fame first as a

member of Boston trio the Blake

Babies before issuing

solo indie releases—had

a 1993 hit with "My Sis-

ter" from her Mam-
moth/Atlantic debut,

"Become What You
Are." But media acclaim

and attention made the

naturally shy artist

ELD uncomfortable, and
when the label declined

to release her album "God's Foot,"

she went off on her own again.

"It was hke a big slap in the face

from the gods, and it put me in my
place as a human," says Hatfield,

recalling the work that went into the

unreleased project and the recogni-

(Continued on page ISj)

Artist-Owneil labelCropiuster Seeks CammuiialSuccess
BY JIM BESSMAN
NEW YORK—Empowered by the

"Cropduster creed" of 'All for one

—

and everyone for themsehes," the (we

artists who make up the Bayonne,

N.J.. indie label Cropduster Records

embody a communal approach to the

business of music.

The roots/pop acts on the Crop-

duster roster—Birdy, which is led by

former Aquanettas drummer Steph-

anie Seymour: former tabulaRASA
and Winter Hours guitari.st Bob Pfer-

ry; the Other 99; Julia Greenberg;

and the Health & Happiness Show

—

also cooperatiwly own and operate

the label. All are ba.sed in New York

or New Jersey, and aceoi-ding to the

Other 99 front man .Jeff Epstein, all

are seasoned players "without any

delusions of grandeur."

Some of them havie previously re-

leased product on indie and major
labels, Epstein adds. "Everj'one has

a horror story and

wants to put out

records on their

own terms within

a supportive struc-

ture that we would

create," he says.

TabuIaRASA's
1994 debut album,

"Somewhere Out
There," was the first release from
Cropdustei: The label's name comes
from the smoke-spewing, cropduster-

like carowned by that band's guitarist,

Chris FIjTin (cun'ently with the Other

99). But it vv^isn't until last year that

GREENBERG

Cropduster emerged as a fully func-

tional label, with releases by all the

current artist/owners, except the

Other 99, vrfiose album

is due in the fall.

"It turned into

a lore-fest," says

Greenberg.
"We all fit to-

gether as a ros-

ter musically and

Ijersoreilitj'-ttise."

But the joint vent-

ure, she notes, helps minimize the costs

of doing business that the individual

acts vvTxikl have to assume, and it offers

mutual benefits artistically.

Cropduster has started an "afiiliate

progi'am" in Friends of Cn^xfuster, or

FOC. The program offers selected

local artists the use ofthe Cropduster.

com Web site for downloads and pur-

chases of their self-released CDs.

The first FOCs are lounge/pop

band Green Roof-

tops, English sing-

er/songwriter and

former Wirebirds

front woman
Amanda Thorpe,

and country porn

singer Miss Tam-
EPSTCiN my Faye Starlite.

Besides its Web
site, Cropdu.ster Ls distributing to the

brick-and-mortar world through
Redeye Distribution and Is available

online through Orchard.

"They've done a greatjob market-

ing themselves," says Chris Nadler,

Sam Goody's NewYork-based senior

divisional marketing coordinator, who
staged a "Cropduster Records Re-

vue" last summer during his compa-

ny's free concert series at the South

Street Seaport "The re.spon.se was
great and we put a couple titles on

the listening station in our [Green-

wich] Village store, and they did well

on the strength of the reviews."

Adds veteran New York radio per-

sonality Meg Griflin, now with triple-

AWFUV New York, "They're invnhed

in ever)' step of the pnxes,s and while

it's so difficult the,se days that some
people understandably walk away
[from the music business], they've

found another angle. What they're all

about as cliched as it -sounds, is the love

of the music."

"thoroughly delightful, varied and witty song cycle"

"she's continued to sing potent msic

...a triumph of no small order

...a wiiuiui,
Advocate

"her best-kept secret
may be her guitar playing"

gavin
0 2000 Windham Hill Records, a unit of ttie wIndham hill group

jams lan
god & the fbi

TOP 5 ADUIiT JLLTEBffATIVE iLLBOM

BILLBOARD MAY 13. 2000 www.billboard.com 15



Artists & Music

Fans Still Have 'Crush' On Bun Jovi
Band Returns With Set On Island/DefJam, Mercury's Successor
BY MELINDA NEWMAN
LOS ANGELKS—Looking back on

his band's 17-year life, Jon Bon Jovi

remembers the days when Bon Jovi

would play at the opening of an enve-

lope.

"There was an old Doc McGhee
[the band's former manager] saying

that this band will play a pay toilet

and use its own change, and any-

where you have electricity, we would

show up, and if you didn't have it,

we'd bring it. That's how we built our

reputation," the singer recalls.

And that reputation has served

the band exceedingly well over the

past two decades. With more than iX)

million albums sokl worldwide over

the course of the band's career,

according to the label, Bon Jovi has

been working like a baby band in

getting the word out about its first

album in five years, "Crush."

The group has already gone to an

industry convention for grips and
grins, conducted dozens of inter-

views for international magazines,

jetted to Germany to announce a

world tour, and performed a major

industry showcase for radio and
retail May 4 in Chicago.

The June 13 release is the band's

first for the Lsland/Def Jam Music

Group, the label that .subsumed Bon
Jovi's longtime label. Mercury
Records, in the Universal/ PolyGram
merger. (The title comes out May 17

in Japan and Australia and May 29

in the rest of the world outside the

U.S.)

"We actually started our market-

ing plan months ago when the band

went into the studio and people could

watch them make the recoi'd via the

Internet," says Island/Def .Jam se-

nior director of product development

Beth Tallman (Billboard, .Jan. 22).

It helped spread the word among
those at the label that the boys were

back in tov\-n.

"Seeing the band pei'form live

Multiple GlAMAs Go To 'HoUwig,'

'Out' Artists Ndegeocello, Hentges
NEWYORK—Me'shell Ndegeocello

and her Mawrick opus "Bitter" dom-
inated the fourth annual Gay/Les-

bian American Music Awards
(GLAMA) on April 26, garnering

three awartis—including the top tro-

phy, for album of the year.

The artist w'as also cited as best

female artist, and she won the spe-

cial Outmusic Award for her ongoing

commitment to being a visible "out"

artist in the gay/lesbian/bisexual

music community.

Other multiple

winners were
.Meg Hentges for

her song "This

Kind Of Love"
(rock/alternative

performance and,

w'ith lyricist Jude 0. Nym, song of

the year) and the off-Broadway rock

musical "Hedwig & The Angry
Inch" (ciist recording and score for

film or theater for songwriter
Stephen Trask).

Noted jazz pianist Fred Her.sch

received the GLAMA for best male

artist, as well as the .Michael Callen

Medal of Achievement.

The oft-nominated Indigo Girls

(seven nominations) and Sonia of

Disappear Fear (si.x nods) carried

home one GLAMA apiece: The Indi-

go Girls and John Reynolds received

the producer of the year award for

their Epic album "Come On Now-

Social," while Sonia won the

GLAMA for best acoustic/folk per-

formance for the song "Me, Too,"

MelLssa Etheridge's .song "Scare-

crow," inspired by Matthew Shep-

ard's death, received the GLAMA
for best out recording.

Three-time GLAMA recipient

Catie Curtis took home another this

year for "What's Tlie Matter'?." from
her Rykodise recording "A Crash
Course In Roses." Curtis was previ-

ously honored in 1996 and 1998. "I've

been to many awards ceremonies,"

she said, accepting her GLAMA for

out song. "But at GLAMA, I feel like

I've found my
musical home."

Recently split

Luscious Jack-
son received the

best pop perfor-

mance GLAMA
for "Nervous

Breakthrough." from their album
"Electric Honey" (Capitol/Grand

Royale). Dance diva Joi Cardwell

won a GLAMA for the Hidden mix
of "Last Chance For Love," from
"Deliverance," on her No-Mad
label.

In total, awards were handed out

in 28 categories. The show was host-

ed by Hollywood writer and comic

Bruce Vilanch.

Founded in 199,5, GLAMA is the

first and only national music
awards program to honor the work
of out gay, lesbian, bisexual, and
transgender recording artists.

GLAMA w'orks toward wider
acceptance of the music of

such artists, thereby encouraging
other arti.sts to more freely express

themselves through their music.

again was the turn-on that every-

body needed," says Island/Def Jam
chairman Jim Caparro, who has
worked with the hand for 12 years.

"For those who knew Bon Jovi pre-

viously, it reminded them why they

had sold 90 miUion records. To those

who didn't, it made them realize

they're one of the greatest rock-

'n'roll bands there is."

Although Jon Bon Jovi estimates

that the band has gone through nine

Mercury presidents during the

(Continued on page 22)

Soulful Lads. The Vancouver-based trio Soul Decision is currently promoting Its

U.S. debut, "No One Does It Better." Due June 27. the MCA set is produced by

the act with Charles Fisher (Savage Garden. Ace Of Base) and FemI Jiya (Ben

Harper), with mixing by studio veteran Chris Lord-Alge, The first single, "Faded."

has just been sen/iced to top 40 radio. Pictured, from left, are group members
Trevor Guthrie, Ken Lewko, and David Bowman.

Osborne Inks With loterscope; Tears For

Fears Gets Reacqoaioted; Lynne Wows L.A.
St. .JOAN: Look for Joan Osborne, who was dropped

fn>m Mercury/I.sland/Def .Jam earlier this year, to ink a

deal with Intcrsco|x; Records. She hits already complet-

ed an album that her manager Da\id Sonenberg sal's

will come out in late September via her Womanly Hips

imprint

"Mercury passed on Joan in January—[the new re-

gime] wasn't really interested in pursuing a relationship

with her," says Sonenbcrg. "We got a call from [Inter-

scope Geffen A&M co-chairman] Jimmy lovine and

[Interscope GeffenA&M president] Tom \VhalIey, who
asked us to play the record, which Mitchell Froom pro-

duced, for them. We .sat down with

them and made the deal. We didn't

have a bidding war—we thought it

was sweet to bo back in the Uniwr-

sal family." The first single, "Right-

eoas Lovie," w'hich is <il.so the title of

the albimi, will go to radio in late

July or early August. The track,

which is also featured on Lon-
don/Sire's forthcoming "Sex And
The City" soundtrack (The Beat,

BillboaiTl, May 6), will he the basis

for an episode of the hit HBO program. "The producers

fell in lo\^ with that song, so they're WTiting an episode

alwut 'Rightajus hwe! and .Joan will be iierforming in a

club on the .show," says Sonenberg. "We may ewn do a

video that would tie in with some of the cast" The episode

is slated for a late .4ugii.st airing.

Osborne's 1995 Meivury debut, "Relish," has been cer-

tified tiiple-platinum by the IJecording Indastiy A.«sn. of

America. "Early Recordings," an iilbum of her pre-Mcr-

cury material released by the label in 199fj, has sold 4(i,(K)0

copies, according to SoundScan.

Sowing the seeds of LOVE: Tears For Fears

co-founders Roland Orzabal and Curt Smith are not

only talking again for the first time in years—they're

writing together again with an eye toward possibly mak-
ing a new TFF album.

"We had dinner when I vrent back to England in Jan-

uary," says Smith. "We hadn't spoken in nearly a decade.

I Producer] Chris Hughes is the one person that both of

us still talk to [from the TFF days], and he .said, 'Why
don't we all go out to dinner?' So we wont out, ami it was

kind of cool. We started talking about music, and it was
clear that we had some of the same ideas again and that

we had a lot in common musically."

The pair has been writing trans-Atlantically, says

Smith, wiio adris that it is too early Xa predict where the

process will lead them. "Until we know if we hke what

w^'re doing, we don't really know what's going to come of

it," he says. But he adds that the twx)some plans to demo
some of the material in England. "Ifwe decided to go fur-

ther with this, wie w^ould record as Tears For Fears," .says

hij Melinda Newman

Smith, "but vw're being very laid-back, which is a good

thing; wVre not being precioiLs about it"

In the meantime. Smith saj^ he's still pursuing his solo

career under his name (he previously had recorded as

Mayfield). An EP of his new solo material will come out

in August foUotved by a full-length album early nextyear

The projects will be released through his own label. Zero

Disc, which goes through Proper Distribution.

Ch<'H-CHANGES: Former MCA VPof publicitj' Car-

oline Prulzman has been named VP of media relations

for Atlantic Group's Division One, which includes the

Nonesuch, Teldac, and Erato
labels. She starts Monday (8) . .

.

Nancy Sullivan has left Scoop
Marketing to become a senior \V
at Farmclub.com, heading up the

Internet company's public rela-

tions efforts.

StUFF: David Sonenberg's
DAS Communications has signed

98* for management representa-

tion . . . David Sanborn has left

Elektra Entertainment Look for him to announce a new
label affiliatron shortly ... On Maj'30 Elektra will release

"Mermaid Avenue Volume 2," the second collaboration

betwwn Wilco and Billy Bragg. Simihu- to its 1998 pre-

decessor, the work features imifleased Ijiics from Woo<ly

Guthrie .set to music vmtten by Bragg and Wilco. The
15-song set includes guest appearances by Natalie Mer-
chant and blues artist Corey Harris . . . The Who will

appear at the Robin Hood Foundation benefit (sa June 6

in New York.

It'S NEVER TOO LATE TO JOIN THE RUfTY: Even
though I'w casually foUfAved her can?er .since the eaiiy

'90s, I hadn't really jaid clu«.' attention to Shelby L.vnne

until April 28, when .she performetl at the House of Blues

in Los Angeles. She's teetei«l between country (ev«n las-

soing the ACM Award for most promising female artist

in 1991 ) and swing and everything in between axcept rap

in the past decade, it .seems, but has finally—clearly

—

come into her own with her latest album, "I Am Shelby

LjTine," which came out on Island Records in .January.

Bold, outspoken, and yet vulnerable and endearing,

LjTine owned the Los Angeles (or Los Angeleeze, as .she

pronounced it) audience from the moment .she stepped

onstage. A strong l.\Ticist, LjTme's words often capture a

life's worth of suffering in a sij^e sentence, as evidenced

on "Why Can't You Be." Other highlights (all from the

new album) included "Life Is Bad," which sounded like

Bonnie Raitt crossed with Little Feat; "Lookin' Up," a

clever song about "looking up for the next thing that

brings me dowTi"; the sassy Aretha Franklin-soimding

"CSotta Gei Back"; and the bluesy "Your Lies."
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ARTIST

MACY GRAY

SONG

SUBMITTED TO VHl

OCTOBER 19,1999

ADDED TO i ARTIST ROTATION

OCTOBER 19,1999

TOTAL SPINS. AS OF TODAY

516. AND COUNTING.

Congrats on your huge hit, Macy... We love you! Your friends at
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36 41
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38 43

FLEETWOOD MAC A- GREATEST HITS
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39 36
BROOKS & DUNN A' THE GREATEST HITS COLLECTION
ARISTA NASHVILLE L8852 (10 9816 98) 113

40 15

PINK FLOYD" THE WALL
:C'LL.I/iiiA 361&3-,CRG (15 98 Ea'31,98j 575

41 38
KORNA' KORN
IMMORTAL e6633'EPIC a 1 ,96 E(^l 7,981n 156

42 45
GUNS N' ROSES APPETITE FOR DESTRUCTION
GEFFEN 4,-4; i.HNTEffSCOPE ill 9fV17 981 459

43 42
NIRVANA4'' NEVERMIND
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44 34
TIM MCGRAWA" EVERYWHERE
:i ' - )^98: 151

4S 48
MADONNA A" THE IMMACULATE COLLECTION
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46 25
VASIOUS ARTISTS • CEMMONT KIDS ClASSICS;imB lUNES: 26 OASSIC SONGSm TIKOim
iL'.i'-'-) -',-1',.- )'-.a[,98l 5

47
CAROLE KlNG TAPESTRY
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ELTON JOHN A' LOVE SONGS
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BY LARRY FLICK
NEW YORK—Carly Simon's first

collection of original pop tunes in five

years, "The Bedroom Tapes," nearly

didn't happen—thanks to a case of

writer's block that had the famed
artist briefly believing that her song-

writing days might be over.

"It was a troubling time," she re-

calls. "But in the end I realized that

all writers go through periods when
words—or in my case, words and
music—escape them."

In 1997, however, Simon would
rediscover her creative path partly

via a letter that she wrote to George
Gershwin—a letter that would be-

come "In Honor Of You (George),"

the elegant closer of "The Bedroom
Tapes," due in stores May 16 from

Arista.

"The letter I wrote was more dir-

ected at George than at Ira Gersh-

win, because it was in the folds of

the musical language that I was
brought back to thinking that per-

haps I had something to say

—

because I was passionate about it

after all," she says.

Simon also foimd herself reaching

to music as a source of strength after

being diagnosed with breast cancer

in 1997. "When you are challenged

with a serious disease, you have to

struggle to get to the surface. If you

let go, you can drift. I had to latch on

to something in myself that was
strong. It would be my music."

From that point, she set up shop in

her grown daughter Sally's bedroom,

employing simple methods of engi-

neering she learned from studio vet-

erans Bobby Eichorn and Frank
Garfi. The songs started to flow.

"It proved to be the mast incredi-

ble, liberating way to make music,"

Simon says. "I did almost everything

alone, without any kind of outside

interference. I could make mistakes

over and over without fear I could

experiment I could play. It allowed

me to open my mind and rethink the

way I'd be writing."

The resulting collection is a feast

not only for Simon loyalists but for

fans of complex, richly detailed song-

writing. Stylistically, it ranges from

guitar-etched rock ("Our Affair") to

piano-driven pop ("So Many Stars"),

with an ample dose of Simon's won-

derfully intimate lyrics—most
notably the painfully honest yet

utterly hopeful ballad "Scars."

"It's a beautiful record," says Tom
Corson, Arista senior VP of world-

wide marketing. "And it's a record

that we're extremely proud to be a

part of. We expect to be working this

for some time to come."

The set opens on Monday (8), when
the single "Big Dumb Guy" ships to

AC and triple-A radio.

"It's a quality track with a pointed

sense of humor and a catchy hook,"

says Corson of the acoustic/pop

strummer.

The centerpiece of the marketing

strategy for "The Bedroom TYipes" is

an extensive run of television ap-

pearances.

"The media has shown tremendous

interest in this project," says Adam
Lowenberg, director of artist devel-

opment at the label. "There's a large

audience waiting for a great new
Carly Simon record."

At the top of Simon's television

agenda is a four-

part series of ap-

pearances on

"Good Morning
America," run-

ning May 17-19.

The first three

segments will be

culled from an
SIMON interview con-

ducted by Diane
Sawyer at Simon's home in Martha's

Vineyard, Mass. The final segment
on May 19 will offer footage from a

performance taped at New York's

Bryant Park on May 16. At the show,

Simon will do eight songs—four from

"The Bedroom Tapes" and four of

her classic tunes.

Immediately after the perfor-

mance, Simon will do an autograph

signing at a Tower Records booth

that will be set up in the park.

"We think it's safe to say that this

will be the first in-store appearance

held in a park," says Corson. "It's

completely appropriate to do .some-

thing so unusual with Carly—who is

such a unique and special artist."

Beyond "Good Morning America,"
Simon's slate of television appear-

ances includes "The Rosie O'Donnell

Show," "The View," and "Late Show
With David Letterman." A special

with the Bravo nctwxirk is in the plan-

ning stages, as are spots on "20/20,"

"QVC," A&E's "Live By Request,"

"Larry King Live," and the Oxygen
network.

Simon will also be a highly visible

figure on the Internet in the coming

weeks. The artist has committed to

chats on the Barnes & Noble, Ama-
zon, and Borders sites. Additionally,

a Mother's Day promotion with iVil-

lage.com is in the works.
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BILLBOARD LATIN MUSIC COHfERENCE & AWARDS

Billboard Latin Confab/Awards Draw More Tban 2,000
Billboard hosted its 11th annu-

al International Latin Music Con-
ference April 25-27 at the Sheraton

Biscayne Bay Hotel in Miami. The
three-day conference and Bill-

board's seventh annual Latin
Music Awards were attended by

more than 2,000 people. The
awards show was held April 27 at

the Jackie Gleason Theatre of Per-

forming Arts in Miami Beach.
Il'hotos: Manny Hernandez)

^ Heinekeri4 viyo

BillbSiird
LATiN MUSIC

<ONFEREN<E <, AWARDI

V

Interscope recording artist Enrique Iglesias, right, talks

about his successful career during an interview with John

Lannert, Billboard's Latin American/Caribbean bureau

chief. Iglesias' inten/lew officially kicked off the confer-

ence.

Speakers at the "Compositores In The Round" panel are.

from left, Pedro Markowicz, managing director of EMI Music

Publishing Argentina; Alexandra Lioutikoff, VP of Latin mem-
bership, ASCAP; Carmen Aifanno, senior director of music

publishing, Sony/ATV Discos Music Publishing: Omar Aifan-

no, president, EMOA Music Publishing; and Ivan F AJvarez.

senior, VP Latin America. MCA Music Publishing.

ft
Pictured at the BMG Latin showcase, from left, are

Strauss Zelnick. president/CEO. BMG Entertainment:

Pablo Montero, Ariola/BMG Latin recording artist; and

Francisco Villanueva. VP/GM. BMG U.S. Latin.

RMM recording artist India poses with

her trophy after winning the best trop-

ical/salsa album of the year, female.

Columbia recording artist Jessica

Simpson is all smiles at the awards

show, at which she performed

4^

Participants on Ihe "Bienvenidos Sr. Dot-Corn'' panel are,

from left. Jorge Fuentes, VR Discos Fuentes America;

Francisco Loureiro. COO. Starmedia Interactive Group;

Larry Rosen, chairman, Aplauso.com; Little Judy, execu-

tive producer, Lamusica.com; Enor Paiano, GM, partner-

ship relations. Universe Online; Aram Sinnreich, analyst,

consumer content strategies, Jupiter Communications;

and Ivcin Parron, founder/president Ritmoteca.com.

Members of Fonovisa recording act Priscila Y Sus Balas

De Plata proudly display the trophy they won for regional

Mexican album of the year, female group or solo artist.

'4: A

Ariola/BMG Latin recording act Los Tri-0 performs at the BMG U.S. Latin show-

case.

Joseph Carvajal, associate brand manager. Heineken

USA, second from left, presents the Heineken Emerging

Artist Achievement Award to members of WEA Latina act

La Ley at the Warner International-sponsored luncheon.

WEA/Latina recording act Mana displays the Spirit of

Hope Award it received at the awards show.

Frank Welzer, left, greets Elvis Crespo

shortly before the awards program.

Welzer is president, Sony Music Latin

America.

Pictured, from left, are Oscar Lord, pres-

ident, Sony Discos, and George Zamo-

ra, president, WEA Latina.

Fonovisa recording act Conjunto

the pink shortly before the famed

awards ceremony.

Primavera is feeling in

grupo performs at the
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James McNamara. presidenl,'CEO ol

Teiemundo Network Group, which

broadcast the Latin Music Awards

showcase, second from left, and his

wife, Lana, are pictured with Howard
Lander, Billboard president and

publisher.

4K

Columbia/Sony Discos recording

artist Marc Anthony flashes his trophy,

along with a grin, after winning the

hot Latin track of the year, vocal duo
category.

RMM recording artist Vanessa delivers

a strong set at ASCAP's showcase.

Prestigio/Sony Discos artist George

Lamond welcomes attendees on April

25 to the Latin Music Conference with

a steamy performance at a reception

co-sponsored by Latinflava.com.

Sony Discos recording artist Elvis Cres-

po takes two trophies home from the

awards ceremony. Crespo won tropi-

cal/salsa album of the year, male, and

The Billboard Latin 50 artist of the year.

Participants in the "Will The Conciertos Go On?" panel are, from left, Lazaro Megret, president. DMP; Jack Utsick, presi-

dent. Entertainment Group Fund; Bob Roux, VR Sl^ Music Group; John Pantel, talent buyer. House of Blues Concerts;

Allison Winkler, press and Latin events manager. Nederlander; Ed Micone, executive VP and executive producer. Radio

City Entertainment; Henry Cardenas, president. CArdenas/Fem^ndez & Associates; and Arie Kadurie, president, Aria

Kadurie Enterprises.

Sony Discos recording artist Son By Four goes a cappella

after appearing on the awards show.

Jorge Pinos, VR international department, William Morris

Agency, is this year's recipient of El Premto Billboard.

Shown here, from left, are John Lannert, Latin

American/Caribbean bureau chief, Billboard; Trmothy

White, editor in chief. Billboard; Pinos; and Gene Smith,

associate publisher/international sales, Billboard.

Sergio Curtwio, left, and Harold Hopkins, bandmates in MCA recording group

Puya, demonstrate their delight in winning rock/fusion album of the year.

On a panel called "Dialing For Dolares" at the conference

are, from left, Joseph Carvajal, associate brand manager,

Heineken USA; Orly Agai-Chaim. talent agent. William

Morris Agency; Ayelet Soto, president. ACA Marketing

and Promotions; and Hernand V. Gonzalez Jr., VP of mar-

keting services, Cardenas/Fernandez & Associates.

Enrique Iglesias' interview is a highlight of tht; Latin Music

Conference. Pictured here with Iglesias. from left, are Bill-

board staffers Ken Schlager, editorial director, new media;

Howard Appelbaum, associate publisher, marketing and

licensing; John Lannert. Latin American/Caribbean bureau

chief; Phyllis Demo, special events coordinator; Iglesias;

Michele Jacangelo Quigley. special events director; and

Corey Kronengold, assistant marketing manager

Hollywood Latin recording act Gipsyland turns in a fiery set

during a showcase at Level nightclub.

1

J

Appearing on the "On Stars On Teve" panel are, from left,

Jos6 TillAn. executive director of music and talent, MTV
Latin America; Man'a Morales, senior writer, People En
Espahol; Carmen Teresa Roiz, associate editor. Vista mag-
azine; Leila Cobo, pop music critic, The Miami Herald; and

Mauricio Abaroa, VP/executive director, Latin Academy of

Recording Arts and Sciences.
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THE NEW MUSIC SHOWCASE

www.billboardtalentnet.com

The first professionally oriented virtual marketplace to promote unsigned and
developing artists to the music industry and audiences worldwide.

New Talent Spotlight

The Most Outstanding And Available Acts On BTN

RENO'S MEN
This icmarkabic band's soul flows from the gifted pen of Scottish sinqcf/sonqwntcr James

Murphy, whose reputation as a talented writer, musician and performer has grown while

working alongside and lounng with lop artists such as Neneh ChCfry. Simon Phillips and

Gavin Friday. With a strong visual sense of the music, complimented by equally insightful

lyrics, drum loops and samples pulsing underneath a blend of eO"s and 70's pop. tracts of

lounge, dance and some kind of Scot-pop hcHcr skelter stage show, (here is no one ctsc like

them. The t>and's one-of-a-kind musical and personal style was also spotlighted m a

MTV prime lime special. Reno's Men wrote music and were featured in a half-houi

music/fashion show with New York designers Anna Sui. Todd Oldham and Mafc Jacobs that

aired nationally on the music network.

Newfoundland. NJ

For further artist details log on to www.billboardtalentnet.com/renosmen

For details about these and other up and coming artists visit our website at

Phone: (2' 2) 757-2031 , Fax: (212) 757-2041
.
infoebillboardtalentnet.com

BILLBOARD TALENT NET
FREE PRO MEMBERSHIP OFFER!

HTN is happy to announce that Professional Memberships arc now FREE Tailored to aHord

new artists and music companies wtth an "industry strength" online presence, a Pro

Membership provides all of the ingredients necessary to promote your music to music

companies and fans online all day. every day. worldwide. And with the expanded BTN store,

you can sell your music online via downloads, CD sales and custom CO compilations

Applying is easy. For more information see: www.billboardialcninet.com/frcmbfrship

Top 1 0 Favorite Artist Picks April 21, 2000

The Most Popular New Talent On BTN

4 Artier Genre Weeis Or;

1 Adonis Urban, Hip Hop 1

2 Soulsystcm Rock, Funk 4

3 WSLN (aka Mister Jones) Rock, Pop 2

4 Vanessa Handrick Rock. Pop 2

5 Drone-Elite Atternalive. Rock 5

6 Dezeray's Hammer Pop. Rock T 2

7 Funktelligence Hip Hop. Funk 2

8 Patti Rothberg Alternative, Rock 1

9 KateSchrock Rock. Pop T

10 Groovenics

'Aectilv Tiij n t't bjied on vWn ml W BtTfi fr^'itcid online >ud>(i

liTiitrd to one m>Ic prt aitnt prr uw(. Top 10 potilion n ileittmlned tif

Hardcore. Punk 5

•Kt to' try artfil Iralufed on Ifif vtr Wjlr\4fr

tie avrtage al i i votev received

Radio BTN Favorite Song Requests April 21. 2000

The Most Listened-to New Tracks On BTN

# Composilion. Artist Genre Weeks On

1 Return, Travail Metal. Hardcore 3

2 Not The One, Vanessa Handrick Rock, Pop 1

3 Hate On The Don, Adonis Urt»n, Hip Hop 1

4 Teenage Dirtbag. Wheatus Pop. Rock 6

5 Wanna Love You, Annica Pop, Dance 12

6 Fight, Drone-Elite Alternative, Rock 5

7 In Out. WSLN(aka Mister Jones)

8 Faith, Kristina Kovac

9 Always Together Always Gone, Brian Ales

Rock, Pop 2

Pop B

tntrumental, Electronic 6

TO Not Your One, Lrs Visages Sauvages Pop, Rock 5

Sponsored by

Adutrtisrmtn!

Artists & Music

BON JOVI
(Coiitiinied fmm ixige 10)

group's tenure at the label, he says

he's glad the band stayed with what
remains of Mercury. "When other

artists jumped ship and went over to

Interscope, I didn't. I said, 'I'm gon-

na stay right here and be the guy
that has always been on Mercury
until there is no more Mercury.'

"

That loyalty is not something Lyor

Cohen, president of Island/DefJam,

takes lightly. "I feel like I have a

fiduciary responsibility to erery one

of our artists to do the best job, but

for ,Jon Bon .Jovi to have decided to

stay puLs even more pre.ssure on us."

When the band, managed by Da-

vid Munns and Paul Korzilius for

Bon .lovi Management, reunited 18

months ago to begin working on its

first album since "The.se Days," .Jon

Bon .Jo\'i surprised his bandmatcs by
walking in with 30 songs. He then

spent the next year writing another

SO .songs with band guitarist Richie

Sambora.

The band took its time preparing

the album, "waiting for the dust to

settle from the merger," says Jon
Bon .Imi, and getting m-er producer

Bruce Fairbairn's death, "Bruce and

IpnHlucer) Bob Rock had agreed to

co-produce the record. It was the

first time they were ewr going to co-

pro<iuce an album." Ultimatel.y, the

band turned to relative newcomer
Luke Ebbin, who has worked with

Splendor.

The album's centerpiece is "The
Ne.xt 100 Years," which starts out

simply and swells into a Beatlesque

"A Day In The Life" opus, replete

with a 64-piece orchestra. Other
highlights include "Older," a fim song

about getting better as one ages, and

the ballad "'Thank You For Loving

Me," which .Jon Bon Jovi wrote after

hearing Brad Pitt utter the words in

the movie "Meet Joe Black."

"IThe .song's] gonna be the wed-

ding song of the next five years," says

.Jon Bon .Jmi. "It'll be a monster."

First single "It's My Life" is al-

ready off to a good start at hot AC,
top 40, and rock radio.

"When we first started playing it,

we didn't say who it was," says Steve

King, PD for WHAM Montgomery,
Ala. "The phones just blew up . .

.

The curiosity on the song has been
outrageous."

The song was co-written by Jon

Bon Jovi and Sambora, although pop-

mei.ster Max Martin is also given a

songwriting credit primarily for his

encouragement.

"He's gonna get a piece of the song

for coming in and telling Richie and
me what a big thing 'Livin' On A
Prayer' was to him," says Jon Bon
Jovi, "He didn't write every word of

it; he didn't write the chord pro-

gression either. But he did sit at the

keyboard when we were in the room,

and the rules are if you're in the

room, I give you a third of the song,"

A 50-datc tour starts July 12 in

Tok.vo and goes to Europe before

coming to the U,S, in the fall. The
band is booked by Creative Artists

Agency in the U,S,

Assistance in preparing this story

provided byJUi I'essetnick.

iCoinentiil Kifl 1^

UH, WOW: Remember when it was cool for rock'n'roll to be
unabashedly poppy and fun? Kyle Vincent apparently does. On his sec-

ond disc, "Wow & Flutter," he offers a collection of tunes that proudly

hark back to the '70s era of guitar-juiced AM radio.

"These new songs feel a lot closer to me, to my heart," he .says.

"There seems to be more of an honesty in the writing, production, and
delivery of the material."

Helping Vincent build the framework of a pop mu.sic hou.se that coukl

stand on the same street as the Raspberries or Savage Garden are

guitari.sts Tommy Dunbar (Rubi-

noos) and Parthenon Huxley
(new lead singer of ELO, co-writer

with the Eels); drummers Nick
D'Virgilio (Genesis, Tears For
Fears), Rick Menck (Matthew
Sweet), and Jamie Wollam (the

Tories); arranger/keyboardist
David Carr (the Ventures, the

Fortunes); and Gerry Beckley
(America), who lends his voice to

the .sweet "Leave It Alone."

This army of talent contributes

to the appeal of tunes like "No
Matter What Will Be" (which is perhaps the best mjr t hat Bread lu'wr

recorded) or "She's Top 40," a giddy ode to a girl and to the radio.

Vincent is dividing his time between writing material for his next

recording and gigging in .support of "Wow & Flutter." Do not miss the

chance to see this charming and talented artist in action.

For more information, contact Candy Peterson at 712-32S-1335 or

at candySi kylevincent.com.

Dreaming of GREEN: Though it may initially be hard to believe,

not every band cruising along the rough-hewn New York club circuit is

banging guitars and wailing in angst. In fact. Green Rooftops swings

to the far opposite direction.

Fronted by Laurie Brand (who also plays keyboards and flute), the

band, which also consists ofJoe
Condiracci (guitar), Joe Ross-

man (bass), and Ed Rogers
(drums), delivers a style of pop
that is, by turns, ethereal and
loungy. Brand has a rich alto

voice that is likely to draw fond

comparisons to Natalie Mer-
chant, and she puts it to excel-

lent use on tunes that are
smarter than your average
ditty. For proof, investigate

Green Rooftops' lovely epony-
mous disc. It's filled with storyteller lyrics that paint vivid pictures,

and it has low-key music that will soothe or invigorate, depending on

the listener's mood.

Although .some might que.stion the commercial potential of a band
that seems miles away from any current trend, we want to point out

that anyone who still dusts off faves by Sade, Basia, or even some of

the softer efforts by 10,000 Maniacs will find endless pleasure in this

fine effort.

For additional details, call Ed Rogers at 212-982-0159, or E-mail him
at Emrogers(Ji'aol.com.

NuGGETS: Motor hails from Red Oak, Texas, and it offers songs

with a decidedly adult-pop, triple-A-friendly sound. With this band, it's

all about melody (which Motor has an exceptional talent for) and words

that are often pretty melancholy. For more information, contact Dar«ll

Brown at 615-479-4496.

If you want a harder-edged style of rock, Marz is a good band to

investigate. This is a new project helmed by Ministry guitari.st Bob
Hukic, and it's not for the faint of heart He's upping the ante set by

acts like Kid Rock and Limp Bizkit by combining rap and guitar rock

with industrial rhythms. The demo is not to be believed. It's heavy-

duty stuff that's destined to be extremely popular with teens, Fbr addi-

tional details, call Hukic at 77:3-486-8266,

GREEN ROOFTOeS
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IMPRINT & NUMBEROISTRIBUTING LABEL ISUGGESTED LIST PRICE OR EQUIVALENT FOR CASSEnL'CO)

1 1 3 S CLUB 7 POLYDOR543103.1NTERSCOP£(U 9a'! 7,981 S CLUB 7

2 2 » STATIC-X • WARNER BROS 47271 110 9816.98) WISCONSIN DEATH TRIP

3 3 45 SYSTEM OF A DOWN • AMLfilCANCOLtJMeiA6e924,CRGI10 98EQ'!6 98) SYSTEM OF A DOWN

4 i 4 TRAVIS INDLPtNOI£NT£62!5l;EPICai,98£ai6,98l THE MAN WHO

(T^ NEW» FIVE IRON FRENZY i MINUTE WALK 22401 iliescDi ALL THE HYPE THAT MONEY CAN BUY

rr^LBJ NEW» ALEJANDRO FERNANDEZ SONY OISCOS 83812 (10,98 Eai6 98! ENTRE TUS BRAZOS

10 8 SON BY FOUR SONY Discos 83181 U0,98 Ea/15 981 SON BY FOUR

3 5 4 WESTLIFE ARISTA 14642 ai-9a'17,98l WESTLIFE

\JJ 8 30 ANDY GRIGGS RCA INASHVILLE) 6759&RLG (10,9&16,98I YOU WONT EVER BE LONELY

UJU 9 32 YOLANDA ADAMS ELEKTRA 62439fE£0 110,9^16981 MOUNTAIN HIGH.. VALLEY LOW

20 6 DISTURBED giant 2d73EmARNER BROS. (7.9a'l 1.981 THE SICKNESS

16 31 SOLE DREAMWORKS 4501 18.'INTERSC0P£ 1 1 1.98117.98) SKIN DEEP

18 6 TAMAR DREAMWORKS 4501 ItWNTERSCOPE (S.9a'12.9a) TAMAR

]4 7 2 ERIC HEATHERLY MFRCURY (NASHVILLE) 170124 I8 9a'12 981 SWIMMING IN CHAMPAGNE

IS 13 3 FENIX TX MCA 1 12013 (8,9ai2,98) FENIX TX

IS 19 IS TRIN-I-TEE 5:7 B rite 49035ft1NTERS(»PE (11,9&17.98] SPIRITUAL LOVE

17 14 39 BRAD PAISLEY • arista NASHVILLE 18871 (I0.9&16.981 WHO NEEDS PICTURES

11 15 9 SHAKIRA SONY DISCOS 83775 110 98 EtVl6 98) MTV UNPLUGGED

19 i; 3 DEL THE FUNKY HOMOSAPIEN hieroimferium 230103-1 10 9m6 98 BOTH SIDES OF THE BRAIN

OS) NEW » MEDESKI MARTIN tiWOOD bluenote25271.'Capitol(16.980DI TONIC

21 6 4 THE WILKINSONS giant ihashvilui 24736warnerbros inashvilU) 11 1.9417 981 HERE AND NOW

22 21 56 MONTGOMERY GENTRY • co.uwBW;wis-f.ui£)(fll!ASONTi'*«Hviu£li:09B£ll!6.9e) TATTOOS & SCARS

QD 30 25 HEZEKIAH WALKER ( THE LOVE FELLOWSHIP CRUSADE CHOIR vEm 43132 (10 9& I5 981 FAMILY AFFAIR

24 24 47 AB. QUINTANILLA Y LOS KUMBIA KINGS ^ lui .AliN99!a9 ;1»I4 9«i AMORFAMIUAYRESPETO...

cm 28 17 KELIS VIRGIN 4791 1* (1 1.9a'16.98l KALEIDOSCOPE

The Heatseekera chart lists ttie txst-selling titles try new and developing artists, defined as those who have never apfxared in tlie

top 100 ol The Billt»ard 200 charL When an altxjm reaches this level, the altMim and the artist s subsequent albums are Immedi-
ately lneliglt>le to appear on the Heatseetrers chart. All alliums are availaMe an cassette and CD 'Astemk indicates vinyl LP is

available, O Albums with the greatest sales gains, c> 20(X). BillboarrVBPI Communications

OD NEW » THALIA EMI UTIN n0 9&15,981 ARRASANDO

27 II 10 NOBODY'S ANGEL HOLLYWOOD 162184 (8 98(12 98) NOBODY'S ANGEL

28 29 14 SHELBY LYNNE ISLAND 646 177)TDJMG (8,98(12 98) 1 AM SHELBY LYNNE

29 26 31 AMBER TOMMY eOY 1253111,98/16,981 AMBER

3» 23 60 SONICFLOOD GOIEE 2802 ( 15,98 CDl SONICFLOOD

(3D NEW^ DIMITRI FROM PARIS ASTRALWERKS49I22*<CAR0LIN£(I698CDI A NCHT AT THE PLAYBm MANSION

32 27 9 COUNTDOWN MIX MASTERS maoacy 0399 (3 947 98) BLUE (DA BA DEE) DANCE PARTY

33 12 14 ALECIA ELLIOTT i*:a Nashville 170087 (8,9a'12,98l I'M DIGGIN' IT

34 35 4 SUPERGRASS PARLOPHON&ISLAND 64238&1DJMG (12,98 CD) SUPERGRASS

QD 46 10 GROOVE ARMADA JIVEEUCTRO4l6a3/JIVE(16.98C0l VERTIGO

3« 25 50 CHELY WRIGHT • mcanashviile 170052 111 gaiiT.ge) SINGLE WHITE FEMALE

37 34 31 DAVE K02 CAPITOL 99458 (10.9a'16.981 THE DANCE

38 33 19 DOPE flip 63632.itPIC I7 98EQ'11 981 FELONS & REVOLUTIONARIES

39 31 4 SPLENDER C2,'C01UMBIA 69144/CRG 17.98 £(^13.98) HALFWAY DOWN THE SKY

Qo) 50 2 THE PHAT CAT PLAYERS parune 34044 (15.98 COI MAKE IT PHAT, BABY!

41 40 47 IBRAHIM FERRER iraiLDCHCuwilMSiioi !9i!;,Kn2«l!«l BUENA VISTA SOCWL CiUB »S£SENrS IBRAHIM FEBRER

42 41 3 METHRONE CLATOWN 2000(U.9ai6.98) MY LIFE

43 22 2 BUILT TO SPILL WARNER BROS 47616 (17 98 COI LIVE

44 37 39 JESSICA ANDREWS DREAMWORKS INASKVILU) 450t04,1NT£RSCOP£ (10 9&16.9ei HEART SHAPED WORLD

c® RE-ENTRY DIDO ARISTA 19025 (10.98/16.98) NO ANGEL

QD RE-EIITRT AIR S0URCE'ASTRALW£RKS48e48'/(MR0UNE(16 9eCD) THE VIRGIN SUICIDES (ORIGINAL SCORE)

QD NEW ^ JOSHUA REDMAN WARNER BROS 47465 (17 98 CD) BEYOND

48 43 7 PASSION WORSHIP BAND STAR SONG 51 (4a'SF«RR0W (15.98 COI PASSION; THE ROAD TO ONE DAY

49 45 14 SHAKIRAA SONY DISCOS 82746 (10,98 E(i'16,98) DONDE ESTAN LOS UDRONES?

50 49 2 KEITH URBAN Capitol INASHVILLE) 9/591 (lo garie gsi KEITH URBAN

CZ> F»LJI_y^F?*LJF»r?ISII\l S.
BILLBOARD'S WEEKLY COVERAGE OF HOT PROSPECTS FOR THE HEATSEEKERS CHART BY CARLA HAY

bOMING FULL CIRCLE:
A Perfect Circle has all the

ingredients of a band with a

promising future: members
who've been in well-known
groups (lead singer May-
nard James Keenan is best-

Easy Does It. Easy Moe
Bee. one of the most

notable producers in hip-

hop, has started a solo

recording career with the

album "Now Or Never

Odyssey 2000. " due June

13 on Priority Records,

Guesting on the set are

Snoop Oogg, Busta

Rhymes. Gang Starr, and

Goodie Mob- Easy Moe
Bee has produced such

ac:ts as LL Coot J, the late

Notorious B I.G,. Public

Enemy, the late Tupac

Shakur. and Busta

Rhymes.

known for his work with

Tool; A Pbrfect Circle drum-
mer Josh Freese used to be

in Guns N' Roses), a cmiet-

ed npening-aet slot on a ma-

jor tour (Nine Inch Nails),

and an album whose first sin-

gle is starting to get signifi-

cant radio airplay.

A Perfect Circle's debut
album, "Mer De Noms," is

set for release May 23 on
Virgin Records. The album's

first single, "Judith," has
been rocketing up the Mcxi-

ern Rock Tracks chart,

where it stands this issue at

No. 15.

According to Virgin Music

Group Worldwide
vice chairman Nan-
cy Berry, "The
group's street cred-

ibility, powerful mu-
sicianship, and
unique sound rank

them among the top

rock/alternative

artists today. A Per-

fect Circle will be a

global priority for

Virgin."

In addition to

Freese and Kee-
nan, A Perfect Cir-

cle's lineup consists

of guitarist Billy

Howerdel, bassist

and violinist Paz Lenchan-
tin, and guitari.st Troy 'V'an

Lecuwen.
For the record, Tool hasn't

broken up, and the band has

confirmed that it plans to

record a new album. When
that album will be released is

still unknown. In the mean-

time, T(K)1 singer Keenan will

Arttiur Author. Singer/song-

writer Joseph Arthur will

appeal to fans who like

Leonard Cohen-inspired alter-

native music. Arthur's second

full-length album. "Come To

Where I'm From" (RealWorld/

Virgin), was produced by T
Bone Burnett, Arthur is on a

North American tour in sup-

port of the album.

REGIONAL HEATSEEKERS NO

MOUNTAIN
SUIc-X, WlKora*) DMtfi »^

THE REGIONAL ROUNDUP
Rotating top 10 lists of t»est-seltlng titles by new and developing artists.

PACIFIC

1. Aletandra F«mand«i Lntre Tus 6woi
2. D«ITh( Funky HomMKMnBatr.SKtKOt The Brain

3. J<Mn S«bMtian Sk'Ko Dc Amot
4. Syttem Ol A Down SyMem Of A Davtn

5. Travtt T'le Md'i WVio

6. Fenii TX Fenii TX

7. Sol* Skin D««p
a. Guce & Kill Tty Bully^ Km T«y

9. ThaAt ArrsMndo

10. Shakin MTV Unpluggtd

SOUTH CENTRAL
1. E.S.G. Ov, Urdw S«ge
2. U.aiM»NiTbilliMb«IU«iL-ia.Fin)UTItec«D

3. Andy Gnat Vol Worn Ever 8e Lonely

4. SP» Thp ita W'--v>i

5- SUIiC'X W-voiiMn DfTflJh T>i(j

6, Erie HuOierly Swimniiijj In Cfiatrpder*

7. Altimdro Fafrundii Entre Tus Brazos

5. Rmm AyiU 1 S« BrmM Hortt Qutmjmt Lot Ojn

9. Syitini Ot A Down Sy5tem Of A Down
10. Vbtanda Adam MounUin H^h .Valley Low

be busy over the ne.xt sever-

al months with A Perfect
Circle.

Upcoming dates on A Per-

fect Circle's North American

tour with Nine Inch Nails

include May 17 in Miami,
May 20 in Atlanta, May 23 in

Dallas, May 25 in New Or-

leans, May 27 in St. Louis,

June 2 in I^as Vegas, June 7

in San Francisco, June 13 in

Vancouver, and June 17 in

Salt Lake City

Lambs to the
slaughter;
Gospel/contempo-
rary Christian sing-

er Alvin Slaughter

has had several of

his albums become
hits on the Top Con-

I ' temporary Christ-

1
ian chart, including

his latest set, "liain

Down" (Hosanna!/

Integrity/Word/
Epic), which de-

buted at No. 27 in

the April 8 issue.

The New York-
based Slaughter,

who's been a Dove nominee,

completed a U.S. tour in

March, and he is a regular on

the Trinity Broadcast Net-

work.

ToWA SOLO: Dance DJ
Towa Tei is best-known for

being part of the group
Deee-Lite, which had its

biggest hit in 1990 with
"Groove Is In The Heart."

Towa Tei's third solo album,

"Last Century Modern"
(Elektra). includes guest acts

U.P.O. Sighting. Rock

band U.RO. has been get-

ling radio airplay for 'God-

less." the first single from

the band's Epic Records

debut album. "No Pleas-

antries." due May 30.

"Godless" has been rising

up the Mainstream Rock
Tracks chart, where it

stands this issue at No.

20. The Los Angeles-

based group is on a U,S,

tour. Dates include May 24

In Huber Heights. Ohio;

May 25 in Lexington. Ky.;

May 26 in South Bend.

Ind,; May 27 in Dubuque.

III.; and May 28 in Somer-

set, Wis.

UA and Les Nubians. Towa
Tei's song "Happy" was a No.

3 hit on the Hot Dance
Music/Club Play chart in

1998.
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THE POLAR MUSIC PRIZE 2000

What have
PAUL McCartney

THE BALTIC STATES

DIZZY GILLESPIE

WITOLD LUTOSLAWSKI

NIKOLAUS HARNONCOURT

QUINCY JONES

MSTISLAV ROSTROPOVITCH

ELTON JOHN

JONI MITCHELL ^ ^ ]

PIERRE BOULEZ

BRUCE SPRINGSTEEN

ERIC ERICSON

RAY CHARLES

RAVI SHANKAR j
f

'

IANNIS XENAKIS
| ;

STEVIE WONDER

in common?
Hiey have all been recipients ofThe Polar Music Prize.

TTie prize will be awarded in Stockholm for the ninth successive year by His Majesty King Carl XVI Gustafof Sweden.

The prize was founded by one of the true greats in the world of Swedish music and the man behind ABBA,

the late Stig Anderson, and is awarded for exceptional achievements in the world of music in its broadest sense.

The Mar Music Prize Blasiehobiutoi^ 8 SE-111 48 Stodiholm Sweden Tel. +46-8 407 18 00 Fax +46-8 611 87 18 e-nuul: adm@musa)[ad.K Web Site: http://www.polannusiqnize.se
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nBYMIGHAaPAOiniA

ir JOHNNY MATHIS

Mathis On Broadway

Columbia 63897

What a perfect combination—the glorious.

incon\[Kirdble voice of Mathis and some of

modem musical theater's best material.

The legendary pcrfomier breather fresh

perspcctK'e into songs that might sound
overdone in leaser hands. Rarticularly

memorable is his soulful rendition of "He
LKes In You" from "The Lion King" and
"All I Ask Of You" from "The Phantom Of
The Opera"—a song that sounds like il

was written expressly for Mathis. The
singer also in fine form on a duet with

famwi Broadway diva Betty Buckley. The
two move masterfully thiMugh a well-Rewn

medley of "Children Will Listen" (from

'into The Woods") and "Our Children"

(from "Ragtime"). If there's anything to

quibble about., it's that the alhum ends fur

too soon. Wth nine songs clocking in at a

shave over 33 minutes, one is left wishing

for just a couple more nuggets. But then

again, can one ever get enough of Mathis?

FAITH PRINCE

A Leap Of Faith

PRODUCLH- Hugti toiUm

ORG 91460

For her debut on the cabaret circuit, the

self-professed "cabai-et virgin"—and one
of the true joys of today's musical the-

ater—F^th Prince has released an album
that was recorded live at Joe's I*ub in New
York. Ab befits her comic persona, the

songs are largely a collection of bright

novelties from the stage and screen, the

Iatt*?r of which includes u rarely heai*d

.Johnny Burke and Jimmy Van Heusen
delight, "The Hard Way (Doing It The
Hard Way)." Apparently to demonstrate
that she can meaningfully portray a bal-

lad. Prince sings Alan Jay Lerner and

Burton Lane's "What Did I Have That I

Don't Have?" and Richard Rodgers and
Oscar Hammerstein's "Something Won-

derful," which is done with as much
poignance as the song deser\-es. A real

charmer for the cabaret bin&

ALMART1N0
SmilB

PRODUCERS Tony Valwiiiano. John Rorw Brance

FutI 2000 057

The veteran pop \'ocalist, some of whose
hits were part of the country/pop sound of

several decades ago, is back after too

many years away with a new album. He is

very comfortable and appealing in taking

on a collection of mostly swing-era gems,

and there's no doubt that a backing of

re-al live band mu.sicians adds sparkle to

the swingers and sentiment to the ballad

turns. Among the classic goodies are "I've

Heard That Song Before." "It Don't

Mean A Thing (If It Ain't Clot That
Swing)," "At Last," "You'll Never Know."

"Goody-Goody," and "Opus No. I." It's a

new century, but pop stylings like this still

charm. The label is handled through

Varese Sarabande.

SPOTLIGHT

HANSON
This Time Around

PROOUCE-RS. Stephen Uroni. Hanson, Marti Hudson

IsUnd Def Jam 31454

The first thing you notice about Han-
son's long-anticipated sophomore out-

ing is that the brothers' once-chirpy

voices now have a deeper, more adult

tone. The second thing you notice is

that these boys wanna rock—and they

are nerious about it. Not only does

"This Time Around" boast a leaner,

more guitar-heavy sound than 199Ts

breakthrough "Middle Of Nowhere,"

but it also features instrumental con-

tributions by such credible mufticians

as Jenny Lang. Blues Traveler's John
Popper, and Eleck sideman DJ Swamp.
It all adds up to a collection that suc-

cessfully sets Hanson apart from the

current teen-|)op phenomenon that it

helped start—at least from a creative

perspective. The trick will be rising

above the prejudice that hardcore

rockers will likely have against the

band. That said, cuts like the bluesy

"Dying Tb Be ^ive" or the forceful

"Can't Stop" are potent enough to

sway even the most judgmental listen-

er. And for those who prefer sweeter

pop fare, there are sparkling gems like

the peppy "If Only" and the title cut—
a showstopping arena anthem if there

ever was one.

R & B / H I P - H O P

if DWAYNE WIGGINS
Eyes Never Ue
PRODUCER: OMayne Wtggins

Motown 7594

Dwayne Wiggins concocts his own
brand of funk-inspired R&B on his

debut. As one-third of the Oakland,
Calif.-based Tony Toni Ton^. Wiggins
helped change the sound of R&B, gain-

ing Grammy nominations along the

way. Wiggins' solo debut just may do
the same. His first single, "What's
Really Going On (Strange Fruit)." was
the impetus for a solo album. Based on

an incident Wiggins had with the Oak-
land police last year, the track is a

bluesy tale that compares the lynch-

ings of the '50r and 'BOs—borrowing

from Billie Holiday's "Strange Fruit"

—

with the cases of police brutality that

occur today. Wiggins also gives his

opinion on the current state of R&B
with the satirical "R&B Singer." The
track is dominated by guitar riffs and
witty l\Tics. Other alhum highlights

include the groovy "Move With Me,"
the upbeat "Eyes Never Lie," and the

Sly & the Family Stone-esque "RoUin'

Mountain."

it OS KRUSH
Code 4109
PRODUCER. OJ Kfl,s^

Red Ink 114S8

The popularity of hip-hop in Japan is

undeniable. DJ Krush, one of the pro-

genitors of the Japanese hip-hop move-

SPOTLIGHT
JEFF BUCKLEY
Mystery White Boy

PRODUCERS; Micfwel r«hc, Mary Guibwl

Cohimbii 12590

Although his art was still developing

when he drowned in 1997 at age 30,

Jeff Buckley had a rare and potent

gift—one that only gains in stature as

his tragically truncated oeu\Te is

explored posthumously. The live col-

lection "Mystery White Boy" follows

1998's two-disc set of final studio and
demo tracks, "Sketches { For My
Sweetheart, The Drunk)." F-ven more
than that often overwhelming alhum,

"Mysterj' White Boy" shows why
Buckley's loss is so keenly felt; these

performances are fired with a classic

rock'n'roll poetrj' that is becoming
more scarce. Recorded around the

world with his band, the repertoire

mt^ r tj^v trii'. Ill

features transcendental versions of

such Buckley totems as "Dream
Brother" and "Mojo Pin," as well as

inspired covers like the beautifully

sung, epic take on Alex Chilton's

"Kanga Roo." But it's the potential in

such previously unissued originals as

the blue-hued rhapsody "What Will

You Say" that make this album
thrilhng and heartbreaking in equal

measure.

ment, once again brings his sounds
stateside with "Code 4109." The 00-

plus-minute mix is a reflection of a live

DJ Krush set. The beauty of "Code
4109" is that the listener can't tell

when one track ends and the next

begins. The fluid movement of the

album combines a hard baseline with

ethereal piano grooves on "No Compe-
tition," then effortlessly adds a jazzy

trumpet riff on "Four Elements."
Krush has a way of manipulating the

prerecorded sounds of other artists

and making them all his own. The set

features other seamlessly mixed tracks

from fellow Japanese spin doctor DJ
Cam, Esthero, and the 45 King.

COUNTRY
^COLLIN RAYE

Tracks

PRODUCERS Dann Hufl. CoHin Raye

Epic 69995

Is this guy head over heels in love every

day of his life or w hat? Over the course of

an underrate*! career, Raye has put to-

gether a formidable catalog of love songs

of all tj'pes, and this latest weighs very,

verj' heavy on the side of sweet sentimen-

tality. Overall, sap is the recurring theme
on "TVacks," with the preponderance of

songs dealing with 1-o-v-o on some level,

which is likely to please both fans and

radio. But just when you think Raye is a

one-trick pony, he'll kick your butt with

subjects far hea\ier than most of his con-

temporaries would dare touch. "Harder

Cards." "Water And Bridges," and "She's

Gonna Fly" are a courageous triumvirate

on the album s second half that arise out

SPOTLIGHT

OCEANIA

Oceania

PRODUCER; iaj Coleman

pQtm MuUc 536 775-2

On the surface, it seems like Jaz

Coleman, formerly of Killing Joke
and "Symphonic Letl Zeppelin," gives

the Deep Forest treatment to the

Maori, the native peoples of New
Zealand. But this isn't traditional

music slapped onto dance beats.

Instead, Coleman and Maori singer

Hinewohi Mohi build this pop-exotica

confection from the ground up, with

lyrics in the Maori tongue and many
traditional instruments, although

they're pretty much buried by Cole-

man's synthesized arrangements.

\Mth Mohi 's remarkably pure yet

earthy voice stacked in choirs, "Ocea-

nia" often sounds like Adiemus, the

project in which Miriam Stockley

sings in a hybrid language. Only Cole-

man and Mohi, unlike Adiemus com-
poser Karl Jenkins, don't have classi-

cal pretensions to subvert their

infectious melodies. The chanting call

and response of "He Tangata" (Peo-

ple) and the turbo-charged tribal

stomp of "Kotahitanga" (The TVum-
pet) put an exuberant spin on the

ethno-techno landscape.

of the schmaltzfest to salvage e\'er\thing.

Raye has guts, sincerity, and vocal cho|xs.

which, along with some cool instrumenta-

tion and first-rate production, .save this

record from being the audio equivalent of

a date fiick.

if REBECCA LYNN HOWARD
Rebecca Lynn Howard

PflOOUCER Marh Wn(?it

MCA NMhvMM 08S1700912

If you think this is just Nashville's latje.st

SPOTLIGHT
INDIGENOUS

CIrcte

PRODUCERS Doyle Bramhall. Indigenoui

Pachyderm PAC-CO-4

Hlue.\v rock band Indigenous
impressed critics with its 1998 album,

"Things We Do." The follow-up album.

"Circle," serves up the same no-frills

style that people have come to expect

from the band. From the opening

track, "Little Time." to the poignant

instrumental "Evolution Revolution"

to the plaintive ballad "The Moon Is

Shining." Indigenous has clearly fol-

lowed the old adage "If it ain't broke,

don't fix it," For the cohesive family

unit of Indigenous—siblings Mato
Naryi (lead vocalisL-'guitarist), Pte

(bassist), and Wanbdi (drummer) and
their cousin percussionist Horse

—

touring has apparentiy paid off well.

The band displays a more mature
sound on "Circle" with the help of co-

producer Doyle Bramhall, a one-time

songwriting collaborator with the late

Stevie Ray Vaughan. In the palate of

rock'n'roll musical tastes, "Circle" and
Indigenous' music are hke meat and
potatoes: solid, traditional, and satisfy-

ing for those who know exactly what
they want

attempt to mine the schoolyard for more
pop fluff, prepare yourself to get floored.

Howard may lie 20, but her Ijrics (she co-

wrote II of the album's 13 songs) and
delivery belie her tender years. Some-
body's done some livin' here. Though the

set begins a tad on the fluffy side, it quick-

ly toughens up. At this jwint, it becomes
very apparent that there ju-st ain't enough
gloss in Music City to cover up this girl's

countrj'. Like fellow Kentuckian Patty

Loveless, Howard conveys emotional

(Continued on next page)

VITAL REISSUES
BIG MAMA THORNTON
The Comptete V^fuard Recordinfs

PROOUCtRS: Ed Bland, General "Hog' Wyle*

REISSUE PRODUCER- Tom Vidwre

Vanfuard 17S/77

Willie Mae Thornton was a powerhouse
vocalist who fancied gin and milk and
deep blues. Her original tune "Ball And
Chain" put Janis Joplin on the music

map, but with all due respect to the

Texa.s-born blueVrock shouter, she

wasn't in Big Mama's league. This

three-disc .set consists of two reissued

titles ftx)m 197.^
—

".Jail" (a live set) and
the studio-recorded "Sassy Mama!"

—

and "Big Mama Swings," which collect.^,

seven unreleased sides. Featured num-
bers include the legendary "Ball And
Chain," as well as "Hound Dog" (yes,

she cut it before Elvis), a hefty version

of "Rock Me Baby," and a very

poignant rendition of "Oh Happy Day."

There's al.so a momentous cover of

"Rolling Stone," several choice slow

blues, including the sweltering "Mr.

Cool" and a fierce version of "(Jonna

Leave You," and a fine jump tune,

"Everybody's Happy (But Me)." A
hi^light on "Big Mama Swings" is

"Going Fishing," a low-down, Chicago-

style blues that isn't about catching

trouL Big Mama's back, and she means
business.

I DIIUCb SPOTLIGHT: Releases deemed by Itie review editors to deserve special sttenlion on the basis o( musical merit and/or Billboard chart potential. VITAL REISSUES; Rereleased albums of special artistic, archival, and commercial interest, and outstanding coilec-

HLDUMUa lions ot worte by one or more artists, PICKS New releases predicted to hit the top half oJ the chart in the corresponding fofmal- CRITICS CHOICES (*); New releases, regardless of chart potential, highly recommended tiecause of their musical merit,

MUSIC TO MY EARS(J3); New reieases deenied Picte which were featured in tfie "Mu5*c To My Ears' cotumn as being among the most significant records of the year All albums commercially avatlable in ttie U.S. areel^ible. Send review copies to Mictiae) PvoMta. Bilitx>ard, 1515
Broadway, New York, N.Y. 10036. Send country albums to PhyHis Stork, Billboaid. 49 Music Square W.. Nashwlte. TN 37203. Send Latin albums to John Lannert. 1814 Fern Valley Road, Louisville, KY 40219, Other contributors: Inr Lfchtmin (Brcadway,''cabaret''N.Y);

Bradley Bambareef (class«:alAvorld/jazz/po(yN.Y); Steve Gra^w (jazz/N.Y): Deborah Evans Price {contemporary Chnstian/Nashville); Gordon Ely (gospel); John Oiiiberto (new age): Brian GarritylpoQ/N.Y).
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power without histrionics, and Howard's

\ibrato at times recalls Dolly Rirton. But
comparisons are unfair because she is a

talent unto herself, with range to spare. "'I

Don't Paint Myself Into Comers" is [mre

countrj' joy. It's followed by the hot'n'

sweaty "Out Here In The Water." If it's

sad songs you need, look no further than

the Harlan Howard-Tom Doufjlas-penned

"Melancholy Blue" and the singer's own
"Believe It Or Not." A song like "Was It

As Hard Tb Be Tbgether" would have

been solid country gold in 1955—and will

he today, with any jusUce. This is every-

thing cimtemiwrary countrj- should be.

This gal is a star!

LATIN
JYVEV
Entre Til Y Vto

PRODUCERS: EOuafdo Reym, AleiarxJio MgnUtlftan

EMI Latin 20B37

This Puerto Rican vocal quintet, whose
name is pronounced "Jive Five," turns in

a likable pop/dance label debut replete

with breezy love songs that will have

great appeal for fans of "N Sync. Back-

street Boys, and MDO. In addition, these

smooth-singing lads, whose harmonies

are nearly as angelic as their clean-cut

good looks, show potential in the non-

Hispanic markets by dint of their soHd

renditions of catchy English-language

tunes such as "Nina Bonita" and "I

Pray" The first Spanish single, "Dime
Cuanto Tiempo," should pique interest at

Latin radio, as should the finger-popping

title track and slinky, tropi-pop ditty

"Maria Morena,"

JOE ARROYO
En Sol Mayor

PRODUCtRSr Jijl« EstiMa. Victor del Reai

Sony Discs 83801

On this eminently danceable disc, the

once-popular tropical vocaUst demon-
strates he can still neatly navigate an

assortment of grooves from his native

Colombia, as well as from the Hispanic

CariblKjan. Apart from a bizarre

screeching sound he emits unexpectedly

throughout the album, Arroyo shines on

earthy, pulsating tunes that are poised

to draw more notice from noncommer-
cial stations and National Public Radio

than from Latin tropical or salsa sta-

tions. Arroyo's singularly muscular bari-

tone remains in fine fettle as heard on

zesty salsa thumpers "La Amare" and

"Y Qu^ Mi Socio," rapid-fire merengue
"Adi68 F\ilana," and fiery ciimbia "Sabr^

Olvidar."

WORLD MUSIC
it MAGNGUA SISTERS

Chers Amis

PRODUCER Ann Si«iy

Round«r 6070

The Magnolia Sisters are five very tal-

ented women who hail from south

Louisiana: Ann Savoy, Christine Balfa,

Jane Vidrine, Tina Pilione, and Lisa

Trahan Reed. When they get together

to do some piekin'. they constitute the

only all-woman group in Cajun music,

and these ladies fancy the hard stuff

—

straight-up, traditional Acadian music.

They cover styles you'd expect: elegant

waltzes like the title track and "La
Valse Que J'aime" and snappy two-

steps like " Tit Mamou" and "Hippi

niiaut." What makes them extra-spe-

cial, however, are the rare ballads and
folk tunes they've resurrected—songs

like "Les Pays Des Etrangers" and "II

Faut Hisser Ces Voiles," stirring tunes

sung a cappella (and beautifully) by
Savoy and Vidrine, old-time wedding
song "La Fleur De La Jeunesse," and
the Cleoma Falcon blues song "C'est Si

TViste." These women are not only gift-

ed musicians but trustworthy folk-

lorists who are keeping their musical

heritage alive.

CLASSICAL
-A- JACOB HERINGMAN
Black Cow: LLJte Music By Valefttln Bakfark And

Matthaus WaisMi

PRODUCERS Jacob Hetingtnan, David Singleton

Otscipline Global Mobile 9906

The first classical-oriented release from
avant-rock guitar guru Robert Fripp's

Discipline label, "Black Cow" sees ace

English iutenist Jacob Heringman
blessing the recorded catalog with the

exotic compositions of 16th century

Hungarian virtuoso Valentin Bakfark.

Mostly unheard for centuries. Bak-

fark's pieces are generally dark and

dense, so Heringjnan intersperses the

master's contrapuntal inventions with

lighter Polish dances arranged by Bak-

fark contemporary Matth3us Waissel.

Actually, it seems best to hear Bak-
fark's music uninterrupted, as his fan-

tasias and intabulations of vocal works
have an intoxicating cumulative effect.

Heringman plays everything unerring-

ly, and he is aided by a warm, crystal-

clear recording. The package is com-
pleted by evocative design and

excellent notes, typical of Discipline

Global Mobile productions. "Black

Cow" is the first in a series from Her-

ingman and Discipline; here's hoping

for more soon.

PUCCINI: Manon Lescaut

Maria Guleghina, Jos^ Cura, Lucio Gallo; U Scala

Orchestra and Chorus, Riccardo Muti

HROOuCER Dav^ MoWey

Oculsche Grammophon 289-463-186

This is the initial release in a Deutsche

Grammophon series devoted to new live

recordings from Milan's famed La Scala

opera house (and it happens to be a

cooperative pi"oduction all-around, with

a Sony stalT producer and an Erato star

tenor). "Manon Lescaut" is not top-

drawer Puccini, even though it was the

composer's first true success and audi-

bly foreshadows later, higher achieve-

ments. Much touted as a Puccinian

tenor, Jos^ Cura evinces plenty of virili-

ty as Des Grieux, but he falls short of

PIficido Domingo's charm and subtlety

in the lushly produced 1984 Deutsche

Grammophon recording with Guiseppe

Sinopoli. Likewise, Ukrainian soprano

Maria Guleghina is an attractive actress

but lacks the vocal allure of Mirella

Preni in the title role. Yet the driWng
manner of Milanese maestro Riccardo

Muti makes the most of the melodrama's

potent passages, helping this quaUty
product come off like a real night in the

theater

^ REV. JAMES CLEVEUND'S GMWA MASS
CHOIR

Standing In Need Of A Btessmg

PRODUCEfiS: J«ry Relefs, Rodina Pieston-Williams

MCG 7014

This is the 32nd album in as many
years for the internationally heralded

Gospel Music Workshop of America
(GMWA). comprising original material

performed by the l.SOO-voico Mass
Choir, all of whom attend the organi-

zation's yearly convention. These
gatherings and the albums they've

yielded have proved to be a fertile

field over the years, providing a

launching pad for many gospel greats,

including Kirk Franklin and John H
Kee. And this year's project is particu-

larly impressive. The album's first sin-

gle, the title track, features soloist

Debra Henderson—a powerhouse
singer, equal parts subtlety and pure

smoke—along with the amazing Mass
Choir and an airtight band in lock step

on what portends to be a huge song
both at radio and Sunday-morning
church. Full-tilt foot-stompers "Hal-

lelujah To The King!" and "Over In

Zion" are other irresistible standouts

on an album with nary a weak
moment.

EDinO BY CHUCK TAYLOR

^ BILLIE MYERS Am I Here Yet? (Return To

Sender) lUming not listed)

PRODUCtR; nol listed

WRITER: rot listed

PUBLISHER: not listed

Unncfssl Records (CD promo)

Billio Myers car\'ed out a spectacular

niche on the airwaves a few years back

with her enchanting "Kiss The Rain" from

her full-bodied "Growing Pains." With the

debut track from her forthcoming sopho-

more effort, "Vertigo," she creatively em-

ploys a light hip-hop beat and the classic

Hot Chocolate song "You Sexy Thing" as a

subtle sampled backdrop. This track

maintains this clever artist's tradition of

creative, ofibeat songwriting and produc-

tion and stands every chance of elevating

her presence across adult top 40 and mod-
ern adult airwaves. Still, Myers is a tough

artist to classify. Perhaps she's a little too

left-of-cenier for mainstream top 40 and

not quite enough of a renegade for mod-
ern rock. {Who cares, since that format

has all but abandoned female talent any-

way?) But the songs on this fine project

demand the attention of programmers
willing to step over the line and embrace
music that truly raises the bar on so much
of the typical fodder out there. This is an

effort that Myers can take great pride in

and one that radio would do well to let lis-

teners have the final say with. Compelling

and wonderfully constructed.

-k RENO Whole WorW (3:17)

PRODUCER: MafK -Tutfty' Evans

WRITERS: K. Cooli. T. Wade

PUBLISHERS: EMI Mu$< PutXishing, BMl; EMI April

Music. ASCAP

Curb Recordt 1551 (CD prDmo)

Last fall, adult top 40 U.K.-based outfit

Reno was introduced to the States with

the fancy musical footwork in "I Think I

Know." "The second single from lead sing-

er/co-writer Katie Cook (the daughter of

Roger Cook) and guitarist/co-writer Tbny
Wade is another dead-cenler-of-lhe-high-

way hit-worthy anthem, based on recog-

nizing the positive in life and focusing

energj- there. Sonically. "\\Tiole World" is

driven by an acoustic ensemble of bright

musical elements, along with a few strokes

of electric guitar to accent the back-

ground. Like the previous release, this is a

one-listen record, a perfect companion for

the car. and a song that, in a just radio

world, would propel this fine duo to the far

reaches of stardom. Please search it out.

BOSSON Where Are \bu (3:38)

PRODUCERS: Lai% ^4cLac^la^. 0<tav Fossheim, Joakm)

Styrtn, Jack RugcK

WRrTER: Bossofi

PUBLISHER: fvH listed

MNW/Capttol 15148 [CD pmnw)

Bosson's debut single "We Live" was
among the sunniest pop offerings of the

winter, but it failed to gamer enough air-

play to break this artist widely Capitol is

having none of that, so it is exposing this

fresh-faced blond Swede singer/songwriter

via other venues: He just finished touiing

with Hritney Spears and LFO—playing for

half a million folks—is booked solid

through the summer, and has already

hooked influential top 40 KIIS-FM Los

Angeles with more than a thousand spins

and top 10 call-out on this song. The lovely

midtempo ballad w ill find instant appeal

with the format's younger coi-e. thanks to

Bosson's (pronounced "bo-sahn") youthful

(hut not childish) vocals, chugging produc-

tion, and simple hook. This is what top 40 is

all about light now, though for some rea-

son, the format seems to obsess on only

one brand at a time: first the boy bands,

now the young ladies. Let's add some bal-

ance with this promising solo male vocalist

and play a full hand, yes? Tons of potential

here. BVom the forthcoming "One In A Mil-

lion" on t'apitol. due Aug. 1.

SIN^D O'CONNOR No Man's Woman (3:00)

PHOOUCtRS: Scott Cutler. Aniw Prewn

WRITERS: S. O'COnrwr, S Cutler. A- Pmcn
PUBLISHERS: Wamer-Chappell Music LtdVScott Cutler

Miiv«/Fam<xi5 Music, ASCAP. Weelie Pte tk(us(c/Ensign

Muvc. BMl

AUantic 300100 (CO promD)

Sinead O'Connor's debut on Atlantic

Records is a muted bag. Instrumentally,

she employs a hijvhop rhjihm and pointed

beats to give this song a drama that works

well on many levels. Vocally, O'Connor's

singular style still rings true, with those

familiar layers and vulnerable, almost

pained chops drawing your ears to the

l>Tic from line one. And that's where the

pnjblem lies. If O'Connor was tr\ing to

put off even,' man listening to a radio,

she's succeeded with aplomb; "I don't

want to be no man's woman, I have other

work I want to gel done/I haven't traveled

this far to become no man's woman."
WTiile she admits fear and pain from her

relationships with the male gender, the

overall tone remains caustic, almost like

an attack, and it's wear\ing on the ear.

R&B has been an infamous champion of

such weary anti-man messages in recent

times, and now it's crossing to adult top 40

NEW &
NOTEWORTHY

TINA COUSINS Pray iz-.^b]

PRODUCERS- Mart Topham. KatI Twigg, PWet

Wale'ma II

WRITERS. M- Toptiam. K. Twtgg

PUBLISHER: All Boy9 Mioc Ltd . ASCAP/BMI

RcpublMJniversal 20106 (CD promo}

I n the spirit of recent international

dance smashes from (he likes of Chi-

cane and ATB comes former runway
mrxlel Tina Cousins, who lucked into

her singing cai'eer at a fashion show
where oi^anizers had booke<l a singer

who never showed. Cousins t(>ok to the

stage—and has never looked back.

Debut release "Pray" has already hit

the top 10 in a number of Eun>pean
countries, and it is such an in\iting

midtempo dance frolic that American

audiences are likely to react with in-

stant iiassion to this ultra-cool truck.

Already, it's tested top 10 in call-out at

innovative top 40 KRBK Houston, and
it should have no problem it-peating

that kind of success across the land,

first at dance stations, tlien at main-

slrt^am top 40s, which will recognize

"Pray" as a powi?rful swrct weapon
i-econL This will up the hip factor of

any station dramatically and promises

to sound cxtraoi-diniu^- beating out of

the radio speakers. Get this one quick-

and modem adult? Can you imagine what
would happen if a man wer? to sing about

how tired he'd become of women's manip-

ulative ways or something similar? It

would never fiy—so why d<Kw this LHintin-

ue to be permissible? Artists are, of

course, entitled to write a l\Tic as they see

fit, but radio may prefer to avoid the pot-

ential controversy of this stinker message

than to embrace this artist once again. It's

a shame, because the tune Ls lovely and

O'Connor's talent remains remarkable.

Here's hoping that the follow-up is a little

more universal.

COUNTRY
A- ALECIA ELLIOn You Wanna What? (2:53)

PRODUCERS Tony BfO'*n, JctI league

WRITERS: A. Ellwtt. A BohalKjk, 6 Torty

PUBLISHERS: Zach N Will Music'Andy Bo MiKK/Tenpoint

PuWiMiing, ASCAP.'BMI

MCA Nashvilte 02034 (CO piorrtol

.Just the thing to send us all off to middle

school with smiles on our faces. A sweetly

rendered, modernized take on the "I'm

not that land of girl" theme, this second

single from the ulLra-iH-*rky Miss Elliott

offers a positive message about abstinence

or at least taking things slow. Better yet,

it's age-appropriate—for 14-year-olds.

We're happy that Elliott, only 17, isn't

singing about divorce, one-night stands,

etc., but country raflio needs to ask itself if

this is the market it's going for. "You

Wanna What?" is catchy and well-per-

formed, with crisp, hooky production.

There's even a fiddle in there. Is it coun-

try? Well, if it's on countrj- radio, then it

must be, at least in today's market If this

song is a hit—and it could easily be—then

the country demo is either broader than

ever or has skewed mighty young.

Regardless, Elliott is loaded with talent

and has jjersonalily for days.

THE WILKINSONS Shame On Me 0 451

PRODUCERS: Doug Johmon, Rum Zflvitwn, Tony

HasetOen

WRIIERS- S. WilliMuon, G. Burr

PUBLISHERS: Golden PtweniKa(iayasones/Universal-

MCA/Gary Bun Music, ASCAP

GlMit 100179 (CD [xQfTio>

The familial harmonies are once again

dynamite, and Amanda Wilkinson is

emerging as one of country's most
e.\pressive young vocalists—but some-

thing about the poky melody on this

track just lies there. The theme is a

familiar one. about how- it is that the lit-

tle things in life recall a lover's absence.

What's really missing here is a memo-
rable melodic hook. "To love someone so

carelessly, shame on me" is heartfelt

enough, and the vocali.st gives the senti-

ment ample muscle, hut whether this

track will stand out amid flashier sura-

mei1:ime fare is a tough one. Still,

Wilkinson's voice will sustain her career

for a long time to come, and the right cut

could bring mega-.success. This ain't it.

ROCK TRACKS
BONJOVI It's My Life {no tuning isted)

PROOUCtRS: Luke EbUn, Jon Bon Jovi. Richie Samtxra

WRITER: iwt lisled

PUBLISHER: ry)t listed

island 15066 ICD promo)

As aging rockers go, .Ion Bon .Jovi sim-

ply isn't. The man looks better today

than at any point in his metal music

hair days. He's also doing a pretty

decent job at sounding fresh in this

reunion with the boys in his band. This

new cut from the upcoming album
"Crush" has all of the elements that

long-lived Bon Jovi fans expect: a grav-

elly vocal, a large enough splash of gui-

tars to engulf a small planet, and a pop
hook hidden underneath that will have

legions of fans singing along until

they're hoarse. Top 40 stations willing

to take listeners back will likely find a

bounty of reaction, with a hook every

bit as penetrating as on chestnuts like

"Living On A Prayer" and "Bad Medi-

cine." How fun were those? This song

(Continued on next page)

n||||l| [Bh picks (); New releases with the greatest chart potential. CRITICS' CHOICES (*}: New releases, regardless of potential cHarT action, thai the reviewer highly recommends because o1 their musical merit- NEW AND NOTEWORTHY; Highlights rww and
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Reviews & Previews

JO DEE MESSINA Thars The Way (3.23)

WRITERS A Ri>t>iH, n Urr.at

PUBLISHERS: Aimo Music CapJtirm* Musk

Coip/MB Music COfp /Platinum Plow Music. ASCAP

Cufb 1563 (CO promo)

Messina iiyecta personality galort* into

the lead single from her highly antici-

pated upwtminp "Bum" project, rhie in

August. This song finds her in a more
country/pop modr than ever with a

midtempo, radio-friendly song about

perseverance in tlie face of life's and

love's setbacks, (iallimore and Mc-
Graw's production is sonicaliy ambi-

tious, featuring neat percussi\'e ele-

mentj*, toni|w changes, and those

heavy, layered vocals that Nashville

producers are so fond of these days.

The lyric make.s use (tf some unique

imagery but alsft relies on morf tried

(tired) phra-ses like "safe and sound,"

"crash and burn," "hit or miss," and

"li\'e and learn." Still. Messina's

enthusiasm is contagious, and tlie

song, like any radio hit, becomes more
likable with rejieated listenings, A per-

fect early-summer introduction to

what i.*< sui*e to be the biggest success

yet from an artist who is turning out

to be one of country inu.sic"s more con-

sistent and promising performeiu

(Continuedfrom preceding jHige)

deserves props for giving the fans what
they love and coming acros.s as festive

and inspired in the process. F\in, head-

tossing stuff, and perfectly timed for

the carefree good times of summer.
Good luck, guys.

MEGHENTGES This Kind Of Love o iS)

PRODUCER: AtWrn ScHlesinger

WRITERS M Henlges, J O'Nym

PUBLISHERS: Ho Saltdittle Top Music. BMI

RobMn* 72030 (CD |>r<>>«c>i

With the gay and lesbian Millennium

March 2000 just in the shadow of histo-

ry now, there's no better time for Meg
Hentges' message to reach the progres-

sive airwaves of triple-A radio. Her
dcad-on, humor-laced lyric addresses

the fact that despite the community's

accomplishments, there continues to

exist widespread prejudice and violence.

With her gentle but poignant songwrit-

ing, Hentges maintains that "At every

high school in the Midwest/All the

queers are at the bottom/Just above the

poor and pregnant/Just below the

future farmers/But girl and girl and boy

and boy and girl and boy are working

on/This kind of love/Is good for you."

Melodically, the song is just as confident

and rela.xcd, with organic instrumenta-

tion led by persistent percussion and
resilient guitars, and a great, layered

chorus that will unite the world into one

voice (it was produced by Fountains Of
Wayne's Adam Schlesinger). Politics in

music is sometimes an unwanted com-
modity, but Hentges isn't ramming any
overtly accusatory message dowTi any-

one's throat. Instead, she states the

simple truth that we all deserve the

same respect and ability to love one

another as we see fit. Contact Claire

Parr at 203-22(1-99.^9.

NEXT Wifey um
PRODUCERS: Kay^. Eddte Berkeley

WRITERS: K Gitl. C Btrheiey, Rl. HlQgir

PUBLISHERS- Divne Mill MiatcWB Mute CcmJ

FntgMguf Efitert<lnm«nt, ASCAP, Uli Otr Enlcftain-

ment/Enilgn MiAic Corp.. BMI

Arhta3S15(C0 prorm)

Following the massive crossover suc-

cess of U>98 single "Too Close." the

long-awaited .-iophomore project from

the trio Next kicks ofT with the saucy

single "Wifey." Once again, the guys

join forces with jiroducei' Kaygee of

the i*ap gi'oup Naughty By Natiu*e.

This track a refivshing alternative

to much of the usual musical fare out

there—songs about se-xual conquests,

illicit affairs, and one-night stands.

Instead. "Wifey" celebrates the sancti-

ty of a one-on-one relationship headed
for mairiage. in particular, praising

the wuman who Ls all that and more:

smart, beautifiil, sexy, ajid strong.

"Wifey" is an anthem for women of all

styles, sizes, and cultures. The song

moves along to a seasoned musical

backdmp filled with piano riffs, sub-

dued drum lieats, and a retro bassline.

But the music really takes a liack seat

throughout the song. It's truly the

song's vocal presentation and arrangi?-

ment that takes the Kjmtlight on thui

one. The bridge of "Wifey" showca.ses

the t rio's vocal talent, which has gniwu
in maturity since its debut set in 1997,

and it leatb* into an all-tcw-brief duet

with Lil' Mo. Overall, this treat is cer-

tain to aftd another notch to the career

bedpost of this talented ensemble-

DANCE
THE KROMOZONE PROJECT Energy (3:28}

PROOUCtR: Randy Lance

WRITER: R, Lance

PUBUSHER: not listed

TBC 3390 lalhum Irjiciil

Last year, the KromOzone Project

added its beat to the dancefloor with the

deluxe "Take My Love," a piercing

anthem that brought immediate notice

to this act. The group now arrives with a

new cut from debut project "Love &
Energ>'," and it's as tasty as a grilled

cheese sandwich at 1 in the morning.

Combining a host of retro elements

—

from its subtle freestyle beat to the sam-
pled spoken word "energy"—and featur-

ing the vocals of Elle, there's little to

analyze here. The track is as much a

late-night instrumental jam as it is a

dance radio hit, and it's perfect for

weekend mix shows, where it could easi-

ly be tossed into an ongoing string of

dowTitempo dance melodies as the hours

wane through the night Simple,

straightforward, cool, and a pure plea-

sure. Check out kromorone.com.

A.G. FEATURING FAT JOE Undersround Ufe

14:14)

PftOOUCER: Lord Firwsse

WRITERS: R. Hall. A. Barries. D Grariim, A. Shendan

PUBLISHERS; TcchniclBn TunesTOneFoufOne Munc,

ASCAP; Clean D<r1 12-9-12 Flow Mustc/Mr. Mudd, BMI

Sllv« Don) Records laltxjm track)

Once upon a day, there was a rap duo

known as Showbiz and A.G. The latter.

SPOTLIGHT

iONSECAOA Slop u io)

PRODUCERS: Emiho Estetan Jr_. George Nonega.

nm Mllchdl, ion Sacads

WRITERS E. Estelan Jr . Q. Nonegs. T Mrtchfn. J.

Secada

REMIXERS Jonainan Petm. Tony Cduccio. PilMo

Floras

PUBLISHERS: Fl PP Intemohonai. SMI; Estefan

MuMC Ribiiishing lMefiul>ona<. ASCAP

Eptc/S50 Music 12558 [CD tmmo)

A decade l)efore Kicky, Enrique, and
Marc broke out with English-Ltnguage

triumphs, Jon Secada was a major

force for Iwth the Sjwinish and English

marketjtlaces around the world, with

such smashiw as ".Just .Another Day."

"IfYou Go," and "Angel." Wliile his

acclaim has continued with Spanish-

language pit)jects. a series of unfortu-

nate recent lal>el wranglings and a

shameful lack of promotional support

derailed hL^ career in the Stattts

through the latter half of the '90s.

With a new ci)ntract in hand from

Epic^aSO Music and the potent punch

of this new single, it's apparent that

Secada is rea<ly to catapult himself

Iwck into the .stratosphere where he

belongs. The »ingen'songwriter/pix>-

ducer scribed a score of songs for

Ricky Martin's breakthrough English

album and does the same for himself

with thedancey. Latin-infused "Stop,"

which he cc)-w'rote with fellow c<j-pro-

ducers Emilio Estefan Jr.. George
Noriega, and Tim Mitchell. To call this

a driving romjj is an undei-stalemenl,

particularly giv en the vaiiely of tasty,

steering wheel-thumping remixes, in-

cluding a more Latin Jonathan Raters

radio edit and the high-energj' P»b]o

Flores English radio edit. An intrigu-

ing Jonathan Peti-'rs AC radio mix is

also included, which dramatically

slows the ]i!U'e with a rich palette of

elegiuU instrumentation. ciTaUng an

entirely different vibe. Hey radio

—

«ith the Latin explrtsion utill in full

rtwinfi, there's no In-Iter lime than now
to embrace the mar\-elotis Secada, an

artist who truly deserves to be pop-

ping on the charts for a lifetime. And
he looks se.\ier than ever FW>m the

upcoming "Better Part Of Me."

also known as Andre The Giant, has

now struck out on his own with the

album "The Dirty Version." With his

flow slick and steady, A.G.'s style is

best exemplified on the song "Under-
ground Life," featuring friend Fat Joe

of the Terror Squad. The track is sim-

plistic—minimal keys pronounce the

melody, while a high-hat drum beat

spells out the groove. This approach
allows the vocal talents of A.G. and

Joe to shine in the spotlight. They
start out laid-back but quickly

increase intensity as the story of

underground life gets harder. But the

question is, Where does the real

underground life in the lyric begin and

which lines are simply an analogy for

life in the music biz? Hmm. While the

clean version is probably what you'll

hear on radio, it's the unclean version

that has the most flavor and edge. It's

also more likely the version you'll hear

booming from Land Cruisers and

Expeditions.

PRINT

SOUL SACRIFICE: The S^nbu Story

By Simon img
Fm ny Publahing

220 pifu: Sia.9S

By nearly every measure, the

final moments of the 20th centu-

ry were a grand success for gui-

tarist Carlos Sanlana. Not only

did his album "Supernatural" sell

more than 10 million copies in les.s

than a year and garner nine

Grammys, it re-established the

guitarist's position in a pantheon
of populai' music's more influen-

tial performers.

While such C(mtemporary pop
artists as Kicky Martin and Jen-

nifer Lopez certainly helped bring

a Latin flaTOrinto fiushion in 1999.

Santana was the iiiuni'cr of

Latin/rock
crossover dur-

ing the course
of his group's

three-decade
career. Even if

"Supernatural"

i.s far more cor-

poratcly con-

tiT\'ed than such

clu.ssic late-'GOs

and early-'70s

albums as

"Abraxas" and
"Caravanserai,"

the recent disc

does connect
his sound with

some of his

musical proge-

ny, as well as take that sound to a

whole new generation of Hsteners.

It's fitting, then, that Santana

is Ijeing treated to a new biogra-

phy, which allows newly anointed

fans the chance to learn more
about this performer's long,

important career. From the open-

ing passages of "Soul Sacrifice:

The Santana Story," it's clear that

aulh(»r Simon Leiig sets (tut to

give the guitarist and his band
their due. In the introduction, he

puts it plainly: " "Soul Sacrifice' is

about a great band, an extraordi-

nary musician, and one of music's

great survivors."

Unfortunat^ily, Leng—a former

editor at a Santana magazine—is a

dix'adful writer. And the editoi-s at

F'ire Fly (who brought us such
books as 'An American Hand: The
Story Of Grand Funk Railroad"

and "Min.strels In The (iallerj-: A
History Of Jethro Tull") should l>e

thoroughly interrogated a.s to

whether they actually read the

IxMtk at all.

Kven when one puts glaring
gi-anunatical errfirs the Ixjok

is a horrifying bore, completely

void of a compelling narrative and
overwrought with uninteresting

details and one-dimensional

sketches. Leng dutifully traces the

guitarist's life from his early child-

hoo<i in Mexico all the way to hLs

recent success with "Supernatur-

al." But he does .so with .such pen-

chant for cliche, one can't help but

frequently scoff out loud.

In one early |>a.«sage. Leng sets

the .scene of Santana's musical
roots as a teenager performing in

Mexico and gives the reader a

taste of his "After School Special"

st.yle: "This wa.s the environment

where the teenage Carlos San-
tana first cut his teeth a-s a pro-

fe.ssional musician, knowing that

if his playing wasn't hard enough
he might end up with a knife
acro.ss his throat or a bullet in his

back. Tijuana was that kind of

town."

Leng follows jwrng Carlos out of

the Iwnler Unvn stiip bars and into

the burgeoning

music scene of

late-'60s San
Francisco.
Though he gives

an accurate

account of the

formation of tlie

Santana Blues

Band (later

shortened to

Santana), the

author barely

lends any time

to discussing

the important

scene going on

around the

group.

Moreover,
Leng completely misses out on the

throngs of musicians, friends, and
loved ones that passed through the

guitain.st's life in the '70s and '80s.

His descriptions of personalities

are often limited to two or three

words—namely the person's

nationality and instrument of

choice. .lohn McLaughUn is intro-

duced as the "ma.ster EnglLsh gui-

tar player." Dave Matthews is "a

South African singer" Even Car-

los is reduced to "the Mexican" on

umpteen wcasions.

By page .50, the narrative all

but vanishes as Leng resorts to

offering banal reviews of San-

tana's albums, which are strung

together only by a rambling
account of the group's never-end-

ing lineup changes. A handful of

black-and-white photos provides

a loyal reader's only escape from

the biography's confusing mid-

section, and the rest of the book

is an equally rambling read.

The end of "Soul Sacrifice"

offers a generous ap|>endix li.sting

Santana band memlx'i's and related

musicians, something most afi-

cionados will appreciate. Still, the

rest of the Iwok fails to provide any
meaningful rewlalions alxjut San-

tana or his musical universe. One
must wonder how a life so rich

could he reduced to an account .so

empty. UKN KKKNCii

BOOKS: Send review copies of books pertaining to artists or Itie music industry to Bradley Bambarger. Billboard. 1515 Broadway, New York. N Y. 10036
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Sweet Honey Still Flows, Fan Base Grows
Songbook, Kids' Album, Video On Horizon ForA Cappella Group

The Soulful Suns. The Phoenix Suns basketball team commissioned R&B leg-

end Sam Moore (Sam & Dave) to do a takeoff on fiis signature Grammy-winning

hit "Soul Man." Moore performed the resulting "I'm A Suns Fan" at a recent

matchup against the Los Angeles Lakers. Moore, front, joins team memt>ers.

from left, (top row) Tom Gugliotta, Luc Longley, and Cliff Robinson; (second row)

Jason Kidd and Penny Hardaway.

BY JIM BESSMAN
NEW YORK—After 26 years and
counting, Sweet Honey In The
Rock has a career that'.<i .still pick-

ing up .steam.

The extraordinary African-Amer-

ican female a cappella vocal group is

currently completing a children's

album for fall release on a still-to-

be-determined label. And the .sextet

has also composed a song based on

the Nativity for a longform video

project with various artists, direct-

ed by Merle Worth for the American

Bible Society.

How Can I Be Down? Confab Postponed;

Sony Spotlights Bill Withers' Legacy

Rhythm
and the

by Gail Mitchell

Industry BRIEFS: The How Can I Be DowTi? confer-

ence slated for May 11-14 in London has been postponed

due to the tempimrj' illness ofTimeZone founder and con-

ference coordinator Vivian Scott Chew. New dates will

be announced in the near future. How Can I Be Down? in

Miami is still set for October 2000. . . Now in its 10th year,

the International Assn. ofAfrican-American Music stages

its annual meet at Philadelphia's F^rk Hyatt In addition

to irxhistry-related .seminars, highlighLs are the June 9 Dia-

mond Award for Excellence gala, hosted by Radio One
chairman Cathy Hughes and Eve. Acts whoU be honored

are Boyz 11 Men, Queen Latifah, Gerald Levert, Fred-

die Hubbani, Albertina >\^ker, and United Vie Funk
All-Stars. Other award recip-

ients; Priority VP of urban
promotions Doug Daniel, Biz

Maride,W&W PR chiefPaUi

Webster,WDAS Philadelphia

PD Joe "Butterball" Tam-
burro, Sound of Norristown (a

Pennsylvania store) owner
Marty Gibbs, and Virgin

national director of urban

music Hilda Williams.

Funny man Jamie Foxx
hosts the "BET 20th Annh«er-

sary Celebration" at 8 p.ni. EDT on Saturday (6) in Las

Vegas at the Jubilee Theatre in Bally's Hotel. The two-

hour live telecast's star-powered roster includes Bill

Cosby, Nancy Wilson, Toni Braxton, Dr. Dre, and

Sisq6, plus salutes to Kerineth "Babyface" Edmonds
and Ste»ie Wonder. BET will rebroadcast the show June

14 . . . Zuhairah Khaldun is Def Jam's new director of

media and artist relations, working with the label's rap

lineup. Khaldun most recently held a .similar post at

Tommy Boy. Beth Keifetz is now handling media
inquiries at that label.

Do IT GOOD; The first public sight-

ing in many years of subtle soul man
Bill Withers occurred at the Februai-y

memorial tribute to Curtis Mayfield

in Los Angeles—a sighting some
might say is akin to coming upon the

Holy Grail But Withers—who saj's his

la.st studio album was in l!)8.'j—jokes

WITHERS that if "iDU hang around Home Depot,

you'll get tired of seeing me."

The underrated singer/songwriter gets his just due

when Sony Legac}''s S-jear-old "Rhjlhrn & Soul Serias"

issues "The Best Of Bill Withers: I-ean On Me" May
The 18-track set cov^jrs his prolific Sussex and Columbia

years, where his brand of laid-back, down-home soul

wTappt'd around simple jiit powerful lyrics C'l can't keep

looking at loneliness and tn,' U) call it free<lom," from "I

Want 'To Spend The Night") were the forces behind .such

hits as "Lm'ely Day," "Lean On Me," "Just The Two Of

Us," and "Ain't No Simshine"—many of which are find-

ing a new audience thanks to national ad campaigns (Gap,

Visa), covers, and sampling.

"I'm not upset about that at all. It's helped me pay a lot

of tuition," saj's the sweet^tenored father of three, laugh-

ing. "It's taken the anxietj' out of survival and given me
the freedom to get caught up in life as somebody's hus-

band and somebody's dad. You also get oMer, and priorities

change. I ha\<en't been doing that much with music. Now
that I'm in my GOs and dealing

with something I did in my IJOs,

it almost seems like something

someone else did.

"I also haven't performed in

a long time," he .says. "Mostly

Pve had the urge to not be any-

where too much so I don't get

on anybody's nerves. But now
that the kids are just about

grown, maybe 111 get motivat-

ed tojump out ofmy chair and

get aggressive [about musicj."

The still-unassuming former airplane factorj' wwker
says his favorite song Ls "probably 'Grandma's Hands'

because I liked why I did it and I liked the guy who did

it. He was a nice, kind of naive guy who was thinking

something nice."

Sony Legacy's Ma)' 30 rollout also includes "The Best

Of Earth, Wind & Fire, Vol. 11"; Manin Gaye's "Mid-

night Love," with the bonus instrumental version of

"Rockin' After Midnight"; and the O'Jays' "Survival."

Legendary PROPS;a new .slate ofofficers has been

elected to the board of Living Legends Foimdation. The
lineup includes chairman AJ). Washington (Capitol VP
for R&B fiekl pi*omotion), president Hank Spann (nation-

al advertising manager for Billboard sister publication

R&B Airplay Monitor), and American Urban Radio Net-

works VP Jeny Boulding.

The foundation's eighth annual awards dinner was
held April 26 at Nashville's Opryland Hotel. Six black

music pioneers were honored for their various accom-

plishments: VI.R Records (Long Beach, Calif.) owner
Kelvin Anderson, veteran New York radio personality

Imhotep Gary Byrd, Interscope Midwest regional pro-

motion rep Frank Chaplin III, label consultant Harold
Childs, Memphis PD and personality (WDIA/WHRK/
K,IMS) Bobby O'Jay, and Blue Note Records (North

Miami Beach) ovvTier Bob Peny.

This is on the heels of the late

April publication of "Continuum:

The First Songbook Of Sweet
Honey In The Rock," which was
compiled and edited by the
group's Ysaye M. Barnwell, along

with the other singers: founding
members Berniee Johnson Reagon
and Carol Maillard and sisters

Nitanju Bolade Casel and Aisha
Kahlil (Shirley Childress Saxton
is the group's sign language inter-

preter).

The 170-page songbook, pub-
lished by Hal Leonard Corp.-dis-

tributed Contemporary A Cappel-

la Publishing, contains 20 fully

transcribed and annotated songs

from the group, a complete discog-

raphy, a foreword by Harry Bela-

fonte, and background essays by

gospel historian Horace Clarence

Boyer, Maillard, Barnwell, and
Saxton.

"Many styles of Sweet Honey
music are represented," says
Barnwell, noting

that each of the

singing members
picked three original

tunes, the rest being

traditional spirituals

or African songs.

"Each composer
gives insight into

how to perform and
lift them off the
page, like [with]

Aisha's 'Fulani

Chant' and 'Wodaabf

Nights,' which
require a lot of

improvisation. We
work in the oral tra-

dition, and this is

another way of making our music

more accessible."

The songbook's title, says Con-
temporary A Cappella president

Don Gooding, suggests the "con-

tinuum" of American music—and
Sweet Honey's prominent place

therein. "Not only are there songs

by one of the best-known a cappel-

la groups out there, but the group
is positioned within a historical

context with lots of background on

other groups as well."

These aren't the only recent
projects that feature the Sweet
Honey In The Rock stamp. Togeth-

er with "Titanic" Oscar winner
James Horner, the group com-
posed and performed the Sony
Classical soundtrack to "Freedom
Song," the Turner Network Tele-

vision (TNT) movie set during the

civil rights era, which the network

programmed in February and
March. In April, the sextet was
chosen to take part in TNT's star-

studded tribute to Joni Mitchell.

Sweet Honey's involvement in

"Freedom Song" makes perfect
sense historically, since so much of

the group's music derives from the

'60s civil rights movement and its

preceding African-American musi-

SVtfEET HONEY IN THE ROCK

cal traditions. Reagon actually

started the group in 1973 after

serving in the original SNCC (Stu-

dent Non-Violent Coordinating
Committee) Freedom Singers

—

the historic African-American
vocal group that emerged during

the '60s civil rights struggles.

Sweet Honey's spirited perfor-

mance of Joni Mitchell's classic

"The Circle Game," meanwhile,
was a highlight of TNT's tribute to

the pioneering singer/songwriter,

who also rose to fame in the '60s.

"What you feel in their voices is

how rich they are culturally and
how committed they are to social

welfare," notes Worth. "And
whether their song is just a chant

or politically motivated, it's the

same thing; incredibly brilliant

and complex women bringing their

lives and perceptions of society to

their music. They never give up
calling your attention to the

inequities of life—even in a lulla-

by. I've been Ustening

to them for 15 years,

and their commit-
ment has never
faded."

The self-managed
group, which is

booked by Judith
Moore at Sweet
Honey Booking, per-

forms approximately

70 concerts annually,

allowing each of the

members time to

pursue outside inter-

ests. Next up on the

tour schedule are
late May dates in

New Zealand and
Australia.

According to Virginia Giordano,

whose Giordano Productions pro-

duces the group's concerts in New
York, Boston, and Philadelphia,

Sweet Honey's fan base is steadily

growing.

"They continue to reach out and
develop their audience, bringing in

new people from schools, churches,

universities, and community cen-

ters," says Giordano, who fills Car-

negie Hall tw ice a year for Sweet
Honey, as well as Washington Irv-

ing High School, where she stages

the group's annual Martin Luther
King Jr. Children's Matinee Con-
cert. "All you have to do is get peo-

ple to Usten once, and they're there

forever."

For Barnwell, who joined Sweet
Honey In The Rock in 1979, every
year brings something new.
"Either there's a new country to

tour or a new kind of project we
get involved in," she says. "We
feel like we're continuously grow-
ing, which stimulates us and
keeps the blood flowing. We stay

conscious of what's going on in

the world—instead of being
secluded by always being on the

road."
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1 1 1 11
HE WASN'T MAN ENOUGH * 3««u>lNo. 1 TONI BRAXTON
R JtRW%S m lE Rfi^NS F JERKINS III I "JANIELS.H MASON, jR 1 iCi iTj! UfACF ?4a63.'Aft;5T* t

1

Q) 3 2 13
1 WISH * CARL THOMAS
M CITY ; THOMAS ,(: THOMAS M ClTYl H WO BOY 7932!- '.h,iIA 1

2

3 2 3 7
WOBBLE WOBBLE * 504 B0Y2
C STEPHENS 11 */P,SIL^KTWESH0CK£R,UAC,MACICAtvSTiKAL,KRA2Y:i : D ri NOUUIT --^h^a^fi CPU-' t

2

CD 5 9 8
SEPARATED * AVANT
S HUfF IMAVANT : HLfFi iC i (D> M«IC JOHNSON 15^'2'^ MCA t

4

5 4 4 15
MARIA MARIAA SANTANA FEATURING THE PRODUCT G&B
W : rtJEAN,JDUPl£S$IS,CSANTA\*,YPER«;ORPtKCW; v 00 ARISTA 13T73 t

1

< e 5 35
1 WANNA KNOW JOE
iiiTALLEN 1 "MrMAS,JSKINKtR,MW)lLIAA(S) JME SOWDTRACK 4 ALBUM CUT t

2

7 7 7 10
TRY AGAIN AALIYAH
TIM&ALANDITMOSLEysUAREn) BLACXGfKXJND SOUNDTRACK CUT/VIRGIN t

6

CD u 17 10
WHERE 1 WANNA BE DONELL JONES

,, • WESF ;| lONES K WEST! UNTCOCMAfllE&lAFACE ALBUM CjT ARirA t
8

9 8 6 20
THONG SONG * SISQO

, ,IIM4ilOB 1,' i'li r T KELLEt,H ROBINSON,R ROSA D CHILD) (Tt (V) OIW«)««F SOUL 56?599'jiai«G 1
2

10 9 8 15
PARTY UP lUP IN HERE) * DMX

BEAT/ : VVjr.^ UtANi [T;, Huff RyC£RS,C-:F JAM ec:'»:-:MD.A1Gt
8

11 10 14 11
SHACKLES (PRAISE YOU) * MARY MARY
W CAMPBELLIT AIKiNS E AIKINS,W CAMPeEll) [Q IDl (T) «) C2 793CiaX.UMBIA t

10

OD 11 15 7
BIG PIMPIN' * JAY-Z FEATURING USK
TIMBAiANO :S :ARieFfT,M0Sl£¥,K .OSHUA,CBUTL£fi,8 FRE£MANi iT) £FX A FtLlADl- JAM &V. AurHiW Jijw; >

11

u 16 12 17
WHOM * BLACK ROB
BUCKWILD A fiEST,R ROSS,H PiERRt) Ti BAD BOY -9?^,- .wijFA t

9

CH) 22 27 6
LET'S GET MARRIED JAGGED EDGE

JUI'RTB CA5EY,B,CASEy.B,M COK) SO SO D€F ALBUM CUT.COtUMBJA *
14

IS 13 13 14
YOU OWE ME NAS FEATURING GINUWINE
TIMBALANO 'N toMS TUCSIXY) COLUMBIA ALBUM CUT t

13

It 15 10 19
1 DONT WANNA AALIYAH
L

'

,
-v. 1 I-ICHS U,AUSTIN,D SCANTZK HICKS J PKAl BUCKGfiOONO SOUNDTRACKS C ' .^Rir-

5

OD 17 19 7
BEST OF ME MYA FEATURING JADAKISS

BtATZiM |,(,^fliSCN,K 0EAN,JCOZIER,TBEAL,J PHILUPSMnFH£RD UNNCTSnY ABtAJ CUTilNTERSCOPE t
17

IS 12 11 24
SAY MY NAME • DESTINY'S CHILD
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THE REAL SLIM SHADY EMINEM
ri!i ,i - -I.-. M [ J7ON0O.1 COSIERI WEEAFTERMAIH ALBUM OIT VNTERSCOPE I

19

21 19 20 15
THAT'S WHAT I'M LOOKING FOR * DA BRAT
1 n,pp| BRAF I F SOSODEF ; , .Jli. ','yi,U
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CS) 25 25 U GIVE ME VOU * MARY J. BUGE
' , ,1 ! 1 MIKE atMONS 111 WARREN) (I) MCA 15S708'

t

21

22 21 26 10
IT'S SO HARD * BIG PUNISHER FEATURING DONELL JONES
YOFiiC. : CARFIEIO'C ROS,fi FRIERSON,Jf;AHFIELC 'FOLD ,

'FiA
f

21

23 18 16 12
WHISTLE WHILE YOU TWURK YING YANG TWINS
BEAT-IN-A22 lD-ROC.KAN£,e£AT-(N AZZI 10 ITl (X) COLLIPARK lOOS* t

16

CE) 42 48 6

Greatest Gainer/Sales
LOVE SETS YOU FREE . KELLY PRICE 4 FRIENDS
TP, ! riiFF, •.

:
I H-, PRJCECTHCMPSON.PAARCM IC! lO) FT) OEF SCOL S6iBa3ID,MG

24

2i 20 18 19
UNTITLED (HOW DOES IT FEEL) D'ANGELO
DANGELO , ;. u'lOIEEBASOUNDAifluMClFvpjIM

2

CD 26 29 14
NO LOVE (I'M NOT USED TO) KEVON EDMONDS
D SIMMONS ID S lAWONS) RCA ALBUM CUT t

26

29 38 4
DANCE TONIGHT LUCY PEARL

"F :PSA«aQ>-5W-WUJM£[FX)«ES,DR031NS:)N: ;V:if3^l:^'.F;' ^SOJHHRfCA ^ f.^.v . , t

27

28 23 21 33
GET IT ON TONITE MONTELL JORDAN
; i; - , V V ' : -;iMFHSM3CfE,F'3£TtB0^A«ll30NJErtFSJA0fiDLl£rsO4 IDOTlKTSOlLiiZiZZinMi

t
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41 41 9
(HOT S»T) COUNTRY GRAMMAR * NELLY
J EPPERSON INELIY ppfpf^m :C) IDIJ) FO' REEL lFpaF>:;.iJ'rvFFr;)fl, 1

29

CD 37 51 8
SHUT UP * TRICK DADDY FEATURING DUECE POPPITO, TRINA CO

30

31 28 30 38 U KNOW WHATS UP • DONELL JONES
iFUFi ..vii,8»jnM«i«:juM**tI,JH,DC»t»A:«v«;xL'4iit i;, ;

-i /i 1
1

12 30 24 32
HE CAN'T LOVE U • JAGGED EDGE
B,M COA 1 • t FA'iF . S M COA) 10 ID) (T) SO SO OEF 791-K ,

,"'1
1
'.'BIA f

3

33 24 22 22
1 UKE IT • SAMMIE
0,AUSTINtOAUSTIN,i;WHirf) IC'IDI Fii^i FREEWOflLO '.87F^D5PlFC^ t

8

34 27 23 16
MR. TOO DAMN GOOD GERALD LEVERT
GLEVERF 1" 1 II ,;C LEVERT ) LITTLE 111) EASTWEST ALBUM ,-lE'lt

20

(S) 39 43 11
ONCE UPON A TIME MONTELL JORDAN
SCRAWFORFj 11, .,iAFOR0i E)£F SOLI ALBiJM CUT,1DJMG t

35

® 47 70 3
WHATEVER IDEAL FEATURING LIL' MO
PF.,.I i :: 1

- .,--,p. i.or,E.BERK£L-EY,K_BROWN,R.LMUGGAR: VIRGIN PPDMO SINGLE t
36

37 31 28 31
HOT BOYZ A MISSY "MISDEMEANOR" ELLIOTT FEATURING NAS, EVE & Q TIP
1" ii F 1'

1

" '7 T MPrSlEYI ICl 101 :ri IX: THCGDU)M'NC^AS7WEST6JCiiFFG t

1

31 32 33 18
1 NEED A HOT GIRL HOT BOYS
M FRESH IB 1 -..MAS 8 WlLLIAMS,T.Gfi£y,D CARTER T ViRG'L C DOPSETi FAFP A!ONEY ALBUM nil HMVi 1^1 t

23

33 38 35 34
YOUR CHILD MARY J. BLIGE
CISAAC IG ISAACI MCA ALBUM CUT

30

40 36 39 27
LEFT, RIGHT, LEFT * DRAMA
S RED n COOKl ICl ITl LA) TIGHT Z DEFTKIHF IV LIFE AWi" .MLAHH.. t

18

41 34 31 12
THERE YOU GO • PINK
SHE-KSPERE A l/UuRE,K Sf(ICiGS,K BURRUSSl C |Dl UAFACE ?445&'ARISTA t

15

42 35 36 15
RYOE OR DIE, CHICK THE LOX FEATURING TIMBALAND AND EVE
TIMBAAAMDIJ PHiLLiPS.S JACOeS.D STYLES D.DEAN T lAOSLEYi RUFF RYDERS ALBUM F ll."; i ; Jl^F 1

27

® 64 73 3
SEND IT ON D'ANGELO
7 AHil 7 FiAtlf LO ' IFatf ^'i&tS.iiCHA HBL^F AUTFiEL' f,»5£A5.* SfWW" : i«F-,;i 'iaAAi SSa,,; SOUMIWaiMOl 43

44 44 SO 7
IT WASN'T ME SOLE FEATURING GINUWINE
C STEWART <CA STEWART T JDHNSTON,0 HARPER,A,BURRUSSI DfiEAMWORHS ALBUM CUT t

44

45 SO 45 13
LISTEN TO YOUR MAN CHICO DEBARGE FEATURING JOE

1 ,VNGE!Lt5 ,APCE.J,STOKESi (T) MOTOWN 156872" t

41

® 66 69 3
GET YOUR ROLL ON BIG TYMERS
M FRESH. BIH0MAS,B.W1LLIAMSI CASH MONEY ALBUM 1 _M'L-SA_ t

46

GD 53 59 5
I'M HERE THE TEMPTATIONS
JOCIK.WILLIS C MORPil,:;-,. AAOFOWN ALBUM CUT

47

d) NE 1

Hot Shot Debut m
SAME SCRIPT, DIFFERENT CAST WHITNEY HOUSTON & DEBORAH COX
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IF YOU DON'T WANNA LOVE ME * TAMAR
C.STEWART (CA.STEWARTSCCTTI lO 101 OREAMWORKS 4590AO t

30

(S) 61 83 3
THE NEXT EPISODE DR. ORE FEATURING SNOOP DOGG
OR IP! MFl P."*!, (A.YOIJNG M BRACfC^D C BROADUS B BAI.f • AFTERMATH ALBUM ' . li,

. OP-
50

51 51 52 14
WHEN YOU THINK Of ME ERIC BENET FEATURING ROY AVERS

'.( V: 1

,'.
1 PI M- i.F BiNET,. POYSER.VDUPIA (1 i*AflNER BROS '

,
i','

1' 46

CS) 57 62 4
INCOMPLETE SISQO
S.CfUWFORO 'M JC'RDAN.A.CRAWFORO) LiKAGiiMil^ SOULALBUM CU" UllAS

52

dD NEW^ 1
MONICA Ii BEFORE DARK
M • M!-!N LIL" MP c WCKiNllFY (M KINCHEN.C MCKINNEY.J.WASHINGTON.LJL' MO! 10 101 RCA f7?D9

53

54 54 46 16
STAY OR LET IT GO * BRIAN MCKNIGHT
^v-y.\ .P P.FP. - .FPMNS.FJEflKtNSII !- MASON ;R ,LDANIELS 3 UCKN Gt' " AAZT^ffMSEJAa* '

28

® 65 82 3
WHATCHU UKE * DA BRAT FEATURING TVRESE

1^ -.ipPA- ,FllF=, FVtP^
, FCF7DULE7SC-I ' vP SO DtF £A FHATS IAW7 tU LCCKIW i - '

. '«iA '
55

CD 75 67 4
SUNDRESS THE PHAT CAT PUYERS FEATURING COCO BROWN
D HARRIS 1 "FPP 1 PARUWE ALBUM CUT

56

57 56 63 15
BOUNCE * MIRACLE

. ^VSGTT . Sfl 'Fir, F.WRKMT PA3-,:<1 TROT M P LVA'.i W l
,

I HAJW TJHNOUT COJI ' V '.; Of ATUNTA '
56

51 46 53 13
HOW LONG * LV FEATURING SHARI WATSON
M'AINAf.SiM .. -J :-,iON,SAATSCN,LSANDERS! (C) lOI LOUD 7934ftC0UJMBIA t

46

59 58 55 8
LOVING EACH OTHER 4 LIFE METHRONE
'

I 1 . ! I-OLMES IMETHHONE) CLATOWN FLill.'J CUT
55

60 55 44 14
ANYTHING * JAY-2
: ^ '.11 7 P SKAM P- CARTER S ASPERSPN 1 VffilGKT,, BlLRFi iF' R^l A FF,J\C-:p JAM vlJpPp-, ^JIJ'G '
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81 59 60 6
1 LIKE OEM GIRLZ * LIL JON & THE EAST SIDE BOYZ
JSMiTH ,','P>pP NORR'51 ICKT) 00 BME 7777*

59

62 52 56 6
EVERYDAY ANGIE STONE
p-_::.p:_ THE neptunes a stosed'AngelO' arista album cut l

S2

CD 63 71 3
TREAT HER LIKE A LADY JOE

S PJPF JNEAl&JVCUT
63

(S) 68 64 8
DA BADDEST B"*H * TRINA
BLACK AAQB GROUP i,'

.
', T SUP N SHOE -> 7 •

64

CD 72 57 9
CHERCHEZ LAGHOST GHOSTFACE KILLAH
"17 " .7 pp.".: 7P a:)ARN£ILI WU-7ANF,nA7P,P SHARP ALBUM j7 . PP t

57

68 67 72 3
GET ALONG WITH YOU KEUS
P,/. 17 ,",',':._ IP .. ..lAMS.P HJGOl VIRGW ALBUM CUT t

66

67 60 54 12
IS THIS PAIN OUR PLEASURE MINT CONDITION
MINTOONCITPN "".'iLEVi ELEKTRAALBUM ' P[F. »

42

dS 73 77 3
WHO RIDE WIT US KURUPT FEATURING DAZ
F,NASSAR .7P^7,,-.'.L ir .PL,p,F NASSARi ANTRA ALBUM ." fpIlMI^ F

68

(D 70 2
OPEN MY HEART YOLANDA ADAMS

IF71 T .F'A'IS.slG JIMU.HARRISiii T LEW i 1 WfRIGHT YADAMSl ELEKTRA AlBUM CUT.tEG
69

CS) NEW^ 1
WIFEY NEXT
p'PFF E BERKELEY :^G.S*P-p", I'.Pi ARISTA ALBUM CUT

70

OD n 81 15
F"K YOU DR. ORE FEATURING DEVIN A/K/A THE DUDE S. SNOOP DOGG
OH jRF,MELUAr,CA.'CJNGi i,p|..,. . B 6AILE' AFTERMATH ALBUM 1

" 7."t P7)7PPF
61

(B) 81 2
NO MORE RUFF ENDZ
EDDIE F [7 LJGHTY p 'FRREL- LHjHTY 7 UGMTY a MJHAMMAP: EPIC ALBUM CUT

'

72

CH) 79 78 4
XXPLOSIVE DR. DRE FEATURING HITTMAN. KURUPT. NATE DOGG <c SIX-TWO
OR [ 77 "77 '.' PI [A.Y0UNG,39A1LEY,C LONGMILES.R BROV»'N,N HALEi AFTERMATH ALBUM CUTTlNTEflSCOPE

73

03) 80 76 3
BREAK FOOL RAH DIGGA
ROCKWILFJER F 5H£R| iLiP'.li.i.P Fit- 'iA ALBUM 7 JI -.EG •

74

CS) NEW^ 1
CRYBABY MARIAH CAREY FEATURING SNOOP DOGG
DAyiZZS.MCAfiE- ,V :AJ?EF,H,HERSM,CaRC)»0'JSTLOP-V7'P7P '. 7 7 7 -P'l ,1 P, ".RILTYi OXLHBIA ALBAI 0/

F

75

OD 85 90 20
CHIN CHECK N.W.A. FEATURING SNOOP DOGG
OR DRt .".P pi ,•

: p P," ""ii ". PRORITY SOGNDTRACKCUT
71

C® NEW>' 1
TAKE THAT TORREY CARTER FEATURING MISSY "MISDEMEANOR" ELLIOTT
PIMP P.My.l 71 : (MEillOTT i- hL.VFI'.P L UL't-L-i THE GOLO MINEVEASTIWEST ALBUM CUT.tEG t

77

78 71 66 10
READY * N-TOON
C STEWART, JOAN ICA,STEWARTJ HALE K BURfiUSS! ICpDI OREAMWOflKS 459036 t

64

OD NEWK 1
JUMPIN, JUMPIN DESTINY'S CHILD
S K'lP'.VLFS '

, PE.C ELJCn.a KNGWLESI COLUMBIA ALBUM CUT
79

10 76 84 6
YEAR 2000 * XZIBIT
WEL-WA', ^PAPrppp' lOUO 7-r.J'F"jliP.'P.A 7

76

11 78 80 3
THE RETURN OF THE DIAZ BROS. TONY TOUCH FEAT. DOO WOP 8. PAIN IN DA ASS
T.fSAAC ,,',-.L" TC4IMY BOY ALBUM CUT

' 78

12 74 65 12
85 Y0UNGBLOOD2 FEATURING JIM CROW AND BIG BOI
P A iS P ..L 1

.,1 ... 1 '. 1 . '.iTAitR w S-Nt^AIH b PATT3hl li<<1-0 ^^OU.Xf.tKf »18UW ' '
53

dD 88 79 6
COME BACK IN ONE PIECE AALIYAH FEATURING DMX
UTTLE'Pr ..." ,F--:~ 7 PUI.YF.i

1 G^ri.F IAAtSGCUNFONJ!.VI ,XLUVi.BG,A'7PP':.. BASSiOJiC S0lAC7ti»>ar,YIKI* F
67

14 84 2
PITCH IN ONA PARTY DJ QUIK
OJ vj p 1 Cl JU1,M ARISTA 2001 ALBUM C'JT ARISTA

84

IS 86 2
STRANGE FRUrr * DWAYNE WIGGINS
0,.viP,.7INS ID WlGGINS.M PtARL.LALLANl Fi MOTOWN 156805* 1

85

16 83 75 6
1 DO BLAQUE
IJ "- 1, v)F .-o:p^:f.-<h[lT:t,! A:EF:Mll>T'<AKlAAVV^.Cm,M[B!8AJP<7'".PW

, "J"Ii
" .*J !

