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Visual Identity




Visual Identity

1.1

Foreword

THE “STUTTGART WAY” OF CORPORATE DESIGN

To enhance the long-term viability of our University, we have commenced a
broad-based strategic development process driven by a vision of “thought
leadership for the issues of the future.” To achieve it, we plan to pursue our
strategic goals in a “Stuttgart way” of integrated and networked action: for-
tify our reputation as a research university of global renown by engaging
internationally, make us a more attractive venue for talented students, ope-
rate as an active partner in knowledge and scientific transfer, and cement
our name as a reliable employer for staff members and academics. To attain
these goals, it will be necessary to define multiple measures in a number of
areas for rigorous implementation in the years ahead. In the area of com-
munications we intend to present ourselves in a more visible and coherent
way both internally and externally going forward.

With a new corporate design for the entire University of Stuttgart we want
to clarify our common convictions, our positions, and goals to the various
dialog groups in a consistent manner. We therefore call on all members of
our University to help us achieve this goal by systematically applying the
new design norms. Nothing less is at stake than giving our University in all
its varied aspects a clear, uniform, and comprehensible face with our new
visual identity.

The University of Stuttgart’s corporate design manual in your hands will in-
form you about the “golden rules” that will guide us to achieving such sys-

tematic branding. The manual contains design guidelines that will empower

University of Stuttgart Corporate Design Manual

all of the University’s actors but also external service providers as they
conceive and produce media of all kinds in conformity with the new corpo-
rate design. Should you have any questions regarding its application, the
University Communications group will be glad to assist you.

We invite all members of the University to follow and actively solicit advice
on the new design guidelines you will find here. Only in this way we can
showcase our University’s strength in a fitting manner — always cognizant of
the fact that “the whole is more than the sum of its parts.”

Stuttgart, January 2016

Stuttgart, January 2016

Prof. Dr. Dr. h.c. Wolfram Ressel
RECTOR

(A’of@\w @u«ft

Dr. Bettina Buhlmann
CHANCELLOR

1 \HN/QU\\N g
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Visual Identity

1.2

An evolving tradition

EVOLUTION OF VISUAL IDENTITY

Starting already in 1985, the University of Stuttgart could lay claim
to a recognized corporate design developed by the Stankowski + Du-
schek Studio, a design concept which over the decades was adapted
to contemporary developments and media.

As part of the 2016 relaunch, the corporate design will become even
better suited to the demands of digital media. It is being streamlined
to favor clear, application-spanning rules and is being updated to fit
the context of the times.

The circular logo signet adapts to this new direction. As the key
cange, it is no longer made up of diamonds but of circles. In this way,
the circle’s connective symbolism finds consistent expression even

in the smallest of elements.

The circle is the basis and ideal shape language for a contemporary,
highly flexible design and a high recognition value. It plays a key
role in the logo and in the entire layout system, which continues to
be characterized by generous white space, succinct typography and
clear imagery. As such, the new design deliberately relates to the
spirit of the University of Stuttgart brand. Moreover, it carries out the
original aim of achieving creative force and effect through paring,
simplicity, and clarity.

1985

VISUAL IDENTITY 1985

Fi TR

Universitat Stuttgart

ABCDEFGHIJKLMNOPO
RETUVWXYZAZED

abcdefghijklmnopgrstue
vwxyzlhdlchaoea/1?
“[1..::-5E123456TE205
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2016

Universitat Stuttgart

Universitar Ssurtgan

|
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1.3

The main idea

THE CIRCLE AS SYMBOL OF DIVERSITY AND UNITY

Giving visibility to the University of Stuttgart’s institutional unity
DIVERSITY &

and the total university identity, in addition to its strong individual UNITY —> Z’F/’_’,‘

institutions, is essential for the University’s future development

and competitiveness. The corporate design acts in an identity-fos-
tering way for the internal community and is the unique visual
feature of our public image.

Visual identity is particularly compelling when it invokes funda-

mental, simple design principles. In our case, the circle is one

such principle. It reinforces our logo both as a basic element and INNOVATE MEDIATE
its effect is increased when seen from a distance. And as the most ® ®
important layout element, it holds the key to a complete visual

interplay in all media.

The circle stands for unity, but in our context also for the Univer- COOPERATE NETWORK

sity’s diversity and pluralism. Both aspects are symbolized by our ® ® ENCOUNTER
logo signet, made up of many individual circles. It makes pos- ®
sible various other associations with themes like networking and

encounter.

CONSOLIDATE

The circle rules the creative concept. In the multiple uses of the
circular form, creative possibilities remain dynamic and flexible
—including with respect to future challenges of communications
design.
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Six golden rules

FOUNDATIONS OF A CONSISTENT VISUAL IDENTITY

A professional corporate design achieves its
uniform effect through systematic use of a
limited number of clear basic elements and
user rules.

For the University of Stuttgart these elements
are: the logo, a hierarchy of master logo and
sub-logos, the circle as key design element, as
well as colors, fonts and visual language.

The following set of rules is intended to supply
each member of the University of Stuttgart and
our external service providers an accessible
guide to achieving unity and coherence in our
public image.

The logo as core
element to establish
identity

A clearly limited
color palette for
uniform tonality

Clear source iden-
tification through
logo hierarchies

“Univers” as the
timeless corporate
font

University of Stuttgart Corporate Design Manual

The circle as basic
design element

An up to date
and authentic
imagery
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Six Golden Rules

THE LOGO AS CORE ELEMENT TO ESTABLISH IDENTITY

As the most important element of the visual identity,
the logo is not to be changed. Splitting the signet
from the logotype is not permitted, nor are modifi-
cations of its shape or proportions.

Universitat Stuttgart

University of Stuttgart Corporate Design Manual

CLEAR SOURCE IDENTIFICATION THROUGH LOGO HIERARCHIES
The key source is the University of Stuttgart’s master
logo; all sub-logo signatures of faculties, institutes,
and facilities cascade from it.

Universitat Stuttgart

H

Universitat Stuttgart
Name of the institute, the faculty
or the facility
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Six Golden Rules

THE CIRCLE AS BASIC DESIGN ELEMENT A CLEARLY LIMITED COLOR PALETTE FOR UNIFORM TONALITY
Derived from the smallest unit in the logo signet, Using the University’s three-color scheme of anthra-
the circle as basic motif pervades the entire design cite, mid blue, and light blue contributes to a consis-

corpus. tent visual identity.
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Six Golden Rules

“UNIVERS” AS THE TIMELESS CORPORATE FONT
The Univers corporate font is used for printed
matter and digital media.

AaAa
AaAa

| am a headline
| am a subline

1AM A LABEL

University of Stuttgart Corporate Design Manual 10

AN UP TO DATE AND AUTHENTIC IMAGERY

The images show people, places, spaces, and struc-
tures. They achieve their intense effect through the
interplay of sharp and soft focus together with the
use of white, anthracite, and blue.
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Basic elements

2.1

Logo

LOGOTYPE AND SIGNET

The University of Stuttgart presents itself with a
logo combining a signet (symbol) and a word
mark (logotype). The icon symbolizes the Univer-
sity as a pluralistic entity comprising a diverse
collection of institutions, people, and voices. The
smallest element in the signet, the circle, also
repeats as the i-dot in the logotype. This is why
it is important to always use the logo in the pre-

scribed form as a vector graphic.The logotype was

created in the “Univers Bold” font and adapted
with detail typography. Signet and logotype use
the anthracite color.

MINIMUM SIZE

To ensure an optimal display, the logo cannot fall
below a minimum size.The logo height is measu-
red by the height of the signet.

Minimum height for print: 9 mm
Minimum height for web: 25 px

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Universitat Stuttgart
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Basic elements

2.1

Logo

PROPORTIONS AND PROTECTED ZONES

The signet is always positioned vertically centered
to the left of the logotype. In special cases, after
consulting with University Communications, the
icon may also be centered horizontally above the
two-line logotype.

The logo’s protected space may not be diminished.

Protected space and proportional alignment derive
from the smallest signet element.

University of Stuttgart Corporate Design Manual

Universitat Stuttgart
:.E. ONLY IN SPECIAL SITUATIONS
Universitat
Stuttgart

13



Basic elements

2.1

Logo

INTERNATIONALIZATION

For international communications, use the English
version of the logo.The logotype reads “University
of Stuttgart” supplemented by the word “Germany.”
This logo variant’s protected space must also remain
intact.

GERMAN VERSION

Universitat Stuttgart

INTERNATIONAL VERSION

University of Stuttgart
Germany

University of Stuttgart Corporate Design Manual 14

Universitat
Stuttgart

University of Stuttgart
Germany
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2.1

Logo

RULES OF USE

The proportions of the logo may not be altered,
which holds both for the logotype and the signet.
Tilting, distorting, or otherwise altering the logo is
also not permitted.

When the logo color is anthracite, the logo should
be set against a white background primarily. At-
tention should be paid to adequate white space.
It is only to be used against light backgrounds if
there is sufficient contrast.

On dark or colored backgrounds and background
images the logo is to be used in its reversed
(white text) version. What is also important here
is having sufficient contrast between background
and logo so that readability is not compromised.

Running the icon into the bleed is not permitted.

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Universitat Stuttgart

Universitat Stuttgart

Universitat Stuttgart

15
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2.2

Nomenclature

Universitat Stuttgart

CONSISTENT SOURCE IDENTIFICATION

Consistent and unambiguous source identification is
one of the principal ways of demonstrating the rela-
tionship between the University as such and its various
entities. This ensures proper orientation.

Regardless of the medium, the logo always identifies .......
the University as the sender or the source.The logo
may be augmented by sublines containing the name of

Universitat Stuttgart
Philosophisch-Historische Fakultat

a faculty, an institute, or a facility.

Up to three sublines may be used, but attention must
be paid to breaks that affect reading or meaning. The
font for sublines is “Univers Roman.”

Universitat Stuttgart
Institut fur Computerbasiertes
Entwerfen

University Communications stands ready to assist with
creating these logo additions.

Universitat Stuttgart
Zentrum fir Interdisziplinare

Risiko- und Innovationsforschung
(ZIRIUS)
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2.2

Nomenclature

INTERNATIONAL SOURCE IDENTIFICATION
For international communication we use an Eng-
lish version of the logo.

One or more sublines with the translated faculty,
institute, or facility names are added. The additio-
nal element “Germany” is left out.

