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DISCOVERY Aﬁ

Latest News, Ship Orders, Noticeboard, Photo Gallery,
PDF Resources, Opinion Pieces and Sales Guides, Latest Video
Content and Webinar recordings




Members Hub Cruise Daily ~ Cruise Toolbox Learning Academy My CLIA

Cruise |[EEESmTam—
Daily

Check in daily for
LATEST CRUISE NEWS & FEATURES
EVENTS & SHIP VISITS
PROMOTIONS
WEBINARS

CRUISE TOP 10s
GUEST OPINIONS
SALES GUIDES
INFORMER MAGAZINE



Learning Academy

Head to the Learning Academy for:
OCEANS OF OPPORTUNITY
DESTINATION MODULES
PRODUCT FOCUSSED MODULES

SPECIALIST SALES TRAINING ;

o

BALTIC CRUISING

MAJOR TURNAROUND PORTS AND THEIR AIRPORTS

Schiphol Airport km from the centre of Amsterdam and thel
— 15 minut omplete the journey to Centr; i

km from the centre of Copenhagen and 10km from the
han tr: the airpol h fa: fe

also 8Km fr a & or 10km from the

CLIA UK & IRELAND
ACCREDITED

THIS IS TO CONFIRM THAT

HAS ACHIEVED THE FIRST LEVEL OF TRAINING
WITHIN THE OCEANS OF OPPORTUNITY
CRUISE LEARNING PROGRAMME

VALID UNTIL

Andy Harmer
D CLIA UK & Ireland

ACCREDITED




Learning Academy

Head to the Learning Academy for:
OCEANS OF OPPORTUNITY
DESTINATION MODULES
PRODUCT FOCUSSED MODULES
SPECIALIST SALES TRAINING
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Cityée
Guilds
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Cruise
Toolbox

Open the CLIA Cruise Toolbox for:
CRUISE LINE & PARTNER PROFILES
BROCHURE RACK

MEET THE FLEET

CRUISE FACTSHEETS

CRUISE FINDER

DESTINATION GUIDES

CLIA CRUISE PINBOARD
FREQUENTLY ASKED QUESTIONS

MEET THE FLEET

Meet The Fleet - The only independent
and compleie listing of all Ocean and
River Cruise Ships including key facts

and essential informafion

Meet the Fleet (> ]

BROCHURE RACK

All current cruise Brochures published by
CLIA members are available on our
website o download, share or print - a
service unique to CLIA

Search Brochure Rack now °

DESTINATION GUIDES

Newly added Desiination Guides
featuring an interactive map of the key
cruise ports, incredible photography and
a downloadable 2-page PDF overview
of each region

Access fo unique Factsheets on key
cruising topics. Downloadable or
accessibl nline, these are great
reference tools for all cruise sellers

CLIA PARTNER PROFILES

A Holkand America Line

e
@ -
The ultimate |iang of all cruise lines,
partner companies, social media links
and contact details for your local
contacls

Got a question and do not know where
else to turn? Then FAQ's may be the

answer...
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Members Hub Cruise Daily v Cruise Toolbox v Learning Academy My CLIA

Ship Finder

simply click on the Cruise line below to raturn any relevant results and click on an image to read a full deseription of the ship.

Quick access to all CLIA
member ship information

TAUCK®

RIVER CRUISING

Ships in Fleet

Tauck has a spacious luxury 1

ver fleet of nine ships with the latest ships MS Grace and MS Joy, which were launched in 2016

MS Esprit

2011

Boosscngers: 118

Members Hub Cruise Daily ~ Cruise Toolbox v Learning Academy My CLIA

Passengers: 130

Ship Finder

Simply click on the Cruise line below to return any relevant results and click on an image to read a full description of the ship.

