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Napa to North Carolina
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Stories-and Sauvignon

COMPELLING DESIGN TALES EMERGE FROM THE NAPA VALLEY SHOWHOUSE

WRITTEN BY SALLY FINDER WEEPIE

reativity just seems to flow like wine at the Caldwell
Vineyard. John Caldwell first uncorked it back in the
winter of "84, when he launched his vine and wine busi-
ness by “importing”—yes, some might say smuggling—
grafted French grapevines across the Canadian border in the trunk
of a Rent-a-Wreck. That maverick ingenuity was just as strong in

PHOTOGRAPHY BY JOHN MERKL

PRODUCED BY JENNY BRADLEY PFEFFER

2014 at the third annual Napa Valley Showhouse, which included
three separate historic structures: the main house (a remodeled
Victorian farmhouse), the property’s 1920s cheese barn, and a1930s
water tower that’s been reinvented as a living space. Designers drew
on the vineyard’s rich history to create impactful rooms, some with
plotlines equal to the offerings at the Napa Valley Film Festival,
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SHOWHOUSE TOUR

PORCH MIYUKI YAMAGUCHI

In creating a place for the Caldwells to relax and entertain,
Laurie Furber, designer of the Cheese Barn cellar lounge, pre-
served the natural, rustic beauty of the building and gave a nod to
Caldwell Vineyard’s history. “I wanted to give the space the feeling of
dining outside,” Furber says. So she constructed aliving ceiling, built
using vintage fruit-drying racks on pulleys. They’re covered with live
branches and white lights. “It gives the effect of a beautiful canopy of
leaves with stars twinkling through,” Furber says. The coffee table is
avintage barn door that was covered with lichen. “I preserved it just
as it was with a piece of tempered glass on top,” she says, “and used a
pair of vintage French sawhorses as a base.”

WATER TOWER LOFT

The Water Tower represents an iconic piece of architecture on this
property, a place that speaks to the land’s time as a working ranch—
and an opportunity for designer Sarah DeWitt to create a Moroccan-
inspired fantasy escape. “The views inspire an exotic, enigmatic sense
of soaring over the world—a place out of time,” DeWitt says. She used
a wallpaper that can inspire visions of either sky or sea to set a joyful
mood of celebration that’s energized by colorful patterns. “My favor-
ite pieces are the ‘birdhouse’ porter chairs thatlift rather than obscure
and the octagonal téte-a-téte seating spot that draws people in to con-
verse, share, laugh, and just enjoy the views,” the designer says. “It
truly becomes the life of the party!”
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For the Water Tower landscaping, designer Tim O’Shea called
on Canary Island palm trees to flank the entry as guests climb the
native volcanic treads through bold drifts of fountain grass and fra-
grant native plantings. It’s part of a series of garden spaces that
O’Shea created across the property. Down the hill, his Vista Lawn
guides visitors to the main house, shaded by more Canary Island
palms. Bold basalt stepping-stones create the entry path to the
main house, where a dramatic sweep of soft underplantings rein-
forces the informal farmhouse mood.

FARMHOUSE

Stepping up to the porch, guests can lounge in a teak wing chair or
on a faux-bois bench, sip a glass of wine, and take in the gorgeous
hillside vineyard view. Soft grape-hue textiles, metals, and found
objects mingle effortlessly, while an olive tree and other local
plants embody the essence of Napa. “Living in beautiful wine
country, I wanted to celebrate the natural beauty of Napa, its
relaxed lifestyle, and the love story of owners John and Joy
Caldwell by creating a serene, yet elegant, romantic space,”
designer Miyuki Yamaguchi says.

Inside, designer Cathleen Gouveia played light against dark,
rustic against refined to create a living room that’s a study in con-
trasts. “My work is usually formal, but the Farmhouse required a
more rustic look in keeping with the architectural vernacular of the
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with a silvery metallic finish. Its strong horizontal pattern provides a
perfect counterpoint to the room’s angular lines, which are also soft-
ened by the wave pattern of an easy-on-the-toes rug and layers of tex-
tural bedding. The monochromatic palette creates a restful cocoon
energized by a touch of vibrant purple. “It’s a reflection of Napa sun-
sets,” Mills says. “I wanted the space to be balanced and peaceful
while exciting the senses at the same time.” The mood continues in
the adjoining bath, where soft marble and chrome finishes pair with
beadboard and tile in a light, bright personal space.

