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SPORT

Running. Hiking. Pickleball. Tennis. Fitness. Training.

FOOTWEAR

e ad R el

INNOVATION ABOUNDS IN THE NEWEST
PERFORMANCE RUNNING SHOES, FROM
MAX.CUSHION ROAD SHOES, TO LIGHTWEIGHT
TRAIL PERFORMERS TO SPEED DEMONS.

AND SUPER SHOES. TAKE A LOOK ATWHAT'S
NEW AND WHAT'S NEXT. BY CARA GRIFFIN

FITNESS
‘SPECIAL REPORT/ PICKLEBALL

BY LAURA GAINOR
The nation's fastest growing sport is taking Americans by storm and growing
¥ mor ingle day. With over 4 million players and pers courts located

YOUNEEDTOKNOW
captivates players from the moment they step foot on a court for the first time; with its

social et active nature, pickleball is makinga name for itselfamong other major sports

are sill etting o know the game, here are 10 Things You Need to Know About Pickleball
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STYLE

Active Style. Run Style. Outdoor Style. Life Style.

DESIGN / PERFORMANCE CASUAL

LIFESTYLE

How Casual Became Functional & Functional
Became Casual. By Emily Walzer
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BY EMILY WALZER
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FOOTWEAR

Running. Hiking. Comfort. Sandals. Recovery. Sneaker Style.

ALL o
DAYQ%

EVERY
DAY:

SNEAKER STYLE

CHIC COMFORT GOES THE DISTANCE

RUN/FOOTWEAR

FLYING HIGH
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ESSENTIALS

Socks, Insoles and Gear to make the sport and active lifestyle better.

OUTDOOR/NEW PRODUCTS OUTDOOR/NEW PRODUCTS

GET INTII GEAR
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ESSENTIALS / ALL ABOUT THE RUN

HUSTLE
HEROES
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BEAR EHS GREEN

RUN/GEAR
Wihether being e Mbrf i
buil to help an

LEVEL UP
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TRENDS

Insight and analysis of key markets and categories.

sportstylemag.com

IN PURSUIT

OF MOVEMENT
& THE WAY
WEMOVE

BYEMILY WALZER
More than 1 million hula hoops sold last year
and a new category of jump rope influencers
took Instagram by storm. Walks around the
neighborhood replaced crowded boutique
fitness classes and bike racks were back
ordered for six months. As the pandemic
upended our daily routines, changing our
approach to exercise, “movement goals”
became the pathway to a healthy lifestyle.

WITH WELLBEING TOP OF MIND, WE
EXPLORE HOW STANDOUT BRANDS
'HIGHLIGHT HEALTH AND HAPPINESS IN
"THEIR FODTWEAR BY SUZANNE BLECHER

THE

IMPORTANCE
WELLNESS

RED(
REGOVERY

shock absorbing propulsion. Recovery products were prevalent in 2012 -
lements, sock Jing towels - but

ot of footwear options. Fast forward ten years, and product s prolierating

PERFORMANCE TODAY

MESSAGE
RECEIVED

WHAT WE SAY WHEN WE TALK PERFORMANCE IN 2022
BY EMILY WALZER

STRATEGIES/TRENDS

ABC

OF BRAND STRATEGY

CONSUMER/ TRENDS

EXPLAINED
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RETAIL

Information that retailers can use to make buying decisions and better run their business.
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IN THE STUDIO: DESIGN INFLUENCERS

The force behind what's new and exciting in today’s marketplace.

DESIGN / SUSTAINABILITY
Accessories ke Center Stage wit

ige with Innovative Sustainable Materials By Suzanne Blecher
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A snapshot of what's resonating with consumers to help inspire creative solutions.

'RENDINSIGHT
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Understanding the Pickleball Consumer
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0f the more than
1,100 active
consumers we
polled, 56% of
respondents said
they either have
played or plan
to start playing
pickleball.

UNDERSTANDING THE RUNNING CONSUMER
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SPONSORED
CONTENT

STYLE INSIGHT

Product presentations in a powerful cost-effective way. If you have the image, we've got the layout.

LP COMPRESSION APPAREL

MERINO EXTREME

RUN LUXE

SKECHERS VIPER COURT

W/RIGHTSOCK.

SEAMLESS TOES MADEINUSA  MOISTURE WICKING
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DISTRIBUTION

Six Digital Magazines.

6X 6,450+ 46.7%

PUBLISHED DIGITAL

EACH YEAR DISTRIBUTION AVERAGE

OPEN RATE

sportstyle
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ENGINEE
TO KEEP Y
RUNNING.

NOVEMBER/DECEMBER 2022 ISSUE

RUNNING

One-Two Punch

tospare.

POLARTEC

THE FUTURE OF WEATHE}

>> SEE THE SCIENCE.
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EDITORIAL CALENDAR

ISSUE AD CLOSE MAT DUE ISSUE AD CLOSE MAT DUE
JANUARY/FEBRUARY 1/31/25  2/3/25 JULY/AUGUST 8/4/25  8/11/25
Outdoor Insight: On The Trail Sport Report: Pickleball
Footwear: Boots: Outdoor & Casual Lifestyle Footwear: Sneaker Style
Design: Advancing Performance Technologies Design: Feel Good Function
Team Sports: Performance Apparel Team Sports: Headwear
MARCH/APRIL 3/26/25  4/2/25 SEPTEMBER/OCTOBER 9/22/25  9/29/25
Activewear Trends Aprés Sports Trends
Footwear: Wellness/Walking Footwear: Recovery
Design: Eco-Innovations Design: In The Studio
Team Sports: Girls’ Sports Team Sports: Uniform Trends
MAY/JUNE 5/23/25  5/31/25 NOVEMBER/DECEMBER 11/17/25 11/24/25
For The Run: Apparel, Footwear and Essentials For The Run: Apparel, Footwear & Essentials
Outdoor Insight: What's New, What's Next Footwear: Sneaker Style
Design: In The Studio Design: Eco Innovations
Team Sports: Socks Team Sports: The Year In Sports

ADVERTISING INFORMATION

Publisher Senior Account Manager
Jeff Nott Troy Leonard
516-305-4711 352-207-2347
jnott@formuladmedia.com tleonard@formuladmedia.com
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