University of Stuttgart Corporate Design Manual

University of Stuttgart
Germany

: University of Stuttgart
Faculty of Humanities

University of Stuttgart
Institute for Computational Design

: University of Stuttgart

Stuttgart Research Center for Interdisciplinary
Risk and Innovation Studies

(ZIRIUS)

17
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2.2

Nomenclature

DIMENSIONING OF SUBLINES

When using sublines containing the name of a
faculty, institute, or facility to the logo the font size
is derived from the height of the logo signet.

The line spacing is measured by the x-height* of
the logotype “University of Stuttgart.”

Font size = height of the signet
Line spacing** = x-height of the logotype

*The x-height is the so-called corpus size, which is the height of the
lowercase x.

** Line spacing here is a function of the versal height of the
individual lines rounded up to the nearest even value in 0.5 point
increments.

19 mm

University of Stuttgart Corporate Design Manual

(] [ e

x-height
L] o L1d
| |

Ine spacing = x-height

line spacing = x-height

line spacing = x-height
Third subline

Example

Height of signet: 19 mm
Font size = 19 pt.

Line spacing =23.5 pt.

18
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2.2

Nomenclature

DIMENSIONING DIFFERENT PAPER SIZES

The dimensioning rules illustrated at right will
ensure that a system of consistent font sizes is
used for commonly-used paper sizes (as specified
by ISO 216).

In each case, the logo is positioned in accordance
with the following rule:

x-value = width of the logo signet
y-value = height of the logo icon

52mm I

52mm

DIN A0

Universitit Stuttgart I 52mm
Institut fiir Musterwissenschaften
und Beispiellehre

Universitat Stuttgart
Institut fiir Musterwissenschaften
und Beispiellehre

DIN A1
DIN A2

DIN A3

DIN A4

n
<
2
(=]

University of Stuttgart Corporate Design Manual

A0

Signet =52 mm

Font = 52 pt, line spacing = 64 pt
x/y-positioning at 52 mm

A1

Signet = 40 mm

Font = 40 pt, line spacing = 50 pt
x/y-positioning at 40 mm

A2

Signet = 26 mm

Font = 26 pt, line spacing = 32 pt
x/y-positioning at 26 mm

A3

Signet = 19 mm

Font = 19 pt, line spacing = 23.5 pt
x/y-positioning at 19 mm

A4

Signet = 13 mm

Font = 13 pt, line spacing = 16 pt
x/y-positioning at 13 mm

DIN-Long + A5

Signet = 10.5 mm

Font = 10.5 pt, line spacing = 13 pt
x/y-positioning at 10.5 mm

Business card

Signet = 7.5 mm

Font = 7.5 pt, Line spacing = 9.5 pt
x/y-positioning at 7.5 mm

19
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2.2

Nomenclature

MASTER LOGO + SUB-LOGO

The University logo is always the master logo.
Sub-logos - if any — are logos of the individual
faculties, institutes, and facilities.

To preserve a clear hierarchy, the master logo is
always placed in the upper left position. Sub-
logos are always placed in the lower right section
of any medium.

As needed and if possible, sub-logos in mono-
chrome anthracite or white — depending on the
background color — will be placed in the lower
right quadrant of medium.

University of Stuttgart Corporate Design Manual

Universitat Stuttgart Universitat Stuttgart MASTER LOGO
nstitut fir Siedlungswasserbau, Institut fiir Siedlungswasserbau,

Wasserglite- und Abfallwirtschaft Wasserglite- und Abfallwirtschaft + SUBLINE OF

THE FACULTY /

INSTITUTE /
FACILITY
J
g
SUB-LOGO
........................................................................................................... OFTHE FACULTY /
INSTITUTE /

FACILITY

20
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2.2

Nomenclature

SUB-LOGO DIMENSIONING 1x |
Insofar as sub-logos cannot be converted to

monochrome anthracite or white, colored

ones can be used for placement against a light

background. Where backgrounds are uniform-

ly dark, such logos are placed inside a white

circle.

The height of the sub-logo will be based on
the height of the University of Stuttgart signet.
The following rules govern sub-logos:

Maximum height of sub-logo on white
background = height of signet

Uniform height of the circular white carrier
for use with colored sub-logos on a dark
background = signet height x 2

University Communications will provide sup- . T
port for developing sub-logos if needed.

Universitat Stuttgart
nstitut fir Siedlungswasserbau,
Wassergute- und Abfallwirtschaft

University of Stuttgart Corporate Design Manual

Universitét Stuttgart
Institut fiir Siedlungswasserbau,
Wassergiite- und Abfallwirtschaft

iswa

MASTER LOGO
+ SUBLINE OF
THE FACULTY /
INSTITUTE /
FACILITY

SUB-LOGO

OF THE FACULTY /
INSTITUTE /
FACILITY

21
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2.3

Design element: the circle

PHOTO CONTAINER TEXT CONTAINER ICON CONTAINER CONTIGUOUS OVERLAPPING

FIELD OF APPLICATIONS
The circle as a recognition-fostering design element
appears in multiple forms, combinations, colors,
and contexts. It may cover a surface overall, overlap,
be cut off, be depicted in outline only or filled with
image content. Varied combinations of circles are
ideal.
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Typography

UNIVERS AS THE CORPORATE FONT

The University of Stuttgart uses the Univers corpo-
rate font for publications, business documents, and
websites because of its timeless character.

For heightened readability in print media, the
“Bold” and “Roman,” and “Light Oblique” type
faces are used for labeling; on the web, “Bold,’
“Light,” and “Light Oblique” are used for better
contrast.

The Arial systems font is to be used should Univers
not be available.

The University has licensed use of the Univers font.
University Communications distributes these licen-
ses to the University’s institutions.

University Communications will gladly provide
advice should a large amount of running text in a
print publication call for using a serif font.

Aa

ABCDEFGHIJKL
MNOPQRSTUVWXYZ
abcdefghijkimno
pgrstuvwxyz
1234567890

UNIVERS 65 BOLD

Aa

ABCDEFGHIJKL
MNOPQRSTUVWXYZ
abcdefghijklmno
pgrstuvwxyz
1234567890

UNIVERS 55 ROMAN

University of Stuttgart Corporate Design Manual 23

Aa

ABCDEFGHIJKL
MNOPQRSTUVWXYZ
abcdefghijklmn
opqgrstuvwxyz
1234567890

UNIVERS 45 LIGHT

Aa

ABCDEFGHIJKL
MNOPQRSTUVWXYZ
abcdefghijklmno
pqrstuvwxyz
1234567890

UNIVERS 45 LIGHT OBLIQUE



Basic elements

2.5

Colors

THE CORPORATE COLORS

White is the University of Stuttgart’s basic surface
color. Generous white space is encouraged for all
media. Our primary design colors are anthracite and
mid blue and occur both as surface covering and font
colors. Light blue is a secondary color and serves as
the accent color. The color gradient from mid blue to
light blue is also part of the corporate design palette;
however, it is used solely to cover background surfaces
completely.

PRINT USES
For high-quality offset printing, if feasible the corpo-
rate colors will be printed as special colors (Pantone
or HKS) or as a more economical four-color printing
(CMYK) alternative. Should a medium be printed only
in grayscale, the anthracite value will be changed to
90% black or (CMYK = 0/0/0/90).

The CMYK values will also be used for media produced
on University office printers. In correspondence media
(such as letters), 100% black (CMYK = 0/0/0/100) may be
used.

ANTHRACITE

PANTONE 432 U

CMYK 50/35/25/70 —
RGB 62/68/76

WEB  #323232

MID BLUE
PANTONE 293 U
CMYK 100/70/0/0
RGB 0/81/158
WEB  #004191

LIGHT BLUE
PANTONE 2985 U
CMYK 70/0/0/0
RGB 0/190/255
WEB  #00BEFF

GRADIENT
from mid blue to light blue, diago-
nally from lower left to upper right

University of Stuttgart Corporate Design Manual 24

OFFSET PRINT GRAYSCALE
CMYK=0/0/0/90

OFFICE PRINTER CORRESPONDENCE
(ONLY RUNNING TEXT)
CMYK=0/0/0/100
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2.6

Icons

CONSISTENT STYLE IN ILLUSTRATIONS

For illustration, the University of Stuttgart uses
the “Lynny” icon set by Matthew Skiles. It com-
prises 450 icons; a sampling of 15 are reproduced
here.

The icons may be used in print and digital media
if a source reference is included.The icons are

available for download.

To ensure good readability, icon minimum sizes
cannot be smaller than shown below.

5 mm in print [

60 px on the web

University of Stuttgart Corporate Design Manual

“YoRcNG

@ @
@ ©
@ ©
© 0
0
© 0

@00 (0 GC
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2.7

Diagrams and tables

EnEnE > A
50 15 25

oo

ENEEEE L. hi. ©
: | |

8.987 287 0,1
1.002 34 0,2
3.555 367 0,3

mm spalte .

CONSISTENT STYLE OF ILLUSTRATIONS

Shown here are examples of diagrams and tables that
are in keeping with the consistent and clear shapes and
color language of our visual identity. Coloration plays a | @ |
large role in this application.The gradations in the color

values are in 20% steps and may not drop below 40%
to preserve the vigorous and glowing corporate color -
effects. Color hierarchies help ensure clear-cut lines of —
separation. Purely decorative elements such as drop T T
shadows or 3-D elements should be avoided.

@ Mid blue caption
@ Light blue caption
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2.8

Imagery

HUMANITY AND FOCUS AND COLOR DETAILS AND SPACES AND PLACES
AFFINITY STRUCTURES

FOUR CATEGORIES OF IMAGERY
The University of Stuttgart presents itself with a
professional, easily recognized imagery that cre-
ates space for identification. The selection of motifs
should strive to establish a connection with the Uni-
versity environment. In order to create a consistent
color tone, it is important to accent the images with
the corporate colors.

The imagery is oriented to four categories that we
introduce in the next pages.
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2.8

Imagery

HUMANITY AND

AFFINITY

WS

HUMANITY AND AFFINITY

People are shown as authentic, approachable, and

active. Scenarios should not appear artificial or
staged.

University of Stuttgart Corporate Design Manual
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FOCUS AND

COLOR

FOCUS AND COLOR
Selective blurring helps direct attention to what
matters. The key colors white, anthracite, and blue
turn up again in the image.
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2.8

Imagery

N 4

iaiea
paasiing,
i v b

DETAILS
AND STRUCTURES

DETAILS AND STRUCTURES
Structures, materials, and detailed illustrations help
convey abstract visual concepts. They are frequent-
ly used to good effect in illustrating technical and
scientific subjects.

