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Latest News, Ship Orders, Noticeboard, Photo Gallery, 
PDF Resources, Opinion Pieces and Sales Guides, Latest Video 

Content and Webinar recordings



Cruise
Daily
Check in daily for
LATEST CRUISE NEWS & FEATURES
EVENTS & SHIP VISITS
PROMOTIONS
WEBINARS
CRUISE TOP 10s
GUEST OPINIONS
SALES GUIDES
INFORMER MAGAZINE



Learning Academy
Head to the Learning Academy for:
OCEANS OF OPPORTUNITY
DESTINATION MODULES
PRODUCT FOCUSSED MODULES
SPECIALIST SALES TRAINING



Learning Academy
Head to the Learning Academy for:
OCEANS OF OPPORTUNITY
DESTINATION MODULES
PRODUCT FOCUSSED MODULES
SPECIALIST SALES TRAINING



Cruise
Toolbox

Open the CLIA Cruise Toolbox for:
CRUISE LINE & PARTNER PROFILES
BROCHURE RACK
MEET THE FLEET
CRUISE FACTSHEETS
CRUISE FINDER
DESTINATION GUIDES
CLIA CRUISE PINBOARD
FREQUENTLY ASKED QUESTIONS





New Ship Finder
Quick access to all CLIA 
member ship information



CLIA Cruise Search
• 208 River ships listed
• 4,703 River Cruises listed
• 511 River Cruise Ports covered, spanning 30 key river 

cruise regions/rivers
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THE RIVER CRUISE SECTOR
A Journey

 The last 10 years - River Cruise product EVOLUTION & 
GROWTH

 Coming out of the shadows - Establishing River Cruises as 
a competitive Holiday Product

 Going all the way – identifying NEW and profitable market 
segments for further growth



THE RIVER CRUISE SECTOR
Facts & Figures 2015/2016
 UK River cruise market:151,000 Passengers = 8,6% growth YoY 

 European Rivers: Danube – biggest increase of passengers – 38% up from last year, 
Rhone – up by 30%

 Non-European Rivers: Mekong – up by 76%

 European Rivers = 87% of the market

 Most important factor for choosing a river cruise: DESTINATION (67%) and BRAND 
(41%)

 Only 27% bookings 3 months before departure compared to 37% the year before

 Preference for different CRUISE PRODUCTS: Med (37%), Caribbean (35%), RIVER 
(30%) followed by European, Family, Cruise & Stay etc.

 2015 “Top International Destinations” of the Travel Leaders Group – 1. Caribbean, 
2. Cancun Mexico, 3. London and 4. RIVER CRUISES

 Value for money still very important, however the All-inclusive nature dropping 
and ATMOSPHERE ON BOARD and ONBOARD DINING are increasingly important



Tourists avoiding Tunisia, Turkey and Egypt puts pressure on re-
emerging tourists hubs in Spain and Portugal while long haul tourists  
destinations also gain impetus

What has the industry been doing in Europe this  
Summer?

Source: * TUI figures; ABTA, Guardian, ONS, Factiva

Re-emerging  
European hubs

New European  
destinations

Long haul  
destinations

British  
tourists

Terror threats

Increasing tourist  
figures

North America and  
Caribbean

Traditional European  
destinations

New  
destination  

trends

Cheaper alternatives  
Malta, Bulgaria, Hungary,  

Czech Republic

Attractive destinations  
USA, Canada, Mexico,  

Jamaica, Antigua

Proximity to home  
Spain, Portugal, Canary  
Islands, Balearic Islands

Weak local currency  
South Africa, Indonesia,  

Thailand, Brazil

Familiarity
France, Belgium



THE RIVER CRUISE SECTOR
An opportunity

 Macro-Economic environment

 Deloitte’s consumer confidence index up by 3% in Q3 2016 – largest increase in 
18 months; Brexit fears were put aside?

 Consumer spending up by 5.5% in the 3 months to August 2016 – investment in 
experiences (Holidays!) rather then goods

 2016 & the British Tourist: Change in travelling behavior but still travelling 
more than last year

 New European Destinations – Central & Eastern Europe

 Long-haul destinations (with weak currencies)

 Traditional European destinations



Cruise consumer of tomorrow
The cruise consumer of tomorrow is looking for unique, customised and  
authentic cruising experiences heightened by digital connectivity

The connected cruiser

• Mobile phone access and  
Wi-Fi zones

• Automated services

• Smart payment  
solutions

• IoT enabled services

New & personalised  
packages

Multi-generational cruising
• 1.5 million households with 3+  

generations expected to grow to
2.5 million by 2025

Experiential cruising

• 31% of respondents  
looking for more unique,  
interesting or hard-to-
reach destinations

• Authentic local dining

First time cruisers

33% of UK passengers
were first time cruisers in
2015

42% of adults who  
holiday abroad and have  
never taken a cruise say  
they would be tempted to  
take one

19
%

19
%

Source: Amadeus UK cruise consumer insight 2015, CLIA, factiva

Copyright © 2016 Deloitte LLP. All rights reserved
experience 6

18
%

17
%

• Smaller cruise  
ships

• More activities  
on board

• Ability to travel
with likeminded
individuals

• More  
personalised  
service



Technology trends
Travel companies need to rapidly adopt new technology, as today’s  travelers 
increasingly want to manage their entire trip on one mobile  app

Biometrics

Dron

Virtual Rea

es

lity

Artificial  
intelligence  
and robotics

Self-
service

Mobile  
travel

Predictive  
Analytics

Beacons

WiFi  
onboard

Social  
Media

Connected  
travel

Travel apps

Wearables

2016-2018

2018-2020

Source: ABTA, SITA, factiva



THE RIVER CRUISE SECTOR
Key takeaways

 Substantial growth in recent years 
 Perceptions among current consumers is positive 
 However, consumer behavior is changing
 The industry needs to highlight there is a river cruise for 

every type of consumer 
 The cruise consumers of tomorrow don’t want to be off-line –

Need to invest in technology now 
 Multi generational will be increasingly important which the 

industry needs to cater for 
 Consumers also want personalized and local holiday 

experiences – need to specialize!



THANK YOU!
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Win a Choosing Cruising river cruise search on your 
website for a year, featuring over 5,000 river cruises
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Big River Cruise 
QUIZ of the YEAR
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