For contact information for the designers featured in the 2014 showhouse and
for details on the items used in these rooms, see sources on page 144

Special Thanks to John and Joy Caldwell of Caldwell Vineyard (caldwellvineyard.com) for hosting the 2014 Traditional Home
Napa Valley Showhouse to benefit the Napa Valley Film Festival. Our gratitude to the sponsors who made the showhouse possible:
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Bevolo Gas & Electric C2 Paints Circa Lighting Crossville Tile Kallista
Lights (bevolo.com) (C2paint.com) (circalighting.com) (crossvilleinc.com) (kallista.com)

Kohler Marvin Windows and Mirage Floors Stanton Carpet Rocky Mountain Hardware
(kohler.com) Doors (marvin.com) (miragefloors.com) (stantoncarpet.com) (rockymountainhardware.com)
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8a.m. Jayne begins the day deep in the well-
preserved precinct of the French Quarter.
Not surprisingly, his apartment boasts great
antiques—like a daybed once used by the
Duke of Windsor. In the living room, there’s
also hand-painted wallpaper depicting a pan-
oramic view of the Mississippi Delta, com-
plete with boats and human figures. The
Delta’s allure captured the hearts of both
Jayne and Ellis, a noted food stylist, when
they visited for a Southern food conference
in the early 1990s. “We bought this apart-
ment in an extremely important structure
for the price of a parking spot in New York—
and for a fraction of the cost of something in
almost every historic neighborhood in the
country,” says Jayne, who manages a stay
here about every six weeks. The building is
the smallest Creole townhouse in the French
Quarter, but it’s the perfect fit for them, says
Jayne, as he tops off his look for the day with
ajaunty porkpie hat that was made locally.
8:30a.m. First he grabs a latte across the street
at Spitfire Coffee, which looks like it would fit
well in Brooklyn. “It’s a great example of how
the Quarter is becoming less of a T-shirt shop
place,” Jayne says. He heads down a few
blocks to the banks of the mighty Mississippi,
just as a long and noisy freight train lumbers
by. The mix of old and new energizes Jayne.
“New Orleans is not frozen in time,” he says.
“Here there’s perspective on the past, but
they are interested in the future. It's not per-
fect, but at least it’s real.”

9:15a.m. Jayne dashes into Peter Patout’s
small shop just a few blocks away in the
Quarter, and he looks like a kid in a candy
store. He spies an 18th-century porcelain
cooler, which once made a treat that was a
predecessor to ice cream, and clutches it
tight: “I wish I owned this!” Patout, a Louisi-
ana native renowned for his expertise on
Southern antiques, has become something
of an ambassador for the city. “He’s a taste-
maker,” says Jayne, who bought a 19th-cen-
tury Louisiana bookcase for his apartment
from Patout. Vogue writer Julia Reed
became a Patout disciple after staying in the
1820s guest cottage tucked behind the deal-
er’s back courtyard. “People stay with him
and they get the bug,” says Jayne, who met
the same fate. “He’s a great storyteller.”
9:30a.m. Mixing business and pleasure is in
the DNA of New Orleans, and so Jayne often
finds himself buying from his friend Nadine
Blake, whose quirky, eponymous shop has all
manner of merchandise, from pillows to »



LIBRARY TERRACI
AND POOL ERIC ROSS
FOR SUMMER CLASSICS
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Designer Lisa Mende totally reorganized and
transformed the kitchen, breakfast area, and
dog-themed mudroom (below) of the 1912
Terry House for the High Point Showhouse.
Her vision included new flooring, cabinets,
appliances, counter surfaces, plumbing fixtures,
lighting, and amazing new decor more fitting to
the vintage structure than the previous 1980s
remodeling. To see what Lisa created, turn to

KITCHE
MUDROOM
LISA MENDE
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Stanton Carpet Summer Classics Thermador Wesley Hall Wilsonart
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Like what you saw in Traditional
Home this month? Here’s your
chance to learn more! Request
product information and learn more
about the featured brands and
products using one of the
following methods:

* Return the coupon on this page
* \isit traditionalhome.comv/source

You'll receive exclusive advertiser
information and be on your way to
designing the home of your dreams.

ABBEY CARPET
& FLOOR

Come Home to Abbey. The experts at
your locally owned Abbey Carpet & Fioor
showroom will help you select the perfect

floor for your lifestyle and your budget.

To find the showroom in your
neighborhood, go to BuyAbbey.com

ADVERTISEMENT

BEVOLO GAS AND
ELECTRIC LIGHTS

Light up the night with Bevolo's Rault
Pool House Lantern. Each lantern is
hand-riveted to weather any environment
beautifully (indoors and out). Perfect for
arbors, breezeways, pathways, outdoor
living spaces, fireplaces and tabletops.
Bevolo.com
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BILTMORE®

Biltmore, an original American
treasure, has been a legacy of quality,
craftsmanship, and elegance since
1895, Make your home a welcoming
retreat with our home furnishings and
bedding collections. Discover us at
biltmore.com/traditionalhome

BONA® HARDWOOD
FLOOR CARE

Bona® PowerPlus Hardwood Floor Deep

Cleaner's oxygenated formula loosens and

removes heavy dirt build-up without extra
effort. Pair with the Bona® PowerPlus
Microfiber Deep Clean Pad for optimal
results. Available at Lowe's. Bona.com

