





Pratham Books has woven thousands of stories
over the past eight years. Stories of magic and
adventure, tales that make you laugh, historical
sagas, and narratives based on fact and fiction. Al
our stories, though, are bound by a single thread -
they stimulate a child's imagination, kindle her
curiosity, and nourish her mind.

Over the years, our books have found their way
into the hands of millions of children and, time
and time again, we hear about Pratham Books
acting as change agents in their lives.

Leena, the headmistress of Vidya Prabhat Schoal,
Universal Academy, Bazpur - a school whose
library is filled with Pratham Books — says, “Our
biggest achievement has been that these
children from the rural areas are developing the
habit of reading. A lot of our kids come from
families in which parents are not educated and
these kids are first generation learners. Story
books from Pratham Books have simple language

- both in English and Hindi, so kids can understand
what they are reading, independent of the teachers,
and this gives them a great sense of achievement.’
Neelesh, of the Shivganga Trust that runs libraries in
rural Madhya Pradesh, told us,“We've bought a lot
of books from Pratham Books because it creates
padhne ki jigyasa (the desire to read).” Sharadaji of
Sandhan in Rajasthan contextualizes the attraction
of Pratham Books when she says, “Kids love the
presentation - pictures, the colours, texture... gaal
pe laga ke rakte hain (they put the glossy paper to
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their cheeks) and exclaim it's so smooth and shiny

These responses speak of igniting the immense
love of reading amongst children, and of books
being a stimulus in creating a different dimension
in technicolour. For us, it is a validation of

Pratham Books' vision and intent becoming reality
on the ground. Equally, these responses define the
challenge we must constantly rise to — how to
remain relevant in an ever-changing world of
shifting realities, how to continue to be catalysts,



how to fuel joyful learning, and tap the potential
of every child.

This is what steered us through another eventful
year at Pratham Books. Dozens of new books,
several encouraging collaborations, and many
exiting engagements and associations have filled
our year with new experiences. Meanwhile, our
core, of democratizing the joy of reading in as
many ways as we can, to as many children as we
can, continues to grow stronger and stronger.

It's been a whole 365 days of doing what we love,
and what a wonderful joumney it has been. We've
been to schools, book fairs, and events across the
length and breadth of the country. We madeita
point to go to newer areas, and participate in
book fairs from Kashmir to Gulbarga. Our team
has made their presence felt at all the big
literature festivals, advocating our concerns that
more publishers must create more multilingual,
affordable books, and reiterating the need to be
innovative in order to improve access to every
child and not just the privileged few.

While pushing the boundaries of retail pricing, we
successfully launched our story card sachet —a set
of 5 story cards priced at Rs. 20 only. The sachets

were retailed through kirana stores, |

and railway stations. Product innova

was at its peak this year, when we in

new product called the Library-in-a-Classroom
which is a wall mounted bag with an array of
books that can instantly create a print rich
classroom environment for children at just

Rs. 5000.The response has been heartening and
we now dare to dream of a library in every
classroom in Indial

When it came to content, we dabbled with many
new ideas Original Marathi stories by Madhuri
Purandare were translated and published in
multiple languages for a pan-India audience. We
brought out our first long book for young adults,
Bishnu, the Dhobi Singer and created a new
adventure series, Kaliu's World, centred on
mischievous little Kallu and his gang of friends in
Khajuria. For the first time in India, one of our books,
The Seventh Sun was uploaded for a free download
immediately after its publication in six languages.

We've ridden the wave of technology and used
the Internet to reach even more readers and
collaborators. We've shared our ideas and stories
whole-heartedly and received so much love,
apprediation, and reach in return. With our



rd-winning social media strategy, we have

a large, vibrant and active community. Cur

s digital media properties gather close to
20,000 visiters a month. Over 300 books under
the Creative Commens licenses have been read
and downloaded close to 500,000 times, and the
illustrations and photographs from our bocks
and events have been viewed close to 2,00,000
times. Our books have been translated to
languages that we do not publish, including
Assamese, Italian, and French. More are underway
— Santali, Hebrew, Malayalam, and Konkani will
come next. These are large numbers by any
standards, and it is this strategy that allows us to
build inclusion and scale in a multilingual and
multicuttural society like India.

On paper, our statistics are heartening. 245 titles.
1,529 books. 11 languages. 1,00,000 schools across
21 states. The context, however, presents a very
different reality with 300 million children in the
age group of 3-14 years. We would like to see an
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India where little Chulbuli is reading her well-
thumbed copy of Bheerna Gadha, curled upina
corner of her home in Bihar. Young Akash and
Aditi are engaged in their weekend squabble of
who gets to read Ambili first. A smiling Sandhya is
retuming her newly finished book, Gulfi Vastugala
Dabbi to the library, and deliberating which one
to pick next. Bespectacled little Kuldeep is
watching The Seventh Sun being downloaded
onto his computer. Rehana, with her dancing
eyes, is clutching her newly-purchased stash of
story cards close to her chest, to enjoy over the
next few weeks.

There are many little hearts that Pratham Books
has touched in the last one year. Yet, there are so
many more children out there who need to have
access to joyful books that fill their minds with
ideas and words and images. And these children -
full of knowledge and optimism and confidence —
will be the India of tomorrow. The joumey to
reach these children continues.
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