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It Is Finally Time 
to Experience AAOS 2024 

 Welcome to San Francisco, the 

George R. Moscone Convention 

Center, and the world’s premier or-

thopaedic event—the AAOS 2024 

Annual Meeting. 
Today is the first of 5 days of 

a value-packed event, designed 

to provide attendees with a cut-

ting-edge, VIP experience, fea-

turing educational opportunities, 

networking, and access to the 

latest orthopaedic innovations and 

technologies. 
“It is exciting to be back in this 

unique, vibrant, picturesque city 

after a 12-year 
absence,” said 
AAOS Pres-
ident Kevin 
J. Bozic, 
MD, MBA, 
FAAOS. “I 
could not be 
more excited 
about the pro-
gramming planned for our 2024 

Annual Meeting. Over the course 

of the next few days, the best and 

brightest minds from around the 

globe will present research across 

all specialties, transformational 

practice-management strategies, 

professional development for sur-

geons from every career stage, and 

thought leadership covering rele-

vant and timely topics concerning 

the role of orthopaedic surgery in 

the transformation of our health 

system. The orthopaedic indus-

try will also be on full display 

in the Exhibit Hall, showcasing 

the newest devices, products, and 

services.”

Lovingly crafted here in California

Looking for love this

Valentine’s Day?
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Scenic San Francisco is the setting for the premiere orthopaedic event of the year—the AAOS 2024 Annual Meeting. Connect with colleagues, learn 

from experts, explore innovations in orthopaedics, and more, all in one place.

Kevin J. Bozic, MD, MBA, 

FAAOS

Scan to  

download or search  

‘AAOS Annual Meeting’ 

in the App Store or 

Google Play.

Build your  

#AAOS2024 Experience  
in the App!

Annual Meeting 
Mobile App

Annual Meeting

Your first-class meeting experience starts here.
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Incoming President  Paul Tornetta III, MD,  Says Putting Patients First Helps Field ProgressLEAH LAWRENCE

 Incoming AAOS President Paul Tornetta III, MD, PhD, FAAOS, who will assume role after the AAOS 2024 Annual Meeting, opened his 2024 presidential ad-dress, “It’s Not About Me,” by giving thanks to his family, friends, partners, residents, colleagues, mentors, and, most importantly, his patients. 
“More than any other group, they have taught me and given my 

life purpose,” Dr. Tornetta said during Wednesday’s Your Academy event. His address focused on the idea of AAOS being a patient-first organization and emphasized the maxim: “What’s good for patients is good for us!”
Dr. Tornetta, who is director of orthopaedic trauma at Boston Medical Center and professor and chair of the Department of Ortho-paedic Surgery at the Chobanian & 

Avedisian School of Medicine of Boston University, shared a story from when his late mother was hos-pitalized near end of life and shared a room with someone who was addicted to IV drugs. While he was concerned for his mother’s health and well-being, his mother was concerned about her roommate. She had bonded with the roommate and 
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In his speech to membership during Wednesday’s Your Academy event, incoming AAOS President Paul Tornetta III, MD, PhD, FAAOS, walked through 

some of AAOS’ work to better care for patients, serve its members, and further its mission.
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AAOS Annual Meeting Microsite  
Roadblock
Go-to meeting website for prospective and registered attendees 
of the AAOS Annual Meeting. Highlight your brand alongside 
important information from AAOS regarding the conference.

6-month sponsorship — Jan. - June

Average ~300K impressions over 6 months

Cost: $10,000 for 33% SOV, $40,000 100% SOV

         

AAOS Now Daily Digest emails
6 emails sent to more than 26,000 Annual Meeting attendees 
and AAOS members, highlighting top education and activities 
from that day

Ad slot: 300 x 250 (3 per email)

Cost: $3,500 per ad slot/per email 
          Ad slot will be rotated

728 x 90

Digital Opportunities

300x250

Daily Digest

Conference Wrap Up e-Newsletters
100% SOV opportunity to include your ad around content 
captured on-site at the AAOS Annual Meeting, with option to 
select e-Newsletter topic or theme.

1 email sent to more than 26,000 AAOS members and Annual 
Meeting attendees. 100% SOV

Ad Slot: 300 x 250 (2 per email)

Cost: $5,000 per deploy (minimum 2)

300x250
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Company Spotlight

Why advertise in the 
Company Spotlight?

• Drive traffic to your booth

• Showcase your products and services and make 
contact with key decision-makers

•  Maximize your on-site effectiveness

Dr. Glaucomflecken Inspires Advocacy through Comedy at OrthoPAC Luncheon KRISTEN COULTAS

 On Tuesday afternoon, hundreds of people flooded the annual donor appreciation luncheon of the Po-litical Action Committee of the American Association of Ortho-paedic Surgeons (OrthoPAC) to laugh and learn from Will Flanary, MD—better known by his 4 mil-lion followers on social media as 

“Dr. Glaucomflecken.” In addition to the keynote speaker, the event was special because of the Ortho-PAC’s 25th anniversary celebration, the rollout of its new logo and tagline, “Unity in Orthopaedics,” highlighted by OrthoPAC Executive Committee Chair Wayne Johnson, MD, FAAOS.

Dr. Glaucomflecken shared his personal story of going from come-dian to ophthalmologist to patient and accidental healthcare advocate. He began his speech, titled “Wife and Death (and Advocacy),” with some lighthearted jokes poking fun 
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Comedian and ophthalmologist Will Flanary, MD, better known as Dr. Glaucomflecken, drew hundreds of attendees to the annual donor appreciation 

luncheon of the Political Action Committee of the American Association of Orthopaedic Surgeons to talk about the power of advocacy and medical 

satire to not only entertain but also bring attention to key public policy issues.
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