73

17 89 89 13
IMPERIAL RAH DIGGA FEATURING BUSTA RHYMES
711 SPOH. :n 1 SPER.I.SMITHJ |T;FLIPU0CFEL£-,7P.f - -G '

59

CB) NEW^ 1
ONE FOUR LOVE IT. 1 -tr HIP ni p Pi i.PECT
7P7P". "r.'NOI7E (VARIOUS) 1 ' RArtY.US - piiv

88

CS) 93 2
WHY NOT * DEF SQUAD FEATURING ERICK ONASIS i SLICK RICK
E SERMON 7 ^7P'.(?\,R WALTERS! |- 0CFpGi,7:7 pfp

89

90 90 97 3
LOVE ME NOW "* BEENIE MAN FEATURING WYCLEF JEAN
SF£IA : 7" .', P,P7FVliV7E..FFEP^P.^PP4tP:7P,G7P7VA".P7j7*7.77.7F7.\P

- 90

91 87 68 17
BABY DON'T CRY (KEEP YA HEAD UP II) 2PAC + OUTLAWZ
T , PPiSLClV^d: W.ip„'7tP"" TO») - - '--1

36

92 82 61 9
GAME DON'T WAIT WARREN G ^EAT. NATE DOGG, SNOOP DOGG 4 XZIBIT
_ ! . "L "'-I - VOFi"

, .7 jP 1
",".,', "PLPp •3R0ADUS,A lOINFR' G-FUNK ALBUM "

:

"

: ^P t
58

93 92 86 4
WHAT'S THE DIFFERENCE DR. DRE FEATURING EMINEM & XZIBFT
Dfl " M MAIPERSAJOYNER.S H^R7TiS,R 3EMaflY| trEFP'i"- ALBUM ,":-:,,7Pt

76

94 96 91 8
THE TRUTH* BEANIE SIGEL
KWEST P ppp'.T p WEST P. NiPPi (TT ROC-ATELLADEF JAM . -,r . pJlAGt

81

95 91 98 3
00 IT * RASHEEDA FEATURING PASTOR TROY ii RE RE
KJONES (R,8UCKNEfi.N,J0NES.M,TR0Y) (OOO D-IO 130* t

91

CD RE-Einmr 11
FEELIN' SO GOOD * JENNIFER LOPEZ FEATURING BIG PUN & FAT JOE
SC0M6S . .P-F'rL-, i 7tANGARD,G LGliCC,L(<7YJN£M j:PE;,C fllCSJ.CARTAGENA. ,;,(D)

" ,i VKORK "PlBl EPp t
65

CD RE-EHTIIT 12
Y.O.U. METHOD MAN/REDMAN
ESERMON iC SMIIP.R NO&.E E SEfiVCd / "AS P", P- -,".'.".ll P, p.. IFI D£F JAM 7.,W7 t

69

(D RE-EimV 2
GOT BEEF * SNOOP DOGG PRESENTS THA EASTSIDAZ FEAT JAYO FELONY AND BWQTHOYEN
,.' "jnoMCeRCAOLSJA-OFELONYT LPF,p,^,r .",£,_- h,_-i7 " OOGGHOUSf 7 ,77- P.T t

98

99 98 74 11
HOW WE ROLL * 69 BOYZ FEATURING D.T. THE INCREDIBLE HULK
Vpp-.i-.-(vaRYANT) iPiilH li.AftEOlPHOUYWODDFPIPpPCwFBASSt

74

100 97 87 12
THE 6TH SENSE * COMMON
p. np7l.* P :P FMP-ir...

, .'M. "MCA ,;"'-!' 87
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yBroackiast Data Systefns' Radio Track service. 104 R&B stations

week, Songi ranked t>y gross mipnsslons. contputed (jycnm-
datB. This data s used in the Hot R&S Singles chart.
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BIO TYMERS 'i A'H ».' INF< '.INIVERSAL?

2 2 35 IWMMAKNOW
JQEUIVEJ

SAME SCRIPT, DIFFERENT CAST
WHIFNFV HOLISTOUAIjEFORAMaH :A(.i'>TA.

> 3 10
TRY AGAIN
..M -^.H ,1 - ihOUNP-VJHGIN ID 45 13

USTEN TO YOUR MAN
CHICD DCBAFiGE FEAT. JOE (MOTOWN)

3) 5 II
: HE WASNT HUN ENOUOI 2) 47 5

THE TE^IHATFONS (UOTOWW)

a in i

WHERE 1 WANNABE 3) 51 3
THE NEXT EPISODE
DP DUE FEAT SI«XP DEGG Af'E'VArFilArEFSCCPi

t 4

r
7ft 1 THONG SONG

' . f!fF SOUblDJMGl 44 39 31
HOTBOYZ
WSYHSHJJMICB' ..f- M y;.; VT^EALmTrEIG

X) 1 7 ,
BIGPIMPIN' m> 4< 4

NCOMPLETE
I'.i'-.'.r., Y SQUUIDJMG)

1 6
If PARTY UP (UP IN HERE)

RVDCRMJEF JAUWOJMG) 4t 41 9
WHISTLE WHILE YOU TWURK
y:f.G YANF. IWlNS ICOLUPARK.I

16 S
LET'S GET HAARIED 2) 55 3

WHArCHU UKE
DA BRAT FEAF TYRESE (SO SO DEFjCGtlAlBIA)

w 11 17
WHOA!
evACR ROB IBAD BOV/ARISTA) 41 43 14

WHEN YOU THINK OF ME
ERIC gtfYET FEAT H(JF AYERS (WAfOCR BH05.I

11 10 14
YOU OWE ME

GMiWf4f(COlUMBl« 4)

w
42

64

6

4

LOVE SETS YOU FREE
KELLY PRICE & FRIENDS (DCf SC^JflDJMG)

u 9 19
1 DON'T WANNA
AALIYAH ^B^CKGROUND.'PRlOH[TYl

SUNDRESS
HE PYiAT CAT PFAiEKS FEAT IXICO WKIMI (PJUUWO

S) 13 7
BEST or ME
UTA RAT. JMMKBS lUNrVERSITV<WT{RSCOP[l 3D 48 16

STAYORLETITGO
BR(AN MCKNIGHT (MOTOWN)

19 7
WOBBLE WOBBLE

'. -, 't' l/iTPRlORirY) S2 44
THERE YOU GO
PINK (UEFACE/ARISTA)

IS 12 12
MARIA MARIA
SANTANAFIAT THE PflOOUCT GAB (ARiSTAi ® 52 3

TREAT HER LIKE A LADY

31) 2t 2
THE REAL SLIM SHADY
fMINfv 1

..
;

!-'.
. f- i\rFR3C0Pf

1

94 49 8
LOVING EACH OTHER 4 UFE
MtTMHONL IUJ»(OWN)

17 14 15
THAT'S WHAT 1 M LOOKING FOR
FA RFJT _ Mfi a; H) 65 9

CHERCHE2 LAGHOST
- - .J... «U-rAf*iF(A:Ofl SHAPP.EfyC

21 0
SEPARATED M 50 6

EVERYDAY
ANGIE STONE (ARISTA)

20 11
GIVE ME YOU
MARY J fit -G: iMtA'i 3D 61 6

DA BADDCST B»*m
TRINA [SUP-N.SU(X(ATlANT)a

» 17 10
ITS SO HARD
WPlNCMWflAT tWNCU YSSFS' iLOFyaMHai SI 59 3

GET ALONG WITH YOU
KELIS (VIRGIN!

21 18 24
SAVMYHAUE
DESTINY'S CHILD ICOLUMBUl H) 62 3

WHO RIDE WIT US
KURORT FEAT OAZ (ANFRJVARTEMISI

22 \i 19
UNTITLED (HOW DOES IT FEED SD 60 2

OPEN MY HEART
YOLANDA ADJLMS (ELEKTRJVECG)

22 9
SHACKLES (PRAISE YOU)
MART MARY : JLUMBIAI (1 56 14

ANYTHING
FAY Z (RDC-A FELLAOEF iAAVIDJMGI

^ 2S 4
DANCE TONIGHT
LUL'Y PtAHL KVi'tftSROOKPOORIfBEYCWDI 12 57 12

S THIS PAIN OUR PLEASURE
MINT co'.:iri,:'. (EuktraieeG)

23 14
NO LOVE (I'M NOT USED TO)
KfVOW FDM0M"5S iRHA E) — WlfEY

Next lARISTAI

21 2S 38 U KNOW WHArS UP
DONni JONES li>W0uOiAai£iUlFAa.AniS Ai S) 66 15

r^YOu
JR ORE iA( TFFfMA-H.lNris'iijyPt

2D 33 1 wurupnwmo :u[F PF>Fn^ aiaj*Mmuiiic S) 69 6
HOT S"T) COUNTRY GRAMMAR
NELLY iFO R( FHJNIVFRF.Ai:i

3) 38 3
WHATEVER
IDEAL FEATUR1N0 LIL' MO (VIRGIN) w 72 2

NO MORE
RUFF EHDZ ;FPIC)

34 11
ONCE UPON A TIME
ML''.:tLL JOHLjAN (DCf SOULj'IDJMlil S) 68 4

XXPLOSIVE
J!.
V -.<! - -«a ..s_rT JBF I B It *T!»T*TiKCFF

M 30 32 GET IT ON TONITE
MONTELL JORDAN [OtF SOULiOJMG) 33) 71 3

BREAK FOOL
RA« DIGGA 1

FLi PMODE.iEt£KT)tJ^'EEGl

31 27 li
1 NEED A HOT GIRL
HOT eCYS H>SH MONEYflJNIVERSAL] 3S) — 10

CHIN CHECK
NWA '.- SNO0PDOGG:PRI0filTYf

32 31 32
HE CANT LOVE U
JAGGED EDG£ (SO SO DEF/COLUMBIA] 3B 1

'RYBABY
lARlAJF CAREY FEAT SNOOP OOGG ICOIUMBIA

31 24 IE
MR TOO DAMN GOOO
GERALD LEWFRT lEASFWESI.'EEG) 71 54 18

UKE IT
SAUM1E :FRErwORLEVCAPITO(l

M 32 34
VOUR CHILD
MARY J BLK^C 'AlCAl 2) — TAKE THAT

TUP WT7 ^j: «3«aoir [jr T< SH cjFjrws

» 29 15
RYDE OR DIE. CHKK

- J 'u-ALVA-JjfidSrfFRiCtFISKIENSU^I 71 67 3
THE RETURN OF THE DIAZ BROS.
CI- CLO Ftl' COD W)P I FAMS CA J5S 'V-'-Kf;

S3 3
SEND IT ON
J Ar.:.ELi; icme-ba SOlNDV RG:!. 35 — 5

COME BACK IN ONE PIECE
AALIYAH FLAI VMI tlLA.^L.*:JjMn'.'IRGIN

17 35 17
LER, RIGHT. IfJT
;^AWA -i-.M- ; DETROIT IV UFE/AIIANTICI 31) 1

JUMPIN. JUMPIN
uF " Tir.Y',CHIlD (COLOMBIA)

C3 Records with the peatest airplay gains, d 2(XX} BillboanVBPI Cismmunications.

HOTBM/HIP-IOPB
4 5

GOT TO GET IT
SIMOFEAT MAAErTHOTlCftAGCYCCEFSajLIDjMG;'

2 5
BACK THAT THANG UP
JUVENILE (CASH MONEYiWlVERSAL)

1 2
FORGOT ABOUT DRE
OR- ORE FEAT EMINEM (ArFEBMATMINTERSOMt)

1

NO MORE RAIN (IN THIS CLOUD)
ANGIE STONE (ARISTAI

1
CANT STAY
DAVE HOLLISnR (DEF SOUACMJRtAMWORKS)

7 4
THE BEST MAN 1 CAN BE
GIN(/W1N£, R L , TYRESE. CASt (COLUMBIJW

10 20
FORTUNATE
MAJ(YYELL (ROCK UVOIHTERSCOPKOIUMBIA)

15 5
GET UP
AMEL lARRIEUX (S50 HUSIOEPia

8 1
OA ROCKWIIDER
METHOD MJIM/REDMAN (DEF JAMaDjMGI

3 4
2V7
KEVON EOMONOS (HCAJ

6 13
VIVRANT THING
Q-TIP (VIOLATORiOCF JAJjVIDJMG)

11 3
DO rr AGAIN (PUT YA HANDS UP)
AYIFEAI HAMCSeaiWmCAfEUACEFMMAe

5 7
BACK AT ONE
BRIAN MCKNIGHT (MOTOWN)

CURRENT AIRPLAY
14 9 33

NO SCRUBS
TLC (LAFAC£'ARISTAJ

15 14 27
BILLS, BILLS, BILL£
DESTINY'S CHILD (COLUMBWJ

It 18 8
SPEND MY UFE WITH YOU
ERJC BEMa FEAT TAMU DFYARNER BROS )

17 1
G'D UP
TOP CCCC FPtSENtS TMA EASTSOU OXXG HOjSETFT)

18 16 78
WHERE MY GIRLS ATT
70? (MCTOWNI

It 13 3
LOVE IS BUND
FVEFFAT JAITH EVANS iRUnRrDERSINFtPSCCPt)

20 1
ONE NIGHT STAND
JVlNYEAT L«TOCHASCan;!lPJ<-Slltlt'AHAHTC

21 17 8
TURN YOUR LK!HTS DOWN LOW
LALff-N HLi i see MtAlEY lOX LIUeAt((AN:)(DllA^i

22 19 6
BRING IT AU TO ME
BLAOUE FTRACK MASTERSAXLUMBIAJ

23 20
SO ANXIOUS
GINUWINE r&'jO MUSICtPIC)

24 21 16
BUNG BUNG
6G (CASH MONrr/UNWERSAE)

29 21
WHAT YA WANT
EVE A NOKIO (RUFF RYOERWNTEflSCOPE)
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TITLE
ARTIST (IMPRINT/PROMOTION LABEL)

1 1 4

—^ NO. 1

HE WASN'T MAN ENOUGH

w —
1

FEEUN'SOGOOO
.EWtPEI I0(t7 FEAT 90 PLH 4 FAT JOE (WWrtfC

» 36 32
STAY THE NIGHT
(MX (MCA)

2) 3 3
SEPARATED
AVANT :MAGIC JOHNS0IW.1CA]

—
1

ME WITHOUT A RHYME
B(G GANK (FADE ENTERTAINMENT) 4A7I

1 2 5
W068LE WOBBLE
504 DOVZ (NO UMIT/PRIORlTY) w 50 9

ANOTHER SAD LOVE SONG
SUBSTANi (MAJllMUM CAPACITY)

4 4 15
MARIA MHRIA
SHNTANA FEAT. PROOUCT GftB (ARISTA) 42 33 25

GET UP
AMEL LARRIEUX (550 MUSA^PIC)

i 6 8
SHACKLES (PRAISE YOU)
MARY mahy ;c;.iCOLur.*tiiAi m 65 12

MR. LOVER
LT, STITCHIE (PRGULH TVME)

1 5 12
WHISTLE WHILE YOU TVOIRK
yiNG YANU IWINS . -7-1.-M

44 37 25
DOWN BOTTOMySPIT THESE BARS
D((»GON 4 JUYENILE P.'F KYDLHilNTEHSCCFE,

3) 39 3
LOVE SETS YOU FREE
K£LLV PRCE & FHIENDS , f,c SOUUOJMGj 4S 42 12

THONG SONG
1- , 1:LI SOULIOJMG,

3) 11 9
(HOT 5"T) COUNTRY GRAMMAR
NELLY Fi-rsrri,."fv-t^AM. 4f 52 9

IMPERIAL
WHOOWFEAT IIJSIA«^1V(! F.^nL^lfF'BAfir,

9 8 10
SAY MY NAME
DESTINTS CHILD ICOLUHBiAl 47 40 24

CAUGHT OUT THERE
KELIS (VIRGIN)

10 7 22
1 UKE IT
SAMMIE (FfffCWORUVCAPnOU 3) — 1 ;

MASTER PLAN
'

' MIKE L (CAPIIOLI

OD 1
MONICA
BFHifff llAMK IRCA) 41 45 14

THAT'S WHATm LOOIUIK RUmttrCKIIK
DA BHAI (5D SO DEF COLUMBIA)

12 9 24 GET IT ON TOWriE
UONTfLL JORDAf* [DCF SOULilDJMG) St 48 16

WHISPERS IN THE DARK
PROFVLE (FAOFOWN)

13 10 9
IF YOU DONT WANNA LOVE ME
TAUAR (DREAMWORKS) w 69 26

LEFT! RIGHT
D ANGELO (CHEEBA SOUNQVIHGIN)

14 14 15 MftlcLEiMAjCP lURNOUiaOUNO Ct- AtlANTA] S2 28 8
ITS SO HARD
B*3F|JN[5HERFEAT K!ieU JOKES ILOLQOJLUMBIA)

IS 17 10
1 LEARNED FROM THE BEST
WHITf^tY HOUSIOrv (ARISTA) SI 41 38 JIGGA MY N""

JAY 2 IROC A FELLAflUFF RTDERSdKTtRSCOftI

It 13 15
THANK GOO 1 FOUND YOU
uutiAH cAhi\ 'LA- ju i !)>< ztcPOSfOOUMOin S4 32 5

THINGS IVE SEEN
SPOOKS (ANTRJVSHEnSAN SaUARE/ARTEMIS)

17 12 6
HOW LONG
LV FEA1. SHARl WATSON (LOUtVCOlUIMBIA) 5S 46 4

WHY CANT WE
I^LVnDEDiVTEFEA' STEMEL aAUEBOMWlCRaiOU

11 16 28
ONE NKiHT STAND
>SrtK FEAT, UIOCM* SCOTT ^ > t [vJCf.MLAMKi 9« 57 5

HOW WE ROLL
WKKPJC' - ^- r.-.,' ;»DX-A,-«'KK«S«a

19 19 6
1 UKE DEM GIRL2
LIL Xm t THE EAST SIDE BOVZ fBME/S M E )

57 43 14
BEST FRIEND
PUFF DADOY (BAD BOY/ARISTA)

20 18 26
HOTBOYZ
IfiST ICOMjIMTT EUJOTT n>C QOCWOWnKSIOQ 51 53 28

IF YOU LOVE ME
MINT CONDITION (ELEKTRA/EEG)

21 20 10
READY
N-TOON (OftEAMWORKS) S) 2

WE ARE FAMILY 2000
FBCFIAT Fui*uauci3:(KcaEEFiTw«aou«iMii

S) 1
ONE FOUR LOVE PT. 1
HIP MOP FOR RESPECT (RAWKUSWIORITYI w 70 28

DAMN (SHOULirVE TREATED U RIGHT)
SO PLUSH FEAT lA RUI E '

: iH^CHlLDtRC)

23 15 12
THERE YOU GO
i^ir^K ilAF".l,C[,.A'(liT/(,i il 62 9

PRETTY BLACK WOMAN
AMON RASHIDI (HOMETOWN)

24 21 12
STILL IN MY HEART
TRADE SPENCER (CAPITOt) t2 58 5

HOLE IN THE WAU
MEL YWAITERS (WALOOXYYIAALACO)

2) 38 2
HOW
J T TAYLOR (TAYLOR MAOC) t3 60 11

WHEN U THINK ABOUT ME
VOICE V (KAMIKAZE/MCA)

2S) 30 4
IV/ISH
CJWL THOMAS (BAD SOV.AHIS'Al » 67 35

IS MINUTES
MARC NELSON (COLUMBIA)

2D 27 12
WHOAI
BLACK ROe <BAO (tOWARiSTAi ts 54 29 4,5.6

SOLE FEAT ;T MONET A KANO) lOREAUWOMS)

2i) 31 9
ANYTHIN<VB)G PIMMN'
JAV7 iROr, K FLuADir JAWIDJMG. K 59 29

STEP TO THIS
MASTER P FEAT D I G (MO LiMIT;PRiORirY)

2t 23 24 24/7
KEVON EDMOtfflS'RCAi 67 55 36

U KNOW WHATS UP
DONELL JONES (UNTOUMiaUSjUFAtXMIIfiTAI

N 25 13
GOT YOUR MONEY
(X- DIRTY BASTARD fEAI. KEUS (El£KTR#i«GI tt 56 16

STRAYED AWAY
TERRY DEXTER (UNtVERSITY^HAANER BAOS-I

11 29 22
DANaN*
GUY (MCA) tt 5! 35

1 WANT IT Aa
WARREN G FEAT MACK lOEG-FUNHjHSTLESS)

32 26 8
FABULOUS
MFilTtfl 1 ..I'iftAT IWVeiD'XW^iWiliiht: 3© 72 2

SHUT UP
')t)X("IU! -.^ij*«iwc;LFA:.it*-jATi;

13 34 21
G'D UP
yocf MGC wainstw usnou -jior, ptijit 'iT' 71 66 40

SOLITHERN GUL
FRYKAH BADU FEAT RAWEL (MOIOWN)

14 24 24
HE CANT LOVE U
JAGGED EDGE ISO SO DEf iCOLUMBIAl 72 44 30

GIVE YOU WHAT YOU WANT (FA SURE)
CHCO DEBAHGE P.' r:,V.-(

IS 22 3
DOIT
RASMEEDA FEAT. PASTM TBOV * RE HE 1 D LOI 33) 75 9

THE 6TH SENSE
COMMON MC-A

M 35 13
PARTY UP fUP IN HERE)
DUX (RUFF RYDERS/OCF iAMfIDJMGI 74 61 34

IF 1 COULO TWH BtCA THE HANOS or raC
R. KELLY 1 .t

aD 47 11
HOW WE ROLL
69 B0y2 (DOC MOLLYWOOa-MOMC BASS) 7S 64 16

YOU CAME ALONG
BEVERLY -AH Y' .l.VtltKIRA.tEG:,

O Recorts VYith Ihe gtBatest sales gains. i& 2000 Bllb08«^BPI ConrFTiunicabons and SounOScan, Inc

BMVCartwrt RMI) WBM
4 SCPJIIUTEI}(OiiKll)[ne.BW2c>i«a.8Ml/Ti^l4vlT.BMII«fflM

11 SlUCIIUSireUEinn^aaTBiTa.ASCAPAIarsFlijfiYs
^^/WIJI««.»SCIIP)Hl" [ItlW—:iiifsawisEit

niHiret OUaaaMani, BIMMI
BWmM ASCmatMIni l.liiEnie

.

m (ML ASCMCH. UCI^/MbIc SaKL ASCAPI
a« avHuRaaa (Parlana tSCUl
V nU1liU0ilmCaniaiiaAIISC>P(m«S(3U>/Sani('«n

Son, BtatjirBlllJiSjMIFSiaTiAtV Tanas.

M TUrSRHnniUltnWmatninllinlTTant,

41 TlllE)Dll5R^'iniOon.8l»HilcaSo(j1l>,
«SCAP«ani>)c(.iisaiP/«iCe<*oruUP/EMI «i<>l,

ASCAPjTlnh PanHiaF. ASCAP) HE
I TIIOIICSOM(0alllLIISCIPJCiene'CinMIAFIlMl>n

1m, BMVYIaiiB-TaowIm nmraiOfWIU.
ASlV)y»iaisalP*5«iilalaaaiiiit<^ri«a For

a TiSilllduBAUiniZaialiASW'liAM.BIIL'Eaa
M0niplin,BMAvtn( bHO

7 TniUAKIVa(niaBaokllSaiFM.ASC>P,M(t>lKa)as.
>SCAnttailFlunlaaijlS^

11 Bnm»Mn>PtEilil>FJISCAP/IMKaO(Mi.
ASUPW, ASOPMln^AStlirjVaMnal-KA
llSCAP/«i<lBio)C^^iWinlanaiASCM'/flnity
KuUkASCA
iiTiTiaim.
InlHnaoanA ASCAP/iUKhao. A
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R&B

Rapless Hip-Hop Flourishes lo U.K.

H IP-HOPPING WITHOUT
WORDS: Rapless hip-hop might not

be as all-conquering as rap. But it's

still important and flourishing in the

underground.

Later this month, two U.K. al-

bums will illustrate contrasting

derelopments in this genre; "Session

One" bv hip-hop band the Herbalis-

er, due May 29 on Department
H/Ninja Tune, and "V . . . For Ven-

geancel" by turntablist Deckwrec-
ka. due in late May or early June on

Ronin.

The Herbaliser, led by bassist

Jake Wherry and scratch DJ Ollic

Tecba, ha.s relea.sed three previous

Nirya Tune albums featuring more

straight-up hip-hop: ''Remedies"

(199.5). "Blow Your Headphones"
(1997), and "Very Mercenary"
(1999).

While comfortable making record-

ings in the studio, the band also

thrives on playing live. Indeed, the

new album's material is culled from

live sessions recorded during tours,

mixing the full effect of a funk- and

Tree LOVE; charity and love go hand in hand, and this issue is no

exception. Kelly I*rice & Friends are the Greatest Gainer in sales on Hot

R&B/Hip-Hop Singles & Tracks, as "Love Sets You Free" (Def Soul/

IDJMG) moves 42-24. The single features \TCals from Montell Jordan,

Sisq6, Dm Hill, Case, Playa, Kandice Love, and LovHer and Wiis eo-

WTitten by Deni.se Rich, author of songs for Celine Dion, Patti LaBelle,

and Chaka Khan.
What other wonders can this much -star power hold'? Well, in case you

didn't notice, this fct of acts Ls the entire roster of Def Soul, the R&B divi-

sion of Def.Jam. This is the first time that an entire label's i-oster has gotten

together to help support a cause—in this instiuieo, cancer research. All of the

proceeds from this .single will be donated to the T.,J. Martell Foundation for

Leukemia, Cancer, and AIDS Reseaix:h and Denise Rich's Gc&P Fbundation

for Cancer Research. Def SoulT)ef .Jam pi^esident Kc\in Ljles .saw, "It fa

an event like this that makes our company what it is. It's about building and

supporting oui" cultui'e." With the 79f>f gain oieroll this issue on "Love," it

looks as if the Def Soul family will be able to aceomplLsh its goals.

Hip HOP'S RESPECT; When the hip-hop community gets together, it

really makes a stand. This issue's No. 88 on the Hot R&B/Hi|>Hop Singles

& Tracks is "One Four Love Pt. 1" (Rawkus/ Priority) by Hip Hop For
Respect. Who is Hip Hop For Respect, you ask? It Ls Kool G Rap, Pos

(De La Soul), Common, Pharoahe Moneh, Sporty Thievz, Shstbaam
Sahdeeq, Rah Digga, Mos Det and Talib Kwcli. Mos Defand Talib Kv^eli

urged the hip-hop community to address the ti'agic deaths of Amadou
Diallo and Tj'esha Miller, and the response was "One." The idea for a sin-

gle grew into a four-song maxi-single. The retail single's piweeds will go

to the nonprofit Hip-Hop For Respect Foimdation (HHFRF"), whoso tenet

is that those in the entertainment industj-j' have a responsibility U) be lead-

ers within their communities. To that end HHFRF Ls planning a high .school

tour to educate students on hmv to proceed when stopped by the police.

There will also be information accompanying theCD on the same subject.

Let's hope HHFRF is able to unite, educate, and ci-eate a change in the

hip-hop community.

Life PIMPIN*; with four gold singles, eight top 10 .singles, one gold

album, a platinum album, a four-times-platinum album, and his current

album already certified double-platinum, Jay-Z is the epitome of pimpin'.

His current single, "Big Pimpin" (Roc-A-Kella/Def Jam/IDJMG), moves

to No. 12 on Hot R&B/Hip-Hop Singles & Tracks, taking a 4.5% jump in

radio airplay this issue, due in part to the overwhelming success of the

video on cable and video channels nationwide. Sean Carter (aka Jay-Z ) will

be heading a m^orjam show June through August, not only U> support hLs

current album but to help support the "Nutty Professor II; The Klumps"

soundtrack (Def Jam), to which he contributes. The first single off this

soundtrack will be the SistidToxy Brown remix of"Thong Song" (Drag-

on/Def Soul/IDJMG). The second single will be a new Jay-Z single titled

"Hey Papi." All this work and he is also a featured artist on the remix of

Mya's newest .single, "Best Of Me" (University/Interscope).

jazzy-vibed eight-piece band (which

includes a full horn section) comple-

mented by .samples and turntablLsm.

"This record is for the many peo-

ple who, after seeing us, have asked

where they can get a recording of

the band because vto sound quite dif-

ferent than we do on vinyl," says

Wherry. "It also closes the first

chapter of Herbaliser history, cover-

ing tracks from our other records.

Even though the three original

albums sound different—as you
would expect over five years—the

tracks on 'Session One' sound like

they come from one period."

Last year, the band played some
120 shows, performing in the U.K.,

continental Europe, U.S., and Cana-

da. "We w ill be playing at the Glas-

tonbury festival in England this

summer." notes Wherry. "Plus, we'vie

got some shows in Turkey, Belgium,

and other places. However, we're
keeping it low-key until we release a

new- record, maybe in October or

November."

"Session One" is an accomplished

musical set with flavors ranging
from the reflective, scratched "This

.Sen.sual Woman" to the funky, brass-

and scratching-dominated "Gold-

rush." With the likes of Quincy
Jones, John CoUrane, Miles Davis,

Jimmy Smith, Lalo Schifrin,

James Brown, De La Soul, the
Jungle Brothers, and Pete Rock
among Wherry's and Teeba's musi-

cal influences, it's no wonder that

tracks such as "40 Winks" .sound like

a mixture of a Schifrin or .Jones '70s

movie score brought into the present

with hip-hop sensibilities. Mean-
while, other tracks, such as "Shat-

tered Soul," display the band's jazz

leanings.

The act is not averse to using rap-

pers: U.K. labelmate Roots Manu-
va, Canada's Dream Warriors, and

U.S. artLst Bahamadia have been
featured on previous Herbaliser

records. However, a Uve band sound
was developed because "it's been
impossible to get the guest MCs
from our records to commit to tour-

ing with us," says Wherry. "And it

would be unfair to put a rapper on

'Session One' because people w'ould

expect it [to be] Uve."

Peter Quicke, label manager of

Ninja Tune, says, "Instrumental hip-

hop leaves the producer room to

develop arrangements and beats,

while working w ith a rapper means
[the music! generally tends to be

simpler to allo^^ space for the rap-

per's vTKals." QuickC's other turntab-

iists include DJ Food, Kid Koala,

Amon Tobin, and label founder
Coldcut.

However, not all hip-hop fans are

into rapless hip-hop. "If it hasn't

got an MC, then it isn't really hip-

hop," declares Paul H., owner of

hiphop.com, the London-based
Web site dedicated to hip-hop
music and culture. "It's hip-hop

without a voice. Even though they

may well make some dope beats, it

doesn't move me. It's just not quite

(Continued on next page)
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TITLE lllllll ARTIST
IMPRINT 4 NUMBERCISTRIBUTINGLABa "

1 1 1 e

No. 1

WOBBLE WOBBLE SOa BOYZ

2 2 2 12
WHISTLE WHILE YOU TWURK YING '•.' ' .VINS

1

3 10

Greatest Gainer
(HOT S**T) COUNTRY GRAMMAR NELLY

4 4 5
BOUNCE MIRACLE

aWrSCKJNP OF ATIAMA t

5 6 6 g
1 LIKE DEM GIRLZ
iCiTi.x.BME 7777'

LIL JON & THE EAST SIDE BOYZ

6 5 4 26
HOT BOVZA MISSY "MISOEMEANOR' ELUOTT FEAT NAS, EVE I Q-TIP
L iDi:" 1^; IHE i_,J.Ll WINU lAilWtST b4fj.^*;tu t

CD NEW^ 1
ONE FOUR LOVE PT. 1
r: ' RAWKUS i^':.^" PRWin'

HIP HOP FOR RESPECT

® 10 21 12
t

BLACK ROB

CD 12 14 10
ANYTHING/BIG PIMPIN'
T: p: "

-.
i

,
. JAM /::e^p}MDjMG t

JAY-Z

10 i 8 8 13
GOT YOUR MONEY OL DIRTY BASTARD FEATURING KEUS

11 9 10 8
FABULOUS DA FAT CAT CLIQUE FEATURING MAY B

4M.'J-

12 14 IS 21
G'O UP SNtXJP DOGG PRESENTS THA EASTSIDA2

1 T.'i '

13 7 17
DO IT RASHEEDA FEATURING PASTOR TROY & RE RE
ILMUD-LO130'

t

14 15 20 13
PARTY UP (UP IN HERE) DMX

c© 20 7 J]
HOW WE ROLL 69 BOYZ FEAT D.T THE INCREDIBLE HULK
'iC' M COC HOLLWOOn '.'BASS'

CD NEW^ I
ME WITHOUT A RHYME BIG GANK

OD 28 23 12
MR. LOVER LT STITCHIE FEATURING CHEVELLE FRAN KLYN
iM iTi.<'PRG'-jr.'.' :it- Tvr.'S'

u 16 13 25
DOWN BOTTOM/SPIT THESE BARS DRAG-ON & JUVENILE

19 23 27 9
IMPERIAL
I'T' Ft" •

RAH DIGGA FEATURING BUSTA RHYMES

20 19 25 14
THAT'S WHAT I'M LOOKING FOR/WHAT'CHU LIKE DA BRAT

21 U 16 8
IT'S SO HARD BIG PUNISHER FEATURING DONELL JONES

22 17 19 37
JIGGA MY N""
:Ci .'

"
"

lAM 562201 .DJM5
JAY-Z

23 13 18 6
THINGS I'VE SEEN SPOOKS

751027.'ARTEMIST

24 25 9 6
HOW WE ROLL
'. JAKLWL ."JLL-'.VL'OD

69 BOYZ FEAT D.T THE INCREDIBLE HULK

2S 18 11 15
KSTHBD VmiW.VWWWKIKOm'llWmLKmiCKHFiSm^

:)iBAD BOY '

'
' '.^!'.1= i

CD 38 30 3
WE ARE FAMILY 2000 TRIG FEATURING FUNKADEUC
n..'iii .i '.' '. t,i(f>'i\o ilvLi

27 24 26 29
4. 5. 6 • SOLE FEATURING JT MONEY & KANOI

21 26 22 29
STEP TO THIS
:.. :i.

" ', LIMIT -

MASTER P FEATURING D.I.G.

29 22 24 35
1 WANT IT ALL* WARREN G FEATURING MACK 10

CD 30 47
SHUT UP TRICK DADDY FEAT. DUECE POPPITO, TRINA, CO
:': !iiir \ SI :r'E HiobJ* AiuNTic t

dD 31 34 12
THE 6TH SENSE COMMON

CD 32 29 35
SIMON SAYS

j «Ni7^PR10flnV 1

PH,-,PO/.u'r MONCH

33 33 33 35
PIMPIN' AINT NO 111

^ : J . ;i
' JIVE 42633

JJSION UGK FEAT KOOL ACE & TOO SHORT

34 27 44 to
THE PLATFORM
IC Ti) ifi ABH -SSWOCAPITOL t

DIUTED PEOPLES

CD 46 32
LEFT. RIGHT, LEFT
iT' TICHT !':

, irf Mf^r-'A 1 ANTIC t

DRAMA

3« 41 31
FREAKIN' IT
'T COLUMBIA 7934J-^Ra'

WILL SMITH

37 39 48 g
YEAR 2000
:t LG'JD COUUBIA ?a368'.C»G t

xziBrr

CD NEW^ 1
G BUILDING M.O.R

39 36 37 8
THE TRUTH

HOL A ItuA'DLF JAM bb2iA:>' \0:V<^ 1

BEANIE SIGEL

4« 21 12 29
LEFT1?IGHT
L ' TIGHT 2 D£F ibo;' I

DRAMA

GD NEW^ 1
VmY NOT DEF SQUAD FEAT ERICK ONASIS & SLICK RICK
if, UtJ iauAD JbOi'bft* DRtAM'>VDHK&

QD 49 2
LOVE ME NOW
r: IVI SMOCKING yms.".'P

BEENIE MAN FEATURING WYCLEF JEAN
39'J92* V RG.M

d) RE-EMTm 12
THE EXPRESS
: RAi'.KJi 222*

TALIB KWELI & HI-TEK

44 34 28 41
U-WAY (HOW WE 00 IT) YOUNGBLOODZ
•XI 'Dl :l i '<! 'jHil OYlS'JNilAIACt 244;3'AHlsrA I

4S 37 20
WHAT'S MY NAME
T Kj" v.r:".]':^n' jam 'j6;'Ma'iDJMIi t

DMX

4< it 35 5
WHAT'S UP FAUIP?
IT; DillCi^^'JS '.'i\','l Jl ^1 .".V.' T

FATLIP

47 40 45 21
DO IT AGAIN (PUT VA HANDS UP) JAY-Z FEAT BEANIE SIGEL t AMIL
ni-"JLA|- ..'U-f- 1.11.' S*i?5^b"-DJM5 t

W 35 2
LA LA
R'.iFFHPJSLCOaiMB-'A ,"t37:*'t'RG

SPORTY THIEVZ

49 47 5
U.SJL (AIIGHT THEN) MOBB DEEP

CD K-ENTRy 2
DICK STARBUCK "P

iTi EASTERN CONFERENCE
ORNO DETECTIVE" THE HIGH & MIGHTY

CD Ffecords Mlt^ the grsstest »les gains ittis week, t Videoclip iivailatxlity •Recording Industry AssoculiOfi o(

America (RIAA) certiftcatKin for net ihipmeni of 500,000 units (Gold). A RIAA certffication tor net shipment o( 1

millton units (Platinum). IC) Cassette single availatile. (D) CD single available. IM) Cassette maxi-singte available.

IT) Vinyt ma«-single available. !V1 Vinyl single availsbe. (X) CO maxi-singte availat)e. Catalog number is for (D).
•

Indicates (D) unavailable, in wtiich case, catatog number is tor (C), [X), (T) or (M) respectrvely, based on availability.

C 2000. Billboard/BPl Ck)mmunications. and SoundScan, Inc
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STORE SALES REPORTS COLLECTED, COMPILED,

AND PROVIDED BY SpundS

THIS
WEEK

LAST
WEEK *g S5So

ARTIST TITtE
IMPRINT & NUMMR'DISrRIBUTING LABEL ISUGGESTED LIST PRICE OH EQUIVALENT EOR CASSEnUCDl

PEAK

POSITION

CD NEW^ 1

— No. 1/HoT Shot Debut ^
TONI BRAXTON LAiiC£:e06aARiiTAiii.'»6';fci98,' 1 *wkiiNo. 1 THE HEAT 1

2 1 2 JOE JIVE41/03(U.W17.98) MY NAME IS JOE I

3 2 100 3 CARL THOMAS BAD BOV 73025/ARISTAU0.9»16.9fi) EMOTIONAL 2

NEW^ 1 L-Trnbab niLL C0UJMBHnmu^Kf<G(11.9B EQf18.9b) oKULL&DUDta 4

5 5 2 6 aWUriLT 1 nHi.r\A BUKKunuUnU SoSi7iliMN lil-SVl'-WI nUMtU MUSI UIC — InL MLDUM 1

6 3 1 DA BRAT SO SO DEF^OLUMBIA 69772*/CRG (1 1,96 E(V17.9S1 UNRESTRICTED 1

(T) NEW^ 1 mil* UnlvtKwlT *W&W (InltitsWrt llc.W10.W>) r tHn Ijr rLi ll"HJ 7

22 SISQO A' OfUGOn/DEF SOUL 546816*/I0JMG I12-9B'1B.96) UNLEASH THE DRAGON 2

9 1 ^ 20 DMXA'mjFFRroEIBD£FJAM546933'flOJM(ill2.W18.98l ...AND THEN THERE WAS X 1

10 i 6 18 1

11 6 3 5 BIG PUNISHER LOlKWCOLUMeiA638«*«RGfn.9eE&17.98) YEEEAH BABY

u 10 13 29 DONELL JONES • UNTOUCHAaL&UVAa ;E06a'A»STKIlQ.W16.9e) WHERE 1 WANNA BE 6

13 9 9 24 DR. [>REA*AFTERWATHd904fi6*/!NTERSC0PE(129a'18981 DR. ORE — 2001 1

17 17 15 JAGGED EDGE • so SOUL- ::.:_jv;:*-/tdh:crv:. :d%lQ']7W) J.E. HEARTBREAK 1

31 — 2

•^^^^M f«DCATBCT ^AIKICD ^^^W^mncAi ca 1 UAincn ^^^"^
SOUNDTRACK QVERBfiOO»c?900;'NEw liNf iU.'i^'i'' qiji I.OVE AND BASKETBALL 15

16 14 12 8 BLACK ROB • BAD BOv 73026'/ARiSTA ill sa^ia 96) LIFE STORY 1

17 11 7 8 GERALD LEVERT • eastwest 6Zi47/ECG(n.9e/i7.sei G 2

11 12 8 'fi?^9MRf^T««, . , .o:,,~i,ir. ,,r,D,-^i WAR & PEACE VOL 2 (THE PEACE DISC)
1

19 13 10 DRAG-ON RUFF RVDERS 490609VINTERSCOPE 11 1.98/17,98) OPPOSITE OF H20 2

20 15 14 1

21 16 11 3

22 20 23 11
IKItR UAOUlf

^^^^^^^^^^^^^^^^ gOQI^ Qp THUGS: CHAPTER A.K., VERSE 47 8

23 19 2 TONV TOUCH lOMHyBOl 1M7' lll.9aill,9ei THE PIECE MAKER 19

24 22 16 6 TRtNASLU^N.SLJOe/AIUWTIC83212'/«(10.Wl6.9e) OA BADDEST B*'*H II

25 18 18 40 DESTINY'S CHILDA'ajIWKSMW/CTClll.giEOlTW THE V^RITING'S ON THE WALL 2

26 25 15 5 COMMON MCA 111970- (11 9a(17 «l LIKE WATER FOR CHOCOUTE 5

27 21 19 40 MAPV ftPAV A' rmr coion* m i ob rrvi7 qri^I C\til HCMJ 1 IFF K.IVWd UnMi A tt^ OTaW/^ 11 1-70 tUrl' vn niJTV LlrC. K> 9

28 23 21 12 DRAMA • TIGHTIVLIFt/»TlAN1ICe3306V«ll09W16.98) CAUSIN' DRAMA 11

29 24 27 15 D'ANGELOA CHCtSAS<XINO«199-/V1l!GIN (11.9ein7.98l VOODOO 1

30 30 20 9 BEANIE SIGEL fiix A EE.l^OEf JAM jMDJMG lU 9a'17 98i THE TRUTH 2

31 27 25 37 MARY J. BLIGEA MUl 11929- |11.9»I7.981 MARY 1

32 28 26 4 PINK iKUX 26062/ARISTA (1 1.9B17.98I CANT TAKE ME HOME 23

33 29 22 6
THE MURDERERS

.i,,,,^,
IRVGOTTI PRESENTS... THE MURDERERS 2

34 32 32 13
SNOOP DOGG 1. THA EASTSIDAZ • gffgQf OOtX PRESENTS TH* EASTSIDAZ 5

39 26 24 6
VARIOUS ARTISTS

^ yyy^,p. WORLD WRESTLING FEDERATION - AGGRESSION 10

(36) 45 51 62 EMINEM A' mtt'AfI£RMATH490287VINrtRSCOPE (12 9*18,96) THE SLIM SHADY LP 1

(IT) 37 41 27 KEVON EDMONDS RCA 67704 (m.9&16.96) 24/7 15

38 35 29 53 PDI^ RPMPT A uiiDMCD Dune .i7nT^ iin cujic ddi A PtAV IM 1 ICTtnil* OtnCI V WAHNtK UKfA. 4«U/^ liU.Wlib WJI nL.'HTII^tinLl.lrc 6

39 33 30 31 JLNRIF ^TYINF M SBKTi iona7 M i <xui 7 an, Its Rl ArK niAMDNn 9

40 34 35 -j ^AMMIP rBrr.vnoi n 95 1 fn^rtpnrt naT 5 r,^ PRDM THF PDT Trit.,! Tfl THF TOPoMin miC "tt iVijHLLi J 1 'j^lL.^'rl 1 L/L ' B 1 i .'C r nVJIVl IrlC DUl lU'H lU IriC lUr 29

44 48 13 VjnUO 1 rM^C mu^n W Wlt-IMbDWW VWIl^ViUVirK. III^LUIl/W) ourntwti^Litni tLt 2

42 41 37 24 YOUNGBLOODZ GHET.O.visiOrvlAFACC2GOMVARISTA(10.98(]6-9BI AGAINST DA GRAIN 21

43 39 34 24 NASA -'J- G393D'^CRG(n98E(V17 98l NASTRADAMUS 2

44 38 36 6
FRED HAMMOND i, RADICAL FOR CHRIST PURPOSE BY DESIGN 18

45 36 33 14 THE LOXRUffRYDEfiS490599'flNTERSCOPE 112-98118.98] WE ARE THE STREETS 2

4i 40 39 40 HOT BOYSA CASH MONEY 153264AJNIVEBSAl(11.9a(17-9«l GUERRILLA WARFARE 1

47 43 43 78 JUVENILEA' CASH MONEY lS3162aiNIVER&U(11.9&17.9ai 400 DEGREE! 2

48 47 47 32 YOLANDA ADAMS El£<Tme243KECll09&16.9eiM MOUNTAIN HIGH.. .VALLEY LOW 47

49 46 42 7 DEAD PREZ LOUD 1867* 1 lo.9a'l6.9S) LETS GET FREE 22

SO 50 50 31 SOLE DREAMWORKS J501iaiNTERSCOPE(l! 9ai7 98lllB SKIN DEEP 27

51 48 45 14
VARIOUS ARTISTS THREE 6 MAFIA PRESENTS HYPN0TI2E CAMP POSSE
HTi'TIQIliE MI'IOS IBai'LOUOdl SS I / 98) 11

52 42 38 49 DAVE HOLLISTER • DEFWlJL[10R£AA<WOflRS4?M<7WEl!SCCFEIl!9a'17 981 GHETTO HYMNS 5

53 55 40 20 JUVENILEA CASH MONEY 5A2179'UNIVEHSAL 112 9&18 9SI THA G-CODE 1

54 56 52 29 SOUNDTRACK • COLUMBIA69924XRG(11.9a£ai7 981 THE BEST MAN 2

55 54 46 19 2PAC + OUTLAWZA AMAALM]€ATHR0W 490413*/INTEflSC0PCI12.9KI8.98) STILL 1 RISE 2

(IS) 63 70 3 THE PHAT CAT PLAYERS parune 34044 iiS98 CO)B MAKE IT PHAT BABY! 56

57 51 49 32 BRIAN MCKNIGHT A' Motown i5370&'UNivERSAL{l2.9ttl8.98) BACK AT ONE 2

(58) 75 67 9 J-SHIN SLV.N.SUKfATUWTIC832MVAGII09W16 981 MY SOUL. MY LIFE 20

59 49 - 2 TUPAC SHAKUR HERB -N SOUL SOUNDS S4377/LIGHrYURI11.9frl6.g8l THE LOST TAPES 49

80 53 44 33
EVEA LET THERE BE... EVE—RUFF RYDERS' FIRST LADY
- "E RYDERS 490453'lNTERSCDF^ i:'

"-.^ 1

61 57 55 8 METHRONE clatp^n pooo
: n : & '^.ii BB MY LIFE 55

82 60 58 18 TRIN-I-TEE 5:7 ii in i.nh ii;:;n[ ai.9a>17.9«lH SPIRITUAL LOVE 41

63 58 53 20 SOUNDTRACK i,ii.Rr» ; -ii,'98i NEXT FRIDAY 5

64 52 28 , : SOUNDTRACK GHOST DOG; THF WAY OF THE SAMURAI — THE ALBUM
^

' WLi TANa.RAZOR S,1AR' ii379V,'EFTCai &8Eil6 96/ 28

65 61 60 25 MONTELL JORDAN • MF SOUL M«71«1DJM(5 111,98(17.961 GET IT ON...TONITE 3

66 65 2 VARIOUS ARTISTS THUMP571103llO,W15.9e) LOWRIDER SOUNDTRACK 13 65

73 62 8 AL JARREAU grp 5<78e4,VG dl 9»l7.9ei TOMORROW TODAY 43

68 66 59 26 1
LIL' WAYNEA CASH MONEV l53919(UriWEJ!SAl(ll,9<V17.961 THA BLOCK IS HOT 1

69 64 57 :2 THE NOTORIOUS 8.1. G. A'' BAOBOr 7302 3 7AR!STAII1 9&17 98I BORN AGAIN 1

70 72 61 6 TAMAR DREAMWORKS 4501 laiNlERSCOft <a,9a'l2 981 BB TAMAR 42

71 59 2
WILLIAM BECTON AND FRIENDS g2K: PROPHETIC SONGS OF PROMISE 59

72 71 66 24 KURUPT ANTRA 2001-.ARTEM15 (10 98,16 981 THA STREETZ IZ A MUTHA 5

(73) 77 79 17 KELISviRaiN479ll-(ll9ai69eiB KALEIDOSCOPE 23

(74J 94 2 69 BOYZjAMA)0CH0llYWO0O 49063(>H0M[BASSIll 98117 981 2069 74

OD 99 _ 7

Pacesetter
NUWINE »EAi de;,l c-95 iio sell: 981 GHETTO MISSION 75

78 67 64 32 METHOD MAN/REDMANA DEFUM546609-/HUUGlll.98'18.98l BLACKOUT! 1

77 68 56 II AMEL LARRIEUX 550 MUSlC6974l(EPiC(ll.9« EQ(16.981 INFINITE POSSIBILITES 21

78 74 71 24 BOB MARLEY • TUFF i;aW(ISUW54«40<-muGlll 98(17.981 CHANT DOWN BABYLON 21

79 79 74 59 GINUWINEA 550 MUSIC 69598-(EPIC(11.98Eai7.98l 100% GINUWINE 2

80 80 72 7
HEZEKIAH WALKER 1, THE LOVE FELLOIMHIP ONRNIE CHOIR FAMILY AFFAIR 72

81 91 75 19 GOODIE MOB. • LAFACE 2Eroe4-(ARiSTA 110 9aa6.98l WORLD PARTY 8

82 62 31 35 SOUNDTRACK»jiVE4l686-(11.9a(I7.98l THEWOOD 2

S3 69 54 5 SOUNDTRACK LOUOTXLUMBIA 62197',CRI3 (11.98 EQ'17,981 BLACK AND WHITE 43

84 78 77 48 BLAQUEA TRACKMASTERS^LUMBIA6S987(CRG(11.98£ai7.9ei 8LAQUE 23

(85) 98 89 51 SNOOP DOGG A noumii &00b2",'PRi0«in((ll-9a'i;.9a) NO LIMIT TOP DOGG 1

(86) 100 2 VARIOUS ARTISTS MAJ0HLA6EL*PYRAMlD 7594frRMIN0(16 98CDl UNITED WE FUNK 86

87 81 69 14 GUY wcA ;12D5J 1 9a'i7 9b; III 5

88 76 68 12 JEFFREY OSBORNE PRIVATE WL)SlC82)7Q(WH(lHAMHIli(10.9B'16ybi THATS FOR SURE 50

99 87 82 102 DMXA' R'JFF J(YDEfiS'D£F .AM SS8227','10JMG (]2.9a'1898l IT'S DARK AND HELL IS HOT 1

90 84 84 26 MARIAH CAREYA'C0LJWBIA63aO0'.CRCai 98E(i'17 98) RAINBOW 2

91 93 92 22 Q-TIP • ARISTA 2001 14619';AHISTA(U.9EH7.981 AMPLIFIED 4

92 97 53 B.G. • CASH MONEY lS3265(UNIVEflSAl. (1 1.98(17 981 CHOPPER CITY IN THE GHETTO 2

1

VARIOUS ARTISTS EGO TRIP^ THE BIG PtSYBACK: SOUNDTRACK TO THE BOOK OF RAP LISTS
finWH.iS .'lOt-Vf liO yR ]'j 93

M 83 1 78 9 BEELOW (iAaiN'PRlvATEi417IOJrtJNIVERSALI109a'16.98lB BALLAHOLIC 34

CD
(96)

RtEKTin

REENTRY

7 PHIL PERRY Pt»s™»AIEMUS<;S2181/««lltlHAMl«U(10-9*16.98lH MY BOOK OF LOVE 67

6 LUKE LUKE 187&10UD 111,98(17,981 LUKE'S FREAK FEST 2000 37

m RE-EKTRY 12 YOUNG BLEED prxwity 50018* (I0.98(]6-98l MY OWN 17

GD NEW^ 1 BARRY WHITE UTV 54229WDJM0 124.98 COI THE ULTIMATE COLLECTION 98

99 90
1

76 76 WHITNEY HOUSTON A' ARISTA 19037- 111 98(17.98! MY LOVE IS YOUR LOVE 7

m RE-ERTRy 71 DMX A- P.fF JTRRSOEFM i3»WWIK 1 12 «1! 981 FLESH OF MY FLESH BIOOO 01^ WY BLOOD 1

C) Albums with the greatest sales gains ttiis week. •RecofOing Industry Assn Of America (RIAAI certification fof net stiipment o( 500,000 altjum units (Gokl) AFtlAA certtttcalion for net shipment of 1 million units (Platmum), ^ RIAA certification tor net shipment
mood). Numeral following Platinum Of Diamond symtwl indicates album's multi-piatinum level. For boxed sets, and double albums with a running time o* 100 minutes or more, the RIAA multiplies shipments by the number of dtSCS an<VOf tapeS- "AsJensk indicates I P i

prices, and CD prices for BMG and WEA lalrels, are suggested lists. Tape pnces marked EQ, and all other CD prices, are equtvalent prices, which are projected from wtmlesafe prices Grealesl Gainer shows cha't's largpsl uml increase. Pacesetter indicates higgesr ptTirpnv

er Impact shows albums removed from Heatseekers Itus wcffk, BB indicates past or present HeatseeVpr tt|l«. C 2000. Billboafd/BPI Communications, ai>d SoundScan, Inc

WORDS AND DEEDS
(Continuedfrom pirceding page)

complete without rhymes."
Although rap group 57th Dynasty

always has something to say—its

next single, due in mid-May, is

"Return To Boro 6"/"Dirty South"

(F^isfw-d), which raps about life in the

act's South London borough and
laments the plight of small U.K.
independent labels and their

artists—group co-founder Charlie

Parker nevertheless appreciates

rapless hip-hop.

"Remember that hip-hop is an
inner-city culture that grew out of

the South Bronx. It's not specifical-

ly about the music or the rap," cau-

tions Parker. "I started as a guitar

player and a self-taught saxophonist

in a reggae and jazz-fusion band, so

I can appi^eciate hip-hop without rap.

But to me, the ultimate musical in-

strument is the voice."

"I don't see any conflict. It's all

aspects of the worldwide, multi-

faceted art form that's hip-hop," sajB

DeckwTecka, also known as Agzi or

Zilla. He's slowly built up his profile

thanks to fi\^ EPs over the last four

years on the tiny, London-based
Ronin label. "My album is not com-
mercial like a hot new Timbaland
CD, so we don't really compete for

the same crowd."

"V . . . For Vengeance!," however,

includes gritty and humorous vocal

sound bites from records and kung-

fu and gangster films worked into

DeckwTecka's raucous mix of groovy,

cut-up hip-hop beats, as heard on the

track "2h Forever." Other cuts re-

flect reggae and jazz influences.
" '2'.i Forever' is an important

track for me because it highlights

my affiliation with the 23 Posse,

also known as the band 23 Skidoo,"

says Deckwrecka. "Their album
drops this year on Virgin, and it's

deep. They've played a big part in

the vibes on my album, w'ith [band

members) Mad Money Wah and
Firebomb Fritz both on the boards

for the mixdown, and Sketch and
Alex always letting me know if I'm

a little off point. 'Double Zero Zero'

is another favorite just because of

the cuts. I'm pleased with the

dynamics on this one."

Talking about his modus operandi

as a producer/D.T, Deckwrecka
notes, "Hip-hop beats and scratch-

ing will always be just that. But henv

you choose to use those tools makes
a difference. In my mu.sic I try to re-

flect some of who I am as a person,

my sense of humor, musical taste,

and general multimedia outlook on
the world."

Kwakit can be reached at kay-

writed' hotniaHcom.
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Dance Trax Names Names For Music Summit BM^
Summit update: Avid readers

of this column know that Grammy
ANranl-mnning Peter Rauhnfer (aka

Club 69), Joey Negro (aka Dave Lee),

Strictly Rhythm Records' Wamdue
Project, and Kinetic Records' Dave
Ralph have already been confirmed

for the niphtly artist/IXI shms^ases at

this year's Billboard Dance Music

Summit (Dance Trax, Billboard,

March 11).

Well, it's time to drop a few more
names for the upcoming Summit,
which takes place July 12-14 at the

Widdorf-A-storia Hotel in New York.

liecently confirmed for the nightly

partiesAshowcases are such globally

conscious DJs as Paulette Constable

(Azuli Records U.K.), Joe T. Vannel-

li (Di-eam Beat Records Italy), Paola

Poletto (Italy), Susan Morabito,
Tvdd Patterson, Richie Santana,

June Joseph, and Jeannie Hopper
(New^ York). Also confirmed is Sti'ict-

ly Rhythm artist Barbara Tucker.

Fbr the showcase/party on July 1.3,

to he held at Centro-Fly, Billboard has

aligned itself with Subliminal Rec-

ords. So, expect some mighty turn-

table manipulation from the Dronez
(aka Erick Morillo, Harry "Choo
Choc" Romero, and Jose Nunez).

As for the Summit's opening night

party on July 12, we'll be collaborat-

ing with Def Mix Pn)duction.s, Defm-

ity Records, and the Kor the Record

record pool.

As most people in the industry

know, both Def MLx and Definity are

co-helmed by clubland veterans Judy
Weinstein and David Morales. Wein-

stein founded For the Record in 1977,

making it one of the first i-ecord pooh

in the U.S.

Combined, these three entities rep-

resent a wealth of talent, including

Frankie Knuckle.s, Satoshi Tomiie,

Bobby D'Ambrosio, Hex Hector,

Danny Krivit, Angel Moraes, Hec-

tor Romero, ;m<l Lord G., not to men-

tion Morale.s.

and answer any questions.

Billboard.

HOT

CLUB PLAY

1. DREAMING BI Nti'mh.

2. NO ME OEJES OE QUERER
GLORIA ESTEFAN [fc

3. SET ME FREE HARD ATTACK jeuybun

4. Mr MOUSE AARON CARL wum
5. RISE UP SUNKIDS FEAT CHANCE

MAXI-SINGLES SALES

1. WHERE YOU ARE JESSICA SIMPSON
FEAI NICK LACHEY Columbia

2. RISE UP SUNKIDS FEAT CHANCE
>fiioR;.Nr.f

3. WOMEN BEAT THEIR MEN 2000
SUBMISSION vtiociTv

4. I NEVER SAID CYNTHIA roboins

5. SOMETHING'S GOIN' ON MYSTIC 3
5UBllM^^Al

BreahQuU: Titles witti future chart potential,

based on club play or sales reported (tiis week.

by Michael Paoletia

Of course, it should be noted that

we're anxiously awaiting confirmation

on several other artists/DJs.

For additional information regard-

ing the Summit, contact me at 212-

.''i36-.''>068 (E-mail: mpaolettaf"

billboiU'd.com) or Michele Jacangelo

Quigley at 212-.'">;i(>-r)()()2 (E-mail:

mjacangelo((i billboard.com) or visit

billboard.com/eventa/dance.

A final note: On Thursday (11), Bill-

board will have a brain.storming ses-

sion for Dance Music Summit 2(K)0. It

will tiikc place 7-9 p.m. at New York's

Centro-Fly club (4.'"> W. 21 St.). Rep-

resentatives from Billboard—Ricar-

do Companioni, Michele Quigley,

Phyllis Demo, Cebele Rodriguez,

Howard .Appclbaum, and my.self

—

will be on hand to discuss the event

I HIS & THAT: Kinetic Records is

scheduled to issue the soundtrack to

the Greg Harrison-directed film

"Groove" June 6. Beat-mixed by the

film's music su(x>rvisor. D.I WishFM
(aka Wade Randolph Hampton), it

places tlK' spotlight firmly on the elcc-

tj-onica/ti-ance movement Highlights

include Symbiosis' "Protocol,"

Hybrid's "Beachcoma," Bedrock's
"Heaven Scent," Orbital's "Hal.vcyon

+ on + on," Boozy & Swan's "Cham-
pagne Beat Boogie," and B15 Project

Featuring Crisay D. & Lady G.'s

"Girls Like Us."

Five-year-old U.K. independent la-

liel Wall of Sound has signed a U.S.

distribution deal with Caroline. This

partnership will allow Wall of Soimd
to further establish and develop its

identity in the U.S. In the pa.st, .says

Wall of Sound managing director

Mark Jones, "our acta have found

homes on Di^amWorks, Astralwerks,

and Ideal/Mammoth/Hollywood. We
will continue to work with these labels

in conjunction with Caroline and ho|)e

to really establish Wall of Sound [in

the U.S.]." The deal also covers the

Wall of Sound imprints Bad Magic
(hip-hop), NuCamp (hou.se/dance), and

We Ijove You (pop/rock). According to

Jone^s, the company will open a New
York office in the near future.

After much speculation, Darren
Emerson has left U.K. trio Under-
world to concentrate on a solo career,

according to the band's British label

Junior Boy's Own Records, which
travels through V2 Records in the

U.S. The remaining band members,
Karl Hyde and Rick Smith, will con-

tinue to record and tour as Under-

work!. The split is completely amica-

ble, says the label. In addition to

increasing his presence on the global

DI market, Emerson plans to collab-

orate with guest producers on sewr-

al .solo projects later this y^ar.

Parting glances: On AprU 27

one of clubland's most revered sing-

ers, Vicki Sue Robinson, died at her

(Cotithitied oil next page)

'Puritans' Beware Of Van Helden's Armed Set
BY RICK SALZER
NEW YORK—Armand Van Helden

is fed up with the purists of clubland.

From the pre.ss to the (im», he is .sim-

ply tired of i>eopie trying to neatly

fit every piece of music into a

pre|jackage<i genre.

According to Van Helden, it was
approximately four years ago that

|K'ol)le in the U.K. l>egan lumping his

productions and remixes—Tori

Amos' "Profes-sional Wdtnv," CJ Bol-

land's "Sugar Is Sweeter," the

Sneaker Pimps' "Spin Spin Sugar"

—into the s|)eed garage category.

"What exactly is idl of this cate-

gorizing'/" tisks Van Helden. "Do we
always need to label e\=ery track as

this or that •;"

Continues Van Helden, "The only

thing that labeling does is make it

easier for the journalists and retiul-

ers. Hut I don't make miLsic for crit-

ics. I midie mu.sic for the consimier.

Music isn't something to think

about—it's to feel. It's that simple."

To that end. the title of Van Hel-

den's new idbum, "Killing Puritans,"

which refers to the artist's feelings

on the constant classifications that

|ieople tend to place on his record-

ings, shouldn't surprise anybody.

"This is also why I set up my own
label [Burlington, Mass.-based
Armcid Records]," sa.vs Van Helden.

"It's a .streamlined, noncorporate,

non-hustle type of operation." The
Caroline-disti'ibutod Armed Rec-

ords is .scheduled to issue "Killing

Puritans" June 13. In the U.K., ffiT

will issue the album June 12.

While these are the planned
release dates. Van Helden says they

may have to be pushed up if he en-

counters bootlegging problems

again. La.st year, his "2Future4U"
album—w hich included the interna-

tional smash "Vnu Don't Know Me"
—was heavily bootlegged, hitting

the streets of New York, Miami, and

Los Angeles, among other cities,

weeks before its schedultnl release.

"Killing Puritans" will be preced-

ed by the .single "Koochy." Streeting

May Hi, the Gary Numan-spliced

VAN HELDEN

electro-meets-breakbeat track was
delivvred to club and radio mix-show

Ills the week of April 1 7.

Like Daft Punk's "Homework"
and Basement Jaxx's "Remedy,"
"Killing Puritans" is aurally re-

freshing and stimulating. It finds

Van Helden collaborating with an

eclectic collection of artists, includ-

ing his Mongoloids partner Junior

Sanchez ("Hybridz"), Fiona Marr
("Little Black Spiders"), New York

rapper Common ("Full Moon"), Wu-
Tang Clan's Tekitha ("Conscience"),

as well as Herbie Hancock and
N'Dea Davenport ("The Head-
hunters"). Van Helden's songs are

published bv Break Danein' Bob
Music (BMI).

For Van Helden, "Killing Puri-

tans" isn't about being shiny nr

glossy. It's about being dirty, greasy,

and disturbing. "That's the kind of

feel 1 wanted for the album," he .sajv.

"Also, and ju.st like '2Future4tf,'

there will ln' no remi.xes," adds Van
Helden. "RemLxes are .simply a tool

for record companies to sell more
records—a marketing .scheme to get

Ian artist] into new markets.
Ffimkl.v. that Lsn't what 'Killing Pui-i-

tans' is about."

People make albums for all kinds

of reasons, says Van Helden.
"Whether it details an emotional

j^eriod of an arti.st's life or it's a pure

piirty allium, the record .should stand

on its own merit. 1 feel r\'e achievE-fl

this with "Killing Puritans.'"

When it comes to the promotion

and marketing of the set in the U.S.,

Van Helden says that "aside from

specialty mix shale's, I don't want the

record to be serviced to radio. It's

too difficult of a game."

"Whatever hap|X!ned to the days,

like in the '70s, when jirogrammers

played music becau.se they liked it?"

asks Van Helden. "These days, it

seems like radio is a gigantic corpt)-

rate game full of old-sclK)ol g-angster

maneuvers."

.\ccording to Van Helden's busi-

ness partner, Neil Petricone of

Boston-based X-Mix Productions,

Armed Records' Web site

(armedrecorrls.com) will also be ufi-

lized to help promote the album. Pbl-

ricoiK'. who al.si i manages and b<x)ks

Van Helden. says, "Aside from E-

commeix'e ventures like selling such

.^rmed merchandi.se as clothing and

music, our site will offer D.l-mi.xed

compilations, e.xclusive snippets of

music, interviews, and touring

information."

Smiling Faces. To promote his eighth

album (his first (or 550 Music/ERG).

Better Part Of f^e. " Jon Secada
recently made a special appearance

at Miami's Salvatioo club, where he

treated punters to a performance of

his new single. "Stop." With a variety

of remixes by Jonathan Peters and

Pablo Flores, "Stop" is finding a home
on many DJs' playlists. This issue, the

track jumps to No. 17on Billboard's

Hot Dance Music/Club Play chart.

Scheduled for a mid-June release, the

Latin-infused "Better Part Of Me" is a

mix of dance, power ballads, and

midtempo R&B/pop. Shown back-

stage at Salvation, from left, are Peters

and Secada.

HOT PLATE
• Clinton. "People Power li. The Disco

Hour" (Luuka Bop/Aittralwerkti sinfi;le).

This Tjinder Sinith-penned/pniduced

track receh-es some massi%'e restructur-

ings via remixcrs Romanthfiny, Space
Raiders, Lo« Amieiiti InviHibles, anc) Q-
Burns Abslracl Message. Expect Ro-

maiithony's rtisco-ombeUishetl Peak Beach
mix and Spac(> Kaidors' Uafl Punk-hued
Sum\Tj on ShniliK mix to rp«'i%'e the rrawt

spins.

• Junior O PresentH Starrhild, "2

Much Happened" (R-Senal single). As p<w-

erful male-dri%¥n house jams don't come
along all that oft«n, '"l Much Happened"
deser\'es e\¥rybody's immediate attention.

Wah-uah guitar licks, funked-up horns,

and b«H»ty-shakin' [HTCussion [inA'ide the

tnick's solidly i^oulftil roiindalinn.

' A.T.F.C. Presents OnePhatDeeia,
"In And Out Of My Life" (Subliminal sin-

gle). Originally biaued by Defected Records

U.K. last >var, the Adci'a-Kampled "In Attd

Out Of My Life" finally receiws a pniper

U.S. release. While this dimble-pHck in-

cludes the previou.*ly available I'.K. mixes

(by Olav Ba^ioski. Knee Deep Brothers,

ami Aydin The Funki Chilel. th(> real find

is the new mix liy (he Dronez, which giws
new meaning to the word "filtered."

• Bob Marley With MC Lyte. "Jam-

min' " (I:nivt?rsal-L«land U.K. single).

Cuile<i from the "IM) Marley: Chant Down
Babylon" duets albtjm. this classic Marley

track receives the re-tw-eaking of a bfetime,

courtesy ofOlav Ba^oski. Although Basott-

ki keeps Marley's vocals to a bare mini-

mum (sigh), he <kx>s utilize the song's main
hnok. Will surely please DJs and punters

who embraced the remixes of Marley's

"Sun Is Shining" and "Rainbcw Country."

Out May 29.

• B'T, "Dreaming" (Nettwerk single).

The Sasha & Digweed contingent will

surety gravitate toward Evolution's

lnnK'e-inflecte<l mix, Conwrsely, fans of

Danny Tenajflia's moodier house will stick

to Eric Kupper's wicked Hysteria Club

mix, which s|M)t lights the sublime vocals of

Kirsty Hawkshaw.
•Earth, Wind & Fire, "Fantasy"

iColumbia.'Siiny Mii-sic International sin-

gle). Miami-based DJ Grego has recon-

structed this classic track into a peak hour

dnim'n'hass anthem. On the flip, he fleliv-

ers a jaxzy Brazilian vibe. Quite essen-

tial— it's a shame it won't be available

commercially.
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Bfcoad HOT DANCE MUSIC
rti iin ni AvCLUB PLAY

THIS
WEEK

2
WKS

AGO 5o

COMPILED FROM A NATIONAL SAMPLE
OF DANCE CLUB PLAYLISTS

TITLE
IMPfilM 4 NUMBER/PROMOTION LABEL

artist

CD 2 4 9 IF IT OONT FIT Ofi'^OVLiCWUE 210^STRtaLY RHnHM 1 tiifii s; No ; ABIGAIL

4 10 8 I'M IN LOVE JEUYBEAM 2SB4 VERONICA

8 13 6 1 WILL LOVE AGAIN COLUMBIA 79375 LARA FABIAN

5 jj 8 RtUASE REAl WJfiUi PROUOWRISIN AFRO CELT SOUND SYSTEM

9 12 7 SHMEHV JOT Alia UOliKWGSTRn GTS FEATURING LOLEATTA HOLLOWAV

10 15 5 iiKmiMMWMTyeuwMniurie«inaNEiT«mMaRE^^^ petshopboys

3 g 8 BETTER OFF ALONE RCPUBUC ISBTSaUNIVERSAL t ALICE DEEJAY

1 2 9 BE WITH VOU INTERSCOPE 497287 f ENRIQUE IGLESIAS

(T)V «

y

18 27 4 FEELIN' SO GOOD WORK 793aaEPIC t JENNIFER LOPEZ FEATURING BIG PUN i FAT JOE

10 7 3 10 MISSING YOU NERVOUS 20271 KIM ENGLISH

(11) 15 25 6 WORK THAT BODY (REMIX) mST END 1002 TAANA GARDNER

22 29 4 WHEN 1 GET CLOSE TO YOU TOMMY BOY 2090 JOCELYN ENRIQUEZ

(13) 17 21 7 BE ENCOURAGED RAMPAGE 0111 DAWN TALLMAN

14 16 19 7 IF YOU BELIEVE sr'=ISE<4«42 SASHA

Cl5^ 20 28 5 NATURAL BLUES .7 2?639 t MOBY

It 6 1 12 IT FEELS SO GOOD ^AfiM OUaREPUBLIC 15«247AINrv^r ,,_i 1 SONIQUE

21 23 7 STOP 550 W JSIC PROAIQEPtC JON SECAOA

27 37 3 SHOW ME JELLYBEAN 2585 ANGEL CLIVILLES

19 8 DESERT ROSE HU 197321;INrERSCOPE t STING FEATURING CHEB MAMI

20 13 5 ]1 GIVE ME TONIGHT 2000 CONIAUOUS 1013 SHANNON

21 11 7 12 KING OF MY CASTLE STRICTLY RHYTHM 12583 t WAMDUE PROJECT

— Power Pick m
02) 30 38 3 THE BEST THINGS 1 11: PRCMOBtPH.SE 1 FILTER

U3) 29 33 4 GOT A LOVE FOR VOU GROOVIUCIOUS 1 l«5TliOLY RHYTHM HEAVEN FEATURING REINA

24 28 31 6 ALLELUMW MAVERICK PROWOWARNER BROS SOLAR TWINS

2S 14 9 10 WHY CANT you BE REAL NERVOUS 2041

1

BYRON STINGILY

35 45 3 WITH VOU RASAM 002«TRICTLY RHYTHM NOMAD

27 23 24 8 1 LOVE YOU NETTWERK PROMa ARISTA SARAH MCLACHLAN

2> 19 14 13 THE RETURN OF NOTHING BUJEPLATE OOfvSTRIcrLY RHYTHM SANDSTORM

(29) 37 44 3 REJOICE RAMPAGEOUS MICHELLE WEEKS

30 24 22 9 HEAVEN'S EARTH NETIVIERK 33101 DELERIUM

31 31 30 9 OHMMONIHEIMNCEFLaOR NITEGROOVES TRACKS llMRGSTREEt HIDEKI FEAT PAUL E. ALEXANDER

32 33 26 9 HMD NIGHT EOa IMPORT PHUNKY DATA

(33) 42 2 THE GHETTO (EL BJWRIO) GHP 56178arrtRVt GEORGE BENSON FEATURING JOE SAMPLE

34 25 20 11 SENSE OF DANGER PAGAN PROMQ'ARK 21 i PRESENCE FEATURING SHARA NELSON

Hot Shot Debut m
CW) NEW^ 1 JUST COME BACK 2 ME tommy BO* SIlvE-^ label ^^oao lDWMT bov HYPERTROPHY

(36') 4« 2 BE STRONG ULl'HEAN ?581 BORIS & BECK

37 34 32 10 SHACKLES (PRAISE YOUl C2 79347XOLUMBIA t MARY MARY

NEW^ 1 SHUT THE F'"' UP + DANCE TOWMY BOV SILVER ma£L 2082/TOMMY BOY ADRENALINE

39 41 46 3 SAY MY NAME COLUMBIA 79346 t DESTINY'S CHILD

(£) NEW^ 1 LOVE IS WHAT WE NEED AiM PROMQMTERSCOPE ANN NESBY

41 36 36 5 START THE COMMOTION IDEAL 0Q2A'MAMMOTH t THE WISEGUYS

42 47 2 GET ALONG WITH VOU VIRGIN PROMO t KEUS

(43) NEW^ 1 DONT GIVE UP 02 79424a:0U1HBU CHICANE FEAT BRYAN ADAMS

X») NIW^ 1 FLASH F-1 1 1 PflOM(VREPRISE GREEN VELVET

45 39 41 4 STILL IN MY HEART CAPITOL 58807 t TRACIE SPENCER

(46) NEW^ 1 CHOCOLATE SENSATION RIDES ON TIME SALSOUl PROMO LOLEAHA HOLLOWAY

47 28 16 13 RAINBOW COUNTRY EDEL AMERICA 006919 BOB MARLEV VS fUNKSTAR OE LUXE

NEW^ 1 SAME STUIMO K7 084 SMITH & MIGHTY

(49) NEW^ 1 THE LIFT PRIMAL TRAX 475S6/WARNER 8R0S- MEPHISTO ODYSSEY

SO 43 48 3 MV IMAGINATION LOGIC 72540 SK8
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2
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TITLE I II llll ARTIST
IMPRIFiT 8. NUMBERr-DlSTRieuriNG LABEL 1 1 1 1 ' '

1 1 1 8

NO. 1

SAY MY NAME iTi if CCum^'X ^'H-l^CRC t & we?*? it ^- 1 DESTINY'S CHILD

CT) NEW^ i

Hot Shot Debut
DESERT ROSE AAW 497321,TNTLR5C0PE t STING FEATURING CHEB MAMI

•t

i 2 2 WHAT A GIRL WANTS (n tXI RCA 60224 t CHRISTINA AGUILERA

4 3 3 15 MARIA MARIA (n IX) ARISTA 13774 t SANTANA FEATURING THE PRODUCT G&S

S 4 4 3 BE WITH VOU (SOLO ME IMPORTAS TU) IT) IXJ INTERSCOPE 497287 t ENRIQUE IGLESIAS

6 5 40 3 IWiaLOVEMAINITI01)COLUMeiA 7937S«iG LARA FABIAN

7 6 5 20 IOOBOTHJAVtMNElT)0llBADOMT/AUREUS431AVAIIUIa( LA RISSA

S 7 7 21 ABOVE THE CLOUDS (T1 IX) TOMMY BOY 2053 AMBER

(9) 10 12 10 SHACKLES (PRAISE YOUl (Tl <XI C2«>LUUeiA 79347XRG t MARY MARV

10 9 6 10 1 LEARNED FROM THE BEST mOOAHBIA 13823 1 WHITNEY HOUSTON

11 11 8 28 SUN IS SHINING IT) «IEOa«ICHlCA005e80 BOB MAR LEY VS. FUNKSTAR DE LUXE

12 8 9 12 FREAKIN' IT IT) (XI COLUMBIA 7934LaiG t WILL SMITH

(13) 15 13 17 1 SEE YOU BABY IT) (XI JIVE ELECTRO 42646^JIVE t GROOVE ARMAOA

14 13 11 101 PUSSY ;T) IX) ANTLER SUBWAY I031/NEVER LORDS OF ACID

IS 12 10 7 NATURAL BLUES IX) V2 2 7639 7 MOBY

27 18 15

"^m Greatest Gainer ^
SSST..(LISTEN! iTi (>: TtEs-«OUS la-; - JONAH

19 16 3 DONTSTOP(rHX)RAOIKAL990l5 ATB

18

(D1

14

21

14 15 PUSH IT (XUffARNER BROS 44782 1 STATK-X

22 4 BEriBl OFF AlONElD REPUBLIC 15679anJNIVEBSALt ALICE DEEJAY

20
1

17 24 3 1 SEE STARS as STREEIBEAT 067 ROBIN FOX

(20 NEW^ 1 FEELIN' SO GOOD (T) 0(1 yiORK 7938*550 WORK t JENNIFER LOPEZ FEAT BIG PUN & FAT JOE

22 16 17 15 SHAKE YOUR BON BON IT) (X) diwuium 793341CRG t RICKY MARTIN

(23) 49 2 SHOW ME IT) JELLYBEAN 2585 ANGEL CLIVILLES

24 20 15 16 TAKE A PICTURE (THX)F 111/REPRISE 4478a/WAHNERBR0S, t FILTER

2S 22 19 8 THE LAUNCWYOU GOT MY LOVE ID 00 GROOVIUCWITS 094STHICTIY RHYTHM DJ JEAN

26 26 23 9 I'M OUTTA LOVE :t; i<)DAYUGHr79354WlCt ANASTACIA

27 18 35 D MIRROR MIRROR i:xiATUVNTH:a4668(AGt M2M

21 24 25 g HOLE IN THE WALL :X) waldoiy 2386«AU«:o MEL WAITERS

(29) 40 2 I'M IN LOVE IT! I» JELLYBEAN 2w VERONICA

30 25 20 77 BELIEVE (TUX) WARNER BROS, 44 576 t CHER

31 29 26 THINK IT OVER iTI (Xi JELLYBEAN 2556 JENNIFER HOLLIDAY

(32) 42 27 g MISSING YOU ;t hi '.•RVOUS 20271 KIM ENGUSH

33 23 21 22 SUN IS SHINING (THE REMIXES) IT) (X) TUFF QON(»Y(LAI PICTORES 7023/RYKODISC BOB MARLEY

(34) NEW^ 1 DREAMING (T) NETTWERK 33105 BT& 38
1

33 SHUT THE F*** UP -f DANCE (Tl IX) TOMMY BOY SILVER LABEL 2082^OMUV BOY ADRENALINE

(36) RE'ENTin JUST COME BACK 2 ME IT) (XI TOMMY BOY SILVER U»8EL 208QflOMMY BOY HYPERTROPHY

37 34 29 TEMPERAMENTAL II ill ATLANTx; 64654/AC EVERYTHING BUT THE GIRL

38 35 34 38 9PM (Tia 1 COME) (Tl IX) RAOIRAL 99004 t ATB

39 32 46 84 MUSIC SOUNDS BETTER WITH VOU IXI ROULE 3856lmnGIN t STARDUST

40 30 30 9 l«)«E UP THIS MORNING (II SIREETBEAT 069 VINNIE PAULEONE 1, THE BA OA BING ORCHESTRA

41 28 31 88 SUAVEMENTE in iS; SONY DISCOS 82795 1 ELVIS CRESPO

42 47 39 25 NEW YORK CITY BOV (T) (X) SIRE 35014 1 PET SHOP BOYS

43 41 41 8 MIXED BIZNESS (T) IX) DGC 497272/INTERSCOfE t BECK

RE-ENTIly 2 IF IT DON'T FIT (Tl GROOVIUCnUS 21(^TRH:TLV RHYTHM ABIGAIL

(45) HEW^ 1 KERNKRAFT 400 (Tl IX) SPECTRA 91007 ZOMBIE NATION

46 39 38 7 IT'S A FINE DAY (Tl IXI RAMPAGE 70104 MISS JANE

47 43 32 10 PLANET LOVE (FROM THE MOVIE "FLAWLESS") (D 01) lELLYBEAN 2578 TAYLOR OAYNE

41

49'
48 13 IT FEELS SO GOOD m FARM CLUaREPUBLIC 1 56247AJNIVERSAL t SONIQUE

44 28 7 STILL IN MY HEART (D (X) CAPITOL 58807 t TRACIE SPENCER

SO 45 50 40 BOOYROCKm IXI V2 275951 MOBY

d) Titles with ihe greatEst sales or club play increases this week. Powef Pick on Club Play is awarcJed for the largest point increase

anywhere in ttie top 50. T Videoclip availability. Catalog number is (or vinyl maxi-sliigle, or CD maxi-single il wmyl is unavailable. Or

Billboard/BPI Communicattons.

among singles below tne top 20.

Sales chart: (M! CassetiP maii-s

Greatest Gamer on Maxi-Singles Sales is awarded tor Ihe largest sales increase among singles

inRie availability, (T) Vinyl maxi-single availability. (X) CD maxi-single availability, c 20O0,

DANCE TRAX
(Continuedfrom preceding page)

home in Connecticut; the cause was
canc^er. A memorial service wds sched-

uled for May 4 at the Unitarian Church
of Westport in Westport, Conn.

Fur many, Robinson, who was bom
in Harlem and raised in various New
York neighborhoods, was—and re-

mains—^the picture perfect face and
voice of the disco era. Her indefatigaUe

anthem "Turn The Beat Around"
.sounds as fresh today as it (iid upon its

original release in 1976, whereupon it

earned the singer aGrammy nod in the

best female VYjcalist categorj'.

Sadly, the masses never seemed to

acknowledge the music that came af-

ter, constantly referring—incorrectly,

we might add—to Robinson as a one-

hitwwider Of course, as a fieixKly loyal

card-carrying member of the club

community, I've alwaj's knowm better.

Between 1976 and 1979, RCA is-

sued four albums from the singer

("Never Gonna Let You Go," "Vicki

Sue Robinson," "Half & Half," and
"Movin' On"), spawning such classic

dancefloor moments as "Common
Thief," "Daylight," "Should 1 Stay Or

Should I Gon Won't Let You Go," and

"Hold Tight," in addition to "Turn
The Beat Around."

Throughout the '80s, Robinson
recorded for such New York-based in-

dependent labels as Prelude ("Hot

Summer Nights") and I'l-ofile ("To Sir

With Love"). In the late '90s, Robin-

son returned to dancefloors mth the

ebullient "House Of Joy" and the

empoft'ering "Move On."

Throughout, Robinson provided
backing vticals for the likes of Cyndi
Lauper, Elton John, and Cher. Her

voice also appeared on jingles for

many products, including Maybelline,

DowTiy, Doublemint, and Pepsi.

Additionally, Robinson had ap-
peared in the original Broadway ca.sts

of "Hair" and ".lesus Chi'ist Super-

star," among other shows. Last year,

she .starred in the autobiographical

off-Broadway show "Vicki Sue Robin-

son . . . Behind The Beat" (Dance
Trax, BUlboard, May 1, 1999).

"Things don't always happen when
you want them to," Robinson said in

this column la.st year. "That's been my

hardest lesson to learn. But you've got

to keep moving on. Sometimes, you
have to simply etyoy the process—you

know, the here and now—and not

always wT)n'y about tomorrow. That's

how >'ou grow stronger" Words to live

by, indeed.

Robinson is survived by her hus-

band. Bill Good, and her mother,

Marianne Robinson. In lieu of flow-

ers, the family re()uests that contri-

butions be made to God's Love We
Deliver, 106 Avenue of the Americas,

New York, N.Y, 10013.
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Internet-Based Snng Pitcliing Stirs Reactions In Nasiiviiie
BY RAY WADDELL
NASHVILLF]—Htching songs is an

art fonn in Naslix-ille, and today wint-

ers and publistiers have a new w=eapon

in their ai-senals with the Internet and

it# %'ast capabilities.

E-pitehing is here, presiding man-
agers, artists, and label and A&R reps

with a ne^v method of matching sing-

ers with songs. One of the first sites to

offer such a ser\nce wus Publi-shSongs.

com, which launched Jan. 17, after a

year in development. Other new en-

tries include PitchSheet.com and
SongPitch.eom.

"We call it a 'new medium for a new
millennium'," saj-s Todd Rubenstein,

developer/CEO of PublishSongs. "We
like to be referred to as an Internet

service pnivider specifically for song-

writers and publishers."

PublishSongs is a search mecha-
nism that can hook up singers with

songs. "Say someone is looking for

midtempo country songs with positive

lyrics for a female," says Rubenstein.

"We can set them up with those types

of parameters."

If writers and publishers want to

limit access, they can choose to block

certain songs from coming up in

search results or to make them acces-

sible just to me^or lahels. "They can

haw us host their song or song pages

for them," says Rubenstein. "We can

render them unsearchable or pass-

word-protect them."

It's free to browse on PublishSongs.

"We charge for actual space used,"

says Rubenstein, adding that rates

range from 25 cents to $1 per song. A
10-song account u.sing 50 megaby1:es

ofWeb space costs $9.95 a month on a
high-band server.

"We don't want people to think

we're pitching songs for them, be-

cause we're not," Rubenstein points

out, "We're offering a senice, specif-

Executive Director Boyd Sliares

Memories, CiialleogesDfACM
Sir Qitestkms is an occasioiKilfeature

thatformes on nnteiwiihi/ huiitHtrj/

people. This issue's subject is Fran
Boifl, ejvriitim director ofthe Acad-

emy ofCountry Music (ACM).

What are some of your fondest

memories with the ACM?

I rememberworking my \^ry first

awards show in 1968 ... I was both

scared and excited all at

one time. And when we
moved the academy from a

two-room office to its cur-

rent suite of offices, [it]

was an exciting time for us.

There was the summer
when the academy provid-

ed the after-the-game

entertainment for Country

Days at Dodger Stadium.

It was e.xciting to present

country music to the fans

w'ho came to the games.

I guess foremost in my
mind right now is working

with [longtime ACM
Aw"artls executive produc-

er] Gene Weed, who
pa.'vsed away this la.st .vear Well never

do another awards show without

thiiiliing of Gene.

What have been your biggest

challenges at the ACM?

As with all nonprofit membership
organizations, membei-ship Ls the key.

Would .vou share with us your
pensonal triumphs at the .\CM?

The [Bill Boyd Celebrity CK>lfClas-

sic] has probably been one ofthe most

rewarding adventures, and I say

adventure 'cause vou never know

SUM
OUESTIDNS

what's gonna happen. Each year it

has gotten bigger and better and
raised more for charity.

Your husband. Bill, was execu-

tive director before you. Do you
view the academy any differently

now than you did then?

I don't really view the position any

differently. I'm doing much of the

same thing that I did

before ... just more of it

Fran Boyd Is the

executive director

of the Academy of

Country Music

What is the most
interesting thing you
have been able to do with

the ACM?

Being invited to the

White House for a Ladies

in Country Music concert

in 1995.

What are some special

memories from the
awards shows?

The one that really

stands out in my mind is

the >'ear Tanya Tucker was on the

show and we were still [broadcast)

from Knott's Berry FUrm. Everyone

was there for rehearsals and my
daughter, Shari, who was just a year

.younger than Tanya, had been hang-

ing out w ith Tanya in the theater,

waiting for time for Tanya to

rehcai'se. Well, when that time came,

both ofthem had disappeared. 1 sent

runnel's out into the park looking for

them, and they finally found them
riding the rides in the amusement
park. Keedless to .say, 'Hmya missed

lier rehearsal, but she did a great job

that night

VEK.NELL H.ACKETT

ically geared toward songwriters,

artists, and labels."

Rubenstein says the service has

been well-receive<i. "We havu publish-

ing companies from all over the world

on the site," he says. "We're expecting

the site to move as many as .500,000

hits a day within sbi months. The cool

thing is you don't have to be a pub-

lished writer to exploit your material."

To be launched in the coming wieeks

is PitchSheet billed as a combination

ofcontent and transaction. "It's a pitch

sheet w ith E-pitch capabilities," says

former Asylum Records promotion

e.\ecutive Nancy Tunick, now presi-

denVCEO of PitchShect.

PitchSheet offers information and

access to songs in four formats

—

country, pop/R&B, Christian, and
international— in an organized
spreadsheet layout sortable by label,

artist and date. Tunick sal's the site

"replicates what happens on the

street including the actual pitching

of songs between managers, publitih-

ers, songwriters, and A&R."
PitchSlieet provides password-pro-

tected private listening rooms for

A&R reps, producers, managers, and

artists where they can hear songs

pitched directly in respon-se to their

specifications. Songs are provided in

streaming audio in a click-and-listen

format with l.yrics and the o[^rtuni-

ty to reply.

Publishers, song pluggers, and
songwTiters subscribe for a fee, fix)m

$25 a month to $275 a year for unlim-

ited pitching. Already signed up for

private listening rooms are such

record companies as MCA, Mercury,

Virgin, Capitol, Warner, MjTrh, and
Asylum, as well as managers, produc-

ers, and the artists themselves. The
site Ls currently in the testing phase.

Another recent start-up is Song-

(Continued on page 38)

Yoakam Goes Acoustic As Side Venture

To Next Studio Set; Gal IV Ghristian Debuts

I WO TIMIN": Although he's currently in the studio

working on a new album set for a fall release. Reprise

artist Dwight Yoakam plans to quietly release an

acoustic album May 30. He let fans know about the

album, titled "dwightyoakamacoustic.net" through a

posting on his Web site, but little other marketing or

publicity is planned. The album was produced by
Yoakam's longtime collaborator Pete Anderson.
Yoakam and his band kick off a national tour June 9 in

Las Vegas.

Veteran country, pop, and gospel artist BJ. Thomas
has been signed to Eaton, Ohio-based Kardina
Records, whose marketing offices are located in

Nashville. Thomas' first

single, "You Call That A
Mountain," was previ-

ously recorded by for-

mer Imprint Records
artist Jeff Wood. An
album of the .same name
is due June 20. Thomas
charted 16 country sin-

gles on various labels

between 1975 and 1986,

including the No. 1 hits

"(Hey Won't You Play)

Another Somebody
Done Somebody Wrong Song," "Whatever Happened
To Old Fashioned Love," and "New Looks From An
Old Lover." He notched 26 pop hits between 1966 and

1983.

by Phyllis Stark

WeIEED HONORED: The Academy of Country Music

(ACM) has re-christened its special achievement
award the Gene Weed Special Achievement Award in

honor of the late dick dark productions .senior VP of

television Gene Weed, who produced and directed the

ACM Awards show for more than JiO years, as well as

serv ing as ACM president and chairman many times.

The award acknowledges "unprecedented, unique,

and outstanding individual achievement in the field of

country music," and its recipient is determined by the

board. Weed die<l in August 1999. At the 'Xith annual

ACM Awards show May 3, Reba McEntire hosted a

special tribute to Weed featuring Tim McGraw per-

forming "Please Remember Me."

Publishing notes: Cal IV Entertainment ex-

pands its presence in Christian music with the launch of

Cal IV Christian, which has both music publishing and

label divisions. Nick Granato, who originally came to

Cal IV with the acquisition of Chestnut Mound Music

from the Eddie Crook Co., will .serve as director ofmusic

publishing for Cal IV Cliristian. Joining the new division

as director of label operations is Dale Duhl, formerly

with the Eddie Crook Co. and Reach Satellite Net-

work/Solid Gospel. Songwriter and former WSM
Nashville air personality Pamela Furr joins Cal IV
Christian to head up the creative services department
Cal IV Christian has purchased the Petree Publishing

catalogs from gospel songwriter Larry Mree.
Word/Gaylord Music Publishing iias signed a deal that

brings independent music publishing and production

company Extreme Writers Group (EWG) into the Gay-

lord fold. EWG founding partners Michael Martin and

Jason Houser remain in

place.

On THE ROW: Brad
Hills joins API Man-
agement Group as asso-

ciate manager with pri-

mary responsibility for

MCA Nashville act Sons
OfThe Desert He pre-

viously was with
Firstars Management
Debbie Holley and

Summer Harman will

dissoKe their company, Holley & Harman Public Rela-

tions, over the next few months. They currently repre-

sent Br> an White, South Sixty Five,"Paul Brandt and

Bill Gentry and will continue to do so through the dis-

solution. Harman is pursuing job opportunities in the

music industry. Holley will launch independent public

relations and marketing firm the Holley O).

Lyric Street Records hires Sharon Lepere as South-

wist regional promotion manager. Lepere spent 12 veara

working in |X)p promotion in Chicago for (Jeffen, A&M, and

Columliia Most recentiy, stie had been with Internet com-

pany FbpmaiLcom in Dallas. Also. Lee Adamsjoins Atlantic

Recoixls as Northeast regional promotion manager, a posi-

tion she previously heki for Giant Records.

Calendar ALERT: Leacfei-ship Music's daylong lOth

anniversiu>' reunion for its more than 2.50 alumni hiis been

set for Maj' 16 at the Franklin Marriott Cool Springs in

Franklin, Tenn., beginning at 8 am. Scheduled .speakers

include USA Tbday founder Al Neuharth, Marj'land Lt
Gov. Kathleen Kennedy Townsend, Tower Records

founder and owner Russ Solomon (interviewed by Bill-

board's Geoff Mayfield), and Bill Ivey, chairman of the

National Endo\\Tnent for the Arts. Fbr more information,

;ilumni nui cont;irt the Leadei'ship Masic office in Nashville,
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No. 1

DtXIE CHICKSA' mdn^imemc%75.'s-:jny ,i: 2aweeuatN,: ; FLY 1

38 39 Z VARIOUS ARTISTS foundation »729.aiG(l09SI6 98i TJM PRIME COUNTRY CUTS 38

39 36 36 102 SOUNDTRACKA'CAPlT0L93402(10,9a.l7 98) HOPE FLOATS 1

2 2 2 25 FAITH HILLA' WARNER BROS 47373i.WRNU2.9aie,98) BREATHE 1 46 38 4 VARIOUS ARTISTS T MEUFE ]8435(13,98 CDI CUSSIC COUNTRY LATE '605 38

i 3 3 3 MMNA^iuI'l^'lO^il 1.98/17 981 LATEST GREATEST STRAITEST HITS
1

41 35 29 13 TRACY UWRENCEATmNTiC83269,AG(10«'1698l LESSONS LEARNED
j

9

42 40 37 13 KEITHURBANcAPiTOL9?S9:(ios«>6MiBB KEITH URBAN
|

37
4 5 4 130 SHANIA TWAINS'* MERCuRr 636003 (iZ.M^lSQfi} COME ON OVER 1

51 45 90

m Pacesetter
WILLIE NELSON legacy 69322OT0MBIA as -a ll 98i 16 BIGGEST HITS

5 6 6 48 LONESTAR A' BftA 67762/Ri.G (1 1 9^1 7.981 LONELY GRILL 3

6 2
VINCE GILL

1 FT'c UAKF <;i irf wf ki^^ nnnriRVF
4 d) 45 42 4 ™ * w?w^:d) CLASSIC COUNTRY EARLY 7DS 37

7 118 UIAIC IrniUlUtA tWNUMEln QBlvSi^nY 110.98 EQi 17.98} WlUt UrLPI brAUto 1

CS) 44 41 4 11*?!°"?- mVi^^^:o. CLASSIC COUNTRY 1970 - 1974 361 g 52 1

9 8 5 5 TRISHAYEARWOOD iw> NASHVILLE I70i02ai 9a't7.98) REAL LIVE WOMAN 4
4* 37 35 10 PHIL VASSAR ARISTA nashville 18891 (10 9a'16.98)B PHIL VASSAR 23

10 11 10 51 KENNY ROGERS • dreamcatcher ocm <l i 96/16.981 SHE RIDES WILD HORSES 6
47 42 33 3 CLAY DAVIDSON virgin 48854 19.9^12 98) UNCONDITIONAL 33

11 10 9 26 TOBY KEITH driawadrks 4Ki!09i»NTEi!5COFt CI 9817 Wf HOW DO YOU LIKE ME NOW?! 9
n 47 46 5d JOHNNY CASH <:0LUMBiAe973Sl<saNV(7.98Eani.9SI 16 BIGGEST HITS 18

u 12 11 51 SHEDAISYA LVRKSTOET l65002HOLLYVrt»D(10 98a6 98)||i THE WHOLE SHEBANG 6
49 41 40 45 GEORGE JONES • asylum 6236aiVRN (10 9E^16 961 COLD HARD TRUTH 5

13 13 13 61 KENNY CHESNEYA BNA6765iTiL6(lO,9B/l6,98i EVERYWHERE WE GO 5
50 52 39 47 CHRIS LEDOUX capiiol 997a) DO 98 16 98; 20 GREATEST HITS 17

14 14 12 27 ALAN JACKSON A aA'STa nashviLlE im2 il0 9a'l7.98i UNDER THE INFLUENCE 2
51 50 54 29 JEFFFOXWORTHYwARN£RaROS.47427(WRN(l09ai698) GREATEST BITS 17

w 1

ti\j 1 onu 1 wcou 1
^^^^^^

JEFF FOXWORTHY .-,•.,1-:. v ,v M., x« i]09Sl6»8, BIG FUNNY 15

52 43 43 77 TOBY KEITH • moosm 558962 111,9*17 981 GREATEST HITS VOLUME ONE 5

NEW^ 53 55 47 50
UVVI I.H1 YOARAM

^ LAST CHANCE FOR A THOUSAND YEARS: GfiWTEST HITS FROM THE M S 10

16 17 15 36 CLAY WALKER gia-NT 2<7]Jwarne» Bros i 10 9i)7.9B) LIVE. LAUGH. LOVE 5 54 48 44 26 TRACE ADKINS ^*mOL 96618 0 0 9*16 98) MORE... 9

17 19 2 VARIOUS ARTISTS arsta Nashville I8e« iia,9»i;,gei ULTIMATE COUNTRY PARTY 2 17 55 49 SI;^67*mM19.9&28,98) ^0" THE RECORD: 41 NUMBER ONE HITS 2

18 18 17 23 REBA MCENTIRE • Ml» NASHVIUE I70)l9ill,9a'l7,9ei SO GOOD TOGETHER 5
56 58 62 32 YANKEE GREY monument 690B5(S0Ny (10,98 E(^)6,9SiB UNTAMED 41

19 15 16 33 MARTINA MCBRIDE • RCA6782A,'RLGt)0.9aT6.9B) EMOTION 3
57 53 51 104 MARK WIllSA MERCURV538317(II9a.T7 98)B WISH YOU WERE HERE 8
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OTANDING OVATION; All e.\-es are on Kenny Rogers' "Buy Me A Rose"

(Dreamcatcher), which has fought a valiant 29-w'eok battle to conquer Hot

Country' Singles & Tracks, seating the former leader of the First Edition

atop the list for the first time in 14 j"ears and painting some significant his-

torical markei"s along the way.

Rogers is backed with hai-mony vwals by Billy Dean and Alison Krauss

on the sentimental lave ballad, which gains 153 detections to finish with

5,321 plaj's and more than 39 million estimated audience impressions.

"Buy Me A Rose" is the first independent .'tingle to top the counti-y radio

chart since Schuyler, Knobloch & Ch erstrect (also known as SKO) took

"Baby's Got A New Baby" there in March of 1987 on Mary T^ler Moore's

MTM imprint.

When Rogers, who turned 61 last August, entered the top fi\B two issues

ago, he became the oldest artist to score a top n\'e entry on the countrj' chart

and now holds the sanie title among those who have topped the list. Previ-

ously Buddy Starcher was the elder statesman of the top five, a distinction

he gained at age 60 with the 1966 recitation "History Repeats Itself."

Starcher, a .singer/songvviiter and TV/nuiio hcjst from Ripley, WVa., jKipu-

larized a reatling that illustrated Oie similarities betw'een the lives, careers,

and deaths of presidentsAbraham Lincoln and John F. Kennedy. .lust two

weeks shy of liis 60th biithday, I lank Snow w-as formerly the oldest act to

score a countiy chart-l(>p[)ei- when "Hello Line" ruled in the spring of 1974.

"Buy Me A Rrese" is Rogei-s' 21.st No. I on the countrj' cliart. On Top
Country Albums, "She Rides Wild Horses" scans 15,000 units to rise 11-10

and cl(s«s at No. SM on The Billboaiii 200.

On THE AIR: In a scenario that has many countrj' programmers fol-

lowing suit, PDs atWQYK and WRBQ 'Rimpa, Fla.;WSM-FM Nash\ille;

and KIKK Houston have hftefl the audio poiiion of the new Garth Brooks
video, "When You Come Back To Me Again," and are airing it despite the

fact that Capitol execs had pi-evioasly announced no plans to work the track

as a single. Conset|uontly, the .song enters at No. 59 with Hot Shot Debut

honors on Hot Countrj' Singles & Tracks. Brooks recorded the song for the

new film "Frequency," where it plaj's over the final credits. The video is

airing on CMT, VHl, and Great American Country

Capitol promo chief Bill Catino tells Countrj' Comer that the label Ls field-

ing inquiries about the song but says tlial no promo single will be serviced and

that there will he no soundti-ack for "Frequencj'." But, as history has showTi,

the Brooks camp is known to toss out a few suipriscs, so don't be too sui--

prised if the .song eventually finds its way onto the label's promo docket

Red;)AS GEORGIA CLAY; Bowing with the Hot Shot Debut trophy, Jeff

Foxworthy makes his 10th debut on Top Countrj' Albums, as "Big Funny"
(DreamWorks) pops on at No. 15 with more than 9,000 scans. Seven of his

prior outings also contained new material. One was a live .set, and most

recently his "Greatest Bits" (Warner Bros.) entered at No. 9 in the June 6,

1998, Billboard. This issue, that best-of set finishas at No. 51 with more
than 2,000 units. "Blue Collar Dollar," the lead single from the new title,

bullets at No. 68 with airplay at 96 monitored station.s.

Greater Vision Tops Gospel Nominees
Trio Gets 8 Nods For Southern Gospel Music Assn. Awards
BY DEBORAH EVANS PRICE
NASHVILLE—Greater Vision

leads the list of nominees for the

third annual Southern Gospel Music

Assn. (SOMA) Awards, to be held

May 24 at the Park Vista Resort in

Gatlinburg.

The Daywind recording trio g-ar-

nered nods in eight categories, in-

eluding trio of the year, album (for

"Far Bej'ond This Place"), and two

song of the year nominations
—"My

Name Is Lazarus" and "Just One
More Soul."

The act also scored nominations

in the recorded music packaging
and video categories. Greater
Vision member Rodney Griffin is

nominated for songwriter of the

.year, and the trio's (Jerald Wolfe is

up for male vocalist.

"We've been out here doing this

for going on 10 j'ears now, and cer-

tainlj' the longer j'ou're out here, the

more exposure you have," says
founding member Wolfe, who also

serves as the trio's manager, "But I

think our project 'Far Beyond This

Place' is really the force behind the

j'ear we've had. It was such a suc-

cessful album and gave us a lot of

broad-based exposure that we had
not had previously."

Among the other multiple nomi-

nees. Gold City received nods in the

album category for "Signed, Sealed,

Delivered," male quartet, recorded

music packaging, and song of the

J'ear, for "He Said."

The Hoppers' hit "God Raised
The Ransom" is up for song of the

J'ear, and the veteran family outfit is

also nominated for mixed quartet.

The Kingdom Heirs received nomi-

nations in the album category for

"Journey Home" and are also in the

running for male quartet and
recorded music packaging.

Awards will he presented at the

annual banquet, which also serves as

a fund-raiser for the Southern
Gospel Music Hall of Fame and
Museum, located in Pigeon Forge at

Dolly Parton's Dollywood theme
park. The museum opened last

.spring. Heather Campbell serves as

GREATER VISION

the SGMA's executive director.

"It's nice to have an organization

that is dedicated to a specific form
of music," saj's Wolfe. "Being nomi-

nated by an organization such as the

GMA [Gospel Music Assn.] is an

incredible honor, but it's nice to be

recognized by the peers in j'our spe-

cific genre. The SGMA Awards
carrj' a special prestige to us."

The following is a partial list of

nominees;
Album of the year: "Far Bej'ond Thi.s

Place," Greater Vision: "Fbrefront" Pal-

metto State Quartet; ".Journey Home,"
Kingdom Heirs; "Let's Celebrate .Jesus."

Bishop.';: "Reflections Of Life," Anchor-

man; "Signed, Sealed, Delivered," Gold

City.

Female vocalist: Sheri Easter. Karen
Peck Gooch. Connie Hopper. Kim Hop-

per. l)ebra Tallej-.

Male vocalist; Ivan Parker, Arthur
Rice, Kirk Talley, Gerald Wolfe,

George Younce.

Male quartet: Cathedral.'*. Gold City,

Kingdom Heirs. Kingsmen. Poet Voices.

Mixed quartet: Hoppers. Lesters,

McKamej's, I^rrj^s, Wilbums.
New artist: 3 For 1, Dove Brothers,

Heirline. Talley Trio, Won By One.

Producer: Jeff Collins. Wayne
Haun. Kevin McManus. Roger Talley.

Mark Trammell.
Solo artist: Michael Combs. Brian

Free. Quinton Mills, Ivan I^rker, Kirk

T-alley

Songwriter; Ricky Atkin.wn, Gerald

Crabb. Rodney Griffin. .Jeff Steele. Kirk

Talle.v, Diane Wilkinson.

Song: "Children Of The Dust," Free-

mans; "God Raised The Ransom," Hop-
pers; "He Said," Gold City; "HeaUng,"
Cathedrals; "I'll Live Again," Kings-

men; "I've Passed Over," Kingdom
Heirs; "My Name Is Lazarus" and "Just

One More Soul," Greater Vision; "I*rai8e

HLs Name," .Jeff & Sheri Easter; "Roll

That Burden On Me," McKameys.

INTERNET-BASED SONG PITCHING
(Continued fro'ii I'OQe -Hi)

Pitch, where songwriters and pub-

fehers submit a song and have it added

to SongPitch members' online catalog.

The listener pays nothing, and the

writer or publisher paj's a monthlj'

storage fee, based on the number of

.songs currently in their online catalog.

DreamWorks songwriter Buck
Moore, author of Randy Ti'avis' "The
Box" and Daryle Singletary's "The
Note," put 25 songs up on Publish-

Songs as a "test market" and is

pleased with the result. "An R&B
singer in Atlanta picked up three or

four songs that she's going to record,"

saj's Moore.

He likes the global aspect of Inter-

net .song pitching. "Most of the stuff I

put on there is pup and Latin, and I

wanted to get it out to other countries

in South America and Europe."

Ken Woods, president of Step One
Records in Nashville, has also found

the Internet useful for finding songs.

I.abel project Billy Jack Gafford will

enter the studio in June and has al-

ready found three .songs thi'ough In-

ternet senices. "I think it's going to

be helpful," saj's Wo(k1s. "It's one of

those things that as it grem's it will be

a wonderful situation. It's good be-

cause it gives [songwriters and pub-

lishers] another outlet"

Some in Nashville's music commu-
nitj' aren't completely sold on the con-

cept yet. "Any type of service that

makes the flow of information better,

I'm open to," says Chuck Howard,
Nashville producer and owner ofH2E
Records and publishing companies.

But Huwanl adds there are aspects of

E-pitching that concern him.

"As a record producer and execu-

tive, I v('ant to get with pluggers wiio

understand what I need," Howard
says. "I don't have time to go to a site

and ju.st listen to songs. I want per-

.sonalized attention."
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ASCAP/Tonn«sae Calon«. ASCAP/WpM Rim ASCAP/ICG.

AscAPAie. laafflaM Jmu. m/rv-t-mmm.
ASCAPfBilM TlMK ASCAPI Wni

a PlunirFniMnjan(W>mat'Tinia>tMe.SM/t;n«S'

BMG. BMt(Sontsnner. BMI) MUVfSM

a REAL LtVE WOMAN (CiyoerWailj He Bank. SfSACiCliild

Brrde SESAC)

75 RIGHT WHERE I NEED TO BE lAruH-Pose. BMt^OI Brnsd-

way. BMI) HI

41 SUF MADE MAN ISm/AIV IrK. BAtL'Slnstun Aniol. BMII HI

47 SHE Amt THE GIRL FOR n«niaini I>iK>lane.BMlUblb

er TtacT. BWtanstein Conlxitiiiil, BMII im
4 SHFSMWEISUisMWitmlimt.'SCArianilllllli.

ASCAPiVMn«.Tamii1in>. BMMMdlilHlBM HI/WH
15 SINNERStSAIIinMpVwernaaAStAP/ElllltmiStnel.

B»t/EMI BlanotM BMII HL

10 SOME THINGS NEVER CHANGE mtt Tune: ASCAF'/fficklM.

ASCAP.'tMl Apiil. ASCAh HL

to SOMETHING TO WIltTE HOME AiO»T(S<e»an Warner.

mltW SlK«. 8MLAc«ll-R«s». mo HL

» STUCI IN LOVE (Garr Nicholson. ASCAP/KjngLtrard. BMI
44 THACSTHEOEATOf AHEARTIFotelio ASCAP/MuMo.

ASCAP)TFC. ASCAP.^ongs 01 Uiwersal. BMl.Tilly Seven Vari-

ebes,BMI)WBM

91 IR«nUWIIHMGEtSIScngsffMi>ervitBMI)nBM
13 nKtMnWNUISBistnckWnlenbiw.ASCAP/Gkn

Mki. KtMISatf a Unnsat. BM) HLAffiM

3 THEWnniUNEIIE<EllIin.ASCAP/SciniAl>ISoila.

ASCAP/FsllaiDO Cm. ASCAr/AJtstiellti Drams. ASCAPA;ei-

cte House. ASCAP/Fanon. ASCAP) HL

30 WHAT ABOUT NOW (W8.ASCW/llKMl.ASWmeste
Ujsii:. ASUP.D-l!K. BIMtind Sganw GMI/Moy fiueno.

BMLSony.'ATV Ine. BWItai Hartn ASCAPI HLWSM
11 WNATINEEOIODO(Cai>ers-eMG.nMiaaa).SMVCiil

Out. KUrnm Giirsm Are Pliltstien. ASCAPI HL

9) WHEN TDD COME UCI TO ME tUilni Ferns,

ASCAP.'TAamtM ASCAFiln Ml Dieais. ASCIPl

39 WHEN (Oil NEED HTLOKIEMISIUiamllllUMhr
Creet, BML^Urslmil Angel. BMO HI

It TESKMcSgaiMen-Sindti ASCArjICCASCiryBHEhdMal.

BWSe^es Orly. SMVStirstnxtr Anc«. IMMWeslllfl.

BMt'CulsRIis BMIIHI

t2 TOU AINT HURT NOTHlN'TniUgbt Mce.BMKAIAndei'

songs. BMVBlua Water. BML'Sony/AIV lunes. ASCAPi^AIV
Cms Kks. ASCAPI HL

a VOmiMtMtNbise. B«KSlilWUk<i|Fd<tlieHan.BMVU<

vefsat-SongsOIPtfrGrani InlemabonaL BMIWHance.
BMHnranv^eAw. BM^Imf Dean. BMI) WBM

31 nNIUALWnSIELOtEIiTMEtSoilirATVIn.
BMneoUly.BIIOHL

27 KWItEVEirTHnG (Sengs 01 HasMleDinmWbilis.

mximr, River. BM/BMG Songs. ASCAP/ttssni Bod.

ASCAP) CL««L
n TOUWMNAIHAITaadiHNII ASCAP/tadlBo.