University of Stuttgart Corporate Design Manual
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2.8

Imagery

SPACES

AND PLACES

SPACES AND PLACES
Lively, high quality depictions of buildings, interiors,
and the campus environment have an identity-fos-
tering effect. They help convey the University’s spatial
and living ambiance.
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Standard templates

3.1

Business card

TEMPLATES

We inventory a variety of business cards to suit
different users and uses of business cards: in ad-
dition to a standard version, there are versions for
faculties, institutes, and facilities of the University
of Stuttgart — with or without sub-logo - as well as
an English or a German/English bilingual variant.
You can access all business card templates via the
Corporate Design website.

DIMENSIONS
85 x 55 mm

RECOMMENDED PAPER STOCK
360 g/m?, MEDLEY PURE Naturpapier, white

COLORS
PANTONE 433 U,
or 4/4 color anthracite

Logo height 7256 mm J

Logo positioning

STANDARD TEMPLATE

Universitat Stuttgart

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Jakob Mustermann
Beschreibung der Position

Musterstral3e 1 ¢ 70569 Stuttgart

T 0711 685-12345 ¢ F 0711 685-12345
jakob.mustermann@uni-stuttgart.de
www.uni-stuttgart.de

17 mm

7.5 mm

Logo height 13 mm

13.5mm

9.5 Pt Name in ,Univers Bold”

7.5 Pt Font size for all other info in
“Univers Roman”

9.5 Pt Line spacing

7.5 mm

33



Standard templates

3.1

Business card

ADDITIONAL SUB-LOGOS

Dedicated logos of institutes or facilities take the place
of the master logo on the reverse of the card. They
should be introduced in white with a transparent back-
ground, so that the entire surface behind the logo is in
the anthracite color. In the event colored sub-logos are
used, the background stays white.

LARGE TEXT BLOCKS

This example of a large text block shows that the facul-

ty, the institute, or facility is always added beneath the

University logo and oriented to the upper card margin.

Contact information is placed flush with the predefined
lower margin.

QR-CODE
If a QR code is required on the business card, the
sub-logo on the reverse is left off.

VERSION WITH ADDITIONAL SUB-LOGO

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

nstitut far Siedlungswasserbau,
Wassergtte- und Abfallwirtschaft

Prof. Dr. Martin Mustermann
Beschreibung der Position

Bandtéle 2 ¢ 70569 Stuttgart

T 0711 685-12345 ¢ F 0711 685-12345
jakob.mustermann@iswa.uni-stuttgart.de
www.iswa.uni-stuttgart.de

Sub-logo height 8-12 mm

Logo addition aligns with
upper margin

Contact info aligns with
lower margin

34



Standard templates

3.1

Business card

ENGLISH AND BILINGUAL VERSIONS

The desired business card can be produced in
either German or English versions. For bilingual
business cards, front and reverse sides can be
used. In that case, the University logo, facility or

institute logos are omitted from the reverse side.

GERMAN AND ENGLISH VERSIONS

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Jakob Mustermann
Beschreibung der Position

Musterstral3e 1 ¢ 70569 Stuttgart

T 0711 685-12345 ¢ F 0711 685-12345
jakob.mustermann @uni-stuttgart.de
www.uni-stuttgart.de

University of Stuttgart
Germany

Jakob Mustermann
Job Position

MusterstralRe 1 ¢ 70569 Stuttgart ¢ Germany
T +49 711 685-12345  F +49 711 685-12345
jakob.mustermann @uni-stuttgart.de
www.uni-stuttgart.de

35



Standard templates

3.2

Letterhead

TEMPLATES

University management, central administration,
faculties, institutes, and University facilities all
have templates for their own letterheads as well
as for fax coversheets.

All templates are available online on the Corporate
Design website.

The corporate font for business document layouts
is “Univers.” If it is not available, the “Arial” sys-
tem font may be used instead for letterheads.

RECOMMENDED PAPER STOCK
110 g/m?, MEDLEY PURE Naturpapier, white

COLORS
Black or 4/0 colored anthracite

45mm

150 mm

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Institut fiir Si

Logo baseline at 27 mm

Wassergiite- und Abfallwirtschaft

(Geschiftsfihrender Direktor
Prof. Dr. Max Mustermann

. 1.
nstitut fiir Siedlungswasserbau, Wassergiite- und Abfallwirtschaft

Musterfirma AG
Abteilung Kreation

Herr Marko Mustermann
5

(10115 Berlin

Design der Uni

Sehr geehrter Herr Mustermann,

eit hinten, hinter den Wortbergen, fern der Lander Vokalien und
Konsonantien leben die Blindtexte. Abgeschieden wohnen sie in
Buchstabhausen an der Kiiste des Semantik, eines groRen Sprach-
ozeans.

EinesTages aber beschloB eine kleine Zeile Blindtext, ihr Name war
Lorem Ipsum, hinaus zu gehen in die weite Grammatik. Der groRBe
[Oxmox riet ihr davon ab, da es dort wimmele von bdsen Kommata,
ilden Fragezeichen und hinterhéltigen Semikoli, doch das Blind-
ftextchen lieR sich nicht beirren.

Es packte seine sieben Versalien, schob sich sein Initial in den
|Giirtel und machte sich auf den Weg. Als es die ersten Hiigel des
Kursivgebirges erklommen hatte, warf es einen letzten Blick zuriick
auf die Skyline seiner Heimatstadt Buchstabhausen, die Headline

on Alphabetdorf und die Subline seiner eigenen StraRe, der Zei-

dann setzte es seinen Weg fort. Unterwegs traf es eine Copy.

Mit freundlichen GriiRen

Anna Beispiel

o
ar

eite 1

lengasse. Wehmitig lief ihm eine rhetorische Frage tiber die Wange,

Ansprechpartnerin
IDipl.-Ing. Anna Beispiel

Kontakt
MusterstraBe 1
70569 Stuttgart
[T 0711 685-12345
F 0711 685-12345

fiswa.uni-stuttgart.de

IAktenzeichen
001/01

8. September 2015

Bank
Baden-Wiirttembergische
Bank Stuttgart

lonto
[7871521687
Bankleitzahl
0050101

BAN
DE15 6005 0101 7871 5216 56

Bwift/BIC
OLADEST600

Umsatzsteuer-ID
DE147794196

25mm

20mm

Baseline raster
14 Pt line spacing

Sender line
Font size 6,5 Pt
Line spacing 9 Pt

Address field
Font size 10 Pt
Line spacing 14 Pt

Running text
Font size 10 Pt
Line spacing 14 Pt

Contact details

Font size 7,5 Pt
Line spacing 9,5 Pt

I 15 mm
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Standard templates

3.2
Letterhead

USE OF SUB-LOGOS

The example shows the letterhead of the Institute
for Sanitary Engineering, Water Quality and Solid
Waste Management, which has its own logo.

When feasible, the sub-logo will be introduced in
monochrome anthracite; however, applying it in
color is also permitted.

Sub-logos are placed in the lower right document
section.

PLACEMENT OF THE AUDIT LOGO

Every letterhead has the “Certified Family-friendly
University Audit” logo emplaced flush left with the
margin in the first page footer.

Audit logo height 12 mm I

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Universitat Stuttgart « 1.
Institut fir Wassergiite- und

.Mugterfivma AG

Abteilung Kreation

Herr Marko Mastermann
MusterstraRe 5

10115 Berlin

C Design der Uni

Sehr geehrter Herr Mustermann,

weit hinten, hinter den Wortbergen, fern der Lander Vokalien und
Konsonantien leben die Blindtexte. Abgeschieden wohnen sie in
Buchstabhausen an der Kiiste des Semantik, eines groen Sprach-
ozeans.

EinesTages aber beschloB eine kleine Zeile Blindtext, ihr Name war
Lorem Ipsum, hinaus zu gehen in die weite Grammatik. Der groRBe
Oxmox riet ihr davon ab, da es dort wimmele von bésen Kommata,
wilden Fragezeichen und hinterhéltigen Semikoli, doch das Blind-
textchen lieR sich nicht beirren.

Es packte seine sieben Versalien, schob sich sein Initial in den
Giirtel und machte sich auf den Weg. Als es die ersten Hiigel des
Kursivgebirges erklommen hatte, warf es einen letzten Blick zuriick
auf die Skyline seiner Heimatstadt Buchstabhausen, die Headline
von Alphabetdorf und die Subline seiner eigenen StraRe, der Zei-

lengasse. Wehmiitig lief ihm eine rhetorische Frage tiber die Wange,

dann setzte es seinen Weg fort. Unterwegs traf es eine Copy.

Mit freundlichen GriiRen

Anna Beispiel

Seite 1

Institut fiir Siedlungswasserbau,
Wassergiite- und Abfallwirtschaft

Geschiftsfiihrender Direktor
Prof. Dr. Max Mustermann

Ansprechpartnerin
Dipl.-Ing. Anna Beispiel

Kontakt

MusterstraRe 1

70569 Stuttgart

T 0711 685-12345

F 0711 685-12345

annabeispiel @iswa.uni-stuttgart.de
iswa.uni-stuttgart.de

Aktenzeichen
0001/01

28. September 2015

Bank
Baden-Wiirttembergische
Bank Stuttgart

Konto
7871521687
Bankleitzahl
60050101

IBAN
DE15 6005 0101 7871 5216 56

.......

Umsatzsteuer-ID
DE147794196

I Logo height 13 mm

I Sub-logo height 8-12 mm
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3.2

Letterhead

150 mm

25mm

feit hinten, hinter den Wortbergen, fern der Lander Vokalien und nstifuf fiir Baseline at 27 mm
CONTINUATION PAGES Konsonantien leben die Blindtexte. Abgeschieden wohnen sie in ute- und i

Buchstabhausen an der Kiiste des Semantik, eines groRen Sprach-

The letterhead continuation pages for Central Ad- bzeans.
ministration retain the University Iogo in the upper EinesTages aber beschloB eine kleine Zeile Blindtext, ihr Name war

Lorem Ipsum, hinaus zu gehen in die weite Grammatik. Der groRBe

left and the source in the upper right. For institutes o Fraereichen i Hiernigon Sekol dochdas Bl
apegs - - . textchen lieR sich nicht beirren.

and facilities, the University logo is dropped from ! '

Es packte seine sieben Versalien, schob sich sein Initial in den

continuation sheets; however, the sender remains (Girtel und machte sich auf den Weg. Als es die ersten Hiigel des .
Kursivgebirges erklommen hatte, warf es einen letzten Blick zuriick Baseline raster

H 1 - 1 - auf die Skyline seiner Heimatstadt Buchstabhausen, die Headline 14 pt line spacin
in the upper rlght as does the SUb Iogo If needed on Alphabetdorf und die Subline seiner eigenen StralRe, der Zei- P P 9
lengasse. Wehmiitig lief ihm eine rhetorische Frage iiber die Wange,

at lower right, as shown in the example here. ann setzte es seinen Weg fort. Unterwegs traf es eine Copy. Running text
feit hinten, hinter den Wortbergen, fern der Lénder Vokalien und FO nt size 1 0 pt

Konsonantien leben die Blindtexte. Abgeschieden wohnen sie in Line spacing 14 pt

Buchstabhausen an der Kiiste des Semantik, eines gro3en Sprach-

ozeans.