Passengers: 130

Ship Finder

Click the logo to see the fleet
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Members Hub Cruise Daily v Cruise Toolbox v Learning Academy My CLIA

Cruise Search

CLIA UK & Ireland are delighted to announce that we have added a new Cruise Search facility onling, available to our travel agent members.
Located within our ever expanding "Cruise Toolbox", the Cruise Search is separated between an Ocean & River Search, and includes details of
all our CLIA member cruise lines.

Select your preferred travel dates, cruising region or river (and a few other search fields available) and see all of the cruising options displayed
on the next results page. We really feel this is a great tool to have open and to hand when discussing options with your customers : MemberHub  LeamingAcademy  CruiseDally 0  Cruise Toolbox 0

[

Images of a Golden Land Cruise on the Road
to Mandalay

travel to Yangon on 18 Novembe:

BELMOND

016

To enquire about prices and avalability

Range
nly per person
cabin

Vacation days:

Pre cruise: None Travel back from Yangon

CLIA'S OCEAN CRUISE SEARCH

Post cruise None Theme:

Earliest Date Latest Date ot
15 v MNov v|| 2016 v 15 v || Dec v|| 2016 -~ 15 v v 2016 v 1 18November e e
2 19 November 2016 Myanmar (Burma) 1.0nward Flight Pagodas
- 2 19 November 2016 Myanmar (Burma) 2.Embark alled temples and
st Departure

T4

Myanmar (Burma) 1 Ancient walled
as. Mount

L4 Dec v 2016 v 3 20 November 2016 temples and

Member Hub Learning Academy Crulse Dally O Cruise Toolbox O

3 20 November 2016 Myanmar (Burma) 2

Cruise Line

4 21 November

Myanmar (Burma) 1. Afterncon

v
%

4 21 November 201

. 5 Mandalay Myanmar (Burma) 2. ovemnight
River Cruises There are 21 cruises between 19/11/16 and 21/11/16.

Quick Search River:  Anywhere Cruise Line: Any

Sort Your Results By | Earliest

5 22 November

Mingun Myanmar (Burma)

5 22 November

Mandalay Myanmar (Burma) 2. Overnight Royal Pal
Mahamuni

23 November

2016 Myanmar (Burma) Disembark Royal Pal

Cruise

Llaban
Departure i . i River/ Travel To/ Nights/
Date Line/Ship Cruise Name Srrs Huck Erain Vication [luweztg:‘\::etlabmlwln
Days
19/11/16  AMA Waterways Golden Treasures of Irrawaddy Yangon/ 10715 From £3145 to
AmaPura Myanmar TrYrirTrey Yangon £4088
m[:udlng cruise
and stay
Memphis to New Orleans 7/9 2 08 R . h . I . d
19/11/16 American Cruise Lines  Great Rivers of Florida Florida Jacksonvilles 7/8 From £3065 ta p
American Glory TITPIITYYr  Jacksonville £3984

' 4,703 River Cruises listed

i e ey 511 River Cruise Ports covered, spanning 30 key river
AmaDara Riches the Mekong pirggtgiairg (hiMth\ty (mié;ﬂ;}rlly Cruise region /r‘ive rs
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Lucia Rowe

CLIA River Cruise Chair




THE RIVER CRUISE SECTOR
A Journey

» The last 10 years - River Cruise product EVOLUTION &
GROWTH

» Coming out of the shadows - Establishing River Cruises as
a competitive Holiday Product

» Going all the way - identifying NEW and profitable market
segments for further growth




THE RIVER CRUISE SECTOR
Facts & Figures 201572016

< UK River cruise market:151,000 Passengers = 8,6% growth YoY

< European Rivers: Danube - biggest increase of passengers - 38% up from last year,
Rhone - up by 30%

< Non-European Rivers: Mekong - up by 76%
< European Rivers = 87% of the market

< Most important factor for choosing a river cruise: DESTINATION (67%) and BRAND
(41%)

< Only 27% bookings 3 months before departure compared to 37% the year before

< Preference for different CRUISE PRODUCTS: Med (37%), Caribbean (35%), RIVER
(30%) followed by European, Family, Cruise & Stay etc.