ASCAPiTenvum BMII
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Bibood HOT COUNTRYS COMPILED FROM A NATIONAL SAMPLE OF AIRPLAY SUPPLIED BY

BROADCAST DATA SYSTEMS RADIO TRACK SERVICE 156 COUNTRY STA-

TIONS ARE ELECTRONICALLY MONITORED 24 HOURS A DAY, 7 DAYS A

WEEK. SONCS RANKED BY NUMBER OF DETECTIONS, rmp

X ^1- 5 -i 5 fvj <

z

iP> u
TITLE
PRODUCER (SONGWRITER)

ARTIST
'.'L'HINI & NUMBER^ORIOT C. LABEL

PEAK

POSITION

CD 4 29
BUY ME A ROSE l««i.MNo l KENNY ROGERS WITH ALISON KRAUSS & BILLV DEAN
^ snrirRs.B MAHER.I.MCKEIL iJ.rUNK.£ HiCltENLOCyERj CJREAUCATCHER ALBUM CUT t

1

2 ] 1 20
THE BEST DAY

:. ,', . , C CHMIBERmiN D DiLLONi

GEORGE STRAIT
(V)MCA RASMVILLE I'i'iA?

1

4 (J 19
THE WAY YOU LOVE ME
:

..! .'1... - LL l^.fOLLLSE.M.OULANEVI

FAITH HILL
WARNER BROS ALBUM CUl'rtBN t

3

CD g g 20
SHE'S MORE

. v 'h [L MfNGBER.R CRCSBYl

ANDY GRIGGS
RCAt65Je I

4

5 5 5 29
CARLENE PHIL VASSAR

ARISTA NASHVILLE ALBUM CUE T
5

e 3 2 26
HOW DO VOU LIKE ME NOW?! TOBY KEITH

IVI DREAMViORKS 4b904J t
1

CD 9 9 22
THE CHAIN OF LOVE
. . . -'...L-£RlJ9ARNEn.R,L£E/

CLAY WALKER
GiAN^ ALBUM CUT t

7

CD 8 18
BEEN THERE CLINT BUCK WITH STEVE WARINER

5

CD 11 12 15
COULDN'T UST A MOMENT
J •i..iFr : RA-L ID V>ll^i 1 yiLS'

COLLIN RAYE
IC; ILliC.'JEPIC 79353 t

9

Qo) 12 15 13
YES!
, [- -,

;c BROCK.ssMiTH.jcOLL.ro
CHAD BROCK

Ci id: IVI WARNER BROS. i£B76'WBN t
ID

(11) 10 11 17
WHAT 1 NEED TO 00

', , .
I

'.
. J^f-[R.r.DAWf-t.tR;

KENNY CHESNEY
IVI BNA 6L96i

10

12 7 3 26
LOVE'S THE ONLY HOUSE
' .'

' .V. ' 1. .:iLA.S.R CASaN
MARTINA MCBRIDE

VI RCA 6^93 3 t

3

13 18 18
UNCONDITIONAL
J. ni NDRICKS,J COLE (L HLSGBER.O BRVAHT.R.RUlHERf QBD)

CLAY DAVIDSON
ICl .D: IV: VIRGIN .1.4690 t

13

18 21 16
MORE
T BRLCE II MCMUGH.O.GRAYl

TRACE ADKINS
IViCAf^.TOL 38701 t

14

QD 19 19 18
ANOTHER NINE MINUTES
R f ORRAil.l [to J OWCIAS B CRAIN T DUFPIRTl

YANKEE GREY
MONLMENT ALBUM CUT t

15

AlRPOWER

QD 2} 31) 5
SOME THINGS NEVER CHANGE
.
S!R-:ii.'r BGAiLIMORf ! MDCRArt ii;.Cfi:^>l [R.W Al^RiCGF.

TIM MCGRAW
CURB ALBUM CUT

:ij

AlRPOWER

OD 2i 29 8
1 HOPE you DANCE LEE ANN WOMACK WITH SONS OF THE DESERT
\U'.~l(,i-! Ml; -.AMii-^ I

' IIM.' r.! UCfl rjASTJIlLE L^2;5e t
17

• AlRPOWER

CD 20 22 14
ME NEITHER
f RC^iERS IS PAlSLEI.C.C^SaS.f .ROGEffti

BRAD PAISLEY
IVJ ARISTA frtSHVlUE 131721

16

CID 22 24 9
I'LL BE
T ^Fi'i.',.', p i':^;--^' - .vifiR[N'i

REBA MCENTIRE
IVi MCA NASHVILLE ITCMS t

19

a 16 17 36
COWBOY TAKE ME AWAY

'
"i 1 M lil.MyOT.

DIXIE CHICKS
VI MONUMENT 79352 i

1

(IT) 25 26 [1
PRAYIN' FOR DAYLIGHT
M riSir.'.T.v V, 1 i. AVj ;5 bqgarc.b tiiLE5:i

RASCAL FLAnS
iOl LYRIC STREET 164039 '

21

22 17 14 34
MY BEST FRIEND
fi GALL lAjRE J STROUD T lACGRAW 'AMflyO.B.LUTHER)

TIM MCGRAW
CURB ALBUM CUT

]

23 15 13 32
GOODBYE EARL
h -.I.-.-.-

1
(• .vr.ALEv ;o lINDEi

DIXIE CHICKS
fCiiDI ''VI MONUMENT 79352 T

13

24 14 10 28
LESSONS LEARNED TRACY UWRENCE
• '.Jf R&ON BCARRir LAWRErvCE.P.NELSON.LBOONE) ATLANTIC ALBUM CJT t

3

27 28 12
FLOWERS ON THE WALL ERIC HEATHERLY

fCKDl IVI MERCURY .70178 t
25

26 27 17
NO MERCY

.11 i: .:.;.^J T ciRNEv.s.A DAtflSj

TY HERNDON
(CXDl (VI EPIC 793.15 f

26

(E) 28 32 12
YOUR EVERYTHING
U .

1 1 |.'L:;-'I :C LI\J^EV,B-R£GA.Nt

KEITH URBAN
IV) CAPITOL 5BB47t

27

21 21 20 18
REAL LIVE WOMAN

\. :
! 'i-^.'. . .L' r U^VNERl

TRISHA YEARWCOD
(V'MCA NASHVILLE I 72146 t

16

CD 29 31 11
STUCK IN LOVE
-.1

' .

. , f CATTOM
THE JUDDS

C JPB ALBUM CUT'MERCURT
29

(D 33 40 5
WHAT ABOUT NOW

. LAR3IN.

LONESTAR
i:V:'HNAftC'717

30

dD 30 33 9
YOU'LL ALWAYS BE LOVED BY ME

.. .1 "1. -.1 rrt T MCSRIOEJ
BROOKS & DUNN

(C)CV) ARISTA NASHVILLE LJ19e
30

CM) 32 34 14
IT'S ALWAYS SOMETHIN'
. M .jHiLfvA MA-'.

JOE OIFFIE
EPIC ALBUM CUT t

32

CD 34 35 9
FAITH IN YOU
.

.-...1 .:
. ...I'.^ntfi.B ANDERSON:

STEVE WARINER
IVI CAPITOL i>88A8

1

33

(D 36 51 18
1 WILL, .BUT SHEDAISY

LTRIC STREET AJUM CUT t

34

(D 35 37 7
WHEN YOU NEED MY LOVE DARRYL WORLEY

C.I ICI :Vi DREAP-mOR^S 45SC43 t
35

QD 37 44 7
ALMOST DOESN'T COUNT
1. .., , "r.. 1 (-iKiN.G ROCHE)

MARK WILLS
VI MERCUfiV 1 72153 t

36

d) 38 48 i
1 NEED YOU
B HEARr.,L jEbARUCE mP/3£RG.M CURS (tlACV.D MAIKOSf.ri

LEANN RIMES
SPATlfiCWl' S&JNC'RTICK CUTCAPTOLCURB

37

CD
®
40

(D
®
®
®
®
®
®
49

®
®
52

®
®
®
56

®
GO

®
62

®
64

®
66

67

®
®
m
m
®
73

74

75

3i

NEW^

NEW^

62 55

69

NEW^
NEW^

67

73

67

75

TITLE
PROUUCLRISONGWRiriR

ARTIST
IMPRINT i NUMBERPROMOTION LABEL

SOMETHING TO WRITE HOME ABOUT
HCANNON.N WILSON iC MORGAN T RAMEy

CRAIG MORGAN
ATLANTIC ALBUM CUT t

IT MUST BE LOVE
KSTEGALLiBMCPIH

ALAN JACKSON
ARISTA NASHVILll ALBUM CUT

LET'S MAKE SURE WE KISS GOODBYE

FOREVER WORKS FOR ME (MONDAY, TUESDAY. WEDNESDAY. THURSOAYI NEAL MCCOY
IVI G'ANT 1^/1

I NEED YOU ALL THE TIME BLACKHAWK
AH STA NASHVILLE ALBUM CUT I

LOVIN' YOU AGAINST MY WILL
I BHU'.'.'. '.' .'.'.I' .. I

' I .u.,'.

GARY ALLAN
I MCA MSHVILLE I72140T

THATS THE BEAT OF A HEART THE WARREN BROTHERS FEATURING SARA EVANS
VIBNA67Q13 t

LOVE. YOU AIN'T SEEN THE LAST OF ME
I.,-, ;..L-. ' .T BYRDLK FRANCESCH')

TRACY BYRD
IVifiCA6021C

Ht DESERT (C WISEMAN.M SElBYJ

SONS OF THE DESERT
iVJ MCA NASHVILLE 1 7? 1 )* t

SHE AIN'T THE GIRL FOR YOU
R to:.-; -

.

"
I

"-
1

v..f .ROY'.

THE KINLEYS
(CY I'D: EPIC T93*7 T

SELF MADE MAN
1 S-:A I

L

- '. .', : ,'. .7R5LEI

MONTGOMERY GENTRY
COLUMBIA ALBUM CUT

MURDER ON MUSIC ROW
1 r,p''i,-,',

.

-'
I

' '.n.l LSPIEIL

GEORGE STRAIT WITH AUN JACKSON
MCA NASHVILLE ALBUM CUT

DO I LOVE YOU ENOUGH
.' ,A-7^ PALAS'

RICOCHET
: ICICOLUMBIA 79379

BLUE MOON
)V . h L'L, .1. LACH M TINNEv;'

STEVE HOLY
ICHPIWCAJRB 730B7

I '..URCKIN YV NANCE.S DEAN)
JOHN MICHAEL MONTGOMERY

ATLANTIC ALBUM CUT

TROUBLE WITH ANGELS KATHY MATTEA
IV'J MERCURY 172160 *

A LITTLE LEFT OF CENTER
J -'HI '. . b u'^ll V jhp p IRAVIS IS D JQHES.B,HENDOeCTII

RANDY TRAVIS
OffEAAIWC'RKS ALBUM CUT

IF YOU CAN
i;7.|/,NriY :,'A'iNFAI

TAMMY COCHRAN
Ei^C ALBUM CUT

P MADOOA P W THORNl

FALLIN NEVER FELT SO GOOD

SAWYER BROWN
CURB ALBUM CUT t

MARK CHESNUTT
tyi MCA NASM'^lLLE 172162 t

JIMMY'S GOT A GIRLFRIEND THE WILKINSONS
C' iCi IVI GIANT 16837 T

Hot Shot Debut
WHEN YOU COME BACK TO ME AGAIN
AREYNOLDS 1G.BP0UKP,.J 'AUs;

GARTH BROOKS
lAPITlX PROMG TRAC« t

JUST BECAUSE SHE LIVES THERE
AY, .-' II: I ,ii:si''N,B IAV(T;r,,N

CHALEE TENNISON
^iY'L'.lM Y,..PUM CUT '7,'RN t

YOU AIN'T HURT NOTHIN' YET
P:-H,':. .. .'. '. . '.V''.:Rf,.7N,3LAWS0N)

RIVER ROAD
VIRGIN ALBUM CUT

JOHN ANDERSON
EPIC ALBUM CUT

GOODBYE IS THE WRONG WAY TO GO
P L'LN'. I

I.-
:•''

: :
' '.MP W SMITH)

DO WHAT YOU GOTTA DO
.', PrY'.'"'Lr - : 1 -'JN

WADE HAYES
M'DNUMENI ALBUM CUT

GARTH BROOKS
IVI CAPITOL b6S4'j

SINNERS & SAINTS
I a RUPO.D WOfilEYl

GEORGE JONES
ASYLUM ALBUM CUTWRN

THE BLUES MAN
K .''I'liAL. IP 'A'lLJAMS jR

ALAN JACKSON
IV) ARISTA NASHVILLE 13193

HONEY I DO
E 3 IP::-. P P PLNNETTis D CATAPBELLJV.ANDERSON)

DANNI LEIGH
(CjiOT^CNUMENl 79366 «

BLUE COLLAR DOLUU! JEFF FOXWORTHY
.VALL.DGRAU.PHOWCIL)

AND BILL ENOVALL FEATURING MARTY STUART
DREAMWORKS AlBUM CUT t

MY NEXT THIRTY YEARS TIM MCGRAW
CURS ALBUM cur

I'VE FORGOTTEN HOW YOU FEEL SONYA ISAACS
IC: IDI LYRIC S'REET 16403.B

ABOhATlU",e TERRYl
ALECIA ELLIOTT

IVI lACANASHVLLE 172159t

THE END OF THE WORLD

KISS ME NOW

ALLISON PAIGE
CAPITCL ALBLU CUT

LILA MCCANN
ASYLUM ALBUM CUT,-WFN

OUT HERE IN THE WATER
17 .VPl''.,.-T HP A'ARD R

L B^'U'.'.L T BRUCE)
REBECCA LYNN HOWARD

(C) IDI IVI MCA NASHVILLE 1 72 120 t

RIGHT WHERE I NEED TO BE
T Bp'Oyv. ).' '.vpiGHl :' P: ,;)-.-' .':. f mmv GARY ALLAN

MCA NASHVILLE ALBCU CUT

O Records showing an increase m delections ov«f the previous yv£«R. rtgarOteK o( cliart movemenT Airpower awarrled to songs aweanng in ttie

top 20 on bolfi Ihe I3DS Airplay and Audience charts lor the first tirrre with irv:reases in both detections and audience Tities below tlic top 25 are

removed (rom ttie Ctiart after 20 weeks, I Videoclip availaCvlity Catalog fiumlxYr is tor CD single, w vtnyt single if CD si ngle ts unavailable (C) Cassette

single aval lability, (Dl CD single availability. (M!Cass*11e mHi.sinfiip a'.'aiLihilir/ ;T1 Viryl mavi single avaiiaoiiiry. IVI Vinyl srngle availatjilrty. tXI

CO maxi-«ineleava<labili1y. «2000, BitlboanVBPI CdriiinunicdUoiis.

Bilibocd Top Country Singles Sales MAY 13, 2000

COMPILED FROM A NATIONAL SAMPLE OF RETAIL

STORE, MASS MERCHANT. AND INTERNET SALES SoundScanif

REPORTS COLLECTED. COMPILED. AND PROVIDED BY 1 1 1 1 1

3£ 2
zO I-

S|
ii TITLE IMPRINT & NUMBCR'DISTHIBUTING lABFI ARTIST

1 1 1 13 BREATHE .VARNFR BRi-jP itPflSA'rtRN F, miiH^s jt t*. 1 FAITH HILL

2 2 2 10 GOODBYE EARL • monumefvt 793627SONy DIXIE CHICKS

3 3 3 13 AMAZED • BNA EEB57,'RLG LONESTAR

(f) G 6 6 YES! WARNER BROS 1687&WRN CHAD BROCK

i 4 4 6 UNBREAKABLE HEART Dreamworks 459042yiNTERSC0PE JESSICA ANDREWS

6 5 5 12 JIMMY'S GOT A GIRLFRIEND Glant lGfla7,.WARNCR BROS. THE WILKINSONS

7 7 8 15 NO MERCY EP'C 7R34e.'S0Ny TY HERNDON

1 8 7 9 COULDN'T UST A MOMENT EPIC 7B3U/S0liy COLLIN RAYE

9 10 7 FLOWERS ON THE WALL MEBCURr 170128 ERIC HEATHERLY

12 2 PRAYIN' FOR DAYLIGHT LVRIC STREET l&403a»IOELrwooo RASCAL FLATTS

11 10 9 U UNCONDITIONAL virgin 3SB%> CLAY DAVIDSON

12 11 11 18 THE FUN OF YOUR LOVE BNA 65931 RLG JENNIFER DAY

13 13 12 31 BIG DEAL CURB 73086 LEANN RIMES

THIS
WEEK

LAST
WEEK

2„
*§ WKS.

ON

CHART

TITLE IMPRINT & NUMBER7W5TRIBUTING LABEL ARTIST

(14) new^ 1 WHEN VOU NEED MV LOVE Dreamworks A59Ci437interscopc DARRYL WORLEY

(15) 19 2 SHE AIN'T THE GIRL FOR YOU epic J9.7aosonY THE KINLEYS

16 14 13 8 UP NORTH (DOWN SOUTH, BACK EAST. OUT WEST) mcnumeni 79361/SOm WADE HAYESw 17 17 4 DO 1 LOVE rou ENOUGH Columbia 79379iWny RICOCHET

It IS 14 21 A COUMTRY BOY C«N SURVIVE IY2KVEJBIIJII11W HIS ISBSM CHAD BROCK WITH HUNK WILLIAMS JR. tCEORCC JONES

(19) 24 2 FOREVER WORKS FOR ME IMOflDAY. TUESDAY. WEDNESDAY. THURSDAY) a»- If

'

•msTiBTO NEAL MCCOY

20 16 15 37 IT DONT MATTER TO THE SUNIOST IN YOU • tiPpCL li :m GARTH BROOKS AS CHRIS GAINES

21 18 IE 152 HOW DO 1 LIVEA' curb 7 i022 LEANN RIMES

22 21 19 4 HONEY 1 DO fAONUMENT 7g38&^0«V DANNI LEIGH

23 20 18 7 l-VE FORGOTTEN HOW YOU FEEL ETBIC STREH lM03»l«aYV«IOO SONYA ISAACS

(24) RE-EIITRT 36 ONE HEART AT A TIME AIEANnCMUT/AG VARIOUS ARTISTS

(25) NEW^ 1 ONE VOICE EPIC -p pliny BILLY GILMAN

O Records with the greatest sales gains this week. •Recording Industry Assn. of America certification tor net shipment of 500.000 units

(Gold}, A RIAA certification for r>et shipment ol 1 million units (Platinum), with multimillron titles indicated by a numeral following ttie sym-
bol. £' 2000. Billboard/BPI CommunicaliDns and SoundScan, Inc.
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Billboard

In conjunction with

QazzGoom

&awar
Live Artist showcases at

BET on Jazz Restaurant

• REN^ MARIE & PHILLIP MANUEL, MAXJAZZ

•SOUL CONVERSATION
FEATURING MARK WHITFIELD & J.K,

• LENORAZENZALAi HELM, J Curve Records

.nnore to be announced

phis...
• Opening Night Showcases

Sponsored by Baileys Original Irish Cream

• Welcome Cocktail Reception

• Keynote Address
i

• Exhibits
j

• Gala awards After Party
^

• Artist Panel
j

• Webcast by Jazze.com
j

Plus . . . Networking, fun and ;

much, much more! 1

formoreUifo
\

Michele Quigley, Billboard - 212.536.5002 ^

bbevents@billboard.conn
^

for complete schedule of events ]

www.jazze.com 5

hot topics
Recording Technology

Radio Media Marketing

• Musicians' Workshop
• Social Commentary

Mew Confirmed
PaneTists

Glenn Barros, Concord Records

TTiurston Briscoe, WBGO FM

Regina Carter, NIA Entertalnnn

Tom Evered, Blue Note

Hertoie Hancock

..about
the awards

The conference will culnnlnate in the first

ever televised Billboard • BET Jazz awards

The awards are based on the Billboard

charts and critics choice including Best

New Artist, Lifetinne Achievennent and

Live Performer of the Year,

Hotel: JW Marriott, 1331 Pennsylvania Avenue, Washington DC 20004

Reservations: 202.393.2000 • conference room rate $219

Airline: American Airlines call: 800.433.1790 - refer to # AN # 1460 UP

TO REGISTER: Mail to Michele Jacangelo Quigley, Billboard, 1515 Broadway, New York, NY 10036, or fax to: 212.536.1400 Make checks payable to Billboard.

0$395 Full Registration: after May 5 and walk up

First Name:

Address:

Last Name:

. City: State: Zip:

—Title:
.

Phone:

Company:

Fax: E-mail:

Paying by: dcheck avisa/MC 3AMEX amoney order Credit Card #: Exp. Date: .
Signature:

(charges not valid without signature)
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Top Jazz Albums .

1
IWFFKSON

1
COMPILED FROM A NATIONAL SAMPLE OF RHAIL STOfif

,
MASS MERCHANT, AND INTERNET

SALES REPORTS COLLECTED, COMPILED, AND PROVIDED BY SOUndSCaP*
ARTIST lllllll TITLE
IMPITINT A NUMBER^STRIBLITING LABEL "

—^ No. 1

1 1 47
OIANA KRALL •
VtRVt

35 wMs art No 1

WHEN 1 LOOK IN YOUR EYES

CD NEW^ MEDESKI MARTIN & WOOD
BLUL NOTE ".CI-- TOL TONIC

CD 2 4
JOSHUA REDMAN

1 47.|65i!l BEYOND

CD 3 13
DR. JOHN

" -- TOL DUKEELLGAM

5 5 7
JOHN SCOFIELD

BUMP

CD 12 17
STEVE TYRELL

ANEW STANDARD

4 12
PAT METHENY
rtAR'i-:fi es^^ T76:-: TRIO 99-GO

s 9 11
JOHN COLTRANE
0 ' THE VERY BEST OF JOHN COLTRANE

9 6 48
HARRY CONNICK, JR. •

COME BY ME

10 8 65
VARIOUS ARTISTS
32 . JAZZ FOR WHEN YOU'RE ALONE

u 7 10
DIANA KRACL

STEPPING OUT

12 10 28
KEITH JARRETT
! ., ; 'BB THE MELODY AT NIGHT, WITH YOU

13 13 65
MILES DAVIS

LOVE SONGS

14 11 31
VARIOUS ARTISTS

<>: Jft^Z FOR THOSE PfACFFUl MOMENTS

15 U 7
VARIOUS ARTISTS

' • „ •
,

• .101 PURE COOL

QB NEW^ JIMMY PONDER
HI&'INOT: 1 AIN'T MISBEHAVIN'

OD 21 7
LAUAY SMITH It HER RED HOT SKILLET LICKERS

EVERYBODY'S TALKIN 'BOUT MISS THING

11 15 9
KEELY SMITH

SWING, SWING, SWING

(3D 22 5
DAVE HOLLAND QUINTET
ECM : PRIME DIRECTIVE

(D NEW^ JOE LOVANO
SZNP STREET THEMH

QD 25 3
CHUCHO VALDES

LIVE AT THE VILLAGE VANGUARD

22 19 SO
VARIOUS ARTISTS

JAZZ FOR A LAZY DAY

23 17 5
JOHN PI2ZARELU

KISSES IN THE RAIN

24 18 72
VARIOUS ARTISTS

JAZZ FOR THE OPEN ROAD

25 16 3
MILES DAVIS & JOHN COLTRANE
L£GACV,>O0LJwa.a f.S83i>CIK THE COMPLETE COLUMBIA RECORDINGS 1955-1961

TOP CONTEMPORARY JAZZ ALROMS.
—^ No. 1

1 1 8
AL JARREAU
GRP 5478S.LVG

t. Al^ At Ktj 1

TOMORROW TODAY

2 2 31
DAVE KOZ

'-(IB THE DANCE

3 3 « KENNY GA
Li.

.'-,
'.-I'V:, 'f. '-'L KEY OF G

4 7 9
URBAN KNIGHTS

URBAN KNIGHTS III

5 4 8
LARRY CARLTON

FINGERPRINTS

6 6 8
PHIL PERRY

:,:'ieiWINDHAMHILL|l MY BOOK OF LOVE

7 5 62
BONEY JAMES •

BODY UNGUAGE

CD 11 6
MAYSA

.'.ARLCO. ALL MY UFE

9 9 7
RONNY JORDAN

BRIGHTER DAY

10 12 10
PAUL TAYLOR

- .'.^R.OCKlH UNDERCOVER

11 10 32
BRIAN CULBERTSON

SOMETHIN' BOUT LOVE

12 8 S
GALACTIC

1
'.

: . j.MG LATE FOR THE FUTURE

13 13 5
NORMAN CONNORS

i STUFF 2<722CAP1TOL ETERNITY

14 14 n KIRK WHALUM
FOR YOU

15 16 34
BOB JAMES

.
'i BROS, A736b JOY RIDE

16 i; 11
MARC ANTOINE

UNIVERSAL LANGUAGE

17 IS 13
ALEX BUGNON

...AS PROMISED

(3D NEW^ MARC RIBOT Y LOS CUBANOS POSTIZOS
S LANIIL slJ,j*l, iMUY DIVERTIDO! (VERY ENTERTAINING!!

19 18 54
JOE SAMPLE FEATURING LALAH HATHAWAY
PRAGRP 0699MiVr, THE SONG LIVES ON

20 19 38
NORMAN BROWN

CELEBRATION

CD 22 48
PAUL HARDCASTLE

THE JAZZMASTERS III

@ NEW^ VARIOUS ARTISTS
CLUB 160O

23 21 3
GROVER WASHINGTON. JR.
".!.'.'., THE esT OF GROVES WASHINSTOH,JR- THE W]LLi^^JMCDL-^CT!C^

24 20 6
LIQUID SOUL
SHANACHIE '

- HERE'S THE DEAL

CD NEW^ MACEO PARKER
WHAT ARE RECORDS* 60038 DIAL: M.A C, E,

a

Artists & Music

•Albums wWi me greatest sales nuns tne Meek.* Recoidlng ImMIryAssa Of America (RWAloefdIkstnn forM
-,001) aluni units (Gold). A RWA certlilaDon lor net sMpmenl of 1 mAon unrts<Ratlntfn). ^RIAAcerUfkaUanfornettfilp-

ment of 10 nMHon units {Diamond). Numeral Wowlnfl Piaitnum or Olamond symtxil ndlcalies slttunr's mun-platinum level. Rv
bated Ms. and double alximi wOh a running Ome of 100 mtnutes or more, the RIAA nu^les shipments tiy the number of discs

anaia (apes. All aBums aiiaiitfc on cassette and CD 'Asterisk indicates vtayf awailaUe. indcates past or present HestseeMr

by Steve Grayboiv

KisISSING TIME: With his fii-st-ewr i-elease on a itisuor

U.S. label, Scottish guitari.st Martin Tavlor Ls primed to

make a long-awaited i^pla-sh on Ameiiean shores.

In a career that lias included 20 albums with the late

violinist Stephane Grappelli, homages to Gypsy gui-

tarist Django Reinhardt with the Spirit Of Django
en.Hemble, and recordings with fellow guitarist C'het

Atkins, Taylor has receiwd best guitarist honors at the

British .lazz Awards .sewn times. His latest solo release,

"Kiss And Tell," initially appeared in the U.K. on Sony
U.K, marking him as the fii'st jazz artist signed to that

label in more than 30 years. The album sees its U.S.

release May 30 on Legacy/Colimibia.

Rccoi-ded in both New York and Nashville, "Kiss And
Tell" is a sh(iwca.se for Taylor's beautiful fretwork and

knack for elegant improvisations. The New York ses-

sions, which included di'ummer W Foster and bas-sist

Eddie Gomez, showcase Taylor in a iradiUonal jazz set-

ting, while the Nashrille dates place Taylor's guitar in

a contemporary jazz context, helped by saxophonist

Kirk Whalutn.
"The important thing was to make certain the album

had an overall sound of its mvn, and the link that ties it

together is the sound I get out of my guitar," says the

self-taught Taylor

The album's first single, a cover of "Midnight At The
Oasis" (a song that singer Maria Muldaur took to No.

() on Billboard's singles chart in 1974). is indicative of

the album's smooth-meets-traditional jazz aesthetic,

opening with a minute-long unaccompanied improvisa-

tion before segueing into the tune.

"The introduction [based l(K).sely on "WTiat A Friend

We Have In Jesus"] giws a taste ofmy solo guitar play-

ing and assures that the sound of the guitar will be a

thread that ties the album together," Taylor explains.

Legacy product manager Stephan Moore says the

label will place "Midnight At The
.^(riBgv:.-. Oa.si.s" on .June's Cafe Mu.sic Network

^^^^Ijkl ^"'P'^r. "This will get Martin play in

'^P cafes and coffee shops, places where

W jfcB listeners who may not be familiar

J B with him as an artst will be able to

A^^mL^^ hear the song," he says.

^^^^^J^^ Taylor is optimistic that his trade-

W^^^^^^^k mai'k combination of melody, impro-

TAYLOR vLsation, and cleanly executed guitar

lines has the capacity to reach both

jazz fans and those bejimd the jazz audience.

"I don't think that it is necessary to dilute the

music in order to get to connect with people," he
says. "I've been asked to perform on solo guitar at

classical guitar festivals and at folk festivals. Who-
ever the audience is, I just get up there and play the

way I play. I don't water down the music because I'm

not playing for jazz fans. In all situations, if you
believe in what you are doing, and you are doing it

with the right intentions, the music will get across to

the people."

Taylor will tour the U.S. in late summer, followed by
a PBS special expected to air in November
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McHale Honors 'First Love' With Irving's Place Projects
Once a rock'n'mller, alwaj's a rtwk-

'n'roUer.

That's one way to describe the mul-

tifaected Chris McHale, who subor-

dinated his dreams of becoming a

rock star to pursue the more stable

—

and arguably more lucrative—pro-

fession ofrunning Ir\ing's Place, one

of New York's up-and-coming com-

mercial studios.

However, even as he takes the ad-

vertising bull by the horns, McHale
keeps coming back to rock'n'roll,

which he calls "my first lovie and my
last love" (notwithstanding a I'ecent

flirtation with golf).

Among the i-ecent music sessions at

Irving's Place were the MeHale-le<l

Clan Chi, a project that started as a

jingle for Deutsche Telekomm and

evolved into a world-music extrav-

aganza—with a full-length album and

possible tour in the works—and a

charity r^ording by David Lee Roth
for Songs of Ixn'e. an organization that

commissions original songs for termi-

nally ill children.

Roth TOlunteered to record a song

for the benefit, and all the sessions

took place at Irving's Place during the

period between Christmas and New
Year's Day—on a week when the facil-

ity otherwise would have been closed.

"It wasn't the kind of project we do

every day," saj's Joe Barone, McHale's

pai-tner in both Irving's Place and the

creative? production company that they

run, McHale-Barone. "On the other

hand, we do have a tendency to get

involved in projects like these. We

String Theory. String arranger David Campbell conducted orchestral sessions

for the upcoming Disney sequel to 'The Hunchback Of Notre Dame" at Ocean

Way Studios in Los Angeles. Shown standing, from left, are Campbell, producer

Rob Cavallo, and studio owner/recording engineer Allen Sides. {Photo: David

Goggin)

Make the right purchasing

decisions now...
• CD. CD-Rom and DVD Replicators

• Video Music Producers and

Produclion Facilities

• Packaging and Labeling Suppliers

• Professional Equipment

Manufacturers

• Custom Tape Duplicalors and CD

Replicators

• Mastering Facilities

• And much more
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by Paul Vema

know a lot of people who don't do ad-

vertising as their sole means ofmoney-

making, and we always wielcome them.

It gives us a break from the usual ad-

vertising business, and it makes us

realize that 'Hey, a song could be

longer than 30 seconds or 60 seconds."

In addition to those projects, the

studio has been hosting other musical

endeavors. McHale has been working

on his own material, sneaking into

Irving's Place on evenings and week-

ends to avTiid conflicts with advertis-

ing clients. (He plays guitar and flute.)

At the .same time, McHale has been

putting out feelers in the New York

music community to dewilop artists in-

house as a sideline to the studio's core

business. "The record company is my
hobby," says McHale. "I'm in a position

with the studio where it's successful

on its own, and we can use it on ev-

enings and weekends to develop ad-

ditional projects."

On the adviertising front, Irving's

Place has been running on all cylin-

ders since January, according to

McHale. A four-room facility consist-

ing of fully featured Pro Tools suites

—

three of them with top^jf-the-line Pro

Control consoles—the studio has com-

pleted such large-.scale projects as the

Oxygen launch (for which it did sound

design and on-air work) and national

campaigns for Bud Light MiLer Lite,

arxl Brerers Ice Cream.

MaCKIE DESIGNS' purchase of

Eastern Acoustic Works (EAW) has

been completed, according to a state-

ment from Woodinville, Wash.-based

Mackie. The purchase price, which
was not initially disclosed, turns out to

be $18.5 million, according to a Mack-

ie repre-sentative.

Mackie COO Jamie Engen saj's in

the statement "There are significant

synergies which will come from the

combination of Mackie, EAW, and
RCF, our Italian subsidiary. Our
Ijrands, our engineering, our manu-
facturing capabilities, our distribution

channels, our target markets, and

FOR THE RECORD

The following names were
.spelled incorrectly in an April 15

Audio Track item about Sausalito.

Calif., recording studio the Plant:

the Sacramento, Calif., band Tin-

fed; producer Andy Grassi; and
engineer Leff Lefferts.

Also in the April 15 issue, pro-

ducer Brad Stanfield's name was
misspelled.

especially our people all complement
one another"

Making waves: Software pow-

erhouse Waves has released the C4
Multiband Parametric processor for

Mac and Wnda«^ native platforms.

Initially available exclusively for the

Digidesign Pro Tools .system, C4 is

now optimized for platforms including

RTAS, Premiere, MAS, and VST on

the Macintosh operating system and
Direct-X and VST on Windows.

The C4 processor uses the com-
pre.ssion design from the acclaimed

Renaissance Compressor, including

the ARC, Electro, and Opto bands,

according to a statement from WavTJS.

which is based in Tel Aviv; Israel, and

has a U.S. subsidiary in Knoxville,

Tenn.

"We have alws^ys wanted to create

a multiband dynamics processor wot-

thy of the Waves name," .sajT^ Wav^es

COO Orly Nesher. "The C4 repre-

.sents the kind of attention to detail and

quality our users havt; come to expect

Until recently, the state of [digital sig-

nal processing] technology did not

allow us to create the C4. The power
of the [Pro Tools] Mix system has

opened the door for this powerful new
product"

Key features of the C4 include a

tran.sparent crossover » ith globally

adjustable Q; true parametric control

including independent threshold,

nuige, gain, attack, release, and band-

vridth for each band; a flexible design

that allosvs compression, axpansion, or

EQ independent of the functions ofthe

other bands; an a4justable global knee

control; and a 24-bit output with dither

capabiliUe.s.

Proiuetlan leans Team Uf Ta Tailor

fla. 'sMia VIsiaa Stadias Ja Haw Ira
BY DAN DALEY
MIAMI—For a group of people who
have spent so much of the past 35

years fishing, it's hard to believe

that Ron and Howie Albert, Mack
Emerman, Steve Alaimo, and Karl

Richardson—the quintet behind

Audio Vision Studios in Miami—are

responsible for more than liiO mil-

lion records sold over the past four

decades.

The Albert brothers engineered

and/or produced many
of the clas.sic rock and

country records that

were recorded in South

Florida, including

works by Derek & the

Dominoes and Eric

Clapton; the Allman
Brothers; Crosb.v,

Stills, Nash & Young;

Dolly Parton; and

Kenny Rogers,

Emerman founded
Criteria Recording
Studios in 1958—the city's audio

anchor ever since—and simultaneous-

ly continued a career in recording and

producing jazz records.

Alaimo is an icon of the lato 'f)Os,

when he was a hit-making artist on his

own; a producer of records for pop acts

such as Paul Revere & the Raiders,

Sam & Da\'e, Betty Wright and KC &
the Sunshine Band; and host and co-

producer of Dick Clark's "Where The
Action Is" TV show.

And Richardson has been Miami's

mastering guru for decades, as well as

the engineer and co-producer on mast

of the Bee CJees' hits .since they settled

in Miami in the '70s and on numerous
records with Barbra Streisand and Dr.

John.

One could spend a magazine page

enumerating the five's recording ac-

complishments, but it would leave

scant room to discuss their collective

venture: Audio Vision Studios, a pro-

ject that reflects Miami's current posi-

'Miami's

changed again,

and it's timefor

the studio to

change with it'

-RONALBERT-

tion as the world's music mecca as

much as their careers do of the city's

musical legacy.

"This is kind of a wxirk in progress,

because even though [the studio] has

been around since 1987, we never ha<l

to rent it nut on a da.v-to-day basis,"

says Ron Albert. "It's always taken

care of itself as a place for as to do our

own work, or for others who have used

it long term. But no«' Miami's changed

again, and it's time for the studio to

change with it"

In 1987, the Alberts

were five years out of

Criteria Studios, in

which they had been

shareholders, after an

acrimonious parting

with Emerman as the

studio was Ixiing [xiUett

out from under Emer-
man 's control. With
longtime friend and col-

league Alaimo (who had

been through his own
business divwrce with Henrj' Stone, his

erstwhile partner in Miami-ba.sed TK
Records), they bought a 5,000-squarB-

foot building in Noi^h Miami, a former

law office—an irony not lo.st on the

Alberts in the wake of theu- .separation

from Criteria—and converted it into a

one-studio facility that they used for

their own productions.

The site quickly liccame the nexus

of Vision Records, theii- iixiependcnt-

label wnture. There, the threewwked
individually and collectively on recmis

for production clients including Betty

Wright Stephen Stills, Inner Circle,

and Dion DiMuccl
Vision Records seemed poised to

take off when the collapse of several

independent distributors, including

CRD and Malverne, in the mid-'90s

nearly scuttled the label. The studio,

fitted with a Sony/MCI 3036 console

and designed by the three partners

and local studio designer Ross Al-

(Contiuued im next page)
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PRODUCTION ICONS TEAM UP TO TAILOR FLA.'S AUDIO VISION TO NEW ERA
(Cojitinnedfrom preceding page)

exander specifically to be their pro-

duction tool, nmv had to become a rev-

enue generator

Ron Albert's office was sacrificed

to create a second studio, this one with

a Yamaha 02R digital mixer. The main

studio was then occupied «nth long-

term bookings by R&B acts Bone
Thugs-N-Harmony and 2 Live Crew
between 1997 and 1999.

CHANGES COME, IDEAS FOLLOW
In the meantime, Miami's .studio

base had expanded, with Crescent
Moon, South Beach Studios, Circle

House (owned by former client Inner

Circle), and other facilities coming
online in the '90s.

"We built the second room becaiLse

we couldn't get into our own main
room," .says Howie Albert. "Mean-
while, a lot of artists and labels were

building their own studios here. We
realized that there weren't a lot of

rental facilities in town that had goofi

equipment and a tracking room, and
the city was building towanls becom-

ing a music recording destination

again during this period."

By the late '90s, the group had
grown to five. Emerman and the

Alberts reconciled after the brothers

and MCI founder .Jeep Harned helped

Emerman recowr from life-threaten-

ing illnesses, and he came on board as

a partner. Engineer Richardson ran

into the Alberts at a Criteria reunion

party (he had started Criteria's mas-

tering division); that meeting resulted

in his joining forces with them again

and sparked the beginnings of a strat-

eg}' to e.xpand the studio.

The plan calls for a refurbished

Solid State Logic (SSL) G ( console to

be moved into a renm-ateri Studio A
which will share its tracking area and

isolation h(X)th with a new .studio under

construction that will be fitted with

Richardson's e-xten.sive Pro TixJs rig.

The existing second studio will get a

Sony/MCl con.sole that the Alberts

feel is charmed, since it has never

required .significant ser\ ice in the 13

j'ears it's been in constant u.se.

That phase of the expansion, cost-

ing close to %\ million, is e,\pected to

be completed by July. AiThitcetural

plans haw already been drawn up for

a second pha.se that includes walling in

a courtyard and building an extension

in the parking lot for new tracking

areas, though no timetable is set.

A .separate. Sonic Solutions-ba.sed

mastering business owned by engi-

neer Frank Ccsarano, w"ho originally

« ired the entire facility, will also

remain in place.

What the first phase gives the jiart-

ners—and Miami—is a complement
to the way the city's studio ba.sc has

evoK-ed, as Miami has taken the lead

in U.S. music recording thanks to a

slew of Latino Gi-ammy winiiei's and

the acquisition and rein\igoration of

Criteria by the New York-based Hit

Fkctorj' last year.

"We have an SSL and we have Pro

T(H)ls, so we have the technology that

can accommodate clients coming from

either direction," explains Alaimo.

"Plus, we haw tracking space. It's the

best of both worlds."

The fhse agree they are building a

needed adjunct to the fast-rising new
middle class of studio facilities crop-

ping up in South Florida, which are

ba.sed lai-gely on Pro T(X)ls and com-

|xict tracking sjwces, a niche for which

the group's jiarUculai- talenUs ai-e well-

.suited.

"We know how to make that kind

of studio work—we've done it for

years," says Ron Albert And w hile

they will be able to offer some exotic

amenities to clients, such as access to

deep-sea fishing (the Alberts and

Alaimo run a chai'ter lioat operation

out of Aventura in northern Dade
County), they know that the five of

them also bring a unique sonic jf «f

Hak qmi that Miami's new generation

of young turks with Pro Tools can't

.supply.

Some quick math determines that

the awrage of their collective ages Is

.57; Ron Albert, at 48, is the younge.st,

and Emei-man Ls the gixiup elder at 75.

Col. Harlan Sanders may have

started his Kentucky Fried Chicken

business at age 6.5, but can ,vou do that

in the studio business? Rephes Ron
Albert, "I don't care how much money
>x)u haw—^.vou can't buy that kind of

«q5erience."

PRODUCTION CREDITS
BILLBOARD'S NO. 1 SINGLES (MAY 3, 2000)

CATEGORY HOT 100 R&B COUNTRY ADULT CONT MODERN ROCK
TITLE

Artist

Producer

(Label)

MARIA MARIA
Santana Feat. The

Product G&B'
W. Jean, J. Duplessis

(Arista)

HE WASNT MAN
ENOUGH
Toni Braxton'

R. Jerkins

(LaFace;Arista)

THE BEST DAY
George Strait

T. Browning.

G. Strait

(MCA Nashville)

BREATHE
Faith Hill'

B. Gallimore

F. Hill

(Warner Bros.)

OTHERSIDE
Red Hot Chili Peppers'

Rick Rubin

(Warner Bros.)

RECORDING
STUDICXS)

EnBlneer($)

HIT FACTORY/FANTASY

(New York)

Chris Theis, Andy Grass!

Steve Fontano

LARRABEE NORTH
(Universal City, CA)

Harvey Mason, Jr.. Steve

Baughman

OCEANWAY
(Nashville)

Chuck Atnlay

OCEANWAY
(Nashville)

Julian King

Ricky Col>ble

OCEANWAY
(Los Angeles)

Jim Scott

CONSOLE(S).'

DAW(SI
SSL 4096 G plus SSL90O0J Oceanway custom Neve

8078
Neve 8078 custom Neve 8038

RECORDER(S) StuderA827 Sony 3343 Sony 3348 Sony 3348 Ampex ATR 124

MIX MEDIUM Quantegy 499 Quantegy 499 Quantegy 467 Ampex 467 Ampex 499

MIX DOWN
STUOIO(S)

EngineeKs)

HIT FACTORY
(New York)

Andy Grasst

ENTERPRISE STUDIOS
(Burbank. CA)

Dexter Simmons

Rodney Jerkins

EMERALD WORK
STATION

(Nashville)

John Guess

STARSTRUCK
(Nashville)

Mike Shipley

J.R. Rodriguez

Bryan McKonkey

THE VILLAGE

(Los Angeles)

Jim Scott

C.H. Berman

CONSOLBSV
OAW(S)

SSL9O80J SSL9000J Harrison Sefles 12 SSL9O0O Neve 8048

RECOROERISI Sony 3348 MR Sony334S Sony 3348 Sony 3348 Stud«A800

MASTER
MEDIUM

Quantt{y467 Quantegy 467 (Suantegy 467 Ampex 467 BASF 900
Quantegy GP9

MASTERING
Engineer

STERLING SOUND
Ted Jensen

POWERS HOUSE OF
SOUND
Herb Powers

GEORGETOWN
MASTERS
Denny Purcell

THE MASTERING UB
Doug Sax

SONY MUSIC
VladoMeUef

CD/CASSETTE

MANUFACTURER
BMG BMG UNI WEA WEA

C 2000. Billboard/BPI CotDmunications. Hot 100. R&B & Country appear in this feature each lime: Mainstream Rock. Modern Rock. Rap. Adult
Contemporary, Club Play, and Dance Sales rotate weekly. Please submit material for Production Credits to Mark MarDr>e. Telephone 212-536-5051.
Fax 212-382-6094, mmarone@billb08fd.com

—Producer, engineer, and remiK^
Danny Saber on BASF tPtie.
His credltft Include work mIUi
David Bowie. Marilyn Manvon. Btai^ Graps,

U2, Chuch D. Ttis Rolling Stonos, >

Black Sabbath, Public Enomy. SpoManoous
Human Combustion and Michaol HMctionco.

a

For More InforivaUon ,

|cJiaideBian-|
1.800.333.2137, code 484

I .,„^,.,A^id
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Dear Clive,

Many Congratulations

'7 Know Nothing

Stays The Same,

But If You re Willing

To Play The Game../'

Much Love

Carly Simon
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Best
A Quarter Century Of Arista

from top left, clockwise: Wkiimy Houston, Eurythmm with Clive Daxfis, Carlos Santam, Kenny d, Sean "Puffy" Combs, Sarah McLachlan

BY JEFF SILBERMAN

As Clive Davis stood next to Carlos Santana on the stage of the Shrine Auditorium in Los Angeles last February at the

Grammy Awards, basking in the glow of a near sweep of the major honors, it seemed like the defining moment, the crown-

ing achievement, of Daxis' unparalleled career as founder, president and driving force behind Arista Records. You'd be

tempted to think he had reached a career pinnacle that would be the stuff of a Hollywood movie.

There's just one slight problem with that. In a Hollywood movie, the hero overcomes some sort of failure or crisis. From

day one of Arista Records, 25 years ago, Davis and his staff have tasted almost nothing but success. To be specific, unprece-

dented success. Consider:

• In its last full fiscal year, Arista generated domestic sales in excess of $425 million. It was the fifth consecutive year that

Arista had surpassed its own all-time sales record of the previous year This year, it has already topped that figure in just

nine months and will generate domestic label sales of over 55 million units.

• With Carlos Santana's album now well past 12 million in sales, on top of platinum-plus efforts from Whitney Houston,
C.imfifmi'/l (in ftuf^f 52

BiaBOAHD MAY 13,2000 A BILLBOARD SALUTE 47





THE BILLBOARD INTERVIEW

BY DON JEFFREY

Arista president Clive Davis is a native of

Brooklyn who attended New York University and

Harvard Law School. After his studies, he joined

the Rosenman Colin law firm and then Columbia

Records as a staff attorney in 1960. In 1966, he

became VP/GM of CBS Records and in 1967

president of the company. In 1975, he and

Columbia Pictures Industriesfounded Arista

Records, which was acquired by BMG Enter-

tainment in 1979. Davis has been honored by

Amfar, The City Of Hope, the American Cinema

Foundation and is the only person to be honored

twice by the T.J. Martell Foundation, among other

organizations, for his creative and humanitarian

efforts. A resident of Manhattan, he has four

children. Davis was interviewed last month in his

office on West 57th Street in New York.

You began in the business as an attorney for Columbia
in 1960. Had it been your intention to be in the music
industry?

No. It was all fate. There was to be an opening that was

to be filled from the Roseman Colin law firm. It was an

unusual opportunity for someone three years into prac-

tice. I was given an opportunity to join the legal depart-

ment of Columbia Records and then be chief attorney

within a year. This happened out of the blue. It was noth-

ing that was thought of, nothing planned. It was just an

unusual opportunity that, when Harvey Schein, who had

come from the Roseman firm as well and was to make his

mark in the international sector for many years at

Columbia Records, offered me that job. So I had no
grand design. I just took it because it seemed like a

strong career opportunity, and I had no idea where it

was going to lead me.

You're credited with having some of the best ears in the

business, yet your bio says you have no formal music

training. How do you account for that?

Life provides certain opportunities. This was the big one
that was provided to me. I discovered I had this natural

gift totally by accident. I didn't discover it until I had just

taken over as head of Columbia. I had a job to do. Most
Continued mi pasf -56
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SIMPLY THE BEST
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Kenny (."., Monica. Deborah Cox, Next, LKO and rhe hits

from associated labels LaFaceand Bad Boy—TLCand PulT

Daddy, among others—ii's the hoiiesi year Arista has ever

had in sales and profits.

• Remarkably. Arista releases in the neighborhood of
around 30 releases each year, far fewer than ihe major
labels. Yet it consistently leads the industry on an annual
basis, with the highest-percentage success ratio of record

releases to both chart hits and RI.-VA gold and plalinuni cer-

tificalions. There were 69 gold, platinum and multi-

platinum album and single certification by the RIAA during
the last fiscal year alone.

" M\ told, since landing its first gold record in Januan' of

1975. .\risla's corporate ortices musi look like a verilable

Fort Knox by now, with 725 gold, platinum and multi-

platinum records gracing its walls.

yd Ithough its success is comparable to the largest cor-

ZM porate record conglomeratt^s. Arista Records is, and
JL has always been, basically a boutique company run,

indeed, driven by one man's vision, impeccable music tastes

and attention to detail: Clive Davis. Entering the music busi-

ness 40 years ago as a stall ailorney for Colimibia Records,

with no formal musical training, he rose the the presiden-

cy of the label in just six years; on his watch, he either per-

sonally signed or was responsible for signing Janis foplin,

Santana, Chicago, Blood, Sweat & Tears. Laura Nyro, Billy

Joel. Bruce Springsteen, and Earth, Wind He Fire, lo name
just a few.

A "MIRACLE" AND "MANDY"
•At the end of 1974. Davis and Columbia Pictures launched

Arista Records, a company Davis named after bis high-

school honor scKieiy; it's from the Greek "aristos," mean-
ing "the best." In addition to a cash capitalization of $10
million, Davis was given the rights to the entire Bell Music
catalog of CU^lurnbia Pictm es. plus the right to take any artist

from the Bell roster.

The first ^Arista release came from one of the handful of

artists Davis took from Bell : a singer/pianist by the name
of Barn,' Manilow. The single, "Mandy," reached No. 1 and
was certified gold on Januan^ 31. 1975 and was nominated
for a Grammy .Award. The album went gold, then platimun,

thanks lo a second hit single, "It's A Miracle." Later that

year. Davis reissued Manilow's 1972 debut album with a

new version of "Could It Be Magic." and that albuni went
platinum. Manilow also scored anther No. 1 gold single, in

1976 with "I Write The Songs," which earned songwriter

Bruce Johnston a Best Song OfThe Year Grammy.

PATTI AND MEUSSA
-Vrista's first year in business also saw the platimun break-

Carfy Sirnon

through of a relatively unknown artist Davis chose fronr ihc

Bell roster, Melissa Manchester. Her first big hit was '"Mid-

night Blue." Yet Davis made sure that .Arista wasn't a label

thai lived or died by hit singles. In 1975, he signed New
York rock poet Patti Smith, whose debut atbinn, "Horses,"

is considered one of the landmark recordings of the ihen-

biu'geoning punk movement. Also signed to .Arista were Gil

Scotl-fleron, Soulhorn rockers The Outlaws and Raspber-

ries singer Eric (-armen, who scored a hit with "All By
Myself" Arista was also the home of the Bay City Rollers,

whose teen appeal resulted in (he No. I hit "Saturday
Night" and five conseciuive gold albums. On the sound-
track front, .Arista secured the rights to "Funny Lady," Bar-

bra Streisand's sequel lo 'Tunny Girl."

For the rest of the '70s, Davis strengthened Arista with a

wide array of talent, from the critically enamored to the

most mainslrcarn-lriendly. and achieved significant sales

success with both. Start with Velvet Lndei;gr()und founder
Lou Reed in 1976, then add British folk/pop artist M Stew-

art (who broke big with "Year OfThe Cat"), The Alan Par-

sons project, the legendary Kinks, Ray Parker, Jr. (six gold

albums in seven years, including the massive hit single.

"Ghostbusters). the Grateful Dead and Dionne Warwick
(whose debut album produced the now standard "I'll Never
Love This Way Again"), legendary punk artist Iggy Pop,

Graham Parker and The Riuufnir and Angela Bofill. And

-Arista's '70s hit list would not be complete without men-
tioning Barrv Manilow's Grammy-winning smash, "Copaca-
bana (.At The C'opa)."

THE 'SOS: THE SINGERS & THE SONGS
-Arista started off ttie 'HOs with a bang, as Davis signed

soul legend Ai etha Franklin and Australia's Air Supply. One
year later. Franklin won her first (irammy in seven years

with her version of Sam & Dave's "Hold On. I'm Comin*,"
then scored a major hit with 'Jump To Ii," while Air Sup-
ply began a six-year string of annual platinum albums. On
top of more hits from Ray Parker, the Kinks. Barry
Manilow, Dionne Wai^wick and The .Alan Parsons Project,

Arista lapped into the New \Va\e explosion with -A Flock

Of Seagulls' top-IO hit. "I Ran," and Haircut lOO's "Love
Plus One." In 1983. jazz artist Dave (imsin snared a (iram-

my for his Dream Band's "Summer Sketches." A year later,

Jermaiuc Jackson, Whodini, Billy Ocean and the Thomp-
son 'Fwins became household names, and a young saxo-

phonist named Kenny G was building a foundation for mas-
sive success.

SEVEN CONSECUTIVE NO. VS
The high point of the '8()s tor Arista Record-s has to be

the signing of a young, new artist: Whitney Hou.ston. Her
1985 debut album spent I I weeks at No. I, 162 weeks on
the chart and sold more than 12 million records in Amer-
ica alone- Icing on the cake was provided by four consecu-
tive No. 1 singles, including the Grammy-winning "Saving

-All My Love For You."

To say the least, that wasn't the only liigh spot for .Arista

in the second half of the decade. -Vi etha Franklin enjoyed
her first platinum album in 13 years with "Who's Zoomin'
Who," ieaCuring three hit singles, and Dionne Warwick's
"Friends" album contained the massive "That's What
Friends .Ai e For." (^arly Simon signed on in 1987 and scored

platinum with "(Umiing Round Again." Expose accumu-
lated the most top-IO pop hil-s of any girl group since the
Supremes, with four hits from the double-platinum "Expo-
sure." Faylor Dayne earned no less than nine top-IO hits

and a double-platimun debut albmn to boot.

Houston retin ned in "87 with "Whitney" and lour No. I

singles, giving her a total of seven consecutive chart-top-

pers (a record in the modern-rock era). What sophomore
)inx? Her albimr spent 1 1 weeks at No. I, 85 weeks on the

charts and sold more than 9 million copies to date.

Foreshadowing, anyone? Fhe Cirateful Dead were rock
legends but liad never had a top-IO hit in their entire 30-

year career—imtil Davis broke "A Ibuch OfGrey" in 1987.

It would not be the last lime that Davis would resurrect the

career of an act once thought to be past iLs prime.

Fhree other events of note occurred in 1989 that would
have a major impact in the '90s: Davis signed the Euryth-
mic-s, Lisa Stansfield and Canadian singer/songwriter Sarah

McLachlan to ,'\rista. He also pacted producers L.A. Reid
Cnnliuut'd im fnigr 57

A QUARTER CENTURY OF A C H I E U E M E N T
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MAY 1974
Clive Davis becomes a consultant to

Columbia Pictures Industries' music
operation, which includes Bell Records
and its subsidiaries, soon to be
renamed Arista Records.

JAN. IB, 1S7S
Barry Manilow's "Mandy"

reaches No.1 on Bill-

board's Hot 100,
becoming the label's first

chart-topper

DEC. IS, 1975
Arista's first rock No. 1

single, the Bay City Rollers'

"Saturday Night," is certified

gold.

JAM. 17. 197B
Barry Manilow's "I Write The

Songs" reaches No. 1

.

FEB. 19, 1977
"I Write the Songs" wins the Gram-

my for Song of the Year

JUNE £4, 7977
Melissa Manchester's

"Melissa" album is cer-

tified gold.

JULY SB, 1977
Barry Manilow

returns to No. 1

with "Looks Like

We Made It."

FES. 23, 1979
The Best

Instrumental

Arrangement
Grammy
goes to

"Nadia's Theme
(The Young And Rest-

less)" arrangers Harry Betts, Perry
Botkin Jr. & Barry De Vorzon.

FEB. IS, 1979
A Best Pop Vocal Perfor-

mance Grammy goes to

Barry Manilow for "Copaca-
bana (At The Copa)."

FES. 15, 1979
Jim Hanson's "The

Muppet Show" scores a
Grammy for Best
Recording for Children.

FES. 15, 1979
John Williams

picks up two Gram-
mys for Best Instrumen-
tal Composition and Best Origi-

nal Score for "Close Encounters Of The
Third Kind."

OCT. SO, 1979
"I'll Never Love This Way Again"

returns Dionne Warwick to the Top 5
for the first time in a decade.

FES. 27, 1BB0
Dionne Warwick

picks up her sec-
ond and third

Grammys for "I'll

Never Love This Way
Again" [Best Pop
Vocal Performance]
and track "Deja Vu"
(Best R&B Vocal Per-
formance).

MARCH 11, 1990
Dionne Warwick's

"Dionne" is certified plat-

inum, becoming the

Continued on page 54
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and Babyiacc* to form Arisla-tlislribiiled l.aFace Records,

and created a Nashville division wtiose fnsl artist release,

Alan Jackson's "Mere In The Real World," woidd go plat-

inum a year later

THE '90S: BRANCHING OUT
It didn't take long for the new labels (o make a major

impact. Arista Nashville kicked up ils heels in '91 with the

platinum-plus success ol Pam rillis (with four consecutive

top-lO hits), Diamond Rio (live consecutive top-10 hits), .Alan

Jackson (four No. I hits). Brooks & Dunn (lour consecutive

No. I hits) and Steve Wariner (diree consecutive lop- 1 0 hits).

A year later. I.aFace Records blew up, the fuse provided

by TL(;, with a 4-niillion siiles debm album, and Toni Brax-

ton, who parlayed two tracks on the hit "Boomerang"
soundtrack to a debut album thai would go on to sell over

8 million copies and earn her a Best New .Irtist Grammy-
Meanwhile, back at ^Vrista, two albiuns entered the charts

on the same dale. Dec. 5. 1992. and stayed there for up to

four years. Whitney Houston fueled "The Bodyguard"
soundtrack to a 2()-week stint at No. ! and 16 million in

sales. Her version of'I Will Always Love You" spent 14

weeks at No. 1 . sold -I million copies on its own and earned
Houston two Grammys, includmg Record Of I he Year."

Kenny G's "Breathless" album" spent 199 weeks on the

chart, including 1 1 weeks at No. 2 behind, who else. Whit-

ney Houston, and sold more than 12 million copies.

DOUBLE-PLATINUM DUMMIES
Other breakthroughs: Annie Lennox's first post*Euryth-

mics solo album went double-platinum; Swedish pop voail

quartet Ace Of Base enjoyed three platinum hits and debut
album sales of 9 million; Crash "Lest Dummies went double-

platinum. Sarah McLachlan did 3 million with "Fumbling
Towards Ecstacv" and Kenny G's follow-up to "Breathless,"

entitled "Miracles," did 8 million.

See what I mean about all peaks and no valleys? By the

second half of the '90s. it seemed that Arista and all of ils

associated labels could do no wrong. Sean "Puffy" (>ombs'

Bad Boy enterprise took ofTwith (^raig Mack, Ibtal. Noto-

rious B.LG. ("No Way Out" did (i million), Mase (triple-plat-

inum "Harlem World") Faith Evans, and the Tony Rich Pro-

ject. PufTj' would become his own phenomenon later in the

decade, beginning with the six-iimes-platinum album, "No
Way Out." .'\t one point, Puffv and B.LCi. topped the Pop
and R&B charts for 28 weeks'spanning 1987 and '88.

LaFace kept rolling with OutKast, Usher and a second
TLC- album. (^razySexyGool." that would go 1 1 -times plat-

inum. Toni Braxton's second album s canned over 7 mil-

lion times. Dallas Austin's Rowdy label introduced 14-year-

old Monica to the world, whose first two singles hit No. 1.

/Vrista Nashville cashed in with new releases by .-Man Jack-

son, Brooks &: Dunn and Blackhawk.

Whitney Houston

Arista kept ilsell busy with the 7-million-.selling "Waiting

To Exhale" soundtrack and triple-platinum " l"he Preacher s

Wife" soundtrack. "Kenny G's Greatest Hits" spent 37 weeks
atop the Jazz charts in 1998. Sarali McLachlan not only sold

6 million records of "Surfacing," but she created the

inmiensely popular Lilith Fair summer toui s and basically

fueled the female singer/songwriter phenomenon which
was largely responsible for the success of the motlem-adult
radio format.

amta on tv
Anniversary Benefit Sliow To Air On NBC

Some of the music industry's biggest stars came out
to Los Angeles' famed Shrine Auditorium last month
to celebrate Arista's anniversary with a benefit con-
cert titled 25 Years Of No. 1 Hits. On hand at the

event were such Arista acts as Carlos Santana,
Whitney Houston, Sarah McLachlan, Brooks & Dunn,
Deborah Cox, Aretha Franklin, Kenny G, Alan Jackson,
Annie Lennox, LFO. Barry Manilow, Monica, Next, Puff

Daddy, Patti Smith and Westlife. The show, which
raised money and awareness for non-profit charities

the T.J. Martell Foundation. amFAR and City Of Hope,
is scheduled for a two-hour primetime broadcast this

week f15]on NBC.

PLATINUM PARTY LIKE IT'S "99

VVliich brings us to 1999; Whitiity Houston's "My Love
Is Your Love," her first non-soundtrack studio album in

eight years, while released in '98, grows to multi-platinum

status thanks to "Heartbreak Hotel" and the Grammy-
winning "It's Not Right, But It's Okay." TLC comes out

with "Faninail," with two No. I singles and two Grammys
for "No Scrubs." Sarah McLacblan's first live album, "Mir-

rorball," boasts the lop- 10 "1 Will Remember \'ou." Kenny
G aiul Naughty By Nacine also score. And Davis bringsTlic

.Artist back into the mainstieam.

"SUPERNATURAL" ACCOMPLISHMENT
or coin sc, the biggest siory of the entire music industry

in 1999 was the resurgence of Carlos Santana. Originally

signed by Davis to Columbia 30 years ago, Davis reclaimed
the legendary Rock And Roll Hall Of Fame guitarist to

Arista and teamed him up with contemporaries such as Eric

(Hapton, Lauryn Hill, Dave Matthews, Everlast and Wyclef

Jean. Santana's collaboration with Matchbox Twenty singer

Rob Thoma.s on "Sni(M>th" not only l>ec:ame a No. I smash,
but it earned them Record ofThe Year, Song OfThe Year

and Pop Collaboration Cirammys. In all, Santana's "Super-

natural" was showered with nine Grammys, including
Albinn OfThe Year and Rock .-Ubimi OfThe Year. Album
sales? More than 12 million and still counting.

So what is the secret to Clive Davis and .Arista Records' 25
years of non-stop stellar success? According to other Arista

executives, it all starts at the top. "C:live Davis is a very

focused and driven person who's intimately involved with

every project," stales Tom Corson, senior VP, worldwide.

"I've seen the magnitude of his stamina, his ability to out-

last anybody on workload, be they lb or G.'j. He works as

hard as anybody I ever w^orked with."

"Clive has been, and continues to be, an amazing execu-
tive, and a music mati to a <legree dial we'll never .see the

likes ofhim again," adds senior VT of creative ser^'ices Ken
Levy, who has worked alongside Davis for 16 years. "I'm

consiandy amazed by his work ethic and his passion for the

artists. Talk about people going the extra mile, he goes 50,

He'll never give up on a project until the very end. It's very

inspiring to work with someone who stills get into music
and gets excited by it to this very day. From the day 1 start-

ed to now, his passion is ver^' infectious and makes us all

contribute that much more to the success of this company."
For his part, Davis downplays his inten.se attention to detail,

especially on the creative side. He sees himself as simply a

music man who helps bring the artisLs' creativity to the fore.

"I've never [exerted] my own input on artists, beginning with

Bruce Springsteen on Columbia, Patti Smith at Arista and
with so many artists, including Sarah McLachlan and Aiinie

Lennox," he said in an interview in Billboard sister publica-

don Airplay Monitor. "The only time i get involved is when
artists cion't write their music. That's die old meaning of
A&R: to find repertoire for artists who don't write."

/\jid, as an old song goes, no one does it belter.

ACHIEVEMEMTS
Continued from page 52

biggest-selling album of her career.

JULriS, 13B1
Air Supply becomes the first of only

three Australian bands to reach No. 1

with "The One That You Love."

FES. S4, 198e
Aretha Franklin

collects her first

Arista Grammy

—

Best R&B Vocal Per-
formance—for the
track "Hold On. I'm

Comin.'"

JUNE IS. 198Z
Air Supply's "Even the

Nights Are Better"

becomes the group's sev-

enth consecutive top-5 hit

FES. 29, 1B83
Melissa Manchester picks up a

Grammy for Best Pop Vocal Perfor-

mance on "You Should Hear How She
Talks About You."

FES. S3, 1883
A Flock Of Seagulls col-

lects a Grammy for Best
Rock Instrumental Perfor-

mance for its track

"D.N.A."

JAN. 16, 19S4
Daryl Hall & John
Dates pick up an
American Music
Award as Favorite

Pop/Rock Band.

APim. IT, 19S4
"Ghostbusters"

becomes Ray Parker
Jr's first No. 1 hit.

NOV. 3, 1984
Billy Ocean's "Caribbean Queen (No

More Love On The Run)," his first U.S.

chart entry since 1 976, reaches No.
1 . The song subsequently earns him a
Grammy for Best
R&B Vocal Perfor-

JAN. SB, 1985
Daryl Hall &

John Dates pick

up a third Amer-
ican Music
Award as
Favorite
Pop/Rock
Band.

FEB. SB, 19BS
Ray Park-

er. Jr wins
a Grammy for

his instrumental version

of "Ghostbusters."

FES. SB, 1BBS
Billy Ocean picks up a Grammy for

Best RS.B Vocal. Male, for "Caribbean

Queen."

MAUCH 30, 1985
The best-selling debut album of all

time. Whitney Houston's "Whitney."

makes its Billboard chart
debut.
MAY 11, 1995
Whitney Houston debuts

on tJie Hot 1 00 with her first

Arista single. "You Give Good
Love."

OCT. Se, 19BS
"Saving All My Love" takes

Whitney Houston on her maiden
voyage to the No. 1 single spot.

JAN. 18. 1988
Dionne Warwick and Friends

Continued on page 104
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Sean "Puffy" Combs
and

The Bad Boy Family

Congratulate

Clive Davis and Arista Records
On 25 Years of Record-Breaking Success

We , And Countless Others, Have Been Elevated By Your Dedication

In Your, Ongoing Support Of Artists.

For Decades, We Have Been Inspired By Your Passion

for Music and Milestone Achievements.

We Are All Motivated By Your Perseverance, Accomplishments

and Are Guided By Your Example.

= We Set And Measure Our Standards By Your Legacy

of Professionalism And Your Dedication To Dreams.

Your Light Has Filled Our Skies With Boundless Stars.

— Is Honored To Be On The

Clive Davis / Arista Records Team

2!i m
\ C A I \

^^^^^^ /mr./jji^^ ^^^^i- -

www.badboyonline.com



THE BILLBOARD INTERVIEW

of the people ;il (he company were trained in a different

kind of music. 1 found I was thrust into the creative arena
and had to make decisions, and I was either going to do it

or not do it. Tlie buck was going to stop with me. So, luck

cnlcrcd and I was very fortunate that I found myself at the

Monterey Pop Festival with brand new talent such as Janis

Joplin, Big Brother And The Holding Company and the

Electric Fhig. I just realized that that was the time when I

had, in efffcl, to make iny mark one way or another. I felt

in my bones that this was a unique and a very special hap-

pening. If it had not been such a cUmactic event, it would
not have been such a life-allecting moment.

What was the moment during Monterey when you realized

that this was unique?
It was while Janis was singing- The more she belted and

vibrated, the more I was physically affected to the core... to

the soul. Tlic course of rock iiuisic was forever changed at

that festival, and I was there. I was deeply alTected by it. I

knew that rock music, contemporary music, the face of it,

was going to change. It was also an incredibly impactful lime

affecting society. This was held in Monterey, (-alif; il was
right to the south of Haight-^Vshbury. You were being hit

and stunned by the tremendous impact of a social revolu-

tion, as well as a nuisical revolution. It forever changed my
life.

You left Columbia and started Arista. Was it your inten-

tion to do something different with this label?

It was never [my intention] to do anything different,

because what had happened at Columbia was one great

dream after anodier in every area. Whether it was the fusion

of rock and jazz coming out of Miles Davis and Blood Sweat
And Tears and Chicago and Weather Report and Mahav-

/V;7s '.nth Curios Saitfami

ishnu Orchestra and Herbie Hancock and The Head-
bunlers, leading to Earth, Witid And Fire. Whether it was
Billy Joel, Carlos Santana, Aerosmith or Springsteen, it was
one fire after another. Or whether it was moving into R&B
with Philadelphia International Records with Gamble and
Huff—il was all these fronts.

I just wanted to do more of the same for .4rista. I want-
ed to sign special, unic^ue talents that could be headliners,

self-contained rock artists. So. when I started Arista, I just

followed that pattern, and in rock came Patti Smith and The
Outlaws and the Kinks and the Grateful Dead and Al Stew-

art, among others. I wanted to keep in the forefront of pro-
gressive music, and so I started GRP Records with Dave
Grusin and Larry Rosen, which led to Tom Browne and
"Funkin For Jamaica" and Angela Bofill. R&-B music that

had come out of the joint venture with Gamble and Huff

—

Teddy Pentlergrass. the O'Jays, "Me And Mrs. Jones" and
Billy Paul. So at Arista I signed Ray Parker |r. and the first

rapper—Ciil Scott Heron—then 1 turned to Dionne War-
wick and Aretha Franklin. So the roots ofArista were, from
the very Ix'ginning, heavily into rock, progressive rock and
R&:B. I was Just going lo continue the Columbia tradition.

It was workmg. But I added one major new thing.

What was that?

The one thing I had never really done at Columbia was
directly work with profi^ssional songwriters to provide artists

wlio don't write, or artists who do write but are open to out-

side material, with the all-important hit song. Tlie idea was
to go hack to the basics of what A&rR is. which is artiste and
repertoire, which reached its zenith years ago with Mitch
Miller al Coliuiibia well before me; lo find great songs of
the day and match them with the Frank Sinatras, the John-
ny Maihises, the Barbra Streisands of the world. Our first

record at Arista was "Mandy," and that malclied song to

artist as a prime example of the [traditional] A&R approach.
So tliis was an area thai I had never really done before,

which was to use my ears not only to sense trends and to

Itxjk for unique rock artists but go back to /V&R, to what
Jerry Wexler and perhaps only a few people in the indus-

try had done, to add to the arsenal of what a record-com-
pany creative entrepreneur should do. /\nd that really has
served me in very good stead over the years in developing
arlisLs, and ultimately with Whitney Houston reaching the

apex of our creative partnership.

How do you start collaborating with artists on their

albums?
Il really came from the Ix-ginning. I started doing it with

Barry Manilow—who wrote a number of hits for himself,

but he would give me two spots on each album, and so I

C.onimut'd mi fxifjf 5S
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Davis unlh Kenny G ami, from irft, Hollywood mayor

Johnny (Irani, Sugar Ray Leonard and Ham Hamlin

THE BILLBOARD INTERVIEW
Cmittmudfrom page 56

would find "Weekend In New England" or "I Made It

Through The Rain" or "Looks Like We Made It" or

"Mandy" or "Trying To Get The Feeling Again" or "1 Write

The Songs" to supplement his writing. And the same with

Melissa Manchester: she could write 'Come In From The
Rain" and "Midnight Blue/'
but 1 would fmd "Don't Cry
Out Loud" and "You Should
Hear How She Talks About
You." This tradition continued
with Air Supply to give us plat-

inum or quintuple-platinum
albums.

I started building important

publisher relationships and
writer relationships. I had
more songs than my quota of

two Manilow songs, so it

encouraged me to sign Dionne
Warwick. A song that I would
have normally given to Barry
was "I'll Never Love This Way
Again," and it rebroke her
career. In laci, Barr\' produced
it. So, Dionne won two Gram-
my's with that and "Deja Vu."

and we relaunched another
great career. That was what
attracted Aretha Franklin, who
called me and said she was
looking for a creative partner,

along the lines of what she had been doing with Jerry
Wexler during her landmark career. And, of course, 1 was
dying to do that. So the genesis of this first came out of

Barry and then Dionne and then .Aretha. By the ume Whit-

ney came about, there was a track record with two women
who liad been a part ol her life, namely Dionne Warwick

—

who's her first cousin—and Aretha, who was the lead singer

of her mother's group the Sweet Inspirations, and so, by
the time it came to Whitney, I had key meml)ers of her camp
endorsing me to play a creative role in her life.

What were the challenges you faced early on
at Arista?

They were the challenges for anv new com-
pany: to do it more than once, to keep doing
It and discovering headliners and discovering

artists who would be around for years. When
you really think back on all the artists, when
you look at our 25th anniversary" right now,

we're still working with Aretha, Barry is still

recording with us, the Grateful Dead signed

with us in '78 and. until Jerry's death, were
such a vital part ofour histon,'. -And Palti Smith,

our first rock artist, is still witli us. It's really

about finding long-lasting artists who will have
enduring, important careers. These were not

transient, one-hit records. It was really discov-

ering and nurturing careers and, indeed, that's

what we've done. We've had very lengthy rela-

tionships with these artists, including Carly

Simon and Annie Lennox and the Eur\ thmics.

That's so gratifying when it's like that.

You said at the Grammys that Santana was an
inspiration to younger artists because his sue*

cess shows you can have a long career in

music. Can you expand on that?

I think it's an inspiration lo all artists, young
and established, in a very major way. When
.Aretha hit with "A Rose Is Still A Rose," written

and produced by Laurvn Hill, she came roaring back with

this No. I record that al-so inspired everybody. Itjust shows
that, ifyour unique talent is there and you have great music,

you can have incredibly long careers. It's not typical. It's a

tough business. But it is a beacon of light and a real

resounding call and inspiration to young and established

artists that you can have a long career and come back and
soar. Santana is a phenomenal example of this. It's really

historic. You see what's happening. We're just about 12 mil-

lion certified in America, and we're going to be 6 million

abroad next week, so we'll be 18 million worldwide and it's

still coming in at the rate of 500,000 albums worldwide a

week, so who knows where the end of this will be. It's real-

ly an all-timer.

How did you form Arista Nashville?

I felt—having come out of my Columbia experience with

Johnny Cash, Tammy Wynette and George Jones and their

Dig hit records—I knew Nashville. I had gone down there
every year, participated with Billy

Sherrill in some very big years

—

plus Ray Price and Marty Robbins
and Lynn Anderson, and I knew
you just don't go do that as a token.

For me, it wasn't ju.st "Oh, we'll

open up a company and be in

Nashville." You've got to be ready
for Nashville. So. for nie, the first

agenda was to establish at .Arista

Contemporary the roots ofrock and
pop and urban and then, when 1 felt

that we had momentum, we had
depth, we had artists with longevi-

ty—you know, not just one or two
but a substantial number—then I

was ready to turn my attention to

Arista Nashville.

It was about 11 or 12 years ago.

The timing was right. I knew that

things had become tough for the
white pop artists. So. Where did
great songs go? Nashville has been
traditional in appreciating great
songs at its core. 1 just felt that the

timing would be right, and so. in the

same way that we had a No. I record with the first record
on Arista, with "Mandy." the same thing happened really

with /Man Jackson. He was the first artist we signed. Tim
Dubois found him and arranged for me to meet .Alan Jack-
son to sell him on this new company. After that, I have to say

that Tim and Mike Dungan built Arista Nashville in a way
that fulfilled every expectation of what I wanted it to be.

My wish was that it be a home of singular, distinctive artists

who would also have long-lasting careers. Obviously, with

Alan Jackson and Brooks & Dunn and Diamond Rio and
Pain Tillis we have distinctive long-lasting artists, and now

there's great new blood with Brad Pais-

ley, Phil V'assar and BR549. I'm very
proud of what they've done.

YouVe had some successftil joint ven-
tures at Arista. How did you go into

business with L.A. Reid and Kenny
"Babyiace" Edmonds?
What 1 had been doing for Whitney,

Aretha and Dionne was very valuable

over the years, but about 1 1 years ago
1 sensed R&B was changing and that it

was becoming difficult to just go to pro-

fessional songwriters and do tradition-

al mainstream R&B. The important
new forces were the self-contained
writer-producer teams. You couldn't

any longerjust go to publishers. So, the

first ones 1 went to were L.A. and Baby-

face, to produce three or lour cuts for

Whitney's "I'm Your Baby Tonight"
album. The "I'm Your Baby Tonight"
single was to become the first No. I pop
hit that L.A. and Babyface ever haci.

They had, at that time, about 19 No. 1

R&rB records; and they had never had
a No. 1 pop hit. So that is how the rela-

tionship began.
Having spent time with them in that

relationship, they said they wanted to start a new company
by themselves and they would Uke to do it with me. 1 did feel

that they were doing work that supplemented what I was
doing. It was very exciting, antl it was very reminiscent of

what I had done with Kenny Ciamble and Leon Huff at

Columbia. They had said to me, "You know, you sell a lot

of albums. You've had enormous success in the album field

and in the pop mainstream field. We want to marry what we
do with what you do, with Philadelphia International as the

role model." I felt that L.A. and Babyface could very well

C.ontinued on puije 60

Whitjun Houston

DaUas A?/sth?:
Otve is a phenomenon. Every record, producer has part of

Cllve in them.

Orve, you are a phenomenal guy. YouVe done a super job.

We're all proud of you.

(0(0

Cllve, you have phenomenally affected the music business.

Thank you.

Clive has been mare than just a mentor, a business partner,

someone I aspire to be like. He's been a friend in good times

and bad times. I love him as a person and as a man. You're

a godfather, a brother and an uncle all rolled Into one. If it

wasn't for you, I wouldn't be where I am.

r)phnr//h Cnx:
Clive has been an incredible and instrumental part of my
career 25.000 thank-yous for the opportunities you have

blessed me with. Continue kicking butt. You inspire a lot of

people.

Kpnny G .:

Clive has been instrumental [no pun intended) in the suc-

cess that I've had- He took a personal interest in me and

my career from the beginning and literally hand-wrote hun-

dreds of notes to radio programmers all over the country,

encouraging them to play my instrumental music on stations

that had never done so before. His reputation, tenacity and

passion single-handedly opened doors for me that had never

before been opened for an instrumentalist.

Whitnpj/ Hnt/ftnn:
I was 1 9 and scheduled to go on The fy/Ierv Griffin Show"

and sing this song called "Home" from the play "The Wiz." I

remember standing in the wings and Qive talking to fvlerv

about this woman who had the soul and guts of Aretha

Franklin and the clarity and phrasing of Lena Home, and I

thought, "Who is he talking about—is it me?" I turned to my
jmother who wes with me and Mommy said, 'Yes, it's you, lit-

tle girl."

Oive, we've come a long way since that song, it's been 15,

1 6 years now. This song brings back so many memories

—

loving memories that I will never forget you for You have

been my confidant and my father in this industry. You have

guided me through things that I probably would not have

known—if it were not for you. Congratulations on [Arista's]

25th anniversary!

Don Ipnnpr:
It's extremely difficult to sum up in only a few words the role

Clive Davis has played in my life. I learned and absorbed so

much h-om him in the years that we worked together, and

he nurtured my own instinct as to what it takes to be a suc-

cessful music executive. That is, if you do what's best for

the artist, you're doing what's best for your company. Oive

has earned the loyalty of so many of music's most important

and successful artists because he is their advocate, with an

unwavering passion for music. He is first and foremost a

fan and is not afraid to gush with praise when he believes

an artist's work is great. At the same time, he has the

courage to tell an artist when his or her work is not so

great. That type of honesty is an alkoo-rare commodity in

the music business, but it's an asset that has been validated

by Dive's four decades of unparalleled success. It's a great

source of pride for me that 1 worked side-by-side with Clive

Davis and was a member of his team for nearly a decade. I

offer to Clive and everyone at Arista my most heartfelt con-

gratulations on the occasion of Arista's 25th anniversary.
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Which in the music industry means it's time to tell everyone you're 18 and Join a boy band.

Congratulations to Clive Davis and Arista Records for 25 years of staying true to yourself

and the incredible music of your artists.

M
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THE BILLBOARD INTERVIEW
Cmitlimr/I from fNii^f 5.S'

iiihcril llic niitnllf of wlial (>anil>l(- and I liifl had dmic willi

Philadelphia International ibr me at (Columbia. So, rooted

in that model, we formed LaFace Records.

What's the appeal of the joint venture? You've done others,

too, notably with PufTy Combs.
ll someiinr tan do something

unique and special, especially ii

it's an area you're nol as good in

or not as versed in. you can learn

from each other. At the time. L.A.

and Babyface were really Into

blue-collar working-class music,

R&B -oriented music. I had
worked more extensively in the

urban pop area. We fell that

together we coidd learn and ben-

efil from each other. Of course.

PulTy brought in the street ele-

ment of expertise, far more than

any of us, either myself or L.A. or

Bab\ face had. So it was the same
principle. When I met w ith I'ldfy.

it was iiiuiiediately endorsed by

I..A. and Babyliice. because it was
(e!t that there would be a syner-

gistic benefit to us all. And there

has been widi the success (tl Bad
Boy. I think Arista's been very
helpful to Bad Boy with the main-
stream-[H>p breakthroughs ol Big-

gie and Mase. Puffy and 1

1

2. And
we in turn have benefiied from
getting exposure to their cxpei iise and using that in a way
to associate ourselves with Naughty By Nature, the acqui-

sition of Profile. l\\ Quik and Q Tip. So it's definitely syn-

eixistically helped us all.

How did you find Puffy, or did he find you?
I didn't know of him. I diui't know if he knew of me. Bert

Padell, his ihen-husiness manager, was the one who set up
the meeting, and 1 just met him cold. ^
When we met, he was just a young
man of 21, who had been the artist-

development product manager and
executive assistaiu to .\ndie Harrell

at L'ptown. I was wry- impressed by

the meeting. We connected right

away. His vision for Bad Boy and
what would allec I llie next several

years ofcutting-edge music was vivid.

How have you dealt with the politi-

cal issues surrounding rap music
and the pressure on record compa-
nies concerning it?

Tve never really had to face issues

that perhaps some other companies
had to face, on whether they should

put out an album where the materi-

al was so olleiisive that a decision had
to be made as to whether they could

release it. I think that those issues

that arose—about the police or

women—have not really come up in

the kind of material that Outkast or

Mase or Puffy [have done]. It just has

not come up, so Tve ne\er really had
to deal with it. other than language-

c<mtent warnings, which is certainly

in order.

How did you become involved in humanitarian efforts,

such as AIDS-research funding and the Martell Founda-
tion?

We've been involved so long. The two prime events that

occurred were, first. "
I bat's What Friends Are For." where

all the proceeds from thai all-star record were contributed

to the light agaiinst AIDS. And, indeed, for die first two years

of Amfar's existence the $2.5 millicm to S3 million we con-

tributed was the sustaining force for AinF.AR. In the begin-

ning, that was the lion's share of their budget and ex(>end-

able funds. Then we were asked to come in for GMH(' in

1990. A concert to raise money for GMHC had fallen apart,

and we took it over l()r our 15ih anniversary; plus, we've
always lieen very active on behalf of the T.J. .Martell Foun-
dation. From the beginning, we've housed the Martell Foun-
dation at .Arista; they've had their otfices here. We've always

wanted to be very active and supportive. Wt've been there

IV)r The Caly Of Hope and at different times for various

other very worthwhile causes,

whether it's the Rainforest in

connection with the Grateful
Dead or the "Red Hoi & Blue"
record, we've been involved in

causes lhat need vigilance and
help.

It seems that it has been your
strategy to keep Arista's roster

relatively lean. Why is that?

Vou ii \ to keep lean. \()U try to

make every signing count. So I

don't come with the philosophy
of signing 10 and bragging al)oul

the breaking of one. You try lo

make each signing count, and
you sign when )ou know it's spe-

cial. So I'm very proud of our
success ratio. When you put high

standards for signing each artist

up there, by definition the rosier

becomes tight.

Are there a number of acts that

you expect or hope to sign in a

With Till- AtUst year?
No, 1 never really do it that

way. I could sign no one for six months and then four in a

week. 1 leally don't have quotas.

You believe in the importance of marketing music. Is there

a formula for marketing an act or an album? Does it all

depend on the hit song?
.\ marketing plan must be tailor-made for the artist. For

vears. in the marketing of Sarah McLachlan we just built

slowly, by design. \Ve never
had a hit single. We just wail-

ed for her magic lo be seen by
audiences. F,ach time she per-

formed, the audience dou-
bled and then tripled, and the

second alluim doubled the
sales of ihe first album. L lti-

mately. by the third albiuii. we
did have a hit. There are
times with a pop artist when
it does lx)il down lo whether
you have a hit or you don't.

You can market from now
until d<H)msday, but you bel-

ter have a hit record; you're

just not going lo sell albums
with a pop artist without a hit.

In the rock area, there used
to be many more opportuni-

ties [o break artists out of
touring. Thai's much more
difficult now. Ibday, on the

other hand, you do have
MTV and VH-I and BF.T
and The Box to help you
break artists that miglit nol

otherwise be broken from
radio. Wf>rd-()f-mouth street

marketing tcxlav is so important in the rap community, in

the cutting-edge area.

We have not had a big hit single in the traditional sense

with Angie Stone, but she's up to 000,000-700.000 albums.

So everything is reaJly diflerent. depending on the artist.

The best thing is to stoke word-ol-moulli; wlien you can do
lhat, it's something special. It's helped us greatly on the

Santana album to reach these milestone peaks.

How has the Internet changed the way you do business?

From an awareness point of view, from a marketing point

(limliiiuffi nil fxifT,' 1 10

Oive Davis is a mentor of mine. I was trying for years to get

Into the industry. Qive was the first executive to point out my
strengths and weaknesses. I went back to the drawing

board. When I came to him the next time, he said. "Now
you've got it!" and the next thing I knew. I had a record out;

The Boy Is Mine." I have Clive to thank for that.

B/Jfy Joe/:
Clive has initiated the start of what has been a wonderful

career and a great life. He has my eternal gratitude.

I'llton John:
There's never been a record man like you. There probably

never will be again.

It has been the most emotional and inspiring experience of

my life working with Qive, and I hope it goes on and on and

on.

Ari/Mardm:
Oive is a dynamo. I'm so proud to have worked with him. I'll

always remember the great records we made together.

Monica:
When I was 1 3 years old, Clive gave me the opportunit7 to

become the woman I wanted to be and accomplish the

things I wanted to. He was never stingy with knowledge. He
taught me a lot and helped me to experience a lot.

When we started out. we were raw. Clive put us in the

kitchen, cooked us up and put us out in the industry. And.

we've sold a lot of records.

I'm deeply grateful to Clive. He believed in our music and our

mission and vision. But most of all. he stuck out his neck for

us. He believed we could touch all of the generations. I offer

my heartfelt gratitude.

give Clrve thanks for taking a chance on a young kid from

the South and changing my life.

Diofuie Warwick:
I don't know what it is about him, but Clive Davis has the

facility to turn the executive hat around and become John

Doe—capable of hearing songs in a way nobody else hears

t^iem. Even if he doesn't agree with you, he has the ability to

bend and say "let's give it a try." I'm very proud to know him.

and to be able to call him a friend. The industry, by and

large, is better for having Clive Davis in it.

^ider:
Twenty-five years of incredible music! I can only say that, in

my life, there are only a few people I can say sincerely have

been consistently great in heart and spirit and in making

sure artists get the very best. You are very close to the top

of that list.

Quotes compiled by Debbie Calante Block
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Attentive

Management
TendsTbAn
Artist-Centiic

Environment
niv lit Ai ista Rftduls t an a ( lit lit- like "Lcl's do

M
I
lunch" turn into a miilii-plaliniim rralily for a

m f seeminfrly endless succession ol albums. Yet it liap-

/ pens every week at a luncheon held by Arista

\„,X Records presideni Olive Davis and high-level exec-

utives (bar include senior VP. worldwide, Tom (Corson,

senior of creative services Ken Levy and senior VP, sales,

Jordan Katz.

"At ihe luncheons, Clive scrutinizes every sinule record

we have that week." says Levy, who has been with the lalx'l

for If) years. "He asks ir we're doing all we can tlo. if iliere's

anything we're missing and what the next step siiould be.

Every record is put under a microscope. "He makes a

tremendous amount
of suggestions, send-
ing us notes during
the week," says Katz.

"It's a constant atten-

tion to his artists that

always pays olV."

This constant atten-

tion has been provid-

ed by a parade of
innovative and savvy

executives, many who
still attend those lun-

cheons with Clive
Davis and some who
have gone off to

spread Arista's suc-
cessful mindset else-

where. "A lot of it has

to do with respect," Smun \ l\ wmldwuif. Tnin Cnnini

Levy says. "I've been
blessed to work with a lot of (|ualily people wlu)"ve come
through these doors, such as Don lenner and Roy Loit.

Olive has created and fostered an atmosphere of mutual
resptxt. so when new people come to Arist;i, they respect

what we've accomplished and we respect what they bring
to the company."
Corson, who has lieen with Arista for a little over six

months, immediately picked up on team Arista's modus
operandi. "1 he culture that exists here is a unique tme, in

the sense that (Hive has created an artist-centric environ-

ment where each release is given tender loving care, from
A&R to marketing," lie says. "You can feel proud when you
put that kind of attention to detail. Arista has a long tradi-

tion based on an artist-driven mentality. We take great care

with every release and artist that comes out. With strong

direction from (Jive on down, we create an extremely
focused strategy for every record that comes to the mar-
ketplace."

The teamwork involved in their efforts has produced a

litany of hits. "As Clive would tell you. it all starts w ith the

song," (Corson says. "1 he A&R'ing and the collaborations

on the record creates the magic in the songs. We have ihc

ability to use (Uir vision to take it beyond certain built-in

audiences and formats. From a marketing standpoint.

(Jive's vision ininslales the artist's message to reach difii?r-

Ctmlinued on fxif^r Hf2

VP/GM CWlf

Acceleratirw the
momentum

BYJEFF SILBERMAN

rharles Goldstuck had already spent a decade
in the music business, starting with Warner-
(Jiappell Music in 1989, then going to (Capitol

Records in 1993. when he joined Arista Rwords
as executive VIVCM in early 1998. Yet he knew

almost immediately that Arista did business in a consider-
ably diflerent way.

"There were two priniai y distinctions." he says. "Firstly,

Arista's rosier was a more broad-based roster, covering a

variety of genres." he says. "On top of Arista's mainstream
successes, it had a country-music division in Nashville and
two ver)' successful joint ventures with LaFace and Bad Boy.

Arista also had a vibrant urban division

itself, so this was a full-service, inte-

grated label. Secondly, Arista, was vir-

tually an independent company, (-live's

entrepreneurial spirit results in his

learn treating this company as they
would if it weic their own nusiness.

There is an enormous sense of pride
in how employees view Arista."

ANNUAL TOP 30
C'oldstuck cites Davis' unswerving

attention to detail as the significant rea-

s()n Arista has been so consistently suc-

cessful lor so long. "Arista and its joinl-

\enture labels all possess a very strong

belief in only signing quality artists."

he says. "We have a very small roster

in comparison to the other major
labels, even when you add in the ros-

ters of LaFace and Bad Boy. Our
release schedule over the last three
years very rarely exceeded 30 releases a year.

"It all starts at the top with Clive." (>oldstuck continues.

"Kven single release, be it tm Arista or an associated label,

is important to him, and to every executive and employee
here. We pay fidl attention to getting the most out of ever\-

project. We make sure that \M^ stone is left tuitin ned in the

process of an artist's development, and that is key. This has
fx'en Clive's philosopbv, whi( h has permeated this org^ini-

zation for 25 years. That kind of consistent leadership cre-

ates an environment that's a key ingredient to long-term
success."

This kind of non-stop artist support doesn't come cheap-
ly, but it's a price .Arista has been willing to pay—and a

mindset that has paid olf handsomely, "When you look at

the process of artist development and launching costs in

marketing and promotion at the highest level, there's not a

label in this business that can take any of the the existing

cliannels for granted." Goldstuck says. "Look at the sales

environment. The cost of cooperative programs has virtu-

ally doubled in the past five years. It costs twice as much to

get records well-positioned in front of the consumer. Video
and other costs have also escalated. 1-abels have to find new
ways to more effectively market and promote, or it'll be dif-

ficult to be efficient.

"At /Vrista, we look at each project and determine the most
effective album launch, and then liow to continue w<»rking

the project to slay in the game for a lengthy period of time-
he adds.

FOCUS ON STRENGTHS
"Nurturing resources can work when you focus very care-

fully on the strengths of each project." Goldstuck contin-

ues. " The Internet has become an important new avenue in

giving us the ability to communicate dirccdy with consumers
and have them experience music directly as opposed to

exposure in the blanket fashion of 'I V and print advertis-

ing, radio and MT\'. We've worked very hard to be more
eflective in this arena from a marketing standpoint. This

allows us to reach consmners in a more cosiH'ffective and
direct way."

The residt of their eflbris: "Arista has always been a veiy

successfid company; however sales have really exploded
over the last two years," (ioldstuck states. "This company is

developing gold, platiniun and multi-piatinum sales rates

that fai surpass the typical standards. (Jur artist-develop-

ment process is very healthy an<l real-

ly paid off in helping develop a pow-
eriul roster. There is Santana, who's
heading toward 25 million in sales

worldwide; Whitney Houston's 'My
Love Is Your Love' is at 10 million
worldwide; Sarah McLachlan has sold

over 10 million albums in the last two
years; and Kenny (i has done b mil-

lion in the last two years.

"We've also broken a lot of new
artists: Deborah (aix has gone plat-

inum, Monica has sold double-
platinum, both Next and LFO have
reached platinum, and vVngie Stone is

hi'ading there. That makes for a very-

strong roster {)f established stars and
promising new artists."

SANTANA: RADIO LISTENED
When asked lo cite his favorite suc-

cess stories of recent times. (H)ldstuck

inunediately responds. "How can I not mention (^arUM Sim-

lana? When (^live signed Carlos and executive-prodneed
the album, we all ihouglu it was sptxtacular and would bt-

successful, but no one (Ireanicd that it could do 20 million

worldwide and counting. The magnitude of his success has
l>een the most pleaisant surprise.

" lb be honest, ratho didn't fully understand what we had
here, either, but the more they played 'Smooth' and the

more reactive the single became, the barriers quickly fell

down."

RECONNECTING WHITNEY
The other major success of late is Whitney Houston, who

had to reclaim her unparalleled statme after a long layoff.

" This was Whitney's first studio album in almost eight

years," (K)ldstuck says. "We weren't sure who her audience
was going to be. So Clive worked with Whitney and various

Ijroducers, ver>' much in the manner of Ins work with t^ar-

os. We felt it was a groundbreaking album, but we had to

convince the consumer It was a challenge to reconnect to

her audience. 'Heartbreak Hotel' put Whitney back on the

map in terms of her performing from a studio-album per-

spective as opposed to a soundtrack perspective. Now, 18

months later, the album is still scanning very strongly, and
we re at million in the U.S., on top of the 7 million inter-

nationally."

(>harles (joldstuck is one of a handful of key executives

who have accelerated the phenomenal niomenlum ofArista
records. The lM>ttom line to this 25-year phenomenon goes

back to the man who started it all: "Clive Davis creates an
environment where serious executives llourish." he says.
" There's such a richness in terms of the creative process

here, while the commercial process is not s;icrificed." B
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had an

for hits

,

-Aretha Franklin

Kudos to Clive Davis and Arista Records.

We salute your enormous contribution to American

music. . .25 years of great artists, hits heard 'round

the world. . .and that ear that keeps 'em coming.

V\ARNER MUSIC GROUP
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Internati o n a 1 Intrigue

GeoTQe Levendis & Co.

Worn To Create Buzz Abroad

VP, intemaiioml, C

Lextendis

BY DYLAN SIEGLER

rhe changes technology has
brought to the record indus-

(ry since the birth of Arista

Records in the mid-"70s are

innumerable and the benefits

arc abundant. But for those who work
in international marketing, the
advances in telecommunications—fax,

e-mail, the Internet and more—have
radically changed how they do busi-

ness.

George Levendis, VP, international,

for Arista Records in New York and a

seven-year veteran of the BMG family,

has technology to thank for the
increased role of the international
department in the careers of every artist

on Arista's roster.

"In the past, international marketing was looked at as sec-

ondary," says Levendis, who came to Arista's New York
office after posts at Arista U.K. and BMG Greece, where he
was managing director. But the ease with which Levendis
can now work with his BMG colleagues worldwide helps

convince U.S. artists of the importance—and the payoff—
of a global presence.

"Arista today recognizes the true value ofthe global mar-
ketplace, and that comes from
the top. Clive [Davis] and the

team at the lop look at inter-

national as important, and then

it feeds through," says Lev-
endis. "We do battle some-
times, but it's an education
process. Fortunately, at Arista,

enough people have seen
Kenny G's tremendous success

around the world. When you
see what can be done interna-

tionally," he says, "it becomes
harder to reconcile crossing

Japan, Australia or Mexico on
the tour calendar."

WORLDWIDE CAPITAL-
IZATION
Kenny G ranks high on

Arista's roster of international

best-sellers. Another strong
example. Whitney Houston,
has total international sales of more than 50 million, high-

lighted by "The Bodyguard," which has sold more than 20
million.

When he began his international role at Arista in New
York, Levendis objective sounded simple: "Arista has always

delivered the artists and the music, year in, year out," he
says. "The task for me was to take the wonderful repertoire

and capitalize on it on a worldwide basis."

Since Arista markets its artists so intensively in the U.S.,

one of the challenges facing Levendis was to obtain the time

and resources necessary to create an effective marketing
campaign for each artist internationally. That comes from
building relationships with his colleagues in the U.S. com-
pany and elsewhere.

So how does Arisu create an international buzz?
The process depends on an artist's level of development,

from baby band to superstar. Consider the case of teenage
blues phenomenon Shannon Curfman, for whom Arista is

currenUy creating an international base. For Curfman, says

forge

Pink

Levendis, the company set tour and press dates

in Canada, and then moved to theJapanese mar-
ket. Communication with marketing executives in

international territories is essential and takes place

through daily e-mails and phone calls, as well as

through quarterly conventions, general artist

meetings and less formal meetings at launch
events for other artists.

"We arc communicating continuously, " stresses

Levendis, who adds that Clive Davis is very
involved in the international strategy for Arista

artists.

In some cases, an international BMG label may
say, "No, right now this is not for me," says Lev-

endis. "And we'll focus on the territories where it's

appropriate." For example, he notes that, for

LaFace artist Pink. .Arista's Latin department felt

it was necessar) to break the artist in the U.S. first. "So right

now we're working the album in just Asia and the U.S.,"

which he acknowledges is no small feat. The company has
identified both Curfman and Pink as artists who will bene-
fit most by a slow build, "in territories that have the poten-

tial to ignite fires."

Superstar artists can be more challenging, says Levendis,

"because everyone needs everything." Each territory must
be handled strategically, often requiring more than one ver-

sion of an album, bonus tracks, dif-

ferent album art and separate singles

and radio promotion. Not to men-
tion the challenge of scheduling
tours, interviews and increasingly

important television specials in inter-

national regions.

"With a project like a Whitney
Houston greatest-hits album, it's a

global plan," says Levendis. Inter-

national will listen to what the U.S.
company is doing first, and "try to

follow their plan as much as we can."

In a recent instance, most of
Europe hummed along to Houston's
"It's Not Right (But It's Okay)" while

"Heartbreak Hotel" simultaneously

went to No. 1 in France. "It depends
on the marketplace," allows Lev-
endis. "Some territories are particu-

larly different enough that you make
exceptions." International marketing
executives must be flexible, he says.

It's impossible to ignore Arisu's latest international mar-
keting coup: C^arlos Santana. Sweeping the Grammy Awards
almost pales in comparison to Santana's success worldwide,

and Levendis speaks of the still-unfolding project with
something akin to awe.
"The first part of the Santana project was to focus on the

U.S.," says Levendis. But in the Latin region, he notes, "we
worked a single with Mand, with a separate videoclip just

for the region and a coinciding tour" Levendis notes that

the international marketing of Santana's recent work be^an
three to four months after the U.S. marketing campaign
began. The upshot of the Santana plan has been global

domination.
Santana has topped charts in markets as diverse as Malta,

Iceland, Brazil, the Philippines, Hong Kong, Spain, Portu-

gal, Austria, Germany and the U.K., says Levendis. "For
Arista Intemadonal, Carlos made the right kind of album,
and artists like him have absolutely global appeal—their

own appeal. It's flying."

Street
BYWOLFGANG SPAHR

MUNICH—"Arista is one of the diamonds in the BMG
label'sjewel-case," declares Thomas M. Stein, CEO ofBMG
Entertainment Germany/Swiizerland/Austria/Eastern
Europe.
As BMG's top exenitive in Germany,

Europe's largest market, and the
regional chief of GSA and Eastern
Europe. Stein appreciates Arista's con-

sistent production of artists with inter-

national sales potential. He praises the

ability of Clive Davis and his team to

nurture world-class stars such as Whit-
ney Houston, Carlos Santana, Barr)'

Manilow, Patti Smith, TLC, Toni Brax-

ton and Puff Daddy.
But Stein is equally enthusiastic

about Arista's long history of reaping
success in the American market with

Cierman productions such as Snap, No
Mercy, Real McCoy, Haddaway and LFO.

Arista artists from the U.S. have enjoyed outstanding suc-

cess in Germany. Whitney Houston, for example, sold more
than 1.7 million copies of the "Bodyguard" soundtrack in

Germany in 1992, earning three platinum awards. The
album "My Love Is Your Love" sold 670,000 copies in

November of 1 998 and is also surpassing the platinum mark
here. Her German tour in the summer and autumn of 1999
sold out in 17 different cities.

SUPERNATURAL SALES
Since June of 1999, Santana has sold over 800,000 units

of the album "Supernatural" in Germany. Stein reports that

the Santana tour scheduled for May and June ofthis year has

already sold out. LLC has also scored a triumph, selling

more than 250,000 copies of "Fanmail," while Puff Daddy
has surpassed sales of 200.000 with his 'Torever" album.

In the past, smash hits from Barry Manilow, Aretha
Franklin and Dionne Warwick ensured that Arista featured

prominently in the German charts.

CEO, BMG
Entertainment (GSA/

Eastern Europe),

Thomas Stein

Snap

Many leading German acts, meanwhile, owe their U.S.

breakthrough to Arista. One example is the dance aa Snap],

whose album "World Power" (1990) topped the million-unit

mark, while "The Madman's Return" moved a half-million

units two years later.

LYTE AND FUNKIE
Among the success stories for German artists written by

Arista in the U.S. are LFO*s "Lyte Funkie Ones" (1999),
Continued on page 66
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GERMANY'S TWO-WAYSTREET
('.otitimifd frim jxi^e 64

whitli has soUi 1 .-4 million topics. No Mercy's eponymous-
ly titled albiiin (

1

9*.H)), which sold half a million copies, and
Real MKloy's "AnoiluT Ni^ht" (1995). which moved 1.5 mil-

lion units, and the debut album, '(iirl Vou Know It's True."

from Milli Vanilli. w hich sold more than 6 million copies

Among the success storiesfor German artists

written by Arista in the U.S. are LFO's "Lyte

Funkie Ones" (iggg), which has sold 1.4

million copies, No Mercy's eponymously titled

album (1996), which sold halfa million

copies, and Real McCoy, s ^Another Night"

(1995)9 yohich moved I.5 million units.

(before the late producer producer Frank Farian revealed

the duo, Rob Pilatus and Fabrice Morvan, had not sunj; on
the .studio recording).

In the (iernian music industry. Arista is repeatedly
referred to as the ultimate prof)f that German productions
are quite capable {)1 gelling to the lop in du* U.S., as long

as the framework of AitR, marketing and promotion is in

place. B

Thee VK. And Central Europe:
Strong Musical Territory

BY THOM DUFFY

LONDON—Clive Davis is

known for his hands-on role in

developing artists for Arista
Rec(»rds. But when it ciimes to die

international marketing of .Arista

repertoire through BMCi's global

aliiliates, Davis knows when to let

go a bit. It's simply a matter of
trust.

"That's exactly the word that

(;live and I used together the
other day when we were talking

about the [F.uropean] track listings

on the upcoming Whitney Hous-
ton greatest-hits album." savs

Richard (>riffitlis, diairman ol

B.MC; I. .K. and Ireland and exec-

utive VT of Central Europe. "I

asked him to trust us tm this, and
he went to his people and said. "We're going to trust them."
It's based on tlie fact thai we've gained that trust and con-

Bflh Orion

lidence."

(•rifliths reli^Ts, for example, to Davis' approval
last year of the release of Houston's song "It's

Not Right. But It's Okay" as a single in Europe.
"It was definitely nol on the radai' in America at

the lime." says (iriffiths. "They completely
accepted our reasoning, which turned out to be
.spot on. And, of course, the single and album
["My Love Is Your Love"] has been a huge sell-

er for us last year and this year."

From the BM(1 otlices overlooking the Tliames
River in London's Fulham neighborhood. Grif-

fiths oilers a unique perspective of the relation-

ship between .Vrista Records in the U.S. and its

1 international partners. Griffiths took his present

J post in 1998 alter nearly foiu- years as president

of Epic Records U.S. He's responsible for BMC*
in the U.K., which is the only countr)' other than
the U.S. where Arista exists asacomplrir. stand*

alone company, under managing director (ied Doherly.
(.onliiillt'ii nil fxiii^ 102
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One ofthe more strikingfeatures ofArista'sfirst quarter century is the breadth of its musical accomplishments,

fniinrl nrrmi -thp-hnnrti tiirrctt, Pitnhli^hing ijignifirnnf nrfiVt niiir n imAe nrrny of

g

pop
BY TERRY BARNES

_ yhen (Hive Uavis left Columbia and made
^ J / plans for his own lahi-l. In- didn'l have pop
1 /u / music in mind. He'd atmc to power in tlie

%g \/ lale '60s when KM stations avoided the music
r r of (he F.siablishmt-ni (single "hits") in tavor

ofthe undei-ground (album "tracks"). But not lor long. By
the mid-'70s. FM radio was the Kstablishnient and needed
ratings to survive. Tlie days ol thc rrce-form playlisi were
over.

(^live Davis hadn t predicted such a change in radio, or

thai the talent pool he discovered at the 1967 Monterey
Pop Festival would evajioraie inln a haze of" heavy metal.

That wasn't his thing, noi was disco. What was left? Pop
music.it was song-driven, and Davis had a feel lor songs.

He knew how to etlil a single

like a jeweler < tilling a dia-

mond, slicing away the soot to

uncover a flash of brilliance.

By painstakingly niaiclnng
great voices to compatible
songs, he felt he could put
fbo(i on the lat>le.

In 1974, Davis became a

consultant to Columbia Pic-

tures in (heir phasing out of
the Bell Records imprint.
Columbia Pictures was to con-

tribute $10 million to the new
partnership with Davis, plus

any artist that Davis wanted to

sign from the Bell Records ros-

ter. But most of the Bell artists

would be cut. Barry Manilow
was nervous about his career.

"He would have gladly
dropped me too, because he didn't like my first album,"
Manilow wrote in his bot)k "Sweet Life." "But two things

slopped him: I was in the middle of making my second
album and had already spent money on it. .Vnd everyone
in the company believed in me."

MANILOW*S NEW SPIRITS
Davis reassured Manilow that he would be part of the new-

family. But when the new boss heard the singer's proposed
second album, he phoned Manilow to say that the album
could use some hit songs. Davis suggested a song called

"Brandy"
"It was a strange phone call, and I didn't know exactly

how to respond, because I was supposed to be the song-

writer," Manilow wrote. "Yet here was the president f>f my
record company, whose support I needed, saying I should

sing another songwriter's song."

Manilow and producer Ron Dante politely agreed to

record the song. They copied the uptempo version rec()rd-

ed by the songwriters. When Davis showed up at the ses-

sion, he hated it. When they slowed it to a ballad, he ioved

it. To avoid confusion with the Looking Glass" "Brandy
(You're A Fine Girl)," the song was renamed "Mandy." On
Jan. 18, 1975. it became the first No. I hit for Barry
Manilow and for Arista Recttrds. Suddenly, Manilow was on
his way to becoming the No. I adult contemporary* artist of

the century.

BLUE AND GOLD
Arista was on a roil. Melissa Manchester, one of three Bell

acts Davis retained for Arista, found her new album last

SaniA McLarhlati

approaching the top 10, backed by her \o. fi single hit.

"Midnight Blue." Her next nine albums brought Man-
chester a Granmiy for her top-') single, "You Should Hear
How She I'alks .\b(tut Vou." and a second gold album.
The rustle ol numey at Aristii caught the industiVs atten-

tit»n. In 1 979. after a dry spell with Warner Bros., the great

Dionne Warwick made her move to .Xi ista. Davis introduced

her lo Manilow. His masterful production of "I'll Never
Love This Way" brought WarwicL back to the lop 1 0 for the
first time in a decade.

.Aiista worked magic on the careers ofolder women. The
label gave .Aielha Franklin the second No. I pop hit of her
career

—
"I Knew \'ou Were Waiting (For Me)"— 19 years

after her first No. I hit, "Respect." Dionne Warwick
reached No. I on the Hot 100 for the sec-

oiul lime, with "That's What Friends Are
For" .And Carly Simon, whojoined Arista

in 1986. won an Academy Award for "Let

The River Run" from the film "Working
C>ii 1" and has sold an astonishing
b.000.000 units worldwide.

'80S LADIES
Arista entered the '80s with a string of

seven consecutive top-5 singles and five

platinum-plus albums from Australian
duo Air Supply. However, the "80s

belonged to the ladies.

"With Whitney Houston, I not only

signed her, but, with her. I picked ever)

song and ever) producer. Tliat's the dif-

ference with me now," Davis lold a writer

""Working with people like Whitney and
Dionne Warwick and .Vretha Franklin, I

am ver)' much on the creative firing line.

I am no longer just a signer." The Houston/Davis partner-

ship made history. She was the first female artist lo have an
album debut at No. 1 , the first artist with seven consecutive

No. I singles, the first to remain at No. 1 for 14 weeks, and
she has tied Madonna as the female soloist with the most
No. I pop hits.

Arista's '80s ladies were paving the way for a whole new
breed of fiemale musicians. In 1987, Taylor Dayne intro-

duced die first of.seven top- 1 0 singles, "Tell It To My I lean,"

and three years later reached No. I with "Love VVill Lead
You Back." In 1988, F-xpose's "Seasons Change" reached
No. I and marked the first time that any gi oup had pulled

four top- 10 singles from a debul album. By 1990, the for-

mer dance-pop trio had a double-platinum album.
Canadian singer/songwriter Sarah McLachlan debuted

quietly in 1989. But, within a decade, she had master-
minded and headlined three all-fein;Ue Lilith lours and sold

12 iiiillioii units worldwide, including her six-times-plat-

inniii album, "Surfacing."

In 1990, Lisa Stansfield jump-started her career with the

platinum single "M] Around I'he World," which ignited a

plaiinvirn debul album. 1990 was also the year of the male-
female dance duo Snap, who scored a platinum single and
gold album with "World Power." In 1991. British trio KLF
scored a gt)ld album with'The While Room."

In 1993, Arista pumped its power into .Ace Of Base, a

Swedish group with a winning combination of Europop syn-

thesizer music and reggae beats. "All That She Wants"
became the Hot lOO's second-biggest hit of the year. The
group's second single, "The Sign," did even better, becom-

Cnnthiufii on fm^e 74

r&b
BY DAVID NATHAN

Exeaihvr VI'. ItUuk mmu.
Ijoml Hidetumr

_ y hile Arista can claim to have consistently Ijeen

\ A / ^ black music label for the last few

I / years, the company's roots in the world of

1/ \/ R&B go back to its very inception. Over Iwo-

r r aiid-a-half decades. Arista's roster has includ-

ed many of the greatest artists in the multi-faceted genre
known as contemporary black music. /Mthough most indus-

tr) insiders are familiar with the legacy of hit records cre-

ated by such superstars as Whitney Houston. Aretha
Franklin. Dionne Warw ick. I LC, Ibni Braxton, Usher and
PuH Daddy among others, you may lie surprised to learn

that Arista's ranks have, al one time or another, included
the likes of Motown legends Martha Reeves, Eddie
Kendricks and The Four Tops, classic soul men Bobby
Womack and Garnet Mimms, jazz-fusion drummer Harvey
Mason and saxman Gar)' Bartz. funk bands The Ohio Play-

ers and Mandrill, former P-Funk meml)er Bernie Worrell,

Southern soul sister Shirley Brown and sweet-soul group
the Delfonics.

When Clive Davis inas-

lerminded the iransf'orma-

lion from Bell Records lo

.Arista, he inherited a c()u-

ple of black-music stal-

warts, Lou Rawls and llie

Fifth Dimension. "I hrough
a deal with Philly Ciroove
Records, disco darlings
First Choice's album " I'he

Pla) er" was an early Arista-

distributed hit, but imme-
diately after taking the
helm of the new label.

Davis began lo buil<l a sig-

nificant black-music roster

at Arista with (he signifi-

cant signing of poet,
singer/songwriter tiil Scott-Heron, whose social commen-
tary was both relevant and insightful. In fact, Arista's first

top-40 pop hil album by a black music artist came frcmi

Scott-Heron, with the 1975 release "The First Minute OfA
New Day," the first of eight albums he made with Arista.

TOP-40 RAYDIO
Other early additions to Arista included Reeves, 'lamiko

Jones. Jell Perry and General Johnson, fonnerly lead singer

with early '70s hitmakers (Chairmen Of The Board. The
label's first major crossover success came in 1 977 with Ray-
dio, fronted by Ray Parker Jr., who would later enjoy a

string of hits as a solo artist at Arista from 1 982-8.5. 'I'he six-

man outfit stormed up the charts with tunes like "Jack And
Jill" while I^arker had a No. 1 pop and R&B hit in 1984 with

"Ghostbusters."

Ari.sia began distributing Buddah Records in 1976 and
relea.sed albums by (iladys Knight, Norman (Connors, Phyl-

lis Hyman and Michael Henderson among others. When
Buddah folded, Connors and Hyman joined the Ari.sta ros-

ter in 1978: llyman made a quartet ofalbums for the label,

establishing a loyal and solid following for herself in the

process. A year later, tlirough a distribution deal with Dave
Grusin and Dave Rosen's fledgling GRP label, Angela Bofill

an<I Tom Browne became associated with Arista; both artists

would go on to record for Aiista itself, with Bofill releasing

five albums from 1981-85 and Browne hitting No. I with

"Funkin' For Jamait a."

In 1979, with disco still enjoying considerable success.

Arista signed New York quartet GQ and was immediately
rewarded with a quintet of R&B hits including "Disco
Nights" and "I Do Love You." The same year. Davis was
responsible for literally rejuvenating the recording career of
solid "fiOs hitmaker Dionne Warwick. The pair was reward-
ed with Warwick's first platinum album and two Grammy
Awards (for "I'll Never Love This Way Again" and "Deja

CatUintwd on pa^e 72
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p
crhaps more than any other record com-
pany in reteiil memory. Arista Records
can juslitiahiv daim lo havr Iktu home lo

many ol die woi Id s mnsi successlul divas.

The term itseli inay have become some-
wlial overplayed, but tlie list o( just a few ol'the

great female vocalists whose names
have graced Arista's roster leaves one
in little doubt that C Jive Davis has more
than a pendiani lor knowing a bona
fide, certified diva w hen lie hears one.

Since its inception. Arista's roster has

included, chroiuilo^ic alh. su( h illus-

trious ladies as Melissa Manchestei.

I'alli Smith, Jennifer Warnes. Phyllis

Myman, Angela Uofill, Dionne War-
wick, Aretha Tranklin. Wiiilnev Hous-
ton, (^arly Sinum. lavlor Davne. Lisa

Slansfield, Jenniler Mollida), .\nnie I.eruutx. Sarah M< I.ach-

lan, Deborah (-ox, Monica and Anj^ie Stone. In the '9()s.

joint ventines with LaKace and Bad Bo) have brought a

new crop of divas-in-training to the Arista Ibid, notably Toiii

Bfaxlon. TI.(; and Faith Kvans.

Arista's ongoing commitmenl to presenting the music of

key lemale artists has had more lelevance than ever dur-

ing the last lew years. In 1999, (he (ompany t eleased "L Iti-

mate Divas." a 17-track compilation that ntrt only included

artists associated with Arista such as Franklin. Warwick.
Moiislon. Braxton and l.ennox but also leatuicd legendary

figures like Billie Holiday. Lena I loi ne. Dinah Washingtf^in.

