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TEXTILE INSIGHT | MEDIA PLANNER 2025

Textile Insight is a Formula4Media publication designed to serve members of the
performance textile industry throughout the entire supply chain. With an eye on
innovation, and focus on active apparel and footwear, our skilled editorial team provides
corporate executives, material developers and designers information and expert
commentary needed to succeed in today's competitive textile business.
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EDITORIAL FEATURES

INTHE MARKET 2002 TRENDS rrwTere INTHE MARKET VOICES

Hot Topics Commercialize, Capture & Transform : ¥ Y Charles Ross Gets to the Core of “CE” Creating Hybrid Materials
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Cultivating Fresh Ideas
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Turning Problems into Possibilities Solutions for Today & Tomorrow Sip and Shop Retail
by Kurt Gray

STRATEGIES SUPPLY CHAIN MADE IN AMERICA OUT OF CONTEXT
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IN THE STUDIO: DESIGN INFLUENCERS
The force behind what's new and exciting in today’s marketplace.

IN THE STUDIO | BACKPACKS

Leading the Pack

DESIGN / SUSTAINABILITY
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SUSTAINABILITY

Environmental responsibility is driving positive change all along the textile supply chain. Investment in new
eco-efficient technologies is a high priority within the industry, and corporate cultures are dedicating more
time and energy to broadening, diversifying and strengthening a commitment to sustainable practices.

FRERES 1N APPARE « AN oSG XD A SVETON » SEPTTMBEROCTISES SEE1 - A FORRILAL VI FORLCATER JECH | OCEAN PLASTICS TECHNOLOGY | INNOVATION

TEKTILE INSIGHT Planet-Savin
SIG CLOSING Solutions
ECO-VISION THE LOOP :
ON OCEAN
WASTE

LODKING TO THE FUTURE OF
TEKTILES THROUGH A GREEN LENS

WELCOME CIRCULRR
GODDRYE TAKE. MAKE & DISPOSE
= CLIMATE CONSCIONS TECH
* CARBON NEUTRAL FODTWEAR
* SUPPLY CHAIN HERBACHES

Taking Eco Performance & Technologies 1o the Nex! Level

A Deeper ‘_'\j\,\ = sing n mpa
Shade Bl
OfGl‘een "ﬂ:#‘

textileinsight.com FormuladMedia



TEXTILE INSIGHT ‘ MEDIA PLANNER 2025

INSIGI‘IT ON SUSTAINABILITY BEgelkelizNeelNyzN,

Participating companies will be featured in two-page advertorial spreads that will be edited

with you, detailing your company’s new products, key partnerships, and eco marketing strategies.
Advertisers will have final approval on advertorial spread. Rate includes all copy, layout and space.
Any corporate graphics, logos or pictures need to be supplied. Fall Issue.

INSIGHT - BILITY POLYGIENE
Getting to the Heart of the Problem

Tackling the Textiie Industry’s Environmental Impact at the Source
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TREND INSIGHT
A snapshot of what's resonating with consumers to help make smarter
business decisions, inspire creative solutions, and generate original ideas.
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2025 EDITORIAL CALENDAR CIRCULATION: 4,125+

ISSUE FEATURES SHOWS
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reducing textile waste.
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active lifestyle performance.
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FALL THE ENVIRONMENT Functional Fabric Ad Close Sr Designer Managers
. . i L4 I
2024 A Lighter, Brighter Green Fair Portiand 10/10/25 Desi 9B
Suppliers seek ways to scale Powered by esigner = L
upp Y Performance Days Mat Due
sustainable materials and streamline 10/17/25
OR Winter

processes in a quest to reduce
carbon emissions within textiles.
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Editor

Sue Blecher

917-687-9352
cgriffin@formuladmedia.com

Publisher

Jeff Nott

516-305-4711
jnott@formuladmedia.com
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