Sender

EinesTages aber beschloR eine kleine Zeile Blindtext, ihr Name war Font size 7.5 pt

Lorem Ipsum, hinaus zu gehen in die weite Grammatik. Der groBe . .

Oxmox riet ihr davon ab, da es dort wimmele von bésen Kommata, Line s pacing 9.5 pt
ilden Fragezeichen und hinterhéltigen Semikoli, doch das Blind-

textchen lie sich nicht beirren.

Mit freundlichen GriiRen

lAnna Beispiel

I 15 mm

25mm 20mm



Standard templates

3.3

Folder

STANDARD DOCUMENT FOLDER
University personnel may order
folders online from Corporate
Design (Keyword: “Conference
Materials”)

RECOMMENDED PAPER STOCK
400 g/m?2,
Chromolux carton

www.uni-stuttgart.de

University of Stuttgart Corporate Design Manual 39

Universitat Stuttgart

Musterfirma AG
Abteilung Kreation

Herr Marko Mustermann
MusterstraRe 5

10115 Berlin

Corporate Design Relaunch der Universitt Stuttgart

Sehr geehrter Herr Mustermann,

weit hinten, hinter den Wortbergen, fern der Linder Vokalien und
Konsonantien leben die Blindtexte. Abgeschieden wohnen sie in
Buchstabhausen an der Kiste des Semantik, eines groen Spray
ozeans.

Universitat Stuttgart

EinesTages aber beschlof eine kleine Zeile Blindtext, ihr Ng
Lorem Ipsum, hinaus zu gehen in die weite Grammatik. g

wilden Fragezeichen und hinterhéltigen Semikoli, doch
textchen lief sich nicht beirren.

Es packte seine sieben Versalien, schob sich sein I
Girtel und machte sich auf den Weg. Als es die eg
Kursivgebirges erklommen hatte, warf es einen,
auf die Skyline seiner Heimatstadt Buchstabhg
von Alphabetdorf und die Subline seiner eigg
lengasse. Wehmiii lief ihm eine rhetoriscl
dann setzte es seinen Weg fort. Unterwegg

Mit freundlichen GriBen

Anna Beispiel

i Universitét Stuttgart

3



Standard templates

3.4

On-screen presentation

POWERPOINT MASTER

A PowerPoint template can be downloaded from the
University Communications website by all members
of the University. This PowerPoint master comes

complete with font, color, and layout design features.

If the “Univers” corporate font is not installed on a
computer, the “Arial” system font rule may be used
in its place here as well.

Anthracite RGB=62/68/76

Mid blue RGB=0/81/158

Light blue RGB=0/190/255

FORMAT

To enable use of common screen sizes, the on-
screen presentation has been set up in the new
standard 16:10 format. A master in the 4:3 format is
also available.

lllustrated on the following pages are typical Power-
Point slides.

University of Stuttgart Corporate Design Manual

Forschung
erleben und aktiv
mitgestalten

Universitat Stuttgart

Willkommen
an der Universitat
Stuttgart!

Akademische Jahresfeier

13.11.2015

Prof. Dr.

Wolfram
\ Ressel

40
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3.4

On-screen presentation

T pT—— Y TE——

Forschung
erleben und aktiv
mitgestalten

Vorlage 2015

Research Pavilion
201314

In diesem Beispiel

ein Arbeitstitel mit um-
fangreicher Textlange
zur besseren Veran-
schaulichung

Fral Larrsia & On. Wudieridte

TITLE SLIDE WITH LARGE AMOUNT OF TEXT TITLE SLIDE WITH SUB-LOGO CHAPTER TOPIC OVERVIEW SLIDE

Hoohschulspor an der Universitit Sutigan Impressionen zur Mentoring-Jubildumsveranstaliung
«21% Auslasiing der Sportstiten m WS 20152018

Industrie 4.0

wo bleibt der Mensch?

"

SUB-TOPIC OVERVIEW SLIDE INFOGRAPHICS PICTURE SLIDE



Standard templates

3.4

On-screen presentation

Umsetzung dos Gendorkonoopts
Zmlvorgaben flr din veschiadsnsn Statssgruppan

TABLE

Aktivititen und Erfolge im Berichtsjahs 2018
Disnstanirill der Professoen aus dem Professomenprograimm

PEOPLE

Lebenslanges Lernen
erfordert ein enormes
Umdenken in der

Arbeitswelt, aber auch

an den Hochschulen.

The

QUOTE

Sonderforschungsbereicho 20152018

o § Tl ABC (Lo bpwmni Loees i dokie vl el G
" : g

n By ekl o] (A rormy

ol megre Sloguyam, e S et

Tial BEF [Lovess frsump Siaum dobs sl s Dot seteto” salgrais
i ek ABE v b okl U8 123 Driors s

Ry vk

A B Ticel OHI (Lodwmipaumi JLovem i3
| sslymong et wsl dsm non
e ahoupa, e dem 2518 wolaptus

LT

o bt o

un

PICTURE + TEXT

University of Stuttgart Corporate Design Manual

Aktivititen und Erfolge im Berichtsjahr
Parspaktive 2000 Hochschunanrmmungewarireg 2015 - 3020

# Blakgassusg 56 &
- A P o

bt hern Prsdoren

[ remicidunsg swrisbvanigenechie L
o Bt gaverlahien * Eraribiiie vwon sl
e s slatn Hermmiffen

EROaOR LisEtangdrengon o

ATt S e B A MR T r i P DB Ty L el
s
* [iprwiatebang e MEngeSsNAtItung

TEXT SLIDE

Wiglon Dank!

Wi W, Prajrchoordasor

ooy Voo

CONTACTS SLIDE



Chapter 4

Print media




4.1

Foldout

DESIGN CONCEPT

As a basic design concept, circles come in all
sizes and colors and can also serve as fill-in
surfaces for images and as text containers.

If needed, the sub-logo will be introduced in
monochrome anthracite or white; however,
applying it in color is also possible.

Whenever a colored sub-logo is destined for
a dark background, it will first be placed on
a white circle, as described in the Nomencla-
ture section.

Foldouts will have the DIN-Long format.

Print media

University of Stuttgart Corporate Design Manual

Kontakt

Universitat Stuttgart
Institut fiir Computerbasiertes
Entwerfen

Ansprechpartner
Prof. Dr. Max Mustermann

Keplerstrae 11
D-70174 Stuttgart

T 0711 685-12345
F 0711 685-12345
info@uni-stuttgart.de

Herausgeber
Universitat Stuttgart

Endredaktion
Zentrale Studienberatung,
Martina Mustermann

Gestaltung
Aperto AG

Fotografie
Max Brinkmann

Druck
Musterdruck GmbH, Stuttgart
Auflage: 8.000

Stand
November 2015

www.uni-stuttgart.de

Universitat Stuttgart
Institut fir Computerbasiertes
Entwerfen

Hier eine Headline

Direkt darunter eine
beispielhafte Subline

ICD

a4



4.1

Foldout

Print media

Universitat Stuttgart

Hier eine
exemplarische
Headline

Daneben eine

ausgewahlte
Subline

Universitat Stuttgart

Hier steht eine
beispielhafte Head-
line zum Thema

Darunter eine ausge-
wabhlte Subline

IBK2 ICD itke

DIN-LONG FORMAT COVER VARIATIONS

Universitat Stuttgart
Institut fiir Baukonstruktion

Hier steht eine
beispielhafte Head-
line zu einem Thema

Darunter eine ausge-
wahlte Subline

University of Stuttgart Corporate Design Manual

t Universitit Stuttgart
Institut fiir Werkzeugmaschinen

Hier eine Headline
Direkt darunter eine
beispielhafte Subline

45
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4.1

Foldout

17 mm
Kontakt Universitat Stuttgart T Signet height: 10.5 mm
Institut fir Computerbasiertes -
Entwerfen
Ein ausgewahlter Textauszug Universitit Stuttgart
VO|UptiS dolutam estiberibus Institut fiir Computerbasiertes
. Entwerfen .
pro et esto te accaepel maio ten Headline + quote text
erunti aut etur, estibusant eum (Ansprechpartner Univers Bold + Roman
N e N Prof. Dr. Max Mustermann - 14 ot li . 16.5 pt
quunt as vit fugit, volo omnietur. pt, line spacing 16.5 p
2R R R Keplerstrae 11
VI I s aru_ptatquae metu.m D-70174 Stuttgart Contact info back cover
autae volor si andi consequidas )
iberovit liquidellest hilluptium T 0711 68512045 Jnivers Bold + Homan
9“'_ CIoM q p ) F 0711 685-12345 8.5 pt, line spacing 11 pt
ISCla que qul berferum volestios info@uni-stuttgart.de
sit aut lab iderovi duciatum. Imprint
Univers Bold + Roman
QUELLE DES ZIZIERTEN TEXTES 5.5 pt, line spacing 8 pt
e URL-adress
Fiivere: Sustgan . Univers Bold
[Endredaktion 10.5 pt, line spacing 13 pt
[Zentrale Studienberatung, - " -
Martina Mustermann B . - O
o e H!er e Headlm_e Quote source text
oenon = ; Direkt darunter eine Univers Bold, versal
kotograie beispielhafte Subline 5.5 pt, line spacing 8 pt,
Max Brinkmann tracklng 50
Druck
Musterdruck GmbH, Stuttgart
|Auflage: 8.000
iStand
November 2015
o www.uni-stuttgart.de T Height of sub-logos
10.5mm ~— 1logo: 4.5 to max. 10.5 mm
1 2 logos: 4.5 to max. 8.5 mm

from 3 logos: 4.5 to max. 6.5 mm

SAMPLE OUTER DESIGN



4.1

Foldout

17 mm

10.5mm

—

10.5mm

Print media

Bilflunterschrift zum

r h H lin

Hier steht eine Headline

AnschlieBend die dazugehorige
exemplarische Subline

Hier steht eine

Foto

Hier steht
der Titel zum
nebenstehn-
den Bild

Unteriiberschrift

Arcipsam andis as audam re, cum is aut et fuga. Nam
olo quat endit el mosapelentis sit et occum ut fugita
elitatur et restisc iminvenis simusci dunt in nonse-

guam alitae sequo eatem ut es volo te ipsunt rem des

sincill enectas voluption consernatis volupta tectenis
de omnis dit, vid eum laut latatiasita con est volor

ressinus.