Sarah Vaughan and Klla Fit/geiald aIongsi<le coiuempo-
rary icons Chaka Khan, Fina Furner. Fatti l.aBelle. (iladys

Knight. Diana Ross and Mar\ ). Bligi-.

WE VIVAS
Is Still A Rose." Says Davis, "Aretha's voice is indeed

a natm al treasine. Vou just know that, hundreds of

\ears from now, people will still be listening to her

and marveling ai '
I he Queen Of Soul.'"

BY DAVID NATHAN

liriha hunkint Diinnif Wam'uk

FAMOUS EARS
I he label, mule Davis' tutelage, has playetl moie i

passing role in the intluence wtimen liave had on the world
of music on a global basis. Not only has Davis used his

lamoiis "ears" to bring new female artists to the attention of
the inusic-bnying public: he has been responsible Ibr the

rejuvenation ol the recording careers of such legends as

one of the original 'bOs crossover artists, Dionne Warwick
(with the label frotn 197H to 1991) and "Queen Of Soul

"

.Aretha Franklin (who joined the roster in 1980). Davis
recalls signing Warwick, the result ol which was a platinum
album and classic lecordings such as "Fll Ne\er Love I his

Way Again," "Dt^ja V'u" and "Thai's What Friends Are For":

"Over the yeai"s, Dionne Warwick certainly defined the tei ni

"urban pop.'" he says. "Her voice fioated in and out of Ivrics

like no otiiei, and \et it could soar as well."

Franklin has tontinued to leinvent herself as a recording

artist duritig her two decades witli Arista via hit albiuns antl

singles like "Freeway of Love. ' "I Knew \ou Were Waiting
(For .Me)." "Willing lb Foigive. " "Jump "lo It" and "A Rose

ELEGANCE AND BEAUTY
While lemale artists have

consistently contribnlefl to

Arista's dominance in the
marketplace, tlie impact of

Whitney Houston has l>cen

unparalleled. With Davis
nurturing and de\eloping
her reciM'ding t areer,

Houston has broken
rec<)rd after record on a

glo!>al basis. I)<miesiic s;iles

alone tin her six albums for

the label have easily toppe<l .'»() tnillion, worldwide sales

have sm passed the iOb-millitm-imit mark, and she recent-

ly received her seventh Cianmu Award. Davis recalls his

initial impressions when signing IHouston to the label:

"Right aftei 1 signed Whitnev. I brought heron Merv Cirif-

fm's nationwide ielevisit)n show and intnKhued her, saying

that, foi the next gcnerati(m, here was a singer who com-
bined the liery gospel of Aretha Fratiklin with both the sul-

try elegance of lyrical phrasing and the beauty of Lena
Florne."

( )l particular significance is the <Iiverse range of women
who have recordeti Ibr .Arista: Lisa Slan.slield and Ainiie

Lennox. Iegendar\ singei/sttngwriter (^arl\ Simon, tormer
Broadway diva jemiiler H<)lliday, poel-turned-rock icon

Paiti Smith, (latiadian ( hanleuses Sarah M( I.achlan and
Deborah (lox. M(mica and most recently, classic-soul star

.Angle Si(HK\ the latest in the long line ofWomen who have
helped make Arista diva-friemlb.
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Vu"). Over her 15 years with ilu- lal)rl, the legendary
songstress retonled 1 1 Arista alhiiins.

In 1080, (resli I'rom his triuni|)h wiih Warwick, Davis
signed another musical legem!. Aretha i'Vaiiklin's illustri-

ous career at Atlantic had inomentarily stalled. With Davis
working hands-on with "The Queen Of Soul." Aretha has
enjoyed consistent pop and R&B success with tunes like

"Freeway Of Love." "I Knew Vou Were Waiting (For Me)."
racking up two platinum and three gold alhums as part of
her fingoing 20-year Arista reign.

Other early '80s additions to Arista's burgeoning black-

l-'ailh Ei^im

music roster include<i ja//-oriented. mulii-etlinic hand
Hiroshima and soul-and-limksters .\verage White Hand; in

198;t, a young singer/songwriter, musician and producer
Kashir(a former member of B.T. Kxpress) l>egan a seven-

year, five-album stint witli the label, achieving additional

prominence when he participated in tlie fust two albums
recorded by one of Arista's cornerstone artists.

'Fhat artist was Whitney Houston. The daughter of gospel
and soul star Cassy and Dionne Warwick's first cousin, the

stunning New Jersey-born vocalist literally took the world
l»y storm, with her debut album selling more than 12 mil-

lion copies in the L'.S. alone. "Signing Whitney was a defin-

ing mcmient." says Lionel Ridenour, executive VP of black

music at Arista. "With (Uive'.s pei-sevrrance, and diligence in

working with the .Arista team at the time. Whitney broke
down barriers ilial allowed a black music artist to go all the

way. to l>ecome a core, mainstream, global artist and to sell

literally millions of ali>ums everywliere. ( Jive brought her
music to tlie world, i ler success laid the groundwork to later

bring about our ass<x:iation with labels like LaFace and Bad
B(»y." Since lier 1984 debut. Houston hassiupassed the 100-

million-unil mark worldwide and had 1 1 No. 1 pop hits,

racking up i;i million album sales in the U.S. alone with

I99'i's "1 Will Always Love Vou."

ABOUT LaFACE
Arista's commitment to black music continued imabated

throughout the 'Hl)s:a 1984 distribution link with |ive

Records brought Bill) Ocean and Wbodini into the Arista

world; the same year, Davis signed Jermaine Jackson, who
stayed with the label for six years, cnjoving hits with tunes

like "Do What ^bu Do" and "Don't lake It Personal;" while

other .Arista chartmakers included F.xpose. Lisa StansHeld

and Kiara.

"L.A. Reid and Babyface were creating hits for difTerent

lalxrls, an<l (".live was savvy enough to give them a deal in

1989 that resulted in the formation of LaFace Records,"
Cnuthitu'il on fxt^f 74
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comineiilK Ridcnour. The duo had already been suceessf'ul

with hit records b\ Bohb\ Brown. Pebbles, the Whispers
and others: their joint venture with Arista provided the

team with an opportunity to si^n and nurture new talent.

Their initial breaklhiou^li came in 1992 witli three hack-lo-

ba< k multi-plalinum alinims: the soundtrack for

"Boomerang" and ihc debut sets by TI.C and Ttmi Brax-
ton. Siil)sequenily. LaKace has enjoyed major success with

Itniher albums l)y 11.C. Braxlon. Usher. OutKast, Goodie
Mobb, Shanice and Donell Jones.

BAD BOY'S GOOD TIMES
R^irB mainsta\s JclVrey Osborne. Jenniler Ilolliday and

.Atlantic .Starr had i)riet tenures at .\rista in the early '90s,

and, in 1994. Davis ( reaie<l atunher joini-venliire deal with

Sean 'PuliV* Combs* Bad Bo\ F.nteriainnieni. availing Arista

of the talents ol (Iraig Mack. The NoUirioiis B.I.(i.. Mase,
1 12, Total and Faith Kvans. "With Craig and Biggie, we
began breaking new ground at urban radio." comments
Arista's Ridenour. "We had two credible, streel-savvy artists

who we could deli\ er at mainstream R&:B radio and they

helped knocked down the walls for some of today's rap
superstars." In addition to a series of gold and platinum
albums for artists on the roster. Bad Boy enjoyed tremen-
dous success with I'uff Daddv's back-to-back 1997 chart-

toppers, "Can'i Nobody Hold Me Down" and "I'll Be Miss-

ing You," a multi-million selling tribute lo the laie Notorious
B.l.C. featuring C-ombs, Kvans and 1 12.

F.mphasi/ing .Arista's interest in beefing up its own ros-

ter, the label signed ('anadian-born vocalist Deborah Cox
in 1995. scoring a massive pop and RitB hit with her in

1998 with "Nobody's Supposed lb Be Here," the longest-

running No. 1 R&B hit single since the I940's. In 1997,
Next had a platinum debut album, and in I99S, Monica
joined the labt-l following her impressi\e 1995 .\rista-

disiribuled Rowdy Records debut with another muhi-plal-
inum best-selling album. " The Boy Is Mine."

.Arista ended the '90s, its most successful decade in black

music to dale, with hesl-seliing albums by Naughty By
Nature; the critically-acclaimed solo debut by singer/song-

writer Angie Stone; "Rave L'n2 "I he Joy Fantastic," by The
Artist Formerly Kno\vn As Prince in a special distribution

deal between his NPC Rec<>rds and .Arista; and fittingly,

multi-platinum albums by TI.C; and Whitney Houston,
two of the recording acts who have continually detnon-
strated the ever-present involvement and commitment
thai .Arista Records has had to black music from the very
beginning.

POP
(UmUunfd fmm fMi^r 6H

ing the (irst Swedish single to reach No. 1 on Billboard's

year-end chart. In the L'.S. alone. Ace Of Base sold 10 mil-

lion albums.

CASTING DIRECTOR
"I've never seen anyone with an ability to pick hit musiC

to the same degree as Clive Davis," commented Diane War-
ren, writer of more than 100 lop- 10 hits for such artists as

Ace Of Base, Whilne\ Houston, Elton John and Celine
Dion. "He's the only person I can bring a tape I recorded
on my cheap little cassette player to and lie 'gets' it. I

brought him a really bad cassette of a song I wasn't even
sine who should record. He listened and said, ' That's going
to be the biggest hit ever tor Ibni Braxton.' and it was."

What exactly is Clive's gift? "A great sense of casting." says

Warren. "Who else could have gotten a comeback album
from Sanianar His ears have actu;illy gotten better with age."

There's plenty of new evidence to back that up. Teen
quintet Westlife has become the lirst I'.K. act to launch five

No. I singles from a debut album. .And Five, .Arista's other

Biitish teen quintet, has a CS.-certified platinum album,
a gold single and a gold video. In June, platinum-certified

LFO begins a lull summer tour, following their recent out-

ing with Britney Spears. And British singer/songwriter
Dido, "a cross between Sarah Mcl.achlan and Sinead
O'C^onnor," has the lead song on the T\' show "Rt>swell."

With a brand new crop of hits streaming around the
globe. Arista has shown the record business what "band-
width" is all about.
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rock
BY TERRY BARNES

A
Iter six years as

prosidrnl of Co-
lumbia Records,
(ilive Davis knew
he had a gift for

rock 'n' roll. He was confi-

denl that whatever moved
him to sign janis Joplin,
Bruce Springsteen, BItKKi

Sweat And Tears. Chicago,

Johnnv Winter, Billy Joel,

Donovan and Santana to

Oilunihia wonid guidi* hini

at his new label. Arista

Records could be the idti-

inate rock label of ihe cen-

tury. Al least that was the
plan. But album-oriented rock (AOR) radio decayed so

quickly in the '70s that Davis moved lo plan B: survival. He
needetl to develop the same genius for pop and R&B that

be bad lor nx k—and pronlo.

He relied on skills he'd picked up at C^olumhia Records
in the late '60s. "I began editing singles in my oflice." Davis

told joe Smith in (he laitei's record-biz biography "OH The
Record." "I'd bring in one ofColumbia's studio engineers,

and we'd edit out all the extraneous part.s. If die hook to

VolU Si/iilh

the song was not repeated ai the end
' J^K of the record. I'd bring it back by arti-

^H|l ficial means." Davis edited 'Black
^^^L 4| Magic Woman" liir Santana and "Piece

^g^^^^Lj or My Heart" for Joplin. Toward the

^^^^^^^(B late '60s, Colimibia was making a for-

^^^^^T tune on this new kind of rock 'n' roll.

^^^^^^L^ which was played on a new kind ol

radio station: KM. Between 19(55 and
•^^im \ U)fi9, Columbia's share of (he rock-

\ music market jumped from 15*^ to

X, bO' f. largelv due to Davis" influence.

When he left the label in 1973. he dis-

cussed offers from Chris Blackwell at« Island Records and Robert Sligwood
at RSO. But he accepted an oiler of
partnership from Columbia Pictures

and named the label Arista.
"1 found that, after I started Arista, there were very lt!W

American rock groups—other than heavy metal—that were
breaking big." Clive told writer Ted Fox for his book "In ^fhe

<iroo\'e." "Out of economic necessity, I had to see it l had
any other kind of talent to explore. If I continued primari-

ly with a base of AOR artists, we would n<jt have sin'vived

the liolocaust that occurred after 'Saturday Night Fever.'"

Disco was devastating the radio landscape. AOR stations

Congratulations

Clive and Arista

on 25

Creative and

Successful Years!

ToneMakers, Inc.

that had exposed so much new music in the late 'fiOs were
fighting for their lives in the '70s. Tning to salvage what-
ever market share they could and avoid lune-outs al all

costs, stations cut back on new music and flocked to the safe-

ty of classic rock. Left withering on the vine were experi-

mental and innovative new^ sounds—the kind of music
Davis wanted to make, hs survival at stake, .Arista quickly

expanded into pop and R^-B music: song-driven markets
where Davis could make use ofanother talent: his ability to

match songs with singers. It was a skill that transformed
"unhip" acts like Barry Manilow and Air Supply, and R&B
ac(|uisitions like Ray I'-ai ker Jr.. Aretha Franklin and Dionne
Warwick, into the chief breadwinners for Arista's first

decade.

LOW-BUDGET GOLD, NEW WAVE DANCE
rhe first rock act signed to Arista was The Outlaws, who

scored three gold albiuns in Ave years. Arista also flexed

some rock 'n' muscle by acquiring soine of rock's greatest

icoiis. The label gave the Ciralelul Dead their first top- 10

single, "Touch Of Ciray." in 1987. The Dead gave Arista five

gold albums and the double-platinum "In The Dark."
When the Kinks came to .Ai ista, they were in for a siu prise.

With the exception of their 1906 greatest-hits albinn, Ray
Davies and company had never been RI;\A-certified in the

U.S. The wail was over in 1979. when "Low Budget" was
certified gold. Iwo more gold albums followed. Fiu ythmics
co-founder Annie Lennox cho.se .Arista as headquarters Ibr

her solo career. Two albums later, she had exceeded 1 1 mil-

lion units worldwide and collected a Cirammy.
Arista also pursued such avant-garde labels as Stiff and

Ze. enlisted such legendar)' talents as Lou Reed, (>raham
P;irker. A! Stewart and the Alan Parsons Project, and was a

prime mover in New- Wave music. The Thompson Twins
relea.sed three top- 10 hits, incliuling "I I old Me Now," one
of I984's best-sellers. .Arista took on alternative rock with

the (>rash lest Dummies, who released gold and double-

platinum albums. .\ Flock Of Seagulls turned in a gold
album in 1982, the same year that Haircut 100 released its

worldwide smash, "Love Plus One." A year later, Heaven
1 7 released its No. I New Wave dance record, "Let Me Go."

BECAUSE OF PATTI
One of .Arista's greatest contributions lo rock 'n' roll is

women. In the mid- '70s. Davis discovered the unique and
fearless Palti Smith. The week her debut single, "Because
The Night," peaked at No. 13 on (he Hoi 100, the only
other rock 'n' roll women with a chart hit were Heart's Wil-

son sisters. Smith didn't make records for radio program-
mers—not even album covers. Her tattered slip, tangled

hail' and fiu ry armpits on the cover of "Easter" repulsed
many, but her impact on rock music has been enormous.
She laid the groundwork ibr a generation of female rock-

ers who took nnisic more seriously than makeup. For the
first lime, some women were selling as many records as

their male counterparts.

In 1996, British singer/songwriter Beth Orion made her
debut with "Trailer Park," an album since certified gold in

the U.K.. Music critics fell under the spell of this lanky six-

foot "bummed-out angel in the badlands of love" {Detaib

maga/ine) wlio toured the U.S. with Sheryl Crow and
Emmylou Harris.

Last year, an amazing 14-year-oId guitarist named Shan-
non (turfman made her debut. Raised in Fai^o, N.D., Clurf-

man wrote seven of the 1 1 songs on her album, "Loud Gui-

tars. Big Suspicions." which was released locallv before
being picked up and expanded by Arista.

Among .Ai ista's hot new male rock talents is .\ngie Aparo,
an Atlanta-based singer/songwriter who combined forces

with producer Matt Serletic (Matchbox Twenty. F.dwin

McCain). Aparo's labelmate at Melisma'Arista Records Is

Sister 7. an Austin-basetl male quartet, whose debut album,
" The I rip," caught on in 1990.

Making rock "n' roll was the whole idea behind the for-

mation of Arista. .And the rew ards have been greater than
gold records or Gramniys. Some 30 years after Davis signed

Carlos Santana to (>)limibia Records, the artist had been
written ofl'by the industry as a relic. Davis gave Santana
the go-ahead to record a new album for /Vrista and helped
a.ssemble an all-slar casl of artists. The l esult was "Super-

natural." an album that swept up nine (.rammy awards,
including Best Rot k Album, and sold over 17 million units

worldwide. As co-producer, Clive Davis received his own
(Grammy siatuelte. It was a wake-up call for an industry
obsessed by youth: Older is fretjuenily Ijctter.
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country and
nashville

BY DEBORAH EVANS PRICE

NASHVILLK— In llic |);isl decade, several new reeurd
lalx'ls have conu* and j^one a!<>n^ Nashville's tamed Music
Row as ihe coiintry-miisic industry's loriunes have swelled

and waned. However, ihe lahel lhal rapidly rose honi new-

kid on the block to major power amid (hat ttnbulenl cli-

mate has lK*en Arista Nashville.

Ever since the label's launch more than a decade ago. it's

set the standard and become the success slory others have
tried to emulate. Arista Nashville has produced some ol the

industry's core artists, among them Alan Jackson and
Brooks Dunn. The label also diversified over the years to

launch Arista Austin, which spawned such critically

acclaimed acts as Ahra Moore.

PLATONIC IDEALS AND MUSCLE
The vision for the label begiui with Clive Davis, who hired

Nashville veteran Tim DuBois to help build his country
empire. "1 came from the songwriter/producer/artist-
management side," says DuBois. who was running the

Nashville oRice of Fitzgerald-Hartley Management when he Akin jacksuu

Brsi met with Davis in |anuar) 1 989 to disniss starting a lal)el.

"I had in my mind iJie way I wished a record c(}inpany would
work. Ijecause I had been on the other side of the desk. It

was alK>ut kind (if modeling it after the Arista way of doing
things, wiiich was to be very, vcit selective in what you signed

and to hire the very l>esi people you could iiire and build it.

I used to describe it as a few well-thosen shots with a whole
lot of muscle. That's the way we tried to build the company."
DuBois .s;iys Davis was involved in the launch of the fledg-

ling division. "In tlie very early days, he was always there if

there were any questions, he was always theie to mentor, to

support me in things," recalls DuBois, who recently left

Arista for Gaylord Entertainment. "He and Roy Lott Ixjih

were tremendousl) helpful in the early (lays of getting start-

ed. Then, to his credit, after we got up and proved our-

selves, he backed oH and allowed us to nni our own show.

It was a perfect blend of support and autonomy. He was
there when we needed him. and the rest of the time he
ailoweci IIS to use (uir musical inslincis and our knowledge
of the country business."

.Man Jackson was .-Vrista Nashville's debut artist and has

Ix-come one of the most successful acts in the industn. ".\lan

was a wonderful songwriter, first and foremost," DuBois
recalls of signing the (leorgia native, w iio bowed witli the

single "Blue-BI(M>ded Woman" in the lall of 1989. "He had
a very unique way of communicating to his audience. I've

told the story several times of the first A&R meeting, and
how .Alan brought in a brown paper sack full of cassette tapes

and we sat there and went through song after song that I

just loved. It wasn't until the fourth album that we quit doing
songs thai weren't in thai original brown paper bag."

"WORLD" WENT GOLD
Jackson's debut album. "Here In The Real World." went

gold in six months. "What ,\lan really represented was a

fresh new injection of traditional countr) music," says Arista

Nashville senior VP/GM Mike Dungan. "Alan came in lliere,

and he looked like a California surfer, a tall good-looking
guy with long blond hair, but what came out of his mouln
was straight-ahead traditional countn' music sung with rev-

erence and respect. The world just responded right away."

Jackson became Aiista Nashville's first in a long line of suc-

cessful artists. Brooks & Dunn, Diamond Rio and Pam Tillis

all saw their debut singles rise to No. I. In their first eight

years of operation, the label sold nearly (iO million albums.

In its first decade. .Arista Nashville produced 30 gold. 21

platinum, and 13 multi-platinum discs. More than 80 tides

v%'erc released, which garnet ed the company more than 150
major industry honors, including (irammys, GountiA' Music
.Association .Awards, .Academy Of Countr)' Music Awards,
TN N/Music City News Awat ds, and .American Music Awards.

.Among the accolades, Jackson won C^M.A's Entertainer Of
rhe Year in 1995 with Brooks & Dunn taking the honor the

following year, the same year they took home their fifth con-
secutive vocal duo trophy. Diamond Rio has won four CMA
Vocal (>roup of the year awards, and Pam Tillis was the 1 9iM
CMA female vocalist. (In 1994. .Arista Nashville acts won six

of the CMA's 12 major categories.)

".A tremendous part of our success was timing. We were
standing there at the d(x>r when the gates blew open and we
were able conic through," DuBois says. "In the first two
years that we had product, we had -Alan, Brooks & Dunn,
Pam [ Tillis] and Diamond Rio all break through really big.

We had gold or platinum albums on all of them—actually

platinum on three of them and a gold one on Pam. It was
a great way to start a record company. It was a time when
radio was ready for some new fresh faces and fresh talent

and we were lucky enough to have signed some great

singer/writers that were able to rush in and stake out a big

chunk of ground for .Arista. It was like a fair)' tale. Within
three yeai-s we had gone from a zero start to being one of
the top country labels in town."

INDUSTRIOUS STAFF
An incredibly energetic and hard-working staff has also

l>een one of the cornerstones of Aiista's success. In the wake
of DuBois' departure, the label has been headed by Dungan,
a veteran executive who has been with the label since he
assumed the director of sales and marketing post in 1990.

Dungan had spent 10 years as a pop promotion rep for RCA
(he's been with BMG a total of 21 years), then did stints at

BM(> Distribution and .Arista's pop division belore signing

on with Arista Nashville. "I spent a couple of days with Tim
at a convention, then went home and told my w ife, I have

Cotiliiitifd im fHtj^e 80
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Cnnlinui'il from t>*iflf 7S

this strange feeling I'm going lo work with ihis guy.' He
went home and said the same thing about nie, " Dinigan
recalls. "Not um many months later, he called and nllered

me this joh. And I aclualK said "Xo' twice helore I look il.

The third time he. said. "Von can't sa\ no to me wiihtint

coining down here and spending a couple of days and lind-

ing mil what this is all al»>iil and seeing the spirit we have
here.' Out of respect to him. 1 decitled lo come hnl hati no
intention ol taking the job. Within lonr hours. I called my
wife and said, 'I think I'm taking this joh.'"

Hnngan has lo\ed his )ears at .Ai isla. "It's heen the great-

est decision I ever made." he says. " This is the greatest

group of [X'ople I've known and certainly ihe greatest group
of people I'm- evei woi ked wilh. It's iruh a family envi-

ronment and a familv thai together has had a lot ol lun and
a lot of success. People have said on die record tliat '.Arista

has had arguably more impact on this industry in a lO-year

period than any label has had on (his industry in its entire

iiistory' That makes me proud."

MAVERICK METHODS
Durigan and Dullois hoili sa\ great music has been the

ke) f(K us. "I ihink. fi'om the beginning. oiU' motio uas, 'Let

the music lead the way. Make great music and market the

hell oul of it," says Dungan.
lb do thai they assembled a talenletl stalland approached

the label in a maverick manner. ""Wben Arista Nashville

started, tliere was not one persitn on die staff thai was doing
a job the\"d thnie before, ' savs Dungan. "Kveryf>ne came
from someone else. Allen Butler w as head of promotion,
and he had been a sales rep prior lo that, and after that had
lieen a regional prf)n)f>lion man. but t<-rlainl\ had i)e\<-t

run a promotion depariment. I had been a promotion man.

linmky is Dunn

then a sales rep and then a marketing director, but 1 hatI

certainly never run a marketing and sales depai tmenl. l im
had never been president of a label. .\l every level, w v gave
people an opportunilN to do a job fin the lirsi time. .\ll of

our promotion people came from non-promoii()n hack-

grounds. \\"e just took what we felt were gixKl people, wlio

were dedicated and fit our famih values. We knew they were
small enough, and we gave them enough room lo hang
themselves. Fortunately, for us no one ever did."

jackson \\as in tlie label's first signing, fiillowed In .Asleep

.At I he Wheel. Lee Roy I'arnell. Kxileand Michelle Wright.

The next wave ofsignings included l illis. Rob Crosby and
Diamond Rio. followed by ilrooks Dunn. BlackHawk and
rlie Trac lors. "For a long time, the [country] induslrv was
six major labels," says Dungan. ".\risla came in and imme-
diately became the seventh. There weren't a lol of labels

o[>ening up at this point, and .Arista's licginning was looked

at with inteiesi and some suspiritm because ii wasn't like ii

"Congratulations Clive Davis and the entire Arista family.

Thank you for showing me

'One must go through something to get something.'

You have the gift of keeping songs in your records."

Continued Blessings,

Shep Crawford Productions

got in the '9()s. where there was a new company opening
up here everv' other month. To some extent, we were the

young punks on the street. We were having fun and we had
great music and we w()rk«-d hard, and those, lo me, are the

tliree elements that von need."

UPHILL CL!MB
Dungan dest rihes those early years as "like a rollercoast-

er that only went uphill," but. as the c(mntry industry as a

whole began to sn uggle in recent years, so did Arista

Nashville. "We hit sofi limes in the middle of the ['90s] like

a lot of people did when radio started lo shut down," says

Dungan. "and we made some decisions based on loyalty to

some of tfie acl^ on our roster not to aggressively expand,
and to some extent that hin t. We hit some soft times there.

One of the things we s;iid from the beginning was, 'We're

not going to be tlie biggest, but we're going to be the best.'

Fveryone s philosophy was thai you can only successfully

manage st) manv acts on a roster belbre )(>u're not giving

each of tfiose acts y our best shot. We got to a point where
we would see talent that was interesting to us. but, because
ue hati other ads on our roster that had not broken yet

through, we decided to double our commitment lo ihem
rather than sign new acts. In hindsight, perhaps that wasn't

always the best philosoplu. but we adjusted, and a couple
years agt> we hit a su ing of ads that we bi-came inleresied

in that I think are the Inline of the tbrmal: Brad Paisle\,

I'hil Vassal; Ciarolvn Dawn Johnson and Shannon Brown. I

think lhe\ all lia\e .lut-souie talent.

"

UNDISCOVERED TREASURE
l*-aisley is .Arista's newest success story. His second single.

"He Didn't Have'Fo Be." has lieen one of the biggest hil.s in

the country ff)rnial in the past year, and the West Virginia

nalive looks lo be cnunti\'s next superstar. "Il s ihe biggest

thrill." says l'aisle\ of being on ihe Ari.sta rosier. "\ wanted
to be on .Arista Records before I moved to Nashville. 1 look

up to l im DuBois as a friend and as a man. He's a gtx>d

guy. a genius and a great song person, "lb have gotten a

chance lo w(u k with him has been a iieinendous goal

accttmplished loi me. I'm Mill going to gel to work with him
in many ways. We have all kinds of things in the lire. He
may not l>e die head of mv label anymore, but he will still

be part of nn career. I'hal will always be the ca.se. I feel like

that friendship is a lifeKmg (me. and it's something I cher-

ish alM)\f any ac (omplishment professionally.

"And Mike Dungan was the undiscovered treasure tor me
ai .Arista, along with Siext- Williams," c<mtinues Paisley.

"Mike was somebodx I <lidn't know until I gol there. Hav-
ing gotten to knou him. there are verv few people— I can
list on one hand the amount of best friends and people I

trust totalK in this woilil—and lie's one of them. He's like

a big brother, anti he's somebodv w ho I think is one of the
most ialt-ntt-<l pt-oplt- in Nashvilk-. .And inoic than that, a

tight Just shines from tiiin. He's Just one of tliose people
who is a joy to l>e around. To me the greatest thing alxnit

iliis label is ihe Iriendships 1 made. I signed iliere iH'caiise

of the people, l im DuBois created a company where peo-
ple would work 10 to li^ bout s a day, then at the end of a

long day, you'd see ihem hopping on an elevator together

and g()ing to dinner. .At the end ()f the week, you'd see a

group of guys going camping. He put together a company
tliat is totallv a family."

The people who stall Arista have made an immeasurable
impact on the Music Row communiiy on many levels. Dun-
gan says one ol the projeds he's most proud of is the muUi-
artist Merle Haggard tribute album. "Mama's Hungry
Lyes." The label donated all proceeds to the Second Har-
vest Food Band, and all subsequent Arista albums have
include<l information about the organization, which helps

feed die needy.

RISK-TAKING NATURE
During the course of their history, the .Arista Nashville

family expanded lo include other musical genres. They
made a brief foray into the (Christian music market working
Reunion Records (a BMCi acquisition that has since been
sold to Zomba). The label also recorded the critically

acclaimed "Peace In The Valley" project, the 1993 album
that featured Arista Nashville artists singing songs ol faith,

and it launched -Arista Austin and found success in the alter-

naiive/rock conmmnities w tih artists like -Abni Mot>re, Robert

F^rl Keen. Sister 7. Radney Foster and Jeff Black. Dungan
Cnntinuetl nn fxi^r 82
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We're proud to salute Clive Davis for his sharp

ear and open mind. Congratulations to him and

Arista Records for 25 years of hits. We can't wait

to hear what's coming next.

Many hear

what's happening

One man hears

what's next.
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hip-hop
BY MARCI KENON

J rista has had enormous and
Jk obvious success in hip-hop
/ I music through its joint ventures

A \ with l.iiFace Records and Bad
I Boy Entertainment. What may

not be quite as noticeable is the noise

being made by artists anihaled with the

label directly. Q-Tip is the most recent

/Vrista hip-hop artist to make waves, with

his debut solo album. "Ajupiified." which

has fx'en ceililied K**'*'-

"Q-Tip had two huge records with

'Vivranl Thing' and "Breathe & Stop.'"

Says Lionel Ridenour. executive VP.

black nuisic. Arista. " 'Let's Ride' is out

now and growing at radio. I think this

was a good first effort for him. A lot peo-

ple forget this is his first time away from the Tribe [Called

Quest] situation. I think he's scored a knockout with the

album." Q-Tip is featured on a new song with Whitney
Houston for her "tireatest Hits" album, scheduled for

release laiei iliis year.

I.asi sunnner. Naughty By Nature, another hip-hop act

signed to Arista proper, scored a gold single with 'Jam-
boree," from the album "Nineteen Naughty Nine: Nature's

Fury." Ka\ (ice. the D| aiul producer nf Naughty By

mem.
Nature, developed a relationship with Arista reps while
working with Next, an R&B group that he developed and
the label .subsequently signed. When Nauglity B\ Nature
exited Tommy Boy, the group joined the Arista roster.

"Naughty By Nature makes hits records," Ridenour
assures. "You're always going to have that big anthem
record with them. Then you have Treach's charisma and
V'innie's rhymes. They're great to work with."

PROFILE CATALOG
Next up is Los .\ngeles-based D[ Quik who,

along with Run DM(;. became part of the Arista

lineup when the lalH'l lM)Ughl Profile Records in

1998. In that deal,/\rista acquired Profile's name,
catalog, master recordings and
artists' contracts (Billboard issue

Oct. :i 1, 1998). "We got one of
the strongest old-school hip-

bop catalogs," Ricienour says

about the Profile deal. The cat-

alog incUides Rob Base D.J.

L-Z Rock. Special Ed and Poor
Righteous Teachers.

"Rhythm-al-ism." DJ Quik s

freshman album with Arista,

was certified gold last year. "Bal-

ance & Options," DJ Qnik's
sophomore album, is scheduled

for release. May 16. "Pitch In For A Party"

is the first single commercially released in

April. Rm
"This guv's in hea\-)- rotation on two sta-

tions in L.A. [92.3 The Beat KKBTand Power lOG KPWR]."
Ridenour mu.ses. "Whatever he puts out gets played on the

West Coast. He gets so much love there. /\nd that's begin-

ning to spread. His base has really grown since his first

album on Profile."

A "CROWN" FOR SUMMER
Run DMC's new album "thrown Royal"—featuring Fred

Durst, Kid Rock and Sugiir Ray—is slated for summer release.

Meanwhile, the next challenge for .Arista will be to break new
hip-hop artists from the ground up. Despite Arista's enor-

mous success in hip-hop music viaJoint ventures, developing
and breaking hip-hop acts is an area that still is uncharted.

In the late '80s, Arista released albums <m such rap acts

as K-9 Posse, whose eponymously titled debut album
reached No. 29 on the Ibp R&B/Hip-Hop .Vlbums chart,

and Bolxat, who barely cracked the top 100 of the same
chart with "Cat Cot Va Tongue." In 1998. Brand Nubian.s'

.Arista album "Foundation" fared belter, reaching No. 1 2 on
the Top R&rB/Hip-Hop .Albums chart.

"It wasn't something that came natural-

ly to Arista in the way [other] artists are

developed here," Ridenour admits. " It's

kind of a testament u> Clive's genius. Some-
limes being smart is saying. 'I don't do this

well, let me go find some people who do it

well as I begin to develop it myself.'"

HI

\ Congratulations

Elista l^ecolds

"''25 Veals

""^flon -Stop J4its

fTAe l^osenLaum family andVop J4its

NEW ACTS COMING
Arista uiili/i-d iis strengths in the joint

ventures, helping make them the lieinen-

doiis successes they have become. .'Vrista's

assets iiu hide ihe importance its executives

give to finding hit songs (in all genres) and
the label's power at radio. "What we were
successful at doing through the joint ven-

C. tures with Bad Boy and LaFace," sjiys Ride-
nour. "was taking rap artists who normally

would not Ix' able to get mainstream R&B airplay and lock-

ing those rap groups in regular roiation. Cettinga Biggie,

a Craig Mack or Outkast on the radio in full rotation

knocked down walls for the DMXs and the Jay-Zs."

Now^ tieveloping artists, launching their t areers and cre-

ating a brand name in hip-hop that affords credibility with

other artists is high on the agenda at .Arista. The lal)el is set

to release a couple of brand new hip-hop acts, including

Loon, a former member of the Harlem World clique that

was presented by Mase, the plaliniini Bad Boy artist who
left the business citing religious convictions as the impetus.

Dyme, a female duo consisting of tw ins, is also scheduled to

debut this summer
"We're getting to the point now where we are really devel-

oping [the rap acts we have." Ridenour says. "We haven't

fully built that foundation yet. We need to build the new
groups and keep them launching, kind of make it a family

environment, so that the success of one breeds the success

of the next and so on..." H

CONTRY ^ NASHVILLE
(MtithltwJ /rinn fifif't SO

admits the label didn't achieve the siiles goals they had hoped
for. bul he's proud of the music's resp4)nse from critics.

DiiBois admits Davis had reservations about .Arista

Nashville branching out. "He didn't encourage it." DuBois
.says, "and, in hindsight, he ma\ have been right. He was
afraid we would lose our locus and gel loo spread out. For

me. il was just a natural love of those imisits that led me;
u hat brought me to Nashville was the music coming out of
Austin in the ""Os. I've always had a real love for thai mar-
ketplace. .And Christian music. I think, is the underde\ el-

oped, overlooked gem of this city. It was just tmr nature to

take risks and believe wt- could concpier new areas ilWe ccm-

centraied on making great music."

f here's no dein ing what ihe .Arisia Nashville imprini has

accomplished. "\'ou c an't takeawa\ the music." s;iys DuBois.

"I defy you tt) listen lo the radio for more than an hour
without hearing something that Arista Nashville provided
for country nuisic. II \ou l(H)k at the songs that go into coun-

ir\ music's gold library right now. that's the legacy of .Arista.

We've made a lot of great music. In the first 10 years, we
had (j\ei a fiimdied records that were top-fives, and we've

sold over ~~y million albums and esiablisned what liecame

household names in country music. And we have always

tried to treat our artists fairly and maintain ilie highest pos-

sible integrity level in everything we did. One of the things

I used to say to the stalf was my princ iple in rmuiing this

business: "I don't want to do anything that I would have
trouble telling my mother that I did.' So they used to put
that into 'Make Tim's mom proud.'"
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Special Markets
Department Showcases
Label's Rich Heritage

BY DAVIN SEAY

wfiity-fivc years is ;i lifcliiiie in

'llif imisi( hiisinoss, and ihc life

til Arista Records has been
marked by more (ban i(.s share

I exemplary miisie. From Kric

(Un men to Whiiney Houston, Kenny G
to Alan Jackson, (larly Simon and (iarlos

Santana and beyond, the Arista catalog is

both deep and wide. brin^inH; together an
astonishing variety ol" artists under the

banner ol'ihis quintessentially artist-

driven lal)el.

The responsibility ol adniinislcring that

nuisical legacy—and the task o( carrying

i( into the new century—is in the capable

hands of Arista's senior V P of special markets. Steve Bar-

tels. A ibrmer liotel-industn. executive with a life-long love

of music, Barlelscame to Arista from A&M Records, where
he distinguisiu*<l liimself by developing market-driven ini-

tiatives Ibr the label's current artists working in production.

Bartels joined Arista in !993 al a time when pn-sideni and
founder Cilive Davis was seeking a capable and experienced

I F. spet ml uuirkeLs,

Sttve Hit fiefs

companv
mind."

executive to head up the just-formed special-

markets department.

DEEP INTO DIRECT MARKETING
Subsequently promoted from \'P lo senior VP.

Bartels oversaw the growth ol'Ai isia s()ec:ial mar-
kets into a bustling ofTice of 10 with a multi-

tasked mandate.
"Obviously, we were chai^ged with the admin-

istering of all master-use and license requests,

including TV and radio commercials." explains

Bands. "And, ac the same time, we also r(K)k on
the reissue end of the business. But we also got

deeply into direct marketing, working with the

A&R. marketing, promotion and sales slatfof the

to develop projects with a specific audience in

The most conspicuous success in this direct marketing
drive is Arista's "Ultimate" series, which currently numlK-rs

10 albums, including the subslanlial hit, I997's "I'ltimate

fiance Party." "We've had tremendous response from the

L'ltimaie albums," Bartels enthuses, "and I'd go so far as to

masterdiskSTUDIOS
FROM VINYL TO DVD

To one of the great visionaries

in our industry and to the

company that supported him..

Congratulationsy<
Give Davis
and all our friends at Arista

FROM ALL AT MASTERDISK. NYC
545 west 45th street, newyork, ny 10036 'phone (212)541-5022 • fox (21 2} 265-5645 • www.mQstefdisk.com

say they've created an industry standard as far as this kind
of compilation gm-s." It's a c()ntention born out by the fact

that the Warner Music (Iroiip recently pannered with Arista

for another series. " Totally Hits." drawing in Iai"ge part from
the thematic approach pioneered by Arista's "Cliimaie"
impriiu.

LENNOX AND INFINITl
Plat ing songs wilh a wide range of aclverlising and enler-

tainmenl clients has also been a consistent strong suit for

Arista special markets. "We've had ever\thing from Annie
Lennox in an Inlinti ad, lo .-Man Jackson for Ford and t^arly

Simon for Ralph Lauren," Bartels explains. "Some ofOur
best clients for cuslcmi compilations have been fashion out-

lets like the Limited. .\nn Taylor and Lane Bnant. I think

a big reason for cmr good track record has been the fact

that, as a label, we go out and aggressively promote our-

selves to llie agencies. We find out whai campaigns are com-
ing up and tailor our pitch accordingly. .As a result, we've

been m on the ground floor of a lot <>f high-profile adver-

tising. Needless to say. in this time of increased consolida-

tion, music plays an important part in defining a product
and its potential consumers. At the same time, however. 1

think our clients appreciate the fact that Arista can ofTer

such a wide variety of music and still provitle the personal

touch from the dedicated special-markets staff."

It's a personal touch backed up with the clout of some of

modern music s heaviest hitters. "Vou wouldn't believe the

ninnber of retjuests I've gotten for (Carlos .Santana or Whit-

ney Houston." Bartels laughs. "But. by the same token.

Sarah Mcl.achlan is in very high demand right now. Ii's a

great position to Ih* in: represenling arlisl.s of that calil>er

makes my job that much easier."

REISSUE REPUTATION
In the reissue arena. Arista has a definite edge when it

comes lo the wealth of material it holds in its vaults. "We
really don't need to come up wilh elaborate new ways to

package our catalog," continues Bartels. "It speaks fbi itself.

By just offering it, we find interest and enthusiasm contin-

ues at a ver\ high level, year in and year out."

The pride and joy ofArista's reissue program is the vaunt-

ed "Definitive Masters" series, special collections of cla.ssic

.Arista material from artists as diverse as The Outlaws, Patii

Smith, Ciraham Parker and Lou Reed. "We cull the very

best material (nnn their entire -Arista catalog," explains Bar-

tels, "then remaster it and include whatever special bonus
tracks and packaging we think might be appropriate. The
series has Ixren very well-received, both critically and com-
mercially." Arista special markets is also active in the boxed
set area, wilh deluxe packages by (larly Simon and Patti

Smilfi and Barry Manilow among its best-sellers. .'\nd the

label's longstanding association with the Gratef ul Dead orgii-

ni/aticm provides, according to Bartels. "all kinds of excit-

ing opportunities, some of which will be coming to fruition

in the very near future."

While the Arista Special Markets team kx>ks forward to

an exciting future, there's no question that the company
has achieved remarkable results in Ijolh preserving its pasi

and presenting it in a fresh way to a whole new generation

of fans.
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Starting Points

Recollections From Arista s

Quarter Cmtvry
BY DEBBIE GALANTE BLOCK

easons Arista iransf'ormed from a

)boii(iquc label (o a nuilti-millioii-

dollar siucess are evidt*ni in ihe ret-

olleciions of those who were there at

jhc Ix-f^imiinj;. Sonic of [he niosi

iinporlant music executives, such as Roy Lotl

and Don lenner. were part of ihe staff for a

l(>n){ lime and played hig roles in many of

the lalK'I's successes. But. as all ofthose inter-

viewed pointed out. Arista is Clive Davis.

What is it about Davis thai enables him to

make ihis label stand so lall amon^ (he rest?

Perhaps it's loyalty that keeps the label

l>(H)ming. Richard I*;ilmese. senior Vl'ol pn)-

motion. worked al Arisla between 197.T antl

I9S3. He lefi. and relumed in 1996. "(doming back here is

ihe best thing I've ever done. When I came back, Wf/i of the

people I had hired were still here. An appointment to this

staff is like an appointment to the Supreme Clourl." he jokes.

Loyalty is not just saved for staff. Barry Manilow was one
oi the first artists signed to Arista, and he's still there. Per-

haps Davis' foresight is key to Arista's accomplishments. Davis

inherited Manilow from Bell Records when he was In the

middle of making his second album. At that point in lime.

Si'iiior r/f crratlVf "ifii'icfs.

Km i^i'y

Davis saw that this singer, who was complele-
Iv unconvinced of his owii j>erfbrming talents,

had w hat it look to be a star. He first laid eyes

on Manilow at a concert in (Central Park in

New York (aty, when Manilow was the open-
ing act for Dionne Warwick. "1 don't know
what he saw or what he heard," s;iys Manilow.
"1 saw^ my own potential as being a

songwriter or a conductor. Howev-
er. Clive has this incredible radar

and is able to pick out what the t)ub-

lic is going to respond to. I le Kept

saying, "What you're g<Kxl at is per-

forming and communicating with

an audience.' I call him 'Nostra-

Davls' because he can read the future somehow."

HEARING WHAT CLIVE HEARS
Manilow says he and Davis have not always

agreed on wliat is gocKl for liini. "But, when we
disagree, the sensible pan of me says, 'What is he
hearing that is valuable?' When he finind '(^an't

Smile Without You." I thought it was too simple
and not sophisticated enougli. Then I figured out a way of

Sfntor VP, fmmtitum, Richard

Fatmesr

arnmging it and prtKlucing it. and little by little 1 said, "Tliat's

what he heard.' It just took a little collaboration. It has been
an amazing experience to have been with Clive all oi these

years," he says.

Perhaps it's Davis' originality thai has led to the label's

triumphs. Another of the early .\rista artists, Dionne War-
wick, says, "He renovated and pioneered a lot of areas of

music. The industry would nol have been much without

him. Clive has never been a 'nie loo' man. He has always

been at the forelront ol whatever was happening. If, in fact,

he came in on the second rung of w hatever it was, he took

it to the next level."

Warwick met Clive when she was doing "The Dinah Shore
Show." "I was al the end of niy recording contract with

Warner Bros. We were chatting, and he asked, 'Why aren't

you recording? ^bii should be." One thing lead to another.

Finally, I fell conlident in his executive ability, but also felt

he was somecme that genuinely cared about his artists," War-
wick says. .'Vnd. the rest, as they say. is history. She won two
Grammys that year, for "I Know I'll Never Love This Way

.\gain " and "Deja Vu. ' Her first platinum
album was on .-\rista.

EASTER WITH AIR SUPPLY
Perhaps Davis' determination is the

source of .Vi ista's status today. .Ulhough
he's now presideni/CEO of Capitol
Records, Roy Lott worked al Arista from
1979 to U)98. He relays the story of his

first experience with Davis' strong will.

"The first group I was connected with
was Air Supplv. I'll always remember
this, because clive put the fear of death
in me," he says. .Vfter die hit "Lost In

Love." Davis decided to do an album,
and, although they already had record-

ed music in iheir homeland [Australia], more songs were
needed lor the U.S. release. "It was the Wednesday before

Easter. I had to get them out of .Australia into the L".S. by
Friday. Easier Sunday is a big holiday in Australia. Subse-

quently, people take time off i ight before the weekend, and
Monday is also a holiday. We needed to get an album
rec<)rded innnediately. But I was having a hard lime get-

ting llieni their passport- I ended up getting them into

Canada because il was easier to get passport clearance. If I

didn't get it done that Wednesclay. I wouldn't have been
able to do anything lor the whole next week, (^live lold me,
"Every week you don'l gel them into the U.S.. you're losing

$1 million.' He ingrained in me
the passion for not accepting lim-

itations."

SONGS FOR LUNCH
Perhaps its Davis" dedication

that makes .\rista such a cele-

brated label. Davis' product pre-

sentations are legenclary. "He will

not let people get up to go to the

bathroom during them. There-
fore, they tend to be physical

endurance tests." Lott remem-
bers. "The lesson is his commit-

ment and beliefand respect for the music. He would never

play a song and fade it halfway through and say, "Well, you
get the poini.' Often, he'll play songs two or three times in

a row to make sure you get the point."

CUive has a weekly luncheon. Ken Levy, senior VP. cre-

ative services, s;iys, "In llie last 12 years of luncheons, there

are some memorable moments, such as tleciding whether to

invest $30,000 in a video lor Kennv G.'s 'Songbird.' Of
course, we did, and Kenny's career exploded."

I*;ilmese remembers that "In the early days, we were all

very close, we were really conuuitled lo Clive's vision and
dream for what Arista has truly become. I remember going
out to his house in the Hamptons on summer weekends
and having a great dinner and ice cream late at night. .'Vnd.

Suntlay morning, when you would like to sleep in. you'd
hear him al ihe pool blasting the radio listening to (be Top
40 C(mntdown."

All of the stories aside, the message is clear. No single

quality can be atlributed to .Arista's prosperity. Perhaps, if

one puts tliem all together—a keen ear. loyalty, foresight,

determination, dedication—it will become clear why the

company is celebrating its 25-year anniversary with no end
in sight.
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About LaFace:
much crossover

BY GAIL MITCHELL

By

now the story is bordering on legend. ^Vf'ier work-
inj5 logellier as members of seminal '80s group the

Deelc ("B<wly Talk," "Two Occasions." "Sliooi 'Km
Up Movies"), Antonio "L.A." Reid and Kenneth
"Babyface" Kdmonds came up with another deal:

co-foimding their own label, LaFace Records.
Prior lo the label's esiablishmeni in 1989, ihe pair began

writing songs and producing demos for a variety of acts,

from soul veterans the Whispers to new jack man Bobby
Brown lo chari-topping quartet Boy/ 11 Men lo R&B/pop's
royal highness VVhiinev Houston. /Vs Reid recalled to Bill-

board. "One tiling led to another, and we eventually start-

ed Kt gel jobs pnxlucing records for other people. .\ll of a

sudden, records we had done over several months all start-

ed to come out at the same time, and we began having one
hit after another." The pair's first big hit came with the

Wliispers' "Rock Steady."

Prompted by that success, the concept of launching and

Billboard's R&B Singles chart. .Also part of the LaFace fam-
ily in its earh stages was former Jackson 5 member Jer-
niaine Jackson, on w hose album TLCTs Lisa "Left F.ye"

Lopes and I'ionne "T-Bo/" Watkins appeared, under their

then-stage-name Q-L
Then in 1992. LaFace began hitting its stride when TLC

notched the llrsi in its siring of tnulii-ptatinum-selling

albums with "Ooooooohhh.-.On I he I LC; l ip," featuring

(lie lop- 1 () singles "V\'hat .Abf nil ^'our Friends" and "Ain't 2
Proud 2 Beg," Ibliowed by 1 994's "( j a/ySexyCiOol" with the

No. I single "(Teep." liKlav. the trio is still basking in the

(irammy-winning and mulii-[>latinum success of its third

album, "Fanmail."

"HEAT" AND "SECRETS"
At (he same lime that FLC was beginning to come into

its own, LaFace scored another liomerim with the sound-
track to the F-ddie Murphv movie "Boomerang." It was on

Habyjncf fii\ Eunqxttz

operating their own lalx*l was the next logical step. LaFace

—

which look its moniker from Reid's and Kdmonds' nick-

names—was shopped lo various label executives, including

Joe Smith at Capitol, Jerry Moss at A&rM and Ir\ing .A/off

at MCA. where the duo thought they would ultimately end
up since they had already done several piojects there. But
after meeting (Mive Davis, the pair decided to take their

Atlanta-based label lo .A,rista.

HRST SINGLE NO. 1

"We met C;live Davis, and it clicked." Reid told BilllMiard.

"We realized Clive was a true recc»rd man and had a pine
appreciation for what we did and what we aspired lo do."

The first artist signtrfl to LaFace was Damian Dame,
whose "Kxclusivity" single in 1990 climbed to No. I on

that album that audiences were first introduced to Toni
Braxton, whose eponymously titled debut album in 1993
won her a (irammy award as Best New Arlisi. Tliree years

laler, Braxton's "Set:reLs" was released, spinning oH the top-

live hits "VouVe .Makin' Me High" and "L'n-Break My
Heart." Her junior effort, "Heat." beiwed last month.

LaFace's penchant lor concocting crossover R&B/pop
music—reminiscent of what Reid's role mcxiel Berry Gordy
achieved during Moiown's heyday—is evident in its other

acts, such as Usher. First signed to the label at the age of 13.

Usher has released two albums, the second ol which
—"My

Way"—racked up three hits: "You Make Me Wanna...."
"Nice & Slow" and the title track.

.Asked what makes a LaFace artist. Reid has .said it's "a

C.nntnmed nti pag^ 92
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Assoc i ated Lab el s

Tke good news
from Bdd Boy ENTERTAINMENT

BY GAIL MITCHELL

unnj; ils lelaiively biit-i

\ seven-vear existence. Arista's

jimiia'tecl label Bad Boy
Rfcoitis lias end u red its

share of hi^hs and lows—all

llu- while forcing an idenlily as a major
influence on today's global hip-hop
and R&-B scene.

Bad Boy visionary and CEO Sean
"Putly" (^onibs began laying the lonn-

dation (or his musical alter ego while

enrolled at Washington, D.C.'s I loward
I niversiiy. lie secured an internship

with L ptown Kntertainment. headed
by his industry mentor—and current

Bad Boy president—Andi e Han ell.

From there, he quicklv adxanced to the

A&R department, where lie worked
with various artists, beginning in 1990 Sean "J*nJJ\" C.omli

congratulations

on 25 years

May the next 25 be just as successful!!!

Thank you,

celebrating 10 years

yfJlcnlBlfalLaifJicn

with Kather \\C followed by Jndeci. Heavy
I) Jv: the Boyz, and Maiy J. Blige.

Kit ed from L ptow ii in 191>;i. Coombs re-

einerged the siune year willi the venture
he lagged as Bad Bov. Based out of his

home at this point. (Inmbs initially signed
former KPNID roadie Craig Mack and
friend/frequent collaborator the Notoii-

ons B.I.Ci. Mack scoixd hits in

siunmer 1994 with "Flava In Ya
Ear." which leaturetl LL (xjol J.
Busta Rhymes, Rampage and
Notorious B.I.G.. and "Gel
Down." Both tiacks were fVon»

Mack's one and only album to

dale: "Projec t: Funk Oa World."

Following that success. Notori-

ous B.l.(;.'s debut album. "Ready
lb Die. ' was released and even-

tually made a douhle-plaiinum
splash, catapulting producer Coombs and Bafl Boy
to the industry forefront—thanks to a string of
B.I.Ci. hit singles ("luicy." "Big Poppa; Warning"
and "One More Chance/Stay W ith Me")—and an
invitation to enter into a joint venture with Arista

in 1996.

FAITH AND LOX
Between building up Bad Boy by signing and

producing additional platinum acts Faith Kvans (the wife

of Notorious B.I.C.). female trio 'lbtal (Notorious' backing
voc al group) and male viK'al group 1 12. C<mibs stayed busy
w ith various outside production projects including Mary J.

Blige, .\retha Franklin. Boyz H Men. Mariah Carey, FLC,

times platinum album "No Way
Out." I he monumental album
featured the crosst>ver hits "Can't

NobtKly H(»ld Mt- Down" with
Bad Boy artist Mase and 112;
Combs' tribute to the late Notoii-

ous B.I.C. "I'll Be Missing Vou,"

with Kvans and Mase (a reworking ol

(he Police's 1983 song"Kvery Breath
You Fake"): "U s .Ml About I he Ben
Jainins/Been .\rouud Fhe World"
with Notorious B.I.C. and Mase; and "Victory" featuring

B.I.G. and Busta Rhymes. "No Wav Out" later earned
Combs a (iramni) aw ard Ibr Best Rap Album of the ^ear.

In 1998, Mase's nuilii-platiuum "Harlem World" was
released. Its t harl-(o[)ping singles were "Feel So Ciood" and
"What You Want" featuring Folal. I hal success was Ibllowetl

up by the Lox. who nabbed gold with their single and
album of the same name. "Monev. Power & Respect." Join-
ing the hit parade with their own follow-up albums were
Evans ("Keep Fhe Faith"), 112 ("Room 1 12"), and Total
("Kinia. Keisha it Pam").

.Along the wa). llu- Bad Boy enterprise has expande<I into

a cottage industry that includes Nouirious Entertainment
{S'o(otiou.\ magazine. Nolorious.coni and Notorious TV),
the Sean Jean clothing line. Justin's Restaurants. Janice

Combs Management. |anice
Combs Music Publishing. Bad
Boy Marketing. Bad Boy Pro-

ductions, Daddy's House Stu-

di()s, Daddy's House Social

Programs, Bad Boy Fechnolo-

gies (PuIlDaddy.com and Bad-
BoyOnline.com). Bad Boy
Films and Bad Bov Books.

A DREAM ARRIVES
Over the past year, however,

Bad Bo) has found itself

involved with issues having
many inside and outside the
industry pondering the inter-

twined lutures of Bad Boy and
founder tiombs.

While (!(nnbs was involved in

a successful European tour,

.Andre Harrell, who's spent the

past year as Bad Boy's pre.sideni foUowing a stint as the

head of Motown, dismisses any noti<ms that Bad Boy isn't

still a forte to lu* reck()ned with. .As evidence of that, lie

points to "great RitB act" (^arl I homas. whose debut
album. "Emotional," debuted April 18; Black Rob, whose

Faith l-A'tins

SWV, New Edition and IJI' Kim. Also joining the Bad Boy
roster were hip-hoppers Mase and the Lox.

In March 1997. the label experienced its first major set-

back: the sh(xning death ofNotorious B.I.G. in Los Ange-
lesjusl weeks before the arti.st's sophomore set. "Life .After

Death." was slated for release. The album, spinning ofFthe

hits "Hvpnoiize" and "Mo Money, Mo Problems," was cer-

tified six-times platinum. .A third Notorious B.I.G. album,
'Born .Again." now double-platinum, was relea.sed in late

1 999.

Bad Bov's- -and Combs'--biggest year occurred in mid-
1997. .After mourning the death ofNotorious B.I.G., pro-

ducer/songwriter/remixer (^ombs released his own ihree-

"Life Story" was issued in March; new pop act Dream, four

girls from California whose debut album pops in August;
and 112. who are currently recording. /\Iso on tap: Faith

E\aus' third album.
The Bad Boy executive team presently includes C^FO

Derek Ferguson. GM Ron Gillyard, VP of promotion John
Stockton and VPof AJtR llarve Pierre.

Looking ahead at future Bad Boy endeavors. Harrell

says. "The idea is to have a synergized entertainment com-
pany. In addition to developing film and television projects,

as well as planning to enter various nuisic markets, we also

want to expand our reach overseas to make Bad Boy as

prevalent as it is here."
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Congratulations
ro the hippest man on the planet.

We hooked up once and created

The Bodyguard,
WHICH HAS JUST BEEN CERTIFIED THE

*1 SELLING SOUNDTRACK OF ALL TIME.

1
WPfl^TTV'^' Cl.IVE, YOU ARE THE MUSIC MAN OF MUSIC MEN.

Warner Bros Pictures

w iiofr Pi.>s. AU Riitbl* Rcvrrvul.

Lx*. .1.



Giving Back

Arista extends a hand
to help othprs

BY DEBBIE GALANTE BLOCK

rhe conti ibutions Clive Davis and Arista

Records liavf made in llif world of nuis it-

are more than appreciated and talked
atxml <jlteii. But, what about contributions

Davis has made lor the good ol his fellow

man? Not only did he help raise millions lor the

AIi)S cause long before it was fashionable to do so.

but Davis was also the first ever to win the I J.
Martell Foundation Ilumaniiarian ()l The Year
Award twice (I9H(). 199')). The foundation focuses

its efforts on the battles against cancer, letikemia and
AIDS.

Davis' crusade h) raise money lor .AIDS began in

198.5 with a song, ' That's What Friends Are For.

"

He pulled together the talents of Slevie Wonder.
E!lion John and Ciladys Knight lo sing with Dionne
W'arwick. Thai No. I song raised $2 million l<)r the

cause.

In 1990. il was Davis who saved the faltering

"Rock In A Hard Place" AIDS benel'il show. He
decided to (urn the companv's 1 3th-anniversarv

1^

"Thai's What Frifitd'i Aif Fm
"

JVC
Disc America Compa

Congratulates

Clive Davis &

Records

Tyears of #/ Hits

CONGlUTUlilTIOIIS, CllVE

From Your Friends at

Franklin, iVeinrib, Rudell & Vassallo, P.C.

concert at Radio (aly Music I iait inio a benefit. Tlie show,
"That's What Friends Are For: Arista's 2r)lh Anniversary
C-nncerl Benefit," featured Arista superstars along with Hol-
lywood and television elite and raised yet another $2 mil-

lion. The 20th Anniversary Olebration brought in yet

another $5 million. Net proceeds from "25 Years of No. I

Hits: Arista Records' .Anniversary Celebration," schedided
lo air May 15 on NR(;, will beneht (heT.J. Martell Foun-
dation; aniFAR (nf>n-pi<>ln t)rg?ni/ation dedicated to sup-
porting HIV/AIDS research, prevention and education)
and the (aty of Hope (center for advanced research and
treatment of cancers, HIV'/AIDS. dial>etes and other life-

threatening illnesses).

DAVIS DAY
in 1 992. the New- Wn k Friar's (Hub honored

Clive Davis as its "Man Of The \'ear" for his

man\ ongoing humaiiiiarian eflorls. At the
event. then-Mayor Davit! Dinkins prtKlaimed

June 6th 'Cli\e Davis Day" in New York C>ity.

.AIDS is nol (he only cause Davis has fouglil

long and hard for. In 1972, he was saluted bv
the American Parkinson's Disease Foundation
with iis Man Of The Year Awanl. In 1985. he
was honored as Man Of The Year by The
American Cancer Society. In 199!. the Juve-
nile Diabetes Foundation also named him
"ManOf l he Year."

When il comes lo humanitarian efforts,

Davis coidd not ignore .American soldiers.

Along with Whitney Houston's Foundation for

(Ihildren. Davis headed a fundraising drive
invf)fving Whitne\ Houston's performance ni

"The Star Spangled Banner" at Super Bowl
XX during the Persian Gulf War in 1991. Roy-
alties and profits from the sales of that record
and Houston's "Welcome Home Heroes" con-

cert video were donated to the .American Red Cross Gulf
Crisis Fund to benefit L'.S. military families.

Racial equality is an{)dKT of Davis' passions. In 1988. the

Philadelphia chapter of the Black Music Association hon-
ored Davis as its Humanitarian of the Year. In I99I, Davis

was recognized for tiis work by the Congress Of Racial

Er)ualily. who honored him with the Martin Luther King
Jr. Humanitarian of the Year Award.

The -Anti-Defamation League and The (aty of Hope also

saluted Davis in 1970 and 1978, respectively. Davis has
extended his passion that begins with music to bring atten-

tion to causes that might otherwise go unnoticed. Davis was
once quoted as saying, "Experience lias taught me t<) speak
out again and again. And. with right on one's side, the voice

is eventually heard."

lA FACE
donfiTiiml [mm jxtge Hti

combination of things that's hard to put into words. But a

LaFace artist has to be exceptionally talented. We're really

looking for true .stars... I'hey don't just walk in. they arrive.

And that arrival signals superstardom. I look for that in

every act. I want the act to arrive, not walk in."

20-ACT ROSTER
Among the LaFace acts fitting that bill is rap group Out-

Kasl, whom Reid calls his proudest musical accomplish-
ment. "OuiKast is a rap group, and we aren't known lor

doing rap. .Also, it's a rap group from the South. At the time
they started lo have (heir success, llu-re was no rap group
or artist from the South who was respected in the industry.

So. lo see OulKasi become a multiplatinum success.. .I'm

more proud ctf that than any other success we've had."

Working with a slate of about 20 acts. LaFace's artist ros-

ter also includes Donell Jones, Goodie Mob. ihc Tony Rich
Project and Sam Salter, as well as newcomers Pink, Joy
Fnriquez, and Ivy.

In August of la.st year, LaFace announced the establish-

ment of a West C^oast branch. It's helmed by senior VP Louil

Silas Jr., whose relationship with Reid and Edmonds dates
back It) the '80s wlieii the veteran label executive hired the
wet-l)ehind-lhe-ears producing duo to work with such MCA
acts as Bobby Brown, Pebbles and Sheena Easton. LaFace
also has additional product coming by way of two joint ven-

tures: New York-based Bystorm Entertainment (the trio
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L4FACE
Cotiiimied from fxif^e 92

1 l.ilc 2 l.ivc) jiiui Atl;ini;i-basecl Ghet-O-Vision Entertain-

tiu-ni (duo art ^olm^I)l<MMl/).

SUCCESS FORMULA UNCHANGED
Although Reid and Kdmoiuls ended their production

partnership in I09:t. the two continue in their roles as to-

Ibunders. The multi-hyphenate Kdmonds has sinte pro-

duced a host of chart-iopping singles and soundtracks,

including " The Bodyguard."
"Wailing To F.xhale" and "Soul

Food." He's currently com-
pleting his next solo album on
Kpit . w hich is set for release

this summer.
Rumors have been swirling

of late regarding the status of

2 ^ Jl^' ^-.^ Reifl. whom insiders sav is set

, ^AaV to assume another executive

^^^^ post at Arista as early as this

^t'^^ ^ summer. In the meantime,

^ -jg J however, he's still overseeing

W,.iamm.---'j^tw m m m LaKace's day-to-day opera-
Tbm Rick lions. Working alongside him

is CF,0 Mark Shinimcl, the
manager of the Tony Rich Project, who joined the label in

1996.

The one thing that won't change is the label's formula lor

success, which Reid attributes to musical integriiv. "We're
very honest about the music and ver\' dedicated to making
sure we release only music we're proud of." he says. "We're
not a record c(jnipany that just puts out records to see what
happens. We're a boutique lal>el that lakes every artist seri-

ously."

itKHonors

Arista's Awards
1(^Y^-2000

In its first quarter century, Arista's small but powerful cadre of artists and staff

have captured a dispropotionate share of industry awards. Already in 2000—on

the heels of the most successful fiscal year in Arista history—the label has picked

up 13 Grammy awards and an Induction into the Rock And Roll Hall Of Fame,

adding to a staggering 25-year-list of honors that includes multiple Oscars,

American Music Awards, Grammy and Soul Train Awards.

ns AM MX AWARn<i

1976
Song of the Year:

"I Write the Songs"
Songwriter: Bruce Johnston

Best Instrumental Arrangement:
"Natiia's Tlieme (Tlie Young And Restless)" (Barrir' De Vor/on)

.Arningers: Harr\' Betts. Perr\ Botkin jr.& Barr> De Vorzon

Congratulations to

Arista Records and Clive Davis

on their 25th anniversary.

liquid audio
the way music moves

Clive -

It's been an honor to work with you over the

years. Much love, respect, trust, admiration and

friendship...

Rick Nowels

-TERRY HARSF.S

Best Pop Vocal Performance, Male:
"Copacahana (At The Copa)" (single)

Barry Manilow

Best Recording for Children:
" The Muppet Show" (alhum)

Jim Henson

Best Instrumental Composition:
Theme froin "Cllose Encounters Of The Third Kind"
Composer: John Williams

Best Album of Original Score Written for a Motion
Picture or Television Show
"C^lose Encountets ()l I he Third Kind" (alhiun)

Composer: John Williams

1979
Best Pop Vocal Performance, Female
"I'li \r\er l.ove This Way Again" (single)

nionne \Var\\ ick

Best R&B Vocal PerformancCt Female:
Oeja Vu "(track)

Dionne Warwick

1981
Best R&B Vocal Performance, Female:
"Hold On, I'm Coinin ' (tiack)

.Aretha Fianklin

Best Pop Vocal Performance, Female:
"^'ou Should Hear How She Talks About Vou" (single)

Melissa Manchester

Best Rock Instrumental Performance:
"D.N.A." (track)

A Mock Of Seagulls

L984
Best Pop Instrumental Performance:
"C.hostbusters" (Instrumental veision) (Track from

"Xihostbusters")

Ray Parker Jr.

Best R&B Vocal Performance, Male:
"C^aribbean Queen (No V!<)re I.o\f On The Run)"

(single)

Billy Ocean

Best Pop Vocal Performance, Female:
"Sa\ ing .Vll Mv Lo\'e For \'ou" (single)

Whitney Houston

Contimied on fkige 96
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philanthropist

legend

t r i e n d

congratulations

•'it

on Arista's silver anniversary.

Your well-deserved tribute

is music to our ears.

Jamie
and your friends at

TM&© Warner Bfos. 2000

Cci n-aterial



2S"'AN^BERSARY

ARISTA AmRDS
{'imUntml /rum f)figf 9 f

Best R&B Vocal Performance, Female:
"Freeway C)l l-ove" (single)

Aieiha Franklin

Best Rhythm & Blues Song:
"Freeway ()l Love"
Aretha Franklin

Songwrilcrs: Narada Michael Wakien & [elfrey (lolien

1987
Best Pop Vocal Performance, Female:
"I Wanna Daiue With Snnieh(Ki\ (Who Loves Me)" (single)

Whiliiey Hoiislon

Best R&B Vocal Performance, Female:
"Aretha" (album)

Aretha Franklni

Best R&B Performance by a Duo or Group with Vocal:

"I Knew Von Were Waiiinj;(For Me)" (track from "Aretha")

Aretha Franklin Ji: (ieorj^e Michael

1988
Best Soul Gospel Performance, Female:
"One Lord, One Faith. One Baptism" (album)

Aretha Franklin

Best Spoken-Word or Non-musical Recording:
Speech by Rev. |esse [ackson ([uly 27) (Irai k I'roin Aielha

Franklin's "()ne Lord. One Faith, One Baptism")

Rev. Jesse [ackson

1989
Best Song Written Specifically for a Motion Picture

or Television:

"Let I he River Run" (horn ihe motion picture "Working
Girl") (single)

Composer: Oarlv Simon

1992
Producer Of The Year:

L A, Reid and Uabyface

1993
Record Of The Year:

"I Will Always Love ^'ou"

Whitney Houst(m
David Foster, produter

Album Of The Year:

"'File Bodyguard—Original Stnuidlrack" (album)

David Foster. Narada Mi( hael Walden. L. A. Reid. Baby-
face, Whitney Houston, David C>)le, R{)bert (llivilles Sc

Bebe Winans. albmn pnxlucers

Best New Artist:

Ibni Braxton (LaFace Records)

Best Pop Vocal Performance, Female:
"1 Will Always Love \ou" (single)

Whitney Houston

Best R&B Vocal Performance, Female:
"Amtlher Sad I.t)ve Song" (single)

Foni Braxton (LaFace Records)

Best Country Performance by a Duo or Group with Vocal:

"Hard Workin" Man" (single)

Brooks & Dunn

Best Instrumental Composition:
"Forever In Lo\e" (single)

Kemiy Ci. Composer: Kenny Ci

1994
Best Female R&B Vocal Performance:
"Breathe Again"
T<mi Braxton (LaFace Records)

1995
Best Female Pop Vocal Performance:
"No More I Love >'ou's"

Aimie I -ennox

Best Mexican-American Performance:
"Flaco Jimenez"
Flaco Jimenez (Arista Texas)

Best R&B Performance by a Duo or Group with Vocal:

"Creep"
TLC (LaFace Records)

Best R&B Album:
"(a azvSrxvCool"
I LC (LaFace Rrcortis)

Producer Of The Year:

Babyfiice

19^6
Best R&B Song:
"L.xhale (Sh(K)p Shoop)" (track from "Waiting Fo

txhale '—Soundtrack)
Whitney llousion; Babyliice. songivriler

Best Female Pop Vocal Performance:
"L'n-Bri-ak My Ileart " (iratk from "Setrel.s")

Foni Braxton (LaFace Records)

Best Female R&B Vocal Performance:
"You're Makin' Me High "(track Ircmi "Secrets")

limi Braxton (LaFace Records)

Best Country Performance by a Duo Or Group with Vocal:

"My Marie" (track from "Borderline")

Brooks it Dunn

Best R&B Album:
"Words"
lony Rich Project

Producer OfThe Year:

Bab\face

1997
Best Female Pop Vocal Performance:
"Building A Mvslery" ((rack from "Surfacing")

Sarah McLachlan

Best Pop Instrumental Performance:
"Last Dance" (track from "Surfacing")

Sarah McLachlan

Best Rap Performance by a Duo or Group:
"I'll Be Missing Vou" (track from "A Fribute lb Notorious

B.l.G." l\'ari<ms Artists])

Puff Daddy &: Faitli Evans Featuring 1 12 (Bad Boy Rctords)

Best Rap Album:
"No Was Out"
PufT Daddy and the Family (Bad Boy Records)
Producers: Sean "PulFy" Combs & Slevie J

Producer of the Year (Non-Classical):

Bab\lace

1999
Record of the Year:

"Smooth" (track from "Supernalurar)
-Santana Featuring Rob I homas
Producer: David I'hoener

(Umtimwd mi pttge 98

BlLLBOAHD MAY 1 3. 2000

AIR SUPPLY

Congratulations CUVe
"AVeVe mabe some beautiful music together.

4iere s to the next tWent^-fi\^e ^ears.

diarr^ M-aslin-^Vrolucer

MELISSA MANCHESTER

CONGRATULATIONS
TO Mr. Clive Davis and Arista Records

FOR GIVING us 25 YeARS OF BEAUTIFUL MUSIC

You HAVE BEEN AN INSPIRATION TO US ALL.

_ I

From the Men and Women of Ben-Tone Graphic Corp. -f
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CONGRAllfLATIONS!
Clive Davis

FOR

YIEAE
OF #1 HITS!

FROM:
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ARTISTA AWARDS
dyntmued from fMi^e 96

Album of the Year:

"Supernatural, " Santana
Producers: Clive Davis. C>arlos Santana

Song of the Year:

"Smooih" (irack from "Supernatural")
Songwriters: Ilaal Shur, Rob riiomas

Best Female Pop Performance:
"I Will Remember You" (track from "Mirrorball")

Sarah Mcl-achlan

Best Pop Performance by a Duo or Group with Vocal:

"Maria Maria" (track from "Supernatural")
Santana

Best Pop Collaboration with Vocals:

"Smooth" (track from "Superualurar)
Santana Featuring Rob Thomas

Best Pop Instrumental Performance:
"£1 Farol" (track from "Supernatural")

Santana

Best Rock Performance By a Duo or Group with Vocal:

"Put Your Lights On" (track from "Supernalurar')
Santana Featuring Kverlast

Best Rock Instrumental Performance:
"Tlie CalHng" (trat k from "Supernatural")

Santana Featuring Kric (Hapton

Best Rock Album:
"Supernatural"

Santana
Producers: Clive Davis. Carlos Santana

Best Female R&B Vocal Performance:
"It's Not Right But It's Okay" (track from "My Love Is

Your Love")

Whitney Houston

Best R&B Performance By a Duo or Group With Vocal:

"No Scrubs" (track from "Fanmail")

TLC (LaFace Records)

Best R&BSong:
"No Scrubs" (track from "Fanmail")

TLC; songwriters: Kevin "Sh'ekspere" Briggs, Kandi
Burruss & Tameka (bottle)

Best R&B Album:
"Fanmail"
TLC; producer: Dallas Austin

n r. A R s

Best Original Song
"Let The River Rim" from "Working Girl"

Carly Simon

AMFHICAI^ MUX in A W A R D H

Favorite Female Artist-Soul/Rhythm & Blues:

Aretha Franklin

^^^mfmUdatuxm '^llm %mi& and S^xisia ^^cmds^

25 years of success. And more to come

National Promotions and Advertising

Our warmest
congratulations
TO Arista, and
especla.lly to
Clive Davis
FOR all his
MAGNIFICENT

ACHIEVEMENTS.

We look forward to working with you all for a long time to come.

1977
Favorite Female Artist-Soul/Rhythm & Blues:
Aretha Franklin

Favorite Male Artist-Pop/Rock:

Barry Manilovv

Favorite Male Artist-Pop/Rock:

Barry Manilow

Favorite Male Artist-Pop/Rock:

Barry Manilow

Favorite Band, Duo or Group-Pop/Rock
/\ir Supply

Favorite Album-Soul/Rhythm & Blues:

Aretha Franklin

Favorite Band, Duo or Group-Pop/Rock:
Daryl Mall It John Oaies

1^4
Favorite Female Artist-SouI/Rhythm & Blues:

Aretha Franklin

Favorite Band, Duo or Group-Pop/Rock:
Uaryl Hall it John Oates

Favorite Band, Duo or Group-Pop/Rock:
Daryl Hall &: John Oates

TgXfi
Favorite Female Video Artist-Soul/Rhythm & Blues:
Favorite Female Artist-Soul/Rhythm ic Blues:

Art-llia Kranklin

Favorite Single-Soul/Rhythm & Blues:

Favorite Video Single-Soul/Rhythm & Blues:

Whitney Houston

Favorite Female Artist-Pop/Rock:

Favorite Album-Pop/Rock:
Favorite Female Artist-Soul/Rhythm & Blues:

Favorite Album-Soul/Rfaythm & Blues:

Favorite Video Single-Soul/Rhythm & Blues:

Whitney Houston

T98S
Favorite Female Artist-Pop/Rock:

Favorite Single-Pop/Rock:
Whitney Houston

Favorite Female Artist-Pop/Rock:

Favorite Female Artist-Soul/Rhythm & Blues:

Wliitney Houston

199^
Favorite Album-Pop/Rock
Favorite Album-Soul/Rhythm & Blues:

Favorite Album-Adult Contemporary:
" The Bodyguard" (Soundtrack)

T994.

Favorite Single-Country:
Favorite Album-Counti^:
.\lan Jackson

Special Award of Merit:

Favorite Female Artist-Pop/Rock:

Favorite Single-Pop/Rock:
Favorite Female Artist-Soul/Rhythm & Blues:

Favorite Single-Soul/Rhythm & Blues:

Whitney Houston
favorite Artist-Adult Contemporary:
Kenny G

Continued on page 100
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CONGRATULATIONS
RISTATO ALL OF OUR FRIENDS AT

ON 25 YEARS OF HITMAKING

CUTFATHER & JOEFROM
PRODUCERS OF: Afti3IE STONE, ACE OF BASE, LFO, FIVE. ANOTHER LEVEL, WESTLIFE

And to Clive - Thank you for including us in your legacy

A.
CUTF^THFP ^ IDE PRODUCTIONS

www.cutfather-joe.com



ARISTA AWARDS

IMS
Favorite Band, Duo Or Group-Pop/Rock:
Favorite New Artist-Pop/Rock:

Acc Of Bast-

Favorite Album-Sou1/Rhythm &: Blues:

Favorite New Artist-Adult Contemporary:
Favorite New Artist-Soul/Rhythm & Blues:

Toiii Hraxlon

1997
Favorite Female Artist-Soul/Rhythm & Blues:

Favorite Album-Soul/Rhythm & Blues:

Totii Braxton

Favorite Artist-Adult Contemporary:
Whitney Houston

Favorite Band, Duo or Group-Country:
Bi(M>ks &: Dunn

2000
Favorite Band, Duo or Group-Country:
Btooks Sc Dunn
Favorite Album-Pop/Rock:
Saniana
Favorite Band, Duo or Group-Soul/Rhythm & Blues:

Vix:

O f/ /. TRAIN AWARDS
T988
Album of the Year Female:
"'Whitney," Whitney Houston

1989
Best Jazz Album:
"Silhouette," Kenny O

1993
Best R&B Single, Female:
"I Will /\Jways Love You" (from "The Bodyguard"), Whit-

ney Htmslon

1994
The 1994 Sammy Davis Jr. Award as Entertainer of the

Year for outstanding achievements in the field of
entertainment during 1993:

Whitne) Houston

Best R&B/SouI Single, Female:
'"BTcaliu' A^aii!"-'ioni Braxton

Best R&rB/Soul Album, Female:
" loni Braxton," icHii Braxton

R&B Song:
"1 Will .\lways Love You" (from "Tlif Bodyguard"),
Wliiincy Houston

Best Jazz Album:
"Breathless," Kenny G

1995
Best R&B/Soul Single, Group, Band or Duo:
Creep." I LC RX:IVSoul

From 3X DOPE
to DEBORAH COX

to BLACK ROB & SANTANA

Arista. . . For The Ages. .

.

THANK YOU FOR LETTING US
SHARE IN YOUR SUCCESS

FRONTIER ENTERTAINMENT GROUP, INC.

Congratulations Clive

Michael Krum
Rotations

Album of the Year, Group, Band or Duo;
"(j'azySexyC-ool," 'I'LC

1996
Best R&B/Soul Single, Female:
"Kxliak' (SIhk>|> SIi<m)|))", Wliitney Houston

Best R&B/Soul Single, Group, Band or Duo:
"Walci-lalls," 1 l.i;

Best R&B/Soul Album, Group Band or Duo;
"(;razySex>(;o()l," I LC.

R&B/Soul or Rap Song:
"One More dliance," The Notorious B.I.G.

Best R&B/Soul or Rap Music Video:
•Waii-ifalls." 11 X:

R&B/Soul Album, Solo:

"I'^iilli." I-aitli Kvaiis

Best R&B/Soul or Rap New Artist:

".S<Km As I ticl Home, "
l aitli Kvans

T997
Best R&B/Soul Single, Female:
"You're Makin' Mc Higir'/"Lel ll Flow." Ibiii Braxton

Best R&B/Soul Album, Female:
"Scdfls." Ibiti Braxlon

19-98
The 1997 Sammy Davis Jr. Award as Entertainer of the

Year for outstanding achievements in the field of

entertainment during 1997:

Scan "Putly" Clniiibs

The 1997 Quincy Jones Award for outstanding career
achievements in the field of entertainment:
WllitlU'V Ilnlisloll

Best R&B/Soul Single, Male:
"You Makf Mc Wanna...," I'sher

Best R&B/Soul Album, Male:
"Life Mler Oeatli." I hc Notorious B.I.G.

Best R&B/Soul or Rap Music Video:
"I'll Be Missing Yon." I'ull DatUI) Sc Faith Evans

R'atnriiii; 1 1^

1999
Best R&B/Soul Single-Fenuile:

l>i'lM)r.ih ( iox

Best R&B/Soul single-Group, Band or Duo:
Nfxl

2QOQ
Best R&B/Soul Single-Group, Band or Duo:
"No Scrubs," I I.C

R&B/Soul Album of the Year-Group, Band or Duo:
"Kanniail," IIX'.

Artist(s) of the Decade:
W'hilney Honslon and Prince

ROCK AND ROLL HALL
OF FAME lUnilCT F.F.S

1987
ArctlKi I-r;mkliii

1990
1 lu- Kinks

1994
(iratcliil Dead

20QQ
(llive Davis
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TEAM ARISTA 2000
('.oilitniiM (wm fMin;f' ()2

ent lifestyles. I hal's when the reroni has legs and l)ccoines

a phenomenon.
"Every markccin^ plan is a livinj^ cniiiy, where you plan

and adjust every (actor on a daily basis," (Corson adds.

"What makes it exciting is that we can make changes on an
hourly basis if we have to. lie it for Carlos Santana, Palti

Smith or Pulfy's record. We're constantly adjusting, both

proactively and reactively."

"I've been vei y lucky lo have worked on a lot ul ania/ing

projects." Levy says. "I've been here for Keimy CI explcKl-

mg on *Songbii(l.' I walclietl Whitney ! loiiston's ' The B<xiy-

guard' soundtrack
become a mam-
nuuh best-seller,

and I was here
when the Grateful
Dead had their first

top-IO album and
single. There are so

many differcni

cases. 1 can point to

any ofthem and cite

where we changed
the campaigns at a

certain lime. TIk-
Bodyguard' cam-
paign was always
being refreshed.
F.ver)' single step of

each campaign is

always fresh. I'here

are never the same
images."

SIMON AND SISTER 7

"I worked with a lot of artists here who have very differ-

ent directions," Levy continues. "An artist like Barry
Manilow grows on each record. He had platiimm success

with a big band, then he comes out with a Sinatra tribute

album. Eiich release lends itself to something diflereni."

.And the hits keep coming. While Ciarlos Santana's albiun

continues to sell at an asirontmiical plateau, team Arista

turns its attention lo the jusl-relcased Patti Smith album
and inmiinent releases from (^arly Simon, Aretha Franklin,

Sister 7 and a greatest-hits collection from Whitney Hous-
ton. Tlien there's the highly profitable "Ultimate" and
"Totally Hits" compilations series.

"I wouldn't siiy it's easy lo succeed at what we do," (>or-

son s^iys. "But it is a joy and
challenge we're lel't with
every day. Hie fun ofwhat we
do is the beauty of having a

successful company operate
on many difTerent levels at

once."

"If, Hi years ago, someone
told me that Arista would
grow to be this big, I wouldn't
liave believed it." Levy says.

"When all cylinders are firing

and everything is going in all

the different genres of music,
it's incredibly satisfying to

stand back and waldi it. be il

Arista Nashville or something
from LaFace or Bad Boy. It's

incredibly rewarding to come
up with something like San-
tana. This label will always
have surprises." —J.S.

Arista
We Toast You

For 25 Years of Entertainment.
Looking Fprward to y

Working With^ou -

For The Next 25!

/Congratulations from

Hert 6 Angle Powers

rs: Dauld Hutch, Larry Lachmann and the staff of

Lowers house of soono

U.K. AND CENTRAL EUROPE
('jwlniiicfl fnnu ftuj^t- hh

And he also oversees affiliates in (lentral Europe as part of

BMCl's regional-management structure.

FLEXIBLE RECOGNITION
"It struck me ver\ early on how Olive and Arista are very

aware of the inlernational market and how important i( is,

an<I how flexible they have Ix'en in recognizing that we have
to do things in our own way," says Griffiths.

\ glol)al marketing milestone for Arista took place when
" The Bodyguard" soinidirack, released in 1992 aiKl fea-

turing Whitney Houston's smash single "I Will .Mwavs Love
You," was an international smash. The album sold V^ mil-

lioti copies ill the I .S.—and sold another 19 million out-

side America.
" There's a general realization that there's a big old world

out there," savs Griffiths. "1 think that, from Clive's point of
view, with 'Tfie BodyguanI,' he saw the kind of numl>ers
that could be done. I keep telling him that we will sell more
[of Saniana'sl 'Supernalural' albums internationally than
lie will domestically."

Griffiths has praise for the international team at Arista in

New York. Arista Records executive VP/GM C:harles Gold-
stuck last year hired (ieorge Levendis as the .-Vmerican com-
pany's international VP (see related story).

"George, having run the Arista L'.K. marketing office for

a start—and having rim BMG Greece as a managing direc-

tor—has an incredible understanding of the international

marketplace," says (irilliihs. "What I found from my time
in America is that you have to sort of translate and explain

how the international marketplace works differently. I used
to fmd, when I was at Epic, I spent half my lime explaining
to the Brits what the Americans meant, and the other half

explaining to the British what the Americans meant. It's the

classic line about two ctdtiires separated by a common lan-

guage."

PLATINUM BREAKOUT
Arista U.K. also has a unique relationship with .Arista in

the States as the only Arista affiliate with a long, more diffi-

cult, history of signing and developing its own artists. It has

been 10 years since Lisa Stansfield broke out of Arista U.K.
to go platinum in the U.S. /\fter numerous false starts in the

decade since. Arista U.K.'s domestic-repertoire development
is again on a roll under managing director Ged Doherty.

Dohertyjoined BMG in spring 1999 after nearly three years

as managing director of Golumbia Records L'.K. Previous-

ly. Doherty was senior VP of Epic U.S. under Grifiiths.

"One of the best things that Richard did when he came
on board was bring all these [affiliated U.K.] labels such as

deconstruct ion. Heavenly and Boilerhouse under the Arista

roof to give Arista U.K. a domestic presence," says Doher-
ty. I hai strategy of finding independent soin ces of reper-

toire for/Vrista has continued, with a recent deal with the dB
Label set up by U.K. A&R veteran David Bates.

The strength of.'Vmerican repertoire helped sustain Arista

for many years. Doherty's focus now is to develop home-
grown talent. In part to address that, Doherty made a smart
hire by tapping Tim Delaney as general manager of Arista

U.K., with responsibility for international—that is. largely

.\merican—product. Delaney had been \T of internation-

al marketing al PolyGrani Gonttnental Europe and previ-

ously MI) of Mercury Records Australia.

"Tim is a great guy, and his day-to-day lixus is the inter-

national roster, and my f(x:us day-to-day is the domestic ros-

ter." says Doherty. "Between us, we manage the company."
f)n tiie international front. Arista U.K. achieved its first

No. I alhimi in several years with Santana's "Supernatural."

On the domestic front, the development of Death In Vfegas,

Spiritualised, Beth Orton and others show that "the tide is

turning for Arista [U.K.]," says Doherty.

STONE'S "DIAMOND"
Perhaps most gratifying is the success which Arista in the

U.S. has achieved with Angie Stone, a U.K. -signed artist

whose debut album, "Black Diamond." has sold nearly
7.50,000 copies in the U.S.. "They've been involved with it

since day one," says Griffiths. "It's a very close relationship

because it goes both ways.

"(Mive's mantra of a small roster and just hit records does
make it easier," says Griflitfis. "We don't drown in the amount
ofproduct, but sometimes we may have a 'problem' with the

numl>er of hits. Trust me, it's a beautifid problem."
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J&R Music World

^Congratulates -

AIRISm RECORDS-
On Their 25th Anniversary.

7^5 i4ii Honor To Be Associated With

i4 /'me Organization And We

Anticipate A Bright Future For All.

f^v^.

COMPUTER WORIO
"^"^ www.jandr.com

Rachelle &Joe Friedman



aCHIEVEMEIVTS
Conbnued from page 54

reach No. 1 with "That's What
Friends Are For" It's the first No. 1

single for Dionne in 1 1 years and the

second No. 1 single of Gladys Knight's

career

Fee. IS, isBB
Whitney Houston's single "How Will

I Know" unseats her aunt (Dionne
Warwick) at No. 1

.

FEB. 25, 13BB
Dionne Warwick presents the

Grammy for Best Pop Vocal Perfor-

mance to Whitney Houston, for "Sav-

ing All My Love For You."

13B7
Aretha Franklin is ittie first woman

inducted into the Rock And Floll Hall Of

Fame.

APRIL IB. 1BB7
Aretha has a second No. 1 single

—
"I

Know You Were Waiting (For Mef

—

with George Michael. 19 years
and 1 1 months since her first.

JUNE 27, 1SB7
Whitney Houston scores

her fourth No. 1 single, with

"I Wanna Dance with Some-
body (Who Loves Me]."

Whitnay Houston

FEB. 25, 7986
Narada Michael Walden and Jeffrey Cohen take

away a Grammy for Best Rhythm & Blues Song for

Aretha's hit, "Freeway Of Love."

FEB. 29, IBBB
Aretha Franklin picks up a Grammy for Best R&B

Vocal, Female for "Freeway of Love."

MAY 17, IBBB
'The Greatest Love Of AH" becomes the third No. 1

single from the same album ("Whitney"), a feat never
before accomplished by any solo female act.

JULY IS, IBBB
Whitney Houston's "Video Hits" is certified platinum.

SEPT 27, 1987
"Didn't We Almost Have

It AH" becomes Whitney
Houston's fifth No 1 single.

JMJV. 9, IBBB
"So Emotional" becomes Whitney

Houston's sixth consecutive No. 1 sin-

gle.

FEB. BO, IBBB
Expose's "Seasons Change" reaches No. 1 , and

marks the first time that any group has pulled four

tap-1 0 singles from a debut album.

MARCH B. 1SBB
Whitney Houston wins a Best Pop Performance

Grammy for "I Wanna Dance With Somebody (VVho
Loves Me)."

CLIVE!
I'll bet you haven't been

back to Columbus, GA
since 1974...Neither have I!

and the staff of

1225 Northmeadow P\wy #100 Roswell GA
30076 (770) 663-4240 info@allianceartists.eom

STYXm̂m

BILL DIGGinS

COnGRHTULHTES

MARCH S, 13, IBBB
Aretha Franklin wins two more Grammys: Best R&B

Vocal performance for her album, "Aretha," and Best
R&B Performance By A Duo (with George Michael) for

"I Knew You Were Waiting (For Me)."

APRIL 23, IBBB
"Where Do Broken Hearts" reaches No. 1 ; Whitney

Houston becomes the first artist with seven consecu-
tive No. 1 hits

JUME 14, 1988
The story of the Grateful

Dead's only top-10 single,

"The Making Of Touch Of

Grey," is the group's first

gold-certified video.

1988
Carly Simon wins an Oscar

for Best Original Song: "Let

The River Run" from Working
GiH."

FEB. 22, 1889
Ar-etha Franklin nabs two Gram-

mys for her gospel album, "One
Lord, One Faith, One Baptism."

APm. 1, 1989
"Girl You Know It's True," Milli Vanilli's first U.S. sin-

gle, peaks at No. 3.

APRIL 1S,1BBB
Kenny G wins his first Soul Train Music Award for

Best Jazz Album

1990
The Kinks are inducted into the Rock And Roll Hall

Of Fame.

FEB. 21, 1BBO
Carly Simon wins a Grammy tor Best Song Written

Specifically For A Motion Picture Or Television: "Let
The River Run." from "Working Girl."

25
BRILUnnT YEHRS

OF HIT niHKinG

APRIL 7, 1BB0
Taylor Dayne's "Love Will Lead You Back" becomes

her first No. 1 single.

DEC. 1, 1330
Whitney Houston's "I'm Your Baby Tonight" becomes

the first No. 1 pop hit for songwriters L. A. Reid and
Babyface,

FEB. 23, 1BB1
"All The Man That I Need' is Whitney Houston's

ninth No. 1 single.

APRIL 11. 1331
Whitney Houston's "Star Spangled Banner" single is

certified gold, and its video is certified platinum.

Continued on page 106
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track, record.

Some peop e get 15 minutes of fame.

Others get C ive Davis.

j

BMO MUSIC CANADA
WUSKHIE BMO OU CANADA

To the man who's been making it magic for 25 years.

Congratulations to Clive Davis and ARISI^- Records. rec«rdirgs
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25'

ACHIEUEMEIVTS
ConOnued from page 104

mu. 25, 1991
Air Supply's "Lost In Love" album is

certified double-platinum.

JAN. 27, 1992
Air Supply picks up an American

Music Award as Favorite Pop/Rock
Band.

WOK 28, 1992
"I Will Always Love You" begins its

14-week stay at No. 1 , the first sin-

gle to accomplish that feat.

JAW. t2, 1993 Tm Braxton

Whitney Houston's "I Will Always
Love You" is certified at 4,000.000 units.

FEB. 24, 1993
Babyface and L.A. Reid are named Producers of the

Year at the Grammys.

MARCH 1. 19S4
Whitney Houston wins Record of the

Year and Best Pop Vocal Performance
Grammys for "I Will Always Love You

'

MARCH 1, 199«
"The Bodyguard" soundtrack wins

a Grammy for Album Of The Year

MARCH 1, 1994
Kenny G wins his first Grammy:

Best Instrumental Composition,
for "Forever In Love."

MARCH 1, 1994
Toni Braxton wins her first

two Grammys: Best New Artist

and Best R&B Vocal Performance,
for "Another Sad Love Song.

"

MARCH 1, 1994
Brooks Si Dunn win Arista's first Country music

Grammy: Best Country Performance, for "Hard
Workin' Man."

JAN. 30. 1995
Ace Of Base lands two American

Music Awards: Favorite

Pop/Rock Band and
Favorite New
Pop/Rock artist.

MARCH 1, 1995
Toni Braxton wins

her second Grammy:
Best Female R&B Vocal
Performance on
"Breathe Again."

APRIL S, 1995
I'm Your Baby Tonight,"

Whitney Houston's third

album, is certified for sales
of 4 million copies,

JULY 3. 1995
TLC's "Waterfalls" settles in for a seven-week stay at

No. 1.

MARCH 10, 1993
"Air Supply's Greatest Hits," certified at 5 million

units, becomes the group's best-selling album.
FEB. 7, 1994
Alan Jackson wins two American Music Awards:

Favorite Country Single and Favorite Country Album.

1994
The Grateful Dead are inducted into the Rock And

Roll Hall Of Fame.

MARCH 12, 1994
Ace Of Base's "The Sign" single begins a six-week

stay at No. 1

.

JUNE 12, 1994
Ace Of Base's 'The Sign" album begins its six weeks

in the top spot.

JAN. 28, 1995
TLC's "Creep" reaches No. 1 , where it will remain

for four weeks.

AUG. 10, 1995
The Grateful Dead's "In the Dark" album is certified

double-platinum—the second-biggest selling album of

their career.

WOK 25, 1995
"Exhale (Shoop Shoop)" debuts at No. 1 , becoming

Whitney Houston's 1 1th No. 1 single, tying her with
Madonna as solo female artist with the most No. 1 's

on the Hot 100.

WOK 29, 1995
Whitney Houston's second album, "Whitney," is cer-

tified for sales of 9 million units.

1995
Whitney Houston's "Exhale (Shoop Shoop)" debuts at

No. 1.

FEB. 28, 199E
Flaco Jimmez wins a Grammy for Best Mexican-

American Performance tor his eponymously titled

album.

FEB. 28, 199E
TLC takes its first two Grammys: Best HS.B Perfor-

mance for "Creep" and Best R&B Album, for "Crazy-

SexyCool."

Ace Of Base

FEB. 28, 1996
Annie Lennox picks up a Grammy for Best Female

Pop Performance for "No More 'I Love you's."

FES. 28, 1986
Babyface wins Producer of the Year Grammy.

MARCH 29, 1996
The Notorious B.I.G's "One More Chance" wins a

"Soul Train" award for R&B/Soul Or Rap Song Of The
Year.

Continued on page 109

Congratulations to

Clive Davis and Arista Records

on 25 wonderful years

from your friends at

absolute audio, inc.

Congratulations
Arista Records and Clive Davis

FOR 25 YEARS of non-stop music

THANKS
FOR
AUTOMATED

STIMG WITH US

TAPI tk LABEL'COMPANY
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ACHIEVEMeiVTS
ContJnued from paQe 106

MARCH SS, 189S
Faith Evans wins a Lady of Soul

award for "Faitfi": R&B/Soul Solo

Album of tine Year, and Best
R&B/Soul or Rap New Artist for

"Soon As I Get Home."

JULY 27, 1S9e
Ton! Braxton's single 'You're

Makin' Me High/Let It Flow"

reaches No. 1

.

DEC. 7, 7996
Toni Braxton's "Un-Break My

Heart" begins an 1 1 -week stay at

No. 1.

Heart" and Best Female RSB Vocal Per-

formance for "You're Makin" Me High."

f997
"I'll Be Missing You" by Puff Daddy

and Faith Evans Featuring 112
becomes Arista's second single

to debut at No. 1

.

FES. 25, 1990
Sarah McLachlan wins two

Grammys: Best Female Pop
Vocal Performance for "Build-

ing A Mystery" and Best
Pop Instrumental Perfor-

mance for "Last Dance."

Annie Lennox

FBB. ee, 1997
Whitney Houston's "Exhale (Shoop Shoop)" wins a

Best R&B Song Grammy for Babyface.

FEB. ZB, 1997
Tony Rich Project wins Grammy for Best R&B Album.

FEB. SB, 1997
Brooks & Dunn win Grammy for Best Country Per-

formance, Duo or Group for "My Maria,"

FEB. 26, 1997
Babyface is named Producer of the Year at the

Grammys.
FEB. SS, 1997

Toni Braxton collects two more Grammys: Best
Female Pop Vocal Performance for "Un-Break My

6o^

ARISTA

Years of Hits

From your friends at

DENON DIGITAL, LLC

FEB. es, laaa
Puff Daddy and Faith

Evans Featuring 112
win a Best Rap Performance

Grammy for T'll Be Missing You."

FEB. 25, IBBB
The Best Rap Album Grammy goes to Puff Daddy

and the Family's "No Way Out."

FEB. 25, 1998
Babyface is named Producer of the Year at the

Grammys for the fourth time.

FEB. 27, 1998
Soul Train honors Whitney Houston with the 1 997

Quincy Jones Award for outstanding career acheive-

ments. Puff Daddy is awarded the Sammy Davis Jr
Award for Entertainer of the Year
FEB. 27, 1998
Notorious B.I.G. wins his second Soul Train Award

for "Life After Death."

JUNE 30, 1998
"The Preacher's Wife" soundtrack is certified for

sales of 3 million units.

FEB. 23. 1999
TLC's "Fanmail" album is certified for sales of 5 million

units.

FEB. 29, 1999
Sarah McLachlan picks up her third Grammy: Best

Pop Performance, for 'I Will Remember You."

1999
Deborah Cox and Next each win Soul Train Awards

for Best R&B/Soul Single

JULY 29, 1999
Whitney Houston's first album is certified at 1 3 mil-

lion units: the biggest-selling non-soundtrack album of

her career

BEtn. 3, 1999
TLC are presented wnth the Aretha Franklin Award

at the Lady of Soul Awards.

WOK 1, 1999
At 17 million units. 'The Bodyguard" becomes the
best-selling soundtrack of the century.

FEB. 27, 20OO
Clive Davis receives NARAS

Trustee Grammy Award.

FEB. 29, 2000
The Best Female Vocal Perfor-

mance Grammy goes to Whitney
Houston for "It's Not Right, But It's

Okay"

FEB. 29, 2000
Santana's 1 2-million-plus-selling

Supernatural" album wins nine

Grammy Awards tieing the NARAS
record.

FES. 29. 2000
TLC wins three Grammys for their album, "Fanmail,'

and the single. "No Scrubs."

FEB. 29. 20O0
Clive Davis wins his first Grammy (CHECK] as pro-

ducer, for Santana's "Supernatural" album.

TLC

FEB. 29, 20O0
The Grammy for Best Female Pop Vocal Perfor-

mance goes to Sarah McLachlan for "I Will Remem-
ber You."

MAPCH 4, 2000
Whitney houston and The Artist both receive Soul

Train's rarest honor as "Artist of the Decade."

MARCH B. 2000
Clive Davis is inducted into the Rock And Roll Hall Of

Fame.

POSTCARDS WORK!
I 18 pt. papei; thicker than any other coropanyL

I 5,000 postcards for $400.

I Guaranteed turnaround time.

I When you call, a live person answers the phone!

I For samples & rates, go to P0STCARD.COM or call:
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TOP TOO ABISTA POP AI BITMS

Precious Metals

rist^ On
e C harts

ere are the top 100 charting singles and albums from the Arista fami-

M m ly's 25-ycar history. The singles are ranked according to performance

m m on The Billboard Hot 100, determined by peak position, weeks at

m M peak, weeks on chart, weeks in the top 10 and weeks in the top 40. The
m m albiun list is based on two criieria: level of Recording Industry Assn. Of
America (RIAA) platinum certification and performance on The Billboard 200.

utilizing the same tbrmula used to determine the above-mentioned singles list.

I he denotes RLW platinum certification, for net shipment of 1 million units

in the U.S. The denotes RIAA diamond certification for albums with net ship-

ments of 10 million or more. Numerals listed after platinum and diamond sym-

bols indicate the most recent certification level for multi-million sellers. All titles

on the album list are at least platinum. Singles footnoted by a • are certified gold

by the RIAA, lor net shipment of at least 500,000 units.

The list includes some historic hits in Billboard chart history. Whitney Hous-

ton's "I Will Always l.ove You" was No. 1 for 14 weeks in 1992 and 1993; at the

time, it was a record streak atop the Hoi 100. It is now tied for second among all

c harting singles, whilt* the more recent "Smooth" by Santaiia, released last year,

ranks eighth all lime. The latter also has the distinction of being the only single

with a reign of exactly 12 weeks.

The soundtrack fiom " The Bodyguard," from which "I Will Always Love You"

hails, was No. I tor 20 weeks, the longest tenure by any album since May 1991,

when The Billboard 200 began ic> use SoundScan data.

Aside from Arista titles, the lists also include albmns and singles from other

labels that were marketed and promoted by Arista, including .Arista Nashville,

Bad Boy, Cirateful Dead, LaFace, Neltwerk and Rowdy. 1"he album list also

includes 1999's " Iblally Hits" compilation, which was a joint venture between

Arista. Hlektra and Wal ner Bros. —GEOFF MA YFIELD

THE BILLBOARD INTERVIEW
(Umlmitrd /nun fxif^f 60

of view. Not in the discover)' of talent—yei.

What are your thoughts on a future in which
people may get their music digitally?

I'lu no) pcrsoiiiilly paying itiiuh aitciilion

to delivery systems or distribution systems. I

leave that to tlie corporation. Content is king,

and creativity is going to rule the day. If

you've gol what no one else has, it's going to

be in demand. I'm sure that the current retail

and raek (oiiinuinity will make [the new
forms of distribution] part of their horizons

for ilic future, as well. There will always be a

major place for brick-and-moriar retail and
racking. I don't think that people will just

buy online, hut it will be a major marketing
asset, and whatever way music is delivered is

fme with me.

With the runaway success of Sanlana^s
album, you've had a very strong flscal year.

Can you share some of the financial results?

We'll probablv do somewhere belweeii
552") million and .$.').")() million ibis \ear ai the

Arista domestic level, with that probably
translating to double tor BMCi worldwide. It

will be the first time we've exceeded half a

billion in sales at the domestic level, and (his

will be the biggest and most profitable year in

vVrista Contemporary's history, by far. It just

caps off a tremendous run we've had over

the last several years.

What went into the thinking about how to

celebrate the 25th anniversary of the label?

I didn't have any thinking, fhe networks

continually expressed very strong interest.

They said that this was a unique 25-year-

period. The only other company that was
similarly blessed was Motown. They felt it

would really be appropriate to celebrate our
25 years of No. I hits, and NB(^ was kind
enough to call it the most important story in

contemporary music in the last 25 years. I'm

thrilled that we have the artists and the music

(hat can have this unique milestone nation-

wide celebration.

What are some of the albums we can look

forward to this year from Arista?

I'm very much looking forward to Whit-

ney's "(ireatest Hits." It certainly will be an
incredible album that contains not only
every hit in her illustrious career, but up-to-

date, state-of-the-art remixes. It will be a 2-

CD set, and it will have four new songs. I

(hink it will show how contemporary VVhit-

ney continues to be. So. there's very strong

new material to go along with a very fresh,

complete and up-to-date greatest-hits

album. Every one of her No. 1 hits is here,

either in its original form or in a hot new-

remixed version. Then (here's Carl) Simon,
who has a wonderful new album coming out

RANK/ PEAK POSlHON / WEEKS AT PEAK / ^^££^S ON CHART

1 The Bodyguard Whitney Houston/Soundtrack I 20
2 WKilney Houston Whitney Houston I 14.

3 Breathless Kenny G 2 1

1

4 Supernatural Saniana i I2

5 CraiySexyCooI TLC 3 I

6 Life After Death The Notorious B.I. G. I 4
7 Whitney ' Whitney Houston I 1

1

8 The Sign ' Ate Of Base I 2

9 Miracles The Holiday Album Kenny G '3
10 Toni Braxton A Toni Braxton I 2
11 Waiting To Exhale A Soundtrack I 5
12 Surfacing A Sarah Mcl^chlan 2 I

13 Secrets A~ Toni Braxton 2 I

14 Girl You Know It's True A' Milli Vanilli I 8
15 No Way Out A'^ Puff Daddv & The Family i 4
16 A Lot About Livin' (And A Little 'Bout Love) A'' Alan Jackson 13 I

17 Fanmail A* TLC [ 5
18 My Way A Usher 4 3
19 Duotones A' Kenny G 6 a

20 Greatest Hits A' Air Supply 7

21 Brand New Man A^ Brooks & Dunn 10
22 Harlem World A* Mase I

23 I'he Moment A' Kenny G 2

24 I'm Your Baby Tonight A* Whitney Houston 3
25 The Greatest Hits Collection A' Alan Jackson 5
26 Who 1 Am A' Alan Jackson 5
27 Silhouette A' Kenny G 8

28 Hard Workin' Man A* Brooks & Dunn 9
29 Oooooooh... On ThcTLC Tip A' TLC 14

30 Ready To Die A* The Notorious B.I. G. 15

31 Live A' Kenny G 16

32 Don't Rock The Jukebox A' Alan Jackson 17

33 Barrj- Manilow/Live A' Barry Manilow I

34 Even Now A' Barr>' Manilow 3
35 The Preacher's Wife A ' Wliiiney Houston/Soundtrack 3
36 Mirrorball A' Sarah MrL^chlan 3
37 Boomerang A' Soundtrack 4
38 Greatest Hits A' Barry Manilow 7

39 My Love Is Your l.ove A' Whitney Houston 13

40 Waitin' On Sundown A^ Brooks & Dunn 15

41 Miss Thang A* Monica 36
42 Fumbling Towards Ectasy A' Sarah McLachlan 50
43 Greatest Hits A'' Eurylhmics 72
44 Born Again A' Tlie .Notorious B.LG. I

45 Aquemini A' OutKast 2

46 The Greatest Hits Collection A' Brooks & Dunn 4
47 Soul Food A' Soundtrack 4
48 Tryin' To Get The Feeling A' Barry Manilow 5 2

49 Borderline A' Brooks & Dunn 5 '

50 Love Zone A' Billy Ocean 6 J
51 This One's For You A' Barry Manilow 6 2

52 In The Dark A' Gratef ul Dead 6

53 Faith—A Holiday Album A'' Kenny G 6

54 The Boy Is Mine A^ Monica 8

55 Suddenly A' Billy Ocean 9
56 God Shuffled His Feet A' Crash Test Dummies 9
57 Medusa A' .\nnie Lennox II

58 Another Night A' Real McCoy 13

59 Exposure A^ Expose 16

60 Don't Rock The Jukebox A' Alan Jackson 17

61 The Tractors A' The Iractors 19
62 Tell It To My Heart A' Taylor Dayne 21

63 Lost In Love A' Air Supply 22
64 Diva A' Annie Lennox 23
65 Can't Fight Fate A I'aylor Davne 25
66 Here In Fhe Real World A' .\lan Jackson 57
67 Blackhawk A' Blackhawk 98
68 ATLiens A OutKast 2

69 Forever A Puff Daddy 2

70 Money, Power &. Respect A The Lox 3
71 High Mileage A Alan Jackson 4
72 Ghostbusters A Soundtrack 6 3

73 Keep The Faith A Faith Evans 6 1

74 Eye In The Sky A The Alan Parsons Project 7 6

75 I Robot A The Alan Parsons Project 9 3

76 One Voice A Barry Manilow 9 3
77 Barry Manilow II A Barr)- Manilow 9
78 Affection A Lisa Slansfield 9
79 Under The Influence A Alan Jackson 9
80 The One That You Love A Air Supply lO

81 Into The Gap A Thompson Twins lO

82 Time Passages A Al Stewart lO

83 If You See Her A Brooks & Dunn II

84 Everything I Love A Alan Jarkson 12

85 Dionnc A Dionne Warwick 12

86 The Turn OfA Friendly Card A The Man Parsons Project 13

87 Who's Zoomin' Who? A Arrlha Franklin I3

88 Disco Nights A GQ 13

89 Totally Hits A V'arious Artists I4

90 Barry A Barry Manilow I5

91 Ultimate Dance Party 1997 A Various Artists 17

92 Classics In The Key Of G A Kenny G I?

93 Boys On The Side A Soundtrack 17

94 Tear Down These Walls A Billy Ocean 18

95 Room 112 A 112 SO
96 Southcrnplayalistcadillacmuzik A OutKast 20
97 Then & Now ... The Best Of The Monkees A The Monkees 2i

98 LFO A LFO 21

99 See The Light Ajeff Healey Band 22
100 Faith A Faith Evans 22

+.- ftill charting ai ofApril S. 7000
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To Clive Davis and the Arista Family...

Congratulations on 25 years of brilliant talent.

It is always a labor of love working with you.

Many thanks, Bette Hisiger

Htarget music marketing
tel 212 2S4,9338 •email Iiiimktg212eaol.com

Dear Clive,

For 25 years, you've spun music into

Solid Gold and gold into Pure Platinum.

We were glad to be along for the ride.

Shorewood Packaging Corporation

A Business of

INTERNATIONAl(^ PAPER
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TOP IQQ ARISTA POP STNGI .FS

fl^VK / FEAK post I loy / HI iTTS ATPUK/ WEEKS OHCHART

1 I Will Always Love You A' Whitney Houston
2 Smooth A Sanlana

3 Un-Break My Heart A Toni Braxton

4 I'll Be Mining You A' Puff Daddy & Faiih Evans

5 Waterfalls ATI.

C

6 The Sign A Ace Of Base

7 Can t Nobody Hold Me Down A Puff Daddy
& Too Close A Next

9 The First Night A Munica
10 Creep A I LC
11 Angel Of Mine A Monica
12 No Scrubs • TLC
13 That's What Friends Arc For • Dionne & Friends

14 Unpretty • TLC
15 Ghostbusters • Ray Parker jr.

16 Hypnotize A The Nolorious B.I.G.

17 Greatest Love Of All • Whitney Houslon
18 Mo Money Mo Problems A The Notorious B.I.G
19 Caribbean Queen (No More Love On The Run) . Bitty Ocean
20 Nice & Slow A Usher
21 All The Man That I Need • Whitney Houston
22 How Will I Know • \VTii(nry HouMon
23 Blame It On The Rain A Milit Vanilli

24 Girl I'm Gonna Miss You • Milli Vanilli

25 Get Outta My Dreams, Get Into My Car Billy Ocean
26 I Wanna Dance With Somebody (Who Loves Me) A Whitney Houslon
27 Where Do Broken Hearts Go Whitney Houston
28 Didn't We Almost Have It All Whitney Houston
29 I Knew You Were Waiting (For Me) Aretha Franklin & George Michael

30 You're Makin' Me Hi^ A Foni Braxton

31 Saving All My Love For You • Whitney Houslon
32 Exhale (Shoop Shoop) A Whitnev Houston

33 There'll Be Sad Songs (To Make You Cry) Billy Ocean
34 Baby Don't Forget My Number • MilH Vanilli

35 I Write The Songs • Barry Manilow
36 Sea.son5 Change F-xposc

37 Love Will Lead You Back • Taylor Dayne
38 The One That You Love • Air Supply

39 I'm Your Baby Tonight • Whitney Houston
40 So Emotional • Whitney Hou.ston

41 Looks Like We Made It • Barry Manilow

42 Saturday Night • Bay City Rollers

43 Maria Maria A Santana Featuring The Product G&B
44 Nobody's Supposed To Be Here A Deborah Cox
45 You Make Me Wanna... A Usher

46 Baby-Baby-Baby A TLC
47 All Out Of Love • Air Supply

48 All That She Wants A Ace Of Base

49 Don't Take It Personal (just one of dem days) A Monica
go Heartbreak Hotel A Whitney Houston (Feat. Faith Evans & Kelly Price)

gi Making Love Out Of Nothing At All • Air Supply

52 MyWay AUsher
53 Red Light Special • TI C
54 One More Chance/Stay With Me A The Notorious B.I.G-

55 Satisfy You • Puff Daddy
56 All By Myself • Eric Carmen
57 Nobody Knows A The Tony Rich Project

58 Sittin' Up In My Room A Brandy

59 Not Gon" Cry A MaryJ. Blige

Go It's All About The Benjamins A Puff Daddy & The Family

61 Girl You Know It's True A Milli Vanilli

62 When The Going Gets Tough, The To\»^ Get Going Billy Ocean
63 The Power A Snap!

64 Loverboy Billy Ocean
65 Don't Rush Me Taylor Dayne
66 Another Night A Real McCoy
67 I'd Die Without You • PM Dawn
68 Lost In Love Air Supply

69 Summer Girls A LFO
70 Breathe Again # Toni Braxton

71 Eye In The Sky The Alan Parsons Project

72 All Around The World A Lisa Stansfield

73 Can't Smile Without You • Barry Manilow

74 I'll Always Love You • Taylor Dayne

75 Hold Me Now Thompson Twins

76 Adia • Sarah McLachlan

77 You Give Good Love • Whitney Houston
78 Run Away • Real McCoy
79 Make Me Lose Control Eric Carmen
80 Freeway Of Love Aretha Franklin

81 Everything Your Heart Desires Daryl Hall/John Oates

82 I Have Nothing • Whitney Houston
83 Don't Turn Around • Ace Of Base

84 Angel Sarah McLachlan

85 My Love Is Your Love A Whitney Houston
86 A Woman Needs Love (Just Like You Do) Ray Parker Jr. & Raydio

87 Mmm Mmm Mmm Mmm . Crash Test Dummies
88 I'm Every Woman • Whitney Houston

89 Suddenly Billy Ocean
90 The Other Woman Ray Parker Jr.

91 Songbird Kenny G
92 I Believe In You And Me A Whitney Houston

93 It's Not Ri^t But It's Okay • Whitney Houston

94 I'll Be Your Shelter Taylor Dayne

95 Been Around The World A Puff Daddy

96 All Or Nothing Milli Vanilli

97 With Every Beat Of My Heart Taylor Dayne

98 Where Do You Go • No Mercy

99 You Should Hear How She Talks About You Melissa Manchester

100 Diggin* On You TLC

+.- ififl cfwrting as ofApril 8. 2000
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THE BILLBOARD INTERVIEW
Cintthuml from Ixi^f 1 10

lhat digs deeper than she's ever dug before
and shows lier greal v<Kal and musical talent

to be at her best. Wilh respect lo new artists,

we're in the process right now of reallv

breaking .-Vngie Stone.

Then there's Next's

second album. whic}i

will be coming out in

(he next lew weeks.
It's real strong, and ii

will show ihal their

platinum debut al-

bum was no Huke.
There's the introduc-

tion (>(' a new group.
Westlile. who's al-

ready had an unprece-
dented live No. I hits

in the V.K. from their

debut album. We're
still very actively

working on additional

cuts from LFO. whose debul album is well

beyond platinum, and we're about to

laiuich Five's second alhiuii with iheir debut
album a platinum seller. So I think thai this

[leen-pop] area that's been so commercial-
ly rewarding for Jive Records and my friend

Clive Calder will have strength and vitality

for Arista.

There's a D| Quik second album on Arista

that is cutting-cdgc and powerful. I'm very

gratified with the first week sales of Bad
Boy's Black Rob. It entered the album chart

at No. 3. and there's no doubt that Black
Rob will be a major artist for Bad Boy. 1

think the Carl Thomas album will also be a

Siui/imm C.ujjman

major album for Bad Boy and quiet the

skeptics who—after Pufly batted 1000, seven

for seven—wondered where his new artists

would come from. He's answering with

Black Rob and Carl Thomas, and that will

say a lot. Toni Braxton's long-awaited new
album will be major. Orders are pouring in,

and La Face will ship well over 1,000,000

units. The first single's soaring up the charts

and is a big hit.

