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What's the Big Idea?
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Welcome various rule-making authorities who
to keep changing their own regulations, it
s agood idea for dealers to get ahead
of the curve to become the go-to guys
for their customers confused about
what's legal and not this season and
next. It's always a good idea to be
that go-to guy.

Then comes an inside look at how
four of the best team dealers in the
country are utilizing technology to,
in some cases, increase their sales
by double digits by simply making it
easier for their customers to buy from
them. These !orwar(lr'hmkmg dealers
knew a good idea when they saw it 4
few years ago and their online sales
have thrived ever since.

With all that as a backdrop, our
final set of good ideas goes beyond
product, sports and selling into the
world of business advice and tips on
how to run a better team dealer. Ina
tWo-part series that begins this month
and will conclude in the November
Issue of Team Insight, we provide 12
solid pieces of business advice for
dealers,

This advice ranges from the obyi.
0us = how to compete with Amazon,
how to make sure your business car.
ries on to the next generation, how
to manage your roadmen - to the
esoteric, with ideas on becoming an
international seller, managing your
Millennials and writing a business
plan. We even delve into the ques-

Michael Jacobsen, Editor/Associate Pyblisher
Leading the Team Insight editorial staff, Mike has been
covering the sporting goods industry since 19.91 .and
has more than 30 years of trade magazine editorial and
publishing experience. He has assembled a tegm of
writers and researchers that has been involved in the
sporting goods and team sports business fo.r most of the
past three decades. They have seen and ertter] about
it all. It is this unparalleled experience that provides the

' issue.
insight into the world of team sports in every

thought of
until now.

¢ are surrounded by new ideas everywhere | tion of whether you should sell your business, merge with
we go. From the way we consume news - | a wompetitor (ADA/NBS saw the benefit of this avenue this
Including this magazine - to the way we pamimer) or even buy someone else’s business, Yes, you can
Interact with the rest of the world, new buy someone else.

ideas dictate our very existence,

oy Lake advantage of t. We see it as our job here  Tugm It is, indeed, a brave new world out there, Byt don't be
Insight to bring some of you kicking and screaming into the | afraid, we will be here to provide the new ideas and to help
2lst century, guide.you every step of the way. That's our best ideg so o "
So this month you are invited to come along for the ride
n this High Tech, High Touch issue.
e journey begins with a look at the ideas in selling
Specialty Sports or, in our view in the editorial offices, any-
thing but football, baseball, softball, soccer and basketball

o ignore them at their own peril. And we would be remjss
not to provide ideas on how to become a specialty player.
Pickleball anyone?

Then, thanks to the good folks (7) at NFHS, NOCSAE and the

FormuladMedia

teaminsightmag.com




TEAM INSIGHT | MEDIA PLANNER 2025

News,
Trends
And
Analysis EALERS
Of The ?f N
Team IN 2023
Sports
Market.

WRESTLING PINS HOPE
ON NEW GRAPPLERS

BASKETBALL STEPS
UPTO E LI

Basketball
Baseball
Soccer

TEAM i;iﬁii:ﬁ TEANINSIGHT

k=t 'uﬂll'ﬁ = Wrestling

Track & Field
Swimming
Pickleball
Volleyball
Field Hockey
Technology

- A
R "““ILE : Football
- SPOATS ARE Softball
Xjf‘ 3 m“““ - MAKING THE Lacrosse
-
. ol 3 r A N 1 2 S f S

teaminsightmag.com FormuladMedia



TEAM INSIGHT | MEDIA PLANNER 2025

Category Insight  Softgoods Report Hardgoods Report New Products

EQUIPMENT
EEEEEEEEEE GOALS

Gt sports load the growth, whie footbal decline sows i the pas year.
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‘ DECORATING / SUBLIMATION 5.0

uniform trends
for 2020.

Sublimation has found its niche
in team sports as vendors
up their games.

Accessories Decorating Sublimation New Products
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EDITORIAL CALENDAR

ISSUE TEAM ISSUES SOFTGOODS REPORT HARDGOODS REPORT EYE ON PRODUCTS SPECIAL REPORT BONUS DISTRIBUTION
Jan/Feb Baseball ‘25 Performance Apparel/ Backboards Training Aids The Decorating
Ad Close: 1/24/25 + Headwear Business
Materials: 1/31/25 Basketball ‘25
Mar/Apr The Annual Girls’ Girls" Uniform Trends Top Girls' Team Girls' Performance
Ad Close: 3/11/25 Team Sports Issue Sports Products Products
Materials: 3/18/25 Cheer
Fast-Pitch Softball
Volleyball
Soccer
Lacrosse
May/Jun The Football Issue Football Uniforms Goals, Cages & Nets Training Aids NSGA Leadership
Ad Close: 4/22/25 Team Socks Conference
Materials: 4/29/25 NBS Summer

Athletic Market

Sports Inc. Summer
Team Dealers Show

Jul/Aug Baseball/Softball ‘26 Baseball Uniforms Bats, Gloves & Protective Technology Headwear Roundtable
Ad Close: 7/8/25 + Accessories Hottest Team Sports
Materials: 7/15/25 Basketball ‘26 Products for 2025/2026
Sep/Oct Specialty Sports Uniform Trends Training Aids Tech and the NBS Fall Athletic Mkt
Ad Close: 9/9/25 Volleyball Protective Apparel Team Dealer
Materials: 9/16/25 Wrestling
Lacrosse
Track & Field
Pickleball

January 10, 2025 11:06 AM
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Mailed Circulation: 4,125

* Independent Team Dealers

* Specialty Team Dealers (i.e. Lacrosse, Spirit, Soccer, etc...)
* Team Buyers at Full-Line Sporting Goods Stores

* Team Buying Groups and NSGA Members

¢ Institutional Team Sales Organizations & Catalogs

* Team Dealer Road Sales People

Show Distribution

* Sports Inc. Summer Team Dealers Show
* NBS Summer Athletic Market

* NSGA Leadership Conference

e Sports Inc. Fall Team Dealers Show

¢ NBS Fall Athletic Market
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OCTOBER 2024 NEWSLETTER

FEATURED STORIES
Team Products Named Finalists in SFIA Challenge
Nobraska Sports Sells To BSN
Score Sports Partners With Babe Ruth Baseball
GGM Hockey Acquired By PE Firm
Nike Replaces Under Armour At Wichita State

Riddell Revamps Leadership Team
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Team Products Named
Finalists in SFIA Challenge
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Editor/Associate Publisher
Michael Jacobsen

201-396-7005
mjacobsen@formula4dmedia.com

Publisher

Jeff Nott

516-305-4711
jnott@formuladmedia.com

Senior Account Manager
Troy Leonard

352-207-2347
tleonard@formuladmedia.com

All ad materials send to mjacobsen@formula4media.com
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