Unteriiberschrift
Ehenis rem hiciis essincim quae. Tem ipidi dolupta dolo
diti quat endit el mosapelentis sit et occum ut fugita ve-
itatur cum faccume ratur sunt landiti aut quam, quam
gue eum guam modis et uta dolupta saecum quae mod
ue quae parum eaque ne nulparciis moloritio dollabo.
Ehenis rem hiciis essincim quae. Ut es volo te ipsunt
rem des sincill enectas voluption consernatis volupta
tectenis ide omnis dit, vid eum laut latatiasita con est
olor ressinu

Hier steht eine Headlin

Anschlieend die dazugehorige
exemplarische Subline —
in diesem Fall dreizeilig

Unteriiberschrift

Arcipsam andis as audam re, cum is aut et fuga. Nam
dolo quat endit el mosapelentis sit et occum ut fugita
velitatur et restisc iminvenis simusci dunt in nonse-
quam alitae sequo modis et uta dolupta saecum quae
mod que quae parum quat endit el mosapelentis sit et
occum ut fugita.

Ehenis rem hiciis essincim quae. Tem ipidi dolupta dolo
diti quat endit el mosapelentis sit et occum ut fugita ve-
litatur cum faccume ratur sunt landiti aut quam, quam
hici cum iorum, sere sed mod eum et di corere eum
que eum quam modis et uta dolupta saecum quae mod
que quae parum eaque fugita velitatur cum faccume
ratur sunt .

Unteriiberschrift

Arcipsam andis as audam re, cum is aut et fuga. Nam
dolo quat endit el mosapelentis sit et occum ut fugita
velitatur et restisc iminvenis simusci dunt in nonse-
quam alitae sequo modis et uta dolupta saecum quae
mod que quae parum quat endit el mosapelentis sit
rem des sincill enectas voluption consernatis volupta
tectenis ide omnis dit, vid eum laut latatiasita con est
volor ressinus.

Unteriiberschrift

Ehenis rem hiciis essincim quae. Tem ipidi dolupta dolo
diti quat endit el mosapelentis sit et occum ut fugita
vehici cum iorum, sere sed mod eum et dolo quat endit
el mosapelentis sit et occum ut fugita di corere eum
que eum quam modis et uta dolupta saecum quae mod
que quae restisc iminvenis simusci dunt in nonsequam
alitae sequo parum eaque ne nulparciis moloritio dolla-
bo voluption consernatis volupta tecteniside omnis dit,’

vid eum laut latatiasita con est volor ressinu.

AnschlieBend die dazugehorige
exemplarische Subline

Unteriiberschrift

Ehenis rem hiciis essincim quae. Tem ipidi dolupta
hici cum labo. Eculligenis et maximus, cones mag-
nima gnatin nobitat eaque ne nulparciis moloritio
dollabo rrovidem id quatiunt asitia.

Hier steht
der|Titel zum
nebenstehn-
den Bild

Hier steht eine
Bildunterschrift zgm
dargestellten Fot

Unteriiberschrift

Ehenis rem hiciis essincim quae. Tem ipidi dolupta
dolo cum labo. Eculligenis et maximus, cones magni
ma gnatin nobitat iorum, sere sed mod eum et di ore
re eum que eum quam eaque ne laut quat quosapit
voluptatur alitassunt.Ut es volo te ipsunt rem des sin
cill enectas voluption consernatis volupta tectenis ide|
omnis dit, Eculligenis et maximus, cones magnima
gnatin vid eum laut latatiasita can est volar ressinu:

SAMPLE INSIDE DESIGN

University of Stuttgart Corporate Design Manual

Baseline raster
11 pt

Headline
Univers Bold + Roman
14 pt, line spacing 16.5 pt

Running text
Univers Bold + Roman
8.5 pt, line spacing 11 pt

Picture title
Univers Roman
10.5 pt, line spacing 13 pt

Picture caption
Univers Bold + Roman
5.5 pt, line spacing 8 pt



4.1

Foldout

17 mm

10.5mm

10.5mm

Print media

—

Hier steht eine Headline

Hier steht eine Headline

Anschlielend die dazugehorige
exemplarische Subline

nteriiberschrift
rcipsam andis as audam re, cum is aut et fuga. Nam
olo quat endit el mosapelentis sit et occum ut fugita
elitatur et restisc iminvenis simusci dunt in nonse-
uam alitae sequo eatem ut es volo te ipsunt rem des
incill enectas voluption consernatis volupta tectenis
ide omnis dit, vid eum laut latatiasita con est volor
ressinus. Arcipsam andis as audam re, cum is aut et
uga. Nam dolo quat endit el mosapelentis sit et occum
t fugita velitatur et restisc iminvenis simusci.

nteriiberschrift

henis rem hiciis essincim quae. Tem ipidi dolupta dolo
iti quat endit el mosapelentis sit et occum ut fugita ve-
litatur cum faccume ratur sunt landiti aut quam, quam
ici cum iorum, sere sed mod eum et di corere eum

ue eum quam modis et uta dolupta saecum quae mod
ue quae parum eaque ne nulparciis moloritio dollabo.
henis rem hiciis essincim quae.

Hier steht eine Headline

AnschlieBend die dazugehorige
exemplarische Subline —
n diesem Fall dreizeilig

Unteriiberschrift

Arcipsam andis as audam re, cum is aut et fuga. Nam
dolo quat endit el mosapelentis sit et occum ut fugita
velitatur et restisc iminvenis simusci dunt in nonse-
uam alitae sequo modis et uta dolupta saecum quae
mod que quae parum quat endit el mosapelentis sit et
ccum ut fugita.

Ehenis rem hiciis essincim quae. Tem ipidi dolupta dolo
diti quat endit el mosapelentis sit et occum ut fugita

eiti aut quam, quam hici cum iorum, sere sed mod
eum et di corere eum que eum quam modis et uta do-
upta saecum quae mod que quae parum eaque fugita
elitatur cum faccume ratur sunt.

Unteriiberschrift

Arcipsam andis as audam re, cum is aut et fuga. Nam
olo quat endit el mosapelentis sit et occum ut fugita
velitatur et modis et uta dolupta saecum quae mod que
quae parum quat endit el mosapelentis sit et occum ut
ugita velitatur eatem ut es volo te ipsunt rem des sin-
ill enectas voluption latatiasita con est volor ressinus.

| e

AnschlieBend die dazugehorige
exemplarische Subline

Unteriiberschrift

Ehenis rem hiciis essincim quae. Tem ipidi dolupta
hici cum labo. Eculligenis et maximus, cones mag-
nima gnatin nobitat eaque ne nulparciis moloritio
ollabo rrovidem id quatiunt asitia.

Corrovidem aut vel eat et
renienimpore numqguat empo
rporis intiist et magnatur. Um

sunt vellibus debitati inis volum
ptas accus rem di amesmo.

Unteriiberschrift

Ehenis rem hiciis essincim quae. Tem ipidi dolupta
dolo diti cum faccume ratur sunt landiti aut quam,
quami hici cum labo. Eculligenis et maximus, cones
magnima gnatin nobitat iorum, sere sed mod eum
et di corere eum que eum quam eaque ne laut quat
quosapit voluptatur alitassunt.

www.uni-stuttgart.de

SAMPLE INSIDE DESIGN

University of Stuttgart Corporate Design Manual

Baseline raster
11 pt

Headline
Univers Bold + Roman
14 pt, line spacing 16.5 pt

Running text
Univers Bold + Roman
8.5 pt, line spacing 11 pt

Quote text
Univers Roman
10.5 pt, line spacing 13 pt

Picture caption
Univers Bold + Roman
5.5 pt, line spacing 8 pt



Print media

4.2

Brochure

DESIGN OPTIONS + GUIDELINES

Brochures may be created within the defined
design framework, leaving users a great deal of
creative latitude.

As a basic design concept, circles come in all sizes
and colors and can also serve as fill-in surfaces for
images and as text containers. If no pictures are
available, the cover design can use only graphics
instead.

Brochures other than the University’s image bro-
chure are to be set up in the A5 format.

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Personal- und
Studienverzeichnis
Studienjahr 2016/17

49
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4.2

Brochure

Universitat Stuttgart niversitét Stuttgart Universitat Stuttgart Universitét Stuttgart
Fakultét fiir Architektur Institut fir Baukonstruktion und
und Stadtplanung Entwerfen

Studieren
an der
Universitat
Stuttgart

Unsere
Studienginge
im Uberblick

Hier steht eine

beispielhafte Headline
Darunter die Subline

Hier steht eine
beispielhafte Headline
Darunter die Subline

IBK2 ICD itke

DIFFERENT COVER DESIGNS



Print media

4.2

Brochure

USING SUB-LOGOS
As feasible, sub-logos will be introduced in mono-
chrome anthracite or white; however, applying them
in color is also possible.