There will be that and Pink, an exciting

new artist, plus the cutting-edge, much antic-

ipated Oulkast, from LaFace—all of whom
are major. And then there are the new album
from Brad Paisley and Phil Vassar from
Arista Nashville, which will have them join

their very successful tradiuon of Alan Jack-

son and Brooks & Dunn. So 1 really think

the heat is across-the-board, and you add to

thai the Santana continuing sales...

Who are some of the new artists we should
watch?

Carl Thomas, Pink. Black Rob and VVestlife

are just really in the prtvess of breaking wide
open, as are the debut albums of .Vngic Stone
and LFO. And we'vejust released a few weeks
ago a 14 year-old guitarist. Shannon Curf-

man, a dazzling guitarist;

everv week, she's coming
in stronger and stronger,

making a major mark
))olh in person anti on her

tour. This album is scjrt ol"

gniss-nx>ts. but it has a life

of its own wilh two differ-

ent cuts breaking out of

the rfK'k and irip!e-A for-

mats. .And finally, last but

by no means least, is Dtdo.

She's breaking the way
that Sarah McLachlan
broke. She's up and scan-

ning about 165.000 al-

bums 4,000 a week.

What are your current impressions of Patti

Smith?
.She's just a unique, incredible, renaissance

woman. She's one of the great women ofour
time. She has a special place in rock history.

In person, she's a revelation. She just

appeared at South By Southwest and the

reaction was astounding. So I hope that, in

this world where modern rock seems lo Ix-

keyed to only the latest sound and is so nar-

rowly male-oriented, that a unique and
charismatic female rock 'n' roller like Patti

Smith will be included in their horizons. She's

magnetic today, and there's nobody who can

lop her. She's jusi a powerful force, and her

new album is getting the best

reviews of her life.

I was at her concert a few weeks

y
' Bowery Ballroom.

^ ' * " She seemed pleased that you
were there and wanted every-

one to know it. Do you still go
out a lot to hear music?

I go out about once a week to

a concert, and 1 love doing it. It's

joyous. Otherwise, I'm working
here in the office or at a studio

with music until 8:30 or 9:00
pm. It's just what 1 love doing.

Is it harder to find new artists

to sign these days, with all the

competition among labels?

It's always been difTicult to

have high standards and be
* ^ selective. We're being offered

more than we've ever been
because of the success we've
enjoyed. But you've got to be

.selective and not affected by the hype of net-
workers.

What*5 your vision for the future of Arista?
My hope for /\risia will always be lhat. with

or without me, it will just continue the lega-

cy of unique stars who can affect people's

lives all over the world.

What are your goals and plans?

My contract is coming lo an end, and I'm

considering all the exciting opportunities

that are in front of me. The business is

changing with all the mergers taking place,

and so it's a good time to sit back and deter-

mine what will make me happy doing what

I do and where, simply put, I can best enjoy

meaningful hits and significant artists. This

is definitelv not a fun business without either

of them. ^

112 A BILLBOARD SALUTE BILLBOARD MAY 13. 2000



SUSAN BLOND
I N C

What A Year, Clive...

Oh — and congratulations on the other amazing 24!

Many thanks and much love,

Susan and Lois

FIFTY WEST 57TH STREET NEW YORK NY 10019
212.333.7728 FAX 212.262.1373 PUBLICITY@SUSANBLONDINC.COM

The ImageLink Graphics family

Would Like To Congratulate

Mr. Clive Davis
iparalleled

dustry.

Ralph Compagnone

President

ImageLink Graplnics

BILLBOARD rMY 13, 2000 A lilLLBOAKD SALUTK





Songwriters & Publishers
ARTISTS & MUSIC

Decca Revives Cast Album Division
MCA/PolyGram Merger Spurs Slate OfNew Releases, Reissues

BY IRV LICHTMAN
NEW YORK—At Decca Broadway
there's no music like show music,

whether past, present, or future.

Decca Broadway, the repository of

classic American and London cast

albums, is being refurbished and will

release its first new Broadway cast

recording since the merger of MCA's
and PolyGram's music interests last

year. In addition to a treasured collec-

tion ofBroadway cast albums frran the

original Decca
label and its one-

time sister label

Kapp, the merger
brings into piay

cast albums for-

merly released by

PolyGram, Poly-

dor, and Mercury,

among other Roberts

labels.

On May 23 the company plans to

release "The Wild Party," which
opened April 13 on Broadway starring

Mandy P^tinldn and Eartha Kitt, with

a score by Michael John LaChiusa. The
.ses.sion producer is Phil Ramone. (This

cast album is not to be confused with a

.similarly titled musical that had a lim-

ited run at Lincoln Center this season

and has been recorded by RCA Victor.)

Chris Roberts—chairman of Uni-

versal Classics Group, which also over-

sees show music and jazz, a function

he carried over from his association

with PolyGram—says that "the cul-

ture ofshow music" coexists wiell with-

in a classical or jazz environment.

"Decca has a history and has a home
[in my division]."

Although he recognizes the com-
mercial limits of a show catalog these

days, Roberts says a catalog such as

that under his domain cannot .stagnate.

"And if you bring it to life it can't be

done without a contemporary pres-

ence in the marketplace," he adds.

"We have the scope and organization

[to do it right]. The judgment is not

that it makes sense but that it makes
sense ifyou do it right"

With "The Wild Party," Roberts
suggests that, beyond the intrinsic

merits ofmaking the album, it also sig-

nals Decca Broadway's commitment
that "wxi're not in it for the short term."

Until now, Decca Broadway's more

CD cover for "The Wild Party"

recent cast albums haw included Lon-

don West End productions of "Jesus

Christ Superstar," "Saturday Night

Fever" (both ofwhich are now playing

on Broadway), and "Whistle Down
The Wind." In addition, the company
lias issued an album by Sarah Bright-

man called "5?ongs That Git Away"
WherevCT possible, the reissues will

contain bonus tracks of material not

included in the original LP or CD re-

leases.

On April 25 the label released a re-

lackaged and remastered CD of the

cast album of "The Fantasticks." the

1960 off-Broadway show with a leg-

endary run of four decades.

On May 2 "Kiverdance On Broad-

way" was released, with .six new musi-

cal numbers.

On May 9 the label will market West

End productions of"Song And Dance"

and "Starlight Express."

On May 16 the label is rereleasing

three original-cast recordings of the

Rodgers and Hammerstein standbys

"Oklahoma!," "Carousel," and "The
King And I"—some with bonus
tracks. The 1943 Decca recording of

the original Broadway production of

"Oklahoma!" is considered to be the

first to use both the theater cast and

orchestra/conductor of an American
musical.

Along with "The Wild Party," May
23 also sees the release of"Broad\\'ay's

Leading Men." The original-cast

album of"Guys And Dolls" is due June

27. The original Broadway cast album

of 'Annie Get Your Gun," with bonus

tracks, is due .July 25.

Other Broadway reissues are due in

the fall, in addition to the London cast

album of the current "Mamma Mia!,"

with Abba songs by the group's Benny
Andersson and Bjom Ulvaeus.

Also scheduled for the fall are re-

leases of the original-cast albums of

"Fade Out Fade In," "Man Of La Man-
cha," and, in its first CD appearance,

"Jerry Orbach—Off-Bniadw-ay" (the

veteran stage and TV star was a key

member of the original "Fantasticks"

cast).

Brian Drutman, director of Decca
Broadw-ay and anotherMyGram alum-

nus, says show music fans can look for-

ward to other releases, some of which

will make their debut on CD.
Says Roberts, "We're just starting

in the infancy' [ofthe program], but wie

know there are so many treasures out

there."

'THEY'RE PLAYING MY SONG'
"TIME AFTER TIME"

Written by Cyndi Lauper and
R. Ilynian

I*ublishcd by Rella Sony/.\TV

Songs (BMI)

/.9<^0.s imp fuiinii htnv recentli/ /jtcjv

fodder forR&B ami mp arUxtn.

Many artists have, mmpled nr cor-

ered '80s clamticn with xmxfsxfid

n-itutta. Forexajuple, Cy»di Imv-

per's "Time After Timf, ' irliicli

nriffinttttif readied Na J on Tlie

Billhnurd Hot KHi in June 19fii,

nvs also a hitforluoj. Tlielalter'x

iHiss-lieury coivr, which ivas

iududed tm So So Defs "Baas All

Stttrtt" citmpilatio}!, tmidd also set'

success, jieakivff at No. 6 on the

Hot too iu tm. The third time

man be a diarmfor EastWest

recording artist UrMo, who

recorded tiie sou{jfor her dclud

nlhuui, "Ba.^ed On .4 True Stonf.

"

"I've always been a Cyndi
Lauper fan," says Lil' Mo,
who also wanted to cover a

Mad(mna song for her
debut. "I couldn't tliink of

anything to do by Madonna
on this fii-st album, so it was
suggested to me that 1 do

'Time After Time' and do a

Madonna .song on my next album."

Lil' Mo savs the song was origi-

nally cut as a demo. "We were just

doing it to do it. We slmved it dmvn,

made it into a ballad, and added a

choir."

It wasn't until Lil' .Mo per-

formed the song liw at a party that

she knew^ it was the one. "I went to

this part.v, and they wanted me to

perform, so I decided to sing it.

When I finished the audience was
standing there with their

mouths open; I knew I had t*)

put this on the album."

The 24-year-old
singer/songwriter did have

if.servations alxnit remak-
ing such a popular song.

"At first I considered how
many people had done the

song, hut no one has done it like

this."

Lil' Mo hopes the popularity of

the .song and her version of it will

o])en doors for her, possibly win-

ning her a pop audience. "I want
this to he my la.st single off of this

album, .so when I come out with my
next album [my version of the

song] will have cros.sed me over."

SOINK3 dRED ITS
THE HOT 100

MARIA MARIA • Wyclef Jean, Jerry Duplessis, Carios Santana, K. Perszzo, R. Refcow • SorTy.'ATV

Turw»<ASCAR HuSB Zwingll. ASCAR TaBass.'BMI, EMI Blackwood. BMI, Stellabel la;ASCAP

HOT COUNTRY SINGLES A TRACKS
BUY ME A ROSE • Jim Funk, Erik Hkikanlooper -Rex Befison,/DMf, Stone Fore«t/BMI, Trtpp/BMI,

Blue PUte'BMI, Bug BHI

HOT RftB SINGLES
HE WASNT MAN ENOUGH • Rodney JerWns. Fred Jerkins III. LaShawn Danleta. Harvey Maeon, Jr.>

Rodney Jei1cin*.'BMI, Bt»ckwood.<BMI. Fred Jerkins lll.'BMI. Ensign'BMI
LaShawn DanMa/ASCAP EMI April. ASCAP, T And Me, ASCAP

WOBBLE WOBBLE • Maaler

HOT RAP SINGLES
P, Sllkk The Shocker, Mac, Magic. MytUkal, Krazy •

HOT LATIN TRACKS
A PURO DOLOR • Omar AHanno • EMOA/ASCAP

How A Song Got A Second Choros,

Thanks To The Writer's Wife

WiIFELY PERSUASION: This

is the tale of a song that became
longer decades after its appear-
ance in a musical.

Two years ago, composer/
lyricist Ervin Drake tells

Words & Music, Yanna Avis,

the French wife of Warren
Avis, founder of Avis Rent-a-
Car, sang one of his songs, "The
Friendliest Thing Two People
Can Do," from his 1964 musical,

"What Makes Sammy Run?"
Columnist Liz Smith attended

the opening night performance at

the Firebird Cafe in New York, as

did Drake, his wife, and cabaret

star Bobby Short. Smith wrote
about the song in her review the

next day and began to sing it her-

self at parties.

The song was
also picked up
by cabaret per-

former Jamie
Meyer, who
was preparing
to make her
solo debut on

CD.
"My wife, Edith, said, 'It's a

wonderful song, but it's too short.

You should write another cho-

rus,' " Drake says. "I explained

that the scene in which it is sung
in 'Sammy' is a seduction scene,

but that the other v*'oman involved

is the daughter of a banker who
controls the film studio at which
Sammy is a producer. And it is

this daughter who sings the song
on the way to seducing Sammy,
who, considering her nerve-rack-

ing background, wants to share
nothing of a lurid kind with her.

It is sung once—and out, end of

scene."

Drake says his wife is "not a

girl easily put off. She said, 'But

songs have a life of their own
after the stage life, just as

another song from the same
show, 'A Room Without Win-
dows.'

"She kept insisting, from
breakfast to pillow talk. I broke
down under the constant bar-

rage and v('rote a second cho-

rus," he says.

And, indeed, Meyer does sing

the song on Original Cast
Records' "What You'd Call A
Dream," which was released
May .3. She opens the album with
the song and thanks Drake for

the additional chorus in the liner

notes.

Upcoming live engagements
for Meyer include a May run at

Danny's Skylight in New York
and appearances this fall at the

Algonquin Hotel's Oak Room in

New York; Odette's in New-
Hope, Pa.; and the Kennedy
Center for the Performing Arts
in Washington, D.C.

The ASCAP FOUNDATION
is seeking submissions for its

annual East Coast Songwriters
Workshop

Words& Music

by Ini Lichtman

program,
which offers

writers a

chance to

have their
material
played before

a panel of

music indus-
try pros, including fellow writ-

ers, music publishers, produc-
ers, and A&R executives.

Free and open to all regard-
less of performance right ties,

the workshop can be attended by

sending a recording of two orig-

inal songs w'ith lyric sheets,
brief bio information, address,

and daytime telephone number
to the ASCAP Foundation, 1

Lincoln Plaza, New York, N.Y.

10023; attention Songwriters
Workshop.
The workshop will begin

June 14 at ASCAP's headquar-
ters in New York. But hurry,
because time is running out
for submissions. The deadline
is Friday (12).

Print on PRINT: The follow-

ing are the best-selling folios

from Warner Bros. Publications:

1. Korn, "Issues."

2. Sublime, "Greatest Hits."

3. Santana, "Supernatural."

4. Celine Dion, "All The Way
... A Decade Of Song."

5. Kiss, "Guitar Anthology."
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TOP CLASSICAL ALBUMS

s
s

3

£ COMPIlfO FROM A NATIONAL SAMPIE Of HHAH STOtt, MASS MERCHANT SajnOScan^

VIOWIERUISALLSKimSCOlEfCILD.COUnLID.ANDPmtiaDer lllllll

THIS

WEI £
ARTIST TITLE
IMPRINT & NUMBER (SUGGESIED LIST PfttCE OR EQUIVALENT)

1 1 25

NO. 1

ANDREA BOCELLI A SACRED ARIAS

2 2 e APPALACHIAN JOURNEY

3 3 22
CHICAGO SYMPHONY ORCHESTRA (LEVINE)

FANTASIA 2000

4 5 8
ANDRE RIEU
PHILIPS -IKXIM l'.0 9»17.98)

100 YEARS OF STRAUSS

5 8 2
KRONOS QUARTET
NONESUCH 7'>-l90 116 97 CD)

CARAVAN

6 6 7
VARIOUS ARTISTS
VIRGIN dSEiJia \:>jm CD)

HARMONY

CD NEW^ VARIOUS ARTISTS
EMI CIASSICS Fi6R61 116,97 CD)

PAUL MCCARTNEY: A GARLAND FOR LINDA

8 7 » VARIOUS ARnSTS THE MOST RELAXING CLASSICAL ALBUM IN THE WORLD ,EVER!

CIRCA'VIRGIN -14890 19 9EH6,98)

CD NEW^ LES ARTS FLORISSANTS/WILLIAM CHRISTIE uamdci AriMA
ERATO 80233 (&0 97 GDI

HrtnuCL. MWHrt

do) 13 5
NIGEL KENNEDY
EMI CLASSICS 6ta90(16.9aC0l

CUSSIC KENNEDY

11 9 40
VARIOUS ARTISTS THE BEST OPERA ALBUM IN THE WORLD...EVER!
CIROVVIRGIN 42203 (19.9a^2-983

12 10 4
HILARY HAHN
SONY CLASSICAL 89029(1698 EQCD BARBER AND MEYER VIOLIN CONCERTOS

13 11 64 SOTYCljSlCAl 6O6B0 (10.98 £1^16.981
SIMPLY BAROQUE

(S) SJS,^ac!?s?^^m98,18.98CD, PLAYS BACH SONATAS & PARTITAS

DE-Eimn
LIBERA
ERATO 29f]b3 i It. 'i.i CU

LIBERA
1

TOP CLASSICAL CROSSOVER ^

1 1 59
CHARLOHE CHURCH 4 ^ ^O. ^

*
SOMi • :iai?981 36<w.ki»TNi. 1

VUIl,t Ur API BPlLitL
|

2 2 24
CHARLOTTE CHURCHA rHABiriTTF THllRrH
SONTCLASSIGAL 64356I11 98EQ(1798I

L.M/AKLUI 1 1 E,nUKl,M 1

3 4 47
SARAH BRIGHTMAN THE ANDREW LLOYD WEBBER COLLECTION
REAELT' USEEUU'DECCA 539330 11 1 9a'l 7.981

4 3 52 SS^L^sSTf'So™hTSi^ ™ """S WSODE '« """f" «N«t

S 5 54
SARAH BRIGHTMAN •
NEMnr.tiiDin.'.'.M-JL hf.;69(9.9BI'l6.98)

6 7 10
WILLIAM ORBIT
MAVERICK 47596 1 :/ 98 CD)

PIECES IN A MODERN STYLE

7 6 48
JOSHUA BELL^SA-PEKKA SALONEN RFn vini IN
SONY CLASSICAL 63030 (10 98 EQ16 98I

viuuii

8 8 4
UTE LEMPER
DECCA 466473 (10 9^17 98)

PUNISHING KISS

9 9 8
GROVER WASHINGTON, JR. .r,.
SONY CLASSICAL 61884 (10.98 E(V16.98I

10 10 4
VARIOUS ARTISTS
WINDHAM HILL 11422(1698)

MOZART VARIATIONS

11 11 26 SJfciHSJS^^lL ,24.98EQCD)
GREATEST HITS: 1969-1999

12 12 23 ^"u?e"' u^.^39116 ,17.98 GDI
THE SONGS THAT GOT AWAY

OD K-ENTin
THE LOS ANGELES GUITAR QUARTET .^q GROUND
SONY CIASSICAI 89100 1 16 98 EQ GDI

""""""

14 13 70
JOHN WILLIAMS/CHRISTOPHER PARKENING CTFPMOM
SONY CI ASSlCAl 61 649 1 1 7 9H EU GUl

crwiUHT

OS •E-onRV
JESSYE NORMAN
PHILIPS 456654(1 18 98)

1 WAS BORN IN LOVE WITH YOU

CD AiDums witn Vit gredle^l Mies Ihis week • Ffnordine industry Aun 01 Ainenca (RIAA) cerlilictiliun nel thiprtitril

ot 500.000 dibiim uniti, <&nld) A RIAA Liftilicalion tot net iliiptneiil o) 1 million un-n (PlalMiunil. ^ RIAA cert<<tcatKvi lor n«|

tfii|XTwn( of 10 rTxavHi unto IDunicm) Numeral foltowtiiK PlaUiuni or [Kamond Stnnbol irvlicates altmm's muRt-pMlnum ImI
Tot bnwd nEli, Mid douCFle albuim tmlh a running time ol 100 minutes w mote. ir>e RIAA mulliptwi tniprrwnti t>y tiw numl** o(

Odd tnd'O' Upa 'Asletisk rnKdlH vinyl aMilatte indcjles past w prvstnt HMlsaekn lnlr Clasu:ai MjAoe compaci Oaa
ttM a wtwle&ale a»» between $8 98 and $l? 97 CDs witfi a ii*«o<»m1« pnce tawei llian SB 98 appear on Cla&ucal Budgri. u

2000 BMtNMnVBPI CnnimiinicatKini and ScundScw. Inc

TOP CUSSICAL MIDLINE TOP CLASSICAL BUDGET

1 MOZART FOR YOUR MIND VARIOUS

ARTISTS Pn.iips

2 ONLY CLASSICAL CD YOU NEED VARIOUS
ARTISTS RCA VICTOR

3 SNOOPY'S CLASSICAL; CLASSIKS ON TOYS
SNOOPY D'RtCI SOURCE SPECIAL PHOOUCtS

4 PACHELBEL CANON VARIOUS ARTISTS HCA

VlClOR

5 ALBINONI'S ADAGIOS 1 SOLISTI VENETI SCI-

MONE ERATO

6 BUILD YOUR BABY'S BRAIN 2 VARIOUS
ARTISTS SORT ( 1 AMICAI

7 BUILD YOUR BABY'S BRAIN THROUGH
MUSIC VARKTUS ARTISTS sunt classicai

B MOZART FOR MEDITATION VARIOUS
ARTISTS RHJLiRs

9 ORFF: CARHINA BURANA
PHIL ORCH ORMANDY SONY CLASSICAL

10 THERE IS LOVE VARIOUS ARTISTS TtLARC

11 MOZART FOR MOTHERS-TO-BE VARIOUS
ARTISTS RHiLii^

12 SIMPLY THE BEST NIGHT AT THE OPERA
VARIOUS ARTISTS ERAIO

13 SIMPLY THE BEST CLASSICAL ANTHEMS
VARIOUS ARTISTS ERATO

14 BACH FOR BREAKFAST VARIOUS ARTISTS
PHILIPS

15 BEETHOVEN AT BEDTIME VARIOUS ARTISTS

PHILIPS

1 BABY'S FIRST CLASSICS VAKIOU^.t ARTISTS

2 20 CLASSICAL FAVORITES VARIOUS
ARTISTS MADACV

a SURROUND YOURSELF IN CLASSICS VARI-

OUS ARTISTS PLATINUM

4 SPANISH GUITAR MUSIC JOHN WILLIAMS
SONY f.l A.S?liCAl

5 GERSKW1N: AN AMERICAN IN PARIS VARI-

OUS ARTISTS MARACV

6 CLASSICAL MASTERPIECES VARIOUS
ARTISTS MADACv

7 GREAT TENORS VARIOUS ARTISTS PRIME

GUIS

8 BEETHOVEN: GREATEST HITS VARIOUS
ARTISTS RtFtKtNC£ GfXD

9 MOZART: SYMPHONY NOS. 40 1. 41 VARI-

OUS ARTIS1S MADACY

10 BABY'S FIRST MOZART VARIOUS ARTISTS
STCLAiH

1 1 BEETHOVEN: SYMPHONY NOS. S 1. 9 VARI-

OUS MADACY
12 BACH'S GREATEST HITS VARIOUS ARTISTS

REFtRtNCE GOLD
13 BACH: BRANDENBURG CONCERTOS VARt

OUS ARTISTS LASERIIGHI

14 MOZART-GREATEST HITS VARIOUS ARTISTS
RCFiF'f.NCi GDir

15 MEDITATION: GREATEST HITS VARIOUS
ARTISTS REFCRCNCt GOLD

Artists & Music

KEEPING

SCORE
by Bradley Bambarger

Business as usual: in 197:? Columbia Records

aimed to marshal its pop resources by scaling back

its jazz business, in the process dropping several

artists from its active roster. Incredible though it

seems now, those artists included legends Charles
Mingus, Ornette Coleman, Bill Evans, and Keith

Jarrett. The move incited much Sturm iiml Drniig in

the jazz world at the time, hut the music went on to

survive, even flourish. A couple of years later, Jarrett

issued one of the higgest-.'ielling jazz albums of all

time, via German art-house indie ECM, reinforcing

the idea that Columbia's executives weren't always

prophets when it came lu profits. And starting with

the mid-'80s. Columbia came to its senses, and the

company got back into jazz, becoming a major pur-

\Teyor of new recortlings once again and making a mint

off its golden back catalog.

Such cyclical shifts in the music industry's bal-

ancing act of ai*t vs. commerce should be kept in mind
when considering the reported scaling back of BMG
Cla.ssics (Billboard, May 6). By .luly 1 BMG will fold

in the back-room operations of its classical, jazz, new
age, and world music labels under the aegis of the

pop division, RCA Records, laying off many employ-

ees in the process. As part of a particular re-evalua-

tion of its classical commitments, the company has

canceled recording sessions, nullified several artist

contracts, and put reissue projects in limbo. While

drastic and dispiriting, this isn't all that surprising.

BMG's reorganization is not only akin to what other

major labels have been doing, it is the culmination of

the firm's ongoing puUback from classical music.

The writing appeared on the wall a few years ago,

when BMG closed its forward-minded Catalyst

imprint, despite several marvelous releases in just a

couple of seasons. It also dropped such great artisLs

as pianisit Peter Serkin and let many recordings go

out of print. The company's a-ssociation with ECM in

the U.S. decayed to the point where the label moved

to Universal. And while ItCA Red Seal has continued

to put out admirable (and puqHirtedly profitable) new
albums from the likes of Michael t'ilson Thomas,
Evgeny Kissin, and the Harp Consort, the label has

al.so been gradually limiting its investment in new
cla.ssical A& R, often substituting a stream of market-

glutting and often absurd theme compilations. Hy all

reports, BMG executives treated RCA's "William

Kapell Edition" reissue a-s a lo-sing proposition before

its release, stressing out engineers and project man-
agers—until the full-price seven-disc set earned
awards and enough glorious press to ship a

respectable 15,(X)0 copies worldwide.

All ela.ssical music lovers would like to see major
corporations invest some of the massive profits

gleaned from teen pop into more culturally restora-

tive pro<lucts. Once, the cla.ssical mu.sic business ivax

the music business, and the heritage within EMI,
Columbia, and RCA buffered classical productions

against the popular tide. That's not the way of the

world anymore. The multinational entertainment con-

glomerates of BMG, Universal, Scmy, Warner, and

EMI are no longer even putatively engaged in the

business of making mone.v by way of creating culture;

they are engaged in the business of making money
period—lots and lots of money, the iiuicker the better

And since classical music has ceased to be thought of

as big business (although only in the America of 2000

could an annual $500 miUion-plus domestic business

not be considered big), the majors are going to limit

their involvement in the genre. But while this no

doubt means the end of an era, it hardly means the

end of the art.

Although it isn't mentioned nearly enough in the

mainstream press, much of the most vital classical

record-making today is being made at the indie level

(even though great new records do keep coming out

of the Universal, Warner, EMI, and Sony stables,

against all odds). Harmonia Mundi, Hyperion, Chan-
dos, ECM, Naxos, CPO, BIS, MDG, Bridge, Ondine,

Naive, Nimbus, Winter & Winter, Glossa, Black Box,

and a host of other labels offer smart, stylish objets

d'art every month—and perhaps the heightened

creativity and care that these companies often put

into their productions are what's needed to win a new
public. Of course, these indies can't afford to record

the Berlin, Vienna, New York, or Chicago orchestras,

but those bands will probably always hare major com-

panies willing to work with them, at least on a limit-

ed basis. If not. many orchestras now have the

resources to make and market their own discs.

Beyond the series of archival sets from the likes of

the New York Philharmonic, there is London's

Koyal I'hilharmonic Orchestra and its own trend-

setting line of new recordings.

Another issue not pointed out often enough regard-

ing cla.ssical music is that, more than with any other

genre, the market for classical music is international.

The U.S. presents great potential in terms of classi-

cal music, but SoundScan reports are only a small

part of the reality compared with the yield in Europe
and ,Iapan. For instance, Harmonia Mundi's three-

disc set of Bach's St. Matthew Pa.s.sion with Philippe

Herrewcghc has reportedly .sold alxiul 40,000 copies,

with less than 107( of that number coming from the

U.S. Despite critical acclaim, RCA's 92-CD "Rubin-

stein Collection" has been reported as a commercial

disappointment stateside—l)ut 4,000 copies of the

super-<lehL\e Ixj.xed set have been ship[X'd worldwide,

according to the label.

With reported production costs of $500 per set (on

6,000 produced), a dealer price of $1,000, and a retail

list of $1,500, the "Rubinstein Collection" would
seem poised for profitability. Plus, more than 25,000

copies of a midprice sampler disc from the set have

been shipped. And although the details are not

known at this point, there will likely be individual

volumes issued from the boxed set (the Chopin,
French, and Spanish repertoire, etc.), which will

undoubtedly help boost the project's bottom line for

a long time to come. Also, let's not forget that the

actual Rubinstein recordings more than paid for

themselves generations ago.

Although the majors have a real caretaker respon-

sibility for the great catalogs they own, we should

not expect any corporation to record another cycle

of, say, Beethoven symphonies if it isn't prepared to

lose money in a ridiculously saturated market. And
yet BMG's now-endangered bargain imprint, Arte
Nova, has managed to ship .some 60,000 copies of its

lauded five-disc Beethoven symphonies set with
David Zinman; that's a good number even at bud-

get price. This month brings an Arte Nova Mozart
violin concertos set from Zinman with soloist

Pamela Frank.
Until BMG's mid-summer shakeout, a few more

new RCA recordings will see light. We can look for-

ward to this month's "Copland The Populist" album
from Tilson Thomas and the San Francisco Sym-
phony—the only orchestral team that c(msistently

places its releases in the upper reaches of Billboard's

cla-ssical chart. There's also a Ned Rorem recital from

countertenor Brian Asawa. June brings a Beetho\en

sonata disc recorded by Serkin several years ago.

(Another Serkin album that RCA left sitting on the

shelf—the sublime cross-cultural recital "The Ocean
That Has No West And No East"—was rescued and
just released by Koch.) Rei.s.suewi.se, among the last

of the fine "High Performance" series that we'll like-

ly see for a while is a Rachmaninoff Third from
Vladimir Horowitz. There will also be a Melodiya

set of Evgeny Mravinsky's Shostakovich sym-
phonies. Let's hope at least .some of the money BMG
sares on making fewer classical records will be invest-

ed in promoting them more vigorously.
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THIS
WEEK

LAST
WEEK

2WKS.

AGO

Z

g?So

COMPILED fROM A NAIIONAL SAMPIE OF AIRPLAY SUPPLIED BY BROADCAST
DATA SYSTEMS' RADIO TRACK 5CRVICE 93 LATIN MUSIC STATIONS ARt ELEC

1 WUNHjALLT rWJr4l 1 UKtLJ O «M lU MIUrilLjrl Ih / LJftTa WLtK

ARTIST TITLE
IMPfilNT^ROMOnON LABa PRODUCER (SONGWRITERI

1 1 1

-^^^ Un 1 ^^^^-^^^ NO. 1 ^^^^
SON BY FOUR A PURO DOLOR
SOf.y DliCC-S ' 7 Mwk&alNs. I A Jit\ iDAL'fl-NNO;

CD 4 4 6
CHiniViiUC luLC^IMO OVLU IVit llvlrL7niMO lU
'rt-. -..;if U TAl'JJR.e -

3 2 2 12
LOS TEMERARIOS TL HICE MAL
rC:'. jV^-^ - RPEREZ lAAAia*;

CD 3 3 8
ALEJANDRO FERNANDEZ QUIEREf4E

;: .:. i i.; ^vr, '-li&a.tisTrrAw jB tReARir/fff'CHfai'iDG Ncftirr.*:

5 5 6 U CHRISTIAN CASTRO VOLVER A AMAR
nsioiA'BMCi lATiN t K

CD 7 8 8
LUIS MIGUEL AMARTE ES UN PLACER

7 6 5 a GILBERTO SANTA ROSA QUE ALGUIEN ME DIGA
SO'.' ' i.mll:,i;

CD 10 2
GLORIA ESTEFAN NO ME DEJES DE a..r=r=
p!:"i:'.r 1 iEiTL-ifjjp rjN^P!EGAP6LACts;&-r-:--.'.' .

-
-

CD S 10 16
CONJUNTO PRIMAVERA MORIR DE AMOR
FC-'lO'.'IStt < NOT Ll:-

10 8 9 26
LOS ANGELES AZULES EL LISTON DE TU PELO
-|i:,A :P.'l

1
Airi JM[J'i AVANTE '

" lA

11 11 7 12
PABLO MONTERO QUE VOY A HACER SIN TI

12 12 18 6
FRANKIE NEGRON ENAMORADO DE TI

LATiriA " PERE2.RSANCHE2(R,0RTECACCf."- -

U 14 11 25
CARLOS VIVES FRUTA FRFSCA
EMI L.'.| £.ESTEFA\ |F'

.
,

® 19 21 4
BANOA EL RECODO YO SE QUE TE ACORDARAS

29 36 3

Greatest Gainer
THALIA ENTRf MAi :

1 1
A

EMI LAI r h.tiLAL'L-., -
•

, .

m 16 30 4
MARC ANTHONY MUY DENTRO DE Ml
.jLi . t JFiOC\^ "

m 23 2
JOAN SEBASTIAN SECRCTO DE AMOR
MUSARr.BAOiiA .

'
•

11 13 13 24
RICARDO ARJONA DESNUDA
sosv Disced t

....,.>,.

19 IS 12 36
MARC ANTHONY DIMELO
COIUMRIA^OM niSrO^ t CROWEY it.' .V\TrtD'r*C A.IONfv:

(D 17 22 7
TAMARA AYUDAME OlOS MID

20 15 j4 POLO URIAS V SU MAQUINA NORT£NA BUSCA OTRO AMOR

(D 27 23 5
GIZELLE D'COLE CON ELVIS CRESPO COME Ei-bi COME
jO'NV IJrjvK f R iJL.l'" 1

'
'.I :

23 21 16 10
SHAKIRA NO CREO
5i:NV niS'.-.r.i t SMEaAfWKR ,L FOCHOA :s M 1 1

® 25 24 5
VICTOR MANUELLE SI LA VES
SOK' .I.I. .'..

(D 34 31 19
LOS SEMENTALES DE NUEVO LEON TUS REPROCHES

2t 28 26 11
LOS TRAVIEZOS DEL NORTE MUJ: > MUJtH

31 25 7
INTOCABLE YA ESTOY LiiNbAuU

. . NOI LibFEDiLfADILLft;

(D 32 , MARC ANTHONY DA LA VUELTA

29 18 19 8
CARLOS PONCE LA RAZON DE Ml SER
;'.'i|f.;irj> FPINEROiR.TMtTOeiLEESirfAN ,R .ff'imt

CD NEW^ I

LIMI-T 21 COMO TU ME QUIERE' A Ml
Ml \ • F r.:ii;-| .SEi?RA\r i

31 33 32 3
ARKANGELR-15 TESUPLIQUEMU i-. .; .1:,

CI) 39 2
REY RUIZ DESD E ..1 J L NO ES TAS
BOHEMIMJNIVtRSAL lAFlNii :i . f i

i I

33 30 28 4
LOS HURACANES DEL NORTE FALSAS ILUSIONES
FCNOVISA NF.M LISILD I' .

M 26 17 14
CHARLIE ZAA D i'.' TA EL At." !

bLir.... .'ir . RfiaJVD£SJ.A.MOilNr .
.

39 35 29 6
PEPE AGUILAR POR UNA MUJER BONITA

(D NEW^ 1
TONYVEOA CARITADESOL

37 24 14 15
EMMANUEL SENTIRME VIVO
UNIVERSAL LAF.no t E.RUI-'.. .

.
..'./....,.

39 36 34 5
CARLOS VIVES TU AMOR ETERNO
EMlLATI'iT £ ESTEFAN ja.JV.ZAhflBR."^... . . vi. '.".-..L—

(D NEW^ 1
EMMANUEL CORA/ON DE MtLAO
J.'J:.^ER':.AL LAF",.rj NOT JtTED 'iijT LliTE[..

40 37 35 5
MARCO HERNANDEZ SOY UN SABOROIN

POP
1

TROPICAlySALSA
|

REGIONAL MEXICAN

Artists & Music

24 STATIONS 16 STATIONS

1 SON BY FOUR SONY DISCOS

A PURO DOLOR
2 ALEJANDRO FERHANDEZ
SONY WSCOS QUIEREME

3 CHRISTUM CASTRO wiiotAeMG
LATIN VOLVER A AMAR

4 ENMOUE IGLESIAS iNTlRSCCPiUNi

VERSAiLAIIW SOtOME...

5 LUIS MIGUEL wu latina

AMARTE ES UN PLACER
6CHAYANNE SONY Discos

ATAOO A TU AMOR
7 T>1ALIA EMI LATIN ENTRE
EL MAR Y UNA ESTRELLA

8 LOS TEMERARIOS roNOvtSA

TE HICE MAL
9 TAMARA universal latino

AYUDAME DiOS MIO
10 CHRISTIAN CASTRO Amo-

LA'BMG L*TIN ALGUNA VEZ
11 RICAROO ARJONA SONY OlS

CDS DESNUDA
12 GLORU ESTEFAN rMC^f DiS

CXK nomedejesdequerer
13 IIURC ANTHONY coujmbia,^y

DISCOS MUY DENTRO DEMI
14 PABLO MONTERO R2A,SUG LATift

QUR , V, A SINTI

15 CARLOS VIVES EMI LATIN

FRUTA FRESCA

1 SON BY FOUR wjw DiSCOS

A PURO DOLOR
2 GILSERTO SANTA ROSA SONY

DISCOS QUE ALGUIEN ..

3 FRAMKIE NEGRON v,iiZAmf*.U
mriw ENAMORACO Dt II

4 ENRIQUE KUSIAS w:tfffii:c«.usi.i'

-ALA-lHi] SOLO ME IMPOR'^HS ru

5 GLORIA ESTEFAN rPlC-SOSf« DiS

COS NOMEDEJESDEQUERER
6 CHRISTIAN CASTRO ARI0LABM3

UnN VOLVER A AWAR
7 VICTOR MANUELLE SONY
WSCOS SI LA VES

8 ALEJANDRO FERNANDEZ
SONY DISCOS QUIEREME

9 MARC ANTHONY iXiiJMfiASOW

DSCOS DA LA VUELTA

10 L1MI-T21 EMI LAIIN

COMO TU ME QUIERE' A Ml
1 1 REY RUIZ BOHEMIA/VJNIVCRSAL

LATINO DESOE QUE NO ESTAS
12 TONY VEGA RMM

CARITA DE SOL
13 GIZELLE OmE CON EUnS CRE-

SPO sosf QSCOi a}«EBABrCOME
14 MARC PMJmm cauMBuk-SONr

OtSCOS WUY DENTRO DE Ml

15 LUIS MIGUEL WEA latina

AMARTE ES UN PLACER

59 STATIONS

1 CONJUNTO PRIMAVERA
FONOViSA MORIR Dr AMOR

2 LOS ANGELES AZULES
OiSAjtMi LAriN EL LISTON,,

3 BANOA EL RECODO fgndvisa

YOSE QUE TC ACORDARAS
4 LOS TEMERARIOS fcndvisa

TE HICE MAL
5 POLO URIAS V SU MAQUIHA NORTE-
KAFONP-as aUSCA CTRO AK*OR

6 KWN SEBASTIAN
MUSAHT.'eALBOA SECR ETC. ,

.

7 LOS RIELERCS DEL NORTE
FONOVISA TE QUIERO MJCHO

8 LOS SEMENTALES DE NUEVO LEON

X)mmi£ Tusp-pqcchES
9 LOS TRAVIEZOS DEL NORTE
SONY DISCOS MUJER, MUJER

10 INTOCABLE bMt lai.n

YA ESTOV CANSADO
1 1 BANDA EL RECODO FONOVISA

TE OFREZCO UN CORAZON
12 ARKANGEL H-15 SOW DIXOS

TE SUPUQUE MUCHAS VECES
13 LOS HURACANES DEL NORTE

rowvis* FALSAS ILUStONES
14 BANDA MAGUEY RCA^BMG

lAriN QUE ElONlTOAMOR
15 JOAN SEBASTIAN uusari.'Bal-

9W PORQUETEQUISE
ORBc<><l*v<M^<VW''KnascNiau{MnceoMWtne[vnrtouswwh. nfiRllatQiiMrtfnncmeni. Arecon) wt«:nt_
iwaw Vm 20 nWtt wM not tcttt » mm. wwi ii ii nafmartm 1bc*«m> In adHntft GraMMGMW moicguiMint i

Kjwfli two fcconti »B bed r •«!>«(«« Utt. If* neon banartmd on more itatiov is placed Tinl RpcEfrti hetew. i

Hon tnr rmn iflr- 26 wrr-i f Vim^ic o s.^ljUJily C 2000 Bilbont'BPI CfwnijnFtsDntn. Irr

Lineup Packed For Conjunto Festival

Men cn Cl»>t tOf

ie too ?0« reiTKMM)

This iveek's column nvx preixiird b\i

Ramim Burr.

Die-hard AFiciONAoas of .toi-

jimio music will flock to San Antonio

for the Tejano Conjunto Festival

(TCK), the large.st gathering of con-

junUi and accoi-dion talent anywhere

in the world. The festival unfolds

Tuesday (9) for a six-day run over-

flowing with live music, student

recitals. Hall of Fame inductions, and

just plain ol' good times.

Festival du-ector Pilar Chapa says

the TCF Hall of Fame inductions of

pioneer acts Carmen Y Laura and

Henri' ZImmerle will he presented

hv fellow luminaries Flaco Jimenez
and I'aulinn Bernal on opening
night at the Guadalupe Theater.

Zimmerle, 59, is a 4'5-year veteran

who comes from a musical family. His

father. Henry Sr., played hnjii scrtn;

his uncle Fred was accordionist with

the well-known Trio San Antonio;

and hiii grandfather William was also

an accordionist.

With liLs Coi\junto San Antonio,

Zimmerle has produced more than

100 recordings and scored with a

song his father had written. "El

Senor I)e Los Milagros." Zimmerle
has also wi-itlen the hits "Mis Penas,"

"Borracho Me Han De Amar," and

"Mi Negro Traicion."

Carmen and I„aura Hernandez

LATIN TRACKS A-Z

£ IMARTE ES UH PUU:EII 10 fUrmillo. ASCAPI

20 ITUUMC DIOS MIO INot L£lDd»

21 BUSU OTRO AMOR (Vanitei. ASCAPjOHASA/UnnwuL

ASCAPl

» CAfflTIDE$OUHaiL<ste<n

22 COME BUT COME (SonyMTV Utm, SML'CO Bviy BM|

M COHOTUMEQUIEIirilMKNcrtListfxll

n COOAZONDEMEmOinatLislHd!

28 DA U( VUELTA IF.t.PP BMII

32 OESOC QUEW ESTAS irtDtUsIed)

II DESMUM (Sonr'ATV Qacoi ASCAP/AfiDna Musxal ASUP)

11 tHMELOn NEED TO ntOWKSonr/ATV Song;;. BUl^
rit^sni.BMlCowiiiJil Cflntfol!

M DOMUESHELUntl(MPP,eMll

12 EUMOftUIODCTIIWafiiEit-IamBiljne.BMk'DustEii.BMI)

1$ EHTREELHUrUMaTRaLAiNollisleil)

33 FALSAS ILtrSI0IIESIN4tLjste<))

U FRUTA FITESa (Gaira hcJucccnes)

23 U RAZON DE Ml SER (t l PR, SMl.Tod VMa BUD

10 EL LISTON DETU PELO (NdI Listed)

9 MORIR DE AMOR IS(« Son. BMI)

2C MUIER. MUIER (In Musical'tJniMrsai. A^AP)

U MUTDEMTROOEMIITOUSIIieTOMEllSonyyATVSavs.

BMlOxi Trttani, BMl/Soni/ATV Tuiwi ASCAPl

23 HO CltEO (r I PP, BUl^/AIV Lttm, BM|<'Soni3e A^ulada.

BMI)

1 HO ME DEJES DE QJERER (I I PP. BMI)

35 POf) UNA HUIER BONITA (Soc Edimusa. ASCAF]

7 OUE ALGUIEN ME DIGA (EUOA, SESAC!

11 QUE VOY A HACBl SIN TI UKMC. ASCAP/Uniwreal.

ASCAP,^ MwDrti, ASCAP)

4 QUIEREia(Edefan.A3{:APyF,l,PPBHI

n SEC8ET0OE AMOR (Mot UsM)

37 SENTIRME vnoascoMiaKAJnMenal)

24 SlUVESdtocUstetD

2 SOLOMEtMPODTASnilBEWTHTOHKEnnqufVBras.

ASCAP/EMI toiil, ASCAP/Riw DroitB, ASCAP)

m SOYONSAWRDWICaliente)

3 n HKE MAL (ADGl SCSAf!)

31 TEStlPUQUE NUCHAS VECES [De Luna, BMI)

38 TUAMOfinERNOlGairaPraducamsl

» TUS REFDOCNESINdI Listed)

5 VOLVER A AMUR (FI.PP, BMI)

V nES1DTCAIISADOI5«r-Ca,BHI

U rOSEQUETEACORURASCNotLtUtdl

Notas

were born five yeai's apart (respec-

tively, and 192K) in Kingsville,

Texas. The sisters began recording

7Kf in the late '40s when Carmen's
husband. Ideal Records co-owner
Armando Mam>quinn, became fed

up with trying to import Mexican rec-

ords for his jukebox bu.siness. Mar-
iw^uinn set up a small recording .stu-

dio in the kitchen, where the sistei-s

recorded a number of singles, in-

cluding "Se Me Fue Mi Amor," one of

their biggest.

Performing oixjning night will be

accordionist Angel Flores and his

liand, Los Alacranes, one of the most

underrated outfits in conjunto.

Whether slow brooding boleros or

blistering miKlwivs, Flores pertbrms

with depth and comiction, especially

on his signature tunes "Como Te Lla-

mas Paloma" and "Besitos De Man-
zana."

FiDm Wednestlay (10) thixiugh May
14, the festi\-ities movie to the heart of

San Antonio's West Side to Kosedale

Pai'k, a scenic setting atop a hill ov^?r-

looking the cityscapc. For four nights.

more than 30 bands, from pioneers

like Valeric Longoria and Mingo
Saldivar to u|)slai"ts like Victoria Y
Sus Chikos and Grupo Aventura,
will unlea-sh their magical mu.sic,

A new twist thLs year Ls ladies night

on Wednesday (10) with Slefani

Montiel, Shelly Ijire.s, and Elida Y
Avante in addition to Michael Sal-

gado. The zany Grupo Vida and La
Tropa I' co-headline on Thursday
(11). A sterling Hneup is scheduled

Friday (12) with David Marcz,
Kamiro Herrera, Koherto I'ulido Y'

Los Clasicos, and Ruben Ramus.
Thk night will hare it all—.soul. R&B,
romantic ballads, foot-stomping

polkas, and the blues-drenched

rancheras that Ramos and his big

band excel at.

Another fine accordionist, Sandy
Sanchez, opens at noon on Satiu-da.v

( 13), and the lineup sparkles with an

excellent combination of A-1 tjilent:

Grupo Poder, Linda Escobar &
Kei\ji "El Gato"y Conjunto J, Vale-

rio Longoria, Nick Villarrcal, Mingo
Saldivar, Los Dos Gilbertos, and
Ruben Vela.

The final night. May 14, is another

daylong affair, hut .some new faces are

among the bands to watch: .limmy
ISejarano Y Los Cuatro Vientos,

Los Pekudorez, Rick>' Naranjo (sun

(Continued on next ]>age)
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International Buyer's

6 2000
If you want to reach the worm

of music and video, you need the

international Buyers Guide.

Over 15.000 current and updated
listings worldwide - complete with

key contacts, phone a fax numhers,

addresses, e-mail addresses and
website listings.

• Record labels - Music distribution companies
• Wholesalers & Distributors • Video companies

• Music publishers • CD. CD-ROM & Video
disc manufacturers • Equipment manufacturers

• Accessory companies • PR companies
• International listings • Associations and

professional organizations • Performing and
mechanical rights organizations

• Music libraries • Entertainment attorneys
• Importers/Exporters • Replicators • Duplicators

• And much morel

To order send payment for S145 plus S6 S&H ($14 for international

orders) witti Itiis ad to: Billboard Diractorlea, P.O. Box 2016,
Lai<ewood, NJ 087O1. Piease add appropriate sales tax in NY.

NJ. PA. CA. TN. MA. IL. OH. VA & DC. Orders payable in U.S.

funds only. All sales are final

FOR FASTEST SERVICE CALL (800) 344-7119
International (732) 363-4156.

Or fax your order to (732) 363-0338.

<^ECiAL offer: Buy the IBG print directory togeliier

wttti our new IBG online service and receive 25% on.

For more information on this special combo deal
call 800-449-1402 or visit

www.biliboard.com/directories for a free online demo.
BDBG3160
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NOTAS
(Cimtinuedfrom preceding page)

of the late eonjunto legend Ruben
Narai\jo), and Edgar Vasquez. All

relatively new faces, but all have
demonstrated an understanding of

their craft and an ability to deliver on

the promise of coruunto: that with the

cathartic pow^r of bluesy polkas and

rancheras, emotional release and real

joy can be distilled from hard time.s.

For details call the festiv"al office at

210-271-3171 orgoonlinetoguadalu-

peculturalarts.org.

Latino rock NEWS: Chilean
rock group La Ley will headline the

Latin Altematiw Music Confert!nce's

Central Park Summer Stage show
Aug. 12 in New York City. Also per-

forming will be Los Amigos Invisi-

bles (from Venezuela) and Illya

Kuryaki & the Valdemunas (from

Argentina).

The concert will be free and open

to the public. The conference is sched-

uled for Aug. 12-15 at the Hilton

Hotel and Towers. Other featm-es of

the conference will be the Watcha/
Latin Warped Tour pei'formance at

Irving Plaza, the Acoustic Writers-

In-The-Round (with m^or arti.sts of

the genre performing on acoustic gui-

tar), an opening night party, and the

La Banda Elastica Magazine Awaixls

Show.

"The pui-pose of the conference is

to help bring Latino rock and hip-hop

to more mainstream audiences for

Latino and Anglo," says conference

co-organizer Josh Norck. "We want
to figure out how to make the market
grow."

For more information, go to the

conference Web site at latinalterna-

tive.com; to register, call conference

co-producer Tomas Cookman at

818-76;M397.

Speaking of rock events, the
Au.stin, Te.xas-based rock artist Ale-

jandro Vallejo, who was recently

signed to the Crescent Moon/Sony
Music label, is hard at work on his

debut album, which will have English-

and Spanish-language tracks.

Manager Mark Proct of Mark 1

Management described the music as

Pearl Jam meets Santana. "It is a

modern rock with a Latin flavor and

heavy guitars," says Proct. The SL\-

piece band is led by Vallejo and his

brothers Aj and Omar, who were
born in El Campo, Te.\as, and whose
|)arents are from Guatemala.

Michael Hernandez of the Austin-

based Latino Rock Alliance was in\it-

ed to the Cine Sol Latin Film Festi-

val in South Padre Island, Texas, to

screen the documentary shot by
Veronica Cavazos, a University of

Texas film student. "The piece is

called 'Alterlatino'; it is a documen-
tary on the beginnings of the rock en

espanol movement in Austin," saj's

Hernandez. "This is really cool

becaase it has footage with the bands

Resorte, Los Skarnales, and De
Sangre in concert and the local

rockero scene."

FuSION: One of the recent trends in

Latin music has been the fusion of

styles, as in hip-hop and punk, rap

and rock, funk and metal. A wide
range of acts fitting into these niches

SERGENT GARCIA

ittcluttos Molotov, Ozomatli, Control

Machete, Viva .Malpache, Proyecto

Uno, Los .Mocosos, Ilya Kuryaki,

Cafe Tacuba, El Gran Silencio, and

Todos Tus Muerlos.

Now comes a band that stretches

the term fu.sion to a higher level

—

Sergent Garcia. The Paris-based

act's new release, "Un Poquito Que-

ma'o" on the Higher Octave World

label, has turned heads and drawn
rave reviews. The album is a rollick-

ing mixture of horns, percussion,

Billboard.

and piano that drives a zany blend of

reggae, rock, ska, funk, rap, hip-hop,

metal, soul, and dance/pop.

"I liked the idea of creating a fusion

of music, of culture," says lead singer

Bruno "Sergent" Garcia, 35. "In

today's world, anyone in any part of

the world can hear and play mu.sic

from any part of the world, as long as

you respect tradition."

Garcia, a Paris-born rapper, gui-

tarist, and singer of Spanish, French,

and Algerian descent, earned his

musical chops playing the French
alternative rock and punk scene in

Paris as a member of Ludwig Von
88. But he always had a healthy
re.spect for Afro-Cuban artLsts.

Garcia is on a short U.S. tour,

opening alternatively for the Afro-

Cuban band Los Van Van and Los
Lobos. Garcia performs May 6 at

San Juan, Puerto Rico's Beach Fes-

tival at the Tropimar Beach Club;

Sunday (7) at Atlanta's Music Mid-

town Festival; Tuesday (9) at Los
Angeles' Ro.\y Theatre; Wednesday
(10) at San Francisco's Slim's; and
Saturday (13) at New York's Mer-
cury Lounge.
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OOMPftED Fnou A ruIIOfW SUIPLf Of RHMl STO« MASS MffiOtfMT WDWIE^
REPOfnSOOUECIED COMPILED. AND PROtVtD BY SoundScan«

TITLE Hlllll
lAAPRINT i NUMBEaDISTRIBUTING LABEL ARTIST

1 1 i

NO. 1

NOUVEAU FLAMENCO
HIGHER OCTAVt aBWJ.VIHGr,

OTTMAR LIEBERT
No, 1

2 2 31
PLAINS •
WINDHAM HILL 1 1465

GEORGE WINSTON

3 3 66
DESTINY •
WINDHAM HILL 11396

JIM BRICKMAN

4 4 55
LOVE SONGS
PRIVATE MUSIC B7:67/WtNDHAM HILL

YANNI

S 6 2
PURE MOVIES 2
gap; I r. II- -

1 -.. GTSP
THE JOHN TESH PROJECT

6 ; 5
COLLECTIVE FORCE
HlG-t I- .. :-H.!;b,\lRGIN

3RD FORCE

7 8 9
ANCIENT JOURNEYS
HIG-th is'WS.VIRGIN

CUSCO

(D 11 4
CYPSV FIRE
NARADA iSasSMfiGIN

VARIOUS ARTISTS

9 b 60
MANNHEIM STEAMROLLER MEETS THE MOUSE
AMI /^fi r,i!;.KV. PHONE 86064I/WALT DISNEY

MANNHEIM STEAMROLLER

10 9 82
FORBIDDEN DREAMS
B^'^:: -i-Fi-l/.i -i.

: ijctS4480I
YANNI

OD RE-EtnilY
SIMPLY GRAND
TIME UNE 16

LORIE LINE

12 10 5
CELTIC JOURNEY
SONIC IMAGES ?7 '920

VARIOUS ARTISTS

OS IS 4
BEST OF MICHAEL HEDGES MICHAEL HEDGES

14 12 16
RIVER OF STARS
RfAl \'i -If -;!r/

2002

15 14 13
EAST OF THE MOON
DECL.A .-.'j^'..'..; uMv'LRSAL

DAVID LANZ

16 19 79
PURE MOVIES
GTSP 539779

THE JOHN TESH PROJECT

17 13 3
WATERS OF EDEN
NARAL'A '. j: :-2";ipaiN

TONY LEVIN

18 23 28
WHISPER TO THE WILD WATER
WORD

MAIRE BRENNAN

OD 25 52
LAND OF FOREVER
RWl MLilC 'MO:

2002

20 16 54
DAWN OF A NEW CENTURY
PHILIPS 538838

SECRET GARDEN

21 18 65
ONE WORLD
GTSP 559673

JOHN TESH

22 22 33
WINTER LIGHT
PRIVATE MUS:C 82 1 76.'WIN0HAU HILL

YANNI

23 21 14
THE JOURNEY-THE BEST OF ADIEMUS
c- OCTAVE 484 1 4/VIRGIN

KARL JENKINS

24 24 38
NO STRINGS ATTACHED
REAL MLIStC SI 1

GOVI

25 17 36
25 YEAR CELEBRATION OF MANNHEIM STEAMROLLER MANNHEIM STEAMROLLER

O Alburawm
MAO

HAM aim g*ns irti we«4. • Hmmlti^ InOiiWy AtMi Of Arwc« <HUAJ ccrtHcMon Iv^ Wilpmanl el 500.000 Mum
itncAtHMi lor nal tr,«„Mnl 1 mllKin unltt iPMUnuml * OAA cartAueon Mr n«t tnHin.ant c( 10 iMIlmi ,M ICWmond)

118 www.blllboard.com BILLBOARD MAY 13. 2000



Intematfond
THE LATEST NEWS AND VIEWS FROM AROUND THE WORLD

S. African Dance Music On Tiie Rise
Labels, Radio, And Retail Report Upswing With Compilations
BY DIANE COETZER
JOHANNESBURG—Meet the new
pop—Rame as the old pop?

Fueled by enthusiastic local DJs
and labels. South Africa's dance music

market is enjoying a vigorous

upswing, with sales of se\'eral compi-

lations having achieved multi-platinum

status in the past year and the genn?

gaining increasing prominence across

racial and age barriers.

BMG Africa international marketing

and A&R manager Spiro Damaskinus

says, "The fact of the matter is that

dance music is like rock was in the 70s.

It's evident in the high record sales as

well as the prominence giwn to the

genre on radio and at a retail lewl."

Warming to his theme, he describes

dance masic in South Africa as "the

Dew pop—and we've yet to reach the

ceiling on its potential."

The most succe.ssful of the locally

released compilations is the "Bump"
series on Johannesburg-based Gallo

Record Co.'s RPM Dance label.

"Bump" has largely found (smr among
white clubgoers with its collection of

Ucen-sed international hits.

The series has steadily gained

Italy's Federation

Of Music Plans

Own 'Grammies'
BY MARK OEZZANI
SAN KEMO, Italy—Italy's annu-
al music awards. Premio Delia

Musica Italiana (PIM), will .soon

face competition from an "offi-

cial" event being planned by the

Italian Federation of Music
Industries (FIMI).

Set foi' launch in November this

year, the Italian Grammies, as

they are being provisionally

labeled, are still in the planning

stage. Although a representative

for FIMI confirms plans are
under way, no official statement is

expected in the immediate future.

A music industry-sanctioned
awards event in Italy has been in

the pipeline for sereral years, but

plans were stalled in 1997, when
(Contimied mi page 12V

'Dance music is like

rock was in the

'70s'

- SPIRO OAMASKINOS -

momentum since "Bump 1" was re-

leased in November 1997, with the

most recent title in the highly suc-

cessful series, "Bump 5," registering

sales in excess of 215,000 units,

according to Paul De Klerk, RPM
marketing and A&R manager. That

represents a steady rise from the

first volume's 43,000 units; volumes

two and three, which shipped 70,000

units each; and "Bump 4," which
notched 102,000 units (double-plat-

inum status).

"When 'Bump 2' pa.ssed the .50,000-

unit mark on its way to 70,000, it

became the first time a dance album

had ever reached the platinum mark
here." i-ecalls De Klerk. "Before that,

our biggest-selling title was 'Dance

Adrenalin Vol. 11,' which shifted

30,000 units."

He attributes much of the success

of the mainstream "Bump" compila-

tions to a concerted radio advertising

campaign as well as the OTOlution of

"Bump" as a brand, aligned with a

"superclub" of the same name out side

Johannesburg. That club operation is

in the process of expanding into .sev-

eral other key South African cities.

De Klerk notes. "Oiu' team here at

RPM, the 'Bump' [dub] (leople, and DT
Costa, our mixer, tiike great cai'c to

put together an album with d-acks that

work on the dancefloor. There's no

doubt that 'Bump' is a mainstream
dance compilation."

Less mainstream but also enor-

{Couthined on pnge IJ!>}

Peer Group. Peerniusic European president Micbael Kamstedt hosted a recent

Continental European Meeting in Hamburg for senior executives from the publish-

er's operations in nine European countries. On the agenda was discussion of new
A&R strategies for the coming months. Shown, from left, are Bruno Lion, GM for

France; Herfrid Steen, GI^ for Germany; Kamstedt; Jacques van Dijl. managing

director for the Netherlands; Rene Boyer, managing director for France; Rafael

Aguilar. managing director for Spain; Hasse Skoog. managing director for Sweden;

Jotiannes Loefler, managing director for Austria; Allan Dann, copyright administra-

tion manager, U.K.; Darragh M. Kettle, managing director for Ireland; Nigel Elderton.

European VP of creative affairs; and Frarxx} Dal Dello, managing director for Italy.

Zomba Sets Up Locai

Division In New Zeaiand
BY DAVID McNICKEL
AUCKLAND, New Zealand—The
Zomba Group is exteniling its global

reach with the establishment of a new
local dhision in New Zeiiland, headed

by a familiar face in the Austi-alasian

music industr.v.

Although he told Billboard only a

few months ago (Billboard, Dec. 4,

1999) that he WTis looking forw"ard to

a life of golf and fishing during his

retirement, it appears for-

mer BMG New Zealand
chairman Morrie Smith has

decitkxl to hang up his clubs

and rod for the time being.

He has joined the new Auck-

land-based venture in the

role of managing director.

"I had a wonderful four

months off," he says now.

"But there's a real excite-

chunk," he says losing the Zomba
licease will not make a "huge dent" in

BMG's overall market share.

Smith sa.vs he aims to achieve "a

4% tom .share" for Zomba in 2001

.

Key to Zomba's success in New
Zealand recently has been multi-

platinimi albums by Britney Spears

(tiiple-platinum w ith ".
. . Baby One

More 'Time"—45,000 units sold) and

Backstreet Boys (approaching

triple-platinum w ith "Mil-

lennium"). Rubin sa.vs

these have been Zomba's
"two biggest albums" in

the territory to date, with

'N S.vnc's April release "No
Strings Attached" shipping

7,500 units.

Scott Murphy, managing
director of Zomba Records

Australia, sa.ys the New
ment and satisfaction in getting a Zealand division will "fit into Zomba
No. 1 in the chart, and you miss that worldwide under the Australian oper-

when you retire." ation" and "w ill work closely with the

Zomija New Zealand will soon no Australian team in breaking cross-Tas-

longpx iijierate from BMG's local head man hits." (The Tasman is the sea that

office in Parnell, says BMG New .seiiaratcs New ZciUand ami Australia)

Zealand managing director Stuart Smith, who took up his new role

Rubin, and is moving to its ow'n Apiil 1, has a long track record in

premises in the Auckland suburb of A&R (he signed Abba in the Aus-
Grafton. Starting July 1, Zomba's tralasian territory in 1974 and was
existing arrangement with BMG
switches from a licensing deal to a

pure distribution arrangement.
Rubin saysBMG will continue to han-

dle Zomba warehousing and distrib-

instrumentul in signing INXS to

RCA in 1980). He .sa.vs .signing local

acts is on his agenda, but not for

another eight months at least

Zomba New Zealand w ill have a

ution via the Music Distribution sales, marketing, and promotions

Group, which is shared with Warner team of five or six people. "Well start

Music and EMI. with that and build from there,"

At year-end 1999. industry esti- Smith .sal's. "I don't want to get into

mates giw BMG New ZciJand 14.07% the pasition of too many staffand not

of the countj-y's estimated .$160 mil- enough product."

lion New Zealand ($80 million) miLsic Zomlia confirms that Jive label

market. Although Rubin describes manager Gary Fortune will be join-

Zomba's contributbn to that as a "fair ing Smith in the nev»- venture.

Haxas Steps But To Warlil Beat Witti Immnt
BY DAVENA MOK
HONG KONG—An Indian sitar mae-

stro and a Hong Kong drummer lead

the May launch ofbudget label Naxns'

new worW-music imprint

"Naxos is mostly a classical lalwl,"

says Andrew Sun, label manager for

the company's Na.xos Jazz, White
Cloud, and now Na.\os World imprints.

"But we thought tlie market for world

music kjvers was wide open because it's

dilTieult for international record labels

to sign unique ethno-fusion mu.sicians

or indigenous musical acts that don't

cater to the mass market. As with

other Naxos lines, we can bring these

artists to the market at a gixxl price."

Na-xos is owned by HNH Interna-

tional—which, like the record label, is

Hong Kong-based—and now operates

six "sub-labels." The
others are NaxrK Clas-

sical, Naxos Jazz,

Naxos Historical (vin-

tage and historical

recordings). White
Cloud (new age mu.sic),

and Marco Ptolo (traditional and sym-
phonic Chinese works).

The first batch of releases on Naxos

World, issued globally at the end of

May, are Indian sitar player Irshad

Khan's "The Magic Of Twilight" and
Hong Kong drummer Yim Hok-man's

"Poems OfThunder; The Ma.ster Chi-

nese Percussionist" Na.xos is self-dis-

tributed in several

m:yor territories; else-

where, the company
has individual indepen-

dont-distribution
agreements.

Following those
debuts, mid-June will .see the relea.se

of the "Mozambique Relief" album,

featuring various world music
artists, including Mozambique band
Ghorwane. The latter has released

two albums on Peter Gabriel's Real-

World label, A proportion of the pn>-

ceeds fn)m the "Mozambique Relief"

album w ill be donated to Oxfam to

benefit flood-stricken Mozambique.
Future Naxos World releases

include albums by Thai clas.sical outfit

Fong Naam, African-Finnish band
(jood People, and klezmer musician

Yale Strom.

"There is a misconception that bud-

get-priced mu.sic is not very good,"

Sun says. "Naxos World cannot be fur-

ther from that myth. Our standards

are extremely high, and these are

great world-class artists."
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Late Songbird Gives Hot Label Wiogs
BY PAUL SEXTON
LONDON—It oiijiht to have been a

marketing mission impossible.

Tlie factors were a liny inde-

penrlent label, battling the big

guys with their own distribution

setup, and an artist unknown in

the main.stream who had not only

never appeared on television but,

sadly, is no longer

alive. Yet with the

help of some key

^ a supporters, Hot
t, ^ I Records has

^ M turned the late

'^^^i M American singer
I'i^^Bfc'^B Eva Cassidy into

CASsiDv a remarkable
U.K. underground

success story.

Cassidy was just 33 when she
lost her fight with cancer in 1996,

at w-hich time her recordings for

the North Hollywood-based Blix

Street were barely known beyond
her Washington, D.C., home. But
her sophisticated, versatile vocal

touch is ringing out loud and clear

to such an extent that her "Song-

bird" album, I'cleased by Hot via its

partnership with Blix Street in

August 1998, now has U.K. sales of

nearly 80,000, according to the

label, without ever having
appeared in the "official" top 7,5

chart. Total sales of her four-album

catalog in Britain are now more
than lOO.OOO.

r,
A n 0 t h e

_ posthumous col-

^t^jB^ lection of unre-
leased Cassidy
material, "Time
After Time," is

due here May 15

and much antici-

JENNINGS pated. especially

at the radio sta-

tion that has spread the word on

Cassidy with missionary zeal. The
BBC's national AC network Radio

2, and in particular morning drive

host Terry Wogan and his produc-

er Paul Walters, have been Cas-
sidy 's chief media champions.

"The British success has hap-

pened thanks to Radio 2 and a lot of

extraordinary word-of-mouth," says

ar
n 0 t n e r ^

—

posthumous col-

lection unre- |m J^^H
material, "Time ^B^^^^M

is H^^^H
due here May ^^^^I^M
and much antici- P_^^^B^B

Hot managing director Martin .Jen-

nings. Following Wogan and Wal-
ters' reverential support of tracks

from "Songbird," such as Sting's

"Fields Of Gold" and particularly

"Over The Rainbow," the station has

playlisted Cassidy 's title-track ver-

sion of the Cyndi Lauper hit from
the new album as a "burn-off"

advance CD. A
one-hour radio

special, made by
How'lett Media
Productions, aired

on Radio 2 last

December and will

be repeated to

WALTERS coincide with the

upcoming album.

Cassidy's vocal powers reach
from blues to gospel, show tunes to

soul, and jazz to pop. and they
inspire dramatic response. Says
.Jennings. "[Radio 2] had a woman
who said if they were going to play

'Over The Rainl)ow' when she wa.s

driving in the fast lane on the
motorway, would they mind telling

(Continued on page 12i)

Dniversal Music Japan Shuffles Personnel
'Strategic Alliance' Sets Up Universal Victor After Joint Venture Breakup
BY STEVE McCLURE
TOKYO— Universal Music K.K.
is making a series of personnel

and organizational changes fol-

lowing the recent announcement
of the breakup of its joint venture

with .JVC Universal Victor (Bill-

board, April 8).

Hiroyuki Iwata, previously pres-

ident of Universal Victor, has taken

on the new position of Universal

Music K.K. chairman, effective

May 1 . He will report to Universal

Music K.K. president Kei Ishiza-

ka, who in turn reports to Hong
Kong-based Universal Music Asia
Pacific chairman Norman Cheng.
Under a "strategic alliance" an-

nounced by Ishizaka and Victor
Entertainment president Motoo
Nishimura, Universal Music has
taken over Universal Victor's

A&R, publicity, and promotion
activities. This will involve trans-

ferring some 40 of the joint ven-

ture's 70 employees to Universal

Music; the remainder will go to

Victor Entertainment.

•m Of Ti« owcKALmn stoit

Mm

Hello Goodbye. The original HMV store at 363 Oxford St. in London closed

April 29 after 79 years of business. Three days earlier, Sir George Martin

unveiled a plaque on the site commemorating the store's place in musical his-

tory. In 1962, the Beatles used its on-site recording studio to record the demo
discs that led to their signing to EMI shortly after The store was opened by

Sir Edward Elgar in July 1921; its replacement is a new 26,000-square-foot

store at 360 Oxford St.—opposite the original site—which opens May 1 8.

Universal Victor (originally

known a.s MCA Victor) was set up
in 1991 as a 50/50 joint venture
between MCA Music Entertain-

ment Group and the .JVC Group;
25.5% of the latter's half-share is

held by Victor Co. of Japan and
24.5% by Victor Entertainment.
Its continued existence as a sepa-

rate company precluded the full

integration of Universal Music
Group's .Japanese operations.

Comments one industry .source,

"Iwata is older than Ishizaka, and
such an arrangement may en.sure

a smoother transition. Iwata can
also help Ishizaka a lot in his deal-

ings tt'ith JVC, which is a very
group-oriented organization

—

Ishizaka is still con.sidered a Toshi-

ba man." Ishizaka was a Toshiba-

EMI executive before joining
F'olyGram K.K. (Universal Music
K.K.'s predecessor) in 1995.

Universal Music plans to intro-

duce in-house company and corpo-

rate officer systems for its domes-

tic and international labels. Under
the company system. Universal

Music will name a president, who
will also serve as e.xccutive officer,

for each of its labels; the goal is to

give them greater management
autonomy, clarify their manage-
ment responsibilities, and speed
up the decision-making processes.

At the Polydor division, which
handles exclusively domestic
repertoire. Ken Sugaya takes over

as president from Ikuzo Orita,

who now' becomes chairman of the

division. Sugaya will report to

Orita, who will continue to report

to Ishizaka.

The recently established Polydor

(Cmitinnrd on next page)

newsline...

ibeis bcKly sa^-a a

BELGIUM Ls the late.'st Eunj|K'an market to suffer adwi'sely from the impact

of home-CD burning, acconhng to the local affiliate of the International

Federation of the Phonographic Indastry (IFPI). The labels' bcxly .says a

total of ;50 million blank CDs were sold in Belgium in

1999, outstripping the nearly 29 million prerecorded

audio CDs (21 million album.s, 7.7 million singles—down
a total of2.,>4% from 1998) that wro shipped. Industry

estimates suggest that about 40% of all blank media
purchased are for audio-copying purposes. "The most

remarkable eTOlution is the dmvnward trend in singles

sale.s," says IFPI Belgium president Dirk De Clippeleir

(also managing director of Uniwrsal MiLsic). He adds, de cuppeleir

"The negative trend accelerated in September, when
young buyers decided to copy CDs instead of going to the shops [to buy
reconled music)." .makcmaes

PHILIP BOTHA ha^ Iteen appointed London-ha.sed VP of commercial and
consumer marketing at l 'nh<ersiil Mu.<;ic International (UMI) catalog arm
UM3. In hij; new role, effective immediately, Botha reports to UM;J .senior

VP Wolf Urban. Botha succeeds Linda Grcenhaigh, who left the company
earlier this year (BillboardAi&^i, Jan. to head up UMI compilations

imprint Insight, as part of a management buyout. Botha's respon.sibiIities

include all forms of direct marketing, distributing I'niversal's catalog

through nonti-aditiomil channels, and creating business-to-business mar-
keting activities. He joins Universal from ad agency Young & Rubieam,

where he wus management .su|)er\i.'«r. tom fer(;i;son

AUSTRALIAN ONUNE MUSIC BROADCASTER Digital One (Billboard, Jan. 29)

ha.s inked a deal to .supply content to Korea's largest broadband company,

Korea Thi'unet Co. Thrunet will broadcast Digital's 12 radio stations to its

1 .7 million subscribers; Digital One will develop a radio station for the Kore-

an comi)any. Digit*il One Ls the first foreign company to be granted a license

by rights brxiy the Korean Mu.sic Cop\Tight Assn. (KOMCiA) to broadcast

Korean copyright-protected music. Digital One ako plans to vmrk with

KOMCA to promote Korean miLsic on an international le\'el.

CHRISnE ELIEZER

WEA GERMANY has launched a new' unit. Beat DepL, resixm-sible for mar-
keting, distribution, and promotion of dance, club, and bliick mu.sic. Atidy

Bork. formerly WEA Germany A&R and senior product manager, will

head the new Hamburg-ba.sed department. Bork reports to Alexander

Maurus, mai'keting director of WEA Germany William Orbit, DjTbnka,

and Shola Ama are among the acts Beat Dept will handle.

WOLFGANG SPAHR

BRITISH BUDGCT MUSIC LABEL Hallmiu k has been acquired by publisher

and distributor Audio Books and Masic Holdings pic following the liquida-

tion of parent Point Group Ltd. (BillboardAi&fin, March 31). Hallmark

Masic and Entertainment's main imprints are Hallmark itself and Pick-

wick imprints, and it churns music sales of up to 10 milUon pounds ($1.5.7

million) each year. Grant Thornton, the administrati\"e receiver of Point

Group, had identified Hallmiu-k as the com|jany's priority business for sale.

LARSBR.\.NI)I.K

LINDSAY BROWN is rcpUicing John Knowles as managing duwlor of Lon-
don-ha.sed Eagle Records. Knmvles, who has resigned from the post for

personal reasons, will act as a consultant to the com|)any. A former artist

manager, Brown mmes, up from the position of deputy managing director

He joined Eagle in 1997 as international director, before that, he was int«r-

natiomd director of Polydor U.K. Bn)wn reports to Eagle Rock Enter-

tainment chainnan Terrj- Shand. Gordon jusson

NICO GEUSEBROEK has stepped down as prcsidenyCEO of the European
;u-m of the ret-ently formed, Netherland.s-ba.sed Roadrunner Areade Music

(Billboard, Dec. 25, 1999), effecUw April 30. Ck'usebnx?k, who was not av^-
able for comment at pre.ss time, will announce his career plans in a per-

.sonal statement at a later date. kokkekt tii.i.1

THE GERMAN RECORD RETAILERS' ASSN. has named Michael Huchtiiausen

chairman. Huchthaasen, who owns two Masic Box .stores in the north of

(lermiuiy, succeeds Bodo Bochnig, who has slepixsd down after 13 years.

Huchthausen will be confirmed in his position at the a.ssociation's annual

meeting May 20 in Berlin. wolfga-ng spahr

INTERNET COMPANY BuyDomains.coni has voluntarily transferred the rights

to the PeterGabriel.com domain name to the artist. Subsequently, a case

that had been brought to the (Jeneva-based World Intellectual Property

Organization (WIPO) again.st the Internet company has been terminated

( BillboardA<&(in, March 31). k.ai r. ixifthiis
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Canada Jazz Struggles On Fringes
Diana Krall Aside, Artists & Labels Cope Witli Limited Marlcet

Across The Universe. More than 50 Universal Music International (UMI) execu-

tives from all its European companies attended a recent three-day series of mar-

keting meetings in London. Among those attending were Mercury U.K. manag-

ing director Howard Berman (front, second from left). UMI VP of marketing

Andrew Komfeld (front, third from left), and UMI senior VP of marketing and A&R
M21X Hole (front, second from right).

Asia's first 'Persaaalizeil'

MttsiB Web Site Te lauBcii
BY DAVENA MOK
HONG KONG^Asia's first "personal-

ized" music retail Web site, gogo.com,

will launch .July 31, says founder/CEO

David Loiterton.

According to Loiterton, who until

earlier this year was regional VP of

BMG Music Publishing Asia (Bill-

boardaxifeftn, Feb. 19), the Web site

will not offer MP3 files.

However, alongside standard fea-

tures such as music news and user

chat rooms, it will sell CDs online,

offer consumers the opportunity to

create ciLstom CDs of faTOrite songs,

and will eventually offer music down-

loads for PCs, mobile phones, and
other digital devices—once security

can be assured

The July launch will feature sub-

sidiary sites for users in Hong Kong,

Taiwan, and Singapore, in traditional

Chinese and English. Sub-sites for

Japan, Korea, and China will follow

before the end of the j-ear.

"Itather than compete with retail

stores on price, well be ofTering unique

personalized service such as name
greetings and suggestions for CD pur-

chases according to individual tastes,"

says Loiterton. "Each user will have a

profile built and stoi-ed on them."

Loiterton says fulfillment will vary

from territory to territory depending

on factors such as parallel import law^!

and pricing.

"Some countries will have their own
fulfillment setups, and others could

havB some outsourdi^ to another site,"

he says, noting that .sourcing outside

Asia will be rare. He adds that gogo-

c"(>m's custom-CD .service will be out-

sourced to an as-j'et-unconfirmed third

party.

Unsigned artists in the region will

be encouraged to send material to

gogo.com. The idea, says Loiterton, is

to "develop their talent create a pack-

age for them, and help push them with

m<yor record companie.s."

Loiterton founded gogo.com in

partnership with Techpacific.com, a

Hong Kong-based Internet invest-

ment company.

UNIVERSAL MUSIC JAPAN SHUFFLES PERSONNEL
(Continuedfrom preceding page)

International division (Billboard,

Jan. 29) will change its name to

Universal International and will

continue to be headed by president

Mitsuo Takaku. It will handle
international labels such as Geffen,

Interscope, and MCA that were
previously overseen by Universal

Victor.

The plan is for all international

labels handled by Universal Music
K.K. to come under the Universal

International umbrella. Iwata w ill

serve as president of the newly
created Universal division, which
will take over Universal Victor's

domestic repertoire. The Mercury
Music Entertainment and Kitty

Enterprises divisions will contin-

ue with Akira Terabayashi and
Shigenobu Karube, respectively,

as their presidents. Universal
Music's classical division will

adopt the company system July 1.

BY LARRY LeBLANC
TORONTO—Despite working in a

genre where few" acts have retail

impact and lack extensive radio or

pre.ss support, members of Canada's

tiny jazz community continue to

.seek market breakthroughs.

For Jim West, owner of Justin

Time Records, there's little time to

consider the strides his .Monti'eal-

ha.sed laliel has made since debuting

with pianist Oscar Jones' album
"Live At Biddle's .Jazz & Ribs" in

198.3. Today, Justin Time h;is a cata-

log of IMO album.s—170 pi'oduced in-

hou.se, 1 1 0 with We.st at the controls.

"This month [May], I'm working

on four albums," says West. "I'm

doing our si.xth World Sa.xophone

Quartet album in Montreal, record-

ing Rob McConnell's Tentet band in

Toronto, mixing Vancouver singer

Kenny Coleman in Montreal, and
recording our eighth album with

[singer] .Jeri Brown in New York."

Justin Time's catalog features

titles by such loi>-ranked Canadian

acts as Diana Krall, Ranee Lee,

Brian Hughes,
Joanne Blouin,

Karen Young, the

Eraser MacPher-
son Quartet, and
Sonny Greenwich,

alongside such
notable non-Cana-

dians as David king

Murray and Billy

Bang. The label has licensed albums

from jazz greats Dizzy Gillespie,

McCoy Tyner, Chet Baker, and
Stephane Gi-appelli.

While West initially faced sizable

obstacles in securing foreign licens-

ing deals, .Justin Time titles are avail-

able in 24 countries via export or

Hcensing agreements.

"My goal has been to continue

expanding the label internationally,"

he says. "Unless you have Diana
Krall, it doesn't w'arrant selUng jazz

only in Canada."

"The most heralded figure in Cana-

da's jazz world, singer/pianist Krall

made her mark at Justin Time with

her 1993 "Stepping Out" album. Fol-

lowing her signing shortly afterward

with Impulsel/GRR Justin Time con-

tinued distributing her catalog for

two more albums. In March, Justin

Time relaunched "Stepping Out" in

North America. On Billboard's Top
Jazz Albums chart, it is No. 11 this

issue. Krall's current Verve album,

"When I Look Into Your Eyes," is

No. I on the chart.
" 'Stepping Out' has now sold hun-

dreds of thousands of copies around

the world," says West. "Universal

tried to buy the rights, but I said no.

Its sales help finance other albums."

Krall, like veteran Canadian
pianist Oscar Peterson, has a high-

profile international career—as, in

smaller degrees, do such Canadian

jazz musicians as McConnell, Renee
Rosnes, Holly Cole, Ingrid T^gart,
D.D. Jackson, Paul Bley, and Kenny
Wheeler.

At home, there are significant

foUovvings for singers Ranee Lee,

Carol Welsman, .Joe Sealy, Marc
.Jordan, and Shirley Eikhard; band-

leaders Pat LaBarhera, Rick
Wilkins, Kirk MacDonald, Ed Bick-

ert, Rob Piltch, Reg Schwager,
Eraser McPherson, Hugh Eraser,

and Dave Turner; guitarists Hugh-
es and Levon lehkanian; and key-

boardists Jones, Tyler Yarema,
Marilyn Lerner, and Doug Riley.

Notable independent Canadian
labels regulaiiy Issuingjazz titles ai'e

Radioland Enterprises, Sackville

Recordings, Cornerstone, Counter-

point, Alma, Unity/Page, and Sea
Jam in Toronto; DSM and Lost Chart

in Montreal; .Jazz Focus in Calgary,

Alberta; and Cordobay Bay and Max-
imum Jazz in Vancouvei'.

Unlike Justin Time, however, these

labels generally lack distribution out-

side Canada. They sustain them-
selves with government aid and by

financing albums cheaply and licens-

ing product. These elements are

essential to their survival—good
sales for a jazz album in Canada are

'Jazz is a ghettoized

artform. There's a

small market, and,

as a result, artists

basicallypay to be

in the business'

- SHIRLEY EIKHARO -

3,000-.5,000 units. Many domestic jazz

artists also independently release

and distribute their own recordings.

"Most people involved in jazz in

Canada are not doing it to make big

bucks," notes West.

"Jazz is a ghettoized art form,"

says independently released singer

Eikhard. "There's a small market,

and, as a re-sult, artists basically pay

to be in the business."

"It is a straggle," agrees Dominic

Sciscente, owner of DSM. Distrib-

uted nationally by Unidisc Masic, the

label was founded in 1995 and has

released 82 albums to date. "Sales

are grow ing each year, but in some
cases you sell 500 copies or just get

back the money .vou put in."

Sales of domestic jazz mostly come
from specialist record stores or from

artists selling their recordings at

gigs. Internet sales are minimal.

"Our records are in traditional

music stores, but it's live shows that

sell records for us," sajfs pianist Bill

King of the Jazz Report All-Stars. In

1992, King and Greg Sutherland co-

founded "roronto-based Radioland

Entei-prises, which oversees both the

Radioland label and an influential

monthly jazz magazine. The Jazz

Report. To date, liadioland, distrib-

uted nationally by Universal, has
released 15 albums.

"Diana Krall is in a league of her

own in Canada." says IX)ug Broadley,

music buyer at the Indigo Books
Music & Cafe chain, which operates

14 .stores in Ontario. "Most Canadi-

an jazz ai-tists are still struggling. It's

too bad they don't get more expo-

sure—a lot ofgood records don't .see

the light of day."

Radio airplay for jazz in Canada is

limited to a handful of college and
community .stations and three nation-

al CBC-Radio programs. "CBC plays

jazz, but there's only Umited oppor-

tunities for interviews with jazz

ai-tisLs there," notes Toronto publicist

Jane Harbury. "It is difficult to get

print for Canadian jazz ai'tisLs other

than Diana Krall or Jane Bunnett.

For a newcomer, it's damn near
impossible."

The sheer annual volume of new
and cat;ilogjazz relea.ses further hin-

ders breakthroughs. "We get about

120 Canadian jazz CDs a year and
probably tenfold more from the

U.S.," says King.

A general view held in Canada's

jazz community is that ifm^or labels

more aggressively marketed jazz,E sales of interna-

tional repertoire

would substantially

That
could lead to sign-

ing more domestic

jazz artists who,
like Krall, could

WEST forge international

careers.

"Major labels a.ssume there will be

a small return on a jazz I'ecord and
proportion their promotion/market-

ing budgets accordingly," notes

Eikhard.

However, "when selling 500 units

of a title of a great U.S. artist, mar-

keting people at major labels aren't

going to get too excited about setting

up an international career for a do-

mestic act," counters Mike Peters,

pre.sident of Pacific Music Marketing

in Vancouver

Canadian affiliates of the major
labels mositly steer clear of domes-

tic jazz. The exception is EMI, which

directly signed pianist Rosnes and
has licensing deals with Canadian
saxophonist/flautist Bunnett (Bill-

board, April 15) and singer Marc
.Jordan. The three are released
under the EMI/Blue Notebannerin
Canada and on Blue Note elsewhere.

"Our involvement boils down to

having a great partner in Blue Note,

and we make a little bit of money,"

says EMI Music Canada president

Deane Cameron. "Blue Note's

involvement gives us credibility in

seeking international releases."

Bunnett expresses mixed feel-

ings about her pressing and distri-

bution deal.

"It's a doubled-edged .sword being

with a major," she sa.vs. "The media
attention Ls great, but there's not the

same return as being an indepen-
dent. If I didn't need to practice for

four hours a day, maybe I could con-

sider running an independent label

—

I really resjject artists like Loreena
McKennilt who do."
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JUDY A MARY FRESH epic

VARIOUS ARTISTS THE MOST RELAXING—FEEL
TOSkiBA tWi

MEGUMI HAYASHIBARA VINTAGE 8 king

AIKO SAKURANOKI NO SH1TA pony CAmw
MIKI IMAI BLOOMING IVORY foriife

VARIOUS ARTISTS LOVE RING BEST iqshiba-emi

MARIKO TAKAHASHI THE BEST vx:tor

THE ELEPHANT KASHIMASHI GOOD MORNING
fACE

HI-STANDARD LOVE IS A BATTLEFIELD pizza or

DEATH

DREAMS COME TRUE GREATEST HITS "THE SOUL"
EPIC

KOJITAMAKI NISEMONO BMGFimHOUSF

MORNING MUSUME 3RD~L0VE PARADISE niiMA

AYUMI HAUASAKI Aru-MI-XII (VERSION NONSTOP
MEGA M.:^; '.vF. Tf-M

SANTANA SUPERNATURAL AHisTMtur.

LAST
MEEM
NEW

SMGLES
ICH VERMISS' DICH ZLATKO mi^vx

LEB! (BIG BROTHER TITELSOMG) DIE 3

GENERATION vj.

OOPS! ... I DID IT AGAIN BRITNEY SPEARS iivr.

ANTON AUS TIROL ANTON AUS TIROL FEATURING
DJOETZI EMI

NEVER BE THE SAME AGAIN MELANIEC vikuin

BLA 8LA BLA GIGI D'AGOSTINO nx
MARIA MARIA SANTANA FEATURING THE
PRODUCT G&B AHis:*, AHinLA

BAYERN DIE TOTEN HOSEN EAsrrtEST

SHALALA LAU VENGABOYS BRtAKJW.fui

BONGO BONG MANU CHAU virgin

FREESTYLER BOMFUNK MC'S sony music meo«a

DESERT ROSE STING & CHEB MAMI WOTOR,'

MEIN STERN AYMAN fASiWCSl

SAY MY NAME DESTINY'S CHILD coiumbia

AMERICAN PIE MADONNA maverickwea

SUMMER MOVED ON A HA wfA

THE DARKSlOE HYPETRAXX EMI

BIG IN JAPAN GUANO APES «p>ola

THE NIGHTFLY BLANK 4 JONES unfvebsal

ALL THE SMALL THINGS BUNK- 182 polvdoK'

uNivtfriAi

ALBUMS
A-HA MINOR EARTH MAJOR SKY wCA

SANTANA SUPERNATURAL apistaariola

TONI BRAXTON THE HEAT aristi^'ARIOLA

CYPRESS HIU SKULL & BONES kxumbu
NEIL YOUNG SILVER & GOLD wea

B0H5E ONKELZ EIN BOSES MARCHEN AUS
TAUSEND V HQN

ENRIQUE IGLESIAS ENRIQUE universal.

ANTON AUS TIROL FEATURING DJ OHZI DAS
ALBUM EMI

HIM RAZORBLADE ROMANCE BmgwlN'BMG

HELMUT LOTTI OUT OF AFRICA CMi

VENGABOYS THE PLATINUM ALBUM efiCAKiNitMi

PETER MAFFAY X arkxa

DYNAMITE DELUXE DELUXE SOUNDSYSTEM em
AC/DC STIFF UPPER LIP eastwest

STING BRAND NEW DAY MOTORnjNivEftSAi

MANU CHAU CLANDESTINO wrgin

STEFAN RAAB DAS TV TOTAL ALBUM toa
BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL

CLUB rt^L-J.L^iJIHCJII/EAilWLSI

NO DOUBT RETURN OF SATURN motor.universai

TOM JONES RELOAD

LAST
MEM
NEW

SMGL£5
BOUND 4 DA RELOAD OXIDE & NEU1RIN0
EASrwES"

TOCA'S MIRACLE FRAGMA POsmvA

FILL ME IN CRAIG DAVID wilostia

THE BAD TOUCH BLOODHOUND GANG CEFFErv

.mi\ F^AL

THONG SONG SISQO dff soulweficufty

CANDY MANDV MOORE twc

BUGGIN' ME TRUE STEPPERS FEATURING DANE
BOWERS NyuFLWLA

HE WASN'T MAN ENOUGH TONI BRAXTON laface.-

ARtSIA

FLOWERS SWEET FEMALE ATTITUDE wahwr
CRAZY LOVE MJ COLE twkimcx.d

PERSEMPREAMORE(FOREVraiN LOVE) LOLLY

THE BEST IS YET TO COME SCOOCH accolaocimi

BLOW YA MIND LOCK'N'LOAD F-emA'AMao

NEVER BE THE SAME AGAIN MELANIEC virgin

PRIVATE EMOTION RICKY MARTIN FEATURING
MEJA coiui^fliA

BIG GIRL KEVIN AND PERRY virgin

WHO FEELS LOVE? OASIS tuc BROIHtfi

DEEPER SHADE OF BLUE STEPS jruvzOMSA

CRY SYSTEM F essemiai

I WANNA LOVE YOU FOREVER JESSICA SIMPSON
COtUMBI*

ALBUMS
MOBY PLAY Miiti

TOM JONES REUDAD gut

TONI BRAXTON THE HEAT laiauvarista

SANTANA SUPERNATURAL arista

WESTLIFE WESTLIFE RCA

CYPRESS HILL SKULL & BONES Columbia

MOLOKO THINGS TO MAKE AND DO echo

SHANIA TWAIN COME ON OVER mercury

ENGELBERT HUMPERDINCK AT HIS VERY BEST
jMiviKSAi wiisit: IV

NEIL YOUNG SILVER & GOLD RCPRisovEA

PAULWELLER HELIOCENTRIC island

TRAVIS THE MAN WHO tNMPWDiEim
SHANIA TWAIN THEWOMANINME wrcuhv
STING BRAND NEW DAY um
MELANIEC NORTHERN STAR viF4ciN

SISQO UNLEASH THE DRAGON def soui/mercury

DRDRE OR ORE—2001 ihfefpkope

R.E.M. AUTOMATIC FOR THE PEOPLE warnehbhos,.

DESTINY'S CHILD THE WRITING'S ON THE WALL
COLUMBIA

MACY GRAY ON HOW LIFE IS Eric

LAST
MEEK

1

SINGLES
CES SOIREES LA YANNICK la mieivsoNY

AIMER OAMIENSARGUE& CECILIA CARA
IWWTtHillNFVtHliAl

IF I COULD TURN BACK THE HANDS OF TIME R
KELLY )iVLVrrti.N

SEX BOMB TOM JONES FEATURING MOUSSE T
V.'SFifil

MY HEART GOES BOOM (LA Dl DA W) FRENCH
AFtAlK CMS

EASY LOVE LADY oanh f\)u,wn*

THE RIDDLE GIGI D'AGOSTINO emi

LUCKY STAR SUPERFUNK virgin

DESERT ROSE STING & CHE6 MAMI polydoR'

UMvtnS^L

LES 3 CLOCHES TINA ARENA Columbia

TONTONDUBLED 113 smailsonv

AMERICAN PIE MADONNA ua</erkkwea

ELLE. TU J-AIMES HELENE SEGARA ohlaniu
LASTWISI

SAY MY NAME DESTINY'S CHILD coiUMttA

NE ME JUGEZ PAS %Mf\ EL ATUS smail^owy

12^)013 MAH LmkCLA«,TJNiVEKSAt

PURE SHORES ALL SAINTS tAStWESi

TU ME MANQUES DEPUIS LONGTEMPS SONIA
LACEN & SEBASTIAN lORCA MERCURY.VNrvtRSAi

IL Y A TROP DE GENS QUI T'AIMENT HELENE
SEGARA o«iLANOOEAsrw[si

I WILL LOVE YOU AGAIN LARA FABIAN fF>ic

ALBUMS
SANTANA SUPERNATURAL ARisrA,BMG

ETIENNE DAHO CORPS ET ARMES virgm

SOUNDTRACK POKEMON: THE FIRST MOVIE
FWIj^ONY

MOBY PLAY VIRGIN

MICHEL iONASZ POLEOUEST emi

LES ENFOIRES LES ENF01RES EN 2000 aw;
LYNDA LEMAY LIVE wtA
VARIOUS ARTISTS ROMEO & JULIETTE BAJOEft

lINIvEFfVL

TONI BRAXTON IHEHLAT BMG

IV MY PEOPLE CERTIFIE CONFORMS uwtfvsnv

TINA ARENA IN DEEP tx>ii»MBiA

LOUISE ATTAQUE COMME ON A DIT

ATW.i^tXLRIUULiWNY

CYPRESS Hia SKULL & BONES saaalusont

PATRICK nORt CHRYSALiCE epic

NTM LIVE EF^

SOUNDTRACK TAXI 2 mostilEjVirgin

AC/DC STIFF UPPER LIP iastwusi

SHANIA TWAIN COME ON OVER mercurt^niversal

ST GERMAIN TOURIST bluENOIMMi
PATRKKBRUEL JUSTE AVANT bug

CANADA (SoundScan) 05/131/00 NETHERLANDS (Sltcmmg Mega Top 100) 05/06/00 AUSTRAUA (ARIA) O&Ol/OO ITALY (MusitaeDischiTIMI) 0&O2A)0

1HS
HOK

usr

NEW
2 1

3 3

4 2

5 4

6 6

7 15

8 10

9 5

10 9

11 NEW
12 12

13 8

14 13

15 RE

16 7

17 11

IB 16
19 NEW
20 RE

1 NEW
2 1

3 NEW
4 2

5 3

6 7

7 5

8 6

9 8

10 9

11 NEW
12 11

13 12

14 20

15 16

16 19

17 4

18 NEW
19 17

20 RE

SINGLES
NOTHING AS IT SEEMS PEARL JAM
AMERICAN PIE MADONNA MAvfiRCK^xvARNER

HE WASN'T MAN ENOUGH TONI BRAXTON lafacE'

ARKIA'bw:^

THIS TIME AROUND HANSON uotyisiANHfumvERSAi

THERE YOU GO PINK LH^cu^»«^^K»K.

BETTER OFF ALONE ALICE DEEJAY rcPuBLj&

WHO FEELS LOVE? OASIS creaiiok'EPKVSONv

IT FEELS SO GOOD (PART 2} (IMPORT) SONIQUE

MARIA MARIA SANTANA FEATURING THE
PRODUCT G4B ARisrfctiMG

MAMBOLEO ELISSA roPULAatui

THONG SONG SISQO dra&ondef jam-univirsal

CAN'T STOP JACKSOUL vl^wa
A SONG FOR THE LOVERS RICHARD ASHCROR
VlrifilVFI^l

LAST KISS PEARL JAM Efic.-.ciMv

CANDLE IN THE WIND 1997/SOMETHING ABOUT
THE WAY YOU LOOK TONIGHT ELTON JOHN
MERC-Jf'T l.ir.rV[R5Al

MEGAMIX VENGABOYS otPiMtRNAiioNAL

SAY MY NAME DESTINY'S CHILD cotuMflWSON-.

I'M OUTTA LOVE ANASTACIA dayugfiixfiosony

1TRY MACVGRAV swc-sony

TWO TIMES (IMPORT) ANN LEE numu;ik

ALBUMS
TONI BRAXTON THE HEAT LAfACLARiSTA^MG

'H SYNC NO STRINGS AHACHED jivt.hmt.

CYPRESS HILL SKULL & BONES columsa.'SONy

SANTANA SUPERNATURAL arist\smg

MACY GRAY ON HOW LIFE IS epicsony

BLOODHOUND GANG HOORAY FOR BOOBIES
REPLtBUCtiE FF-fi'L llvt FfSAL

ENRIQUE IGLESIAS ENRIQUE INTERSCOPE

DR. DRE DR ORE—2001 AFTtRMAiwutERSCOFi'

Ui*JFvERSAL

SISQO UNLEASH THE DRAGON URAi^orbOCf souu

^INFVFR5LI>l

AQUA AQUARIUS wcA'LFMversal

NEIL YOUNG SILVERS GOLD REPRiSLWaaneR

VARIOUS ARTISTS MUCHDANCE 2000 SOny

VARIOUS ARTISTS BIG SHINY TUNES 4 jvttmi

DESTINY'S CHILD THE WRITING'S ON THE WALL
rtXIJWfilAWIM

RED HOT CHILI PEPPERS CALI FORNICATION

PINK FLOYD IS THERE ANYBODY OUT THERE?
I HE WALL LIVE 1980 1981 CCi.um&.^'^ON''

MARC ANTHONY MARC ANTHONY loilaibiA'SOw

SOUNDTRACK ROMEO MUST DIE THE ALBUM
ElLACHGHOJ f10 V I»G'V t F^

'

MOBY PLAY v^.^wr;

THE
VKIX

LAST
WEZH

1 2

2 1

3 7

4 3

5 6

6 4

7 5

8 9

9 8

10 13

11 10

12 11

13 12

14 17

16 14

16 20

17 15

18 IS

19 19

20 NEW

2

1

2

3 14

4 3

5 7

6 4

7 12

8 6

9 NEW
10 8

11 11

12 10

13 15

14 9

15 13

16 5

17 NEW
18 17

19 16

20 RE

SINGLES
NEVER BE THE SAME AGAIN MELANIEC virgin

FREESTYLER BOMFUNK MCS CPiC

OOPSr ... I DID IT AGAIN BRITNEY SPEARS Jin.

MARIA MARIA SANTANA FEATURING THE
PRODUCT G&B ftHis-ii.TiWG

HE WASN'T MAN ENOUGH TONI BRAXTON bmg

LOVE COME HOME DJ JEAN diGidanc£

THONG SONG SISQO mercufty/universal

ROCK THE HOUSE SCOOP Ml
ANTON AUS TIROL ANTON AUS TIROL FEATURING
DJ0ET21 EMI

THERE YOU GO PINK af;isia<bmg

ONOERWEG ABEL pias

SEX BOMB TOM JONES FEATURING MOUSSE T

DANSENAANZEE BLOF emimusic

RISE GABRIELLE pci.hxjK'UNIVIRSAi.

SAY MY NAME DESTINY'S CHILD Columbia

FORGET ABOUT DRE/STILL D.R.E. DR. ORE

BRING IT ALL BACK S CLUB 7 P0LYOOft.UMv£(tSAL

HIGHER «. HIGHER DJ JURGEN d>g>o«n:e

I WANNA LOVE YOU FOREVER JESSICA SIMPSON
rfiiiiMHiA

SHACKLES (PRAISE YOU) MARY MARY Columbia

ALBUMS
DOEMAAR KLAAR v2

SANTANA SUPERNATURAL AfliSTjk'Buci

TONI BRAXTON THE HEAT bmg

UVE THE DISTANCE TO HERE MEflCURY.UNtvtflSJiL

SANTANA THE ULTIMATE COLLECTION sonv

VENGABOYS THE PLATINUM ALBUM eflEAKiN.

viaE^JT

DOE MAAR ALLES roacwunneR aikade mi;sic

ANOUK URBAN SOLITUDE oiw

JOE MY NAME IS JOE )r«670»A6A

ANDRE HAZES WANT IK HOU VAN JOU EMi

RED HOT CHILI PEPPERS CALIFORNICATION

WAR HE

n

TOM JONES RELOAD ckJi.-W

ANDREA BOCELLI SOGNO POLYOORUNtvERSAL

ROWWENHEZE VANDAAG rqaml^nner arcade

ANDRE HAZES AL 1 5 JAAR GEWOON ANDRE ivi

VAN DIK HOUT IK JOU & JIJ MIJ dcoble t,'SOn>

CYPRESS HILL SKULL & BONES Columbia

THECORRS MTV UNPLUGGED 1 43 lavawarner

STATUS QUO GREATEST HITS AND MORE
MEnCURV.'UNrvERSAL

DR. DRE DR. DRE—2001 PiXyixiF4'UWVERSal

SINGLES
SAY MY NAME DESTINY'S CHILD cauMeiA

POISON BARDOT wea

NEVER BE THE SAME AGAIN MELANIE C vin»N

BYE BYE BYE N SYNC jive^tomba

ADELANTE SASH! Shxk

HE WASN-T MAN EN0UGI1 TONI BRAXTON
«IIF.-A'BMr.

CANDY MANOY MOORE iP\z

DON'T GIVE UP CHICANE FEATURING BRYAN

ADAMS EPIC

HOUDAY NAUGHTY BY NATURE ARt$TA,«AK;

WHAT'S A GIRL TO DO S2S MuSHROOM.TesTtvAi

WE THINK IT'S LOVE LEAH HAYWOOD epic

EX-GIRLFRIEND NO DOUBT uftfVERSAi

WHY DOES IT ALWAYS RAIN ON ME TRAVIS epic

THERE YOU GO PINK «iRfSTA,BMG

PURE SHORES ALL SAINTS «ea

MOVE YOUR BODY EIFFEL 65 liHcxK

ALL THE SMALL THINGS BLINK 182 uNtvCR&AL

I WANNA LOVE YOU FOREVER JESSICA SIMPSON

DON'T WANNA LET YOU GO FIVE fKABMC

BRICK TRACK VS. GITTY UP SALT 'N PEPA wAFiHtfl

ALBUMS
KILLING HEIDI REFLECTOR RaADSK^M-WARNER

DESTINY'S CHILD THE WRITING'S ON THE WALL

VANESSA AMOROSI THE POWER iransistoRiWG

SAVAGE GARDEN AFFIRMATION roaoshow.warner

MACY GRAY ON HOW LIFE IS rp<c

CYPRESS HIU SKUU5.B0NES coujmbia

RED HOT CHILI PEPPERS CALIFORNICATION wea

BLINK-182 ENEMA OF THE STATE universal

MOBY PLAY MusHRot«*Tt£rFVAi

TRAVIS THE MAN WHO EP«C

LIMPBIZKIT SIGNIFICANT OTHER iNTERsct^-E/

UNIVERHAt

SANTANA SUPERNATURAL aaisU'Gmg

FIVE INVINCIBLE rcabmg

NSYNC NO STRINGS ATTACHED JivfTOMBA

NO DOUBT RETURN OF SATURN universal

LIVE THE DISTANCE TO HERE RAooMmvEAJNivEflSAi

SHANIA TWAIN COME ON OVER mercury/unmersal

KASEY CHAMBERS THE CAPTAIN emi

ANDREA BOCELLI ROMANZA MERCutn.vNivERSAL

S CLUB 7 S CLUB F>cxYDOilur«rvERSAi

SMGLES
TOO MUCH OF HEAVEN EIFFEL 65 eiissm

THE BAD TOUCH RIOODHOUND GANG UNft^RSAi

AMERICAN PIE MADONNA UAvtRiCF^'tVEA

m HEART GOES BOOM (LA Dl DA 01} FRENCH
AFFAIR BMr.

ALL THE SMALL THINGS BL1NK182 mca^iwversal

THE GREAT BEYOND R E M. wia

TUTTI GLIZERI DEL HONDO RENATO 2ER0
FOfSiOPCiLLWIS'

DESERT ROSE STING & CHEB MAMI auvuwversal

lOCISARO' PIEROPELU wea

PURE SHORES ALL SAINTS CGD/EASIWESI

UN GIORNO MIGLKWE LUNA POP umverso^mnawv

UNIVtl^L

SEX BOMB TOM JONES FEATURING MOUSSE T
INfUFHSAl

LA BANANA MICHAEL CHACON OAMCtwomuvOtUMEX

DISCO DOWN HOUSE Of GLASS ocean irax

BYE BYE BYE N SYNC jivEjVtisaN

AROUND THE WORLD AQUA universal

TURN AROUND PAPS N' SKAR time

U TUA RAGAZZA SEMPRE IRENE GRANDI CGU

CRIME OF PASSION BAMBLE B EXE

BIG IN JAPAN GUANO APES bmg

ALBUMS
PIERO PELU NE- BUONI NE' CATTIVI wea

SANTANA SUPERNATURAL aaistaamg

JARABEOEPALO DEPENDE virgin

STING BRAND NEW DAY auavniversai

PINK FLOYD IS THERE ANYBODY OUT THERE?
THE WALL LIVE 1980-1981 [mi

MOBY PLAY VIRGIN

AQUA AQUARIUS universal

LUNA POP SQUE'REZ' UWVfRSaBAAtANMJNWIBSAL

BLINK-182 ENEMA OF THE STATE mcaunivirsal

ADRIAHO CELENTANO 10 NON SO PARLAR
D'AMORE OAN,?i:wv

RENATOZERO I MtEl HUMERI fomvoii'soky

GUI D'ALESSK) QUANDO LA MIA VITA CAMBIERA
RCA

CARMEN CONSOU STATO Dl NECESSITA rvaopfj

UNIVERSAL

FRANCESCO GUCCINI STAGIONI (Mi

IRENE GRANDI VERDEROSSOEBLU (CON BRAND
SAN REMO) <:r.D.TA.irwisr

RED HOT CHILI PEPPERS CALIFORNICATION wu
G.L. FERRETTl CO-DEX black OUT/uiWtHSAi

NEIL YOUNG SILVER 4 GOLD wtA

TONI BRAXTON THE HEAT aaeiivbuq

883 GRAZIE MILLE fri/^ony

Hits Of The World is compiled at Billtmard/London by Beverley Evans and Menno Visser. Contact 44-171-323-6686, fax 44-171-323-2314/2316. NEW - New Entry RE - Re-Entry
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THE LATEST MUSIC NEWS FROM AROUND THE PLANET

HITS OF THE WORLD
INI

EUROCHART

SMGLES
MARIA MARIA SANIANA FEATURING THE
PRODUCT GSB »fiista

NEVER BE THE SAME AGAIN MELANIE C viRaiN

AMERICAN PIE MADONNA MAVERlCK.-rtW(NE» BROS

ANTON AUS TIROL ANTON AUS TIROL FEATURING
OJOETZI ("I

SEX BOMB TOM JONES FEATURING MOUSSE T
CUT'.?

SHALALALALA VENGABOYS i <X£Nl««i»c«JS

DESERT ROSE STING & CHEB MAMI MM
HE WASNT MAN ENOUGH TOM BRAXTON Mta.
ARISTA

TOCA'S MIRACLE FRAGMA r.uNC GO Mus*::/TOS[mA

MV HEART GOES BOOM (LA Dl OA Dl> FRENCH
AFFAIR fr:A

AlBUMS
SANTANA SUPERNATURAL abisia

MOBY PUT uui£

A-HA MINOR EARTH MAJOR SKY WLA

TOM JONES RELOAD Gutw
VENGABOVS THE PLATINUM ALBUM violent.

STING BRAND NEW DAY ami

PINK FLOYD IS THERE ANYBODY OUT THERE?
THE WALL LIVE 1980 1981 EV(

AQUA AQUARIUS unversal

DIE SCHLUMPFE TOTAL A6CESPACED VOL 1 1 Lui

MACY GRAY ON HOW LIFE IS ERIC

NEW ZEALAND (Record Publicalions Ltd.) OSfOT/OO

THB
WSK

LAST
MEEK

1

2

1

2

3 3

4 4

S 6

6 6

7 8

B NEW
9 RE

10 RE

ALBUMS
VENGABOYS THE PUTtNUM ALBUM BRtMiN''tu<

MACY GRAY ON HOW LIFE IS SONV

MOBY PLAY fSSiivAi

SANTANA SUPERNATURAL *HistA.H«G

RED HOT CHILI PEPPERS CALIFORNICATION

WESTLIFE WESTLIFE Ewa

CEUNE OWN ALL THE WAY ... A DECADE OF

SONG soNf

MARTIN WINCH ESPRESSO GUITAR TWO soitr

EIFFEL 65 EUROPOP shOCXBMG

SIMON I. GARFUNKEL TALES FROM NEW YORK—
THE BEST OF ^/y^i

IMS
>MB(

LAST

WBK
1 3

2 1

3 4

4 2

S 5

6 G

7 8

8 7

9 10

10 RE

SWEDEN
LAST
MEEK
NEW

StNGLfS
OOPS! - .. 1 DID IT AGAIN BRITNEY SPEARS jivL

MARIA MARIA SANTANA FEATURING THE
PRODUCT G&B w.oueMG
B-BOYS AND FLY GIRLS BOMFUNK MC'S epidrome;

AROUND THE WORLD AQUA uNiut«s<iL

NEVER BE THE SAME AGAIN MELANIE C viROs

EXPLODERA STAFFAN HELLSTRAND CMi

FOOL AGAIN WESTUFE bmg

PRIVATE EMOTION RICKY MARTIN FEATURING
MEJA -ir.^'

HARVINOARNAVISKARMITTNAMN ROGER
PONTARE •c.jKitft' ."lOviH

HE WASNT MAN ENOUGH TOM BRAXTON msrK

ALBUMS
MARIE FREDRIKSSON ANTLIGEN—MARIE
mEDRIKSSGN S BASTA 1984-2000 emi

SANTANA SUPERNATURAL awistabmg

HElWUTLOm HELMUT LOm GOES CLASSIC cwctM
AQUA AQUARIUS lmversal

MACY GRAY ON HOW LIFE IS M'lr

THORLEIFS INGEN AR SOM DU wvalkaowe
HARDCORE SUPERSTAR BAD SNEAKERS AND A

PINA COLADA WJSiC FOR NATiCWMN'rt

LISANILSSON VIVA DiEStL^ONV

RED HOT CHIU PEPPERS CAUFORNICATtON mornlk

NEIL YOUNG SILVER ft GOLD w«rne.<;

NORWAY IVerdens Gang Norway) 05/02j'00

THS LAST
wmt

1 NLW

2 1

3 NEW
4

5 NLW
6 2

7 NEW

8 NEW
9 3

10 RE

1

2

1

NEW
3 2

4 9

S NEW
6 a

7 3

8 NEW
9 6

10 B

SINGLES
OOPS! ... I DID IT AGAIN BRITNEY SPEARS . »b

NEVER BE THE SAME AGAIN MELANIE C '.TR^^^

REINSPIKKA HIP HOP EP TUNGTVANN EA»

THE WHISTLE SONG OJ ALIGATOR PROJECT EUi

NOTHING AS IT SEEMS PEARL JAM som
AMERICAN PIE MADONNA MAvERICKWARNEI)

MARIA MARIA SANTANA FEATURING THE
PRODUCT Ga.B Aft[STA.BMr.

PROPAGANDA BRISKEBY toRWARO

I WANNA LOVE YOU FOREVER JESSICA SIMPSON

GIRL IN OSLO EP BIGBANG nARNER

AlBUMS
A HA MINOR EARTH MAJOR SKY WARNER

NEIL YOUNG SILVER t, GOLD WADNEII

SANTANA SUPERNATURAL artsimug

RED HOT CHILI PEPPERS CALIFORNICATION

EARNER

THE HEAT TONI BRAXTON a»,st»iimg

ROY ORBISON NORSKE FAVORITTER -DE BESTE

AOUA AQUARIUS umtversal

MOBY PLAY FvAVGRtXJND

MASTERS OF CHANT GREGORIAN EME
GABRIELLE RISE untvfrsai

SPAIN lAFYVE/ALEF MB) O4/26A)0

SINGIES
NO ME DEJES DE QUERER GLORIA ESTEFAN EPC

SOBREVtVIRE MONICA NARANJO tP^C.

ASI JON SFCADA fptr

GOES TO MIAMI MIX KETAMA MERcu<rf,-uNivFRSA.

MY HEART GOES BOOM (LA Dl DA 01} FRENCH
AFFAIR ir.i.

HE WASNT MAN ENOUGH TONI BRAXTON maiA

OTRO AMOR VENDRA LARA FABIAN icic

SEX BOMB TOM JONES FEATURING MOUSSE I

AMERICAN PIE MADONNA maveriovwu

TUSIGUEASI OBK hismvox

ALBUMS
TOM JONES GOLD universai

MONICA NARANJO MtNAGE epic

SANTANA SUPERNATURAL aristamkxa

BARRY WHITE THE ULTIMATE COLLECTION

UNIVERSAL

AQUA AQUARIUS uhivekal

NtNAPASTORI CANAILLA aaiou

OBK ANTROPOP mSMvox

A-HA MINOR EARTH MAJOR SKY ww
AZUCAR MORENO AMEN epic

AC/DC STIFF UPPER LIP D«o

PORTUGAL (PorlueaWFPl 0502100

SANTANA SUPERNATURAL ARiSIABUii

VENGABOYS THE PLATINUM ALBUM eflEAR'*T .emi

ENRIQUE IGLESIAS ENRIQUE us.versal

PINK FLOYD IS THERE ANYBODY OUT THERE?

THE WALL LIVE ;980-19ai emi

GREGORIAN MASTERS Of CHANT EOEl

DANIELA MERCURY SOL OA LIBEROAOE RCA

SOUNDTRACK POKEM0N-2.B.A MASTER EE«j

RED HOT CHILI PEPPERS CALIFORNICATION

*\ARriE"

THECORRS f.lTV UNPLUGGED laiLAwAwARNER

BOB HARLEY & THE WAILERS LEGEND umERUI

DENMARK IIFPI/Ntglsen Marketing Research) 05/01/00

SINGLES
THE WHISTLE SONG DJ ALIGATOR PROJECT

WHERE ARE YOU PAFFENOORF EME
FREESTYLER BOMFUNK MC'S SONY

AROUND THE WORLD AQUA ur..vERSAi

HE WASN'T MAN ENOUGH TONI BRAXTON BMC

INSIDE TO OUTSIDE LADY VIOLET roEi

MY HEART GOES BOOM (LA 01 DA Dll FRENCH
AFFAIR BMU

SANDSTORM DARUDE BMr,

MAMBO ITALIANO SHAFT iis-.'ERSai

AMERICAN PIE MADONNA wAvTHir:K,-AAflwR

ALBUMS
AQUA AQUARIUS unversai

D!A!D EVERYTHING GLOWS EMiMEmFT

VENGABOYS THE PLATINUM ALBUM mUMH/
VIMCIN

MACY GRAY ON HOW LIFE IS KWT
HELMUT L0TT1 OUT OF AFRICA CMC

CUFF RICHARD THE DANISH COLLECTION OK
MELANIE C NORTHERN STAR yiRCiN

SANTANA SUPERNATURAL aristjiiiik

SOUVENIRS DE BEDSIE SOUVENIRS aXY
KIRSTEN SIGGAARD MIT LIV UED PATSY CLINE

HNLAND (Radromatta'IFPl Finland) 04/3a'00
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ALBUMS
HASSISEN KONE TARJOLLA TANAAN Pwo
KEMOPETROL SLOWED DOWfN pl«iink*

CYPRESS HILL SKULL & BONES sow
HIM RA70RBLADE ROMANCE TEnmcuwc
BARRY WHITE THE ULTIMATE COLLECTION

MIKKO KUUSTONEN ATLANTIS coujmbjwont

RED HOT CHILI PEPPERS WHAT HITS!?—BEST OF EM

SANTANA SUPERNATURAL wisuhmG
AUCE DEEJAY WHO NEEDS GUITARS ANYWAY?
ZOWeA'EWi

GREGORIAN MASTERS OF CHANT edel

ARGENTINA ICAPIFl 05/06/00
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WTTK
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2 1

3 2

4 4

S 6
G 5

7 7
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9 10

10 NEW

ALBUMS
LOSNOCHEROS NOCHEROS E»
ROORIGO A 2000 BMr.