CAESARSTONE

Caesarstone premium quality quartz surface
is innovative, highly functional and design
forward. Consisting of 93% quartz, its three
diverse collections—Classico, Motivo and
Concetto retain cool tactile qualities of
nature’s stones. Applications include kitchen
countertops, vanities, flooring, walls and
furniture. www.caesarstoneus.com
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CIRCA LIGHTING
Simply Brilliant Lighting. At Circa Lighting,
our priority is to provide an outstanding
experience. Whether through our sales
and customer service center or one of
our boutique lighting showrooms, you will
have access to experts to consult with in
choosing the products best suited to your
needs. Our refreshing approach makes
your search for lighting simple and the
results briliant. View our lighting collection
online at circalighting.com

CR LAINE FURNITURE

World-friendly custom upholstery
handcrafted by artisans in North Carolina
utilizing new processes and equipment
while holding true to time-tested premium
construction features. Bringing style,
comfort, and color to homes across America
since 1968, For ideas and inspiration visit us
online at www.crlaine.com

CROSSVILLE

Discover beautiful, sustainable design
for your home with infinitely inspiring tile
solutions from Crossville. Our exclusive

Porcelain Stone collections lend style

and substance to distinctive spaces
everywhere. Patterned with classic warp
and weft texture and tone, Crossville's
Ready-to-Wear collection brings touchable,
everyday style to your fioors and walls.
Crossvillelnc.com
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DXV BY
AMERICAN STANDARD

An extraordinary portfolio inspired by the
most pivotal design movements of the past
150 years. Bathroom and kitchen collections

re-imagined to elevate the everyday.
DXV by American Standard. Born of Quality
and Craftsmanship. Honoring the past.
Imagining a beautiful future.
Visit DXV.com to get inspired.

THE SOURCE

If your items are free, detach and mail this coupon. If there are charges for
your items, mail coupon and check or money order in U.S. dollars only to:
Inquiry Management Systems, Inc., P.O.Box 5132, Buffalo, NY 14205-5132
Order By Mail:
* Circle your choices » Complete Information below
* Expired coupons will not be processed ¢ Expiration date: 3/15/2016
* Key Code: Dept TH1015IL

TO SUBSCRIBE TO TRADITIONAL HOME:
Circle No. 28 (1 Year U.S. $24.00.) Outside U.S. Circle No. 29 (1 year $34.00.)

| AM ENCLOSING: $

TOTAL ENCLOSED

Are you planning to complete the following and
if so, in which time frame? (circle all that apply)

Build: 0-3
Remodel: 0-3
Decorate: 0-3
Add a room: 0-8
Move: 0-3

NAME
ADDRESS
CITY
PHONE NO.

(OPTIONAL) E-MAIL ADDRESS

3-6 6+ months
3-6 6+ months
3-6 6+ months
3-6 6+ months
3-6 6+ months

STATE Z

P

We will share your e-mail address with the advertisers from which you request information
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FINE FURNITURE
DESIGN

The Panel Sleigh Bed features

a rich Mahogany finish and eye
catching details that evoke an aura of
comfortable sophistication. As part of
Bittmore by Fine Furniture Design, this
is just 1 of 70+ unique items curated

to work beautifully together.
www.BiltmoreFineFurniture.com
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HANCOCK &
MOORE

Whether traditional or contemporary in
style, our frames are firmly buiit. Hancock
& Moore’s beliefs are based upon one
principle—to build fine furniture of
uncompromising quality that will endure
for generations. For more information
about our products, please visit us online
at www.hancockandmoore.com.
Free brochure available.

HUDSON VALLEY
LIGHTING

Hudson Valley Lighting® creates unique
and original designs, spanning in style
from historic to artisan, transitional
to contemporary. From pendants to
chandeliers, sconces to flush mounts—
Hudson Valley Lighting's impressive range
of designs assures endless high quality
options. For more information, visit:
www.hudsonvalleylighting.com
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HUNTER DOUGLAS
WINDOW FASHIONS

At Hunter Douglas, we see form and function
as inseparable. Our innovative window fashion
designs are beautiful to live with, provide
variable light control, help insulate rooms
from heat and cold, protect furnishings from
damaging UV rays, and even absorb sound.
Now that's artful window dressing.
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JULISKA

Inspired by the gathering of family and
loved ones over food, passionate artisans,
and centuries of European design, Juliska
is committed to providing beautiful things
for the home. Juliska is not about trends;
it's about loving life, living well and always

finding reasons to celebrate!
www.juliska.com
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LEE INDUSTRIES

Inspired by the classics but committed
to the future, LEE effortlessly blends
quality and comfort with form and function
to create upholstery that is so strikingly
fresh you almost forget that it is sustainable.
Handcrafted with pride in the USA!
Free Mini-catalog. To view our entire
collection, visit us at
www.leeindustries.com 15