10.5mm I

10.5mm

—

10.5mm

10.5mm

Universitat Stuttgart
Fakultat fir Architektur
und Stadtplanung

Unsere
Studiengénge
im Uberblick

@ IBK2 ICD itke

SAMPLE COVER FOR GENERAL USE

University of Stuttgart Corporate Design Manual

I Signet height: 10.5mm

Headline
Univers Bold + Roman
17 pt, line spacing 19.5 pt

Logotype
10.5 pt, line spacing 13 pt

I Height of sub-logos
1 logo: 4.5 to max. 10.5 mm
2 logos: 4.5 to max. 8.5 mm
from 3 logos: 4.5 to max. 6.5 mm
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4.2

Brochure

10.5mm 41.5mm 17 mm
17 mm
- - - Hier steht eine
16 Hier steht eine Headline
. e zum Thema
3end die dazugehorige .
. . Baseline raster
ische Subline
11 pt
Columns
FORSCHUNGS Hier steht eine 1 2
52 mm it SCHWERPUNKTE weitere Information
kricHwpR DEs is essincim guae. Tem ipidi dolupta dolo|diti R Column separation
NEBENSTEHENDE] atur sunt landiti aut quam, quam higi cum labo.
|ABSCHNITTES . . N N . h 3 mm
Eculligenis et maximus, cones magnima gnatin nobitat eaque
ne nulparciis moloritio dollabo rrovidem id gquatiunt asitia
cus dollaut c!ustqycs,,pit_volJngtura-i- p molorit_io Headline
dollabo|rrovidem id|quatiunt asitia cus dollaut quat quosapit . Bol R
oluptatur parum eaque ne| ulparciis/molaritio dollabo rrovi- Univers Bold + Roman
dem id quatiunt asitia cus dollaut quat quosapit voluptatur 14 pt, line spacing 16.5 pt
litassunt. Ehenis rem| hiciis essincim quae. Tem ipidi dglupta . . 3 432 1 8
dolo diti cum faccume ratur sunt landiti aut quam, guam hici e " .
cum labo. Eculligenis et maximus, cones magnimal gnatin no- AKADEMISCHE "02':?;’“ Running text
bitat. Ehenis [rem hiciis essincim quae. Tem iipidi dolupta dolo MITARBEITER Univers Bold + Roman
diti ¢ mfﬁf:c me ratu s.un landiti a tqua‘n,qu rT‘IhICI c.um 8.5 pt, line spacing 1 pt
labo. Eculligenis et maximus, cones magnima gnatin nobitat
iorum, sere sed mod eum et di corere eum que eum quam ea- Hier steht eine
gue ne nulparciis moloritio|dollabo rrovidem id quatiunt asitia hsitare Informatiod Reverse Iabeling text
cusq;llautqugt quosapit voluptatur ali 1t Eculligenis et i Univers Bold, reverse
maximus, cum|quae mod que quae parum eaque ne nulparciis . )
moloritio sere sed mod eum et di cofere eum que eum quam . 5.5 pt, line spacing 8 pt
eaque ne dollabo rrovidem|id quatiuntit voluptatur|alitassunt. el zur Grafik tracking 50
Unterzeile zum Titel
Picture captions
Univers Roman
5.5 pt, line spacing 8 pt
. space from lower edge of picture: 1 x
itere Information H
i reverse text height
STUDIERENDE
Marginalia
Univers Bold + Roman
5.5 pt, line spacing 8 pt
i i Page number
ey Univers Bold all caps
17 mm i mit dem Titel der Broschiire - Universitat Stuttgart 10.5 pt

SAMPLE INSIDE DESIGN Distance from upper
margin limit: 10.5mm



4.2

Brochure

INSIDE PAGES

The design guidelines leave lee-
way for numerous variations when
creating the inside pages. Here are
just a few examples.

Print media

Hier steht eine Headline
AnschlieBend die dazugehorige
exemplarische Subline

Unteriberschrift
Ehenis rem hicils essincim quae. Tem ipidi dolupta dolo diti

cum faccume ratur sunt landiti aut quam, quam hici cum labo.
Eculigenis et maximus, cones magnima gnatin nobitat eaque

labo. Eculligens et maximus, cones magnima gnatin nobitat.

Unteriberschrift
Ehenis rem hiciis essincim quae. Tem ipidi dolupta dolo diti

cum faccume ratur sunt landiti aut quam, quai hici cum labo.
Eculigenis et maximus, cones magnima gnatin nobitat iorum,
sere sed mod eum et di corere eum que eum quam eaque ne

nulparciis moloritio dollabo rrovidem id quatiunt asitia cus
dollaut quat quosapit voluptatur alitassunt Eculligenis et molo.
fitio sere um et di corer uam eaque

e dollabo rrovidem id quatiuntit voluptatur alitassunt

Unteriberschrift
Arcipsam andis as audam re, cum is aut et fuga. Nam dolo
quat endit ol mosapelentis sit et occum ut fugita velitatur et
restise iminvenis simusci dunt in nonsequam alitae sequo
modis ot uta pelentis sit et oceurn ut fugita velitatur eatem ut
e5 volo te ipsunt rem des sincill enectas voluption consernasst
Volor ressinus. Ehenis rem hiciis essincim quae. Tom ipidi
dolupta dolo diti quat endit ol mosapelentis st et occum ut
fugita velitatur cum faccume eu et di corere eum que eum
quam modis et uta saccum quae mod que quae parum eaque
e nulparciis moloritio dollabo qua mod que quae parum
eaque quam, quam hici cum forum, sere sed mod quae mod
que quae parum eaque.

9 Hier steht eine Headline
AnschlieBend die dazugehorige
exemplarische Subline

Unteriberschrift
sricwwonr ocs Ehenis rem hiciis essincim quae. Tem ipidi dolupta dolo diti
cum faceume ratur sunt landiti aut quam, quam hici cum labo,

Eculigenis et maximus, cones magnima gnatin nobitat eaque

ne nulparciis moloritio dollabo rrovidem id quatiunt asitia dol.
labo rrovidem id quatiunt asitia cus dollaut quat quosapit vo:
luptatur parum eaque ne ulparcils moloritio dollabo rrovidem
d quatiunt asitia cus dollaut quat quosapit alitassunt. Ehenis
rem quae. Tem faccume ratur sunt landift aut quam, quam hici

cum labo. Eculligenis.

et, magnima gnatin nobitat.

Kapiteltrenner mit einem
beispielhaften Titel

Titel des Bildes
Unterzeile zum Titel

University of Stuttgart Corporate Design Manual

[rs—
Enenis rem hiciis sssincim quae. Tem pic
dolupta dolo it cum faccume ratur s

m b

13 Hier steht eine Headline
AnschlieBend die dazugehérige
exemplarische Subline

Unteriberschrift
Arcipsam andis as audam re, cum is aut
et fuga. Nam dolo quat endit el mosa.
pelentis sit et occum ut fugita velitatur
et

Unteriberschrift
Ehenis rem hiciis essincim quas. Tem
ipidi dolupta dolo diti cum faccume ratur
sunt landiti aut quam, quam hici cum

Iligenis ot maximus, cones ma.

nonsequam alitae sequo modis et uta
pelentis sit et occum ut fugita velitatur

quae mod que quae parum eaque ne
nulparciis moloritio dollabo quae mod
que quae parum eaque quam, quam hici
cum forum, sere sed mod quae mod que
quae parum eaque.

Unteriberschrift
Ehenis rem hiciis essincim quas. Tem
ipidi dolupta dolo diti cum faceume ratur
sunt landiti aut quam, quam hici cum
labo. Eculligenis et maximus, cones ma
gnima gnatin nobitat eaque ne nulparciis
moloritio dollabo rrovidem id quatiunt

gnima gnatin nobitat eaque ne nulparciis
moloriti dollabo rrovidem id quatiunt
tur voluptatur parum eaque ne ulparcis
moloritio quat quosapit voluptatur aitas-
sunt. Ehenis rem.

Ehenis rem hiciis essincim quas. Tem
ipidi dolupta dolo diti cum faceume ratur
sunt anditi aut quam, quami hici cum

labo. Eculligenis et

gnima gnatin nobitat iorum, sere
sed mod eum e

ulparciis moloriio dollabo rrovidem id
quatiunt asitia c

quam eaque ne nulparciis moloritio ol
labo rrovidem id cus doll

Voluptatur alitassunt. Ehenis rom hciis
essincim quae. Tem ipidi dolupta dolo
it cum faccume ratur sunt landiti aut
‘quam, quam hici cum labo. Eculligenis et
maximus, cones gnatin nobitat

aut quat quosapit voluptatur alitassunt
Eculligenis eaque ne nulparciis moloritio
sere sed mod eum et di corere eum que
eum quam eaque ne dollabo rrovidem id
voluptatur alitassunt.

22 Hier steht eine Headline

AnschlieBend die dazugehorige

exemplarische Subline

Unteriberschrift
Ehenis rem hiciis essincim quas. Tom
ipidi dolupta dolo diti cum faceume ratur
sunt landiti aut quam, quam hici cum
labo. Eculligenis et maximus, cones ma-
gnima gnatin nobitat eaque ne nulparciis
moloritio dollabo rrovidem id quatiunt
asitia cus dollaut quat quosapit volupta-
tur alitassulparciis moloritio dollabo rro-
videm id quatiunt asitia cus dollaut quat
quosapit voluptatur parum eaque ne
ulparciis moloritio dollabo rrovidem id
quatiunt asita cus dollaut quat quosapit
voluptatur alitassunt. Ehenis rom hiciis
essincim quae. Tem ipidi dolupta dolo
it cum faccume ratur sunt landiti aut

maximus, cones magnima gnatin nobitat.

Unteriberschrift
Ehenis rem hiciis essincim quas. Tom
ipidi dolupta dolo diti cum faccume ratur
sunt anditi aut quam, quami hici cum
labo. Eculligenis et maximus, cones.
magnima gnatin nobitat oru, sere

sad mod eum et di corere eum que

eum quam eaque ne nulparciis molori
tio dollabo rrovidem id quatiunt asitia
cus dollaut quat quosapit voluptatur
alitassunt Eculligenis et maximus, cum
quae mod que quae parum eaque ne.
nulparciis moloritio sere sed mod eum et

di corere eum que eum quam eaque ne
dollabo rrovidem id quatiuntit voluptatur
alitassunt.

Hier steht eine Headline
AnschlieBend die dazugehorige
exemplarische Subline

Unteriberschrift
Arcipsam andis as audam re, cum is aut
et fuga. Nam dolo quat endit el mosa-

essincim quae. Tem ipidi dolupta dolo
it um quam modis et uta saecum quae
mod que quae parum eague ne nulp.
arciis moloritio dollabo quae mod que
quae parum eaque quam, quam hi

cum iorum, sere sed mod quae mod que
quae parum eaque.