SHAKIRA MTV UNPLUGGED sow
MANA MTV UNPLUGGED WARNDI

LOSPERICOS lOOO VIVOS Eui

SANTANA SUPERNATURAL ARiSTfcBMG

A-TEENS THE ABBA GENERATION uNrvEnSAE

DIVIDIDOS NARIGON DEL SIGLO rmg

SHAKIRA DONOE ESTAN LOS LADRONES SONY

BUENA VISTA SOCIAL CLUB BUENA VISTA SOCIAL
CLUB wOI*L[)aRCUlTiV<A/(rvER

EDITED BY NIGEL WILLIAMSON
ANTICIPATION for the new Radiohead
album has been enhanced by a survey of

the "100 best British albums e\"er" in lead-

ing U.K. rock magazine Q, which finds the

band challenging the Beatles' dominance

of such polls for the first time. The survey

placed Radiohead's 1997 album, "OK Com-
puter," in second place behind "Revolver"

and sparked a ra.sh of "Are Radiohead the

new Beatles?" articles in the U.K. pre.ss.

This followed an announcement via the

band's Web site that the recording of its as-

yet-untitled fourth album was completed

April 20 after a year in the studio with pro-

ducer Nigel Godrich. The set is due for

relea-se on Parlophone in early autumn, and

industry observers are already predicting

that it will be the first multimiUion-selling

U.K. iwk album of the new millennium and

will out-perform the other two major-

league releases of 2000—Oasis' "Standing

On The Shoulder Of Giants" (Big Brother),

which sold 311,(KI0 units in its first week
but then fell dramatically, and former
Ver\'e front man Richard Ashcroft's immi-

nent solo debut. katuk ia wm.d

ON APRIL 25 Dutch Royal Mail (KPN) pre-

sented two special stamps celebrating the

comeback of seminal Dutch-language pop

band Doc Maar, currently at No. 1 on the

Mega Top 100 albums chart with its latest

relea.se, "Klaar" (Reatly). The V2-released

album was already triple-platinum (240,000

units) on the day of its release April 14.

KOKBEKT TILLl

EMI-MEDLEY has logged its best-selling sin-

gle ever in Denmark with DJ Alligator

Project's "The Whistle Song." The track

biunped Aqua's "Cartoon Heroes" from the

No. 1 slot on the sales chart and has

refused to budge, outselling No. 2 con-

tenders Madonna and Bomfunk MC's 2-

to-1. "The Whistle Song" is now ap-

proaching triple-platinum with sales of

26,000 units since its Feb. 22 release. The
track was released in other Scandinavian

territories in mid-April. "Almost all EMI
affiliates throughout Europe and Asia are

ready for release. A mini-album was
launched in .lapan and is doing well there,"

says EMI-Medley directj)r of internation-

al Ole Mortcnsen. chakles kekku

FINLAND'S TOP 40 STATION Radiomafia was
so intrigued by the demo tape submitted by
Kemopetrol that the station promptly
added the song "Child Is My Name" to its

power rotation. The song, later issued as a

single by indie label MusicMakers (distrib-

uted by BMG), peaked at No. 6 on the sales

chart. "It required air time because you
need a few listens to realize how great it is,"

says Radiomafia head of music Ville Vilen.

The .second single, "Tomorrow," went to No.

12 on the charts, and the debut album,
"Slowed Down," was released in April.

International plans have yet to be deter-

mined. JONATHAN MANHER

GORAN BREGOVIC, the biggest star in the

Balkans, returned to Sarajevo to give a sell-

out concert in the Bosnian capital April 22.

It was the finst time Bregovic had played in

the city of his birth since the war Mean-
while, he has released a new album with the

PoUsh singer Kayah on RCA Victor. "Kayah
And Bregovic," a mix of Baltic and Slavonic

influences, has already proved to be a big

seller in Eastern Euro|)e and was released

in select western European territories May
1 . Bregmic, now i-e.siding in the Serbian cap-

ital of Belgrade, predicts a musical resur-

gence in the Balkan states. "Under the sur-

face of the horror of war there was an

invisible world of artists who continued to

work. Expect now to see the flowering of

what people created during the years of ter-

ror," he .says. NicEL wiLLmvLSON

WITHOUT ANY radio support. "Antcm Aus
Tirol" (Anton From Tyrol), featuring DJ
Oetzi, has topped the Austrian sales chart.

The song also recently reached No. 3 in

both Germany and Holland, after tourists

from those countries heard the hit in the

discos of western Austria. "Antes Aus
Tirol" is a remake of a decade-old
Volksmiixik (folk) song updated wilh a

dance beat and contemporary lyrics. Since

its release last .Tuly, the .song has steadily

climbed the charts, selling 100,000 copies

at home. "And there's no end in sight yet,"

says Erich Krapfenbacher, head of EMI
Au.stria. An album has been completed, and
Krapfenbacher expects the next single,

"Bier Trinken" (Beer Drinking), to be

another smash. siis.an l. sciii'iimayer

DAVID GRAY, whose homemade album
"White Ladder" on his own iHt label went
to No. 1 in Ireland, where it achieved nine

times platinum sta-

tus (1.50,000 units

sold) (Global Music

Pulse, Billboard,

Dec. 18, 1999), has

signed with East-

West for all terri-

tories outside the

U.S. For the latter,

he has signed with

Dave Matthews'
new BMG-linked
imprint. EastWest grav

rereleased "White
Ladder" May 1 with a bonus track and a

major marketing campaign and will put
out "Babylon" as a single in early .June. "I

enjoyed doing it myself, but EastWest
offered a dream deal which gives me total

creative control," Gray says. "They seem
to believe they can repeat the success we
had in Ireland on an international level."

NIGEL WILIAMSON
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Update
CALENDAR

MAY
May 3-7. SunFest 2000, Flagler Diive, West Ralm

Beach, Fla 561-837-8065

May 4- 7. Rftli Annual Key West Songwnten Fesl

WateffrantPlaytimjse, Key West. Fla, 941-775-3390

May 5-7, Seventli Annual Music Midtown, AOanla

Civt Ccntec. Atlanta, 404-577-8686,

May 8, Alliance Of Black Entertainment Tedini-

cians Golf Tournament, Braemar Country Club,

laaana, Calif. 323-933-8007,

May 8-10. @d:tech.$an Francisco, San Fran-

zmi Hilton and fewers. San Francisrx). 770-879-8970

May 9. BMI 101 WortisJiop, 6MI los Angeles office.

310-659-9109

May 9 BMI Sonewritefs Workshop Witti Jason

Blume, BMI Nashville office, 615-401-2000

May 9 Music Industry Networking Night. One

Night Stan's, Hollywood 954-9»7566

May 9, Songwriter Networliing Meeting And

Open Mike, presented by Songyvnfers* Hall of Fame

and One Vision, Mator, NewM 212-957-9230

May 10. 12lh Annual World Music Awanis. Monte

Carlo Sporting Club. Monaco 377-93-25-43-69,

May 10-13, Electronic Entertainment Expo, Los

Argeles Convention Center, Los Angeles 800-315-

1133, e3expo com

May 1 1-14, How (^n I Be Down? Urtian Music

Convention, Cumberland Hotel, London. 212-265-

2221

May 15, BMI Film/TV Awards, Regent Beverly

Wilshire Hotel. Los Angeles 310-659-9109

May 16. BMI Pop Awards. Regent Beverly Wilshire

Hotel. Los Anples 310-659-9109.

May 17 18, Consumer Electrwiics Assn. Busi-

ness Solutions Series 2000, Hyatt Regency Hotel, Los

Angetes, 703-907-7600,

May 13. Leadet^ip In Music Symposium, pre-

sented by the National Music Council, New Mirk Helm-

siey Hotel, New York. 973-655-7974,

May 13, 2000 American Eagle Awards, present-

ed by the Nabonal Music Council. New York Helmsley

Hotel. New York, 973-655-7974,

May 18, 11 Mailell Foundatun Annual Human-

itarian OfThelfearGala, New IMHitton. New York,

212-833-4743,

May 21-25. AngelCiti Music Market, sponsored

by Musk: Connectian Magazine, Logitech, Raygun mag-

azine. Fender, C
|
NET, and Mo)am, Hollywood Roosevelt

Hotel, Los Angeles, 323-461-4256

May 22, 59th Annual George Foster l^abody

Awards, WaWorf-Astona, New Wi 21 2-268-3080

May 23, Songwriter Open Mike, presented by

Songivnfers' Hall of Fame and One Vision, Makor New

M. 212-957-9230,

May 23, Steven 1 Ross Humanitarian Award Din-

ner, presented by UJA-Federabon ol New York, Wal-

dorl-Astona. New *rk 212-836-1853,

May 24, The Internet ASCAP buiWirs, New Ybrk

212-539-2689

May 25, BMI Q&A Workshop (Everything Yi)u've

Always Wanted To Know About BMI But Were Ahaid

lo Ask), BMI New York office, 2 1 2-586-2000.

May 31, Earth To LA!, presented by the Natural

Resources Defense Council. Royce Hall. Lbs Angeles.

310-559-9334,

JUNE
lune 1-2, MTV/Billboard Asian Music Confer-

ence. Hong Kong Convention Centre, Hong Kong 852 -

85-212-85.

June 2-4, City Of Dreams DC Musk. Fashion.

Media & Sports Conference, sponsored by Radio One

Networks, Ibe Source Sports, Roc-A-Fella Records.

Ruff Ryders, anri Bad Boy Reconis. Ban;elo Radisson.

Washington, DC 212-431-5540,

June 6-9, Third Annual Emerging Artists And Tal-

ent In Music Conference. Showcase. And Festival,

presented by SpinRecords com, Rio Hotel, Las Vegas,

702-837-3636. EAT-Mcom,

June 7. Music Visnnaiy Of The Year Award Din-

ner, presented by the UJA-Federabon of NewM, Tav-

ern on the Green, New Ybrk. 212-836- 1 126,

lune 7 -9, Billlioard/8£T On lazz Conference And

Awards, l,W, Marriott, Washington, D.C, 212-536-

5002,

lune 9- 10, Intl. Assn. Of African American Music

2000 Celebration. Park Hyatt Hotel, Phdaddpliia. 215

732-7744,

LIFELINES

BIRTHS

Gill, .laequdinu Alraandra, to Cather-

ine Applefeld Olson and Brent
Olson, April 23 in Ale.\an(lria, Va.

Mother i.s a freelancer for Billboard

magazine and is tlie author of the

weekly Soundtracks and Film Score

News column. Father is; director of

tiomestic rej^atory :iffaii-s for Cable

& Wirelesw.

MARRIAGES

Susanne Fitzsimmons to Patrick

Elliott, April 29 in Orariell. N.J. Bi-ide

is the New York market director at

EMI Masic Distribution. Groom is a

fiwlance D.J.

DEATHS

Vicki Sue Robiniion, -16, of cancer,

April 27 at her home in Wilton, Conn.

Robinson is Ix-sl known for her 197fi

top 10 hit "Turn The Beat Ai-oimd," for

which she earned a Grammy nom-
ination in the best pop vocal |)erfor-

mance. female catejjtff)'. She began her

music c"dreer as a teenager, appearing

in the original Broadway casts of

"Hair" and "JesiLs Christ Su|)erstar."

She signed with RCA Records in the

mid-1970s and made thi-ee albums for

the company. Though not i^igned to a

miyor label in the 1 980s. she continued

to make singles for intleiKjnrient labels

.such as Prelude and Profile. Kobin.son

became a .session singer at the end of

that decade and worked with artists

such as Elton John, Cyndi Lauper, and

Phil Ramone. She later created the

autobiognipliic;vl off-Broittlway shows
"1 Will," "Alxsolutely Vicki Sue," and

"Vicki Sue Robinson . . . Behind The
Beat" Robinson Is sunivEd by her hus-

band and her mother.

Charles Scully, 74, of heart failure,

April 27 in Yonkers, N.Y". Scully wxirkwl

at |)erformance right society SESAC
for 40 years. A wteran of World Wai-

1 1, he began his career after the wai' in

ratlio, as GM/PD at two New Jerse.y

stations, WPAT Patterson and WAAT
New^ark. Scully started at SESAC in

1952, soiling license* to r.itlio. He even-

tually mov^id ovTer to the public illations

department, which he would oN-ersee

for 15 years until his retirement in

1992. He is sunnved by a brother, .Jack

Scully of Rio Rancho, N.M.; a sLstcr,

Noi'ma Miller, of I.,anca.ster, I^.; .sev-

eral nieces and nejihews; and longtime

friend Fernando Esnarriaga.

lune 1 1 , 10th Annual Softball Challenge, pre-

sented bytheMusJcand Enteftainmert Industry for the

City of Hope. Greer Stadium, Nashville, 213-202-5735,

ext, 6540,

lune 12' 13 StudioPro2000: Audio Production

For Music, Broadcast And The Web, presented by

MiK magazine, New York Hilton and Towers, NewW.
510-653-3307,

lune 1
2- 1 6, Fan Fair 2000, Tennessee State Fair-

grounds, Nashwile 877-813-3267,

lune 13, BMI 101 Workshop. BMI Los Angeles

office. 310-659-9109,

June 14 17, Promax & BDA 2000. Eniest N. Mor-

ial Convention Centet New Orleans, 323-965- 1990,

June 19, Mil LJt. Open Golf Toumament pre-

sented by the Mix Foundaton lor Excellence m Audio,

Malibu Country aub, Malibu, Calif 925-939-6149,

lune 23-29. LA Music 2000, sponsored by Spin-

Records com, USC, the Key Club, and the Palace. Los

Angeles. 323-653-1588,

July 29. LA Weekly Music Awards, Henry Fonda

Theatre. Los Angeles. 323-653-1588.

JULY

July 10-13, SGA Week. Songwriteis GuiU a( Amer-

ica, Nash*, 6 15-329- 1782,

luly 1 1 , BMI 101 Workshop. BMI Los Angeles

office, 310-659-9109,

July 1 1 . BMI Songwriters Woriishop With Jason

Blume. BMI Nashville otfice, 615-401-2000

lufy 12-14, Billboanl Dance Music Summit Wal-

dorf-Astona, New Ybrk, 212-536-5002,

July 14, Florida Music Showcase, the Statnn.

Orlando, Fla 561 989-0997

luly 20, BMI Q&A Worlishop (Everything Vbu've

Always Wanted To Know About BMI But Were Afraid

To Ask). BMI New Yorti office, 212-586-20O0.

AUGUST
Aug 9- 1 2. Atlantis Music Conference 2000. Hita

Atlanta. Atlanta, 770-499-8600

Aug 13-15, Latin Alternative Musk Conference,

Hillon Hotel and Towers, New M, 212-758-0146,

Aug 13-19, Music I Entertainment Media Online

(MEMO) Conference. ABC Radio Centre, Sydney, 02-

9557-7766,

Aug 19. Australian Onhne Music Awards, the

Basement Club. Sydney 02-9557-7766,

OCTOBER
Oct 5-7. Billboard/Airplay Monitor Radio Sem-

inar And Awards. New Ybiii Hilton. New Ybrk, 212-

536-5002.

Pktm siitmi iemsforL^elmes, Good
WorkH, (aid Calendar to Jill Peimebtick,

Billboard, 5055 Wilshire Blvd., Los
Arigeles. Calif. 900,16, orjpeiiKelnick(i"

hillboaixLcom

GOOD WORKS

I OUTH ADVOCATES: The Amer-
ican Society ofYoung Musicians will

host its eighth annual spring benefit

concert May 23 at the House of Blues

in Los Angeles. Proceeds will help

provide financial assistance, work-

shops, and employment services to

musicians, songwriters, and music

students. Awards will be presented

to Meredith Brooks, Big Bad
Voodoo Daddy, Sherji Crow, Dave
Koz, and Limp Bizkit. Contact:

Brad Dalv at 310-2X5-9744.

LATE SONGBIRD GIVES HOT LABEL WINGS
(Cuntintied t'nttn im<je UH)

her in advance? She had to pull

over because .she couldn't see; her

e.ves were too misty by the end of

it."

Walters, like Jennings, applauds
longtime "plugger" Tony Bramwell
for his promotional work on the

artist. "He sent it to me. I put it on

and just thought, 'What a voice.' 1

hadn't even read the blurb [about

her dying!," he says. "I knew
Terry would love it, put it in the

next day's program, and the
phones and E-mail lit up like a

Christmas tree.

"She has a voice as distinctive

and pure as Karen Carpenter's. I

know it's kind of old-fashioned, but

she's so versatile, and to do a song

like 'Over The Rainbow;' which is so

closely linked with .ludy Garland,

was a big risk. People might have

thought, 'It's not a patch on the

original,' but actuall.y, excuse me,
it's better."

Hot started life in 1984 from the

back room of an Australian record

store called Didgeridoo in Dar-
linghurst, near Sydney, and made
its early business distributing
U.K. labels there, before develop-

ing into the highly regarded label

home of such local heroes as Ed
Kuepper, the Triffids, and the

Celibate Rifles. English-born Jen-

nings has divided his time
between Australia and Britain for

.some 20 years and launched the

British arm of Hot in spring 1984

on the hack of European success

ITALIAN GRAMMIES'
(Continued from imtie 119)

five majrrr-label affiliates in Italy

were found guilty of operating an

effective price-fixing cartel (Bill-

board, Nov. 8, 1997).

The PIM aw-ards were established

five years ago by the E.spre.sso media
group. Listeners of it* three radio

network.s—top 40-formatted Radio

Deejay, AC Radio Capital, and news/

talk Italia Radio—together with
readers of daily newspaper La Re-

pubblica and its weekly music sup-

plement, Musical, and online visitors

to Espresso's Kataweb site (kataweb.

it) vote for their artists and records

of the .year.

The 2000 awards—which took
place April 12 in Milan—attracted a

record 150,000 votes, according to

market research company Abacus,

which coordinates the voting. Three
of the eight categories at PIM are

critics' awards, selected by the Mu.si-

ca! supplement. Radio Deejay, and a

panel of Italian music critics.

"While there are no official music

aw'ards in Italy. PIM is considered

the only existing valid [event]," says

Warner Music Italy VP Massimo
Giullianu, who Ls ako managing di-

rector of WEA Italy. This year's

event, he says, was a "triumphant
evening for us. with WEA acts Lig-

abue and La Crus plus Eiffel 65—
whom we distribute in Italy—pick-

ing up five prizes between them."

Giulliano adds.

The 2000 awards, hosted by Radio

Deejay PD and presenter Linus,

were broadcast live on Radio Deejay

and aired via a delayed telecast on

commercial TV network Italia 1.

for the Triffids.

After U.K. distribution deals with

Rough Trade. Revolver, and then

Vital, Jennings decided to make Hot

its own distributor "It was time to

do it our.selves," he sa.vs. "When
Eva happened, there were three of

us working from a cottage [in

Angmering, West Sussex]."

Hot's British operation is now
based nearby in Brighton, on the

south coast. "I don't think there's

any mystique to distribution," says

.lennings. "It's just putting records

from one place to another It sounds
complicated, but it isn't."

With a small team, including GM
Andrew Bowles, Hot fights its ow^n

battles for racking in major retail

outlets, sometimes successfully,

sometimes not, but always on its

own terms.

"We haven't discounted." Jen-
nings sa.vs. "I'm not saying we
haven't done programs—'two for 22
pounds' or something. But we've had
a huge amount of support from the

retail trade, esirecially HMV Virgin,

and the indie stores."

"What it shows," says Rudy
Osorio, specialities product con-

troller for HMy "is that even in a

cynical world, and a hugely devel-

oped retail market in the U.K.,

some qualit.v music can be suc-

cessful. It probably takes a small

company like Hot, who are pas-
sionate about it. We're looking for-

ward to the new album; we'll be
supporting it in-store. We must
have done well over 30,000 units on
Eva's catalog with Hot, 609t of

that purely on 'Songbird.' They've
managed to develop her into a

piece of core catalog, which with-

out any promotion is amazing."

That catalog also includes Gas-

sidy 's 1992 debut—with celebrat-

ed soul man Chuck Brown—"The
Other Side." 1996's "Live At Blues

Alley," and 199rs "Eva By Heart."

"Songbird" is "halfway to gold"

in Australia, says Jennings (gold

status being 35,000 albums), and
has had international release via

Hot's various long-term distribu-

tors, such as Zomba in Germany,
MNW in Scandinavia, and Penguin
in Greece.

Hot also places great importance

on its Brighton-based mail-order

business, Didgeridoo. "As a percent-

age it's not large, but if you put a

pound sign in front of it, it can make
the difference between a good week
and a bad week," says Jennings. "It's

great when you get some old bloke

on the phone who says he hasn't

heard anyone like this since Sarah
Vaughan."

He estimates that Cassidy's
sales can account for between 50%
and 75"^ of Hot's U.K. business,

but the label is also a soundtrack

specialist, with April releases

ranging from Joseph Carl Breil's

score for the landmark 1915 pic-

ture "The Birth Of A Nation" to

Maury Laws and Jules Bass'
music for the 1967 cult favorite

"Mad Monster Part.v." which
starred Boris Karloff.

"Eva has enabled us to do other

things," says Jennings. "It's a

tonic, and hopefully it'll inspire

people. Bless her socks, if she only

knew;"
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Kiosk Firms Welcome Competition
RedDot, Others Grow As Handleman Enters In-Store Field

BY EILEEN FITZPATRICK
With the Handleman Co.'s entry

into the in-store CD manufactur-
ing business (Billboard, April 22),

the number of kiosk companies
has grown from one or two to half

a dozen within the past year. But
instead of feeling the heat of

'By the end ofthe

year we should have

installed kiosks in

500 locations'

their competitors, companies in

the kiosk business say it validates

the business model.

Ian Duffell, president of New
Media Network, says he is not
worried about the field for in-

store manufacturing getting
crowded at this early stage. "I

am delighted to hear they are in

this business, because it endorses

the fact that there is a huge
opportunity here," he says.

Duffell, however, points out
that New Media Network has
already been working on its in-

store CD manufacturing kiosks

for 18 months. "They have a lot of

work ahead of them," he says.

For its part, New Media Net-

work will be testing its system in

stores by midsummer, he says.

Meanwhile, kiosk developer
RedDot Network is preparing to

place its system in five Kmart
stores this month, says company
founder and president Tom
Szabo.

The Kmart placement is a coup
for RedDot, since Handleman is

the exclusive music category
management company for the

RedDofNet

mass merchant.
With Kmart in its corner and

more stores signing up each
month, RedDot is quickly estab-

lishing itself as the leader in the

in-store manufacturing of CDs.
It already has its kiosks in about
20 retail locations, but Szabo
says the company is planning an
aggressive rollout of 20-25 addi-

tional locations

per month until

the fall, when it

will add 100-150

locations per
month.

Sixteen stores

in the New York
metro area are
scheduled to get the kiosks this

month. Szabo says the goal is to

be in 500 stores by the end of

this year and 3,800 stores by the

end of 2001.

Among the chains signed up
for the RedDot kiosks are
Coconuts, FYE, Musicland,
HMV, Virgin Megaatore, and
Compact Disc World.

"By the end of the year we
should have installed kiosks in

500 locations," says Szabo.

RedDot has content deals with

EMI Recorded Music and Sony
Music, and Szabo says a com-
bined 6,000 full-length albums
have been delivered for encoding

to date.

"It takes about two hours per

album to encode," he says.

"About 2,000 will be loaded on
the network for the additional

store rollouts; 2,000 are sched-
uled to be encoded, and that

leaves 2,000." Installed kiosks
have about 100 select tracks.

Musicmaker saya it is current-

ly working on plans to take
advantage of kiosk rights it has
for the Jimmy Page/Black
Crowes and Who records and

anticipates doing in-store tests

this year. Also, one machine is

scheduled to go into the Smith-
sonian Institution.

Liquid Audio, which has been
testing its kiosk in the Music Co.

in Seoul, Korea, where it formed
a partnership with SK Group
(Billboard, Oct. 23, 1999), has
not yet signed any U.S. retailers

for its system.
The company also has not

signed any major-label content
deals. Overseas, the company
recently went live with Chem-
istry, a kiosk system in London's
TopShop clothing chain (Bill-

board, March 4).

The latest entry into the kiosk

market is HitDisc.eom, which
owns a patented technology for

on-site custom disc manufactur-
ing of CDs, DVDs, and computer
software.

Based in Orange County,
Calif., the company is expected
to launch this month.

Cliristian E-Tailers Mal(e

Moves into Marlieting
BY PATRICIA BATES
NASHVILLE—Christian E-tail-

ers, though in their infancy, have

begun to build mar-
keting campaigns,
especially for the

Dove Awards in April

and the "Jesus" TV
miniseries in May.

"Our Internet
sales have not gone
through the roof, but

we didn't expect
them to in just three

months of opera-
tion," says .lef Fite,

president of

Ibelieve.com in

Grand Rapids,
Mich., which was
launched Jan. 24 by
Family Christian
Stores. "We wanted
content on our Web
site as well as commerce.'

'All Internet

companies are

having to spend

so much on

marketing, they

almost need a

specialty like

Christian or

country'

- BIUD EDMONSON -

Baker & Taylor Forms New Unit
Company To House Electronic Distribution Business

BY ED CHRISTMAN
NEW YORK—Baker & Taylor, the

book, video, and music distributor

based in Charlotte, N.C., has formed

a new and as yet unnamed company
to house all of its electronic distribu-

tion business.

The company—^which, according to

a company press release, will be a

"business-to-business dot.com en-

tity"—is expected to have three areas

of focus: database operations, the cre-

ation of Internet portals to host ful-

fillment service for related wndors,

and distribution of electn)nic content.

Craig Richards, CEO of Baker& Tay-

lor, will initiallv .sen'e as CEO of the

new company as well

Baker & Taylor will own 100% of

the new company, but it expects to

.seek outside equity financing and
form strategic relationships with

third parties, which could reduce its

ownership percentage.

Connie Koury,VP ofmarketing for

Baker & Taylor, says that initially the

"company will focus on the book busi-

ness, because there is more happen-

ing there now."

Baker & Taylor, Billboard esti-

mates, has annual revenue ofabout $1

billion, of which 55% is deri\'ed from

book sales, 45% from video, and 5%
(Continued (m page 129)

The Gospel Music Assn.
(GMA)'a Dove Awards usually

begin the spring sea-

son of promotions for

Christian retailers

—

and now E-tailers

—

with offers of, on
average, 2hfc off

CDs during April.

"We discount 15%
to 40% off CDs from
the winners," says
Fite of Ibelieve.com,

which listed all 200
Dove Award recipi-

ents on its Web
pages. "We an-
nounced our picks

online and then
asked visitors to

agree or disagree.
We also had message
boards where they

could make comments."
Although Family Christian

Stores has been in cyberspace
since November 1998, its Family-

christian.com will be discontinued

later this year, and its 2,500 mail-

order products will be available

through Ibelieve.com.

Family Christian Stores will air

its first-ever network TV commer-
cials, which will include Ibelieve.

com., on May 14 during the "Jesus"

miniseries on CBS.
Viewers who register on the Web

site will be mailed a free 10-song

CD, "Ibelieve.com: The Collection"

(featuring such acts as Steven Cur-

tis Chapman and Audio Adrena-
line), through a partnership with

Chordant Distribution Group.

Ibelieve.com has 17,800 online

titles by Christian artists, includ-

ing sheet music and accompani-
ment tracks. Every Tuesday, it fea-

(Continued on next page)
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newsline...
DISC0VERMUSIC.COM, a provider of song samples for use by Internet

retailers, says it has signed nonext'lusive U.S. licensing agreements for its

service with BMG Entertainment, Universal Music Group, and Warner
Music Group, as well as a worldwide deal with EMI Recorded Mu.sic.

Erika Leber, VP of sales and marketing for DiscoverMusic, says negoti-

ations are under way with Sony Music Entertainment. Seattle-ha.'sed I)is-

coverMusic—which offers 30-socond streamed samples of more than

200,000 albums to its customer base of !)0 E-tailers—will pay license fees

or other compensation to the majors for the use of their music. The com-
pany already has licenses with more than .'jOO indie labels. The company
Ls named in a lawsuit fikxl by Intouch, a pioneer of in-store sampling via

kiasks, claiming patent infringement over a proprietary method of sam-

pling music (Biinm-arABuUetin, April 13). ALso named in the suit are

Amazon.com. Liquid Audio. Listen.com, and Entertaindom.

REALNETWORKS has inked a content alliance with Liquid Audio that will

allow visitors tu its site and RealJukebox users to download selections

from Liquid's 70,000-traek directory. The pact represents the first time

RealNetworks has ventured into the download space. Real also announced

additional content deals with EMusic, Riffage.eom, and garageband.com,

among others.

BARNESANDN0BLE.COM reports its net loss for the first quarter more than

doubled to $-M.2 million, or 30 cents per share, from a loss of $20.2 mil-

lion, or 18 cents per share, a year ago. Revenue increased 142% to $782
million from $32.3 million in the first quarter of 1999. The pro forma net

loss, which excludes .stock compen.sation, acquisitions, and investment-

related costs, was $27.1 million, or 19 cents per share. The pro forma net

lo.ss was .$20.2 million, or 18 cents per share, in the same quarter last year.

BEATNIK, an online company founded by recording artist Thomas Dolby

Robertson, withdrew its proposed $63 million initial public offering (IPO)

May 1, citing poor market conditions. The San Mateo, Calif.-based com-

pany, which makes technology for integrating music and other audio on

Web sites, filed for an IPO in March.

CDCKRRDiO

CLICKRADIO, a personalized radio

service, has inked a licensing deal

with BMG Entertainment. The
agreement is for the entire catalog

of the major. ClickRadio, expected

to launch this month, has a similar deal with Universal Music
Group.

SFX ENTERTAINMENT reports its net loss for the three months that ended

March 31 increased sixfold, rising to $1 17.8 miUion, or $1.77 j)er share,

from a loss of $18..5 million, or 37 cents per share, in the .same period last

year. The los,s includes special charges uf $73.4 million related to new
employment agreements for senior executives and $7.6 million in con-

nection with the company's pending sale to Clear Channel Communica-
tions. Net loss befoi-e special charges was .$:j6.8 million, or cents per

share. Revenue for the quarter increiised to $427.9 million from $276.1

million a year ago. Adju.sted earnings before interest, taxes, deprecia-

tion, and amortization were $30.1 million, vs. $22.8 million last year.

LtSTEN.COM .says it will [jartner with Launeh.com, RolIingStonceom, and

Vidnet,com to include mu.sic videos in its directory of more than 60,000

ai'tlsts. The San Frsmcisco company also sa.vs it has signed deals with 1

1

international music Web sites—China's AsiaMix.com; Germany's Be.S<}n-

ic.eom; U.K. sites iCrunch Ltd., Mini.stry of Sound, pcoplesound, and

remotemusic; Belgium's Netlteat.com; Sweden's Popwire.com; Italy's Vit-

aminic; and U.S.-based Latin mu.sic sites Erlimo and Ritmoteea.com—tu

review and categorize their arti.sts with online music.

BESTBUY.COM, the Internet .subsidiary of consumer electronics retailer

Best Buy, has entered into a joint marketing agreement with Rolling-

Stone.com. Under the arrangement, RollingStone.com will use Best-

Buy.com as its exclusive online retailer of CDs and cassettes. In turn,

BestBuy.com wiW feature on its site mu-sic news, album reviews. Web-
casts, videos, and photographs from RollingStone.com and I>ownBeat-

.Jaz7_com.

S3, parent of the Diamond Rio digital music player, says it plans to license

its Rio technology to other companies interested in developing digital

audio products. The company also says it plans to develop a music player

for the car and exjiand inte free-standing home audio products that con-

nect directly to the Internet and distribute music throughout an entire

home. In April the company announced it would sell its graphics chip bu.si-

ness to focus on the Internet appliance market.

Panelists addressed the topic "How To Sell More Niche Music" during the

Gospel Music Assn, (GMA) Week convention in April. During the session, the

panelists said that customers should browse stores instead of the Internet to

look for hard-to-find CDs, Panelists, showri from left, are Randy Ross, music

buyer from Wellsprtng in Des Moines, Iowa; Bob Starries, panel moderator and
director of field operations and buying for Lemstone Books in Wheaton, III., and
chairman of the Christian Music and Video Retailers track during next year's

GMA Week; Myra Hanks, co-owner of Joyful Noise in Gaslonia. N.C: and Scott

Von Loewe. music buyer with Raintww Family Book Center in Maple Heights,

Ohio. (Photo: Patricia Bates)

CHRISTIAN E-TAILERS MAKE MOVES INTO MARKETING
(Continuedfrom preceding poge)

turcs a backstage chat with per-

formers, which is announced on
shelf talkers in Family Christian

Stores.

"We will be test-marketing our

Ibelieve.com kiosks this summer in

Family Christian Stores, probably

in a few near our Grand Rapids,

Mich., offices," sa.vs Fite. "Family
Christian Stores has an "Album Of
The Month' program that's set up
at endcaps, which we can tie into

along with their monthly music
mailing to 250,000 to 350,000
households."

America's largest Christian
retailer. Family Christian Stores
has 341 outlets in 39 states.

"We have the benefit of creating

programs nationally, which inde-

pendents may not be able to do
except on the local level," adds
Fite. "But [Christian retail mar-
keting consortium) the Parable

Group and others may have some-

thing in the works just for them."

While revenue for Parable.com

in November and December was
three times higher than in the pre-

ceding two months, nothing was
spent on advertising, says Ron
.lohnston, VP of technology serv-

ices for the Parable Group, which
is based in San Luis Obispo, Calif.,

and services about 330 stores.

Promotion for Parable.com "was
all search engines and word-of-
mouth," says -Johnston. The site

began approximately 80 "private

label sites" for Christian indepen-

dent retailers in ,Ianuary. "We only

have books and music online novv',

but we'll also have gifts by the

summer."
Parable.com has more than

70,000 items for sale, including sev-

eral thousand CDs.
"We operate Parable.com

through the Parable Group, and

I
retailers 1 pay us a fee," says ,John-

ston. "The retailer nearest to the

online Parable customer gets a per-

centage of the .sale, but that per-

centage is doubled if (the retailer

has] a private label site."

Parable sets up the private Web
site for a one-time $495 fee, adds
.lohnstcm. "Parable fills the model

of high-quality technology for

them. We do all the SoundScan

compilations, and we update them
on which CDs sold best by region."

Another company, Crosswalk,
com, will announce in the next 30

da,ys online links to suppliers for

l)ooks and music, says Neal Joseph,

VP of the Nashville-baserl concern.

"No independent retailers are
using us yet," he says, "but we
think it may be that no one has
caught our vision."

"We have 14 channels—from
sports to home schooling—to

appeal to product lines," he adds.

"We made our decision in January
not to do E-commerce ourselves, so

we're an advertising- and promo-
tion-ba.sed site now."

The site offered analysis of the

Dove Awards, including playbacks

of song of the year nominees, along

with shortform videoclips.

Like Crosswalk.com, Music-
force.com has an affiliate program,

by which Christian independent
retailers can link to its Web pages
through icons. As yet, none are
involved, because "we haven't real-

ly marketed it to them," says Brad
Edmonson, GM of Musicforce.com,

which began as Clubfish.com in

February 1997.

The GtAk Week convention

EXECUTIVE TURNTABLE
HOME VIDEO. David Koh is named
head of acquisitions and co-produc-

tions for theatrical and DVD/home
video divisions at Palm Pictures in

New York. He tt~as an ac(|uisitions and

co-production executive at Win-
Star/Fox Lorhen

NEW MEDW. GetMu.sic.c-om promotes

Mike Rich to executive producer of its

rock channel, Nicole Dollison to exec-

utive producer of its pop section, David
Krinsky to producer of its alternative

channel, and Dana Maslin to execu-

tive producer of its adult contempo-

rary channel in New York. GetMu-
sic.com also names Kimmy Wix
producer of its country channel in

Nashville. They were, respectively,

producer of its rock channel, producer

of its pop section, content editor of its

alternative channel, prorlucer of its

adult contemporary channel, and
senior music producer for

Country.com.

Pati deVries is named director of

artist relations for the Digital Club

Network in Los Angeles. She was
head of dcVries Entertainment

Counterpoint Sj'stems names both

Jo4y Cipes and Kurt Green consul-

tants in Los Angeles. They were, res-

pectively, software consultant for

Famous Music Publishing and direc-

tor of royalties for Gudvi, Chapniek &
Oppenheim.

(April 16-20), which featured the

Christian Music and Video Retail-

ers track, was sponsored in part
by Musicforce.com. To increase its

visibility, the online retailer had
its signs everywhere at the
Nashville Convention Center dur-

ing the week.
"We experienced triple-digit

growth in the beginning over the

Internet," says Edmonson. "We've
slowed down some after gaining in

the market. Our data follows close-

ly what's happening on the Bill-

board charts,"

Musicforce.eom offers about
8,000 music titles, from Southern
gospel to hard Christian rock. The
online retailer will sell product at

all but one of the Christian music
festivals this summer.
"We've never had [an E-tailer]

do that before, although we've
accepted SoundScans from Chris-

tian concerts since November
1998," says Kathy Sullivan, man-
ager of Christian SoundScan oper-

ations for the Christian Music
Trade Assn. "They qualify if they

have a reporting retailer and an
affidavit."

As for other Christian retailers,

Lifeway Christian Stores is ex-

panding its online music depart-

ment; Berean Christian Stores
has hired a Webmaster, who will

be designing its site; and Lem-
stone Books, although it doesn't

offer E-commerce, has a promo-
tional Web site.

"All Internet companies are hav-

ing to spend so much on market-
ing," says Edmonson, especially if

they are broad-based. "They
almost need a specialty like Chris-

tian or country."

Since online retailers often have

to make up some profit margin on

shipping and handling, most
Christian E-tailers are charging
from $3 to $4 for the initial CD
and $1 or more for delivery for

additional ones.

"We think our industry is in line

with Amazon.com and CDnow.
com," says Fite.
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Dismissal At Rounder Records Turns

Into An Emplnyee/Management Issue
UAUSE CELEBKE: Ifs not often

that the firing of a single record-

label employee becomes a focus of

media interest, but that's been exact-

ly the case with a\-Kounder Records

staffer Glenn Jones.

Jones was terminated from his job

as editor/proofreader on March 13

by Rounder GM Paul Foley. The
dismissal has become the subject of

conflict between .Jones and the 30-

year-old roots label based in Cam-
bridge, Mass.

The dispute has gone public via

two recent articles in the alternative

weekly The Baston Phoenix. We've

been recei\ing E-mail on the matter

virtually since the day .Jones re-

ceived his walking papers.

Why does anybody care about one

employee's exit'? Some of the reason

lies in .Jones' long tenure at

Rounder. He worked for the label

for nearly 23 years; since joining the

company on Aug. 1, 1977, he has. in

his own words, "probably done
everything there was to do there."

(He is also well-known outside the

label, as guitarist for the Boston
avant-roek group Cul l)e Sac.)

Jones was also one of four union

stewards; since 1980, Rounder's
non-management employees have

belonged to Local 92.5 of the Service

Employees International Union
(SEIU). The union is due to negoti-

ate a new contract with the label

later this year.

Press coverage of Jones' firing

has fixed on the divergent depic-

tions of the reasons for the termi-

nation. Rounder continues to main-

tain that Jones was canned for

performance-related reasons. Jones

claims he was axed by Foley

because he was involved in drafting

a letter protesting the February
promotion of director of indepen-

dent sales Sheri Sands to VP of

sales and marketing.

Sands is a former PolyGram
staffer who joined Rounder last

June. She is also Foley's girlfriend.

According to .Jones, "Our concern

was not so much the promotion . .

.

Our concern was stopping the flow

of employees who were leaving." He
claims that 11 Rounder staffers

haw exit<Hl since the announcement

of Sands' promotion.

.Jones says at least 17 people in

the Rounder sales, marketing, and
promotion departments were
involved in drafting the letter

addressing the issue of favoritism

evident in Sands' elevation. Howev-

er, after a copy of the letter was
leaked to Foley, he l)ecame the focus

of the executive's wrath.

On March 7—the first full day
after Foley saw the draft—Jones

was hit with two written perfor-

mance warnings. Six days later, he

was terminated after receiving his

third warning.

Rounder president John Virant
decUned to be interviewed by Dec-

larations of Independents but upon

wmm
lEPEMNlS, T

by Chris Morris

our request forwarded a prepared

statement from the label.

It said in part, "In both of his pre-

vious semi-annual reviews, Glenn
was put on notice that his repeated

failure to arrive on time for work
was un.satisfactory . . . Other issues

involved in the dismissal were per-

formance-related, in particular his

failure to adequately proofread the

annual Rounder catalog and
impro|>er use of E-mail."

.Jones calls the firing "a retaliato-

ry measure." He says that he was
recently offered a management
position at Rounder and turned it

down and that a week prior to his

first warnings, Foley was "singing

my praises to me." .Jones says he re-

ceived one written warning for tar-

dine.ss in the last year. He adds that

he was responsible for one typo-

graphical error in the 310-page
Rounder catalog and that the

"improper use of E-mail" alluded to

involved drafting the letter about

Sands. (He alleges that in the days

following his initial warnings.
Rounder managers began reading

employees' E-mail.)

Though Rounder's statement says

the label "takes particular exception

to Glenn's comments about Sheri

Sands." .lones says. "I don't have

anything against her at all."

The SEIU has filed a grievance

regarding .lones' firing. Though he

says he has heard nothing from the

label, Rounder's statement says the

firm "has agreed to take Glenn's

dismissal to mediation rather than

wait for arbitration."

Other than longtime employee
.Jones, the main ca.sualty in this now
high-profile set-to may be
liounder's good will. Long respect-

ed for its efforts to promote the

finest American music, the label's

public image has taken a sharp hit.

Though Rounder has put many of

its wares through Universal Music
and Video Distribution for two
years (with the rest going through

Distribution North America), the

current alarm in the press shows
that many are seeing the label as a

non-indie entity for the first time as

a result of the .Jones conflict.

This contorted tale suggests that

though some ignored it until recent-

ly. Rounder is very much in the
record bmhwss, and that business

sometimes entails some unplea.sant

realities and tjictics.

Flag waving: On May 30, Min-
neapolis-based J-Bird Records will

release seven albums that offer a

fresh look at a little-heard side of

Mitch Ryder's careen

"I call it my alternate career,"

says Ryder, who is best known for

his run of mid-'60s blue-eyed soul

hits with the Detroit Wheels. But,

from the '70s on, Ryder forged a

string of highly personal and often

powerful albums in which he
reforged his image and sound.

J-Bird is giving seven of these

records, cut in 19'78-88, their first

high-profile U.S. relea.se. They com-

prise five studio albums—"How I

Spent My Vacation." "Naked But
Not Dead"," "Got Change For A Mil-

lion," "Smart Ass," and "In The
China Shop"; the live-in-the-studio

"Live Talkies"; and the live concert

set "Red Blood White Mink."

Ryder cut the records for his own
indie imprint. Seeds & Stems, and

for Germany's Line Records, Many
of them were cut overseas; he has

remained a popular touring act in

Germany throughout his career

"I saw my fate in America as

being an oldies

artist," Ryder
says. "In Ger-
many, I realized, I

didn't have to do

I
Menny Take A
Ride,' I didn't have

to do 'Devil With
RvDER A Blue Dress

On.'

"

He acknowledges that some of the

records aren't what they could be,

since they were recorded in the

midst of grueling European tours:

"They were murderous . . . We were
doing 31 days in a row, 2'/i-hour

shows every night."

However, Ryder says he is proud

of his albums, which display an
uncommonly fearless candor and a

songwriting abiUty that fans of his

early work may newr have suspect-

ed he had. "How I Spent My Vaca-

tion" and "Naked But Not Dead" are

especially striking.

"For me, the overriding goal was
to make a documentation ofmy pro-

gression as an artist," Ryder says.

He notes that even the albums that

received a release in America ran

too contrary to listeners' expecta-

tions to be successful.

"It didn't sound like 'Devil In A
Blue Dress,'" he says. "It was like

taking away the Quarter Pounder
. . . The way we consume music is

similar to the way we consume
food."

Ryder controls the masters to five

other albums he recorded through

the mid-'90s and hopes that .J-Bird

will pick those up as well.

While he still wants to expose his

own material to a wider audience,

he confesses, "This year, three-

quarters of the work I do will be on

package tours on the oldies circuit."

Ryder will be touring with his Titc-

piece group throughout the sum-
mer.
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If MAP Policies End, Loss-Leadering May Return
WiriTH THE FEDERAL Trade
Commission (FTC) finally get-

ting all the majors to sign con-

sent decrees that would result in

the elimination of minimum-
advertiscd-pricing (MAP) poli-

cies (see story, page 1 ), look for

retailers to mount some kind of

campaign attacking the agency's

ruling during the 30-day period it

allows for public comments on its

actions.

However, let me make a pre-

diction now: No matter how hard
retailers valiantly fight the F'TC

on this one, they will lose. Based
on everything I am hearing, the

retailers can scream bloody mur-
der about the commission's
actions, but it won't change any-

thing except maybe a word or two
in the final version of the

decrees.

In its relentless pursuit of the

music industry, dating back to

1993 and spreading over two
inquiries, the FTC has acted like

the modern-day equivalent of the

Spanish Inquisition. It is a high-

ly secretive agency with all of its

investigation and evidence-gath-

ering going on behind closed
doors. In fact, it is so secretive

that often it won't even "confirm

or deny" that it is carrying on an
investigation of a business. Says
one senior record company exec-

utive, "Unlike the law of the land,

with the FTC you are guilty until

proven innocent."

But one source familiar with

the commission says that my
characterization of it is wrong.
"The reason why the investiga-

tion is conducted behind closed

doors is to protect the privacy of

the parties being investigated,"

the source says. "If the process
was not private, they would be
screaming about their rights.

The FTC's manner in this kind of

investigation is far from an over-

zealous prosecutorial manner."
Whatever. But in making its

anti-MAP decision, the FTC, in

my opinion, is disregarding the

whole concept
of unfair trade —^^^—i
practices. The
majors' MAP
policies were
enacted inde-
pendently to

protect their

interests and
those of the con-

sumer. The policies came into

being to ensure that a wide
spread of product was available

to the consumer, not to ensure
that prices were kept high.

Consider this: If MAP kept
prices higher than they would
have been if the loss-leader
retailers had their way, the

majors still didn't gain one red
cent more in profit. They still got

the same $10.65 or so for a $16.98

CD, whether that CD was sold for

$9.99 or $17.99.

Before the majors strength-
ened their MAP policies back
during the price war of 1994-

1996, consumer electronics
chains and mass merchants were
loss-leadering the whole product

line of music in order to maintain

high traffic to their stores so that

RETAIL
TRACK
by Ed Christman

they could gain profits from
other product lines.

If the majors didn't move to

stop the practice of loss-leader-

ing recordings, the music-spe-
cialty portion of their account
base would have been decimated.

If anyone doubts that, all one has
to do is recall the wake of the
1994-96 price war, when more
than 1,000 independent stores

closed their doors and nearly a

dozen chains
filed for Chap-
ter 1 1 protec-
tion.

If the labels

hadn't acted to

stop the price
war, it would
have resulted
in a market-

place dominated by merchants
that carry only 2,000 to 3,000
square feet of music titles, the

amount of space that mass mer-
chants and electronics merchant
Circuit City typically allocate to

music.

In contrast, music-specialty
stores have a much larger space

carrying a much deeper selec-

tion, while independent retailers

often specialize in a particular

genre of music— all of which
ensures that the consumer can
access hundreds of thousands of

music titles.

In addition to ensuring that

their catalogs were well-repre-

sented in stores, the majors were
moving to make sure that CDs of

developing artists, the lifeblood

of the industry, still had a place

in the market. Mass merchants
typically don't carry developing

artists until it looks as if an
album will break out to be a hit.

But the FTC clearly chose to

ignore the above arguments.
When the agency publicly an-
nounces its actions, you can be
sure that it will imply that lower

prices will result, thus present-

ing itself as a hero to consumers.
And, I am sorry to say, the

FTC is holding all the cards on

this one. No matter what logical

arguments retailers make on
their behalf, the commission will

have public opinion on its side.

Have you ever tried to explain to

one of your friends why CDs are

priced the way they are? Even
the mainstream press will rally

behind the FTC and likely try to

paint the major labels and retail-

ers as acting collusively to main-
tain higher prices.

Music-specialty retailers' main
hope is that, over the past few-

years, the mass merchants and
the consumer electronics chains

probably have discovered the
pleasures of finally making a

profit on music. Will they be anx-

ious to return to an environment
where they beat one another over

the head with CD prices?

If the price war breaks out

again to the degree that it did

last time, the music-specialty
sector could be a sorry place,

especially when you also take
into consideration that the

majors are aggressively moving
to sell music directly to the con-

sumer.
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'Instead ofjust

younger kids, dance

music buyers are also

moving into the mid-

20s/early 30s age

group'

- nOBEHT SCMOLTZ -

S. AFRICAN DANCE MUSIC ON THE RISE
(Continnedfrom page 110)

mously successful are the titles ema-
nating from a joint venture between

CCP Record Co. (a division of EMI
South Africa) and independent \sbe\

House Afrika liecords. The latter is

based in Johannesburg and is the pre-

mier outlet for supplying vinyl 12-inch

releases to the growing number of

local DJs in South Africa.

The key to the success of the

CCP/House Africa "Fresh House
Flava," "House Afrika," and "Glen

Lewis" products, says House Afrika

co-owner Tim White, is linking the

titles with some of the country's most

high-profile and hippest mdio DJs. As
for the locally produced music fea-

tured on the albums, slowing down the

traditional house beat to a Imrer tempo

fawred by local fans has also helpetl.

"DJ Fresh, who's behind the 'Fresh

House Flava' compilations, has a show

on [Johannesburg-based dance station]

YFM—the biggest regional station in

the country—^with ovtr a million lis-

teners," White explains. "Fresh is a big

house nuLsic fan and began placing a lot

of our 12-inch vinyl tracks on his shon;

many ofwhich became hits (here).

"But few of the young, urban black

kids listening to Y haw the money to

buy vinyl," he says, "so we came up
with the idea ofbcensing the tracks for

a CI) compilation. Most of the labels

we license from—independents like

Naked Music, Large Records, and

Wave Music—are totally amazed at

the numbers we're doing."

Both "Fresh House Flara \bl. 1" and

"Vol. 3" have been certified double-

BAKER & TAYLOR
(Continuedfmm page 125)

from music. Koury saj's that "down
the road" the company could pursue

opportunities in rideo and music.

In setting up the new company.
Baker & Taylor plans to transfer its

ownership interarts in Replica Book.s

(a print-on-demand publisher) and
Yankee Rights Management (a digi-

tal rights management company) to

the new entit}; which will be named at

a later date after the trademark and

registration process is completed.

Koury says Baker & Taylor plans

to assemble the capabilities to handle

all aspects of digital distiibution, in-

cluding hosting and serving content

But she says it is too early to say if

the company would outsource those

services or buy the necessary com-
ponents and operate the infrastruc-

ture itself.

In the database operations area.

Baker & Taylor will transfer all assets

and operations of its Electronic Busi-

ness and Information Services unit,

which is engaged in the licensing of its

database and related applications, to

the new company.

The first created portal will be
called thelibrdryplace.com. It will pro-

vide free services and information for

libraries, as well as offer premium
paid services designed to meet the

needs of librarians. That portal will

serve various vendors so that such

items as furniture, computers, and
office supplies can be located and
acquired through the site.

platinum, «nth "Vol. 2" selling 45,000

units. So far, CCP/House Afrika's

biggest-selling title is "Glen Lewis's

Mid-Tempo Millennium Mix-Dow n,"

which has sold more than 78 000 units,

according to White. Sc\eral new titles,

including a "Glen Lewis Numero Uno"
Latin-style compilation, are due for

release in the coming months.

Lewis, a drive-time DJ on Metro
FM, a national dance-oriented station

with 4.6 million listeners, says the role

of radio has been pivotal in dance

music's development in South Africa.

"A few years ago," he saj-s, "there

were hardly any radio stations with

turntables. But as DJs like myself
began playing \inyl [on-air| and then

spinning the .same discs at the club gigs

we do every weekend, the demand
frran listeners became \«ry stiung. I'm

lucky because I'm giwn quite a bit of

free play outside the playlist, which

means I can intnxhice listeners to all

the new sounds I'm buying."

Lewis saj's he's still surprised at the

success of the "Mid-Tem|X)" compila-

tion. "What also amazes me is how
many white people, who're not the tar-

get market of my show, are getting

into the album."

The upsurge in dance sales has also

stimulated several independent record

companies into action. Sheer Dance, a

division of Johannesburg label Sheer

Sound, was formed three j-ears ago to

release compilations, including the

"What's Hot In Derek The Bandit's

Box" .series, which is ahgned with a

popular dance DJ on national rock sta-

tion 5FM.
However, as a result of the new

focus on the music, the label is also

beginning to concentrate on domesti-

cally produced dance. "We receive

about 1.5 to 20 demos a week," says

Sheer Dance director Mark Connor.

"We took about400 sampler albums to

MIDEM and had a gtiod response."

Cape Town, in many ways the cen-

ter of South Africa's club scene, regu-

larly sees top-notch international DJs

like Pete Tong and Paul Oakenfield

playing gigs. Kim Saville, coKMTier of

the newiy established Beatroot Music,

is excited about the home-grown talent

showcased on the label's two recent

"Future Sound OfCape Ibwn" compi-

lations, which are distributed by Uni-

versal Music. The firstwas released in

1998; the second eariier this year.

'Artists like Spanky, Debass, Liks,

and Nagual are already playlisted on

several campus radio stations, as well

as many regional ones," Saville says.

"In fact, we learned after the first

album to keep the tracks at a radio^

friendly length Jast to get that exp<>-

sure. We've had an excellent response

from many global territories, and
we're off to Germany .soon to dlscu-ss

possible deals."

Another Cape Town-based label.

What's Phat, is also looking to nurture

local talent. Label manager Alexia

Walker says a DJ mix compilation

series, "What's Phat Pus.sycat?," is

due for launch soon and will also incor-

porate South African productions.

"These w-il] be given a platform along-

side the work of international pi-oduc-

ers, which will also help develop the

domestic scene," she sajs.

Meanwhile, What's Phat is focusing

on exclusive distribution for key over-

seas labels (including F-Communica-
tions. Studio K7, and Glasgow Under-

ground), with a strong emphasis on

miu-ketingand premotion (distjil>ution

is through BMG Africa) aimed at mak-

ing cutting-edge dance tracks readily

available in the territory.

"The demand for interesting prod-

uct has ahvaj's outweighed the supply,"

Walker says. "Before, people fre-

quently had to wait six months for

product they had read about in the

international dance pres.s."

Robert Scholtz, dance music buyer

at Cape Town independent .store Max
Mega Store, confu-ms this.

"There are fai' more educated peo-

ple now when it comes to dance music,

and whereas we might have sold, for

example, one 'K&D Sessions' [Ger-

many-sourced compilation] album
each month two >ears ago, we can now
move 10 w ithout breaking a sweat" he

saj's. "We've noticed too that instead

ofjustyounger kids, dance music buy-

ers are also moving into the mid-

20s/early 30s age group. There's also

been a noticeable crossover from black

to white markets with some of the

compilations, like the Glen Lewis one,

in terms of race. Dance Is definitely a

very important retail product for us."

'The recent surge in the South
African dance market is certainly

helping those creating the fast-selling

compilations when it comes to sourc-

ing intcinational product Adrian Skir-

njw of Johannesburg indie laiiel ASP
Itecoixis, cuiTently involved in a joint

venture with BMG Africa, says the

groundwork was achieved with the

"high number of toi)-line DJs visiting

South Africa, who spread the woixi."

Saj's SkiiiDw; "When we're licensing

in tracks, we've found that SA Is intneas-

ingly regarded as a very important

dance market and that opens doors."
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DRM that
I

sounds
I

great

to CFOs.
Millions of consumers are ready for

digital distribution of music on the

Internet. And Digital Rights

Management (DRM) services from

Reciprocal let you reach your full

economic potential.

Reciprocal's music solution prevents

unauthorized copying ahd creates a

secure, robust environment that can

drive new business opportunities and

track customer usage. Get complete

control over your digital music assets

with a fully-customized solution that

meets your specific needs.

So. when it's time for your business

to become part of the digital content

economy. Reciprocal can help grow
your bottom line.

For more information

contact Reciprocal Music

at 212.983.8200

New Media
MERCHANTS & MARKETING

Launch Offers Web Users Personalized Service
Sites That Give Consumers Control IVlay Flourish In Wake Of MP3 Suit

Th is week 's column tvas prepared by

Michael Grebb.

I HE RECENT LEGAL WRAN-
GLING over Internet music services

like Napster and the court decision

against MP3.com will not be the end

of the contentious debate over online

music. But all the fuss confirms at

least one ke.y point that the industry

should heed: Consumers want to get

their music when they want it They
don't want to use filters or weed
through music they don't like. They
want control—and whoe\"er gives it

to them may very well win.

In that vein, Launch Media has

created a product it hopes will shift

the focus toward personalized

streamed music and videos. "Launch-

cast" tries to provide the community
and personalization of Napster with-

out raising the copyright issues (it

pays inU) the standard royalty pools

under a compulsory Hcense). In fact,

Warner Music, Sony Music, and EMI
Recorded Music own small equity

stakes in Launch.com, and they have

agreed to supply various music

TRAFFIC TICKER
Top Music Info Sites
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AVERAGE MINUTES PER
VISITOR PER MONTH
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2. mp3.com 9.3

3. btllboird.com 9.3

4. bickstreetboytxoffl B.0

5. pallftlar.com B.0

6. mtv.com 7.7

7. b»ckstreetboyft.coin 7.6

8. tonicnet.com 7.4

9. nsync.com fij
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Unique Visitors (in 000s)
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SI 5,000-$39.900,YEAR

1. mtv.com 601
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3. tuiws.com 2tS
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5. liUEKh.com 224

6. tonicntt.cam 211

7. ubl.coffl 184

8. peeps.com 153

9. nsync.com 146

10. bmg.com 128

1. mtv.com 1,051

2. mp3.com 900

3. tunes.com 51

1

4. launc)i.com 356

5. ftonicnet.com 346

6. peeps.com 330

7. uM.com 324

8. nsync.com 324

9. imuicinatdixoni 269

10. vti1.com 229
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SOUNDS,

videos for streaming over the site.

"We have always felt that you
should give people control over the

experience," says Launch CEO
David Goldberg. "That's the value-

add. We're trying to make this as

easy as possible for people."

'It's very satisfying

to know that the

Internet can bring

fans and artists

closer together

through technology'

The principle behind Launch.com is

personalization. The site gives users

the ability to set up their own "radio

stations" online—in effect, to become

their own IXIs and .share their faTOrite

music with anyone who happens along.

At the same time, users with similar

Billboard.

musical tastes can seek out EXIs whose
selections appear to match theirs.

On April .5 the company gave u.sers

the additional option ofbecoming VJs
as well, when they fish out their

favorite videos from Launch.com's

4,000-plus music video library.

"Music videos add a whole new di-

mension to music," says Jay Samit,

senior VP of new media at EMI. "It's

very satisfying to know that the

Internet can bring fans and arti.sts

closer together through technologj'."

In essence, Launchcast doesn't

care which artists are being promot-

ed to the masses; it lets the mas.ses

sift through the rough looking for

diamonds. And it makes suggestions

based on past preferences. The more
fans use the service, the more accu-

rate it gets. Throw in some collabo-

rative filtering, and Launch.com sajB

it can predict what a user likes prac-

tically before the user knows it.

"It's very much a pull rather than

a push, which is what traditional

radio is," says Goldberg. "This is

what people want on the Internet.

And it will make it possible for fans

to find a lot of great music that never

makes it on the radio."

Soon, Goldberg says, Launchcast

will also be available on mobile de-

vices and car dashboards. "We real-

ly will be able to replace radio for

(Continued on page IJtl)
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Top Internet Album Sales
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COMHIiD FROM INIIRNn SALES REPORTS

COLLECTED, COMPILED, AND PROVIDED BY

TITLE
IMPRINT & NUMBERVDISIRIBUTIfIG LABEL

tilitn

ARTIST

3Z

3o

1 NEW^ SILVER 8. GOLD ^
NEIL YOUNG

REPRISL .?30'^'.VARNER BROS i dt No 1
22

2 NEW^ THE HEAT
LAFACt 260b*ARlSTA

TONI BRAXTON
2

3 3 6
NO STRINGS ATTACHED A'
JIVE A1702

N SYNC
1

4 2 3
RETURN OF SATURN
TRAUMA 490441VINTERSCOPE

NO DOUBT
11

5 5 46
SUPERNATURAL*"
ARISTA 19080

SANTANA
6

6 I 2
THE WALL LIVE 1980.81: IS THERE ANYBODY OUT THERE? PINK FLOYD
COLUMBIA 620bS'CRG

«

7 8 9
TWO AGAINST NATURE •
GIANT 24n9,'WARNER 8R0S-

STEELY DAN
58

8 4 2
MY NAME IS JOE
JIVE 41703

JOE
3

9 10 19
HUMAN CUYA>
WIND UP 13053*

CREED
8

10 12 14
PLAY*
V3 27049-

MOBY
5;

11 11 29
CALIFORNICATION A' RED HOT CHILI PEPPERS
WARNER BROS- 47386* 26

12 9 15
ON HOW LIFE ISA'
EPIC 69490*

MACY GRAY
16

13 NEW» THE 'TOS
ISLAND 542473TDJMG

SOUNDTRACK
117

14 13 20
BRAND NEW DAY
AIM 490.t43i'INTERSC0fE

STING
44

IS 16 5
UNLEASH THE DRAGON A'
DRAGON/DEF SOUL &46ei6*/IDJMG

SISQO
4

16 17 30
FLY A'
MONUMENT 6967a/S0NY (NASHVILLE

DIXIE CHICKS
17

17 NEW^ SKULL 8. BONES
COLUMBIA 69990*A:RG

CYPRESS HILL
5

18 15 21
BREATHEA'
WARNER eROS fNASHVILLE) 47373JWRN

FAITH HILL
25

19 18 9
HOORAY FOR BOOBIES
RtcuBLIG-GtFKN 49O45MNTERSC0PE

BLOODHOUND GANG
19

20 DE-ENTRT
OR. ORE — 2001 A'
Al rLPM,'.!- L.i.i.ob-.INTLRSCOPL

DR. ORE
9

n Ct JkroKa imwi anT.-Ma\ id nrt V>i>ti«^ hi V30 OCC il

MB. »na deuUtmm wtiti npfrng »-« itW mmta a> mo
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Home Video
MERCHANTS & MARKETING

DVD Grabs More Df Market In D.K.
Video Business Gets Boost; Mote Growth Expected In Format
BY SAM ANDREWS
LONDON—DVD has captured
more than 20% of the total British

video marl<et, according to first-

quarter figures released hy distrib-

utor trade body the British Video
Assn. (BVA).

The figures reveal that DVD's suc-

cess has giv'en the entire video busi-

ness a boost, with VHS sales up 5%
and the entire market up 17% over

1999's first quarter.

But most surpri-sing was that first-

quarter 2000 DVD sales outnum-
bered sales in each quarter of 1999

except for the fourth quarter.

"For DVD Video to have passed

the 20% of value mark so soon after

the release of the format shows just

how popular it has become," says

Lavinia Carey, BVA director gener-

al. "With about 30,000 people a

month buying DVD players, this

growth rate looks set to continue,

and it may not be that long before

DVD becomes the dominant format

with a larger and larger range of

product available."

Month-to-month comparisons for

March show a 440^ increase in sales

and an even more impressive rise of

6.')1% for hardware sales for the

same month from 1998 to 1999.

The installed player base in the

U.K. now stands at 3,'j0,000 units,

not including DVD-ROM-equipped
computers.

The spectacular growth rate of

DVD is even more remarkable given

the lack of blockbu.ster titles.

The BVA expects this spring to be

a banner sales quarter with the Ap-

ril DVD release of "The Blair Witch
Project" and the May releases of the

latest James Bond biggie, "The
World Is Not Enough," and "The
Sixth Sense."

The DVD momentum is predict-

ed to continue as Paramount Home
Video enters the fray with "The
Truman Show" and "The Rugrats

Movie" product, plus the upcoming
release of the Disney Classics line

on DVD.
U.K. video distributors, however.

have been warned not to ignore the

VHS "cash cow" in favor of focusing

solely on DVD.
Marek Antoniak, BVA chairman

and managing director of Columbia

TriStar Home Video's U.K. arm, saj-s

that if VHS is "milked too quickly,

before DVD has truly obtained criti-

cal ma.ss, the indastry will find it has

mismanaged the situation."

He says that the video business

shouldn't forget that there are still

more than 18 million video recorders

in fm. of the U.K.'s households. "The

industry must be careful not to throw

the baby out with the bath water," he

says.

Antoniak's comments come on the

heels of the release of the latest edi-

tion of the BVA yearbook, which fea-

tures a commentary by Culture Sec-

retai-y Chris Smith about the "social

benefits" brought about by the

introduction of DVD.
It brings "a range of additional

benefits for the \iewer. Some of these,

such as subtitles and different-lan-

guage soundtracks, have real social

benefits as well as adding to the value

of the product," he writes.

He also notes that the introduc-

tion of DVD helps the country's
film industry.

"A thriving video industry helps

bring money back into the creative

industries that provide the sector with

its content," Smith writes. "Film-

makers and television producers need

that success .so they can continue to

create the hits of tomorrow."

The BVA yearbook, ho\*'ever, also

reports that after 13 years of con-

secutive growth, the sell-through

video market declined for the first

time in 1999.

Sales in 1998 fell from 100 million

units, worth 940 million pounds ($1.5

billion), to 96 milHon units, worth 882

million pounds ($1.4 biUion).

The 1998 total is a bit inflated

since it had an extra week of sales

and the blockbuster titles "Titanic"

and "The Full Monty" were released

during that year.

"Titanic" and "The Full Montv"

together accounted for 8 million in

unit sales, whereas in 1999 the top

two titles
—

"A Bug's Life" and "The
Lion King II: Simba's Pride"

—

combined for just 3.5 million units

sold.

The rental market also saw a de-

cUne, » ith transactions falling from
a 1998 high of 186 million units to

174 million units, worth 408 miUion

pounds ($652.8 million) in retail rev-

enue. Top titles were "There's
Something About Mary" (Fox
Pathe) and "Armageddon" (Buena
Vista).

Starting Young. Mr Spock himsell, Leonard Nimoy, is impressed with a young
fan's ability to demonstrate the Vulcan sign. Nimoy met the youngster April 26 in

West Hollywood, at a Virgin Megastore signing held to promote the DVD release

of "Star Trek III: The Search For Spook." The event was broadcast over the Inter-

net by lnsldeOVD.com, with Nimoy participating in an online chat. The next DVD
release of the franchise, "Star Trek II: The Wrath Of Khan," is due in stores July 1 1

.

This month's release of the latest James Bond film, "The World Is Not Enough"

with Pierce Brosnan and Sophie Marceau, should keep the DVD sates momen-
tum going in the U.K.

Spielberg Releases 'Jaws' On DVD As

Universal Marks Shark's 25tli Anniversary

by Eileen Fitzpatrick

Shark attack: with DVD penetration estimates

running as high as 12 million in North America by the

end of the j'ear, director Steven Spielberg has finally

green-lit at least one movie from his blockbuster cat-

alog for relea.se on the format.

On July 11, Universal Studios Home Video will

release "Jaws Anniversary Collector's Edition" to cel-

ebrate its DVD debut as well as the film's 26th anniver-

sary. The title will be priced at $26.98, and a double

cassette will be available for $19.98.

"He [Spielberg] really

made the decision with

'Saving Private Ryan,' so

this one was easy," says

Universal president

Craig Kornblau. "He
laid the groundwork,
and then we looked at

the whole category to

select the right one."

Aside from "Saving
Private Ryan," which
was released last year
on DVD, only a few Spielberg-directed titles are avail-

able in the format. "Those include "1941: Special Edi-

tion," "Always," "Amistad," "The Color Purple," and
"Hook." Many observers said the director was with-

holding manyofhisbest films until the format proved

itself in the market.

Universal, though, has not scheduled other Spiel-

berg hits .such as "E.T. The Extra-Terrestrial," "Jur-

assic Park," "Schindler's List," and the "Jurassic

Park" sequel "The l^ost World" for release on DVD.
Kornblau says "Jaw's," off the market since 1996, has

only sold about 800,000 units at .sell-through pricing.

Compared with more than 17 million for Spielberg's

hit ".Jurassic Park," Kornblau sees enormous poten-

tial for "Jaws."

The DVD w"ill feature a "making of" documentary,

deleted scenes, outtakes, the original trailer, a photo

gallery, storyboards, a trivia game, a PC screen saver,

and the educational program "Shark World." Spiel-

berg will not, though, provide the director's commen-
tary that is customary w ith many DVD releases.

"The digital transfer will he in w idescreen with

Dolby 5.1 surround sound or DTS 5.1 surround sound

options.

Marketing elements will attempt to "bring back the

cultural hysteria," Kornblau .says, that the film cre-

ated back in 1975. Many events are plaimed near or at

the beach, he says. A "Summer of the Shark" media
campaign will kick off on ABC when the network airs

the film on May 6. Continuing through the end of

summer. Universal has scheduled TV ads for high-

profile shows such as "Who Wants To Be A Million-

aire," "Friends," "ER," and "WWF Smackdown."
Ads arc also scheduled for cable channels TBS, TNT,

USA Discovery Channel, Animal Planet Omedy Cen-
tral, ESPN, MTV VHl, and CNBC. In addition,

Microsoft's Wmdows Media will promote the release

by streaming "laws" teaser trailers on its Web site.

Although "Jaws" has been given the green light for

DVD release, other Spielberg blockbusters are still

stuck in neutral.

Columbia TriStar
Home Video had hinted

that it was prepping a

DVD release of "Close

Encounters Of The
Third Kind," which has

three different versions.

But a source at the com-

pany says the only Spiel-

berg-related release on

the schedule this year is

"Men In Black," which
will be in stores in September. "Men In Black" was pro-

duced by Spielberg's Amblin Entertainment

Video cash from VSDA Beginning this month,

the Video Software Dealers Assn.'s (VSDA) packaged-

goods partners will begin inserting checks into (Jieir

prrxlucts in an effort to encourage repeat video store

business.

Under the marketing plan, the companies will insert

"Video Cash" checks, valued at either $3.50 or $4, into

products such as candy, popcorn, and other goods sold

in video stores. The checks can be used by customers

to rent videos. The dealers receive a dollar for every

check they cash in. The "Video Cash" promotion
begins this month with Act II Microwave Popcorn.

Consumers w"ho purchase the product will find the

check to redeem at their local video store.

The VSDA is partnering with the Properties Group
to secure additional packaged-goods companies. The
trade group is in talks with a toothbrush company,

another snack food company, a magazine, and an Inter-

net company for future "Video Cash" promotions.

Dealers are not requii-ed to sign up for the program
and can deposit the checks in the liank to receive their

$1 reimbursement.

Jam' DVD: Warner Home Video is set to release

"Space Jam" on DVD July 25. Extras include audio

commentary by director Joe Pytka and stars Bugs
Bunny and Daffy Duck. Suggested list is $24.98.
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE SALES REPORTS

p Label Principa]

Distributing Label, Catalog Numb«r Performers
Year

of
Release

Rating

ll
Si

No. 1

1 1 3
STAR WARS EPISODE 1;

THE PHANTOM MENACE r'ji.ViaL-o 2000092 Ewan McGreKor
1999 PC Z4.9S

2 2 19 THE MATRIX Warner Home Video 17737
Keanu Reeves

Laurervce Fishbume
L999 It 19.98

3 4 2 STUART LITTLE Columbia TriStar Home Video 05215
Geena Davis

Mictiael J. Fox
1999 PG 24.96

4 3 6 THE POKEMON MOVIE Warner Home Video 18020
Ikue Ootani

Veronica Taylor
1999 G 26.99

9 16 3
MARY-KATE 1. ASHLEY:
SWITCHING GOALS

Dualstar Video

Warner Home Video 36879
Mary- Kate &
Ashley Olsen

2000 W

e
5 13 TARZAN

Walt Disney Home Video

Buera Vista Home Entertainment 15799
Animated 1999 G

f 13 4 PLAYBOY'S SEX COURT
Playboy Home Video

Universal Music & Video Dist, PBV0859
Julie Strain 2000 Mt

g 10 PLAYBOY: MARDI GRAS
Playboy Home Video

Universal Music & Video Dist. PBV0856
Various Artists 2000 MR 1998

3 ENTRAPMENT FoxVideo
Sean Connery

Catherine Zeta-Jones
1999 PG-i3 1998

10 3 NEVER BEEN KISSED FoxVideo 1424930
Drew Barrymore

David Arquette
1999 PG-13

11 6
Playboy Home Video

Universal Music & Video Disl. PBV0858 2000 NR 19-98

12 15 23
SLIPKNOT: WELCOME TO
OUR NEIGHBORHOOD* Roadrunner Video 981 Slipknot 1999 NR 5.98

13 10 4 THE OMEGA CODE Goodrimes Home Video 05-79926
Michael York

Casper Van Oien
2000 PG-13 22-95

14 17 3
MONSTER RANCHER: LET
THE GAMES BEGIN

A.D.V- Films OOID Animated 2O0O NR 14.98

15 9 18 BUENA VISTA SOCIAL CLUB Artisan Home Entertainmerit 10171
Buena Vista

Social Club
1999 G 22.98

ID 14 25
MARY-KATE & ASHLEY:
PASSPORT TO PARIS

Dualstar Video

Warner Home Video 36878
Mary-Kate & Ashley OK >nl999 NR

17If 12 16 PLAYBOY'S WILDWEBGIRLS.COM
Piayttoy Home Video

Unrversal Music & Video Dist. PBV0845
Various Artists 2000 NR

18 28 31 SAVING PRIVATE RYAN DreamWorks Home Entertainment 8373
Tom Hanks
Matt Damon 1998 R

19 20 19 BLINK'182: URETHRA CHRONICLES
MCA Music Video

Universal Music & Video Oist. 53830
Blink-182 1999 NR U9S

20 RE-EltTIIV SHE'S ALL THAT
Miramax Home Entertainment

Buena Visia Home Entertainment 4135
Freddie Prinze, Jr.

Rachael Leigti Cook
1999 P6-I3 1999

21 30 17 TMFBF'C CnMFTUIMn &nnilT UABV r UXVIGcO ^4 1 1 1 tL^Oj
Ben Stiller

Cameron Diaz
19.98

22 33 24
AUSTIN POWERS: THE SPY
WHO SHAGGED ME

New Line Home Video

Vi/arrter Home Video N4754
Michael Meyers

Heather Graham
1999 PC-13 2298

23 NEW^ PUSHING TIN FoxVideo 1424830
John Cusack

Billy Bob Thornton
1999 fl 1998

24 18 4
JOSEPH AND THE
AMAZING TECHNICOLOR COAT

Universal Studies Home Video 85303 Donny Osmond 2000 NR 1996

IS 2S 14 DEATH ROW UNCUT
Death Row
Ventura Distribution 66200

2 Pac

Snoop Doggy Dogg
2000 NR 19.38

11 7 OFFICE SPACE FoxVideo
Ron Livingston

Jennifer Aniston
1999 R

19 2 ANALYZE THIS Watrwr Home Video 16988
Robert De NIro

Bilty Crystal
1999 R

911 21 24
MADONNA: THE VIDEO
COLLECTION 93-99

Warner Reprise Video 38506 Madonna 1999 NR

29 34 2 10 THINGS 1 HATE ABOUT YOU
Touchstor>e Home Video

Buena Vista Home Entertainment 18142
Julia Stiles

Heath Ledger
1999 PG-13

NEW^ NOTTING HILL Universal Sludios Home Video 20540
Julia Roberts

Hugh Grant
1999 PG-13

31 31 a BRITNEY SPEARS: TIME OUT
WITH BRITNEY SPEARS j\v&i.on}od viaeo *noDi-o Britney Spears 19.98

32 38 6
MGM Home Entertamment

Warner Home Video M207752
Cher

Judi Dench
1999 PG 19.98

33 24 26 BIG DADDY Columbia TriStar Home Video 03892 Adam Sandler 1999 PG-13 2196

34 NEW^ MICKEY BLUE EYES Warner Home Video 92565
Hugh Grant

James Caan
1999 PG-13 19.98

J9 37 6
ZALMAN KING'S RED SHOES DIARIES
GIRL ON A BIKE

Showtirrw Entertainment 50042 David Ductiovny 2000 NR 19.98

36 27 8 AN EXTREMELY GOOFY MOVIE
Walt Disr>ey Home Video

Buena Vista Home Entertainment 4156
Animated 2000 G 24.99

37 32 6
ZALMAN KING'S RED SHOES
DIARIES: THE GAME Shwwtime Entertainment 50032 David Ductiovny 2000 NR 19.96

38 25 6 CINDERELMO Sony Wonder 55294
Sesame Street

Muppets
2000 NR 1298

39 NEW^ THE MOD SQUAD
MGM Horrw Entertainment

Warner Home Video M906835
Claire Danes

Omar t^:irr^
1999 R 19-98

40 29 22 THE IRON GIANT
Warner Family Entertainment

Warner Home Video 17644
Animated 1999 re 2295

# RtAA gpU cert, for sales of 50.CXX} units <y SI millton in sales al suggested retail. ARIAA platinum ceit. tor sales of 100.000 units or S2 million in sales at suggested

retail. IRMA ffM certification for a minimum of 125,000 units or a dollar volume of $9 million at retail for theatncairy released proBrams, o* at least 25.000 uniR and

$1 million at suggested retail for irontheatrical titles. . IRMA platinum cerlifKation lor a minimum sale o1 250,000 units or a dollar volume of $18 million at retail for

theatncally released oropams, and of at least, 50.000 units and $2 million at suggested retail for noritwatrKal titles, r 2O0O. B*llboard/BPI Communications.
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Top Video Rentals .
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COMPILED FROM A NATIONAL SAMPLE OF RETAIL STORE RENTAL REPORTS.

1THISW
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% TITLE {Rating}
DHtribtitiiig Label, Catjiof Number

Prirtclpal

Performers

MO. 1 ^^^^

1 I 4 iriL ^lAin ^LnjL '..i-iji

Hj if' -jl ^'.tj'L- .(.jn-... ViKj,

2 3 3
STAR WARS EPISODE 1:

THE PHANTOM MENACE IK,
rOXVtOeO £UulaJ7£

Liam Neeson
EAan McGreKC

3 2 6
Tuc antiic ff\i 1 cr^nD id\IHL tlUnt LULLtLlUK (K)

UiwersaJ Studios Home Vxleo DeniH WMhMKtQn
A.n«B|iiia Julie

4 4 9 DOUBLE JEOPARDY (R] Paramount Home Video 333 1 53
Ashley JocM
TciTin-,' Lee Jones

S 8 2 THREE KINGS (R) W^nwi Home Video 17862
George Ck»ney
Mark Wah't^j^

6 5 6 EYES WIDE SHUT (R) V/iwti Home Video 1 7655
Tom Cruise

7 10 2 THE INSIDER IR)

loutAstontHomcViiMo

Buena Vista H'j-^in L'llfi'j 'wn'i ['tj.'^^

Al P«ino

8 9 5 THE UMEY fRl
Artisan Home Entertainment Terence Stamp

Peter fonds

9 6 8 RANDOM HEARTS (ft)

Columbia TnStar Home Video

03899
Harrison Ford

Kristin Scott Thomas

10 11 3
THE MESSENGER: THE STORY
OF JOAN OF ARC l'*

Columbia TriStar Home Video

0415-4 Mil^a Jovovich

11 7 8 aliQMAtA tK)
MGM Home Enten^inment

Warner Home Video 907269
Patncis ArQuette

Gabnel B^irv

12 NEW^ KftU Ur UHT3 W)
Unlwrjal Studios Home Video

ArTWid SctWrarttnefftf

13 20 2 Paramount Home Video 337123
Molly StiaiHion

Will Ferrell

14 NEW^ TUMBLEWEEASIPG'131
New Line Home Video

Warner Home Video N 1 1 72

Jariet McTeer
KiH'^fley J, Brown

15 HEW^ BOrS D0N7 CRy (Rl FoxVideo 2000310
Hilary Swank
Cti\>.' S'-'vipny

It NEW^ HOUSE ON HAUNTED HIU(RI Wamer Home Vkleo 1801S
Geoffrey Rush

Famke Janssen

17 NEW^ FOR LOVE Of THE GAME (PG 131
Universal Stucbos Home Vtdeo Kevin Cosmer

Ki: ly Preston

IS 12 2 THREE TO TANGO (FG-I3> Warner Home Video 1 6986
Malttiew Perry

Neve Cinptifcl'

19 NEW^ STUART UTILE IPG) ColumtHa TriStar Home Video
Geena Davis

MidutiJ fou

20 15 12 STIR Of ECHOES (Rl Artisan Heme EMerlainmenl 10197 Kevin Bacon

^ IRMA £Ui>d cprtificalio'i lui i mnnnKiin d . ueitbot a cIoIIai voiuTie ot 19 million at retail for ttieatncally released

programs, or ot at least 2b.O0O units a^td SI n i . i at suggested reUii for nonttieaUKial liltes. '

^ IRMA ptatinum c«rtrfH:ation

lor a minimum sale ol 2f>0,000 units or a dollar volume d %l& million al retail for Ihealncally released programs, and of al

least. 50.000 units and S2 million al uiggesled retail lor nontheiatrKai tittes C 20O0. eilltx»rd<^PI CominunicatKins
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Top DVD Sales.
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COMPILED FROM A NATIONAL SAMPLE OF —
RETAIL STORE AND RACK SALES REPORTS i**^
COLLECTED. COMPILED. AND PROVIDED BY

'

TITLE ltolin£l (fticel „ .

DistnDuting Libel, Catalog Number

PrirKipal

Performers

No. 1

1 1 2 ENDOf IMYS(RII?6m iJri.vpisa STuj06H(mEV<leo 20721 PfnoUUtmnmua

2 2 5 THE SIXTH SENSE fPt 131 129991
Hdlywood Pictures Home VdUiBiwna
Vista Home Fnr--'rt3n.T--[:l 18307

Bruce Willis

Haio, Joei OsmenI

3 4 3 THREE KINGS (11)124 991 Warner Home Video 17862
CwriJ.vClooney

MarkWdM.jrri

4 3 2 STUART UTTIE IPG) (27.551 Columbia TnStar Home Video 05214
Geena Dam
Nfictwl , F.5A

5 6 32 THE tUntlX <n 124 9!) Wamer Home Video 7737
Keanu Reeves

Laurence Fishbume

6 5 2 HOUSE ON HAUNTED HIU ID) (21 99) Wamei Home Video 18018
Geijl-rey Rirtft

Fam.x; JanbMii

7 9 3 THE INSIDER in (32 99)
Touctistone Home V«leoiBuena

Vijlj HoTie Fntrna.nn-rTii 19293
Al Racino

8 7 7 THEKME COUfiCTOR on (26.91) Unrversal Studios Home Video 20716
Denzel WaslMngton
ftigelna Jalie

9 19 6 HKHIAWEI) IDIRECnDrS CUT) HD IS.S!) ReputJiic P^ures Home Video 35895
Chnslopher Lambert
Sean Ccnni!')'

10 15 19 AMERICAN PIE (NR) 129 981 Universal Studios Home Video 20735
Jason Bi^
A I'S.^n Har^'iinai

U HEW^ SPACEBALLS(PG)(249S1
MGM Home DiteftainmenvVtener

H-^fT-e '.'((teo 9aaioo
Mel Brocks

John Ciirti

12 13 9 STIGMATA («imm MGM Home EntertMiMnontiWarnw Patnoa A«iue«e
Ga:^itl 8,'rie

13 10 4 FOR LOVE OF THE GAME (PG-I3I (26.9!) Univenal Studos Home Video 20684
Kevin Costner

Kelly Preston

14 14 10 OOUSIE JEOPAROr (Rl (29 99) Paramount Home Video 3331 57
AsTiley Judd
TLTiny lee Jones

15 17 6 THE HinsS (SPECUL EUTmil IK-13) 114 991 FoxVxleD 30000B Ed Hams

IS NEW^ SHOWCIRLS 110(24 98)
MGM Home Entertainment/Wamer

Home Video 90SO99
Elizabeth BeiMey
Kyt@ Maclachlan

17 12 2 eOfSDONT CRT (R) (34.981 FoxWeo 2000173
Hitary Swank
Chloe Se-^iE-iv

18 8 2 SIUWT LITTU (WIDESCStDI) ITC) (2JS5) Cotumbia TnStar Home Video 04893
Geena Davis

Nf -•':)':\
J h\'

19 11 2 THE BACHELOR (PG-13) 12499) Lw Horn ViKa^lmer HoneMm 4Hi
Chns O'Donnell

Renee ZeilweRer

20 20 8 EYES WIDE SHUT (8) (24 99) Warner Home V«Jet> 17655
TomCiuiu
fi'i^W K.3r-i3r

c 2300. BilibMr^'B"! COTirunicati.Dr^ a^d VideoSian, he
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MERCHANTS & MARKETING

Zany Brainy, Nnndle Kidoodle Hnpe To Surge As They Merge
Major MERGER: Leading chil-

dren's multimedia retail chains

Zany Brainy and Noodle Kidoodle

have entered into an agreement to

merge.
Zany Brainy currently operates

104 stores in 26 states, and Noodle
Kidoodle has 59 stores in 15

states. The merged company will

operate under the Zany Brainy
banner.

According to Keith C. Spur-
geon, CEO of King of Prussia, Pa.-

based Zany Brainy, the deal should

close in 60 days. .July 1 is the tar-

get date to change the signage on

all Noodle Kidoodle stores.

The merger is described as a

pooling of interests and calls for a

stock swap. When the deal closes.

Zany Brainy will be the largest kid

store franchise in the country.

The merger, which, according to

Spurgeon, has been in the works
since February, means Zany
Brainy will have "close to 200
stores by the fourth quarter of this

year."

Another prominent, upscale mul-

timedia chain, Learningsmith,
went out of business in 1999.

Both Zany Brainy and Noodle
Kidoodle specialize in high-quality,

educationally oriented toys, games,

books, and multimedia products.

Spurgeon estimates that a typical

Zany Brainy store stocks 400 video

and 300 audio titles, accounting for

5% to 10% of floor space.

While some observers have ex-

pres.sed concern that independent

children's video won't get as big a

play in Zany Brainy as it has in

Noodle Kidoodle .stores, Spurgeon
disagrees. "We're longtime sup-

porters of unique and different

products, and Zany Brainy has

been at least as diverse as Noodle
Kidoodle," he says. For example,
Spurgeon notes, educational titles

from indie suppliers have done well

for the chain.

Zany Brainy will be opening 25

new stores on its own this year, he

notes, in such locales as Orlando,

Fla.; .Jackson, Miss.; Greenville,

N.C.; San Diego; Phoenix; Chicago;

and Philadelphia.

Except in Chicago and New .Jer-

sey, the chains have little geo-
graphical overlap, which was
another major impetus for the

merger, says Spurgeon. "Zany
Brainy has been strong through
the West Coast, while Noodle
Kidoodle was strong in New York,

Boston, and Florida, as well as

Texas and the Detroit area," he

says. "Now we've picked up [those

locations]."

BilllK>«td«>
DIRECTORIES
The Definitive Source for Industry Information

INTERNATIONAL BUYER'S GUIDE: Jom poclced with crilid pefsonnei anil olher

infornntion oboul every major record company, video company music publisher, and seller ol

products ond services lor the entertoinment industry worldwide. A powerful tool. SMS

INTERNATIONAL TALENT & TOURING DIRECTORY: The leoding source lor

those who promote or monoge tolent. Lists U.S. and Internotionol, talent, booking agencies,

focilities, services ond products. SI 1

S

RECORD RETAILING DIRECTORY: The essentiol tool lor those who service or sell

products to the retail music community. Detoiled information on thousonds of independent ond
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INTERNATIONAL TAPE/DISC DIRECTORY: Die exclusive source (or infonnotion in

the monufocluring oreo of the music and video business. Lists over 3000 professionol services ond

suppliers. S80

THE RADIO POWER BOOK: Hie ultimote guide to rodio and record promotion. Deloiled
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INTERNATIONAL LATIN MUSIC BUYER'S GUIDE: The most occurote refererxe
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To order: call 800-344-71 19 (International 732-363-4156),

fax 732-363-0338, or mail this ad and payment to:

Billboard Directories, PO Box 2016, Lakewood, NJ 08701.

Add $6 per directory for shipping ($14 for irHernolionQl ord«fs]. Add sales lax in NY, r>U,

CA, TN, MA. II, PA, OH, VA & DC, Orders poyobte in U.S. funds on^. All sales ore Finol,
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wwwJMUboardxom/directaries for a free online demo.

by Moira McCormick

Apart from changing the exteri-

or signage on the Noodle Kidoodle

stores, as well as interior items
like shopping bags, gift certifi-

cates, wrapping paper, and point-

of-purchase materials, no other
major physical changes are
planned for the Noodle Kidoodle
locations.

Zany Brainy's prototjrpe store in

King of Pru.ssia is 10,600 square
feet, though some locations are

larger and some are smaller Noo-

dle Kidoodle locations fall into con-

figurations of .5,000, 8,000, and
10,000 square feet.

"While Noodle Kidoodle stores

tend to be smaller than Zany
Brainy stores, there aren't any
significant differences in floor

plans," says Spurgeon. "Both have

in-store theaters, play areas, and

computer stations. Over time we'll

blend the best elements of both."

He says Zany Brainy plans to con-

tinue its traciiticm of daily in-store

events—from crafts to story read-

ing to music performances

—

which the chain has dubbed Free
Fun Every Day.

Spurgeon says that the merger
will reduce duplicate costs. "As we
grow bigger," he says, "our buying

power will continue to increase."

Threading the needle:
E\'erland Entertainment, marketer

and distributor of the best-selling

(9 million and counting) Christian

kid vid series "Veggie Tales," is

preparing to launch a new chil-

di-en's video property, "Threads."

The series centers on a quartet

of stuffed toys who have adven-

tures and teach kids life lessons in

the process and, like "Veggie
Tales," will be the center of a mas-
sive brand marketing effort involv-

ing a host of tie-in licensed mer-
chandise.

The first video title, "A Pond Full

Of Pigs," will be released this sum-
mer, along with a tie-in book by
Standard Publishing, apparel by
Colorado Casuals, and a plush by

Gund Toys.

The DVD version of the title will

hit stores in the fall, as well as an

audio soundtrack, another book,

more apparel, and toys and games
from Standard Publishing.

Spring 2001 will see the release

of the second video, but a title has

not been finalized. It will, though,

be marketed with a book, apparel,

and a school curriculum guide from
Group Publishing.

"Threads" was launched last

month at the annual Gospel Music

Assn. conclave, and events are also

being planned for the Christian

Booksellers Assn. (CBA) Interna-

tional 2000 event, as well as the

CBA Expo 2001.

Nashville-based Everland,
founded in 1991 by Christian music

company Word Inc., is planning to

introduce the property to con-
sumers via movie theater pre-
mieres, which will be conducted in

partnership with a national theater

chain.

A multi-city mall tour of cos-

tumed characters, a live show,

direct-mail pieces, and extensive

Internet expo.sure via Yahool round

out the marketing efforts.

In-store merchandising will also

play a major role in pushing
"Threads." Beginning in July,

Billboaid,

Everland will offer a custom floor

display and cndcap unit. Plus,

"Threads" pi-oducts will be fea-

tured in Kid City 2000 kiosks in

over 300 stores around the country.

Coupon and catalog cross-promo-
tions will also take place among
"Threads" and Word music prod-

ucts and other product partners.

Trade and consumer print adver-

tising is planned, with ads running
in general consumer as well as

Christian publications. Promotion-

al partnerships are currently being

discussed with such companies as

Nabisco, Chick-Fil-A. Coca-Cola,

Hawaiian Tropics, Regal Theaters,

and Dean Foods.
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Top Kid Video
o
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1
COMPILED FROM A NAnONAl SAMPLE OF

RETAIL STORE SALES REPORTS

THIS

WEi
<

S

zo
TITLE
Latjel, D'srnbuting Label. Catalog Number

Year

of

Release

ll

1 15 2
MARY KATE & ASHLEY: SWITCHING GOALS
Dl,! . . . -i

..
2000 1996

2 3 16
MARY KATE S, ASHLEY; PASSPORT TO PARIS
Dual-t,^' V d^n w.^r-iRr Home Viclt« 36878

1999 1996

3 1 6
TARZAN
Walt . . iicnit' VideoTBuena Vista Home Entertainment 15799

1999 26.99

4 2 5
AN EXTREIMELY GOOf^ MOVIE
Wall L 1. .. . Home Videcv'Buena Vista Home Entertainment 4156

2000 24«

5 16 2
MONSTER RANCHER: LET THE GAMES BEGIN
A.D.V. ninis 001

D

2000 1498

6 5 9
THE ADVENTURES OF ELMO IN GROUCHLAND
Columbia TnStar Home Video 04628

1999 21.96

7 6 3
POKEMON: THE FIRST MOVIE
Warner Home Video 18020

1999 2699

8 4 4
BARNEY: MORE BARNEY SONGS
Bai---.iv Home Videc/The Lyons Grc.up 1234

1999 I4i5

9 7 5
ELMO'S WORLD
Sor:^Wondef 51720

2000 9.98

10 13 4
BLUES CLUES: MAGENTA COMES OVER
PararrKjudl Hufiiu' VidL-o 05645

2000 99S

11 25 22
THE PRINCE OF EGYPT
DreamWorks Home Entertainment 84779

1998 26,99

12 8 295
PINOCCHIO *
Walt r.i=,rr.. Home VideoTBuena Vista Home Entertainment 239

1940 14.99

13 12 14
SCOOBY DOO'S GREATEST MYSTERIES
Cartoon NetworK Videorwarrier Home Video H3867

1999 14.98

14 9 77
THEARISTOCATS
Walt Dr^r.) , Home Video/Buena Vista Hor^e Entertainment 0252

1970 26J9

15 10 7
POKEMON: JIGGLYPUFF POP
Viz Virtea'Pioneer Enlertainment 24

1

2000 14 58

16 DE-EHTIIT
MARY KATE It ASHLEY: BILLBOARD DAD
Dualstar ViderVWamer Home Video 36519

1998 19.96

17 17 4
POKEMON: TOTAUY TOGOPl
Viz Videa'Pioneer Enlenainment 191

2000 1498

18 20 4
AN AMERICAN TAIL: TREASURE OF MANHATTAN ISLAND
Univelsal Studios Home Video 83305

?onc 14.99

19 11 50
MULAN
Walt Disnev Home Video/Buena Vista Home Entertainment 4773

1991 2699

20 K-EMTBY
CINDERELMO
S::ir , Wonder 55294

2000 1298

21 14 12
THE IRON GIANT
Warner 1 ,i i l, Ertertainment/Warner Home Video 17644

1999 22-95

22 19 6
POKEMON: WAKE UP SNORIAX
Viz ViderVPioneer Entertainment 242

2000 14«

23 21 62
POKEMON: 1 CHOOSE YOU. PICKACHU
Viz Video/Pioneer Entertainment 0001

D

1998 U»

24 18 19
TELETUBBIES FUNNY DAY C
PBS Munie VidrnWarner Home VkIoo B3946

1999 12.95

2$ 22 18
MUPPETS FROM SPACE
Columbia TriStar Home Video 04251

1999 2195

IRMA gold ce'tilicaiion lor a minimum ot 125.000 units or a dollar voJume o( $9 million at retail

for iheatncatiy released programs, or o( at least 25.000 units and SI million at suggested retail for

nonthealricai lilies. - IRMA platinum certification 'or a minimum sale of 250,000 units or a dollar

volume ot $18 million at retail for theatrically released prOKrams, and of at least, 50.000 units and
$2 million at suggested retail tor nontheatrical titles. £ 2000, Billboard/8PI Communications.
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RATES & INFORMATION
• SERVICE & RESOURCES:

S160 per inch/per week, 4 weeks minimum

• MUSIC INDUSTRY HEU> WANTED:

S160 per inch/per week

• BOX REPLY SERVia:S30

• REAL ESTATE: 580/c,i/wk

All Major Credit Cards Accepted

Closafed ads ore ccmmsaofxible v<tien (t agercy represenls an ojiside t'OO'

Get more reach. More impact. More RESULTS.

Reach 150,000 key music business decision makers

around the world by telling them about your product

and sen/ice in the industry's leading news magazine.

CALL BILLBOARD CLASSIFIED TODAY!

David Mdeon 1-800-390-1489 • dmclean@billboard.com

FAX AU. ADS TO: ZI2-S36-8864

DEADLM: FHDAY AF 3:30PM EASTHIN

7 TO 9 MILLION PAGE HITS A MONTH !

www.billboard.com

DUPLICATION/
REPLICATION

426-0247
www.prjncetondisc.com

Tape 8e Drsc
MANUF*aURlNG • GmfSlIt DESIGN • PRmTINO

HIGHEST QUALITY
COMPLETE DESIGNED PACKAGES
uowest'prices
CD BOOKLET Ol J-CARD' PRINTING

Cnltfor a rustot't ijHOU, /

1 -800-989-4487
WWW.MIDWE5TDISC.COM

1 CD, CD-ROM, "sa

3 & cassette
si manufacturing
a art design & printing

2 ^mastering &.(^iting

30 years ex]Krrence

OUfU S500 or EirRSS WilHiVfnvCD PACRACE!

wono CLASS auAurr cot ova mnKATiott

• FREE Web Page w/ sound sample

• FREE Third Color on Discs

• FREE Clear Trays

• FREE UPC Barcode

•*k_J> .FREE Design Kit

PREMIUM CD PXCUGES

JOO CDs S 999
1000 CDs S1290

NO HIDDEN CHARGES

Mitiniiat

aiSIIIRIIKII,

THI HBIIC.

i..-.ii.-.r>»»TTi ..n-!.-r.t« .'I TOeHHH

INCLdOIS: \^
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UP TO 1 COLOaS ON DISC. 2 PANIl 4 COtDB
(4/11 tNSCRTS. JtWU ton h PBITWBW>

liflCM i^Ji. -AlH H. ''h M H[ii[:v Ml Mr;!

CALL TODAY FOR A FHEE CATALOG

(800) WAVE CD-Iwww THIROWAVEMEDIA.COM

DUPLICATION/REPLICATION

500 l-COLOKCmOMlCASSentS $595 tw»otti:$3ai J.

iNciuoES: \mi-coiotmiini(mMoii>iit«iitiii(.mmmmoi
film rout CMHSn-siuii uti • Hotmco sos • up to nmum nt swt UiSilfc*

1000 4-COlOR CHROME CASSETTES $899 siomt: wsc
INCLUDES; 2m J (OlOB /NSWrS IIOOQ c.f.s lai :^^df<l fSOM rOUJf

mrn niko r nun m s^c , ,,,<,!• mmco toi ur m ummmm mi

500 4-COlOR CHROME CASSETTE SINGUS $529 RFWUfii. S275

1000 4-COlOR CHROME CASSETTE SINCUS $779 riosoir: ssm-
INCLUDES: TWO 1-KOIOS O-Um flOM YOUI fltm-tUDI llUt (m >o>l.'i ipial •

UP 10 > mUTIS PtI SWl 'Usin; ><M O curffi hm ,ttd

[ iU PACKAGES tNCLUDl: CJISSmi HUNHINO MtSTIH T[ST CASSmt *PtX PHIHTIWO OH OSSETTI ' SHmNK.WHAp)

IN.HOUSE CD. VINYL t CASSETTE REPLICATING A PACKAGItJG — ASK FOft OUR FREE BROCHUREI

Rainbo Records and Cassettes
I 7J8 Brrkrlcr Sc. • Santa Monica. C A 90404 • (310) 839-J476

Fa«:(llO) B1B-B76S • www.rainborpcordt.t otii • uifoiarainborpcorijs f 1
[eel

COMPACT DISCS - $ .65 EACH
IT'S A BETTER DEAL!

ADD IT UP
1.000 CDi 6SO.0O

i.OOO Iratl/Wrip 2SO.0O

1.000 l-PsBook/Iray 240.00

t 1.140.00

I'OfT^ roul CD-feody Atotf.f

& Pf.nf-Rwjdy Film

National Tape! -Disc.

IIIO«lb*.t Noi* Hiihv.lt. m f-
'

1-800-874-4174 ^

DigftaHtofttangSetmes - DistalAudio ^ I'^T^*^^
fliipkonofl (ompulti dapbti i^H^^J^v'*

'

1 SAME DAY SERVICE! .

H (onUiorl rwi CD* CMtcltc copict) gfri^^^^H

www.digitalforce.com

TOTAL CD, COR. CD-ROM, DVD, I CASSETTE PRODUCTION 212-252-9300 i

1-877-DISC-USA „^ff,„ ihe POWER of Excellence

COMPACT DISCS • .65« each
Fnmjmr CD-nat) Master i Print-Read) Rim

COMPLETE PACKAGE DEAL!

nooocDs
(1-3 colorprint on disc)

tlOOOJewelAVrap

• 10002pg.f4/i<)r4«;
Booklet &1Vay card

$650.00

$250.00

$240.00

$1140.00

1000 Audio
Cassettes (C-40) $.55

CDR-Repiicatiao $2.10 fWnp)

Blank CD-Rs $ .83

SERVICES INCLUDE

Design & Film

Printing & FolfiDoieiit

Video DupticatioD

CALL TODAY!

1-800-48S-6782 • fax 803-548.0129 • www.liavco.com

ASSEMBLED AND SHRINKWRAPPED YOU SUPPLY PRINT. LABEL FILI^, MASTER.

(800) 423-2936 • FAX (818) 569-3718 • sales@3lshire con

DUPLICATION/
REPLICATION

BETTER QUALITY-LOWER PRICES'
1000 Retail Reaciy CDs - $ 1 220

Creative Sound

(800) 323-PACK

http://csoundcorp.com

All-starReplication

New Artist Special

1 000 cd's, all films, 2 color print on CD,

4 pnl. insert & traycard. Jewels & rnore.

Mention this ad & get FREE barcode.

714-777-1743

1000 Bulk CD's S690.00
500 Bulk CD's S425.00

3 Color Disc
[roiii >o.ir M..sltr A, 1 ilios

CD SONIC

46PRODUCTIONS
25CDRs.$100/50CDRs-S!75

1 OOCDRs . $250 200CDRS- J425
$5-IJ0OR- WITH THISAD

I tomCDcKCDRmiuter.lndudesCDRjewel bra
*i' text printing (inCD labcLAildSl^lcirochciditiul

miulci. 133 (oranalog msitci. Oidcn musl he prepud-
Shipping Dot itKludcd.

Icl (800)850-5423 iiniail:inroii'.46p.coin

Visit our Web Page at hit p:,','\fc-ft-w.46p.aim

PUBLICATIONS

REACH YOUR MUSIC COMMUNITY BILLBOARD MAGAZINE

FREE Guide to

Master Tape Preparation
Saves You Time and Money!

1 800-468-9353
www.discmakers.com/bb

info;? discmakers.com^DISCMAKERS

PUBLICATIONS

IVIUSIC PUBLISHING 101
CRASH COURSE THE BOOK

TakeS2ofl!Nov»onlySM-95'

Learn abaul ifie different licenses,
copyrigril legislation, recoupment and
more.

CALL1-e88-566-97l5
WWW.1 0 1 crasticoijrse.com

AUDIO SUPPLIES

' •SANK HISN BIAS CASSETTES FROM) .19 Ei
•CD-fi-S AS LOW AS 1 .85 EACH
• rt-8, MD, CW, OPEN REEL, A-QAI. VHS

• aASf • QUANTEGY • MAXELL •SOWnx
•DUPLICAnNG EOlJIPkflENt

,800.221-6578^3;;^^

SONGWRITERS

GRAND PRIZE:

$50,000
HURRY! ENTER TODAY!

CAM MUSIC MOUSTRY
EXPOSURE
The World's Leading

International Songwritir>g

Competition

For
FREE m
information

CaH toll free:

1-877-USA-SONG
Outside USA cal:

781-397-0256

wwwLsongwritingjiet

TALENTSEARCH
Atlanta based agency w,'national presence

seeks unsigned musical acts lor unique op-

portunity to gain real recognition- Must be

senous. professional. & avail, for upcoming

events. Get special exposure to major label

execs- & have ttie advantage of serious con-

sideration tor a record deal- Please inc. $5 s,'h

lor Media Package & Event Schedule w/ all re-

plies to Talent Search F.R.E. Inc. PO Box
89279Atlanta.GA 30312

UNSIGNED ARTISTS
Seeking talented artists/t)ands.

Send portfolios & demos to:

Unsigned Artists Production Inc.

RO. Box 2267
Acwortli.GA 30102

www.T1>e6estTBl«nt.coiii
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TALENT REAL ESTATE ROYALTY PAYMENTS HELP WANTED

ATTENTION MUSIC ACTS &
RECORD PRODUCERS

Ron Yalter, veteran taleni and producer's

agenl Iformer Sr VP of William Morris Agy)

annourices his company, The Producers

Agency, is introducing flecofd Producers 10

Singefs-SongwritefsS Songwriting Bands.

Producers and Artists are invtted to

Call212'247-g800or

E-mail:RonYatter@aot.com

House wfRecording Studio
For Sale

SUNSET PARK, SANTA MONICA. 3 BR. 1 BA
house w/ recording sludio/full basement
PLUS 2 - 1 BR, 1 BA separate A detacached
apis w/garages. Annual income S20.200, ex-

cludina house approx 3.500 sq tt, 8 biks lo

beach. Price; S579,000.

CALL 31(M56-0747 Of 31 &«ff7-9481

$ Royalties $
Aooess Your Putore Nowl
Granite Capital Corp.

Call now 800-386-9530

•BROWSER DISPLAY SYSTEMS*

Billboard fiulletin

News Editor
Billboard Bulletin, the daily news fax of Billboard magazine, seeks newsroom dynamo wilti proven

editing skills and reporting experience, pteferabiy at a daily. Knowledge of music business hetptul.

Desktop publishing ar>d Ouark Express experience a plus No beginners please.

Send resume and salary history to Department KS
BillboardBulletin, ISIS Broadway NY.NY10036.EOE.

COMPUTER/
SOFTWARE

MSI Music Software Inc.

•Compleie POS
•Wholc«llviilui (>nc-SUip I>istnhiilcr5

•Royally Tracking

-WcbsilL- l)cvL-l<iptnc-ni

•Soumtwan Rcpcning

Callforfree brochure: (800) 877-1634

14years

Experience

838-222-4767 (toll free)

Fax (919) 828-4485

e-mail:SALES@(OCSOFT.COM

WWW.IDCS0FT.COM

The Computer and PCS Solution 5

for t!ie Music & Video Indusuy ^

young
i

(888)658-7100 \
'Chains 'Independents *Onc-Stops |

RecordTrak
Inventory Msnagvmcnl

For Record Stores

800-942-3008

WETURNED
backstreetboys.com
INTO A CASH MACHINE

I
snperscripts.com

software for websites

MUSIC MERCHANDISE

LTD, ED, 7" BOX SETS •Picture Dlscs»Color Vinyl

Tans a\ curreni and hard-tc-find titles at ttie

[lest linces everi FREE CATALOGS!

'.Vhali:s3le only

GOTHAM DISTRIBUTION CORP.
1,800-4-GOrHAM • FAX: (610) 649-0315

2324 Hanrtwd Rud • iHdMra, PA IMM

BUY DIRECTAND SAVEI
While ottier people are raising their pnces, we
are slashing ou's Major label CD's, cassettes

and LP s as low as 50 Your choice from Ihe
most extensive hstirtgs available

For free catalog call (S09) 890-6000.

Fu (609) 890-0247 orwrHe
Scerpto Mucle, Inc.

P.O.Box ATrtmon, N.J. 09691-0020
«mall: Korptomu*@M)l.com

320 VIDEO TITLES in just 2 SQ. FT.!
complete line of counter, wall, and floor displays.

gglllKIBtSBBif^^SiKS^ I*'" '""^^ ^1*^^ sample Pak

STORE SUPPLIES

Factory
Hacked by "2 Year Hm

l*l> Mvi-chiindiB«r
As low mm S116-001

Direct Prices!
Mconditional" No Slrinin* Ciuarantcc!

•Vldf;o. DV». & CD Merchandlssr*.
•Stor«Ke Cabinets
Free loo page CTatalog
Shlp» from Baltimore or I..A.

(800> 433-3543 / www.jdstore.com

STORE
SUPPLIES

PLASTIC
DIVIDER CARDS

BLj«JSIK or FRII^riED

800-883-9104
*u MAKM cttoiT ojos Acamo

INVESTORS WANTED

LIMITED PARTNERSHIPOFFER

Privately held successful music business

oM 2 years is now a dot com, introducing

new projects & initiatives focused on

future of music industry. Limited offer dur-

ing launch of new phase enables selected

parties promjse of substainliaJ return.

Call (787)289-1000

www.mctflllsmuslc.coin

REACH FORTHE STARS!

MOVING? RELOCATING?

BE SURETO READ

THE ADS IN

THE REAL ESTATE

TOTHE STARS

CLASSIFIED SECTION

EVERYWEEKIN

BILLBOARD MAGAZINE,

PUBLICITY
PHOTOS

m RiiM-rs
Ll"HOGPAF>HED ON HEAVY 5AT1N GLOSS PAPER -

Q
rrtfE

B&W
8x1 0's
500 - '80
1000 - '108
B&W

POSTCARDS
500 - '65.00

I'K TIRES

!8^7 fc F-loniM Si S,,.tfi MH
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WANTED TO BUY

WE BUY!
CDs and VIDEOS

...MYQUANTrrV
• New or Used •

Sand your list or call:

Phone: 1-800.486-6782

Fax: 803-548-0125

email: ed.pernick@uavco.coni

TOP S PAID
For; Cd's. Lp's. Cassettes,

Video, DVD.

Call (201) 567-461

4

Fax201567-4208

PUBLICIST
Sparrow Label Group is often r>g a unique

opportunity Jo join the leader in contem-
porary Christian Music This position is re-

sponsible for maximizing rrwdia exposure
for company artists within the label's

strategic objectives.

Requiremerrts;

• Exlensivepublicttyexperience

• Computer literate

• Teamplayerwithexcellefilttme

ma nagerT>ent skills

• Abilitytointeractwtttialltypes

of personalities.

We offer an outstanding benefits and com-
pensation package. For consideration,

send cover letter, resume, and salary re-

quiremarrtsto:

Human Resources
RO. Box 5085

Brentwood.TN 37024-5085

f)r@emicmg,com
(attach in MS Wordforrnat)

Fax:615-371-6535

JobLli>e: 877-615-7981

www.8parrowlabelgroup.com

Pop Genre Director

MCYcom, a digital, online entertainment

company is seeking a Director to oversee/

manage the Pop Genre, This person
would be responsible for managing A&R,

marketing, events, content and webcasts

thai fall into this department.

Skills:

We are looking for an industry veteran

with about 8-10 years experience in the

music business. This person should be irv

ternet sawy, possess a strong knowledge

and understanding of marketing and A&R.

In addition, a working knowledge of music

licersingwouidtffi favorable.

Please fax resumes to:

Attn: Music Services

(212) 944-6941

Marketing Manager
Denver area high growth label & dist

seeks experienced music industry

Marketing Manager to direct sales & pro-

motions. Excellent benefits pkg E-mail:

paul@rourwlnds-tradln^com

A&R Director/Rock Genre
Position:

MCY.com, a digital, online entertainment

company is seeking an A&R director to

work in its rock genre. This person would

be responsible for discovering and devel-

oping new artists. Work would include

scouting latent, aiding in the creation of pro-

motional plan, working In studio with the

artists and hetping to secure distribution.

Skills:

We are looking for an industry veteran

with about 5- 10 years experience in the

music business. Person should have ex-

perience in the studio, overseeing and

managing budgets and working in artist

development. Knowledge of internet and

music licensing also favorable. Good eras

a must

Please fax resume to:

Attn: Music Servtecs

(212)944-6941

MUSIC PUBUCITY
Growing twutique music and cyber pr firm in

Los Angeles has an immediate opening for a

dynamic, highly creative, experienced

publicist, who is passionate about music and

the Internet. Will develop and implement

complete national media campaigns for a

variety of music and Internet clients. Must

have solid working relationships with the

press and strong written and verbal

communication skills. Minimum of 3-5 yrs.

exp. in publicity required. We otter a

competitive salary, benefits and a

state-of-the-art work environment. Please

send a detailed cover letter, resume and 3

writing samples to:

BHIboerd Classifieds

Box 657

1515 Broadway

New York, N.Y.I 0036

Black Entertainment TV is accepting re-

sumes for experienced Producers to

produce for music programming, live &

taped. SEND resume: Black Entertment

TV 1899 9th St. N.E
.
Washington. DC

2001 8. Attn: Tia Butler

Billl»Dard
ADVERTISING SALES MANAGER UK/IREL^O

Billboard Magazine, the Inicrnaiional Ncwsweekly of Music, Video, and Home
Fntertainmeni is looking for an Advertising Sales Manager for the London office.

Print advertising sales experience required, knowledge/involvement in the music

industry preferred. Travel required. Seeking a high energy closer who can grow

this important icrritoiy ! Exciting position. Please fax resume with cover letter to:

Billboard Magazine

1515 Broadway

NewYork. NY 10036

Attn:Gene Smith

Fax:(212)536-5055

Nophone calls please

For Billboartl Classffled Advertising Call David McLean at 212-536-5058
|
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HELP WANTED

ENTERTAINMENT
ATTORNEY POSITIONS

The Nashville office of Loeb & Loeb LLP

is currently seeking mid-level associates.

The office handles a wide variety of high

level recording artists, songwriters, re-

cord producers, record companies,

music publishers and others in the

music industry.

Succesful candidates must have a mini-

mum of 3-5 years of experience drafting

and negotiating all types of music indus-

try agreements as well as proficiency in

copywnting. trademark and internet.

Must have outstanding communication

and other interperonal sKiils.

Compedtrve salaryand benefits.

Submit resumeto:

LoebftLoebLLP

Attn: Cecilia Toll

Recruiting Administrator

1 0OO Wllshire Boulevard

Suite 1800

LusAngetes, CA 9001

7

Fax: (213)688-3460

ASSOCUTETALEIVT BOOKER

NYC radio network. Coordinate inteviews

with authors, celebs, newsmakers and off

beta/general interest subjects. Superior

phone skills, contacts and broad aware-

ness of pop culture. Radio/enterlainment

experience preferred. Lj3w-mld 30'8 based

on experience.

Email recmKment@mJI.coin

LABELMANAGER
Record label in Studio City, CA in the

genres ot electronica. Dance. World.

Soundtracks, is seeking an industry pro-

fessional: Label Manager with A/R, Sales

a Marketirrg experience.

Fax resume to: (323) 650-4058

SPECIAL PROJECTS
Zomba/Jive Records seeits expenenced

Special Markets/Products Pro to join our

dynamic, growing team. Responsibilrties

will include all aspects of the successful

sale and execution of a variety of special

projects within different music genres.

Send resume with salary requirements to:

ZRC

Attn: Human Resources

137-139 West 25th Street

NvwVorti, NY 10001

Fax: (212)727-0543

GENERALMANAGER
For Bay Area Based indie label. Must
have 10 yrs experience in promo, retail,

touring & marketing. Mainstream/
alternative rock. Great salary & benefits.

Bay Area based applicant preferred

FAX resumeto: 650-401 -6779

April Certs Mark Feats By 'N Sync, Dion, Ciiicl(s
BY JILL PESSELNICK
LOS ANGELES—'N Sync's top-

selling Jive album, "No Strings At-

tached." has become the first sin-

gle-disc album to be certified for

sales of 7 million units in its initial

audit by the Recording Industry

Assn. of America (RIAA). The
album broke the record held by
"The Bodyguard" soundtrack
(Arista), which was certified at 6

million in its first audit in 1993.

In 1998 Garth Brooks' "Double

Live" (Capitol Nashville) two-CD
set was certified at 12 million units

in its initial audit, which reflected

actual sales of 6 million.

Santana's Arista disc "Supernat-

ural" continued to climb the multi-

platinum ladder, reaching the 11

million mark this April. The act's

Columbia back catalog also

received a sales boost. "Santana's

Greatest Hits" earned a multi-plat-

inum certification at 7 million,

"Abraxas" reached the multi-plat-

inum level at 5 million, and
"Shango" was certified as a gold

album.

The certification of Celine Dion's

"All The Way ... A Decade Of
Song" (550 Music/Epic) for sales of

6 million units made her the first

female artist ever to reach the 6

million level with four solo albums.

The greatest-hits collection follows

"The Colour Of My Love" (6 mil-

lion), "Falling Into You" (10 million),

and "Let's Talk About Love" (10

million).

Whitney Houston has reached
the 6 million mark with two Arista

solo albums, "Whitney" and "Whit-

ney Houston," and with two Arista

soundtracks on which she was fea-

tured, "The Bodyguard" and "Wait-

ing To Exhale."