< 2015 “Top International Destinations” of the Travel Leaders Group - 1. Caribbean,
2. Cancun Mexico, 3. London and 4. RIVER CRUISES

< Value for money still very important, however the All-inclusive nature dropping
and ATMOSPHERE ON BOARD and ONBOARD DINING are increasingly important




What has the industry been doing in Europe this

summer?
Tourists avoiding Tunisia, Turkey and Egypt puts pressure on re-

emerging tourists hubs in Spain and Portugal while long haul tourists
destinations also gain impetus

Cheaper alternatives
Malta, Bulgaria, Hungary,
Czech Republic

New European
destinations

Terror threats

v

Attractive destinations
USA, Canada, Mexico,
Jamaica, Antigua

North America and
Caribbean

sy Proximity to home

Spain, Portugal, Canary
Islands, Balearic Islands

British
tourists

destination
trends

Re-emerging
European hubs

Weak local currency
South Africa, Indonesia,
Thailand, Brazil

Long haul
destinations

P

Increasing tourist
figures Traditional European

h . Familiarity
destinations

France, Belgium

V£ vV vV VvV Vv

Source: * TUI figures; ABTA, Guardian, ONS, Factiva



THE RIVER CRUISE SECTOR
An opportunity

» Macro-Economic environment

< Deloitte’s consumer confidence index up by 3% in Q3 2016 - largest increase in
18 months; Brexit fears were put aside?

< Consumer spending up by 5.5% in the 3 months to August 2016 - investment in
experiences (Holidays!) rather then goods

< 2016 & the British Tourist: Change in travelling behavior but still travelling
more than last year

v~ New European Destinations - Central & Eastern Europe
v Long-haul destinations (with weak currencies)

v Traditional European destinations




Cruise consumer of tomorrow

The cruise consumer of tomorrow is looking for unique, customised and
authentic cruising experiences heightened by digital connectivity

New & personalised
packages

The connected cruiser

. e Smaller cruise
* Mobile phone access and ships

Wi-Fi zones _—
¢ More activities

* Automated services on board
 Smart payment ' e Ability to travel
solutions First time cruisers with likeminded
individuals
* loT enabled services of UK passengers « More

personalised

were first time cruisers in )
service

2015

of adults who

holiday abroad and have
Multi—generational cruising never taken a cruise say
« 1.5 million households with 3+ they would be tempted to

generations expected to grow to Wlake one
2.5 million by 2025

Experiential cruising

» 31% of respondents
looking for more unique,
interesting or hard-to-
reach destinations

« Authentic local dining

Source: Amadeus UK cruise consumer insight 2015, CLIA, factiva -
experience 6

Copyright © 2016 Deloitte LLP. All rights reserved



2018-2020

2016-2018
Drongs a i @
Self Mobile
elt= travel Travel apps
D ﬁ service
Wearables Beacons @
Predictive
Analytics
@
\~/
i e Connected @
irtual Rea ity P
I travel ) Social
. -
Media

WiFi
onboard

Source: ABTA, SITA, factiva

Artificial
intelligence
and robotics

Biometrics



THE RIVER CRUISE SECTOR
Key takeaways

Substantial growth in recent years
Perceptions among current consumers is positive
However, consumer behavior is changing

vV v vy

The industry needs to highlight there is a river cruise for
every type of consumer

The cruise consumers of tomorrow don’t want to be off-line -
Need to invest in technology now

» Multi generational will be increasingly important which the
Industry needs to cater for

v

» Consumers also want personalized and local holiday
experiences - need to specialize!




THANK YOU!
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Win a Choosing Cruising river cruise search on your
website for a year, featuring over 5,000 river cruises

CLIA River Cruise Conference 2016
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Big River Cruise
QUIZ of the YEAR

CLIA River Cruise Conference 2016
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