Unteriberschrift
Ehenis rem hiciis essincim quae. Tom
ipidi dolupta dolo diti cum faceume ratur
sunt landiti aut quam, quam hici cum
labo. Eculligenis et maximus, cones ma-
moloritio dollabo rrovidem id quatiunt
asitia cus dollaut quat quosapit volupta-

e tur alitassulparciis moloritio dollabo.

o ulparciis moloritio dollabo rrovidem id
quatiunt asita cus dollaut quat quosapit
voluptatur alitassunt. Ehenis rem hiciis
essincim quae. Tem ipidi dolupta dolo
it cum faccume ratur sunt landiti aut
‘quam, quarm hici cum labo. Eculligenis et
maximus, cones gnatin nobitat,
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4.3

Poster

40 mm Signet height: 40 mm

DESIGN OPTIONS

The examples show some possible designs for

Universitat Stuttgart
Fakultat fir Architektur

A1-format event posters that use picture stock und Stadtplanung

t Universitat Stuttgart

to fill circular surfaces.

FONT SIZES
Font sizes can be adapted to the text quantity. - Titel zur Titel zum
A contrast-rich design is preferable. A maxi- Aussteliung AELEBLIENIE

Unterzeile

Unterzeile
mum of three text fonts should be used. |

25. Juni bis 13. Juli 2016
Keplerstr. 11, Atrium

25. Juni bis 13. Juli 2016
Keplerstr. 11, Atrium

Adjacent example

IBK2 ICD itke www.uni-stuttgart.de
Headline 40 mm I ‘
Univers Bold + Roman
65 pt, line spacing 80 pt
— —
Subline 40 mm Height of sub-logos: 16 mm 40 mm

Univers Roman
36 pt, line spacing 50 pt

URL
40 pt



4.3

Poster

DESIGN OPTION

The examples show possible designs for event
posters in the A1 format that use picture stock to
cover the poster entire surface.

An important consideration here is making sure
the University logo stands out well against the
picture layer. If need be, the layer’s brightness
can be raised or lowered.

When working with layers that are busy or cover
the entire surface, set sub-logos inside a white
circle.

Adjacent example

Headline
Univers Bold + Roman
80 pt, line spacing 100 pt

Info text
Univers Roman
36 pt, line spacing 50 pt

Reversed text
Univers Roman
32 pt, line spacing 50 pt

Print media

Tag der
Wissenschaft

13.00-19.00 UHR,
CAMPUS VAIHINGEN

Zukunftsstadt

INFORMATION & BERATUNG
Vortrage zu Studiengangen
Studienberatung

ANFASSEN & MITMACHEN
Experimente

Workshops
Experimentalvorlesung
Schiuler-Campus

www.uni-stuttgart.de/tag

University of Stuttgart Corporate Design Manual

University of Stuttgart
Institute for Computational
Design.

Spacer Fabric
Architecture

Design Exhibition

25 June until 13 August 2016
Keplerstr. 11, Atrium
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Poster

DESIGN OPTION
The examples show optional designs for pos-
ters in A1 format, one using a snapshot and
the other using graphic elements only.

Adjacent example

Headline
Univers Bold + Roman
65 pt, line spacing 80 pt

Info text
Univers Bold + Roman
32 pt, line spacing 44 pt

Reversed text
Univers Roman
24 pt, line spacing 34 pt

Print media

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Der wissen-
schaftliche Nach-
wuchs im Fokus

WISSENSCHAFTSMINISTERIN
MARIANNE VORLAGE IM GESPRACH

MO, 9. NOVEMBER 2015, 18:00 UHR
HORSAAL 47.03, CAMPUS VAIHINGEN

Podiumsdiskussion

Marianne Vorlage
Ministerin fiir Wissenschaft,
Forschung und Kunst

Prof. Dr.-Ing. Jan Beispiel
Rektor der Universitat Stuttgart

Max Mustermann
Institut fiir Fertigungstechnologie
keramischer Bauteile

Prof. Dr.-Ing. Rainer Exempel
Institut fir Wasser- und
Umweltsystemmodellierung

Jun.-Prof. Jochen Schmitt
Institut fiir Sport- und
Bewegungswissenschaft

Dr. Maria Vorlage
Fakultat Chemie

Dipl.-Ing. Manuela Synonym

Institut fiir Industrielle Fertigung
und Fabrikbetrieb

www.uni-stuttgart.de

Universitat Stuttgart

Bewerben

Sie sich um eine
monatliche
Forderung

von 300 EUR!

Voraussetzungen

+ Immatrikulation an der

Universitat Stuttgart

« Erreichung der vorgegebenen

Anzahl an Leistungspunkten gemég
Studienverlaufsplan

+ Nachweis guter Noten
+ Nachweis gesellschaftlichen Engagements

oder besonderer persénlicher Leistungen

« lhr letztes Semester der Regelstudienzeit

liegt nicht friiher als SS 2015

Bewerbungsfrist
02.12.2015 - 15.12.2015

Ausschreibungstext und Bewerbungsformular
www.uni-stuttgart.de/studieren

Deutschland-
stipendien
Forderzeitraum
01.04.16 -
31.03.17
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Poster

University of Stuttgart Corporate Design Manual

SCIENCE POSTER
The examples illustrate the possible designs
for science posters in the A0 format.

FONT SIZES

Font sizes can be adapted to the text quan-

tity. A contrast-rich design is a must. An op-
timum mix of no more than three text fonts
should be observed.

Adjacent example

Headline title
Univers Bold + Roman
85 pt, line spacing 100 pt

Headline text
Univers Bold + Roman
52 pt, line spacing 64 pt

Running text
Univers Bold + Roman
32 pt, line spacing 46 pt

Picture caption
Univers Roman

Universitat Stuttgart
Institut fiir Wasserbau- und
Umweltsystemmodellierung

Prof. Dr. Anna Beispiel
anna.beispiel @iws.uni-stuttgart.de

Lehrstuh fiir Wasserbau und Wassermengenwirtschaft
Plaffenwaldring 61, D-70569 Stuttgart, Germany

Hintergrund

Mikrobielle in Sedi (Bic pielen fiir
die Funktionalitat von Meer- und Siigewasser eine essentielle
Rolle, denn sie sind fiir viele “ Ecosystem Services” wie Nahrstoff-
kreisliufe oder Selbstreinigung von entscheidender Bedeutung.
Der Fokus dieser Arbeit liegt auf der Okosystem Funktion “Biost-
abilisierung”: Mikroben beeinflussen durch Sekretion von ext-
razelluléren polymeren Substanzen (Eps, ABB.1) den Widerstand
aquatischer Sedimente gegeniiber erosiven Kréiften (FlieSge-
schwindigkeit, Turbulenzen). Nach der Erosion héngen die Eigen-
schaften der suspendierten Flocken ebenfalls stark von der mikro-
biellen Besiedlung und der EPS Matrix ab.

Biofilmwachstum
und Sedimentstabilitat

Biofilme werden in Flierinnen auf nicht-kohésiven Glaskugeln
(< 63 um), welche Feinsedimente imitieren, aus natirlichem Fluss-
wasser kultiviert (a88. 2). Das Wachstum der Mikrobengemein-
schaft wird regelmaBig iiber mehrere Wochen hinweg gemessen
Dabei werden Bakterienzellzahlen, Mikroalgenbiomasse, die Zu-
der Bakterien- und

HANNES SCHMIDT,
MORITZ NEUMANN,
‘SABINE BEISPIEL

Mikrobielle

Ingenieure —
Auf Polymere
gebaut

Biostabilisierung
und der Einfluss von
Schadstoffen

Bisher zeigen unsere Experimente, dass die mikrobielle Besiedlung
die Adhéision und Stabilitét des Substrates im Vergleich zur Kontrol-
le signifikant erhéhen kann (bis um das 12-fache) - sowohl im Si-
als auch im Brack- und Meerwasser. Die Zusammensetzung der
Mikrobengemeinschaften, ihre Physiologie sowie die Qualitat und
Quantitit der gebildeten EPS sind fiir die Sedimentstabilisierung
entscheidend, jedoch stark von den oft hochvariablen abiotischen
Faktoren beeinflusst. Die Stabilisierung durch Biofilme wird deut-
lich negativ durch Schadstoffe (z8. Triclosan, einem Antibiotikurn)
beeinflusst. Biofilme die héchsten TCS Konzentrationen ausgesetzt
waren, zeigten die geringsten Sedimentstabilitéten (abnehmende
Stabilitét um bis zu 65 % des Ursprungswerts).

sowie Qualitat und Quantitét der EPS (2.B. Kohlenhydrate, Protei-
ne) bestimmt. Die Adhésion und die Substratstabilitét der wach-
senden Biofilme wird mittels Magnetic Particle Induction (MAGPI,
ABE. 3) bzw. einer Erosionsrinne (SETEG) gemessen.

Gt G
Zusammenfassung

Biofilme sind fiir Sedimentstabilitét und - transport von gréfe-
rer Bedeutung als bisher angenommen, jedoch anfallig gegen-
iiber Diese wichtige sollte in
Sedimenttransportmodelle implementiert werden und hat weitrei-
chende Folgen fiir die Wasserrahmenrichtlinie und das Sediment/

www.lww.uni-stuttgart.de

.:"%L'm"nf

Universitat Stuttgart
Institut flir Wasserbau- und
Umweltsystemmodellierung

Prof. Dr. Anna Beispiel
anna.beispiel @iws.uni-stuttgart.de

Lehrstuhl fiir Wasserbau und Wassermengenwirtschaft
Plaffenwaldring 61, D-70569 Stuttgart, Germany.

Hintergrund

Mikrobielle Gemeinschaften in Sedimenten (Biofiime) spielen fiir
die Funktionalitét von Meer- und SiiSgewdsser eine essentiel-
le Rolle, denn sie sind fiir viele *Ecosystem Services” wie Nahr-

oder von Bedeu-
tung. Der Fokus dieser Arbeit liegt auf der Okosystem Funktion
“Biostabilisierung”: Mikroben beginflussen durch Sekretion von
extrazellulren polymeren Substanzen (€ps, AsB.1) den Widerstand
aquatischer Sedimente gegeniiber erosiven Kraften (Flieige-
schwindigkeit, Turbulenzen). Nach der Erosion héngen die Eigen-
schaften der suspendierten Flocken ebenfalls stark von der mikro-

biellen Besiedlung und der EPS Matrix ab.