Additionally, Dixie Chicks' Mon-
ument/Sony Nashville debut "Wide
Open Spaces" became one of the

three highest-certified debut
albums in country music history,

with its certification for sales of 9

million. Debuts by Brooks and Billy

Ray Cyrus also reached this level.

The Chicks additionally earned a

multi-platinum honor for their

sophomore album "Fly," which
reached the 5 million mark, and a

gold single for "Goodbye Earl."

Country artist George Strait

earned his 25th platinum record

with the MCA Nashville disc "Lat-

est Greatest Straitest Hits." This

puts him in second place behind

Elvis Presley for the most platinum

records by a solo male artist.

This April, two groups received

platinum certifications years after

their respective albums' initial re-

leases. The Beach Boys' "Pet

Sounds" (Capitol) was certified at

this level 34 years after its release,

and De La Soul's "Three Feet And
Rising" (Tommy Boy) earned this

honor 1 1 years after its release.

In Latin certifications, WEA/
Latina group Man^ received three

multi-platinum certifications:

"Donde Jugaran Los Niiios" (6 mil-

lion), "Suenos Liquidos" (5 million),

and "MTV Unplugged" (2 million).

Graciella Beltran also earned her

first platinum award for her EMI
Latin disc "Tesoro."

A complete list of April RIAA
certifications follows.

MULTI-PLATINUM ALBUMS
Santana, "Supernatural," Arista,

11 million.

Dixie Chicks, "Wide Open
Spaces," Monument/Sony Nashville,

9 million.

Kid Rock, "Devil Without A
Cause," Lava/Atlantic, 8 million.

'N Syne, "No Strings Attached,"

Jive, 7 million.

Santana, "Santana's Greatest

Hits," Columbia, 7 million.

Celine Dion, "All The Way ... A
Decade Of Song," 550 Music/Epic, 6

million.

Dixie Chicks, "Fly," Monu-
ment/Sony Nashville, 5 million.

This April, the

Beach Boys and De
La Soul received

platinum

certifications

years after their

respective albums'

initial releases

Santana, "Abraxas," Columbia, 5

million.

Blink-182, "Enema Of The
State," MCA, 4 million.

The Beatles, "Let It Be," Capitol,

4 million.

Si8q6, "Unleash The Dragon,"
Dragon/Def Soul, 3 million.

Sarah McLachlan, "Mirrorball,"

Arista, 3 million.

Nas, "I Am . . .," Columbia, 2

million.

Rati, "Im'asion OfYour Privacy,"

Atlantic, 2 million.

PLATINUM ALBUMS
The Beach Boys, "Pet Sounds,"

Capitol, their fifth.

Blaque, "Blaque," Track Mas-
ters/Columbia, its first.

George Strait, "Latest Greatest

Straitest Hits," MCA Nashville, his

26th.

'N Sync, "No Strings Attached,"

Jive, its third.

De La Soul, "3 Feet High And
Rising," Tommy Boy, its first

GOLD ALBUMS
Grateful Dead, "So Many Roads:

1965-1995," Arista, its 14th!

Los Temerarios, "En La Madni-
gada Sc Fuc," Fono\'isa, their third.

The Irish Tenors, "The Irish

Tenors," Point Entertainment, their

first.

Harry Connick Jr., "Come By
Me," Columbia, his 10th.

Steely Dan, "Two Against Na-

ture," Giant/Warner Bros., its 12th.

Snoop Dogg, "Snoop Dogg Pre-

sents Tlia Eastsidaz," Dogg House/

TVT, his fifth.

Boney James, "Body Language,"

Warner Bros., his second.

Brad Paisley, "Who Needs Pic-

tures," Arista Nashville, his first.

Black Rob, "Life Story," Bad
Boy/Arista, his first

Various Artists, "Ultimate Coun-
try Party 1998," Ari.sta/Nash\-ille.

Santana, "Shango," Columbia,

its 17th.

Soundtrack, "The Sopranos,"

Play-Tone/Columbia.

George Strait "Latest Greatest

Straitest Hits." MCA Nashville, his

25th.

Clint Black, "D'Lectrified," RCA
Nashville, his eighth.

3 Doors Down, "The Better Life,"

Republic/Universal, its first.

Smashing Pumpkins, "Machi-

na/The Machines Of God," Virgin,

their seventh.

"N Sync, "No Strings Attached,"

Jive, its third.

Stroke 9, "Nasty Little

Thoughts," Cherry/Universal, its

first.

Toby Keith, "How Do You Like

Me Now?!," DreamWorks/Inter-
scope, his sixth.

GOLD SINGLES
Dixie Chicks, "Goodbye Earl,"

Monument/Sony Nashville, their

first.

LATIN CERTIFICATIONS

MULTI-PLATINUM ALBUMS
Mana, "Donde Jugaran Los

Niiios," WEA/Latina, 6 million.

Mana, "Suenos Liquidos," WEA/
Latina, 5 million.

Mana, "MTV Unplugged,"WEA/
Latina, 2 million.

PLATINUM ALBUMS
Graciella Beltran, "Tesoro,"

EMI Latin, her first.

Man&, "Donde Jugaran Los
Niflos," WEA/Latina, its third.

Man^ "Suenos Liquidos," WEA/
Latina, its fourth.

ManS, "MTV Unplugged,"WEA/

Latina, its fifth.

Olga Tanon, "Te Acordaras De
Mi," WEA/Latina, her first

Juan Gabriel, "Celebrando Los
25 Anos De Juan Gabriel En
Concierto." Ariola/BMG Mexico, his

sixth.

GOLD ALBUMS
Los Invasores De Nuevo Leon,

"De Vida 0 Muerte," EMI Latin, its

first.

Graciella Beltran, "Mi Corazon

Es Tuyo," EMI Latin, her third.

Graciella Beltran, "Tesoro,"

EMI Latin, her fourth.

Graciella Beltran, "Con La
Banda Santa Cruz," EMI Latin, her

fifth.

ManS, "Donde Jugaran Los
Ninoa," WEA/Latina, its third.

Mana, "Suenos Liquidos," WEA/
Latina, its fourth.

Mand, "MTV Unplugged,"WEA/
Latina, its fifth.

Banda Machos, "Rancheros De
Ores," WEA/Latina, their first.

Ricardo Montaner, "Ricardo
Montaner Con La London Metropol-

itan Orchestra," WEA/Latina, his

first.

Olga Tanon, "Olga Viva, Viva

Olga," WEA/Latina, her second.

Olga Tanon, "Te Acordaras De
Mi," WEA/Latina, her third.

Gisselle, "Atada," BMG U.S.

Latin, her first

Carlos Ponce, "Todo Lo Que Soy,"

EMI Latin, his first.

Los Originales De San Juan,
"Mexicano Hasta La Madre," EMI
Latin, its first.

Juan Gabriel, "Celebrando Las 25

Alios De Juan Gabriel En Concierto,"

Ariola/BMG Mexico, his ninth.

HEARING SET ON WEB BIZ
(CQntinved fmrit page 10)

marketplace and home recording

studios, tens of thousands of artists,

from seasoned pros and non-main-

stream phenomenons to rank ama-
teurs and beginners, have crowded

the information superhighway with

music. Most face the same prob-

lem—how to inform consumers and

get their attention.

Internet music fans may have

choices—in fact, there are endless

pages of artist and band listings

—

but often have no way of knowing
which artists or recordings would
.satisfy their musical desires.

The committee overview, says the

spokesman, also may give lawmak-
ers a better idea of how—and
whether—small businesses in other

fields can compete for Internet-

derived dollars.

Atomic Pop rap artist Chuck D,

formerly with Def Jam/Universal, is

one of tlie first confirmed witnesses

who will testify' at the hearing. Peter

Harter, EMusic.com VP of of global

pubUc policy and standards, will also

offer his perspective. The Recording

Industry Assn. of America (RIAA)
is expected to present a witness
from one of its smaller member com-

panies. Other unaffiliated and inde-

pendent-label artists are expected to

testify but have not yet been an-

nounced.

The committee spokesman also

says that members may ask wit-

nesses questions about such issues

as the ownership of intellectual prop-

erty, the economic expectations of

posting recordings on MPJ^ sitfis, the

debate over "free" Internet music,

and the controversial "work made for

hire" law.

According to a Capitol Hill ob-

server, while some members of the

Small Business Committee, such as

Rep. Mary Bono, R-Calif , and Rep.

Karen McCarthy, D-Mo., are "up to

speed" on E-commerce and music
sites, others are not as familiar with

the sites or "how you actually buy
something on the Internet whether
it's music or an antique quilt on
eBay. It should be educational for

them."

The event precedes a May 25
hearing before the House Courts and

Intellectual Property Subcommittee.

There, lawmakers will listen to

objections by the recording-artist

community and copyright e-xperts to

a new law that has amended the
Copyright Act to make sound re-

cordings "works made for hire."

Artists' groups contend that the

change in the law, put forward by the

RIAA, which represents the five

m^or music companies, robs artists

of once-guaranteed rights under the

Copyright Act to gain ownership of

their recordings in 56 or 35 years,

depending on when the recordings

were made.
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Upstart Top 4Ds See Younger Demos As Key To Gompetiog
This story teas prejxired hyAirpiaij

Mmiior's JeffSilbentian

Even when top 40 began getting

its legs back in the mid-'90s, most of

the stations that began filling the

format hole in their markets were
operating on the cusp of hot AC.

Since even highly rated stations

ditched the format in the early '90s

because they couldn't sell their

demos, new top 40s had their eye on

adults from the start.

But with an increasing number of

markets now getting their second or

third top 40, the tack for a signifi-

cant number of the competitors is to

lean younger.

Some of those second top 40s, such

as WBTS (the Beat) Atlanta and
KCHZ (Z95.7) Kansas City, Kan.,

are just slightly to the left of the

average mainstreamer but represent

a significant contrast to their more
adult competition (although KCHZ's
rival, KMXV, has since gone main-

stream).

Others, like KPTY (Party Radio)

Phoenix, with its emphasis on boy
bands, or the new WNOU (Radio
Now) Indianapolis, which recalls

MTV's "Total Request Live" by mix-

ing the teen acts and extreme rock

acts at night, differ considerably
from the current paradigm. That
these stations exist demonstrates not

only the impact of current pop music

trends, but the economic viability of

the young audience. No longer are

teens considered an albatross for a

station's .sales staff.

TWOTOP40S IN A MARKET
WWHT (Hot 107.9) Syracuse,

N.Y., was one of the first top 40s to

attack a heritage rival,WNTQ {93Q),

by aiming young. It was also the first

station to demonstrate that there

might be room for a second top 40 at

a time when the industry was just

becoming convinced that most mar-
kets could handle one.

"93Q was a fine heritage station

with great 25-54 [numbers] and a

strong morning show," says WBLI
Long Island, N.Y., PD J.J. Rice, who
piloted Hot 107.9 in its early days.

"Our strategy was to be completely

different than the other top 40. So we
competed against a strong, talky

morning show by playing a lot of

music in the morning, and since they

were almost AC-leaning, we took the

total opposite tack, and that open
piece of pie was rhythmic music that

researched and tested well.

"At one point last fall. Hot had a

6.1 and 93Q a 6.2, which was the clos-

est the two stations have ever been,"

Rice adds. "We're No. 1 in 12-24, and
they're No. 1 in 25-34. A new station

can't be the best of both worlds or a

broad-based 18-34 station. When

you're the clone of a heritage com-

petitor, you'll end up second best."

Of course, in a consolidated radio

world, a young-leaning top 40 can
also be used as a flanking station to

cut into the success of a competing

station cluster. WNOU has the pot-

ential not only to pull adult-leaning

WZPL away from Emmis' adult top

40 WENS but also to draw rhythmic

top 40 WHHH away from Emmis
R&B outlet WTLC-FM. "[Yet] we
felt that a lot of music WNOU can

play simply was not getting much
attention in the market," says Em-
mis executive VP of programming
Rick Cummings.
"As [Chancellor's] Steve Rivers

once said, 'When stations are pro-

grammed in a market cluster, a foc-

used younger-end station can help

out sister stations in the market'

—

by, for instance, taking away some-
thing from a rival adult top 40," Rice

says. "Combined, a younger-end top

40 and an AC can take away from an

adult top 40, which is what [rhythmic

top 40] WBTS and [AC] WSB-FM
are doing to adult top 40 WSTR
[Star 94] in Atlanta."

MULTI-DEMO APPEAL
WBTS PD Mike Abi-ams also cites

the teen acts' multi-demo appeal as

a way for the Beat to establish a

foothold against Star 94. "We saw a

hole in the market and went to fill

it," he says. "Top 40 is very healthy

right now. The younger groups are

helping to the point where they not

only have a young appeal, but they're

non-offensive to adults. They're
exhibiting more talent than flash-in-

the-pan appeal."

But multi-demo appeal notwith-

standing, the youthful acts' ability to

attract a sizable teen core is the

foundation of these stations' devel-

opment. "We have a high teen fol-

lowing," says Mike Austin of KCHZ,
who's going up against heritage

KMXV "We've won the teen race,

and we continue to keep running.

We're still playing the records the

kids like and the adults can grow to

like. That music has done it for us."

Not only must the top 40 upstarts

play the multi-demo teen hits, but

they need to play them far more fre-

quently. "Top 40 is about cume and
having as many people come to the

party as much as possible, so we ro-

tate our powers 100 times a week,"

Abrams says. "Ifyou give the people

what they want, when they want it,

you're fine.

"When people turn on a station,

they want something to attract

their attention, because we're not

only competing with other radio

stations, we're competing with the

Internet, MTV, cell phones—any-
thing that can take their minds off

radio," he continues. "So, when they

tune in to [us], they have to know
what's going to be played on it.

Without that kind of an identity,

you're fighting a losing battle."

BUYING INTO TEEN BUYS
With an unabashedly younger

(Continued on next page)

WXKS Boston

Sets Lineup For

Summer Concert
The annual WXKS (Kiss 108)

Boston Kiss Concert—widely
acknowledged as one of the most
comprehensive summer radio

concerts in the nation—has an-

nounced a lineup featuring al-

most two dozen pop acts. The
concert takes place June 3 at the

Tw^eeter Center in Mansfield,

Mass.

Performers include Goo Goo
Dolls, Christina Aguilera, Bon
Jovi, Hanson, Macy Gray, Sugar
Rav, Third Eye Blind, Amber,
BBMak. Blessid Union Of Souls,

Eiffel 65. .Jessica Simpson,
Lonestar. Mandy Moore,
Sonique, Train, Vitamin C, and
Westlife.

Tickets for the 21st annual
event sold out in January, three

months before the lineup was
announced. Over the years, a

total of more than 278,000 sta-

tion listeners have attended the

concerts, which have showcased

more than 300 artists.

newsline...
MAJOR MEDIA MARRIAGES NEAR. Two m^or mergers have taken sig-

nificant steps forward, winning approval of shareholders and federal

regulators. The Department of Justice (DOJ) has decided not to oppose

Viacom's $36 billion purchase of CBS. A Viacom representative says

that the two companies, having already won shareholder approval, will

complete their merger immediately after it wins the blessing of the Fed-

eral Communications Commission (FCC), which is expected to come
soon.

The FCC's Mass Media Bureau (MMB) has crafted a proposal that

will green-light the deal, with several spinoffs required. The MMB Ls

recommending that Viacom/CBS be required to sell two radio stations

in Dallas, where it will own two TV stations. The company would also be

given one year to meet the national audience cap of 35% and sell the

UPN network, although the rule that blocks a company from owning
two TV networks is under review at the FCC and may be changed
before that happens. Viacom and CBS had hoped for two years to come
into compliance with federal ownership caps, but it appears they will

be given only one.

Meanwhile, Clear Channel and AMFM shareholders have approved

Clear Channel's $23.5 billion all-stock purchase of AMFM. The deal

still needs FCC and DOJ clearance. Pending regulatory approval, the

merger is set to be finalized by Sept 30. "We continue to believe this

time frame is on track," says Clear Channel chairman/CEO Lowry
Mays. Clear Channel will hold its first investors' conference May 10-

11. Meanwhile, its purchase of SFX is expected to close in the third

quarter.

DOJ VS. FCC? Congress is asking the DOJ to investigate the FCC's lob-

bying efforts for low-power FM. In a letter to Attorney General Janet

Reno, Reps. Billy l^uzin, R-La., and Michael Oxley, R-Ohio, are asking

the DOJ to look into whether the FCC used "an inordinate amount of

public resources" to defeat a bill that will significantly reduce the num-
ber of LPFM Ucenses awarded. The bill, sponsored by Oxley, passed

the House April 13. The pair are also asking FCC Inspector General

Walker Feaser to look into the agency's activities. In a letter to Tauzin

last month, FCC Chairman Bill Kennard denied any laws were broken.

Tauzin ls also threatening to hold hearings.

FCC PUSHES NEW EEO RULES. While the U.S. Court of Appeals for the

District of Columbia Circuit reviews a filing to block the FCC from

enforcing its new equal-employment-opportunities regulations, which

took effect April 17, the FCC is moving forward with its implementa-

tion of the rules. It's sending all stations with five or more full-time

employees a form on which each station must specify which recruit-

ment and outreach program it will use for the next two years.

'BOB a TOM' DEEMED INDECENT BY FCC. The FCC has fined classic rock

KROR Grand Island, Neb., $7,000 for broadcasting indecent material

on "The Bob & Tom Show" on Feb. 26, 1999. The broadcast included a

spoof spot for Head & Shoulders shampoo, which quickly moved from

discussing dandruff to oral sex. The show originates on album rock

WFBQ Indianapolis.

Anything is Possible. Espiritu Records' Deborah Gibson spent a week as a

guest moming-show host at top 40/dance WKTU New York. While there, she

spun her new single, "What You Want,' to be released soon. Pictured, from left,

are WKTU morning show's Judy Torres and Ralphie Marino, Gibson, and WKTU
PD Frankle Blue.
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Adult Contemporary

-)i

t/i

is
TITLE
'.''^rr s, NUMBCR'PROMOTIW LABEL

ARTIST

No. 1

UJ I 1 15
BREATHE IA:TH HILL

2 3 3 35
AMAZED LONESTAR

3 2 2 31
1 KtteH 1 LOVED YOU SAVAGE GARDEN

4 4 S 15
SHOW ME THE MEANING OF BEING LONELY BACKSTREET BOYS

S 5 4 29
THAT'S THE WAY IT IS CELINE DION

® 7 7 11
SOMEDAY OUT OF THE BLUE ELTON JOHN

CD 6 6 20
BACK AT ONE BRIAN MCKNIGHT

(D 8 8 10
YOU SANG TO ME MARC ANTHONY

i:/:
. .'JCUTI

(Jj 10 11 $
1 NEED YOU LEANN RIMES

. - 1 ( APlTOLtURB

10 9 9 56
YOU'LL BE IN MY HEART PHIL COLLINS

11 11 10 3/
1 DOICHERISH YOU) 98 DEGREES

u 12 13 54
1 WILL REMEMBER YOU (LIVE) SARAH MCLACHLAN

13 13 12 28
SMOOTH SANTANA FEATURING ROB THOMAS

14 14 14 53
1 WANT IT THAT WAY
,I'.'E ALBJM CiJT

BACKSTREET BOYS

GD 18 19 6
CRASH AND BURN
CWOMgiA AL'/IlM ru

SAVAGE GARDEN

11 17 16 39
MUSIC OF MY HEART 'N SYNC & GLORIA ESTEFAN
MIRAMA"

17 19 17 122
TRULY MADLY DEEPLY SAVAGE GARDEN

. 'H^Zi

11 15 15 47
1 COULD NOT ASK FOR MORE
LAVA ALSbM OLTiAIlAMiC '

EDWIN MCCAIN

U 20 20 60
KISS ME SIXPENCE NONE THE RICHER
SQUINT 79101JCOL11M61A t

20 16 18 /8
ANGEL
V'-^f.ERSUNSETi362LWPP-

SARAH MCLACHLAN

(D 24 2
1 WANT YOU TO NEED ME
550 MUSICHmm CUT/550 WORK 1

CELINE DION

n 22 22 21
ANGELS
CAPITOl ALBUM Cl/T t

ROBBIE WILLIAMS

eg) 23 24 7
WHEN SHE LOVED ME JOHN TESH FEATURING RICHARD PAGE

24 21 21 12
PRIVATE EMOTION RICKY MARTIN FEATURING MEJA

® 27 27 4
ITRY MACV GRAY

Adult Top 40
—^ No. 1

CD 1 1 23
EVERYTHING YOU WANT
ftjl ALSUA1 :UI f

VERTICAL HORIZON
.1 weens St N;. I

CD 2 3 19
ITRY
T;.- Aiii.JM r

MACY GRAY

3 3 2 15
BREATHE
v.A=r,E« gffiK iGeej t

FAITH HILL

4 4 4 18
NEVER LET YOU GO
tllKTRA ALBUM CUT tlGt

THIRD EYE BLIND

5 S 5 45
SMOOTH SANTANA FEATURING ROB THOMAS
ARISTA 13718 '

1 e 6 29
THEN THE MORNING COMES
. J- ALBUM CUT t

SMASH MOUTH

CD 8 8 17
AMAZED
BNA titles; '

LONESTAR

1 7 7 41
MEET VIRGINIA
AV/ARL ALBUM lU^ LOlUMBiA 1

TRAIN

CD 9 9 14
TELUNCSTOniESOHEKISnCTmiNTHESniCEBEIWEElO TRKVWPMAN
ELEf.T'fA ALBLt.* CLTiEG t

C3) 14 17 5
BROADWAY GOO GOO DOLLS

OD IS 26 3
BENT MATCHBOX TWENTY

C® 13 14 12
HIGHER

jrl
CREED

13 12 11 26
1 NEED TO KNOW

. - 79250'
MARC ANTHONY

14 10 10 26
THAT'S THE WAY IT IS

i .-, ir.'
!

- .1 .VQflK t

CELINE DION

IS 11 12 47
BUCK BALLOON GOO GOO DOLLS

20 21 8
OTHERSIDE

BROS .-.! -iiM r.Ll t

RED HOT CHILI PEPPERS

cm 17 24
MARIA MARIA SANTANA FEATURING THE PRODUCT G&B

(S) 16 15 12
1 BELONG TO YOUlit

LENNY KRAVITZ

CS) 19 19 8
BYE BYE BYE •N SYNC

(D 21 25 4
CRASH AND BURN

ALBUM i

-

SAVAGE GARDEN

21 18 16 16
SHOW ME THE MEANING Of BEING LONaY BACKSTREET BOVS
JIVE '.' CUT

-

d) 22 23 9
1 THINK GOO CAN EXPLAIN
C? AIBI.U CI,T

SPLENDER

(D 25 30 6
YOU SANG TO ME
LL'LJMBIA ALBUM CUT '

MARC ANTHONY

CH) 24 29 5
DESERT ROSE STING FEATURING CHEB MAMI
ASM-t97321- - t

d) 26 32 4
STEAL MY KISSES BEN HARPER AND THE INNOCENT CRIMINALS
•. -jr. !;i V cur

(MV^ ici »* Ml

Radio
PROGRAMMING

UPSTART TOP 40s SEE YOUNGER DEMOS AS KEY TO COMPETING
(Cuntiitued fruni pn'i-eding page}

core, these top 40s are also cognizant

of the lucrative consumer resources

of their audience and know how to

mine it for their clients. "Teens t<Kiay

have more disposable income than

ever before," says KPTY GM Pat

McNally. "They make [purchasing]

choices on soft drinks, jewelry, food,

clothing, and entertainment. Movie
companies have become huge adwr-
tisers, a-s have WB, Fox, and the UPN
network.s. In no small way, their pro-

gi-amming is geared to teens, too."

"We were in the fortunate position

of building our own sales staff from

total scratch," says Abrams. "A lot of

sellers who hadn't .sold top 40 before

ha\<e done a fanta-stic job of educating

clients who have not seen this kind of

station in Atlanta .since (WAPW)
Power 99. It has been an education

process for advertisers. Once they

understand what we're about, they'\'e

come to the table, and we're doing

well in that aspect"

KCHZ has seen success with
.summer job fairs. "Last week at a

local teen nightclub, we had about

20 businesses, such as McDonald's,

Pizza Hut, the Army, and even
Harrah's casinos," Austin says.

"We got the clients together at the

club, where I did my air .shift, and
we brought in literall.y hundreds of

kids. It was an incredible turnout.

We gave away door prizes, but the

biggest prizes were walking out of

there with summer jobs. Saleswise.

the station did very well, too."

1,500 CARS LINED UP
McNally cites a recent bumper

sticker promotion focusing on a

grand prize of 'N Sync tickets and
backstage passes. "We gave en-

velopes to the first 1,200 cars that

pulled up to a remote and had a

Party Radio bumper sticker put on

their car," he says. "Most of the

prizes listed in the envelope were
station T-shirts, plus there were a

lot of CDs and a few DVDs and car

stereos throw n in, along with the

'N Sync grand prize.

"We had people in line, sleeping

in their cars the night before, and
more got there at 6 a.m. for a 9-till-

noon promotion," McNally adds.

"In all, about 1,500 cars—basically

parents doing this for their kids

—

showed up, because there's a real

passion for this music right now."

Now the question is how long

these stations will be able to ride

the boom in younger-skewed top 40

music. Many of these stations

signed on after late 1998, meaning
they've already defied pundits who
were predicting an end to the boy

groups and a return to more
"extreme" music. But questions

remain about the length of the win-

dow of opportunity for younger-end

outlets.

"This format continues to be
absolutely red hot as more good
music continues to get made,"
Cummings says. "Wc feel that this

target audience is .so active, they're

very good about spending money. If

they keep consuming these prod-

ucts, we'll do just fine if and when
(the cyclical format dip! comes. In

'We've won the teen

race, and we
continue to keep

running. We're still

playing the records

the kids like and
the adults can grow

to like'

- MIKE AUSTIN

-

the meantime, we see no sign of a

dip. Look at [WBBM-FMJ B96
Chicago and KIIS Los Angeles and

the runs they're having. Our con-

clusion is that w'e'll be just fine if

we just do it half as well as they're

doing it."

EXCITING TO BE BACK
Cummings adds. "It is exciting

to be back in this format [at

WNOU), which we haven't done
.since WLOL Minneapolis. It has

been a good lesson, watching

things develop over the past two
years.

"For a long time, it was very
tough to be a dominant top 40, not

because of its demo appeal but
because of fragmentation special-

ists on all sides," he says. "I tell you
what, though: This format has
found its legs and bearings. It's

centered again. Whether we can
keep it that way depends on the

music the record companies make
for us. As long as there's a big pop
center, we'll have a long run."

"Sure, this can la.st even longer,"

Rice says. "When the Backstreet

Boys and "N Sync are selling 10

million to 20 million records com-
bined, they can't all be to l.S-year-

old girls. There's also males buy-

ing those records, as well as adults.

That's why AC stations and adult

top 40s like WPL.I New York are

adding 'N Sync, too."

"Look at what's happening now
at the format, and you'll still have

some programmers who believe

that this will burn out," Abrams
says. "But in realit.v, I feel that as

long as the audience really likes

this music, we shouldn't be the ones

to say it's over. That's why we talk

to our listeners."

Web site: thehotfm.com

Company: Owned by Eastern Carolina Broadcasting, "The HOT-
FM" is a 200-kilowatt station broadcasting in North Carolina from
Cape Hatteras to the eastern region of Raleigh on 103.7 and 96.3.

Fiftv-three employees.

Site launched: 1998.

Maintained by: John Baker, in-house Webmaster. "I am head of

the Web Media Services—to include anything and everything that

has to do with site creation."

Number of hits: 84,000 per month.

Features: Online chats, request-a-song, audio streaming (via

Broadcast.com), concert info, meet the DJs, listserv (E-mail list).

Revenue: None.

Comments: "When I first took over this position, it took me a

month to fix what the guy before me had messed up. The initial site

was set up beautifully, but in just three months the next person roy-

ally did a number on it. Don't be cheap when starting a Web site, and
hire an in-house Webmaster. You'll get quality work as well as mini-

mize the headaches."

BILLBOARO MAY 13, 2000 www.billboard.com 139



A Billboard SFOTLIdHT

THE LATBT REPORT OM WTM, f\)mm THt mW-K TOURS

In our June 24th issue we'll look at the latest acts blasting on the scene and what the

future holds. Plus, we'll report on the hard music/metal scene in key international

markets including noteworthy artists, albums and retail and media outlets.
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}Y JILL PESSELNICK

If
he had a choice, Mighty Mighty Bosstones

vocalist Dicky Barrett would live in a simpler

era—a time when human contact on the street

was the primary form of communication and when
innovations such as Ty cellular phones, and the

Internet were nonexistent.

These technologies tend to create an adverse

environment for music, he says. "When I was
growing up, so many things stripped the person-

al meaning of the song away from the listener.

Videos would say that this song is about this guy
and this supermodel, and this song could never be

about you."

That is why, Barrett adds, he has "more trouble

talking about lyrics probably than anything else.

I don't want there to be only one meaning, and I'm

hoping my lyrics speak for themselves. We deal

with subjects that are personal to us and try to

open them up to make them broaden"

I'm hoping

—OkkyBorratt

He wiU only say that the Mighty Mighty Bo.s.s-

tones' new ska/punk single, "So Sad To Say," No.

16 on this issue's Modern Rock Tracks chart, is

about "the ending of a relationship. The song is

Billbcard, MAY 13, 2000 Billboard*

Mainstream Rock Tracks
So

TRACK TITLE
ALBUM mix r A\Y

ARTIST
lMF>RINT/PFW)FI«TnON LABEL

CD 1 IS
KRYPTONITE i 3 DOORS DOWN
IH£ BEirER LIFE REPUBLIG U^i vlRSAL t

CD 2 2 16
OTHERSIDE RED HOT CHILI PEPPERS

WARNER BROS, t

CD 5 — 2
1 DISAPPEAR
Mjyc FROM AND INSPIRED Bv M \ Z

METALLICA
H0UYWM5D t

CD 3 5 3
NOTHING AS IT SEEMS
HINAURAl

PEARL JAM
E = C

CD n 23 4
WITH ARMS WIDE OPEN CREED

WIND-UP

( 4 3 13
STIFF UPPER LIP AWDC

EASTWEST'EEG *

7 6 7 26
VOODOO
GCOSMACK

GODSMACK
REPUfiUC'Ur.lVERSAL t

(D 9 10 11
LEADER OF MEN
THE STATE

NICKELBACK
RF/ADRUNNtli

s 7 8 24
PARDON ME
F/.^hF VOIJRSFIF

INCUBUS
IMMOftTAL'TPFC F

(D 14 20 3
JUDITH A PERFECT CIRCLE

11 10 4 24
NO LEAF CLOVER METALLICA

(© 12 11 13
MAKE ME BAD KORN

IMMOflTALEPIC t

CS) IE 18 4
SOUR GIRL STONE TEMPLE PILOTS

ATLANTIC t

C® 15 12 14
HOME
DvSriJNCTlW

STAIND
FLIKLLL^TRAEFG F

15 13 9 36
HIGHER
FiijI/AW CUY

CREED
WIND-UP t

16 8 6 19
WHAT IF
FFUFAAN ClAF A -SCRtJ^M 3' SOUNDTRACK

CREED
'.VINC,. JP t

OD 18 21 7
SILVER FUTURE

F'F'^, 2000- ',n-PArF

MONSTER MAGNET
FFtSF.FSS

M 19 13 9
WWT IS AND WHAT SHnjm NEVER BE JIHUr HG£ i THE BUIOt CmwES
iiMMr ,

. - .vf; IvtATTHEGflEEK MUSICMAKERCOM

19 17 16 10
NEW BEGINNING
FF'-Fl y DOGS

STIR
CAPITOL t

CD 26 31 4
GODLESS U.RO.

EPIC

QD 24 22 6
WORKIN' IT

\L FFF JOB

DON HENLEY
WARNER ?Pi: "n

22 20 15 21
ONLY GOD KNOWS WHY KID ROCK

IOPmaLAVA.AtLAf.llC F

(D 21 19 12
SLEEP NOW IN THE FIRE
FFIL FV'l 'F- "1 ". F'.

RAGE AGAINST THE MACHINE
EPICT

24 23 26 7
NOTHING TO PROVE
flTFF\F '.

CAROLINE S SPINE
HOUWOOD

25 22 17 6
yOUNG LUST (LIVE) PINK FLOYD
IS THERE ' 'F ' OUT THERE? THE WALL UVt 1980.81 COLUM&A

® 27 24 11
BREAK STUFF UMP BIZKIT

F-.IP INTERSCOPE »

29 29 10
SATISFIED 8STOPS7

REPRISE F

21 28 25 7
SPIDERS
5F>TEM OF ADOWN

SYSTEM OF A DOWN

(D 34 2
BENT
/J -A'-.-ir, i.MFi TiVE\T>

MATCHBOX TWENTY

30 30 28 8
FfEVOLUTION IS MY NAME PANTERA

EASTVVESTFEEG F

CE) 32 32 5
THE BEST THINGS FILTER

REPRISE

'

32 25 14 11
STAND INSIDE YOUR LOVE
i;;>,F.^'r-i Fits OF GOD

THE SMASHING PUMPKINS
•.PF,T, F

CD 35 34 7
NOW YOU KNOW
F '.F I.FIv

F >'-:.Ktr

FULL DEVIL JACKET
THEE'." .'s,- - -.\ 1 F'Fi

(S) NEW^ BREAKOUT
THERE 15 NOTHING l£FT TO UOSE

FOO FIGHTERS
ROSWELLRCA T

35 31 27 12
WAFFLE
HOWE

SEVENDUST
rvF F

36 33 30 16
WAS KENNY WAYNE SHEPHERD BAND
LrrtON r/A'ITfifFFiFSE

(D NEW^ 1
WARM MACHINE
FHE SCIENCE Of THIMGS

BUSH
TRAUMA F

CD 39 2
UST RESORT PAPA ROACH

DREAMWORKS F

CD NEW^ 1
AMERICAN BAD ASS KID ROCK

TOP DOGIAVA ATLANTIC F

40 37 40 (i

PLAYING WITH FIRE
LOUD GUITARS, BIG SUEF^FCIONS

SHANNON CURFMAN
ARISTA

extremely stripped down, and the chorus is sim-

ple. Rhyming the word 'say' with 'gone away' kind

of made me a little uncomfortable. But it is the old-

est kind of sadness that one person is without a

person they love. To be o\'Erly clever, to do lyrical

backfUps with something that is as simple as that,

would have been out of line.

"We came out of the studio saying, 'Yes, we like

this,' " Barrett saj-s of the single and of the group's

Big Rig/Island album "Pay Attention." "We newr
in a million j-ears thought we would even be able to

set up our drum set in the studio. We were in plaid

shorts and b<m ties and had a horn section when
everything on MTV was like Motley Criie. We
looked like we were from Mars."
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Modern Rock Tracks
tn

So
TRACK TITLE ARTIST
ALBUM TITLE (IF ANY) (MPRtNT/PROMOTlON LABEL

1 1 1 1 20
OTHERSIDE ; ^eek ji \cf 1 RED HOT CHILI PEPPERS

-
'i JWAKNtfi BftOS t

CD, 2 2 9
ADAM'S SONG BLINK-182

r.-,F IF i-j ; :-'L m-;a t

CD 3 4 8
KRYPTONITE 3 DOORS DOWN
lit bl'I-R Lift REPUELIGUN VFFFSAL F

4 4 27
PARDON ME INCUBUS
r.'AKf y'jLPS.L.F imuortaLjEpf: f

CD 14 24 6
WITH ARMS WIDE OPEN CREED
ritvFAI.'. CLA' W!FiO-UP

CD 8 9 13
VOODOO GODSMACK
IjOC'SF.FACK RLPL'iJLIC FF N ^ EftSA. F

7 6 6 22
MISERABLE LIT
A PLACE IN THE SCN RCA F

CD 11 15 4
SOUR GIRL STONE TEMPLE PILOTS
Nt:' i aTlANT z '

9 7 8 13
MAKE ME BAD KORN
"-.i.i iVWQ^'U'Jt^ Z t

10 10 11 3
NOTHING AS IT SEEMS PEARL JAM
w epic

11 9 10 12
SLEEP NOW IN THE FIRE RAGE AGAINST THE MACHINE

.Uv-.U!- EPIC

CE) 13 12 1
BREAKOUT FOO FIGHTERS

.
1 ,-:LtFl TDLC5t ^ .•l'\-.1\.'<^ t

13 5 5 12
STAND INSIDE YOUR LOVE THE SMASHING PUMPKINS

-- ••- F-.-,. OF GOD VIRGIN 1

CS) 15 17 5
ABSOLUTELY (STORY OF A GIRL) NINE DAYS
"'.lE r.'-[ '.

1

- :i. MiiSiMbn-WDSK f

CiD 17 22 3
JUDITH A PERFECT CIRCLE
MER Ll N:if.1S VIRGIN t

QD 20 20 6
SO SAD TO SAY THE MIGHTY MIGHTY BOSSTONES
PAYAnESTiON ~: ;f M :^

17 12 7 11
THE BAD TOUCH BLOODHOUND GANG
HOORAY fc« BOoeiES REPUBL : -i-:- -.. - " t

11 19 18 7
THE BEST THINGS FILTER
IITLi OF RECCftD RtPRiSt t

19 18 16 10
BREAK STUFF LIMP BIZKIT
SCNIFICANT OTHER n iNItfi-scQPE t

CD 24 29 3

AlRPOWER ^^^^
BENT MATCHBOX TWENTY
WAIJ ^AS'ON 3V MATCHBO'' T'/i'* '<Ty ' i^VA'AT' ASTIC t

21 16 13 24
EVERYTHING YOU WANT VERTICAL HORIZON
F .FNilFFF.:. VC,IWAF*T F^vA F

22 23 19 jl
HOME STAIND
L'ifLFCIION FLPELEKTRFlE-GF

CD 31 2
1 DISAPPEAR METALLICA
F.'.b . FPLM AF<0 tF«SPIRED BV M:l-2 IFOIIF.VCOC t

24 22 21 9
NEW BEGINNING STIR
HCir OTGS CApro-. F

25 21 14 15
EX-GIRLFRIEND NO DOUBT
RETLPF; FFii -F,',FI VM I'lTEPSiOPE F

® 29 33 3
TAKE A LOOK AROUND LIMP BIZKIT
MUSIC FRO« AND INSWfiED BY M:l-2 HC.L-'V/OOD

CD 35 2
10 DAYS LATE THIRD EYE BLIND
BLUE F|F,,T-.,F,IIF-. F

28 25 25 20
NEVER LET YOU GO THIRD EYE BLIND
BLUE |,.F ,,'.,i:i; :

(D 40 2
BOYZ-N-THE-HOOD DYNAMITE HACK
SFJPERFAST FAFiVI LLLfiUF^IVERFiAL

(D 27 31 4
LETTERS STROKE 9
NASTY 1 ri r 'i-ni-FPiHrs CHEPRF'UrjIVEPSAL

31 28 35 6
(ROCK) SUPERSTAR CYPRESS HILL
SKULL f. P,Fl^E5 . iM.- '

(D HEW^ 1

SIMPLE KIND OF LIFE NO DOUBT
ftETURNOF l;.F'JP\ iSTLPiCOPLF

(D 33 40 3
ALL MY FAULT FENIX TX
FENIX TK F.FCA 1

34 34 38 4
UST RESORT PAPA ROACH
iFiFEST OREAF/Y^ORkS F

CD 38 37 4
SATISFIED 8STOPS7
!, MLjERA'lut. REPRISE T

CD NEW^ 1
PORCELAIN MOBY
s.A( VJ

37 26 26 16
FLOWING 311
r l^,:.^FF|F,^ CAPftir.rjRM3.l,'G F

CD NEW^ 1
BROADWAY GOO GOO DOLLS

. / 1

' -.-I F: F,( WARNER BROS, F

39 30 23 17
LETTING THE CABLES SLEEP BUSH
THE 'y- LV l Of THINGS TIMOMA F

CD NEW^ 1

TOTALIMMORTAL THE OFFSPRING

ed trcfi) * naliorul Mrrple c< lopUy hipplwd by BroKlcaxt Q^a Sysleira' Rodn Track Mrvce. 106 tnAitiSlream icck sutioni and 68 mo(M«n rack stMNxrs arc etKlronic^-ly moniIoi«d 24 h^i

K an ircrease in Oetectcns over the prmious wtek. raeardlr^ d chart tnovnnwit A recor) whcfi has been on Xnt chart tor nwe 30 iwMks will ml fecene a txillet. evco it it ree>ster^ an

le BDS Airplay arti AudMoce cAarb foir the hrtt time Win inceSMt in both dvMdhm and ludiem t ViHecciqi vmilabfMy. c 2000. BiWHia'a'BPI Communications.

a da)'. ^ nays a wmk. San^ rinted by numDer d Mtnrborit Traciu

crease in defections Aifpoww awanM W KHiBS ippeanrg in the top 20 cn

SITES + SOUNDS
(Continued from page

people," he says.

Bold words, but perhaps not com-

pletely unreasonable. Consider that

after only two months in full deploy-

inent Launchcast already has 372,000

users who have set up customized

online radio stations (It doesn't hare

numbers on the video side yet). In

addition, Launch.com has a total of35
million registered users who it hopes

ttill e\'entually migrate to Launchcast

In addition, mobile digital music

de\ices are already proliferating. And
.services like Beatnik.com and Real-

Networks are hawking technologies

to make streaming miLsic a more com-

mon Web occurrence.

So is radio dead'? As expected, radio

broadcasters aren't so sure that

Launch.com will eat their lunch.

"Many people hare written the obit-

"livo years ago,

listening to audio

streaming was

painful. But now
it's a good

experience even at

28.8 [kilobits per

second]'

- DAVID COLOBERO -

uary for radio for years," says Dennis

Wharton, a .spokesman at the Nation-

al Assn. of Broadcasters. "The fact is

that this business is thriving now like

never before."

Wharton says that audio on the

Internet will most likely complement

rather than bary traditional radio sta-

tions, which still have the best audi-

ence reach for music.

Eren more v'exing questions remain

about the quality of audio streaming

and, especially, the .somewhat .sorry

state of video streaming over all but

the fastest broadband connections.

Also in question is whether consimiers

will ditch theii- more li-aditional means

of listening to or watching musical

performances, ju.st to get a more per-

sonalized experience.

Goldberg says the buzz on stream-

ing is outdated. "Two years ago, lis-

tening to audio streaming was
painful," he admits. "But now it's a

good experience ev^en at 28.8 [kilobits

per second |. At .56, it can .sound better

than your radio."

As for video, however. Goldtrerg

admits that the grainy streaming

mast people see leares much room for

improvement. "But on a 300-kilobit

connection," he says, "it's a great

experience."

Launch Media, of course, hasn't

been immune to the skepticism sur-

rounding online music companies. Its

shares at press time were off more
than 72% from their high, despite

pasting 167% i-evenue gi-owth in the

first quarter.

But the Launchcast product may be

the best bet to bridge the personal and

customized nature of the Internet

with the marketing and .sales-orient-

ed music industry. It's unclear

whether the strategj' will work, but

the labels apjTear ready to listen and

participate.
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Top 40 Tracks

.

-i?

vi

So
TRACK TITLE
IMPRINT PROMOTION LAB£L

ARTIST

No. 1

(D 2 3 14
1 TRY 1

fcPiC

I ^ i« 1 MACY GRAY

2 1 1 16
BYE BYE BYE N SYNC

(D 4 6 10
THONG SONG
DflAGOH'DeF SOULjIDJMG

SIS(X)

G) 5 5 17
EVERYTHING YOU WANT
RCA

VERTICAL HORIZON

5 3 2 15
MARIA MARIA SANTANA FEATURING THE PRODUCT G&B
ARtSTA

f ; 7 16
IT FEELS SO GOOD
FARM CLUBTOPUBLtQUNIVERSAL

SONIQUE

7 s 4 17
SAT MT NAME
COLUMBIA

Ubo 1 InY 3 EyHILD

CD 8 8 13
DnEATflE
WARNER BROS,

rflllH HILL

CD 9 12 8
BE WITH YOU
INTCRSCOPE

ENRIQUE IGLESIAS

d) 11 18 4
rmDci 1 nm it AftAiMUUrs!...! UlU II AuAIN
JIVt

nDiThirv corADCUnl 1 nti ortMKo

OD 14 16 5
1 TURN TO YOU
RCA

CHRISTINA AGUILERA

CS) 13 11 12
YOU SANG TO ME
COLUMBIA

MARC ANTHONY

OD 15 17 9
HIGHER
WIND-UP

CREED

® 18 21 12
THERE YOU GO
lAFACE/ARISTA

PINK

19 10 9 16
NEVER LET YOU GO
EUKTIWEEG

THIRD EYE BUND

16 12 10 42
SMOOTH
ARISTA

SANTANA FEATURING ROB THOMAS

17 17 13 17
AMAZED LONESTAR

11 16 14 12
ONLY GOD KNOWS WHY
TOP KHilAvA'ATL ANTIC

KID ROCK

OD 21 24 7
BETTER OFF ALONE
REPUBLIDUNIVERSAL

ALICE DEEJAY

® 20 22 6
CRASH AND BURN
COLUMB A

SAVAGE GARDEN

(S) 24 29 5
TRY AGAIN
BLACHGROUNOVIRGIN

AALIYAH

@ 22 26 6
GRADUATION (FRIENDS FOREVER) VITAMIN C
ELEKTRJVEEG

27 35 3
BENT
UVA/ATLANTIC

MATCHBOX TWENTY

® 26 30 5
BROADWAY
WARNER BRC6

GOO GOO DOLLS

25 19 15 20 SHOW ME THE MEANING OF BEING LONUV BACKSTREET BOYS

JIVE

® 28 31 6
1 WANNA KNOW
JIVE

JOE

27 23 20 25
THAT'S THE WAY IT IS

550 MUSJC'55aW0RK

CELINE DION

21 25 23 14
GET IT ON TONITE
DCF SOULIOJMG

MONTELL JORDAN

a 30 25 25 WHAT A GIRL WANTS
RCA

CHRISTINA AGUILERA

(D 33 2
IT'S GONNA BE ME
JIVE

N SYNC

d) 32 33 4
OTHERSIDE
WARNER BROS

RED HOT CHILI PEPPERS

32 31 28 19
ALL THE SMALL THINGS
MCA

BLINK-182

33 29 27 13
FORGOT ABOUT DRE
AFTERMATK-iKTERSCOPE

DR. DRE FEATURING EMINEM

® NEW^ 1
THE REAL SUM SHAOY
rtt&'ATTERWATVtlNTERSCOPE

EMINEM

® 38 2
HE WASN'T MAN ENOUGH TONI BRAXTON
LA/ActARISTA

® 37 40 3
JUMPIN, JUMPIN
COLUMBIA

DESTINY'S CHILD

36 37 3
PARTY UP (UP IN HERE)
RUFF RYDERS'OEF JAtAIDJMG

DMX

® NEW^ 1
SWEAR IT AGAIN
ARISTA

WESTLIFE

39 34 34 8
1 BELONG TO YOU
VIRGIN

LENNY KRAVITZ

40 35 32 19
FALLS APART SUGAR RAY

Radio
PROGRAMMING

Counting Crows Soar On Single Wing, As

Half Of 'Lullaby' Finds Nest On Airwaves

Compiiet] frtxn a nalwnal sample of airplay at Mainslream Top 40, Rhythmic Top 40 and AOutt Top 40 stations

supplied by Broadcast Data Systems' Radio Track service, 240 Top 40 stations are etectmnically monltofed 24
hour5 aday, 7 days a weet* Songs are ranked by Audience Impressions.O Tracks shownngan increase m
Audience over Itie previous week. A record vrtiich has been on the chart for more ttian 20 weeks will not

recieve a bullet, even if It registere an increase m audience. Records betow the top 20 are removed from ttre

chart after 26 weeks, c 2000. Billboanl'BPI Communications

Razor sharp: clocking in at

se\CT minutes and 45 seconds, Count-

ing Crows' ambling masterpiece and

current single, "Mrs. Potter's LuJla-

by," was hardly what a record label

would consider radio-reaEly.

So when DGC/Geffen asked lead

singer and songwriter Adam Duritz

to chop it in half, he faced a painstak-

ing ordeal; how to take a progressive

eight-verse narrative and shear it

down like Rapunzel with a buzz cut
"It would have been the first single

instead of 'Hanginaround,' but I told

them that the song didn't make any
sense less than eight minutes," Dur-

itz says. "It's perfectly dynamically

arranged, with ups and downs
throughout the song. It was impossi-

ble to edit and have it be anything but

nonsense. I didn't want to make an
abortion of my song."

Then a friend suggested that he

simply cut the track in half, offering

a part one and part two, in the tradi-

tion of classics like Pink Floyd's

"Another Brick In The Wall" in 1980,

James Brown's "Papa's Got A Brand

New Bag" in 19G5, and Don Mc-
Lean's "American Pie" in 1971.

"I thought about it for a while and

I was a bit antsy about the idea," he

saj's, "but I decided to do it, because

I really wanted the world to hear it. I

knew our fans would buy the album,

but I wanted it to ha\e the chance to

reach everyone."

The flourishing result is a 4:05

part one cut, which contains the first

four verses and the tail end of the full

version, and a 4:20 [)art two with the

remaining verses and the same fin-

ish. And it worked: Quickly em-
braced by triple-A stations, "Mrs.

Rjtter's Lullaby," from the platinum-

selling "This Desert Life," has
reached the top five on the triple-A

airplay chart in Billboard sister pub-

lication Airplay Monitor

"We had exixxsed the eight-minute

version in some spotlight areas, but

we knew we should probably go with

another track on the album, just so we
can play more songs in an hour," saj's

Kevin Welch, music director of

KINK Portland, Ore. "We under-

stood how difficult that one would be

to edit, because it has a beginning,

middle, and end, and which part do

you cut? It's conceptual. But the real-

ity of radio nowadays is that long

songs have a tougher time.

"I think that big-time supporters

of Counting Crows would have at

least thrown it in some kind of rota-

tion, but there are some stations that

just can't do that," Welch adds. "I

don't think it would have had nearly

the success it has ifAdam hadn't cut

it And I'm real pleased with it"

"We've been on the Counting
Crows since 'August And Everything

After,' but we were not able to play

the long version, ever," says Donna
Shaieb. PD ofKXST San Diego. "We
wanted that to be a single because it's

a great song, so as soon as we got the

edit, we added it. I love the wav it

sounds and have always felt like it's

the strongest song on the record.

They're a core artist for us, and it has

tested in the top five for us. We'll be

on this one for a long time."

That's good nev^'s for Duritz, who
feels "Mrs. Potter's Lullaby" is his

by Chuck Taylor

finest .songwriting effort ever. But it

al.so was something of a miracle baby

in the studio. "The performance was
an experience that has its own special

place for all of us," he says.

In that lies one of those great artist

stories that supports the idea that the

best efforts are often those that tum-

ble out organically, like acts of nature.

Duritz was at a friend's birthday

party one evening and was hit with an

idea for a song. At midnight he went

out to the studio on the premises and,

on the piano, began to write what
wouki become "Mrs. Pbtter's Lulkibv."

COUNTING CROWS

"I was there until 4 in the morning,

until it was done. I just kept playing

after everj'one at the party had left"

he saj's. "It was just a story about me.

The purpose of all songs is to create a

little world that people can step into.

I wanted to take them on a little trip.

Musically, I could tell what the drums
would be Uke and I was sure of the

grooN'e, but that was about it"

At the time, Duritz recognized that

the song was hardly in the four-

minute range. "I knew at the moment
I finished it that it was about forever

long, but I never have plans for

songs," he says. "I guess it was never

meant to be a short song."

Soon after, he met a girl on a blind

date. They went to dinner and then

he took her to the studio to meet the

other Croft's—David Bryson on gui-

tar, Dan Vickrey on guitar, Charles

Gillingham on keyboards, Matt
Malley on bass, and Ben Mize on

drums. The guys had gone over the

song once earlier that day, just on

piano and drums, "trying to illustrate

the dynamic," and Duritz suggested

giving it a go.

"I walked in with the girl [he de-

clines to disclose her name] and .said,

"We're doing this right now,' and they

said, 'Hey, we haven't even rehearsed

it yet' But I wanted to capture those

moments of an idea the first time
thnnigh, the inspiration and the gen-

esis and the clumsiness of those

moments," he says. "I wanted the

tape running from the first take, so it

could be completely live. I figured

we've plaj'ed together through hun-

dreds and hundreds of tour dates;

this Ls something we can do."

And then, with the giri sitting beside

Duritz on the piano bench and theVU
meters ready to rumble. Counting
Crows just plainjammed. "There was
no rehearsal or preamble. Everyone
jast jumped on their instnunents and

plajed," DiuTtz says. "And it made the

girl fucking crj' her head off"

The band then spent two weeks
with pnxlucers David Lowety and
Dennis Herring adding sounds and
putting together various elements of

the track.

When it was finished, says Duritz,

"it sucked. I kept thinking, 'How did

this happen?' It sounded so good
when v,e recorded it that night. I

couldn't believe it"

Duritz ended up at the girl's house

bemoaning "Mrs. Potter's" fate, but

the girl plajed it in-sisting that itwas
axtraordinarj'. "I said, 'Where did you

get this tape?,' and she told me it was
given to her by one of the producers

the night we recorded it. It was a

rough mix of our fourth take, with
some acoustic guitar and background
vocals added. I realized that whatev-

er we were doing accidentally that

night is the way 'Mrs. Pbtter' is sup-

posed to soimd."

The polished version was quickly

trashed, and the version that ended
up on the record was just what the

girl was holding: take four. Art by
accident, with all the ingredients in

place to make a hit

"It's just a quintessential, great-

sounding Counting Crows song," sjtys

Rich Anton, PD of WTTS Indi-

anapolis. "This is a band that has an

instantly recognizable sound, with

Adam's vocals, great melodies, and
hooks. They make it easy for us to

play them."

Adds Wendy Duff, PD of CIDR
Detroit "It sounds so damn good on

the radio. It's very Harry Chapin-
esque in the way it tells a story. To
me, it's the writing on this record that

really stands out It's been in power,

and it's staying there quite a while.

We're real happy with it here."

As is Duritz. "I consider this a

landmark song for us, really kind of

a sprawling composition," he says. "I

put mj' whole heart and soul into it,

and I think it's great You know, we've

put out three albums of songs that

mean a great deal to people; they

chart their lives on our music and run

their emotions through our songs.

This is me at the top of my game. I

think it's the best thing I've ever

done."
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FOR WEEK ENDING MAV 1, 2000

Billboard Video Monitor
THE MOST-PLAYED CLIPS AS MONITORED BY BROADCAST DATA SYSTEMS
"NEW ONS" ARE REPORTED BV THE NETWORKS (NOT BV BDS) FOR THE WEEK AHEAD

14 houre daily

1S99 9lh Street NE.
WathtRgton. O.C. 20018

1 Blach Rob, Whoa
2 Jay-Z Feat. UGK, Big Pimpin'

3 Mary J. BNge. Give Me You
4 TonI Braiton, Ht Wasn't Man Enough
5 Call ThoiTtu, I W>sh
6 DMX. Party Up
7 ioc. I Wanna Know
e Mya feat. Jadakiu. 1ne B«s1 01 Me
9 AjUyah. T'y A^ain

10 Saqa, Tncng Song
1 1 504 Boyz. Wobble Wtabble

12 Ooncll Jonct. Whore I Wann» Be
13 Bhg Purtlthet, it's So Hwd
14 Sole, It Wasn't Me
15 Aaliyah t DMX, Come Back In One

16 Destiny's CMU, Say My Name
17 Nn. iou Owe Me
18 Avant, Se;)arated

19 Ghmtface Killah. Cherche; LaGhost

20 Lucy Pear). Dance Tonight

21 Ice Cube. Uniii We Rich

22 J-Strin, Treat U Better

23 SemdtM' For The Pveple. B*'t:n! WITi Mjn

24 Heiekiah Walher. I^'s Dance

27 Mary Mary. Sh^Ues
28 Eininein. Th« Real Slim Shacty

29 BtacM. I Do
30 JanMl E<t|e, LeTs Get Manied
31 Trln-Mee 5:7. My Body
32 Da Brat, What'chu Uke
33 ftiiingt)lood2. S5
34 Rah Dioa Feat. Sutta Rhymts, Inxwiiai

35 Trina, Da fisdriesl Brtch

36 Goodie Mot), What It Ain't (Ghetto Eni/tn

37 Beanie Sigel, Remember Them Days
38 Artfic Stone. Hwrydvy
39 Kevon Edmondi, No Love
40 Trich Daddy. Shut Up
41 Nelty, Country Grammar
42 Dalvin Der«te. Why Cani We
43 N-Toon. Ready
44 Mariah Carry. Crybaby
45 Sam Salter, Once My Sh .

.

46 RuH Endz, No More
47 LV,, How Lang

48 Miracle. Bounce
49 Dwayne Wicgins, Strange Fruit

50 Three 6 Mafia, Who Run It

m NEW ONS *
Ideal Feat. Lil' Mo, Whalevet
Sammie, Crazy Things I Do
Rah Dicga, Breali Fool

En Vogue, Riddle

Cuban Link, Flowers For Ttie Dead
Three 6 M^a, SlQpin' On Sorrte Syrup

Torrey Carter F/Missy Ellwtt. Take That

Continuous programming
2806 Opryland Dr..

Nashville. TN 37214

.( Gen(i% Worfl Sd The Firm

2 TV Hefodon, No Mwcy
3 IMartma McSride, Lath's Trw Only House

4 Chad Brock, Yes!
*

5 FaHh HHt. Breathe

6 Trisha ^toarwood. Real Liu« Woman

8 Trace Adklns, More
9 Clint Black WiSteve Winiw. Bmn Thc^

10 Dixie Chicks, Goodbye Earl

1 1 Andy Giiggs, She's More
12 Collin Raye, Couldn't Lost A Moment
13 BfMt Paisley, Me Neither

14 Tolly KMth. Ho* Do Voj Like Ue HimV
15 Kenny Rogers. Buy Me A Rose

16 Kathy Mattea. Trouble With Angels

17 G«y AMan. im\n' You Against My Will
*

18 River Road, Brcathk-^^
*

19 Lee Ann Womack, I Hope I'ou Dance
20 Shedaisy. I Will.,. But

*

21 Reba McEntlre. I'll Be *

22 Eric Heathetly, Rowers On The Wall •

23 Darryl Woitey. Wher Ycu Need My Lave

24 Nkkel Creek. Reasons Why '

25 AtKia Elliott. You Wanna What' *

26 iessica Andrews, Unbreakable Heart

27 Ctay Davkhon. UnctXKtitional

2B Sawyer Brown, 800 Pound Jesus '

29 Tim Ruihlow. When You Love Me *

30 Charlie Maior, Right Here Right Now
31 Rascal Flatts, Prayin' For Daylrg^l

32 Joe Diffie. Its Always Somethin'

33 Cledus T Judd, Shania Vm Brcto

34 Warren Bnthers. T^^rs The Bwt 01 A Heart

35 Marti Chnnutl, Fallm' Never Felt So Good

36 Shania Twain, Rock Thts Country!

37 Dm M«sina. Because You Love I4e

38 ChaiN Mson, Jml dtuiM 9v Lwa Ihm
39 Steve Wvlncf. Faith In You

40 Yankee Grey, Arxjlher Nine Minutes

41 Kdth Urban, Your Everyiriing

42 The Wiftlmom. Jimmy's Got A Girlfriend

43 Mark Wills. Almost Doesn't Count
44 Cr«f Mwian, Sofntlfiine To WY-ts Hore it»,t

45 Coley McCabe, Grow Young Wilti You

46 Sons Of The Desert. Char^ge

47 Oanni Leigh, Horvey I Do
48 Phil Vassar. Carlene

49 Wide Hiyes. Up North (Down SouITi...)

50 Blackhawk. I Meed You All The Time

* Indicates Hot Shots

^ NEW ONS ^
Biiy Gilman. One Voice

Faith Hill. The Way You Lmre Me
Sonya Isaacs, Since I Canw Along

Tin Lynn Hart, rhafs WTwa Ymj Came Aoi£
The Kinkifs, She Ain't The Girl For You

1 Britney Spears, Osm'- I D'd It Agdin

2 SiSQO, Thong Song
3 Eminem, The ReaTSlim Shady
4 DMX, Parly Up
5 Bk>odhound Gang. The Bad Touch
6 No Doubt. Simple Kind Of Ue
7 Blink-182. Adam s Song
8 Jay-Z Foal. UGK, BiE Pitnpin'

9 Kkl Rock, AiTwncan Bad Ass
" Hiikit. Break StuW

1. Forgot About Dre

14 'N Sync. Bye Bye Bye
15 Korn. Make Me Bad
16 Destiny's Child. Say My Name
17 Lenny Kravitz. I Belong To You
IB R»d Hot Chrti Peppers, Ott>e<side

19 Frnix TX. fi^l My Fault

20 Groove Armada. I See You Baby
21 Pink, Tfiere Voo Go
22 Christina Aguilera. i Turn To You
23 Nirw Days A::-^ilijl(!ly iSlory Of A Girll

24 Goo Goo Ootls. Broadway
25 Ennque Igiesias. Be With You
26 Mandy Moore, I Wanna Be With You
27 Mary J. Blige, Give Me You
28 3 Doors Down. Kryptonite

29 Nas. You Ov^t- Ml-

30 Ghostface Klltah, Cherche; LaGhojl
31 U, Mtsefatiie

32 Mya Feat, Jadaktss, The Best Of Me
33 Joe, I Wanna Know
34 Blaque, I Do
35 Supergrass. Purrping On Your Sleieo

36 Sole. It Wa^n l Me

39 Big Punisher, it's So Hard
40 Moby. BwJvrixk
41 (bciApinintMKfiiH,SliniUwtiTreFn
42 Carl Thomas, i Wish
43 Staind, Home
44 Vertical Horizon. Everything You Want
45 P.O.D.. Soutntnwn
46 Fat Up. What's Up Fat Up
47 Sammie. I Lii<e II

48 Da Brat. What'chu Uke
49 Drama, Left. Right. Lett

50 Lucy Pearl, Dance Tonight

* Indtcates MTV Ejtctusive

--•I NEW ONS *
Foo Flgtrters, Breakout
Mine Inch NaUs. Starsuckers. Inc

Mariah Carey, Can't Take That Away
Mariah Carey, Crytiaby
Metatlica. I Disappear
Matchbox TWtnty; Bent
504 Boyz, WbbM Wisbble

A Perfect Ctrek, Judrth

TNtd Eye BKnd. 10 Dan Late
DoneH iones. Where I Wanna Be
Neily. Country Grammar
Backstreet Boys, Tr>e One

31

1 SarMana Feat. The Product UB. Mara Maiia

2 Faith Hill, BivMUe
3 Macy Gray. I Tr^

4 BKkslrtet Boys, Slw Th? UwntB
5 Christina Aguilera, : Turn To You

6 Red Hot Chili Peppere. Otherside

7 Foo Fighters, Learn To Fly

8 Goo Goo Dolls, Broadway
9 Vertical Horinn, Enerythiiij; You Wani
10 Stone Temple Pilots, Sour Girl

11 Mo Doubt. Sirop'* Kind CM Life

12 Ennque Iglesias, Be With You

13 Santana Feat. Rob Thomas, Smooth
14 Creed, Hrgner

15 Kid Rock. Only God Knows Why
16 Sting Feat. Cheb Mami. Desert Rose
17 Lenny Kravitz. I Belong To You
18 Don Henky, Tskinfi You Hone
19 Savage Garden, Crasti And Burn

20 Destiny's Child. Say My Name
21 Maiiah Carey. Can't Take That Away
22 Melissa Etheridge, Enough 0* Me
23 Angle Aparo. Spaceship
24 Celine Dion. That's The Way It is

25 Marc Anthony, You Sar^ To Me
26 Toni Braiton. Me Wasn't Man Enough
27 Smash Mouth. Waste
28 Tina Turner. Wfiatever You Need
29 Sisqo, T'lOdg Song
30 Third Eye Blind, Never Let You Go
31 Mine Days, AbsoJuIeiy (Story 01 A Girl)

32 Leona Naess, Charm Attack

33 Supergrass, Pumpng On Your SIcroo

34 Tracy Chapman. Telling Stones

35 Dave Matthews Band. C^ash Into Me
36 Christina Aguilera. Geme in A Bottle

37 Shanu Tmn, Tnal Ocr't impress Me Much

38 Enrique Iglesias, Bailamos
39 Smash Mouth. All Star

40 Lenny Kravitz, Fly Away
41 Red Hot Chili Peppers, Scar Tissue

42 'N Sync, By? Bye
43 Tht Smathrt ?\trv*M. Stir<! IntiOe Ycur [M
44 Shania Twain, God Bless The Child

45 Shiiw Twain, Wjn! I Feel Like A Woman!
46 Shanu Twain, From This Moment On
47 Ewriast. What It's Uke
48 Sugar Ray, Eusry Morning

49 Sugar Ray, Someday
50 Goo Goo boils. Black Balloon

m NEW ONS w
Matchbox Twenty, Bent
Foo Fighters. Breakout

A Perfect Circle, Judith

En Vogue, Kxldle

Oasis. Where Did tt All Go Wror^?
Pwttera, Revolution Is My Name
Lucy Pearl, Dance Tonight

Splender, I Think God Can tiplain

Dwayne Wiggms. Strange Fruit

THE CLIP LIST A SAMPLING OF PLAVLISTS SUBMITTED BY
NATIONAL & LOCAL MUSIC VIDEO OUTLETS FOR
THE WEEK ENDING MAY 13, 2000-

miMBlo nmtmrark

Continuous proframffling

1221 CoMins Am
Miami Beach, FL 33139

BOXTOPS

Stsqo. Thong Song

AaUyah, Try Again

Britiwy Sptars, Oops!...l Did II Aeain

WycM Jean, Thug Angel (Cut 1

)

WycW JMn, Thug Angel (Cut 2)

'H Sync, Bye Bye Bye

DMX, Party Up (Up In Here)

Limp Bizkit, Break StuH

Big Punisher Feat. OonaU Jones, It's So Hard

J^ged Edge, Let's Get Married

Big Tymers. Get Your Roll On
TM Brarton. He Wasn't Man Enoufiti

Da Wild Boyz, Drop That Souija Rag

VKamin C, Graduation (Friends Forever)

Donell Jones, Where I Wanna Be

Bloodhourtd Gang, The Bad Touch

Mandy Moore. I W^nna Be With You

Jay-Z Fut. UGK, Big Pimpin'

Mr. Oziis. Flat Beat

Kails, Get AKHig With Ybu

Trick Daddy, Shut Up
Diite Chk:ks, Goodbye Earl

Mya Fut. Jadahiss, Best Of Me
Ponmrman 5000. Supernova Goes Pop

Hot Boys, I Need A Hot Girl

Before Dark. Monca
Bm Thip^Hannam Rsmclxx! IPaper. Pver)

Pink, There You Go
Dr. Dre Feat. Eminem, Forgot About Dre

NEW

Backstreet Boys, The One

Mariah Carey Feat Snoop Dogg. Crybaby

Kkl Rock. American Bad Ass

Aaliyah Feat. DMX, Cwne Back In One Piece

Da Brat Feat. Tyrese, WharChu Like

Santmie, Crazy Things I Do
Primus, Lacquer Head

Cuban Link, Flowers For The Dead

Miracte, Bounce

Q\2
Continuous programming

1515 Broadway

New Vbrk. NY 10036

NEW

Foo Flfhtcn, Breakout

A Pnlect Ckde, Judith

Third Eye Blind. 30 Days Late

Quamum, I Changed My Mind

Continuous pracramming

299 Queen St West

Toronto. Ontario M5V2Z5

Backstreet Boys, The One (NEW)

wood, Sundown (NEW)

GraM IWmMti, ItIm^ 1.3i<K) Tht Sarre (SEW

Incubus. Pardon Me (NEW]
The Flashing Lights, Elevature (NEW]

Tnw, Wr/f Dees II Ahiais Ran On Ue> (NEWi

KM Rock. American Bad Ass

Macy Gray. I Try

Santaru Fail. Thi Produd GU, Mina Uiina

Sonique. II Feels So Good

Pink, There You Go
Sisqo, Thong Song

Dr. Dre Feat. Eminem, Forgot About Ore

Edwin, Alive

Hanson, This Tinte Around

Bloodhound Gang. The Bad Touch

Britney Spears. Oops!... I Did It Again

Kid Rock. Only God Knows Why
Enrique Iglesias, Be With You

Red Hot Chili Peppers, Otherside

;europe|

Continuous pr^amming
Hawley Crescent

Undon NWIBH

Melanie C, NevBi Be The Same Again

Toni Braxton. He Wasn't Man Enough

Red Hot Chili Peppers, Otherside

Bllnk-lS2, Whars MyAge Agam'

Brttney Spears, OopsL. I Did It A^in
Eagte-Eye Cherry. Are You Slill Havir% Fun?

Gabrielle. Rrse

AU Saints. Pure Shores

Santana Feat. The Product CAS. Mana Mana

Destiny's Ctklk), S^y My Name
Rkky Martin Feat Meja, Private Emoton

Madonru. American Pie

Bomfunk MCs. Freestyler

R.e.M., The Great Beyond

Sbqo, Thong Song

Richard Aihcroft. Fill Ma In

Manu Chao, Bongo Bong

Uve, Run To The Water

Gig) D'Afostlno. Bla Bla Bla

Him, Right Here In My Arms

College
Television
NETWORK

24 hours daity

32 E 57th Street

New Vork, NY 10022

No Doubt, Simple Kind Ot Lite

Stone Temi^e Pilots. Sour Girl

Ibni Braxton, He Wasn't Man Enough

VKamin C, Graduation (Fnends Forever]

Quaensrycho, The Right Side Of My Mind

AC/DC, Slifl Upper Lip

Mya Feat JadaUss, Best OT Me
Lucy Pearl, Dance Tontght

Jennifer Knapp, A Little More

Three hours weekly

216 W Ohio

Chicago,IL 60610

Snapcase, Type Cast Modulators

Travis. Why Does It Always Ram On Me?

Tht SiKishini PumpUns, Stjrd irnidf ttxn

H2So4. Imitation Leather Jacket

Sbr, New Beginning

Supergrass, F>umping On Your Stereo

Moby, Bodynxk

8S(ops7. Sal.sf*d

Stone Temple Pilots, Sour Girt

Slealher-Klnney, You're No RR Fun

Pawerman 5000, Supernova Goes Pop

Bush, Warm Machine

TT FIR Nir tliM-38
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Kittie, Brackish

Craiy Town, Toi<

Stone Temple Pilots, Sour Girl

Music Video
PROGRAMMING

Online Music Giiannei, MeTV.cnm

Team For Programs On Oemand
Unline music channel
FX)RGES NEW ALLIANCE: The
Online Music Channel, the Bel Air,

Calif.-ha.sed company that offers

music programming on its Web
site (theonlinemu.sicchanneI.com),

has teamed up with video-on-de-

mand site MeTVcom to provide

specialty programming.
Programs on the Online Music

Channel range from educational

series like "Music Business 101"

to interactive shows with music

news and information. Featured

programming includes an inter-

view with Beck about his role in

the film "Recycled," Willie Nel-

son giving a guided tour of his pri-

vate home away from home, and
former Jane's Addiction drum-
mer Stephen Perkins
giving drumming dem-
onstrations.

MeTV allows Web vis-

itors to order videos

(feature films, special-

interest titles), pay for

them online, and have
them transmitted to

their TVs.

"The viewing public

wants an alternative to

mainstream media,"
says Online Music Chan-

ne'l CEO Justin Gold-

berg. "The marriage of

the Online Music Chan-
nel and MeTV creates

an exciting opportunity

for our unique programming to

reach new viewers from the com-

fort of their own televisions."

The Online Music Channel has

also struck a licensing deal to pro-

vide content to Listen.com.

This & THAT: bet win hold a

star-studded concert Saturday (6)

in celebration of its 20th anniver-

sary (Billboard£u/2ef(n, April

27).

The concert, which BET will

tele\nse live from the Jubilee The-

atre in Las Vegas, will include

appearances and performances by

Mary J. Bilge, Boyz II Men,
Toni Braxton, Mariah Carey.

Shirley Caesar, Dr. Dre, LL
Cool J, Gerald Levert, Brian
McKnight, Sisqd, and Luther
Vandross. Stevie Wonder and
Kenneth "Babyface" Edmonds
will be honored during the show.

VHl has promoted Todd

Schwartz to VP of original pro-

gramming. He was director of cur-

rent programming, and he will con-

tinue to oversee that department

Ashley Ohlinger has exited Uni-

versal Records as director ofmusic

video promotion.

Congratulations to Raymond
Munns of Fort Collins, Colo., for

winning MTV's third annual
"Wanna Be A VJ" contest. Munns
won the contest to become MTV's
new VJ in a live show televised

April 29. The contest was voted on

by MTV viewers online and by
phone.

MTV2 has signed on to sponsor

the current Nine Inch Nails
North American tour. It is the

first time MTV2 has sponsored a

concert toun

Casselberry, Fla.-

based music promotion

company Promo Only
has launched a service

to provide music videos

on DVD through compi-

lations distributed to

nightclubs and DJs. Pro-

mo Only has also bought

music-video service

company Wolfram Vid-

eo, whose former owner,

Wolf Zimmerman, has

retired from the busi-

by Carla
Hay Local show spot-

light: This issue's

spotlight is on the Richmond, Va.-

based R&B/hip-hop program
"Wawlength."
TV affiUate: MediaOne Cable in

Richmond.

Time slot: 5:30-6 p.m. Fridays.

Key staffer: Craig Belcher,
producer.

Following are the show's top five

videos for the episode that aired

April 14;

1 . Rah Digga Featuring Busta
Rhymes, "Imperial" (FlipMode/

Elektra).

2. Beanie Sigel, "The Truth"
(Roc-A-Fella/Def.Iam).

3. Dwayne Wiggins, "Strange

Fruit" (Motown).

4. Trina, "Da Baddest B**'h"
(Slip-N-Slide'Atlantic).

5. Tony Touch Featuring Doo
Wop & Pain In Da Ass, "The Re-

turn Of The Diaz Bros." (Tommy
Boy).

NASHVILLE
Chris Rogers directed Joanie

Keller's "Three Little Tfeardrops" clip.

Sawyer Brown's "800 Pound
Jesus" video was directed by
Michael Salomon.
Trey Fanjoy directed Tamara

Walker's "Askin' Too Much" and

Billy Gilman's "One Voice."

LOS ANGELES
Fatima directed Shaggy's "Shake

Your Body" video.

Craig Morgan's "Something To
Write Home About" clip was direct-

ed by Tom Trail.
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Newsmakers

BMG Execs Gather For Worldwide Mosic Meetiog

Spreading Joy. LaFace recording artist Joy Enriquez

captured the attention of BMG executives. Pictured, from

left, are George Levendis, VP of international for Arista

Records; Kevin Conroy. senior VP of worldwide marketing

and new technology lor BMG Entertainment; Enhquez;

Kenneth "Babyface" Edmonds; and Bill Wilson, VP of

woMdwide marketing for BMG Entertainment.

Stone Rocks. Arista recording artist Angie Stone gives it

her all as she puts on a show.

Made Music. RCA's British rock group Made In London

performed for 8MG execs. Pictured after ttieir set, from

left, are Made In London's Marianne Elde and Sherene

Dyer: Richard Griffiths, chairman of BMG U.K. and Ireland

and executive VP of Central Europe; Made In London's

Kelly Bryant; Harry Magee, managing director of RCA
U.K.: and Ian Dickson, VP of International for BMG Enter-

tainment.

It's A GIri Thing. RCA's British pop act Girl Thing per-

formed its debut single, "Last One Standing." Shown, from

left, are Girl Thing's Anika Bostelaar, Lindsay "Llnzl" Martin,

Jodi Alljert, Nicola "Nikkl" Stuart, and Michelle Barber

I.OS ANGELES—More than 150 executives from all regions converged
here for BMG Entertainment's Worldwide .Music .Meeting, held April
1'2-13 at the Regent Beverly Wilshire Hotel in Beverly Hills, .\ttendees

got a chance to enjoy showcases featuring some of the key acts on
BMG's slate, as well as to mix and mingle with colleagues from around
the globe.

I I

Vertical Horizon On The Rise. RCA s Vertical Horizon performed at the House
of Blues in Los Angeles. More tfian 150 people packed the house for the perfor-

mance, which was taped for a VH1 special. Pictured, from left, are Ira Sallen.

senior VP of human resources for BMG Entertainment; Jack Rovner. executive

VP/GM of RCA Records: Vertical Horizon's Keith Kane: Strauss Zelnick. presi-

dent/CEO of BMG Entertainment; Bob Jamieson. president of RCA Records; Ver-

tical Horizon's Matt Scannell. Ed Toth, and Sean Hurley; Kevin Conroy, senior VP
of worldwide marketing and new technology for BMG Entertainment; and David

Bendeth, senior VP of A&R for RCA.

tan Center Stage. Windham Hill's

Janis Ian was one of the conference's

performers.

Tickled Pink. LaFace recording artist

Pink performs her debut single,

"There You Go."

ill' r*gir<-

% 5

Coming To America. Coming all the way from Sweden, RCA recording act

Kent closed BMG Entertainment's meeting with a performance at Los Ange-

les' House of Blues, Shown, from left, are Jack Rovner, executive VP/GM of

RCA Records; Kent's SamI Sirvio: Bob Jamieson, president of RCA
Records: Kent's Martin Skold; Martin Roos, Kent's manager; Kent's Joakim

Berg and Markus Mustonen; Kevin Conroy, senior VP of worldwide market-

ing and new technology for BMG Entertainment: Kent's HarrI MSnty: Bjorn

Lindborg, GM of BMG Sweden: and Michael Dornemann, chairman of BMG
Entertainment.

Carl Thomas Makes A Wish. B.id Boy recording artist

Carl Thomas, whose single "I Wish" has been a top five

hit on Billboard's Hot R&B/Hlp-Hop Singles & Tracks

chart, pertormed a set. Pictured, from left, are Sean
"Puffy" Combs, chalrman/CEO of Bad Boy Entertain-

ment: Thomas; Strauss Zelnick, president/CEO of BMG
Entertainment; and Andre Harrell, president of Bad
Boy

Riled With Joy. LaFace Records showcased newcomer

Joy Enriquez at the BMG event.

Canadian Crooners. BMG Canada recording act

McMaster & James displayed its musical talent to BMG
execs. Shown, from left, are McMaster & James' Rob
James and Luke McMaster; Lisa Zbitnew, president of

BMG Canada; and Strauss Zelnick, president/CEO of

BMG Entertainment.

A Bad Boy's Dream. Bad Boy Entertainment's pop
group Dream displayed its pop sound. Pictured after

the performance, from left, are Dream's Ashley and

Hoily: Sean "Puffy" Combs, chalrman/CEO of Bad
Boy; Dream's Melissa and Diana; and Andre Harrell,

president of Bad Boy.
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LEE ANN WOMACK INSPIRES ON MCA'S 'DANCE'
(Continuedfrom page a)

When I first heard that song, I

called Mark D. Sanders and Tia

Sillers, the writers, just to tell

them how blown away I was. Musi-

cally and lyrically, it's as special as

a song gets ... I can't imagine
someone hearing this song and not

being inspired to do more for their

loved ones."

"When I first heard it, the first

few lines [made me think] about
my daughters," Womack says of 9-

year-old Aubrey and 16-raonth-old

Anna Lise. "Then when the guys
come in and start singing the

answer part, I thought, 'Oh, I've

got to get [Sons Of The Desert's]

Drew Womack to come in and sing

this part.' It's just one of those
things where from the very begin-

ning I had a vision of having the

girls do the video, and it all worked
out perfectly. [Her daughters
appear in the song's video.] It's one

of those things where everything

fell into place."

Not everything in Womack's car-

eer has been so tidy. She debuted
in 1997 and quickly became one of

the country industry's new faces to

watch, a sweet-voiced champion of

traditional country music who was
embraced immediately with her
debut hit "Never Again, Again"
and subsequently with such sin-

gles as "The Fool" and "A Little

Past Little Rock."

She was named Billboard's top

new artist in 1997. In 1998 she won
the Academy of Country Music's

top new femsile vocalist accolade, as

well as the American Music Award
for favorite new country artist.

Then came change in the form of

a new baby and her record compa-
ny's demise, as Decca closed its

doors and she moved to sister label

MCA Nashville.

Now with the May 23 release of

her third album, "I Hope You
Dance," and the hit title track
burning up country radio air-

waves, Womack has re-established

her career's upward momentum.
The stunning ballad is a poignant

anthem about having the courage

to live life to the fullest that has
apparently struck a strong chord
with listeners. It is currently No.

17 on the Hot Country Singles &
Tracks chart.

"I've had songs nominated for

Grammys and had nominations for

other awards, but I've not felt this

kind of excitement over a single

like I have on this one," says Wo-
mack.
Country radio is having the

same reaction. "I think 'I Hope You
Dance' is going to be the song of

the year. It immediately caught my
ear as being unique and totally

contemporary with what's going
on in country and perfect for the

time," says Cody Alan, mu.sic

director at KPLX (the Wolf) Dal-

las/Fort Worth. "We've got a

tremendous response from this

song. The first time I heard it, I

immediately thought of it as the

graduation song of the class of

2000, no doubt about that. It could

also tie into a breakup situation."

"It's a great song," says WKDF
(Music City 103) Nashville PD Wes
McShay. "I've been a fan of Lee
Ann's since 'Never Again, Again,'

but this is by far her best."

The hit single comes on the heels

of a tumultuous time for Womack.
"I have been doing so much living

in the last couple of years that I've

had a lot of emotions to draw from

and probably will for a few albums.

I've had enough to last me a

while," says Womack, a former
Sony/ATV Tree Publishing song-

writer who is currently between
publishing deals. "I just had a lot

of decisions to make and a lot of

very important things on the table

both personally and professionally.

I've been through a lot of tough
times and hopefully now will start

to reap some benefits."

Though Decca's closing was a

sad time for all involved, Womack
says MCA has been a good new
home. And she says many of the

same people are still in the picture.

"Of course, I still have [producer]

Mark Wright, and Frank [Liddell,

husband/producer] is still looking

for songs," she says.

Liddell, the former director of

A&R at Decca, has since started

his own publishing company, Car-

nival Music. "So a lot of the team
has been the same as far as the

creative process goes," she says.

Womack credits Wright and Lid-

dell with helping her find the

songs on the new record. Their
search, she adds, yielded an im-

pressive collection that gives her
the chance to sink her considerable

vocal chops into some meaty tunes.

"Stronger Than I Am" tells the

heartbreaking story of a newly
single mother marveling at her
young daughter's ability to move
forward so easily during a difficult

divorce. "Ashes By Now" is a Rod-
ney Crowell-penned cut that finds

Womack proclaiming that, as many
times as she's been burned, she
should be ashes by now. Crowell's

own version of the song charted in

1980.

"Frank doesn't look for hits; he

looks for great songs," says Wo-
mack. "He's into making albums,
not hit singles. So hopefully what
people will see with this project is

that it is an album. There arc a lot

of great songs on there that won't

even be singles. You've got to Usten

to the album to get them."

One of the other notable songs

on the album is Womack's remake
of the Don Williams hit "Lord, I

Hope This Day Is Good." "We
worked it up just for fun in sound
check, and then we started doing

it in the show, and Mark Wright
came out and saw us and said,

'You've got to put that on the ne.xt

record.' I said, 'I'll do it if I can use

my band,' " recalls Womack, who is

managed by Erv Woolsey and
booked by Buddy Lee Attractions.

"He said, 'Sure.' So we did it, and
I'm really proud of the way it

turned out."

Womack's new release will gar-

ner exposure via her performances

on the George Strait Country
Music Festival tour, and MCA
Nashville VP of marketing and
sales Dave Weigand says the label

plans a big push on the new record.

"Lee Ann's first record went plat-

inum, and her second is ap-

proaching platinum," he says.

"There are a lot of things hap-

pening with this new record that

'I've not felt this

kind of excitement

over a single like I

have on this one'

- LEE ANM MTOMACK -

we're excited about. Lee Ann is

going to be the CMT Showcase
Artist of the month for June . . .

The Strait tour is going to be great

exposure."

Weigand says Womack has also

been performing for key industry

folks at such places as Universal

Music and Video Distribution, as

well as retail accounts like Ander-
son, Target, Musicland, Best Buy,

and Handleman. "We're going
after positioning at accounts,"
Weigand says. "We're also taking a

very aggressive approach with con-

sumer and account advertising."

"I love her, and I love the new
record," says John Kerlikowske, GM
of Tower Records in Nashville.

"From what we can tell from re-

quests for the single, we expect the

new album to do very well."

"I Hope You Dance" is an en-

hanced CD; it includes the video

and behind-the-scenes clips on the

making of the video in addition to

Womack's bio, screen savers, and

links to an E-postcard and to her

Web site. Weigand says the label is

also in the process of putting
together an online chat.

"I'm very, very glad I spent that

time and didn't come right back
out with a new album right after

Decca closed," says Womack. "I

didn't rush in to make an album.
We took a lot of time. I wanted to

get it right. It's different for each

person, but I think because I did

take the time and the care to take

care of both of those things as best

I could, I feel like some good
things are coming in the future."

Assistance in preparimg this story

was provided by Chuck Taylor.

QUESTIONS LINGER IN WAKE OF RULING AGAINST MPE.COM
(Continued from pane 5)

to remove the m^jor-label content.

"Tens of thousands of available

CDs in My.MP3 are not part of this

case, and more than 300,000 songs

are available from MPS.eom artist

pages that can be added dii-ectly to

My.MP3," he says.

The RIAA is seeking penalties of

$150,000 per infringement, plus an

injunction against the service.

An RIAA spokesman said there

were no further developments in the

.settlement talks and would not con-

firm reports that the trade group has

asked for $100 milhon in fines, which

reportedly had been rejected by
MP3.com.
A spokeswoman for MP3.com also

declined to comment on the talks.

Word of the settlement talks

helped revive MPS.com's stock,

which sank to a lo\v of $6.50 a share

following the ruling. The .stock re-

bounded to $10.75 at the close of

trading May 3.

According to first-quarter earn-

ings reports, the company has $369
million in the bank.

But regardless of what damages
are assessed, the decision fails to

address many gray areas that still

exist about the distribution of music

over the Internet, according to Los

Angeles-based Morrison & Koerster

attorney and copjTight expert Fred

TOn Lohmann.
"The decision doesn't mean that

much because the only thing that was
challenged was the making of the

database," he says. "This case was
just about making copies and doesn't

address other issues of distribution

and streaming."

For example, the case did not

address whether a company can pro-

vide tools to swap music files, which

is cuiTently being decided by ajudge

in the RIAA's case again.st Na|)ster,

Lohmann says.

"The MPS.eom case is definitely

important because it puts them out

of commission for turning on the

spigot for usei-s to access music," he

says. "But Napster is providing users

with tools to copy material. That's

different."

The legal argument that Napster

is taking is that it is axempt under the

Digital Millennium Copyright Act,

which excludes Internet service

providers from prosecution.

"What happens to a company that

assists people in swapping files?"

asks Lohmann. "The courts don't

know what to do with that."

In addition, Lohmann puts forth

the argument that Napster could say

it's acting like a hardware company
that sells a VCR, which can copy
video. "Napster is saying, 'Here's

something that can make a copy, but

we don't really knoiv or want to know-

that you're using it to make copies,'

"

he says.

A decision in the Napster case is

said to be inuninent.

On May 3, Metallica, which is

also suing Napster for copyright

infringement, presented the com-
pany with a list of user names that

it had documented over a 48-hour

'The decision

doesn't mean that

much because the

only thing that was
challenged was the

making of the

database'

- FREO VON LOHMANN -

period. The band has requested
that the users be blocked from the

service.

Napster attorney Laurence Pul-

gram .said in a .statement that after

reviewing the documents, the com-

pany will "take appropriate actions

to disable the users Metallica has

identified."

Aside from legalities, there is the

issue ofhow much to charge Internet

music services that allmv consiumei-s

to copy and store music.

"The labels are asking for some
pretty stiff fees," sajfs Lohmann.

In fact, one Internet company
executive says that the labels are ask-

ing "a lot more" than the 7.1 cents

per track for a mechanical licensing

agi^eement. "It's a big gray area, and
we just don't know what the model
is," he says.

A source at MP3.com says the
company isn't against paying Ucens-

ing fees to the labels.

The music publishing community
also has its crwn lawsuit against My.

MPS. Funded by the National Music

Publishers' Assn. (NMPA) and filed

by Peer Music Productions and MPL

Communications in March, the copy-

right infringement lawsuit is for

BMI-cleai-ed tracks on the My.MP3
sen'ice.

"This deci-sion is a victory not only

for those who love music and care

about the people who have enriched

our lives with their songs but also for

those eager to see the Internet
develop as a safe and dependable
means of delivering music to the

public," says NMPA presidenfCEO
Ed Murphy of the ruling in the

RIAA's case.

Last year, MP3.com entered into

a licensing agreement with perfor-

mance right society ASCAP (Bill-

board, June 26, 1999). It is believed

that only BMl tracks were cited in

the pubUshers' action to awid "com-

plications" with ASCAP's existing

licensing deal with MP3.com.
A spokesman for BMI says it is in

"active negotiations" to license its

repertoire to My.MPl
Until the legal issues are clarified

and the fees are determined, Inter-

net music companies say the ruling

at least sends the message that labels

will ensure that their copjTights will

be protected.

"It's a signal that you just can't

take music regardle.ss if it benefits

consumei-s or if it's something they

want," saj's ArtistDirect president

and founder Marc (Jeiger.

But Lssues of label control vs. fast-

paced technologj' advancements will

likely continue to spark tension

between new services and content

piwiders.

"Music on the Internet won't be

made or broken by MP3 or Napster,"

says GetMusic executive VP of pro-

gramming and content Sandy Smal-

'ens. "But the labels have to be ap-

proached with these services from a

personal and legal pei"spective, he-

cause they're bankrolling and filter-

ing the industry. The Internet can't

replace that function."

David Pakman, president of per-

sonal Internet storage locker com-
pany MyPlay, agrees. "This ruling

sends a message that the new mfra-

structure of the evolving music busi-

nessmW be built in partnership with

the traditional media companies,"

Pakman says, "but one renegade
company taking matters into its own
hands will not be a successful model."

Assistance in preparitfff this story

was lyrovided by Irv Lichtman.
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ARISTA'S REID TO SEEK A CALM TRANSITION
(Continued from ixtge 5)

L.A. Reid will be successful at what
he's doing and will be competitiTO."

Similarly, Terry McBride, who
manages Arista acts Sarah McLaeh-
lan and Dido, says he expects a few

minor bumps, especially for Dido,

whose record is currently being
worked by the label, but adds, "I

think the transition is going to be fine.

There are a couple ofhundred people

there; they aren't all walking out the

door on July 1. It takes more than one

person to make the company."

Reid, who co-founded Arista joint

venture LaFace Records with Ken-
neth "Babyface" Edmonds 11 years

ago, assumes his post July 1.

He replaces Arista presidenVCEO
Da\TS, who has been in an embittered

battle with parent company BMG
over the past six months after BMG
demanded that Davis have a succes-

sor as part of his new contract

Among those expected to leave

with Davis are executive VP/GM
Charles Goldstuck, senior VP of

worldwide marketing and sales Tom
Corson, and senior VP of promotion

Richard Palmese. While Corson and
Goldstuck declined to comment,
Palmese, whose contract is up June
.30, says he plans to follow Davis. "I

came back to Arista to work with
Clive, and he's the only one I want to

work with," he says.

"In general when something like

this happens and top people leave, it's

very disruptire for the entire compa-

ny and the artists that suffer during

the rebuilding," says Jake Walesch,

manager of 14-year-old singer/gui-

tarist Shannon Curfman. "It's hard

for people to focus. There's no way
during this transition I'm going to

try to launch another single or try to

do anything really aggressive."

He adds that Reid has talked to

him about Curfman, "and he says

that he likes Shannon's music and
that he has said she's going to be a

priority."

Reid declined to discuss specifics

regarding new Arista staffing, in-

cluding the speculation that Atlantic

Records executive VP/GM Ron Sha-

piro is to be offered a top position at

Arista (BillboardAiUetin, May 2),

but he says he is talking to a number
of people about new posts.

"The only thing I can say, without

naming names, is that come July 1,

we will have a head of promotion in

place and that any records in play

will become our top priorities. I hare

many people already in place, and
come the beginning of July, I expect

a relatively smooth transition," he

sajs. "We are really working hard to

make sure no records slip through

the cracks. We may have to shift

around some releases, but I can't say

for sure."

When asked about his vision for

the company, Reid repUes, "Just look

up, baby." Aside from divine guid-

ance, Reid says, "My vision is to keep

this thing together. This is a compa-

ny that has been very successful in

many genres of music; I'd Uke to see

them become more successful, like

in the Latin area, with the e.\ception

of the extraordinary success of San-

tana, as well as the alternative and
rock genres."

CLIVE DAVIS' LEGACY
BMG Entertainment president/

CEO Strauss Zelnick, to whom Reid

will report, says "the legacy that

Clive has created at Arista is extra-

ordinary. I hope we can preserve
that legacy and build upon it."

In a terse statement, Davis, whose
Arista contract e.xpires June 30, said

he expects to launch his new- renture

in September. He declined to com-
ment further

According to sources, Davis could

announce his plans in as Uttle as two
weeks, although other sources say

Davis is still deep in negotiations

with up to five companies; therefore,

the decision could be postponed for

a number of weeks.

'Myjob is to learn

the music and learn

the artists. Right

now I don't

envision going in

and making cuts'

- LJi. mm -

Davis is expected to remain at the

helm of Arista until his contract's

conclusion June 30, which will allow

him to oversee the May 16 release of

Whitney Houston's two-CD great-

est-hits set, as well as new Carly
Simon, Next and DJ Quik releases.

Between now and July I, Reid
says he plans to stay busy "Ustening

to many tapes, taking many meet-
ings, and just preparing" for his new-

post. "My job is to learn the music
and learn the artists. Right now I

don't envision going in and making
cuts. I'm not Chainsaw Al."

He says he has no plans to "snoop"

around the Arista offices before his

official start date, in part because
he'll be busy with his June 10 wed-
ding and out of respect for Davis.

"It was him who gave me the op-

portunity in the first place," Reid
says. "Will I be snooping around the

building behind his back? Absolute-

ly not Because of Clive Davis, I am
where I am today, and I'll never let

anyone turn me against Clive. He's

only brought great blessings to my
hfe."

AVhile thrilled about the position,

Reid admits his job is not as he envi-

sioned it. "I can tell you, it turned out

a lot different from how I expected

it" he tells Billboard. "Originally we
discussed Clive and I working to-

gether; the initial thought was I'd be

running the label with Clive as chair-

man, but it didn't work out that way."

Reid saj^ he hasn't talked to Davis

about his new post. "I've spent the

last 12 years with Clive," he says.

"We're had many conrersations. As
of late, we haven't had many conver-

sations about it for obvious reasons."

Despite his clear fondness for

Davis, Reid says he has no intention

of letting any Arista acts follow

Davis out the door "My position at

Arista Records is not to give artists

to other labels," he says. According

to a source, none of Arista's acts had

"key man" clauses with Davis, mean-
ing they could leave the label should

he depart. Sources say that, should

Davis' new deal be with BMG, "some

basis may be worked out whereby
some artists can go," but "they won't

be the superstars."

Reid's past successes have come
primarily in the R&B and crossover

genres; however, he is undaunted
about his ability to spread his suc-

cesses across a number of formats.

"I know rock primarily as a fan

and through relationships," he says.

"I haven't made rock records, but I

don't really see genre lines or color

lines. Ob\iously, it's a challenge to

grow a company in an area where I

haren't had a lot of e.xperience, but

to me, music is music. I don't really

look at it as if there's something
strange about it."

"I'm as confident as I've ever been
about such a choice," says Zelnick of

his decision to boost Reid. "I think

he's a superb, creative executive. I

think his taste is extraordinary, and
he knows a star when he sees a star."

PURCHASE OF LAFACE

Terms of Reid's new post includ-

ed the purchase by BMG of the

remaining 50% of LaFace that the

company did not already own.
(Sources earmarked the purchase at

more than $100 million; Zelnick
declined to comment)

Plans now call for LaFace to be-

come an imprint of Arista, which will

assume marketing, sales, and pro-

motion duties for the label. LaFace
will remain headquartered in At-

lanta. LaFace CEO Mark Shimmel
will assume a new post with Arista,

says Reid, although he declined to

gire his title.

As far as other cuts at LaFace,
which employs approximately 70

period.

FTC staffers were to present the

signed decrees to the agency's board

of commissioners at the weekly
meeting on May 2 or, at the latest,

Tuesday (9). The FTC had no com-
ment on the matter.

Each consent decree has been
individuaHzed to take into account

the different MAP policies, but
each has the same wording when it

comes to the remedy. It is beliered

that the decrees will result in a

seven-year abstinence of tying
cooperative advertising funds to

the price of advertised product;
also, for a period of five years the

majors would not be permitted to

stop selling product to any of the

accounts to which they currently

sell direct.

If the commissioners approve the

consent decrees, they would then

publicly post the signed documents
in the Federal Register, along with a

formal complaint listing charges
against the five majors. That in

effect signals that the FTC has
found the remedy to the alleged

wrongdoing, explains one executive

familiar with the process.

Once the charges and consent
decrees are publicly posted, the

FTC allow s for a ;M-day perio<l for

comment by interested parties. But
decrees go into effect as soon as

they are posted.

After 30 days, the decrees can be

altered to take into consideration

any concerns raised by public com-
ment.

staffers, Reid declines to give spe-

cific numbers but says "many of the

people will join me at Arista, so we'll

still service the LaFace artists.

Some of them will stay in Atlanta,

and some of them hare already made
the decision to move on with their

careers."

He adds that no new president will

be named for LaFace. "I'll still be the

head," he says. Moreover, all acts

currently on LaFace—including

Toni Braxton, TLC, Usher, and Out-

Kast—will remain on the imprint

instead of mo\ing orer to Arista.

Despite rumors to the contrary,

Reid says that LaFace operates in

the black. According to a source,

BMG put $4 million into the venture,

and after the first 18 months, the

start-up was turning a profit

Reid's old partner, Edmonds, is

getting a new joint venture w ith

Arista, which sources say will be
called .Toe Lies.

"Kenny and I have a 20-year ca-

reer," says Reid. "We've always been

rery close. When we decided to sell

LaFace, we came up with a way we
can work together, and the result is

Kenny's new joint venture. The
thing that was important was that

we kept working together."

Edmonds declined to comment.
Regarding other joint ventures,

Reid says he has no plans to alter

Arista's arrangement with Bad Boy.

"It's a viery successful company," he

says of the joint venture formed with

Sean "Puffy" Combs. "I intend to be

there as a support system for Bad
Boy. Don't fix what isn't broken."

But executives at the majors
aren't too optimistic that any
changes will occur. In fact one exec-

utive says flatly, "You can be sure

that they won't rererse it."

Nonetheless, some retailers say

they hope to mount a fight against

the decrees. Joe Nardone Jr., co-

owner of the 11-unit Wilkes-Barre,

Pa.-based Gallery of Sound, says

that music specialty merchants
shouldn't take the FTC's action

lying down. "Is everybody's memo-
ry short?" he asks. "Doesn't anyone

remember what the price war was
like? Retailers should at least weigh
in with our side. We should at least

make a joint statement against
this."

Also, sources suggest that a

major one-stop plans to organize an
effort to help independent retailers

contact their lawmakers to gain
their help in fighting the consent

decrees. (For more on the issue, see

Retail Track, page 128.)

For their part, four majors say
that they gave up any chance of

fighting after the Warner Music
Group signed its consent decree.

Sources say Warner did so because

it was concerned about how the FTC
and the Justice Department would
view its parent Time Warner's pend-

ing merger with America Online

and the label's own pending merger
with EM I Recorded Music.

Sources say that once they decid-

ed to sign the consent decree, some
of the mitjors fought hard to be the

last one to sign it, so that they could

He also has no current plans to

make changes with either Melisma
Records, run by pnxlucer Matt Ser-

letic, or Time Bomb Records, run by

artist manager Jim Guerinot "Since

rock music is a priority for the future

of Ari.sta, and they both bring their

very strong rock sensibilities to the

label, they are both priorities for

me," says Reid.

Despite the successes of the cur-

rent joint ventures, Reid says he is

not a fan of such arrangements.
"We're into growing the company
arti.st by artist," he says. "Joint ren-

tures aren't something I beliere in.

To be honest I haren't seen a long

history of successful joint ven-
tures."

In the long run, Reid says, he'd

like to re-enter the country market
As of July 1, Arista/Nashville is

being absorbed into the RCA Label

Group. However, Reid says, "In the

not too distant future, we'll definite-

ly make noise in Nashville. I have
plans for it later."

Assistance in preparing this story

teas provided by Gail MitcheU.

TOIimUIEK

The Billboard Salute to Arista

in this issue went to press
before the May 2 announcement
thatLA Reid had been appoint

ed the new president/

CEOofthelabeL

tout that fact to the account base.

Already, three of the miyors appear
to be laying claim to that distinc-

tion.

Also, sources suggest that the

real struggle with the FTC had been

over the wording of the complaint
The majors probably tried to keep
out terms like "price fixing" or "col-

lusion" so that such wording could

not be used against them in any civil

suits that might be filed as a result

of the ruling or in the class-action

lawsuits already filed against the

majors, which charge them with
price fixing.

In 1996 a class-action lawsuit was
filed in Tennessee against the then
six majors alleging price fixing, and
in 1997 a similar suit was filed in

Pennsylvania (Billboard, Dee. 13,

1997).

Meanwhile, although sources in-

sist that all the majors hare signed

the consent agreements, an e.\ecu-

tive at one major argues that his

company has only signed a prelimi-

nary agreement and not the final

version.

But e.\ecutires at other companies
say that stance is just a matter of

semantics. "That sounds Uke a law-

yer talking," says one .senior record

company executive. "We could all

make that claim because the word-
ing may still change slightly after

the commission looks at the consent

decrees, or it could be changed
slightly after the public comment
period."

MAJORS ALL MOVE TOWARD END OF MAP
(Continuedfrom page 5)
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SSW.tMl AdiiI. ASCAP.Iwap, StSAC*19?2. StSACI HIMBM
20 I mSH ITDiti ASOAP.'Mikc City, BMII

74 lUMPIN, JUHPIM (All Black Mitsc SESAC/353 Uuuc

^blii-tiint. StSAC'BtYOfKe, ASCAP)

SI HRTPTOMfTE lEscataupa SMt,'Sor^ Of Unrversat. BUI WBM
93 LESSONS LEAMED(SLL.ASCAP.''$oir))'AIV Cross Kbts.

ASCAP/'Sonji'ATV Iree. BMl/Asrfils. BMI) HI

16 LETS en NJIRIED (Sa ^ Dei ASOPi'lUI A(fi ASCAP^ithen

OxK Imnm, ASCAPifeWwi Lffle SESAONoaeftnn, SESAO HL

02 LOVE SnsrOU FREE (BuBeaiititi.' One. ASCApF'Sonr/ATV

Sonev BMI,<Niniri Sired Iminel. ASCAP^IUI April.

ASCAP.'nilmwe, ASCAPi'Dniwria). ASCAP) HL

«4 LOVrS THE ONLY HOUSE lSoir)i'ATV Tree. BML^tzzCason

ASCAP/Soiriheni Wrttrt Group. ASCAP) HL

1 IBHMIIIMGaiiWVIinn.ASCIPiTtass^.ASCVi'Tteasi.

BHVBillBlidMnd, BHlSUUxta ASCAPl HL^WBH

IT HE NEnHERIEUIAprd.ASCAP/Seat^ayle. ASCAP) HL

15 MIRROR MIRROR iB^^s. BMLCafeeis-BMC.

BM(i'ApplffTf;e. BMLIVamer-Ianieflm. BMI) HL/WBM

75 MOfiE (•Vatrm-iuttiertm. BMI/GolttnWMal. BMlMcHugs.

BMliVolijr.*Mr lam. ASCAPAkhllhOel. ASCAI^ WBM
22 HEYEIILETrOUGO<3eB.eMI/EMIBIa(iwmd.eMI)HL

tS NO MERa (MifTti Moe, ASCAP/Emtst WMIiwr. ASUP/Little

Shop Of Moreanjangs- OM/Uupa. BMI/TlaiKtein

Cunbefland. BMIA^iryuAs. BMI) WBM
49 NOTHING ASH SEEMS (ScnbneC-MenL ASCAP)

2S ONLT GOO KNOWS WHY (Thirty Tmo We, BMb^.
BWliOadke The Balls ASCAP.iWamet-TanKdsne, BMI) WBM

19 OOPS! I OID II AGAIN llomba. ASCAP) ViBM

14 OTHERSIDE (MaeCi€t:6UrT>e BANI HL

PUtTT UP (IIP IN HERE) (Boumei X. ASCAP/Smiu Beat:.

ASCAP.('Ruff Rfiler-Dead Gan*. ASCAP)

PRATIN' FOR DAYLKMT (Warw Tameftwe. BMI/Cnera

BMG. B»Sor>lannH. BMI) HL'WBM

3illbcx3rcl.
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Hot 100 Singles Sales.
Compiled from a national sample ol POS (point of sale) equipped retail stores and rach outlets wtiicti report

nwnber ol umts sotd to SoundScan. Inc. TMis data is used in tt>e Hot 100 Singles ctiarl. SoiMxiScai*

illiiii

i

s

1

3

S

t
TITU
ARTIST (IMPRINT.PROMOriON LABEL1

t

i
WEEKS

ON

[
TITLE
ARTIST IIMPRINT.PROMOIION LABEL)

NO. 1 m 1
DESERT ROSE
SnNGFEAT CHEBMAMi '.',!.( intt F'iCGPf

.

1 1 4
HE WASN'T MAN ENOUGH
i.-,f.i-i,A>- ;'i: v,)i. ;h!Mi, jw.(«N(.,l 39 35 25 HOT BOYZ

(KTmcMEWr y. i:>-:-[^

2 2 14
MARIA MARIA
5AN:.iN4 (f .1- -KEPROOOCTGAe (ARISTA) 41 30 15

ALL THE SMAU THINGS
BL(NK'LB2 (F*CA)

3 5 5
WOBBLE WOBBLE
SCI4 BOYZ (NO LIMlT(PRIORITyi 41 33 11

JIMMY'S GOT A GIRLFRIEND
THE WILKINSONS (GLANT (NASHVIUEI)

4 8 3
SEPARATED
AVANT (MAGIC JOHNSONIUCAJ 42 43 14

BOUNCE
MIRACU (MAJOR TLMNOOT.SOURO Of ATLANTA)

9 3 4
THIS TIME AROUND
HANSON IIKOE'ISLANCL'IDJMG) 43 45 8

WHEN U THINK ABOUT ME
VOICE V (KAMI KAZL'FACA)

1 4 12
BREATHE
fAlTH HILL (W«RNER BROS (NASRVTELEVWRN) 44 38 13

GOT YOUR MONEY
CL' DIRTY BASTARD FEAT, KEUS (ElfKTHA(EEC)

D 12 8
SHACKLES (PRAISE YOU)
MARY MARY iC?) 4! 41 28

ONE NKSHT STAND
)SHMfEAT (AOOl* scan (SLJP.)*SUOfc*TlANTH:i

1 10 10
MIRROR MIRROR
M2M lATLANTICl « 42 10 NO MERCY

TY MERNDON lEPTC N.V^.'IViLLF i.

9 6 9
GOODBYE EARL
DIXIE CHICKS (MOHUMENTI 47 34 11

TRAGEDY
STEPS (JIVEl

II 1 13
nKM THE eOTTOM OF M> eROKEN HEART
BRITNEY SPEARS IJIVt) 4« 47 3

BE WITH YOU
ENRWUE KLISIAS IINTERSCOPE)

11 14
D SWEAR IT AGAIN

41 40 15
TAKE A PICTURE

3D 1
NOTHING AS IT SEEMS
PEARL LAM ; 3) 1

3 LITTLE WORDS
Nl) f) AVOR 1

13 11 22
1 UKE IT
SAMMIE IFREEWORUlOtmOL) 51 46 8

COULONT LAST A MOMENT
COLLIN RAYE ! I (NASHVII 1 L

14 13 6
1 D0N7 WANNA KISS YOU GOODNISNT
LFO (ARISTA! S2 48 3

FLOWERS ON THE WALL
ERIC IIEAT'IER:v ' TRCJRY INASHVILLEIl

IS 9 15
ANOTHER DUMB BLONDE
HOKU (GEFFENlNIERSCOPt) S) 60 2

PRAYIN' FOR DAYLIGHT
RASCAL FLATTS ILYRIC STREET)

3S 31 3
BACK HERE
B8UAK (L+DLLYWOOO) » 1

ONE FOUR LOVE PT. 1
HIP HOP FOR RESPECT (IMWXUaTRiOIKTYl

17 IE IE
GET rr ON TONITE
MONTELL JORDAN (DEE SOUljIDJMGl 53 5

UNCONDITK>NAl
CLAY DAVIOSOAI (VIRGIN (NASHVILLE))

11 17 9
SAY MY NAME
DESTINrS CHILD ICOLUMBiA) 90 49 9

READY
N-TOON lOflEAMVWftKSI

19 18 4
SOMEDAY OUT OF THE BLUE

"
1 1. inREAMWORKSl 97 50 12

STILL IN MY HEART
TRACJE SF^NCER (CAPlTOl)

20 19 11
WHISTLE WHILE YOU TWURK
YING YANG TWINS (COLLIPARK) 98 44 39 sISaAf(?fEAT ROe THOMAS lARIS'AI

n 21 10
1 LEARNED FROM THE BEST
'WHITNEY HDUSTON lAHlSTA) 59 58 2

1 WILL LOVE AGAIN
LARA FABIAN ,',IB1S

2) — 1
LOVE SETS YOU FREE
.,tiiv^H...> f. "iini:m;j| ;c'i;.ijwij (0 56 6

1 LIKE DEM GIRLZ
LiL 'LIN i -Ht LAST 'SIDE BOY^ (BME)

W 29 9
(HOT S"T) COUNTRY GRAMMAR
NELH ...(:.. (1 54 15

SHAKE YOUR BON-BON
RICKY MARTIN

24 15 II
THERE YOU GO
PINK 1

.'.^" "r --.^'ST); 02 64 18
IT FEELS SO GOOD
SDNIOUE FA^v

1
- RFPIIBtlC-JNIVTRhAl i

25 20 8
IF YOU DON'T WANNA LOVE ME
1A)/AP :DREAMrtORKS) S3 52 14

BEST FRIEND
PUFF DADDY (BAD L, AFi^.TA

31) 39 6
HOW LONG
LV FEAT. SHARI WATSON (LOUDCOIUMBIA) 04 59 10

THE FUN OF YOUR LOVE
JENNIFER DAY IBNAl

27 23 8 [MMCINGaUIEN
AnEENS (STOCKHOLM,M(A (5 57 13

THE GREAT BEYOND
HEM (WARNER F' '

'

—
1

MONICA
BEFOWE DARK (HCAl (0 63 4

THINGS I'VE SEEN
SFCCKS lANTHASHERlOAN SOLIAR&ARTEMISI

29 24 8
TWO IN A MIUION
SClUB 7 ;)^jL•UOKTNTEPSCO^) 07 68 8

1 DO BOTH JAY A JANE
LA RISSA (BADO KAI;AEJREUSIWARLOCK]

30 22 12
AMAZED
LODESTAR (BNAI n 51 27

DONT SAY YOU LOVE ME
M?M lATiAN'li-

3D 37 5
YESI
CIL»D BRXK iWAK-irs BHOS. i\^S.'i'iLLFjWBN) a 65 16

YOU CAME ALONG
BEVERLY iv/ir 'i:M C.rKTRA'FEGl

32 26 11
U DONT LOVE ME
KUMBIA KINGS (EMI lATIWCAPITOU 35) 74 21

G'D UP
SmOP OCQG niESEKTS TRA IAST5DA; mCOG HOJSEdVT)

33 32 4
PICTURE PERFECT
A^.,fl,^v^^NAvAA^LANTla 71 67 24

24/7
KEVON EDMONDS (R(»)

34 25 5
UNBREAKABLE HEART
JfSSCA ANDfiCrtS !DPfA)TWOflRS(N*SHVILLn) 72 61 26

GIRL ON TV
LEO (APISIAJ

35 27 15
THANK GOD 1 FOUND YOU
l(»RAf CAKy FEAT Of i 9g KIWES IXlUliaA) 73 66 35 JIGGA MY H""

JAY Z IROCA FFILARUFT RYOEHSHNIEHSCOPO

36 3« 9
I'M OUTTA LOVE
,!,>,.-..,T,-,.. .1

[
...|..:.HT,1F^:) 74 70 15

ABOVE THE CLOUDS
AMBER (TOMMY BOY)

37 28 19
WHAT A GIRL WANTS
CHRISIINA AGUILERA (RCAI 79 62 31

BHS DEAL
LEANN RIMES (CURB)

CD Records witli the greatest sa*es gains '£ 2000, Biltboard/BPI Communications arxl SoundScan, Inc.

73 A PURO DOLOR {EMOA ASCAP]

32 THE REAL SUM SHADY (E«M Mile St)4e-BMI(fanMus.

ASCAP/Anl (lulhin Gam On But Firtine, ASCAPWind&wepI

II. ASCAP/Ttvocam ASCAPitlvismambo, ASCAP^'StrawbsiT

BMrxle, BMl'Uuu: 01 WnOswept. ASCAP) HI

S SAY MY NAME lt.W Nack^twd. BULVodnc) Jcidms.

BMlitnsipi, BMl'Tred lerVm III. BlftiBeyonce. ASCAP.iVa

Ii>ya. ASCAPj-KelertSia, ASCAPiljTwa. ASCAPl HL

3t SEPARATED IGnndtmr. BMlZmba. BMHirfl Huff. BMII WBU

2t SHAOOIS (PRAISE YOU) (Tea Tirrw ASCAP/Durs Plums

SonE. ASCAP.'tiynax. ASCAP,'T«i April ASCAP) HL

41 SHE^ MORE (Slautruck W'tteis froup, ASCAPiOen fWk-.

ASCAP.'W^er-Tanieilane. BMI/Outchfield. BMI) KL'WSM

2C SHOW ME THE MEANING OF BEING LONELY IZtimb^

ASCAP^GranlsWta, ASCAPi'Mep ASCflJ=l ^-SM

II SMOOTH (Itaal $tvi. BMIi'Bi»vi. BMI.EMI BlackwoM

BMlVTarrwr lamrlane, BMI) wyttBM

» SOKSftTOUTOFTTICBLUEISonpOfSKC.BMl^KG.

ASCAP) CLM

71 SOME THINGS NEVER CHIME (WatU Iirttc. ASCAP,fiKii

Hal. ASCAPi'EMI ApnI. ASCAPl HL

44 SWEiUI IT AGAIN (RalislDne.PfiS/RondH,FftS,i1rwv.

BMl^jongs Ot Windsoept Pacil>c BMi) WBM

3S THAH THE WAT IT IS Ibantmltt. ASCAP/Zomba ASCAP) MM
72 TRAPS WHAT 111 LOOBNC FOR IThrwin Tjroums ASCAP/Aii

Co*Di. ASCAPi'EMi Aa-rl ASCAP.'So So Del, ASCAPl HI

IS THERE rOU GO (StiekefnOfmoBMlTlitca South.

ASCAP;XsiK)ac(. ASCAP/I*r Control, ASCAP,1MI Aprt,

ASCAP/Prt Panther, ASCAP) HL

« THIS TME UOUHOUamVereid.ASCAf/Heavy Harmony.

ASCAP) WBM
THONG SONG tDa Ish. ASCAP/Copyri^ COntrol/APhantin

Va>, BMLWairvi I ameitaK. BMI/DESHOfWeiA.

ASCAP/Umersal PtriyGraii Intematwial. ASCAP/Tyme For

F>rle. BMl/Songi Of OiesmWwii. BMI) CUmWBM
TRY AGAIN N\igna Beach. ASCAP/WB. ASCAPAtertiteious.

ASCAP./Uack FourUm, ASCAP) WBM
UNCONDmONU (StarslriKt Writers Group. ASCAP/tam

Nikhi. ASCAP/Songj 0( Umtersal BMI) HL/NBM

UHTTTIID (HOW DOES IT FEEU {UsmtuI Polr&ain

iHlernjlional, ASCAP..'Aft ctm. ASCAP.Tirjt Etfo. HSCAP)WM
THE WAT TOU LOVE HE (Lncaio. ASCAP/Scott And Soda.

ASCAP/TSlajoo Crew. ASCAP.i'Aiistieam Dreams.

ASCAP.'Coiote HouM ASCAP..T jnoui. ASClPl HL

WHAT I HEED TO 00 (Careers EWG BMI.Bradey. BMIfCuI

ftjl, ASCAPi'l« Gup Who fan hAnfiBiv ASCAPl HL

WHERE I WANNA BE (Chfck Man. ASCAP..-M, ASCAP/fleu. Wtr
& Capone ASCAPiWiUne, ASCAP.fMI Apri ASCAP) M^VfiM

WHISTU WHILE TOU TWURK ICotPaih. BMI)

WMOA! (Sbll Dtfltin . ASCAFjfMC ASCAP.IMI Ai>il. ASCAP,<')ustn

CMibs, ASCAP-iDiamwd Rot. ASCAP.iWaiW Pwtb. BMI! Ht

WITH ARMS WIK OPEN iTiemonli. BMl'Stvp. BMl<1>w«h1

Inff.fiMH

HOflBLE WOBBLE (B« P. BMI)

T[S< Ifc^Xkri'S^tt tSUfK^ ISOIPitVIBbMMl BUlSii^

'3n4. BNlllznfrjci fapl BlilUieshlt. BMlCuti R lb filil[< HI

YOU OWE HE (lomta, ASCAP/tn Wil ASCAP/Mtu Caifusm.

ASCAPl WBM
YOU SANG TO HE (Sony/ATV Sorvs. BMLtori Trflm

BHl'Seoy.'ATV lunes, ASCAP) HL

BILLBOARD MAY 13, 2000 www.billboarcl.com 147



THE

Billboard HOT 100
THIS

WEEK UST WEEK

2
WKS

AGO WKS,

ON

CHART TITVE
PROOUCER (SONGWRITER!

ARTIST
IMPRINT i NUMBER/PROMOTION LABEL

PEAK

POSITION

No. 1

1 1 1 14
MARIA M/.'dSA iwMaam-l ' A-v:„'IA rr,"TURING THE PRODUtl ..•

W JEANJDUPLESSISiW JE4N J [XIPIE&SIS.C.SANTANA.KPERAZZO.R.REROW) (0 {Dl tl) (V) «) ARBT* 13773 t
1

(7) z 3 9
HE WASN'T MAN ENOUGH *
R JERKISS IR JERKINS F JERKINS III.L DANltlS.H.MASON, J«,l

TONI BRAXTON
(C) (Dl lAFAtt 2A46i'ARISIA t

2

3 3 2 28
BREATHE * FAITH HILL
r,^lL'V'ORf f i-iUiH LAMAR.S.BENTLEYt (CHDI IV) WARNER BROS INASKVIUEI 168WWRN f

2

CD 4 4 16
THONG SONG * SISQO

'

'. ^NDREWS,I.KELLEY,B RMINSON.RROSA,D CHILD) {Tl ^1 DRWONW SOUL %2;^-10JM5 f

4

5 5 5 21
SAY MY NAME • DESTINY'S CHILD
fi ji^K V;iti j£RWNS,EJEflKINSIII,L0WIELS.B,IOI0«L£S.LlOCKEn,KfiOWLAKI,LflOfl£RSCN) ICl iDi iTux, aXLWW ^93*7

1

1

® 7 7 13
ITRY
A SLATER :U GRAYJ RDZUUMA.J LIM.O WIIOCR)

MACYGRAY
EPIC ALBUM CUT t

6

7 6 6 16
BYE BYE BYE *
,

l
jN[..iN

: -J -iMi/i iK LUNOfN.) SCHUL2£,AC»RLSS0«)
'N SYNC

|T1J(VT*2681M
4

CD B 9 17
EVERYTHING YOU WANT
M ri'![l:T • G".- -,S[ IMSCANNELL)

VERTICAL HORIZON
IVI RCA ALBUM CUT t

8

CD 12 17 7
BE WITH YOU *
M TiMT f- ^ "'^V.ir^G IE IGIESIAS.P BJWRV.M TAriORl

ENRIQUE IGLESIAS
(T)IA; iNTERSCOPt A??3?C'

t

9

10 9 8 41
AMAZED • LONESTAR
I
Hi'l.N :'iLVA.,I H lANKERSLEYIMGRtENAHAyOCtlNOSEY) IC) 101 (VI SNA t

1

„ 10 10 17
IT FEELS SO GOOD * SONIQUE

SUS. b L'LUIH ISONIOUE.L BUHDItKI ICJ ID) HI FARM CLUaflEPUBLIC 1 567A ^OJNIVERSAl (

8

14 16 9
TRY AGAIN
TldtfiALAND 1 1 A*fJ3LEy,S GARRETT!

AAUYAH
BLACKGROUND SOUNDTRACK CUTiVtRON t

12

QD 13 13 12
YOU SANG TO ME

M .-h,.N',CHOO«EY)
MARC ANTHONY

(V) COLUMBIA SOJNDTRACa I A.5UU CUT T
13

14 11 11 20
1 WANNA KNOW
. :i r .i\ II VASJ SKINNER.M WIltlAMS)

JOE
JIVESOUMDTRACK*A^gjMCL'T T

11

IS 15 14 11
THERE YOU GO •
Till - ,['l-t I.- Mri"flE K,BH«(^.K,BURRtJSSl

PINK
(CI ID) LAfACE 24A5E.iARtSTA 1

7

QD 22 23 28
HIGHER
. k'jr:weg i)a -remcmi S STAPP)

CREED
WIND UP ALBUM CUT t

16

17 17 25 5
WOBBLE WOBBLE * 504 B0V2
C STEPHENS :MAST£fi P SIIAK THE SHOCHER.UAC MAfilC.MYSTIKAL.KRATY) iCI 10) (Tl No 1

ViT TMmT^TiriRITY t
17

11 16 12 42
SkraOTH A SANTANA FEATURING ROB THOMAS
W SI RISTlCil StiUR.H THOMAS) If ,[:|--''i lyf

1

CD 26 38 4
OOPS!...l DID IT AGAIN
M MARTIN RAMI IM MARTIN RAMI!

BRITNEY SPEARS
lIVL ALtJLU CUT f

19

® 24 28 8
1 WISH *
W 1 ITY r TMHAIAS C THOMAS, M CITYl

CARL THOMAS
ITIBAOBDY 7R32;"AfliSTA t

2D

28 30 5
1 TURN TO YOU CHRISTINA ,^GUILERA

21

22 21 18 17
NEVER LET YOU GO THIRD EYE BLIND

11 \KI-(S •Hi Ailji: SISIEHSA SALAZARTHIRD EVE BLIND (S.JENWNSI ELE^TilA ALBUM CL* lEG t
14

23 18 15 30
GET IT ON TONUE * MONTELL JORDAN
S U«HL3 1'A.UEll MXi1L>V(E MAIMERS t*DOfi£,De£NBOW,A.)WlSONJEVERiJ.AOfiI)LLET50i; CO Tl DEF Sit «;6;;:1L«S t

4

m 29 29 14
OTHERSIDE
ft RubiN lA KIEDIS.FLEA.J -RUSCIANTEX.SMITHI

RED HOT CHILI PEPPERS
WARNER BROS ALBUM CUT 1

24

2S 25 21 13
ONLY GOD KNOWS WHY
t 11 Rill F ' lliflv S iR 1 RilLHIf M SHAFERJ TRAVIS)

KID ROCK
TOP MXiiUVA ALBUM CUTATIANIIC f

19

2t 23 19 20
SHOW ME THE MEANING OF BEING LONELY
M '.'.-...l 1

.-1 in M F'ARIIN n rflfr.HirMi
BACKSTREET BOYS

JIVE ALBUM CUT f
6

27 27 27 12
PARTY UP (UP IN HEREI * DMX

(T) RUFF RYDERSOEF JAM 562603'ilDJMG f

27

QS 34 37 8
SHACKLES (PRAISE YOU) *
W.CAMPBELL 1 -li i".': -1 A kiNS W CAMPBELLl

MARY MARY
IC) 101 i,TiiA)C2 79302 1

28

(29) 37 60 3
BENT
MSERlETit IH IHDMASi

MATCHBOX TWENTY
uvA ALBUM cui Arums t

29

CD 32 62 3
SEPARATED* AVANT

ICi ll'l MAjiL ICHMi.ir. I'l' '."'..'.v.a t

30

33 36 g
CRASH AND BURN
w AFARASIEFF.D JONES.D HAYtS (D HAYtS.D JONES)

SAVAGE GARDEN
COLUMBIA ALBUM CUT f

31

Greatest Gainer/Airplay

70 2
THE REAL SLIM SHADY
OR ORE [M MATHERSAYOUMGJ^.EmO«OO.T.C(7STERI

EMINEM
)NE»JVTIRMATH UfiUM CEnjIHTERSCOPE t

32

39 52 4
BIG PIMPIN' *

I ii • MC5tEY/ JOSMUA,C BUTLER.B fRUMAN)
MYTTBTORiiOSr

ITI Pa-A FELLAOEF JAM iaWAIIYTHIK)'.1DJ<G t
33

34 30 24 30
1 KNEW 1 LOVED YOU •
.-. .'

.
i

1 iFS ID MAYtS,DJON(5>
SAVAGE GARDEN

IC; IDi (« COLUMBIA 7')2» )
1

39 31 26 27
THAT'S THE WAY IT IS
y F'ARlir. - LJ\LJlN M MARHN.A LUND1N,A CARISSON)

CELINE DION
IV) 650 musk; AL81M CUTi^sO WOR^ T

6

QD 45 48 6
BETTER OFF ALONE *
DANSAI.OJ DELUDNOO iPRONTI.KALMANi)

ALICE DEEJAY
lT)REPUBLir. ^1.:---

1

'. :r':-.\ t
36

37 35 31 36
1 NEED TO KNOW •
CROONEY V A'.l'lONY.C ROOMrf)

MARC ANTHONY
(CKOnilv '1 COLUMBIA 79750)

3

3S 19 20 9
GOODBYE EARL*

. 1
-. I YiViRLCYlDllNOE)

DIXIE CHICKS
lOiDi ||. wvunv t

19

39 36 33 16
THE BEST DAY
- 1. -v. ,

ii.T L CHAMBERLAIN.D DIUON)
GEORGE STRAIT

mMCANASHVIIli A;)iUMCLlT
31

(40) 40 43 10
BUY ME A ROSE KENNY ROGERS WITH ALISON KRAUSS & BILLY DEAN
-1. ,1 il-i 11 l.'l^tll 11 FIJNF [ MICKENLOOPERl DREAWCATCHER ALBUM COT t

40

41 42 10
THE WAY YOU LOVE ME FAITH HILL

VARNtR BROS INA5HV1LLE1 ALBUM LUT.-WRN t

41

53 58 4
BROADWAY
R 1 ...Ml J, 'jGOO OOLLS . iiJt^'l '

GOO GOO DOLLS
WAK-NtR BH-JS ALBUM ^Jl t

42

43 38 35 16
HOW DO YOU LIKE ME NOW?!

i.r.
1 If r KEITH r iiih l lannc-ni

TOBY KEITH
iV) DREAArWORKS (NASMViLLEi ALBUM iJT t

31

C44) 46 55 ;
SWEAR IT AGAIN *
^ Ml- ', M.M l-i : TORI

WESTLIFE
10 10; ARISTA :3a;6

1

44

45 20 22 4
THIS TIME AROUND *
1 ! , II--.

1 HANSON,/ HAN5CN1
HANSON

IC) ID) MOtTTSUNO 5627!e.)D,MG t

20

QD 54 54 5
GRADUATION (FRIENDS FOREVER)
;l.i -liiiiifl .111 II iir/FATIJICK.JOtUlSCHI

VITAMIN C
ELEKTRA ALBUM CUI ELG )

4«

C® 59 61 6
YES! * CHAD BROCK
r. WIISON.B CANNON (C BROCK.SSMirH.J COLLIMS) (C) ID) IV) )NARWER BROS 1NAS"V11Lli itJiF,'ARN )

47

(D 51 51 10
SHE'S MORE
0-WALLOY.J-G,SMITH (LHENGBER.R CR0S8V)

ANDY GRIGGS
IV; RCA 1NAE.H/ ILE 1 ALBUM CUT T

48

m Hot Shot Debut m
QD NEW^ 1

NOTHING AS IT SEEMS *
T LiLF-L ILii-L HI lAUENT)

PEARL JAM
IDI EPIC 79416

49

65 71 4
WHERE 1 WANNA BE
! 1 ^ .Vl.T -1 -.111 - WESri

DONELL JONES
UNTOUCKABLESLAFACE ALBUM CUT ARISTA t

50

57 57 5
THE CHAIN OF LOVE

I--.I -. /..-..Fii.
1

I.--.1I-1E 11 R LEE

CLAY WALKER
GIANT 1 NASHVILLE,! ALBUM CUT t

51

THE MOST POfDUUI SINGLES ( TRUXS CONPIIED FROM A MTIOMLSMPIE

OF BROADCAST OAT* SYSTEMS RUIIO PUTLISTS UID RETMl STORE. M4SS

MERCHANT AND INTERNH SALES REPORTS COLLECTED. COMPILED, AND

PROVIOEDBYSOVNDSMN.
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THIS
WEEK UST VrtEK WKS

ON

CHART TITLE
PROOUCER (SONGWRfTER)

ARTIST
IMPRINT & HUMBEfVPROUOTKJN LABEL

PEAK

POSITION

52 50 45 11
CARLENE
B.GALUMOIK 1PVASSAR.C BIACK.R.M BOURKEI

PHIL VASSAR
ARISTA NASHVILLE ALBUM CUT t

45

53 55 44 13
BEEN THERE CLINT BLACK WITH STEVE WARINER
C BLACK IC SLACK S WARINER) tVl RCA (NASHVILLE) ALBUM CUT t

44

54 51 47 11
WHOA! *
8UCKW1LD lA BEST R ROSS H PIERRli

BLACK ROB
(T) BAD BOY 79797VARISTA t

43

® 62 65 5
BEST OF ME MYA FEATURING JADAKISS
SWIZZ BEATZ IM HARRISON K DEAN j L071ER,T BEAL.J.PHILLIPS,M,I»RERE' UNIVERSITY ALBUM Sii-'MERSon t

55

CM) 63 63 9
COULDN'T LAST A MOMENT *
;i".|Ff .CRAVE ID WELLS J STEELEl

COLLIN RAYE
(0 (DKV) EPIC (NASHWLU) 79353 1

56

CE> 66 67 6
KRYPTONITE
PlBFR'^niO -'.RNOLD.M ROBERTS.THARflaU

3 DOORS DOWN
REPUBUC ALBUM CUT LN1VERS.AL t

57

5< 47 34 17
FORGOT ABOUT DRE
OR ORE.MEL-MAN (Ail J'.i:.,'.< BRAL.FORD.M IAATHERSI

OR. DRE FEATURING EMINEM
APTERMATH ALBUM CURiNTL R^OPl t

25

59 49 56 4
SOMEDAY OUT OF THE BLUE *
PLEONARO ;t JLih-i F aoNAHU,T,RH:£l

ELTON JOHN
(a(DID«£AtlK)RKS45«)39l

49

CM) 86 99 3

* Greatest Gainer/Sales w
BACK HERE * BBMAK
0 L£.B) R.J SHANKS (BARRY.BURHS.MCNAIEY.THORNALLEY) (0 (0) HOUYWOOO 164DA0 t

60

SI 52 46 16
1 LIKE IT •
DAUSlmili AUSTIN.G WHITE!

SAMMIE
(C;(D;LT)(VirR£E»WLfiS()7.'f.CAFiT0l t

24

C62) 69 69 7
WHAT 1 NEED TO DO
y ;:-.l._-. -1 WILSON iB LUTHER.T.DAMPHIER)

KENNY CHESNEY
P^BMALSUNCUT

62

63 El 49 16
1 DON'T WANNA
D SCANT7,K HICKS i. AL-riN,D SCANT2.K HiCKSJ PHA)

AALIYAH
BUCKCflOUNCWRttftnv SOLNDIRAC^S CUT

35

64 60 50 15
LOVE'S THE ONLY HOUSE
M MCSHIDE.P WCRLEY IT 1 OIlGLASiB CASON)

MARTINA MC8RIDE
IV) RCA (NASHVIILE) ALBUM CUT T

42

dD 68 75 7
MIRROR MIRROR * M2M
1 1

1
.

il.i- ,1
-. 1 SHEYNE (S HOSEIN.D DEV1LLER.P.SECYIC} (CI (D) (V) (» ATIAHTK 84658 T

65

dD 77 — 2
LET'S GET MARRIED
. DURRI B M CCA ij DUPRI B CASEY.BCASEY.fl M COX)

JAGGED EDGE
so so DEE ALBUM C J 1 COL UMBIA t

66

67 67 59 8
YOU OWE ME
TIMRALANDil. -"NEST MOSLEV)

NAS FEATURING GINUWINE
COUJMeu ALBUM curt

59

QD 76 77 5
GIVE ME YOU *
M SEALNATE LOVE.BKS MIKE CLEIAONS (D.WARREN)

MARY J. BLIGE
mMCAis67oe*t

68

QD 74 78 8
UNCONDITIONAL *
S HE\:iR >s .1 CCLE IL HENGBER.D BRYANT.ft RUTHERfORO)

CUY DAVIDSON
ICI IDI (VI VIRGIN INASFY^IK E I TfltRO t

69

QD 82 2
IT'S GONNA BE ME
RAMI IV L'.-.l." Ril/I A CARLSSUN

'N SYNC
JIVE ALBUM CUT t

70

QD 85 2
ABSOLUTELY (STORY OF A GIRL)
N DIDIAU.HAMPSON)

NINE DAYS
550 MUSIC ALBUM . Jl i.'-.- - .VjRK t

71

72 71 70 12
THAT'S WHAT I'M LOOKING FOR
J DUPRI (DA BRAT ,j CuPRU

DA BRAT
mSOSOD£fJ?330-«0LUU81At

56

73 72 79 6
A PURO DOLOR
A.JAEN .lA.iA-.NU

SON BY FOUR
SONY . - ii' CUT t

72

05) NEW^ JUMPIN, JUMPIN
B KNOVFLES (R MOORE.C ELLK)n,B.KNOWLeS)

DESTINY'S CHILD
COLUMBU ALBUM CUT

74

QD 84 84 3
MORE
T.BRUCE (T MCHUGH.O.GRAY)

TRACE ADKINS
(V) OVITOt (NASHVILLE} ALBUM CUT t

75

QD NEW^ 1
SOME THINGS NEVER CHANGE

1- IS' .RAW(BCRISIER.W.*LDR10GE)
TIM MCGRAW
CURS A-3LM CUT

76

QD 83 86 3
ANOTHER NINE MINUTES
^ -1. - -.-III .-.SBCRAiNT.BUPPERT)

YANKEE GREY
MONUMENT ALBUM CUT t

77

CD 87 2
PRAYIN' FOR DAYUGHT *
M RFIG-r.M w .LIAMS (S 80GARD.R GILES)

RASCAL FLATTS
(Dl LYRIC STREET 1640391

78

79 75 87 4
IT'S SO HARD * BIG PUNISHER FEATURING DONELL JONES
YOUNG ;i;r;i i.aR'iELLi ii; RIOS R frjeRSONJ GARFIELD) iT. LOUO 793MrC0LUMBIA f

75

n 56 53 13
ANOTHER DUMB BLONDE *
AARMATO A ARMATU TJAMES)

HOKU
ICI IDlGEFFEN.l').';A(ilNTL^-iCOFl )

27

11 64 64 16
FROM THE BOTTOM OF MY BROKEN HEARTA
E FWHITE 11 1

i-.-liTl

BRITNEY SPEARS
C Ki .' JIVE 42653

1

14

12 80 72 9
THE BAD TOUCH
J POP i- POP.

BL(X)DHOUND GANG
REPUBLIC CEFiE'. ALBUM C . T IM; ---

-.CORE f

52

dD NEW^ 1
1 HOPE YOU DANCE LEE ANN WOMACK WITH SONS OF THE DESERT
M(VRt&HTM- -..T.liFl -; ' i-.ILLERS; (V) MCA NASHV»U *l RlM CUT f

83

CD NEW^ 1
WITH ARMS WIDE OPEN
J KUR7WEG IM ilM .1.- STAPP)

CREED
WmOUP ALBUM OJT

84

n 78 74 9
WHISTLE WHILE YOU TWURK *
BEAT-IN-AZZ I i- jC.^ANF.BEAT-IN-AZZ;

YING YANG TWINS
i.Ci iT) lAICOiLiRARK lUUE' '

74

dD NEW^ 1
1 DISAPPEAR
S R.JCK 1 "[-F E.U L UlRICM (J.HETFIELJ) L ULRiCH

METALLICA
HOLLYWOC© SOUNDTRACK C UT i

88

dD NEW^ 1
ME NEITHER
F ROGERS IB PAISLEV.C DUBOIS.F ROGERS)

BRAD PAISLEY
(VTARISTA •i.'-i..

1
.'. 1- MCUTI

87

dD 88 95 3
FLOWERS ON THE WALL *
K STEGALL (L DEWIH)

ERIC HEATHERLY
IC)ID)(^HERCURV '.'i 1.1 -CICBT

88

dD NEW^ 1
I'LL BE
T EiRi: WN R A'CENT RE (D WARREN)

REBA MCENTIRE
MCA NASHViaE AcBC U Cd t

89

90 90 83 8
1 BELONG TO VOU
L.KRAVTT7 L FRA'.ITZI

LENNY KRAVrrZ
VIRGIN ALBUM CUE Y

71

91 73 68 5
1 DONT WANNA KISS YOU GOODNIGHT «
i:j''Ari-iR-..i:£ Li l.Lv ll;R i; HC-^tiN mrnlr ;i zeroi

LFO
lOIDIAASTA 13824 •

61

dD NEW^ 1
LOVE SETS YOU FREE *
T RILEY. L THOMPSON I U R'L-1 K PRlCE.C THOMPSON.?JWWN)

KELLY PRICE 8. FRIENDS
(C) (D) IT) OEF SOUl -

' - 31 IC.UG
92

93 81 66 16
LESSONS LEARNED TRACY LAWRENCE
T lAwmE',.:E - ANUERSO'. E CARR ET-LA(NHEMCE.P.NELSOH.LBOOMD ATLANnC (NASHVILLE) iiRuy CuT f

40

94 79 73 17
UNTITLED (HOW DOES IT FEEL)
U ANuELij

1 C ANCELO.H SAADiQI

DANGELO
(Y. CHEEBA SOUND ALBUM CUT VIRGIN t

25

99 92 94 7
NO MERCY *
J SCAIfE 1(1 MORGAN T CFRNFY.S A OAVISI

TY HERNDON
(Q (01 (VI EPC (NASHVILLE] 7S345

1

92

dD 99 100 3
(HOT S**T) COUNTRY GRAMMAR -k
J.EPPERSOH (NEUY J EPPtHSONI

NEUY
IOIDI(T)F0'REEL liiaOOUWVEIISAL t

96

97 89 80 18
FALLS APART
0 KAHNE (SUGAR RAY.O KAHFLE)

SUGAR RAY
LAVA ALBUM CUI AICANTIC t

29

dD NEW^ 1
DESERT ROSE *
:, 1 m; M -1 1

1-
. CALDEfiONE (STI)«)

STING FEATURING CHEB MAMI
fA)AU4 49 7 32;*.ilNTmsCOPf f

91

99 94 90 18
BACK AT ONE
C CHAMBERLAIN IB MCKNIGHT 1

MARK WILLS
(VI WRCURV INASH-/ILU1 ALBUM CUT t

36

108 95 92 13
1 NEED A HOT GIRL HOT BOYS
M FRESH IB IHUMiVS b wiLLiAMS.T GREV.D CARTER.I VIRG'L.C DORSET) CASH MONEY A.BUMa)TiUNVEBSAl t

SS

Mi and a«pl«yK on the c urt. t VUeocJip avAll«b>llty. -* IndicAles i«UII Single available and a reiiKNed upon fiKommg Indus&v AsaooatKai <V
Amencs (RIAA) certifiutiDn. VRIAA c^rttfkstion lor n«t shipment erf 500.000 unitt (GoW). A Ft>AA ctrtitKalun lor tvt shiptnent ot 1 million units (PLalinum), untfi additonal mitlion IncKated tiv a number tollcwing the symbol. '* Retail Launch; Indicates fir^ Full week that retail release contnbulej to song's point Mai.

Alrplay'Onty song} are not ell^Cte tor trw Hot 100 until tt>ev reacti the top 75 of the Hot 100 A«rpl^ chart. Songs are remwed from the Hot 100 and Hot 100 Ajrpiay chails simultaneously <f they hxvv bten on the Hoi 100 lot more than 20 weeks and rtt\k bdcw 50 (C) Cauctte smgie available. IDI CO Singte tniiabie.

(M) Cassette maii-sir^le awailabte. (T) Vinyl n^axi'Single available. [V) vinyl singta available. IX} CO m«M'l*ngte awftilable. Calalog number n tot (01- * indicates (D) unavailable, in wtiicJi case, catatog number is lor IC). IXI. (T) or (Ml respectively, based on availability. C 2OO0, BillboanVBPt Communicatxxis and SoundScan. Inc.
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newsline...
UNIVERSAL MUSIC GROUP reports strong chart performance in Europe
and North America, combined with cost savings connected to the acqui-

sition of PolyGram, powered revenue gains, and a 42% increase in cash

flow for the fiscal third quarter that ended March 31.

B^nings before interest, taxes, depreciation, and amortization (ebit-

da) for the music group increased to $151 million from $106 million a

year ago, while revenue increased 8% to $1,36 billion from $1,26 billion

in the third quarter of 1999. Bbccluding the impact of foreign exchange
rates, music revenue increased 11%, and ebitda increased 51%, the com-

pany said. Universal also reports reduced operating losses of $23 mil-

lion, down from $87 miUion a year ago.

For the quarter, the company identified albums from Dr. Dre, Aqua,

Sisqo, Shania Twain, Eiffel 65, DMX, George Strait, and BUnk-182 as

ranking among its key performers. Releases for the fourth quarter of

fiscal year 2000 include Bon Jovi, Eminem, No Doubt, Hanson, and ERA
2, the company said.

Universal Music parent Seagram Co., which also contains filmed

entertainment, recreation, and beverage businesses, reports an overall

net loss of $265 million, or 61 cents

per basic share, for the fiscal third

quarter that ended March 31, com-

pared with a net loss of $199 mil-

lion, or 50 cents per basic share, a

year ago. (Wall Street analysts

were expecting a loss of 66 cents.)

Seagram ebitda more than dou-

bled in the quarter, to $285 million

on revenue of $3.4 biUion, fueled in

part by music revenue. The company reported ebitda of $135 million on

revenue of $3.2 billion in the third quarter last year

In a May 4 conference call with analysts, Seagram president/CEO

Edgar Bronfman Jn said the company remains on track to hiunch its

digital download .strategy by the end of the fiscal fourth quarter. Addi-

tionally, Bronfman said he expects the industry to see subscription mod-
els to be launched by year's end (see story, page 10). Bronfman also

stressed the company's dedication to legally pursuing copyright violators

on the Web in the wake of the ruling against MP3.com.
BRU-NGARRITY

THE CORRS will succeed French keyboardist/composer .lean Michel .larre

as Eluopean industrj' artist spokesman for the International Federation of

the Phonographic Industry (IFPI). Jarre will officially hand ov^r the post

to the Irish family act at the IFPI Platinum Europe Awards in July. Jarre

became IFPI's first artist spokesman in .July 1998. uordo.n ma.s.so.n

SFX IS GETTING into the merchandise business. The concert promoter's

SFX Interactive diNnsion has purchased a minority stake in the mer-
chandise fulfillment operation ofmusictoday.com, an E-commerce com-
pany headed by Dave Matthews Band manager Coran Capshaw. Terms
of the deal were not disclosed. The remainder of musictoday is held by
private investors, including the Dave Matthews Band. SFX Interactive

and musictoday will run the fulfillment operation as a joint vTjnture called

Clikpakship.com. Musict*xlay, which began busine.ss in l^id'i as the mer-

chandise outlet for the Dare Matthews Band, now provides such services

for some 45 acts, including Santana, Cheap Trick, Insane Clown Posse,

and Medeski, Martin & Wood. The company sells directly to consumers

and to wholesalers. The musictoday name will be retained, serving as a

comprehensive tour-date database with some E-commerce operations.

Clikpakship will operate from musietoday's 100,0(X)-square-foot facil-

ity in Charlottesville, Va., and will retain its current management, head-

ed by chairman Capshaw: Capshaw says the joint venture's first project

will be to estabUsh Web stores for SFX touring acts, to be integrated

into SFX.com. CABOi.YN hokwit?.

TWELVE COMPANIES—including EMI, PhiUps, Samsung, and Nielsen

Media Research—have submitted proposals to the Secure Digital Music
Initiative (SDMI) for its Phase II screening technology. The technolo-

gy, called for under the SDMI's specification for portable devices, will

detect and reject pirated copies of music released after the new tech-

nology becomes available. The watermarking system ofVerance Corp.

—

which has also submitted a Phase II proposal—was selected earlier to

be part of the Phase I process that will indicate when Phase I SDMI-
comphant devices need to be upgraded to incorporate Phase II technol-

ogy. Final proposals from the 12 companies—two of which submitted

multiple plans—are due by June 18. TTiere's no word regarding when a

decision will be made. Marilyn a. gillen

BEATNIK INC., an online company founded by recording artist Thomas
Dolby Robertson, has withdrawn its proposed $63 million initial pubUc
offering (IPO), citing poor market conditions. The San Mateo, Calif

-

based company, which makes technology for integrating music and other

audio on Web sites, filed for an IPO in March. brian garrtty

M2M CROSSES ATLANTIC
(Cmitinued fro?fi page 15}

Jerkins (Brandy, Whitney Houston).

Even though they are young, the

members ofM2M are hardly newcom-

ers to the music industry. For Raven
(who started pkying piano at 8 years

old) and Larsen (who began playing

and writing siongs at 13 yencrs old), their

introduction into the music business

came with another album before

"Shades Of Purple."

When Raren and Larsen

—

v/ito hail

from Lorenskog, Norway—were 8

years old, they recorded a children's

album called "Synger Kjente Barne-

sanger" (Sings Famous Children's

Songs). The album was nominated fora

Spillemanspriset Award (the Norwe-

gian equivalent of a Grammy) for best

children's album.

The duo also wrote about 30 songs

before settling on 13 tunes for "Shades

Of Purple." Album track "Girl In Your

Dreams" was 'the first song I ever

wrote," Raren says.

Atlantic executive VP/GM Ron
Shapiro says, "The most important

fact about M2M is that they are real

songwriters and musicians. What's a

real blessing for us is to see girls this

young who have an extraordinary

awareness ofwho they are."

Part of Atlantic's U.S. marketing

plan for M2M was launched last sum-
mer, when the act went on a promo-

tional tour that included perfor-

mances at radio stations and shopping

malls. Atlantic also partnered with

retailer Trans World Entertainment

Corp., Wilhelmina modeling agency,

and shoe company Steve Madden for

promotional tie-ins with M2M.
In March, M2M completed a middle

school tour organized by marketing

company Earth .Jam.

Shapiro adds, "We also had an early

and strong commitment from Disney

Channel, Nickelodeon, and MTV to

help break M2M. Everj' jDuth netwT)rk

and teen magazine has adopted this

group."

M2M—whose videos for "Don't

Say You Love Me" and "Mirror Mir-

ror" have been given exposure on the

youth networks—also guested on
MTV's "Hot Zone" and "Say What'/

Karaoke."

M2M also co-stars with pop boy

band BBMak in a DLsney Channel "In

Concert" episode, which premiered

April 29 and Ls showing in repeat air-

ings throughout May.

M2M is booked by the William Mor-

ris Agencj' and co-managed by Thomas
Erdtman ofRAT Management and Ric

Alibertc ofRAM Management.

Larsen says of M2M's exposure to

different countries while promoting the

current album, "The American pop
music scene has more R&B than Nor-

way's pop .scene, but when we go to dif-

ferent countries, we'w found that peo-

ple aren't that different. More than

anything, I've learned that the best

thing any artist can do is to be your-

self"

Atlantic's Shapiro says of M2M,
"These girls are extremely bright and

conscious of the world. 'They're not

overly managed. They're very proac-

tive in their career FVom my experi-

ence, M2M is anything but a typical

j'oungteen act"

Shapiro .says the next step in pro-

moting M2M is to "go back to radio in

America and say, 'Look at the response

that M2M is getting. You can't ignore

this group.' " He adds that between now
and mid-August, M2M will be going

back and forth to the U.S. for select

appearances.

Mark McCarthy, music director of

mainstream top 40 station KZHT Salt

Lake Citj; says ofthe "Mirrtr Mirror"

single, "We were a little apprehensive

at first when we heard the record, but

after playing ita few times, wii warmed
up to it TheM2M album is really good,

and we're getting good comments irom

our listeners."

George Romero, a pop music buyer

for HMV's Herald Square location in

New York, says, "M2M's album sales

have started to pick up because they're

getting more exposure. M2M is riding

the wave of popularity that Britney

Spears and the Backstreet Boys are

having right now; M2M appeals to the

same type of fan."

As for M2M's immediate goals.

Raven candidly says, "Right now, we'd

like more people to lilce our record in

America, and we want to do a world

tour because we love performing so

much."

JIVE WORKS NET TO HELP
(Cont in ued from page S)

through a network of local sites and the

Real family ofWeb properties, poten-

tially \isible to more than 150 million

u.sers worldw ide.

Separate deals have been struck by

.Jive with Am[Jified.com in the VS. and

DX3 intematimally to stream an exclu-

sive remix of the album's title song

together with snippets of four album
tracks thixxigh selected mu.sic portals.

Other Internet marketing activities

include online chat events with the

artist and content promoting Spears

on miyor global portals such as 'Virgin

Net Ippee.com, and America Online.

Fims visiting the sites will be offered

the chance to win Spears concert tick-

ets, and a database-building element

will enable Jive's local operations to col-

lect names and E-mail addresses for

immediate use in local marketing
efforts. Additionally, Jive is using elec-

tronic mailing lists to distribute digital

SONY, SPEARS

postcards and E-greetings to drive

consumers to local Spears Web sites.

Jive believes this multimedia

approach will provide a formidable

platform finm w+iich to launch the new
album. JoAnn Kaeding, international

VP at Jive Itecords in New York, says,

"The Internet has already proven

itself to be a powerful marketing tool

in North America. These events will

help us build that .same relationship

with Britney's fans all around the

world. It al.so gives her legion of fol-

lowers immediate and intimate access

to how Britney is perceived and inter-

acts with other cultures."

Spears' debut album has sold 20

million copies. She is the youngest
female arti.st to achieve 10 times-plat-

inum status and to notch a No. 1 alhum

and single in the VS. with her debut

recording.

peoplesounil.Gom

top20chart
NEW 1 Mylar

I

Attack of the Flying A&R Men

1 2 Kry
I

Miles Away

5 3 Reno Five
j
Pale and Won

6 4 The Infiltrator { Sleeping Sword

4 5 Shiesty Da Gypsy
|
Life and Times of Ghetto Stars

2 6 Arom|JartJin d'Eden

8 7 IWinkie
|
Mondo Mingo

NEW 8 Spectrur|i is Green The Key

9 9 Bluzetip and Madfritt { Copycat Freaks

18 10 Birdhouse ' Megatron Bomb

3 11 Drawbacks
I

Square Roots

16 12 Dominion
I

Mind Over Gravity

NEW 13 Coppermine
I

On and On

12 14 !del
I

In A Trance

13 15 Espionage S Secret Service (Firm Mix)

NEW 16 Transfer Injection Bum
I

Drencrom (Schizoid Mix)

K 17 James Bowman
|
Handel: Eternal Source

14 18 Out77
1
1000 Monkeys

NEW 19 Chum
I

Drug Enduced (Suicide)

17 20 Bhud
I

Merry Go Round

Hear the top 20 at

361 www.peoplesound.com/top20
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THE TOP-SELLING ALBUMS COMPILED FROM A NATIONAL

SAMPLE OF RETAIL STORE, MASS MERCHANT. AND

INTERNET SALES REPORTS COLLECTED,

COMPILED, AND PROVIDED BY SoundScan-

lllllll

THIS
WEEK

LAST
WEEK

2WKS

AGO ARTIST TITLE
IMPRINT i NuweEIVDISTRIBUTING U8EL (SUGGESTED UST PRICE OR EQUIVAIENT rw CASSETTEAB)

PEAK

POSITION

1 1 I 6 'N SYNCA'jlVE41702ni.g&18 98) 6M«teatNo 1 NO STRINGS ATTACHED 1

~^m Hot Shot Debut Im NEW^ 1 TONI BRAXTON LAFACE 2606a'AHlSTA (11.9a'l8.98) THE HEAT 2

3 2 2 JOE JIVE 417030 1 9a'17.98l MY NAME IS JOE

4 3 4 22 SISQO A' DRAGOT^Er SOUL 546816'JIDJMG (12,W1B,98) UNLEASH THE DRAGON 2

NEW^ 1 CYPRESS HILL (XLUMBIA 699W,CRG (1 1.96 ECVI8.3BI SKULL & BONES 5

6 4 3 46 SANTANA*'' arista 190aOlll.9&l8 9BI SUPERNATURAL

7 5 7 40 DESTINY'S CHILD A' C(KUMaA69e70',CRC 11 T9eEai 7,981 the WRITING S ON THE WALL 5

8 12 31 CREED A' WINDUP I30S3- (tl 9^17.98) HUMAN CUY 1

3 11 9 24 DR. DRE A' AFTIRWATH 49O486','lNTERSC0PE (12 Wie 98) OR, DRE - 2001 2

10 15 11 19 DMXA'RUrFRYDER&'DtF jAU5i6933*,lDJMGIl?.9a'18 98) .,.AND THEN THERE WAS X 1

11 1 2 3 NO DOUBT lRAUMAd90441*i1NTERSCOPE(12 91^18 981 RETURN OF SATURN 2

12 10 13 70 KID ROCK A" LAVA«TiAltTiC83M9-/AG(12 9a;l8 98lB DEVIL WITHOUT A CAUSE 4

QD 18 15 18 ROt/SauvOEf JAM 546a!2'/«UMG (12-»ia 981
^"L, 3.,, LIFE AND TIMES OF S, CARTER

1

14 14 6 5 SOUNDTRACK A bu«:kgkiuniu90WMRGIniii9»I7 98) ROMEO MUSTDIE — THE ALBUM 3

OD NEW^ 1 MYA UKIVERSITY i90640",1NTERSCO(>E 112 9a'18 98l FEAR OF FLYING 15

16 13 10 40 MACY GRAY A' epic 6949C(1198£(>'17 98)B ON HOW LIFE IS 4

17 12 16 35 DIXIE CHICKS A^ monument 6967a^MV (NASHVILLE) (1 1 98 E(Y1

7

98) FLY 1

18 9 2 CARL THOMAS bad BOV 73025,ARISTAII0 9&'15 981 EMOTIONAL 9

19 21 17 9 BLOODHOUND GANG HtPUailGGEFFEN aWbi^tdERSCOPt 1)7 9&'ie98l HOORAY FOR BOOBIES 14

20 6 14 36 CHRISTINA AGUILERA A' RCA 67690 01 9817 981 CHRISTINA AGUILERA [

21 16 5 3 DA BRAT SO so DEF.COLUMBIA 69772VCRG (1 1 98 EQO 7 98) UNRESTRICTED 5

dD NEW^ 1 NEIL YOUNG REPRISE 4730&WARNEfi BROS (12 9aia.98) SILVER 8, GOLD 22

23 22 8 4 BIG PUNISHER L0(FQ^LUMBIA63&43'£RG (11.98 ECV17.9SI YEEEAH BABY 3

24 27 27 12 3 DOORS DOWN • republic 15392(WNIVERSAl(l) 9«7I7.9B]H THE BETTER LIFE 24

25 20 19 25 FAITH HILL A ' warmer BUK. (NASHVILLE) A737SWRN (12-9iyi8.98 BREATHE 1

26 24 22 47 RED HOT CHILI PEPPERS A^ WARNER BROS 47388- (10.98n7,98) CALIFORNICATION 3

27 17 20 50 BACKSTREET BOYS*" im. 41672 (1 1 9a'lB9ei MILLENNIUM 1

21 25 25 24 «o'-m5's"]?6'3™c(11.98E»I8.981
*LL™E WAY.,. A DECADE OF SONG

1

29 30 32 45 LIMP BIZKITA' FLlP490335VINTCfiSCOPEI12,9a'18.98l SIGNIFICANT OTHER 1

30 31 28 31 MARC ANTHONYA coLUuaiA 6972e*3CRGill .9B EQ'ir.WJ MARC ANTHONY g

31 28 18 6 (mcSfST MoiB-,-P«,««rY ,11 w,i7 99)
WAR & PEACE VOL. 2 (THE PEACE DISC) 3

32 29 24 9 BONETHUGS-N-HARMONYA RUTHUSS 63583 -.'IPIC (1196 EQ'17 98 BTNHRESURRECTION 2

33 34 38 23 ENRIQUE IGLESIASA mURSCOPE 490540* il2.9&ia-9Bl ENRIQUE 33

34 26 23 6 Sf?'^?!?* m'S?7 Ml WWF; WORLD WRESTLING FEDERATION - AGGRESSION

m Pacesetter
62 70 62 EM 1NEM A ' Wt&'AFTtRWATM '190287*,1NTCRSC0PE ( 1 ? 98.18 98) THE SLIM SHADY LP 2

36 36 26 8 BLACK ROB • EMDBOY ;3026':'AmSTA n l 9&lfi.9a) LIFE STORY 3

37 35 21 5 DRAG-ON RUFF R>rPERS490609-,'1NTERSCOPEOl Wn.qSl OPPOSITE OF H20

38 33 29 4 PINK LAfACE 2606?,iARiSTA(n.9a'I7,981 CANT TAKE ME HOME 26

3g 23 30 22 EIFFEL 65 A' hepubhc I57I9«'1jniversai ii? 9a?i8 98) EUROPOP 4

40 19 2 S^Srg ,20 96 EQ'34 «i
^HE WALL LIVE 1980^1: IS THERE ANYBODY OUT THERE? 19

3D 54 46 29 DONELL JONES • UNT0OCHABLES/lAFAC£2606(VARISTAUO98/16.9e WHERE 1 WANNA BE 35

42 38 39 48 BLINK-182 A' MCA ni950<]2 9S.'lB.98l ENEMA OF THE STATE 9

43 37 33 8 S,"g(»(^I'?fo"oo*()i ,^1798, ^TEST GREATEST STRAITEST HITS 2

44 44 36 31 STING ASM 490443.'lNrERSCOPt ll?9a'(a98) BRAND NEW DAY 15

Greatest Gainer i

2P 115 2 SOUNDTRACK cverbr(X)»( sgooi.'NEw une 112 sa u 98i LOVE AND BASKETBALI 45

4« 45 35 12 DRAMA • T(GF(F IV IIFEJAHANTIC B33067AG (10,98(16 98) CAUSIN' DRAMA 32

QD 59 54 15 JAGGED EDGE • SOSODEF,COluUB(A69882tRG(10.38Ea'17 981 J,£. HEARTBREAK 8

(D NEW^ 1 PAPA ROACH 0REAMWORK54M22ilNTERSC0PE(B96'12981 INFEST 48

49 40 43 25 SAVAGE GARDEN A' COLUMBU63711iCRG(U 98(17 98) AFFIRMATION 6

50 46 31 8 GERALD LEVERT • EASTWtST62147,tEG(ll 9617 98) G 8

51 42 42 130 SHANIA TWAIN*-' mercury inashvik El &,3(>lX)3(12,9ai8 98) COME ON OVER 2

52 43 41 17 VERTICAL HORIZON • RCA 67B1B 110 9B'16 93lH EVERYTHING YOU WANT 40

THIS
WEEK msT WEEK

2WKS

AGO ARTIST TITLE
IMPRINT & N(jMBER(DISTRIBUTING LABEL (SUGGESTED UST PRICE OR EQUIVALENT FOR CASSETTCCD)

PEAK

POSITION

53 47 45 69 GODSMACK A'' REPU8UC ia3l90(UNIVERSAL 1 1 1 9»I7 9810 GODSMACK 22

54 51 52 42 SLIPKNOTA (AM86S^0A0RUNN£R(ll.g8/ie,98lBi SLIPKNOT 51

55 32 40 68 BRITNEY SPEARS*" JWE 41651 (11.98(18 98) ..,BABY ONE MORE TIME J

5e 61 91 8 VrrAMIN C ELEKTRA 62406EEG (10 9&16 98) VITAMIN C 56

57 64 53 38 MOBY*V227049'(1098(]6 98IH PLAY S3

51 56 37 9 STEELY DAN • giant 2471^arner Bros. (12.98/18 9B) TWO AGAINST NATURE 6

59 57 2 TONY TOUCH lOMUY BOV 1347- (I I 98/17 98) THE PIECE MAKER 57

BO 55 63 14 D'ANGELOA CHEEeAS0UND48499'A'lRG(N(11.9at7 98) VOODOO 1

81 53 48 24 KORN A' IMMORTAL 63710VEP1C (1 1,98 EQ(17 981 ISSUES 1

B2 49 50 48 LONESTAR A' bna67762(RLG(11.9*17,9B) LONELY GRILL 28

(ID 75 69 11
TRICK DADDY BOOK OF THUGS- CHAPTER A K VERSE 47

CM'^L []t,A((flNIC8327bVAG(l0.9ai7,98) Duvjr\ ur (nuuo, unHritn vtndc **/ 26

(S) 78 72 103 LENNY KRAVIT2 A" VIRGIN 47758(12 9a^79al 5 28

85 70 2
THE BROOKLYN TABERNACLE CHOIR rnn (^ vjr^oKifjr i lup
m:' CC-MMUNlCA7IONS,WORD63BOi'EPIC(ll 9e£QT6 981

"UU lb WUKKIINLi LIVE 65

66 39 2 MCA NifsiHv'uE 170098(11-98717.981 ^ET'S MAKE SURE WE KISS GOODBYE 39

67 66 4 RAH DIGGAfL(PMOOE/ELEKTRA6238e-/EEGIll.98/17 98} DIRTY HARRIET 18

B8 74 62 22 INCUBUS • IMMORTAL 636527EPIC (11.99 EQ(16 981 MAKE YOURSELF 62

B9 55 21 MANDY MOOREA 550MUSIC69917,-EPtC(ll 99E(tl6 98l SO REAL

70 81 57 6 TRINA SLiP.N SKDL AriAf*TlC 832!2*,'AG (10 9a'!6 90) DA SADDEST B'"H 33

79 68 78 JUVENILEA - CASH MONEY l53162jKN(VERSAl (1 1 9&17 961 400 DEGREEZ

72 63 44 6 PANTERA • EASTWtST 6245l*(EEC(ll 9a'l7 981 REINVENTING THE STEEL

73 68 71 118 DIXIE CHICKS A' MOMUMENT 6819SS0NY (NJkSHVILLE) (10 98 £Q'17 98)^1 WIDE OPEN SPACES 4

74 71 51 17 rT2m,"c*12l6AG(n 98/l7,98)a
FUNDAMENTAL ELEMENTS OF SOUTHTOWN 51

13 50 58 12 VARIOUS ARTISTS grammy b794M«:A lU.swV 3S> GRAMMY NOMINEES 2000

lb 60 64 23 THIRD EYE BLIND • EL£KTRA62415'^EG111.98i'17.98l BLUE 40

77 85 5 COMMON MCA llt970'<ll-9ei'l7.98) LIKE WATER FOR CHOCOLATE

L ") / 100 87 13
SNOOP DOGG & THA EASTSIDAZ A ^k.^nn nn^^^ nni-rs>-..-r^ t, . . i,^-rr>.m >
DCCGrlw" 2040-^VlO9^ ^1 SNOOP DOGG PRESENTS THA EASTSIDAZ 8

79 11 SONIQUE FARM ClUftREPUBLIC i575361!N,VERSAL (12 98'18 981 BB HEAR MY CRY

80 77 86 52 TIM MCGRAWA' curb 779^2 :io 9B'!7 98i A PLACE IN THE SUN 1

('oT~\ 109 97 5 ALICE DEEJAY republic 157672iUNIversahii 9417 98iH WHO NEEDS GUITARS ANYWAY? 81

82 48 60 21 VARIOUS ARTISTSA' UNtVERSAL-EMI-ZOMBA &4S417/UTV (12.9fi/16.98) NOW 3 4

83 83 65 5
WADimiC ADTICTC
»i*

!

'(TO b5?,?i< ;i « im; K *"* WORSHIP ORANGE: TOOAYS 30 MOST POWERFUL WORSHIP SONGS 65

84 72 49 5 TRISHA YEARWOOD MCA NASHVILLE 170102(11 9K17.9BI REAL LIVE WOMAN 27

85 86 83 7 SAMMIE fREEWORlD 2316eroiPlT0E (898(12 981 FROM THE BOTTOM TO THE TOP 75

86 67 58 9 AC/DC • EASTWE5T 624947EEG(11 98(17 981 STIFF UPPER LIP 7

87 52 61 48 SOUNDTRACK A^ WALT DISNEV 860645(11.98(17 98l TARZAN 5

a 89 59 6 ™KRS'?,l''Sp75B-.,ojMG(n9»i7.9B, I^V GOTTI PRESENTS,,. THE MURDERERS 15

19 95 2 VARIOUS ARTISTS razor s. tie 89028 (l 1 98 1 7 981 MONSTER MADNESS 89

90 104 82 37 MARY J. BLIGEA mm msjs- (11 9417 9Sj MARY 2

91 58 75 23 JESSICA SIMPSON • C0lUKBiA69a9!vCRG ;[ 1 9» [017 981 SWEET KISSES 52

92 87 85 59 LITA RCA67775(i09a,169Bi|SB A PLACE IN THE SUN 31

93 88 81 23 METALLICA A' ELEKTRA 62463VEEG (18 9a?4 98) S & M 2

94 102 98 32 KENNY ROGERS • dreamcatcher 004 ill 98(16.981 SHE RIDES WILD HORSES 60

93 84 78 11 TRACY CHAPMAN El£KTRA6247a,tEG(12.9a(18.9S) TELLING STORIES 33

96 65 88 47 SMASH MOUTHA'(NTERS(»PE49a3!e(129&lB9Bl ASTRO LOUNGE 6

97 76 74 36 LOU BEGA A' RCA 67887 (11.980 7 98) A LITTLE BIT OF MAMBO 3

98 94 80 16 KITTIE NGSHERIOAN SQUARE 7S100Z(ARTEM(S (16 98 CDl SPIT 79

99 106 126 84 GOO GOO OOLLSA' WARNER BROS 47068110 9817 981 DIZZY UP THE GIRL 15

OS) NEW^ 1 ^AG'sSDW.*m)O^TS 79824,iRH(NO(ll 9616981 MILLENNIUM HIP-HOP PARTY 100

101 119 77 9 BEANIE SIGEL ROC a FELLADEF jam M6621',(DJMG ill 9817 981 THE TRUTH 5

102 91 116 4 M2M ATLANT1C832S&'AG(10.9&16.98iB SHADES OF PURPLE 91

103 90 66 6 JONI MITCHELL reprise 4762tliWARNER BROS (17 98CDI BOTH SIDES NOW 66

104 108 100 26
RAGE AGAINST THE MACHINE A j„c BATTLE OF LOS ANGELES
EP1C09630* (11 98Ea'17 98)

intDMiiLLUr Lu;a Hn(jc.LLa
1

(25) 129 90 6 ™(r?«l*" k"*" * !'*°'"'- "^""'^^ PURPOSE BY DESIGN 46

106 93 76 9 «Gm ^36 "i'sB w Vs"'''^'''*
* MACHINA(THE MACHINES OF GOD 3

107 116 101 40 STAIND • FUP.'ELEKTRA 623S&€EG (10.98/16 98)B DYSFUNCTION 74

C3 Albums with ttw gtealosl sales eauYs Itits w«ck #R(^ofdi(iE Induivlry Assn 01 Ameiica (RIAAI teitlliutlan tot ne\ sliipmeni of 500.GOD altum units IGold). ARIAA cefliftcation lot net shipntent ot ] million units IPialinum) ^ RIAA certification lof net shiipment of 10 million units (Dumo'id), Nuinml
fo*lowin£ Platinuin or Ounxxid xymbol indicates album's multi- platinum level. Foi boxied sets, ana double albums witti a running time 100 minute? or more, the RIM multiplies shipiments by tfir number ol diK:s and.'oi tape^, RIAALaim iMardt C«rtitiail>on lo> net ^ipment ol 100.000 units (Oro).

A Cerlineation ol 200,000 units iPlaliiKi). A' Ceftiticalion 400.000 umts (Multi-Ptatino), 'AsterisK indicates LP is available Most lape prices, and CO prices tor BMG ami WEA labels, ait iuggnxta lists Tape prices marked EQ. and all other CD prices, are equivalent pftces, wtiicti are praftdM torn

wholesale prices. Greatest Gainer slwws chart's largest unit increase. Pacesetter indicates bisgest percentage growth Healseoker Impact showt albums removed from Heaiseeli«rs this week.O indicates past or present Heatseeker title, c 2000. BillOoaid/BPl CommunicalKXis, aixl SoundScan, Inc.
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Thank you...
attendees, sponsors, performers,

presenters and pianelists

for our biggest and best

Latin event ever!

^ Heinekeii4;BN vivo

DillDoaru
LATIN MU$i<

CONFERENCE & AV^ARDS

Special congratulations to

Telemundo

for the highest rated special

1^ in their history!*

TELEMUNDO

*7.9 NHTI Rating, Nielson Media Research
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108 98 89 17 TOBY KEfTH LM'iAi.''rtOH''i iNAS-viu £>-i5C''09'iNrtRSCtf'E 11 9ai'i7 98) HOW DO VOU LIKE ME NOW" 89 154 149 151 41 rUWtKBnAn SUUU a CfltAMWCfiKS iWlO7ilNTLH5C0Pt
1 J 961? 981 lUrilUnl 1 Mt a Inno KtVULI 1 29

109 69 73 25 vMniWO Mnil^l^A TVMKlHLn DnUa-'tLt^i Mft 1^0^^' Anl^ 1 A { 1 1 I / .Va.J 1 U P MLL rl M O 14 155 166 150 16 YOUNGBLOODZ GM€T-OVS'OM'tAfACE26054','ARISTA(10.98i'l6.98) AGAINST DA GRAIN 92

110 125 99 40 HOT BOYS A WONEV l53Z64i'UNIVERSAL [11 98-'17 98) GUERRILLA WARFARE 5 156 150 148 14 CLAY WALKER gian'' 'NashvilL£) 24717'WRN (10 9&'17 98) LIVE LAUGH LOVE 55

148 147 17 STONE TEMPLE PILOTS # ATLANTtC 83255i'AG (i0 9&16.98l NO. 4 e 31D BE- ENTRY 2 SON BY FOUR SONV (DiSCOS 83181 tl0,98 £Q'16-98j SON BY FOUR 157

112 96 94 SI RICKY MARTINA' C2'COLUMBlA6989;',CBG';i:.98Ea'17 981 RICKY MARTIN 1
158 164 2 VARIOUS ARTISTS arista NASHvillE 18890 110.98i'17.9B> ULTIMATE COUNTRY PARTY 2 158

113 113 110 51 SHEDAISYA l-'RX street ]65002'HOLLmoooao,9aT6 98!|H THE WHOLE SHEBANG 70
159 159 125 19 2PAC + OUTLAWZA AMARUTJEATH ROW fl904l3','INTERSCOP£ 112.9ai8-98l STILL 1 RISE 6

114 105 95 32 BRIAN MCKNIGHT A~' worowN l53708'UNivEHSAL(l2 9aT8,9e) BACK AT ONE 7 OS) NE 1 VARIOUS ARTISTS intersco*^ 4S0511 (ll-9a']7,98i VH-1 STORYTELLERS 160

115 114 158 24 WILL SMITH A- CGLJMBM 699a5'.CRG 11 1 98EQT7.98) WILLENNIUM 5 161 162 139 IS ENIGMA VIRGIN -18516 (12 9ai; 98! THE SCREEN BEHIND THE MIRROR 33

116 110 117 5 SOUNDTRACK SPHRROW 5l73QtAPiTO(. |13 98.17 Mi JESUS - THE EPIC MiNI-SERIES no 162 128 107 6 AQUA uoA 157305(12 9a'iS98) AQUARIUS 82

m 177 - 2 SOUNDTRACK ;smnd M2J73.'idjmg 1i1.9a17.9a1 THE 70S 117 163 157 171 19 REBA MCENTIRE • MCA NASWiUE 170119(11 q&l7 981 so GOOD TOGETHER 28

lis 101 2 SOUNDTRACK restless 73717a0961798. HEAVY METAL 2000 101
164 142 156 33 MARTINA MCBRIDE • RCA (NASHVILLE) 67324,<PLG <10 9&'16 98f EMOTION 19

119 117 93 33 ^Fn'f.™ ,.^ror™r LET THERE BE EVE—RUFF RYDERS FIRST LADY
RiJFFRyDERS49C453*'1'VTERSCC*'E(12.9ai8.99J .

i ii.ui. ui_,.. l. i. nut i iirwii.ni^i
1

165 176 157 14 !f^f::°^^M 'S?^b.?^^lDiil 9817 98:.
'^^^^^ ^ PRESENTS HYPNOTIZE CAMP POSSE 36

120 112 120 3 S CLUB 7 RXvDOR 543103i'1NI£RSCOPE 1 1 1 9K' 1 7 '^'il S CLUB 7 112
166 147 145 16 MARK WILLS* MERCURY INASKVILLE) M6296 HI 9&17 9ei PERMANENTLY 23

167 136 129 22 STROKE 9 • CHERRf l53l57iUNivERSAL(8 9a'12 9eiB NASTY LITTLE THOUGHTS 83
121 118 108 41 BLAQUEA TRACK MASTEFfS'COLUMBiA 6B987'CRG 1 ^£Q'179S! BLAQUE 53

168 180 - 2 WESTLIFE ARISTA li612(l] 98,17 98111 WESTLIFE 168

[gg 143 115 23 NASA COl.UMBIA63930*,CfiG 111 98 Eai 7.981 NASTRADAMUS 7

169 151 133 6 rK^'^^^HJ' ^8 16 98; LAHER DAYS: THE BEST OF LED ZEPPELIN VOLUME TWO 81123 99 2 ELLIOTT SMITH Dreamworks <50225'mTERSCOPE(:! 9a-i7 98i FIGURE 8 99

163 149 25 KEVON EDMONDS RCA 67?04 iiogaift 9fi; 24/7 77 GD NE 1 SOUNDTRACK -.A67963.RLGM] 9a'17 9ai WHERE THE HEART IS 170

161 159 12 GHOSTFACE KILLAH • A-j !AMi«iA:ofi shmp e?3;i' EPiC 111 9B £017 9Si SUPREME CLIENTELE 7 171 156 155 23
LED ZEPPELIN • cadi v ViA\^- THF RF^T flF 1m 7FPPFI IN UfH 1 IMF ONF

^[

NEW^ 1 ?^^.?5':I??'^??'^"S.f?1S.™^'"
"OWKOMING FRIENDS MEMPHIS HOMECOMING

SPRING HOUSE 4221j6 11. 9fl. 16.98) 126
172 169 152 81 PHIL COLLINS A f^ACE VALULATLANTIC 63139i'AG ,10 9817 981 ...HITS 18

127 80 119 59 CHARLOTTE CHURCHA S0N»CL»ssi«l 60957 111 98 EO 17 98) VOICE OF AN ANGEL 23
173 107 160 22 CHARLOTTE CHURCHA SONY CLASSICAL 64356lll-9eEai7-9ei CHARLOTTE CHURCH 40

128 140 104 43 ERIC BENET • .vsBNEB BROS 47072 no 9B 16 981 A DAY IN THE LIFE 25 m 1% 10 ANDY GRIGGS foCA |NASHViLL£)67S9frRLG Il0 9ai6 98;H YOU WON'T EVER BE LONELY 142

129 111 112 26 MARIAH CAREY A' L:0LUM&IA638flO',CRG|ll 98 Ea'l7 93i RAINBOW 2
192 198 18 GARY ALLAN mcanashville 170101 ill 9&17 98} SMOKE RINGS IN THE DARK 84

130 134 134 61 KENNY CHESNEYA B1*A 676SEiifitG ;)0 9616981 EVERYWHERE WE GO 51
176 165 140 25 MONTELL JORDAN • DEFSOLJLM67ltiDJMG(ll 9&179e] GET IT ON...TONITE 32

177 182 180 100 DMXA RJK HyDERSD£FiAM 558227*'lDJMG!1298,'lB,98) ITS DARK AND HELL IS HOT
131 132 109 31 ANGIE STONE 9 AF^isrA 1909? (11.9ft 1 7 98)H BLACK DIAMOND «

178 167 138 20 SOUNDTRACK ^iority 23123* iU.9ai7.9B! NEXT FRIDAY 19

132 137 131 36 STATIC-X •w«miRB«>s. 47271 110 9816 981 WISCONSIN DEATH TRIP 107

K±S2/ DE-EKTRr g YOLANOA ADAMS EIEMRA 62«9tEG IIO 9516 98JB MOUNTAIN HIGH.. VALLEY LOW 112

133 144 136 29 SYSTEM OF A DOWN • »UERlttNtauMB«6e92««cilC 96£ai69«l SYSTEM OF A DOWN 124

(OT) REENTRY 39 If*M)°bJyy*!!'^S^«* MILLENNIUM HIP-HOP PARTY 63
134 121 105 48 JENNIFER LOPEZA W0RH69351.tPic;n 98Ea'17 98) ON THE 5 8

135 124 103 13 TINA TURNER • v.BO 1. 23180 12 9i :3.9ai TWENTY FOUR SEVEN 21 181 146 175 27
VAR[jOUS ARTlSnA

wOW-20C)0: THE YEAR'S 30 TOP CHRISTIAN ARTISTS AND SONGS 29

136 133 92 4
STEVIE RAY VAUGHAN AND DOUBLE TROUBLE

gLuj-s AT SUNRISE 80 182 155 161 26
FIGHTERSA tufrf iq wnTuiNtp i rrr tj^ i ncF

10

137 126 127 33 DIANA KRALL • VERVE 05O3O4r'VG Il2 981 WHEN 1 LCHDK in your eyes 56 183 187 182 29 OUUnlU 1 nMUn • LAAuMtSIA OW/li^^Klj 11 1 ytl LU ' tO\ 1 nt OCO 1 MHI'I 16

138 135 106 14 5 184 173 163 55 Ouunu 1 nMVilV A M^lVtn'LIt */JWWAnritK HnUS. 11 1,» 1 nC. MHInlA 7

139 138 121 27 Al AM lACKCON A a dicta uacuuii i c taaof nn ami? oai IIMnrDTUriNini ICTMf^r 9 185 188 200 89 KHQM A ' inM'^DTAi At^ivii ^'ttt\f : \ i aa en.'] ? oas F^^l 1 fWfJ TUf 1 rAPifPnunri ,A immljK 1 ftL dwui ixriL ^ 1 i-WS 1 / .yoj rvJLLLFxv inc LUMUun 1

140 141 128 46 3 188 175 2 VARIOUS ARTISTS FOUNDATION 997l5'BMGll29aT9 98) LOADED WITH HITS 175

141 131 123 27 BUSH • TRAUMA 4W4e3,lNTER5COPE 111 9*1 7 961 THE SCIENCE OF THINGS 11
187 92 114 9 VARIOUS ARTISTS walt disney 860980 19.9a'l2 98) RADIO DISNEY JAMS VOL, 2 92

142 154 135 4 TRAVIS INDEPENDlEME6215UPICni 98 EU 16 98) Hi THE MAN WHO 135
188 195 174 31 METHOD MAN/REDMANA DEF oam 5i6609'/i0JMG di 9e,'i8.98i BLACKOUT! 3

31) NE 1 JEFF FOXWORTHY DREAMWORKS ikASMVItlEI 4HI?0a'lNrERSC0P£ 1 10,9a'I6 981 BIG FUNNY 143
189 193 185 21 THE NOTORIOUS B.I.G. A' bad boy 73023*/wista ni 9517 gsi BORN AGAIN 1

144 123
1

124 62 TLC A" LAFACE 26055* ARISTA -n 9a'17 98) FANMAIL 1

190 170 141 4 SOUNDTRACK K3U.VW0CX) 162188 111.98/17.981 HIGH FIDELITY 135

NEW^ 1
BILL & GLORIA GAITHER AND THEIR HOMECOMING FRIENDS hm mv n nnvi
SPRING HOUSE 'ISSe? 1 11.9a' 15 981 ""^ ULWni. 145

NEW^ 1 DISTURBED G ant 24738.WARNER BR<K (7 9*1 1 98)B THE SICKNESS 191

192 200 184 26 LIL' WAYNEA C^SH MONEY 15391»UNIVtRSAL ill gB/U.sci THA BLOCK IS HOT 3

31) NEW^ ^S^SijKTjfSl^yS 98 com '^^^ ^'^^^ "^"^^ ^^^^^ 146 193 171 154 57 ANDREA BOCELLI A' POLVOOA 547222 1]2.98/1B.96) SOGNO 4

3© 168
1

130 7 DEAD PREZ LOUD 1867* iio ga-ie 98i LET'S GET FREE 73 U34; RE-ENTRT 4 CAT STEVENS AiM.urv MI367iHNlv£RSAl [1 1 98.'! 7 9S] THE VERY BEST OF CAT STEVENS 179

3D NEW^ 1 BARRY WHITE uTV54229l.iDJUG(2i98CDi THE ULTIMATE COLLECTION 148 195 160
1

143 25 ANDREA BOCELLI A philips 462eccil 2 9a ]8 SACRED ARIAS 22

149 120 142 36 LFOA SRI&TA 14605 111 9a'17.98l LFO 21 RE-ENTRY 12 SOLE DREAMWORKS ^SOnaiNTERSCOPE (11 9a'17 981 SKIN DEEP 127

150 97 79 7 oif°«oi°" »2i,iN,tRSC0Pt 1 12 98.18 93,
''"^ "OAD TO EL DORADO (SOUNDTRACK) 63

197 158 164 14 SOUNDTRACK • wnd-up 130S6111 9817.981 SCREAM 3 THE ALBUM 32

151 103 132 10
T,- SrwtttsoaTvr !!ll'»17.9a)

2GETHERf MUSIC FROM THE MVJ ORIGINAL TV MOVIE 35

198 199 178 24 BOB MARLEV« TUFFG0NaiSLftNDW64(KMDJMG(n 9a'17 991 CHANT DOWN BABYLON 60

199 179 84 3 5?uv,°"* »e!r9J-tPi: 11; seiais 96'
'^""ST DOG: THE WAV OF THE SAMURAI - THE ALBUM 84

as; NEW^ 1 ALEJANDRO FERNANDEZ SMifOlKOS 83812 (10.98 Elll69e)IB ENTRE TUS BRAZOS 152

200 194 199 46 N*"^'?,"^ ^^Ti^^^-fi !a ; = 18,
WORSHIP; TODAf S 30 MMT POWERFUL WORSHIP SONGS 70153 153

1
122 20 JUVENILEA CASH MONEY 542175UNIV1RSAL (12 9a'18 98) THA G-CODE 10

TOP AUMMS A-Z (IISTHI BY ARTISTS)

AOOC 86
Vounaa Adams 179
Cfvislina A^llera 20
Alice Oeeiay 81
Gwy Allan 175
Marc Anthony 30
Aqua 162

Backstreet Boys 27
lou Bcs» 97
EncBenet 128
BigPunistier 23
Black Rob 36
Blague 121

Marv I B>\et 90
Blink-182 42
BlcxxlhouncJ Gang 19
Andrea BocBlli 193. 195
Bone Thugs-N-HB*mony 32
Torn Braiion 2
7»w Brooklyn Tibemacle CHoir 65
Bush 141

ManahCacey 129
TiacyChKxnan 95
Kenny Chcsney 130

C'^a^lcmeCf^u^ch 127. 173
P»iil Collins 1 72
Common 77
Creetl 8
Cypress Hill 5

OaBrat 21
DAn^ 60
OeadPfei 147
Destiny^ Cnild 7

CekneDion 28
Dislurtied 191
Dixie CTwcks 17.73
DMX 10,177
Drag'On 37
Drama 46
Dr Ore 9

Alejandro Fernandez 152
Fn« Iron Frenxy 1 46
FooFighlen 182
Jeff Fonwrltiy 143

Bii\ t, Gkiria Gailher Ar>d Thw
HomecomniB Frieflds 126. 145
GrKffitiace Kiuan 125
VinceGill 66
GodsTiKk 53
Goo Goo Dolls 99
MacyGray 16
Artdy Griggt 1 74

Fred Hammond & Radical For Christ

105
Faith Hill 25
HotBoys 110

Ice Cube 31
£nnque Iglesias 33
Incubus 68

Alan Jackson 139
Jagged Edge 47
Jay-Z 13
Joe 3

Erton John 1 50
Doneli Jones 4

1

Montali Jordan 176
Juvenile 71,153

Kfttie 98
Korn 61. 185
Diana Krall 137
Lenny Kiauin 64

LedZefweiin 169.171
GeraULeveil 50
LFO 149
Lil Wayne 192
Uitip BtftiiC 29
U 92
Lonmtar 62
Jennifer Locez 134
TheLoK 138

M2M 102
BobUariey 198
Ricky Matin 112
Martina McBride 164
RetuMcEntxe 163
TimMcGraw 80
Brian McKniEtit 1)4
Sarah McUchlan 140
Mstaliica 93
Method MwVR«dman 186
Joni Mitchell 103
Moby 57
MarxTy Moore 69

The Murderers 88
Mya IS

NAS 122
NoOouH 11
The Notorious B I G 189
NSync 1

Pantera 72
Papa Roacti 48
Pink 38
Pink Floyd 40
POD. 74
PoAerman 5000 1 54

Rage Against Ttw Machine 1 04
Rah Digga 67
Red Hot Chill Peppers 26
Kenny Rogers 94

S Club 7 120
Saminie 85
Santana 6
Savage Garden 49
StuDaisy 1 13

Beanie Sigel 101
J«ss«ca Simpson 91
SrttJO 4
Slipknot 54

SnushMcvth 96
The Smashir^ Pumpkins 106
Elliott Smith 123
Will Smith 115
Srxxip Dogg & Tha EastskM^ 7S
Sole 196
Son By Four 1 57
Sonique 79

SOUNDTRACK
2Gether: Music From The MTV
Orifinal TV ^4ov>e 151
The 701 117

Best Man 183
Gnost Dog: T>w Way Ot ThE
Samurai - T^e AJtxim 1 99
Heairy Metal 2000 118
High Fidelity 190
Jttus - The Epic Mlm-Serxs 115
Love And Basketball 45
The Matrix 184
NcxtFhday 178
Romeo Must Die — The AIDum 14
Scream 3 The Album 197
Tarzan 87
Where Tl«e Heart Is 170

Sntney Spears 5S
Staind 107

Slat«-X 132
Steely Dan 58
Cat Stevens 194
Sting 44
Angle Stone 131
Slonc Temple Pilots 1 1

1

George Strait 43
Stroke 9 167
System 0) A Down 133

Third Eye Blind 76
Carl Thomas 18
TIC 144
Tony Touch 59
Travis 142
Trick Daddy 63
Tnoa 70
Tma Turner 135
S^anta Twain 51

VARIOUS ARTISTS
Grammy ftominees 2000 75
Loaded With Hits 186
Mlllerwiiim Hip-Hop Party 180
Monster Madness 89
New Millennium Hip-Hop Party

Radio Disney Jams Vol. 2 187
Three 6 MaHa Presets HypnoUa
CampPoue 165
Totally Hits 109
Ultimate Country Party 2 1 58
VH-1 Storytellers 160
WoW-2000; The rsar-s 30 Top
Chnstlan Arlols And Sor« 161
WoW Worship Orange: Toda/s 30
Most Powerful Worship Songs 83
Wow WOrshlpi TodB^^ 30 Moil
POMeriul Wonhip Songs 200
WWF World Wrestling Fadacatian

100
Now 3 82

Stevie Ray Vaughan Arxi Double
Trouble 136
Vertical Honzon 52
VitarTHflC 56

Clay Walker 156
Westlife 168
Barry White 148
Mark Wills 166

TrishaYearorood 84
NellVoung 22
toungbtoodi 155
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R&B RETAIL DOESN'T FEAR NET
(Continuedfrom pcuje !i)

been traditional word-of-mouth.

"Of course, I'm not saying walk
totally aw!(y from it," he continues. "I

have no Web site right now, but I'm

sure I will erentually. I'm just sitting

back, letting ererybody make pitch-

es to me. But retailers have to take a

cautious look at E-commerce, even

when it comes to third-party fulfill-

ing companies. Though I haven't seen

actual contracts, I've been told these

companies usually keep the rights to

the customers.

"And you have to consider security

breaches and other liabilities that

may befall retailers: We don't have

attorneys on retainer ready to go to

court. "Then there are the costs in-

volved because you have to maintain

and keep your site fresh just as you

do your store—especially since

you're talking about competing with

thousands of other Web stores."

"When I first heard about the

Internet, I decided to re-evaluate my
position," recalls Robert Johnson,

owner of Delicious Records in Los
Angeles. "I realized it's going to take

another three to five years for my
customer base to come up to par witii

the Internet and credit cards. So the

Internet is not going to affect me.
Although it will unless I work with it

in a way where I have total control

instead of letting other companies do

it for me."

Johnson, who says he's building a

store Web site now, emphasizes that

"independent retailers need to take

a close look at what they're doing and

how they're going to do it. It might
be nice to have your name flashing on

the Internet, but 1 want to make sure

it's worth it and 1 have control."

Marketta Rodriguez, owner of

Houston's Serious Sounds, says she

feels a small amount of pressure
from the encroaching Internet but

firmly belie\'es there will always be

a future for indies. "At this point, only

20% of the clientele I deal with is

Intemet-savvy to the point where
they'll search for new music. And
again only 20% have the credit to

purchase on the Internet

"But indie retailers have more
going for them than just what they

sell," Rodriguez continues. "It's a fam-

ily thing, a neighborhood thing. The
human interaction you don't get on the

Internet The indies who survive are

going to have a nice complement
between in-store and the Internet"

Independent retailers have always

had their ears tuned to the street

even before street teams became a

popular marketing concept It's that

advantage that retailers consistent-

ly point to when talking about the

Internet and that other major com-
petitive factor: mega-store chains.

"\ don't feel threatened by the chain

stores," declares Kelvin Anderson,

owner of Long Beach, Calif.-based

VI.E Records. "They're not the super

discount outlets that they have been in

the past A few years back, quite a few

ofthem had financial problems. At the

prices they were selling, itwas impos-

sible to sell music that cheap and sur-

vive. As far as the Internet is con-

cerned, there's not a kit ofmaiey being

made on it right now. We're launching

a site this week, but we view it as a

marketing tool to promote the store.

"Knowing your community is the

important element" he adds. "Most
indie stores have their acts together

and know how to take care of their

customers and buy right I've been in

this business 28 years: I used to sell

music to the grandmothers of the

kids coming in here now. We can
probably recommend 10 other titles

when you ask about one title and can

help people find what they want
when they don't know a title."

Rodriguez, who says chains are

more ofa threat than they have been

in the past, notes that "as long as

there are indie projects, the chains

will always be two or three weeks
behind, and that's all the lag time that

we need."

"Retail conglomerates aren't going

to be able to get into a Willie Bobo,

they're not going to know who
Charles Wright [& the Watts 103rd

Street Rhythm Band] is," says John-

son. "They're not into deep catalog.

That's a nugor difference between us

and them."

In addition to customer service

and deep catalog, indie retailers are

aggressively trying to widen that

divide through cross-promotions,

postcard campaigns via regular mail

and E-mail, and discount wuchers to

further strengthen their bonds with

the buying audience.

"The Internet is making it harder

on retail, but I'm notworried because

I have a good relationship with my
customers," says Tabego Benitz,

owner of DBS Sounds in Atlanta.

"I'm building a Web site, developing

marketing programs with the labels,

and giving back to the community
through such events as our customer-

appreciation jam, inviting 100 of our

best customers for free entertain-

ment food, and drinks.

"I'm also trying to do cross-pro-

motions and am ready to do some
cable advertising," Benitz continues.

"We aLso haw whatwe call The Vine,

which lists what's going on in the city.

Customers like all the interaction,

and this helps keep a fan base. We
have more flexibility with our store,

while chain stores just sell music."

As the crucial summer season ap-

proaches, Marty Gibbs, owner of 13-

year-old Sound of Norristown in the

Pennsylvania suburb, agrees that

independent retailers will still play

an important industry role. But he

forecasts that this summer there will

be a price war between retailers and

their mega-store colleagues, prompt-

ing indies to "revise how we do busi-

ness. And with the advent of the In-

ternet more kiosks are being put in

stores. If they're placed in outlets

that are non-music-related, then that

can also pose a problem for us."

Jupiter Communications analyst

Aram Sinnreich agrees that the In-

ternet threat to brick-and-mortar

retailers is "more of a long-term

worry than a short-term worry. Ob-

viously, they can take advantage of

the channel shift by bringing music

kiosks into their stores and giving

consumers who don't have CD burn-

ers the opportunity to write their own
CDs in-store based on online catalogs.

"Brick-and-mortars al.so have the

opportunity to get in on the ground

floor of the local delivery business.

Urbanfetch.com and Kozmo.com
have demonstrated there's a con-

sumer demand for it

"Long-term, these retailers need to

redefine their purpose in order tost^
competitive," he continues. "It's not

going to be so much about selling phys-

ical properties as it is about creating a

total entertainment and music-shop-

ping experience for consumers."

While Jupiter doesn't break out

online music sales by genre, the

research firm predicts that online

music sales will be close to $600 mil-

lion this year, representing about4%
of the domestic music market Sin-

nreich also notes that $3 million of

that will be digital distribution rev-

enue, which is about .05% of online

music sales.

Fbr independent retail owners like

Seth Tanner of Los Angeles' CDM
Music Outlet the Internet has yet to

prove its music-selling capabilities.

"The Internet is more hke an addi-

tion," he says. "We're developing a

Web site now; to use it as a marketing

tool to create a lifestyleWeb site wouU
be advantageous. Urban independent

retailers are generally a starting gate

for ground-level artists. We develop

them, and then the chains start look-

ing at the SoundScan reports.

"The only concern I have with the

Internet" he adds, "is the idea of di-

rect downloads to customers. But the

main thing everyone has to remem-
ber is that the Internet is based upon
a machine. Everyone should think

about putting all their eggs in one

basket. What happens if the phone
lines go down? It'll be worse than a

stock market crash."

Assistance in preparing this story

toas provided by JUl Pesselmck.

MAJORS COLLABORATE TO SUCCEED IN GERMAN POP COMPILATIONS MARKET
(Continued from page 12)

ing area."

According to Harry Weller, GM of

Universal's Polystar, it all boils down
to "No print. No radio. No posters.

Only TV" He adds that it is ridiculous

forTV broadcasters to be exerting so

much pressure on the music industry.

Product managers for TV compi-

lations complain that it is sometimes

difficult to obtain permission to in-

clude current releases. A&R man-
agers have the preconceived notion

that compilations kill current prod-

uct—a notion dismissed by Schenk.

He appeals to the decision-makers

at repertoire companies to promote

catalog exploitation by providing an

even greater volume of repertoire.

Says Schenk, "It is not true that

compilations cannibalize the singles

market." He claims surveys reveal

that compilations may even consti-

tute an additional source of revenue,

provided that the special marketing

companies offer the best possible

quality. "Only special compilations

produce major success," he says,

adding that compilations can boost

sales of albums.

Stiffer competition in the compi-

lations arena has enticed the m^ors
to work more closely together. Com-
ments Epp-Winter, "Companies
used to release several hit compila-

tions in competition with each other,

most of which were almost com-
pletely interchangeable, on account

of their virtually identical contents."

These days, the m^ors work to-

gether in joint ventures to concen-

trate on a smaller number of compi-

lation releases, such as "Bravo
Hits," "Just The Best" "The Dome,"
and "Tbp OfThe Pbps"—all ofwhich
have enjoyed tremendous success.

Sony Music Media managing di-

rector Dietmar Polzin sees potential

for new joint projects making opti-

mum use of the partners' repertoire.

Schenk notes that given the cur-

rent deluge of product on the mar-

'It is not true that

compilations

cannibalize the

singles market'

- TMOMAS SCHENK -

ket it makes sense for three m^ors
to join forces to produce a really top

product rather than three individual,

mediocre ones.

Chris Georgi, managing director

of edel media, says his company has

a very strong competitive position in

the compilations market. In spite of

the increasing number of joint ven-

tures between the majors, edel is

able to survive because it has many
hits in its repertoire and can trade

these with the msoors.

Such top-selling edel acts as Ste-

fan Raab, Bluenmchen, Scooter, and

Echt are vital for the German mar-
ket compilations produced by the

m^ors, allowing edel to swap con-

tent with the m^ors for use in edel

compilations.

Nevertheless, edel is releasing

fewer hit compilations and concen-

trating on concept albums, such as

CDs to accompany the TV shows
"Gute Zeiten Schlechte Zeiten"
(Good Times Bad Times), "Sailor

Moon," and "TV Total With Stefan

Raab."

The leading special marketing
companies with their successful

compilations are optimistic about the

future, in spite of the difficulties

caused by oversupply ofproduct and
Germany's weak economy.

Weller, whose company (Polystar)

is the market leader with a 27%
share, does not expect spectacular

growth but does predict stagnation

at a high level, stating that reper-

toire material will tend to be pooled.

"Only strong brands will survive," he

says. Weller expects to see a market
shakeout—a view also expressed by

Sony Music Media's Polzin, which
expanded its market share by 5.7%
la.st year, to 22.2%.

BMG Ariola Media grew 15.7%
over the past year in the TV seg-

ment. Says Epp-Winter, "Ninety-

four percent of our TV compilations

entered the charts, [and] 50% of the

releases made it into (Media Con-
trol's] Top 10 TV Compilation chart"

The BMG executive thinks that

the Internet will play a key role in

the future. She expects new forms

of online marketing to emerge,
together with such related tools as

one-to-one marketing, customized

CDs, E-commerce, and digital dis-

tribution in the form of authorized

debut album, ".
. . Baby One More

Time."

Last November, Festival and Mush-
room were rolled into one company,

gaining a combined 14% market share

in Australia. The company emplqys 180
staff members in Australia.

Earlier this year. Festival chairman
Roger Grierson and Paul Katz,

Zomba's head of business affairs,

began negotiating. Grierson tells Bill-

board, "We agreed that neither of us

wanted to go to court So we sat down
and looked at the common Issues we
had [and] decided it was a lot more
productive to work tf^ther."

Murphy could not be contacted for

comment on the announcement Fur-

ther details of the agreement are con-

ndential.

In other FMG news, a new distrib-

ution agreement for Europe and Asia

will be finalized in the next few weeks.

FMG also is launching a retail Web
site, Whammo!, at the end ofJune fea-

downloads for individual concepts
and brands.

Schenk also is upbeat about the

future, reporting that his company's

sales were up 66.7% last year,

ensuring a market share of 20.7%.

Schenk thinks that online business

will have a strong impact on all

aspects of TV compilations. This

applies to both distribution and
marketing, as well as the establish-

ment of new themes.

On the digital download front,

edel's Georgi believes that cus-

tomers are particularly interested

in assembling and then downloading

their own compilations. However, he

warns that copy-protection facilities

must first be substantially improved

in the interests of authors, produc-

ers, and record companies.

turing Australian and New Zealand

acts. FMG has a top 20 U.K. hit with

"Sister" by pop sisters S2S, who are

signed to Ralph Carr's Standard
Records.

Zomba Australia, which has a staff

of 20, has a market share that fluctu-

ates between 3.5% and 4.5%, ac-

cording to Murphy. Aside from big-

selling albums by Spears (near

quadruple-platinum for 280,000 units)

and Backstreet Boys (triple-platinum

with 210,000 units), Zomba Australia

has also pushed to gold (35,000 units)

albums by Groove Armada, "Weird
Al" Yankovic, and Tina Ousins.

On July 1, Zomba opens an office in

Auckland, New Zealand, when a

licensing deal with BMG switches to

distribution. Zomba Australia distrib-

utes Zomba labels Jive, Jiv« Electro,

Silvertone, and Volcano but also has

two in-house labels—the indie-rock-

oriented Trademark and chib-orient-

ed Crossover.

ZOMBA, FMG END COURT ACTION
(Continued fmm ixuie 12)
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HATFIELD SHOWS BOTH SIDES WITH 2 ROUNDER/ZOE SETS
(Continuedfrom page 15)

tion that many of her friends who
were there during the good times
were fair-weather. "Instead of wal-

lowing in self-pity forever, I got out

of bed and made 'Bed.'

"

Needing a "change of scenery,"

however, she went to Los Angeles and

recorded with different musicians.

She then decided to return to Boston,

taking the long way home to record

further in Tucson, Ariz., and Texas.

"At the end of last summer I real-

ized I had a lot of songs that would

make a good album," notes Hatfield,

who compiled "Beautiful Creature"

from the sessions. "I felt that there

was a whole other side of my per-

sonality that needed to be expressed,

so I called my friend Mikey [Welsh,

Weezer bassist) and Zephan (Court-

ney, drummer for Boston band Mil-

ligram] and came up with the con-

cept for Juliana's Pony."

Juliana's Pony is the name for the

Hatfield-fronted trio that recorded

"Total System PMure." The band's

name, she notes, "seems fun, mis-

chievous, and dirty all at the same
time—kind ofwhat the record's like."

"Total System F^lure" was "more
conceptualized from the start," Hat-

field adds, and it took just 10 days to

create. "I definitely had a plan—and
a couple of rules: No love songs, and
every song must haw a guitar solo.

There were so many love songs on

'Beautiful Creature' that I didn't

want to go there anymore. I wanted
to express the unromantic, unfor-

giving, cynical, disgusted-j'et-funny

other side of me—as opposed to the

vulnerable, 'believing good things

will happen but getting hurt by oth-

ers' side of 'Beautiful Creature.'

"I wanted to get my rocks off and
play some loud guitar and use my
Big Muff [fuzzy guitar distortion

pedal] and be more reckless and lazj'

at the same time—which I can't do
with the crafted pop songs of the

other album, which require more
control and restraint," she adds.

So the self-admittedly "schizo-

phrenic" Hatfield came up with two

opposite album-s, "but I wanted them
both to be heard, so I came to Round-

er/Zoe with the idea, and they went
with it, where others might think it

w^as weird or potentially confusing to

the consumer."

The special combined package,

notes Rounder GM Paul Foley, "gires

people an incentive to buy both al-

bums at the same time—and re-

wards them for doing .so." The $24.98

price, he says, is significantly less

than the combined purchase of the

two discs individually. Availability of

the three-pack, he adds, will be

determined by the marketplace.

"We'vB had a number of oiijers from

Europe, and the U.S. .solicitation is in

progress," saj-s Foley, who notes that

the double release—and special pack-

age—are firsts for the label. "They're

two unique records, so \\'e're shipping

'Somebody Is Waiting For Me' from

'Beautiful Creature' this week to

triple-A and we are looking at sched-

uling 'My Protegfe' from 'Total Sj-s-

tem Eailure' atmodem rock—because

TO OUR READERS
The Hot 100 Spotlight will

return next week.

7felt that there was
a whole other side of
my personality that

needed to he

expressed'

-JUUAMA HAmeiJO -

the reaction is so strong. We could be

at two different formats with differ-

ent songs from different records."

Hatfield, who is booked by Leg-
ends of the 21st Century and man-
aged by Gary Smith at Ford Apache
in Cambridge, Mass., showcased
with her band in New York and Bos-

ton clubs in late April. She plans on

doing in-store performances at all 21

Newbury Comics outlets in the

Boston area, hitting three a day dur-

ing the week of her albums' release.

Concert touring ofmajor markets
in the U.S. and Canada will then

commence in late May and continue

through July, Hatfield says.

Rounder's retail efforts will focus

on her stronger markets, notes Foley,

particularly Boston, where the label

will utilize Newbury Comics' "one-to-

one" E-mail club marketing program,

which will involve autographed copies

of the special-edition packages.

Foley cites the Best Buy, Tower,

and Trans World chains as also being

"very important in launching the pro-

ACM'S WINNERS
(Continuedfrom page 10)

Donald. "This shows you how powerful

one song can be and w+iat one song can

do for a career. We had a little success

before the song, but this is an amazing

night"

Stoltz expects that DLxie Chicks' \ic-

tories will spur ticket sales for their

upcoming Fly tour. "The DLxie Chicks'

new album is doing well. It's been our

No. 1 country record here the last

three months," he said. "This will be a

great launch for their headlining tour."

"We're eivjoying our last tw^o weeks
off," said Chicks lead vocalist Natalie

Maines. "We took sL\ months off, and

this has been the end of it Wc'\>e been

planning for the Fly tour. We start

rehearsing in the middle of May, and
our first show is in .June. We spent a

lot of money, not knowing if people

would buy tickets. So we're kind of

glad we're not going bankrupt."

According to key retailers, new acts

stand to benefit mast from the awards

show. Storm Gloor, director of music

for Hastings, said, "Artists like Brad

I^ley and Jessica Andrews can get a

bump. There will probably be less ofan

impact for artLsts such as Faith Hill,

Tim McGraw, and the Dixie Chicks.

The records hare been worked very

well, and people already hare them."

"The ACMs definitely gire newer
arti.sts a boost," said Tower Nash\'ille

GM Jon Kerlikowske. "(It may be] the

first time fans are linking that artist

to the face and their songs."

Brad Paisley, who was named top

new male \ocalist said, "I was nervous

about this award. I wasn't e\en nenmis
about singing. I felt great walking out

there and doing that Ererj'body told

me, 'Aw, we knew you'd get it,' but I

ject" and says that there will be heavy

online promoting, including pre-sales

of the special packages, online chats

and interviews, autographed promo-

tional posters, and a promotional

download of two encoded album
tracks through Liquid Audio.

Ralph Horner, rock buyer for Vir-

gin Megastore's Union Square out-

let in Manhattan, was "blown away"
by Hatfield's New York showcase
and eagerly awaits her forthcoming

product

"I've listened to both records ever

since," says Horner, who especially

likes "Total System Failure," be-

cause "it's a good, individual-soimd-

ing alternatire record with an edge
and incisire lyrics and humor."

It's also the type of album that

does well at his location. "Our cus-

tomers respond to quality and sin-

cerity. If it comes across as a gim-
mick, releasing two albums at once

might hurt. But this doesn't come
across as a gimmick. It shows her

dirersity: You can listen to either one

depending on mood, and there's no

padding, like with [the simultaneous

two releases from] Guns N' Roses,

which was basically a vanity thing."

Rounder is also backing the Hat-

field releases with a heavy print,

onhne, and s3mdicated-radio media
campaign, targeting fashion and
image books as well as music publi-

cations. Coverage is already set for

such outlets as CDnow, Stereo Re-
view, Spin, People, and Entertain-

ment Weekly.

wish I'd had that confidence. Any one

of those guj's could hare easily walked

awTiy with this and deserved it"

DreamWorks newcomer Jessica

Andrews won the award for top new-

female VTXralist "It was awesome," the

teenager said. "I had an amazing feel-

ing up there."

Montgomer)' Gentrj' took honors in

the top new vocal duo/group catego-

ry and urged bands struggling in

honky-tonks to hang in there and not

give up on their music. "This is an

incredible experience," said Troy
Gentry. "We grew up playing in the

honky-tonks, playing all those bars,

and it finally feels like it's starting to

pay off for us."

"In my experience, I would say the

winner of a major category experi-

ences a 50% or 100% increase," said

Mark Ballard, music buyer for Tempo
One-Stop Records. "Maybe an artist

that hasn't had as much saturation

w ill open up to the audience. Some
casual fans that tune into the show-

that aren't necessarily country fans

might be induced to go buy an album
for an artist like Faith Hill. Country

being a certain genre, there's always

a chance for more crossover sales

with an awards show."

The ACM Awards were hosted by
Dolly Parton. During the show she

joined Martina McBride, Patty Lm-e-

less, and the Judds in performing

"Stand By Your Man" in honor of the

late Ttomy Wynette, the recipient of

the Pioneer Aw-ard, also known as the

Cliffie (in honor of Cliffie Stone).

Assistance in preparing this report

iim provided by Jill Pesselnkk.

by GeoffMayfieid

I HREE TIMES TWO: For the third week in a row, an album opens
with a first-week number that would normally be enough sales to capture

the No. 1 spot on The Billboard 200. But, like No Doubt and Joe who pre-

ceded her, Toni Braxton can do no better than second fiddle behind the

steamroller that is 'N Sync, this despite a big post-E^ter drop for the

boy band's "No Strings Attached."

Following the intoxicating 55% boost over prior-week sales that 'N Sync
saw during last issue's hoUday frame, "No Strings" comes closer to mor-
tal numbers. With a 62% decline, the album closes at 248,000 units, which

is still more than enough to ward off Braxton's 199,000-unit opener.

While Braxton has to settle for second place—and there's been a lot

of that going around since 'N Sync rattled the cages six weeks ago with

the staggering first-week sum of 2.4 million copies—her first album in

almost five years represents a victory in career growth. "The Heat's"

first-week take is 17% more than the 169,000 copies she sold when her

sophomore album, 1996's "Secrets," also started in the No. 2 slot.

In the previous issue, Joe had to settle for the second spot, despite a

career-high week of 286,000 pieces, while the prior issue saw No Doubt
open at the same rank with 202,000 units.

H IP-HOPPING: Aside from Toni Braxton's much anticipated return,

the big chart's top 15 also indicates growth for Cypress Hill and Mya,
who start at Nos. 5 and 15, respectirely. The former fetches 139,000 fans,

while the later sells 72,000 units.

Cypress Hill once topped The Billboard 200, but its last album,
"Cypress Hill lY" failed to crack the top 10, opening at No. 11 in 1998.

Also in 1998, Mya's self-titled debut began at No. 77 and eventually

peaked at No. 29. This is also her biggest single-week SoundScan tally:

"Mya's" fattest was 64,858 units during the hoUday weeks of 1998, when
the album ranked No. 84.

What do Braxton and Cypress Hill have in common, besides owning
The Billboard 200's two highest bows and prominence on Top R&B/Hip-
Hop Albums, where they stand at Nos. 1 and 2, respectively? Both used
TV to pump their first-week sales, Braxton on "The Tonight Show With
Jay Leno," Cypress on "Late Night With Conan O'Brien."

Meanw-hile, w ith his second album warming up in the wings, attention

surrounding that set's leadoff single stirs a comeback for the first

Eminem album. "The Real Slim Shady" Is in big rotation on MTV and
w as also featured on the channel's "Making The Video," which helps his

last set, "The Slim Shady LR" scoop up this issue's Pacesetter crown.

With a 26% hike, the album jumps 62-35.

Eminem's percentage gain is exceeded only by the soundtrack to "Lore
And Basketball," which, thanks to the film's theatrical exposure, bounds
115-45 on an 81% uptick. Howerer, since "Lmie" wins Greatest Gainer, the

Pacesetter is awarded to the album with the second highest percentage

growth. On Top Independent Albums, "Love And Basketball's" bounce

mm-es it 7-1.

Also SEEN: The post-holiday decline from last issue's historic Easter

numbers is most dramatically illustrated by 'N Sync's previously mentioned

62% decline, but thuru's evidence aplenty throughout the chart. Conse-

quently, volume on The Billboard 200 is down by 26% from the previous

chart a drop that causes us to dramatically soften the chart's bullet crite-

ria. Not only do we bullet any album that gains this Issue, we also reward

those titles that manage to decline by no more than 10%. Typically, we need

to drop bullet criteria that far only in January, w-hen the chart a^usts from

the high reltage numbers of Christmas and New Year's weeks.

In this soft climate, the spikes propelled by TV and cable exposure can

be quite conspicuous, including jumps provided by two MTV platforms:

"Biorhythm" helps Lenny Kravitz jump 78-64, while "Wanna Be A VJ-
3" sets the stage for a 18-13jump for Jay-Z. The lattcr's disc is also boosts

ed by "Big Pimpin'," which Is at No. 7 on Hot R&B/Hip-Hop Airplay with

32 million listeners, w-hile the video is ranked at No. 8 at MTV
On sister station VHl, "Storytellers" continues the comeback of Stone

Temple Pilots' "No. 4." With a 4% gain, the album charges 148-111.

Promos for the April 30-May 1 airing of NBC miniseries "The '70s"

wring out a 20% improvement for its .soundtrack (170-117), echoing the

pattern we saw in February 1999 for "The '60s" album. Look for a big-

ger spike, and likely the album's ultimate peak position, on next issue's

list.

Meanwhile, a "Late Night With Conan O'Brien" appearance helps

Dido re-enter Heatseekers at No. 45 with a 7% gain.

With Telemundo's airing of the Billboard Latin A\v-ards falling on the

evening of April 30, the last day of the tracking week for this issue's

charts, impact from the .show, which showed a .significant ratings improve-

ment over last year's edition, will be seen on next issue's charts. The Bill-

board Latin 50 is the hst where the awards show- will hav-e its most obvi-

ous impact, but the special could also make a dent on Heatseekers and

The Billboard 200. Stay tuned.
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FIVE SONGWRITERS WIN TOP HONORS AT BMI LATIN AWARDS
(Continued from page 10)

ed Productions and Publishing and
Sony/ATV Latin Music Publishing

LLC/Sony/ATV Songs LLC. SER-CA
Publishing and pcermusic each re-

ceived five aw-ards. Additionally, four

honors were given to EMI Music Pub-

lishing, three awards were granted to

both Mas Flamingo Music and Uni-

versal-Songs of PolyGram Interna-

tional, and A Phantwi Vox and World

Deep Music Publishing received two

awards each.

The evening was hosted by BMI
presidenVCEO Frances Preston and
assistant VP of Latin music Diane
Almodovar.

Winners were determined based on

the most-played songs in the BMI
Latin catalog.

A complete list of winners, with

their writers and publishers, follows.

"A Mi Qu^ Me Qued6," Marco Antonio

Perez, SER-CA Publishing; "Agua Pasada,"

Gil Francisco P^rez, GILFRAN Music
Publishing, Nelia Music; "Amor Maldito,"

Miguel Mendoza, SER-CA Publishing;

"Amor Plalonico," Mario Quintero, Mfia

Flamingo Music; 'Aquello Que Me Diste,"

Alejandro Sanz, Ego Musical SA, EMI-
Blackwood Music.

Also, "Botella Enwnenada," Cornelio

Reyna Cisneroe, Rightsong Music; "Ciega,

Sordomuda," Estefano, Shakira, FIPP
Intl., Sony/ATV Songs LLC; "Coraz6n
Hulio," Alejandro Sanz, Ego Musical SA
EMI-Blackwood Music; "Crei," Jesus

Monge Ramirez, peermusic; "Cuando No
EstAs Aqui," Tiny Morrie S^hez, Strik-

ing Music Co.

Also, "Decir Adi6s," Kike Santander,

FIPP Intl.; "Dejaria Todo," Estefano,

Sony/ATV Latin Music Publishing LLC,
mrid Deep Musfc Publishing Corp.; "Desde

Que It Amo," Mario Quintero, Mis Flamin-

go Music; "Desenganos (Derrumbes)," Tony
ftreyra, EMI-Blackwwd Music

Also, "Desenganos (Por Qu6 Eros Asi),"

Teodoro Fregoso Casares, peermusic;

^ ^1 rr—rr rr—
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Exclusive Album Reviews

Calexico

•Hoi Rail'

(Quarterstick)

Bruce Anderson

'BrutalifY2: Balkana'

(Family Vineyard)

Shonnon Wright

'Maps Ot Tacir

(Quarterstick)

Free Digital Downloads

News Updates
IWice Daily

Hot Product Previews
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A new Billboard Challenge begins

every Thursday. This week s champ

is Szasz Csaba from

Brosov, Romanic

News contact: Jonathan Cohen

jacohen@billboard.com

"Dimelo," Ste\'B Morales, Jumping Bean
Songs LLC, Million Dollar Steve Music;

"Directo Al Corazon," Enrique Guzman
Yanez. El Conquistador Music Publishing;

"Dos Hojas Sin Rumbo," Victor Cordero

Aurrecoechea, peermusic.

Also, "El Hijo De Tyuana," Francisco

Quintero Ortega, VN FWi Publishing; "El

Tiro De Gracia," Julio Cesar Preciado

Quevedo, Jam Entertainment; "Entrega
Total," Abelardo Pulido Buenrostro, EM I-

Blackwood Music; "Ese," William Paz,

Cuberoot Music; "Hotel Coraz6n," Mario

Quintero, Mas Flamingo Music;

"Huracan," Marco Antonio Perez, SER-CA
Publishing; "Ine\itable," Luis Fernando
Ochoa, Shakira, FIPP Intl.. Sonido Azula-

do. Sony/ATV Latin Music Puhbshing LLC.
Also, "La Otra Parte Del Amor," Juan

Francisco Rodriguez del Bosque, Warner-

Tamerlane Publishing Corp.; "Livin' La
Vida Loca," Robi "Draco" Rosa, A Phan-

tom Vox Corp., Warner-Tamerlane Pub-

lishing Corp.; "Uorar Quedito," Joee Felipe

Barrientos Rodriguez, Luis Manuel
Lozano, Fonohits Music Publishing; "Me
Equivoque Contigo," Jose Alfredo Jimenez

Sandoval, peermusic.

Also, "Me Estoj' Acostumbrando A Ti,"

Ricardo Ceratto, Rightsong Music; "Me
U)y A Quitar De En Medk)," Manuel Fkires

MonterroRas, Warner-TWierlane Publish-

ing Corp.; "Mi Chatita," Joe S. L6pez, Elzaz

Music Co.; "Mi Historia Entre Tus Dedos,"

Gianluca Grignani, Universal-Songs of

PolyGram, Intl.; "Necesito Decirte,"

Ramon Gonzalez Mora, Seg-Son Music;

"Oye," Randy Barlow, Angie Chirino,

Emibo Estefan Jr., Gloria P^tefan, Foreign

Imported Productions and Publishing.

Also, "Palomita Blanca," Juan Luis

Guerra, Redomi Music; "PUsion," Martha
Alicia Villarreal Esparza, Wamer-TWner-

lane Publishing Corp.; "Perdedor," Marco

Antonio Perez, SER-CA PuWishing; "Per-

dido Sin Ti," K.C. Porter, Robi "Draco"

Rosa, A Phantom Corp., Olinga Music,

Wamer-T^meriane Publishing Corp.; "Que

Haria Sin Ti." Jos6 Gonzalez, Gonzlich

Music; "Qu^ MSs Te Puedo Dar," Miguel

Mendoza, SER-CA Publishing; "Quiero

^hier," Ernesto Solano, Ernesto's Musical;

"Sublune Jiyer," Pedro Ramirez Velazquez,

Norberto Eduardo Toscano, peermusic.

Also, 'Te Vas," Kike Santander. FIPP
Intl.; "Tii," Dillon O'Brian. Shakii-a. Par-

adise Awnue Songs, Sony/ATV Latin Music

Publishing LLC, World Deep Music Pub-

hshing Corp.; "Tu," Estefano, Sony/ATV

Latin Music Publishing LLXI^. WorW Deep
Music Publishing Corp.; "Tu Amor." Kike

Santander. FIPP Intl.; "Tu Nue\Ti Vida,"

Jose de Jesus Na\-aiTo. De Luna Publish-

ing Co.; "Tu Sonrisa," Ehis Crespo, Sony/

ATV Latin Music Publishing LIX; "Una
Pilgina Mas," Raul Garcia Ramirez, San
Antonio Music Publishers.

ADSL DEBUTS IN EUROPE
(Covtiiiuedfmw page 12)

like \ideo and many other things, to

consumers faster. This is one of the

prerequisites to make a fulfilling busi-

ness online from which the music
industry can benefit enormously."

On the label side, Stefan Weikert,

edel music's Hamburg-based director

of new media, is equally optimistic.

"People will have access to illegal

music anyway. The m^jor labels' con-

tent isn't available in legal form yet, but

once the standard repertoire is avail-

able legally, most people would prefer

buying it instead of getting it from
pirates [because of the technical qual-

itj ]," claims Weikert

"BTopenworld CFO Ben Andradi
backs that up with statistics, noting,

"Research shows that a broadband
customer will stay online four times as

long as a narrow-band customer and
spend nearly three times as much
[money] on E-commerce."

Weikert also believes that con-

sumers' bujTng patterns may alter, but

not until sufficient numbers of people

haw access to ADSL. "[Buying behav-

ior w'ill change], but not before there's

a real reach," he says.

Nick King, VP ofmarketing at Lon-

don-based music/video/games online

retailer Boxman, welcomes BT's ini-

tiati\'e. "It's opening the doors to mak-
ing it easier for people to shop online.

[ADSL is] only one in a number offac-

tors, but it can only be positive," he tells

Billboard.

Stockholm-based Popwire CEO An-

ders Andersson says, "We're already

seeing increases from visitors with

ADSL lines. They're also staying

longer on the site than the average

user. We e.xpect that the usage from

these visitors will explode as the lines

are available to consumers at a fair

price." He adds that while ADSL "def-

initely will change the download pat-

terns," he's more confident it will have

impact on streaming patterns. "That's

why we're launching Popwire Radio

and Pbpv\Tre TV' says Andersson.

However, in other European terri-

SONY, UNIVERSAL PLAN NET MUSIC SUBSCRIPTIONS
(Continued from page 10)

most recently, Microsoft

"The MusicChoice Web .site is tak-

ing a leap forward in attempting to

generate revenue from Web content"

says president'CEO Dave Del Becca-

ro. "The promuse of free content can

only last so long. This Ls a %Table busi-

ness model that all sites will have to

implement eventually in order to

become profitable."

Jay Samit, EMI senior VP of new
media, said earlier this year at

MIDEM that his company planned to

test this year the subscription model

for delivering digital music content to

audio de\ices "for .specific appliances"

(BiUboard, Feb. 5).

Kevin Conroy, senior VP of world-

wide marketing and new technology at

BMG Entertainment declines to com-
ment on any specific plans in the sub-

scription arena but says, "We encour-

age the development of every

legitimate means possible by which to

bring arti.sts' mu-sic to their fans."

Paul Vidich, e.\ecutive VP of strate-

gic planning and business de\Blopnient

for WuTier Music Group, notes that the

subscription model presents some for-

midable hurdles to succass.

"In a wired world in which so much
music is free, you have to have an

extremely compelling, unique, and
possibly exclusive proposition to get

consumers to step up to a subscription

ser\'ice," he says. "'The question is. In

that competitive environment where
the competition for music is basically

on a free basis, an ad-supported basis,

can a paid-for subscription service,

however you define it be competiti\'e-

ly attractive among consumers?"

As to that question of whetlier con-

sumers will be willing to pay for what

they have until now gotten for free.

Jupiter's Sinnreich believes that qual-

it}' and service will convince them.

"Consumers will pay if there's a per-

cei\'Ed value," he saj's. "There are a lot

of problems with the free music sen -

ices available on the Web. Limited cat-

alogs, unreliable quality, unreliable

downloads, lack of artist information,

lack of virus control—those are things

a 'legitimate' subscription service

online could take advantage o£

"That said, a lot ofthe revenues that

result from a subscription service

aren't going to be pure subscription

fees but ad\"erti.sing fees, direct-mar-

keting rexenues, the sale of ticketing

and merchandise," he adds.

Pricing and business models are

only two of the unknowns about the

planned Sony/Universal venture,

details of which are sketchy The ini-

tiative will target deliverj' of content

aver a wide range of platforms, label

executives say, including computers,

wireless devices, and set-top boxes.

Both companies say they have agreed

to license content to the wnture.

No launch date for the service has

been set according to Heather Myers,

executi\'e VP/GM of UMG's Global e

division. "What I can say is that both

companies are \ery dedicated to the

\enture, and we're moving very, very

quickly," Myers says.

Questions about the structure and
operations ofthe newjoint venture and

the exact nature of those content offer-

ings—as well as whether the two
majors will work w ith other content

providers—also remain open, accord-

ing to Al Smith, senior VP of Sony
Music Entertainment

"We're on parallel paths in develop-

ing both the business structure of the

^'enture and also what the content and

offerings of the venture w'ill be," Smith

says of the early-days initiative. "So
future announcements w ill probably

talk about both ofthose. Right now, this

[announcement] is more about ourjoint

recognition ofthe opportunities tliat w«
.see in this space and how we can best

address those."

Myers believes those opportunities

are vust "We have two companies that

have a rich array of content and we
can therefore cut across all genres in

terms of breadth and depth of offer-

ings—from classical tojazz to country,"

she says. "And because w-e are really

designing the service with the idea that

it will he applicable across a number of

platforms—PCs, wireless, set-top

baxes, your television set and so on

—

we anticipate that the audience could

be quite broad."

The targeting of that audience, con-

versely can be narrowly focused via a

subscription approach. Smith notes.

"The various digital systems that are

being developed give you the opportu-

nity to tailor things in more specific

waj-s," he says, adding that services

also can be tailored to difi'erent geo-

gi-aphic regions.

tories, the pricing of ADSL service

remains an issue, meaning that music

companies throughout Europe have

differing views on the technology.

The managing director of Ger-
many'sWOM music retail chain, Wolf-

gang Ohrtmayr, observes the sluggish

ADSL rollout in his home market as

being problematic for Internet compa-

nies. "In the foreseeable future, this

won't have any effect [on buying/down-

load patterns]. The development is at

nine below zero," he saj's.

German consumers also have prob-

lems with what they perceive as a high

price for "always on" Internet connec-

tions. According to edel's Weikert,

Deutsche Telekom's monthly fees for

its ADSL service—300 Deutsche
marks (J(>38) for companies and 100

Deutsche marks ($213) for individu-

als—is "quite expensive."

King says technology has been a

m^jor obstacle for Internet companies'

economy "One of the problems in Eur-

ope has been that Internet access has

been metered and more expensive than

in the U.S., and that has retarded the

growth [of online retailers]," he says.
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Berklee Student Selected

For Billboard Scholarship
Berklee College of Music senior

Patrick Cornelius of San Antonio,

Texas, has been honored with this

year's prestigious Bill-

board Endowed Scholar-

ship Award. Billboard

established the fund in

1994 in recognition of its

100th anniversary.

Students are selected to

receive this award based

on their outstanding musi-

cianship and strong acade-

mic record at the college,

as well as the probability

of success in their pursuit

of a performance and re-

cording career.

Cornelius, an alto saxophonist,

will represent Berklee next

month at the Blue Note in New^

York, in .July at the UmbriaJazz
Festival in Perugia, Italy, and in

the fall at the Monterey Jazz Fes-

tival, where he will lead the

Berklee-Monterey Quartet 2000.

Cornelius has been studying

Berklee

the .saxophone since he was 13.

Last year he was chosen to attend

the Thelonious Monk Institute

with eight other young
jazz musicians from

around the country. In

addition to attending the

Monk Institute, Cornelius

led a performance in the

Los Angeles Music Cen-
ter that featured "Tonight

show" bassist Robert

Hurst, and performed
with Jimmy Heath at the

Thelonious Monk Piano
Competition '99 at the

Kennedy Center in Wash-
ington, D.C. Since arriving at

Berklee, he has won the Freder-

ick Weber Award and the Charlie

Parker Award for service to the

college community.

Cornelius will perform at the

Blue Note on May 15 with .seven

other Berklee students. The
en.semble will play their original

compositions plus jazz standards.

Tunparks' Splashes Into 2000
Amusement Business' Directo-

ry of Funparks & Attractions -

The 2000 International Guide to

Amusement Parks, Waterparks,

Family Entertainment Centers

and Attractions is now available.

This comprehensive resource

guide, updated every year, con-

tains over 2,000 listings

of amusement and theme
parks, water attractions,

aquariums, oceanariums,

botanical gardens, zoos,

family entertainment

centers, and museums
worldwide. Information

listed includes addresses,

phone numbers, manage-
ment contacts, operation

dates, admission prices,

group rates, and previous year's

attendance, as well as descrip-

tions of each facility and the types

of attractions it features.

Funparks contains a complete

alphabetical listing of attractions

by category and members of the

International Association of

Amusement Parks and Attrac-

tions (lAAPA), World Watcrpark

Association (WWA) and Interna-

tional Association for the Leisure

and Entertainment Industry

funparks

(lALEI) are designated through-

out the book. Also included is a

separate section on amusement
and theme parks luider construc-

tion, a listing of corporate head-

quarters, and a classification

index. Another feature includes

charts on 1999's Top ijO Amuse-
ment/Theme Parks in

North America and
worldwide, Top 15 Water
Parks, and more.

The directory is used

throughout the year by
members of the park
industry, including own-
ers and managers at

parks and attractions,

food and drink conces-

sionaires, merchandise
concessionaires, plus tour and
travel executives.

Copies of the Directory of Fun-

parks & Attractions are available

for $60 per copy, including

postage and handling. For orders

outside the U.S. or Canada, please

add $12 for airmail. Orders must
be prepaid and sent to Amuse-
ment Business, Single Copy
Department, PO. Box 24970,

Nashville, TN 37202 or call 800-

407-6874 for more information.
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Contact Sam Bell at 212-536-1402/1-800-449-1402.

E-mail: sbell$^JbiUboard.com

Country Is Mr. Rogers' Neighborhood^

GEAR!
BEAT.

It'S a GOODWEEK for the roses. First, "Buy Me A
Rose" (Dreamcatcher) by Kenny Rogers with Alison

Krauss and Billy Dean clinches the No. 1 spot on Hot
Country Singles & Tracks. Then, "Desert Rose"
(A&M/Interscope) by Sting with Cheb Mami debuts

on The Billboard Hot 100 at No. 98 and Hot Dance
Music/Maxi-Singles Sales at a spectacular No. 2.

It's the first Sting single to

appear on the Hot 100 since "Rox-

anne '97—Puff Daddy Remix"
peaked at No. 59 the week ending

Jan. 10, 1998. "Desert Rose" is

Sting's second-highest-charting

title on the dance chart; that "Rox-

anne" remix spent three weeks at

No. 1 starting with the last week
of 1997.

It's really Rogers' week, though.

His move to No. 1 is a triumph for veteran artists, who
have had their share of accomplishments in the last 18

months, if you consider the pop success of Cher and
Carlos Santana. In a world where you might as well

expire when you leave the 18-49 demographic, it's

refreshing to see a 61-year-old man leading the pack.

Rogers is the first artist who can trace his chart

career back to the '60s to top the country chart since

1989. In September of that year, Willie Nelson had a

lone week at No. 1 with "Nothing I Can Do About It

Now." Two months later, Dolly Parton was on top for

a single frame with "Yellow Roses."

"Rose" is the first No. 1 hit for Krauss and Dean.

Both artists' previous best was a No. 3 peak. Krauss
reached that mark with "When You Say Nothing At
All" in 1995, and Dean started his career with a pair

of No. 3 hits in 1991: "Only Here For A Little While"

and "Somewhere In My Broken Heart." A year later,

by Fred Bronam

"If There Hadn't Been You" :dso went to No. 3.

Beginning of 'the end': Kenny Rogers isn't

the only thing '60s about this issue's Hot Country Sin-

gles & Tracks chart. Debuting at No. 72 is Allison

Paige's remake of Skeeter Davis' "The End Of The
World" (Capitol), a No. 2 country hit (and No. 2 pop

hit) in 1963.

'Try' nP: with "l "Try" (Epic)

inching up one position, Macy
Gray is the fifth solo female artist

to reach the summit of the Top 40

Tracks chart since it was initiated

in November 1998. Gray follows

Sarah McLachlan, Cher, Jen-
nifer Lopez, and Christina
Aguilera into pole position. The

only other female act to top this chart was TLC.

More 'MARLA': The follow-up to "Smooth" has
now held the No. 1 position on the Hot 100 half as

long as that comeback smash. Santana Featuring
The Product G&B holds on for a sixth week with

"Maria Maria" (Arista). Since January 1998, only

four titles have remained on top for six weeks or

more. Two of those are by Santana, and the other

two are "The Boy Is Mine" by Brandy & Monica
(13 weeks) and "I'm Your Angel" by R. Kelly &
Celine Dion (six weeks).

Speaking of "Smooth," it remains the longevity

champ of the current Hot 100, falling two places to No.

18 in its 42nd chart week. Close behind, at 41 weeks,

is Lonestar's "Amazed," still in the top 10 at No. 9. In

third place is Marc Anthony's long-running "I Need
To Know," down 35-37 in its 36th chart week.
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IN RECOGNITION

FOR 25 YEARS

THE HEART, SOUL AND

PASSION BEHIND ARISTA.

LIKE THE NAME YOU CHRISTENED

YOUR LABEL WITH,

YOU HAVE ALWAYS STOOD FOR THE

"BEST" IN CONTEMPORARY MUSIC.

IT IS YOUR UNWAVERING

DEDICATION TO THE ARTISTS

AND THEIR SONGS THAT WE

CELEBRATE.

ARJLSm



Life has a soundtrack.

And for 25 years, you ve provided it.

Congratulations to
Clive Davis and Arista

on celebrating their
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