G

Biofilmwachstum
und Sedimentstabili

(<63
), welche Feinsedimente imitieren, aus natiirlichem Flusswasser
kultiviert (aBB. 2. Das Wachstum der Mikrobengemeinschaft wird
regelméBig iber mehrere Wochen hinweg gemessen. Dabei wer-
den die
2ung der Bakterien- und Mikroalgengemeinschaften sowie Qualitét
der EPS (2.B. i Die
Adhéision und die Substratstabilitat der wachsenden Biofilme wird
mittels Magnetic Particle Induction (MAGP, ABB. 3) bzw. einer Eros-
fonsrinne (SETEG) gemessen,

www.lww.uni-stuttgart.de

HANNES SCHMIDT,
MORITZ NEUMANN,
‘SABINE BEISPIEL

Mikrobielle
Ingenieure —

Auf Polymere
gebau

und der Einfluss von
Schadstoffen

Bisher zeigen unsere Experimente, dass die mikrobielle Besiedlung
die Adhasion und Stabilitit des Substrates im Vergleich zur Kontrolle
signifikant erhahen kann (bis um das 12-fache) - sowohl im Sig- als
auch im Brack- und Meerwasser. Die Zusammensetzung der Mikro-
bengemeinschaften, ihre Physiologie sowie die Qualitat und Quanti-
tét der gebildeten EPS sind fiir die Sedimentstabilisierung entschei-
dend, jedoch stark von den oft hochvariablen abiotischen Faktoren
beeinflusst. Die Stabilisierung durch Biofilme wird deutlich negativ
durch Schadstoffe (.. Triclosan, einem Antibiotikum) beeinflusst.
Biofilme die héchsten TCS Konzentrationen ausgesetzt waren, zeig-
ten die geringsten Sedimentstabilitéten (abnehmende Stabilitit um
bis 2u 65 % des Ursprungswerts) (AB8. )

Gt

LN

{%L'NW

17 pt, line spacing 23 pt

Reverse text
24 pt, line spacing 34 pt
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4.3

Poster

52mm

—
DIMENSIONING I

52mm
When designing scientific posters, you have onersitsq Sthttgart I Signet height: 52 mm
. . . Institut fur Wasgserbaut und

a certain amount of latitude and creative Umweltsystenjmodelllerdng
freedom.

However, the basic dimensions shown here
should be observed in the process.

A0 poster

Baseline raster
46 pt

Columns
8

Column spacing
30 mm

Sub-logo placement
Sub-logo height: 45 mm

52 mm I

52mm
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4.4

Press wall

FOR GENERAL USE
Shown here is the University of Stuttgart press
wall that is set up for press conferences, contract

Universitat Stuttgart

signings, or functions of various kinds. Planning
your own stand-up display? University Communi-

cations will gladly advise you.

www.uni-stuttgart.de



4.5

Ads

DESIGN ALTERNATIVES
Job ads take the form of these examples.

Care should be taken that both the Equal Op-
portunity Notice and the Family-friendly Work-
place audit notice is paced in the footer. If it is
necessary to use a sub-logo, it will be placed at
bottom right.

To place job ads, contact Central Purchasing in
DivisionV / Finance Department.

Print media

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

onsverzeichnis, Dol ichen Tatigkeiten,
3 wissenschaftlich relevante N, einem Lehr- und For-
schungskonzept sowie den Nachweis bisheriger Lehrerfahrung auf CD

und in Papierform werden bis zum 26. April 2015 an die Berufungskom-
mission zu Handen von Prof‘in Dr. Christine Hannemann, Institut fiir
Wohnen und Entwerfen, Keplerstr. 11, 70174 Stuttgart erbeten. Ergan-
sind abrufbar

zende { zu den
unter: www.uni-stuttgart.de/si/stellen

Die Universit Anteil der Frauen

Bereich erhhen und ist daher an Bewerbungen von Frauen besonders interessiert.
Schwerbehinderte werden bei gleicher Eignung vorrangig eingestellt.

Universitat Stuttgart

bungen auf

onsverzeichnis, Dol ichenTatigkeiten,
3 wissenschaftlich relevanter n, einem Lehr- und For-
schungskonzept sowie den Nachweis bisheriger Lehrerfahrung auf CD
und in Papierform werden bis zum 26. April 2015 an die Berufungskom-
mission zu Hénden von Profin Dr. Christine Hannemann, Institut fir
Wohnen und Entwerfen, Keplerstr. 11, 70174 Stuttgart erbeten. Ergén-
zende fonen zu den i sind abrufbar
unter: www.uni-stuttgart.de/si/stellen

Die Universitét Stuttgart mchte den Anteil der Frauen im wissenschaftlichen
Boreich erhohen und ist daher an Bewerbungen von Frauen besonders interessiert.
werden bei g

ignung.

Universitat Stuttgart

von der Konzeption iber die Kontaktpflege zu den Medien bis hin
zum Internetauftritt.

instellung ist ein
Bereich Kommunikation oder eine vergleichbare Ausbildung (Details
siehe i ik uni i

bote/Nichtwissenschaftler/index. htmi).

Aussagefahige Bewerbungen erbitten wir bis zum 30.Oktober 2015
an: inat@i ik uni

Kontakt: Frau Dr. Katrin Schneider, Studiengangsmanagerin, Telefon:
+49 711 685 88520, katrin.schneider@informatik.unistuttgart.de
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Print media

4.6

Invitation

DESIGN OPTION

Invitations are set up in the DIN-Long format.
Refer to foldouts (Chapter 4.1) for design specifica-
tions to observe.

Kontakt

Veranstaltungsort
Lorem Ipsum

Hausanschrift
HolzgartenstraBe 16
70174 Stuttgart

Empfehlung fir Autofahrer

Qui re denderum quos alis eaturio reheniam
eos eossitatis. Ex eaquodis autatus solum eiur.
Itas que volorum quam fuga. Arumentur.

Bei Riickftagen
Universitat Stuttgart
Rektorat
KeplerstralRe 7
70174 Stuttgart

www.uni-stuttgart.de

University of Stuttgart Corporate Design Manual

Universitat Stuttgart

Einladung
Jahresfeier

18. November 2016
18:00 Uhr
Tiefhorsaal 17.01
KeplerstraBe 17 (KII)
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4.6

Invitation

17 mm

10.5mm

10.5mm

Print media

2T mm 2T mm

Kontakt

Universitat Stuttgart

Hebunis v/10L
9l agjesisuanebzjoH
9]19181S0d 9|eJIusZ

Hebunig jeusioniun

NIHOVINIZHS

aLug

yaagasav

Veranstaltungsort
Lorem Ipsum

Hausanschrift
HolzgartenstraBe 16
70174 Stuttgart

Empfehlung fir Autofahrer

Qui re denderum quos alis eaturio reheniam
eos eossitatis. Ex eaquodis autatus solum eiur.
Itas que volorum quam fuga. Arumentur.

Bei Riickftagen
Universitat Stuttgart
Rektorat
KeplerstralRe 7

70174 Stuttgart

[T 0711 685-12345
info @uni-stuttgart.de

Einladung
Jahresfeier

18. November 2016
18:00 Uhr
Tiefhorsaal 17.01
KeplerstraRe 17 (KIl)

www.uni-stuttgart.de

SAMPLE OUTER DESIGN

University of Stuttgart Corporate Design Manual

Signet height: 10.5 mm

—

Cover headline
Univers Bold + Roman
17 pt, line spacing 20.5 pt

Date and time
Univers Bold + Roman
10.5 pt, line spacing 13 pt

Back cover contact
Univers Bold + Roman
8.5 pt, line spacing 11 pt

URL address
Univers Bold
10.5 pt, line spacing 13 pt
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4.6

Invitation

17 mm

19.00-19.30 UHR
HIER VERANSTAL-
TUNGSORT

19.30-20.00 UHR
HIER VERANSTAL-
TUNGSORT

20.00-21.00 UHR
HIER VERANSTAL-
TUNGSORT

AB 22.00 UHR
HIER VERANSTAL-
TUNGSORT

BegriiBung

Dae. Et et qui idestem nonseque
con por sus aut quis cus adianis
estiis andi recumet, officaecae
coremquos delor ipsam velique
ommostio omni vendae. Faccabo
rporiam, quae nonsequae.

mmpunkt 1

Dae. Et et qui idestem nonseque
con por sus aut quis cus adianis
estiis andi recumet, officaecae
perro beresserum que sendant
ommostio omni vendae. Faccabo
rporiam, quae nonsequae.

Programmpunkt 2

Dae. Et et qui idestem nonseque
con por sus aut quis cus adianis
estiis andi recumet, officaecae
perro beresserum que sendant
ommostio omni vendae. Faccabo
rporiam, quae nonsequae.

Abschlussfeier

Dae. Et et qui idestem nonseque
con por sus aut quis cus adia-
coremquos delor ipsam velique perro
beresserum que sendant ommostio
omni vendae. Faccabo rporiam, quae
nonsequae.

EXAMPLE OF INSIDE DESIGN

Print media

10.5mm

Titel der

Veranstaltung

Hier steht eine Headline zum Text

|Arcipsam andis as audam re, cum is aut et fuga. Nam
dolo quat endit el mosapelentis sit et occum ut fugita
velitatur et restisc iminvenis simusci dunt in nonse-
quam alitae sequo modis et uta pelentis sit et occum
ut fugita velitatur eatem ut es volo te ipsunt rem des
sincill enectas voluption consernatis volupta tectenis
ide omnis dit, vid eum laut latatiasita con est volor
ressinus.

Ehenis rem hiciis essincim quae. Tem ipidi dolupta
dolo diti quat endit el mosapelentis sit et occum ut
eum quam modis et uta dolupta saecum quae mod
que quae parum eaque ne nulparciis moloritio dollabo
quae mod que quae parum eaque. Ehenis rem hiciis
essincim quae. Tem ipidi dolupta dolo diti quat endit el
mosapelentis sit et occum ut fugita velitatur cum faccu-
me ratur sunt landiti aut quam, quam hici cum iorum,
sere sed mod quae mod que quae parum eaque.

Eum et di corere eum que eum quam modis et uta
dolupta saecum quae mod que quae parum eaque ne
nulparciis moloritio dollabo quae mod que quae parum
eaque. Ehenis rem hiciis essincim quae.

Mit freundlichen GriiBen

[A)oegw @m&Q

Prof. Dr. Dr. h.c. Wolfram Ressel
REKTOR KANZLERIN

PATZ AVl

Dr. Bettina Buhlmann

HERR

nehme ich teil. Anzahl der weiteren Personen,
FRAU

die mich begleiten werden:
NAME

STUDIENGANG
STRASSE / HAUSNUMMER

PLZ/ORT

An der Veranstaltung ,Lorem Ipsum”

sam andis as audam re, cum is aut et. Nam dolo quat
simusci dunt in nonsequam alitae sequo modis et
ncill enectas voluption consernatis volupta tectenis

, vid eum laut con est volor ressinus.

w.uni-stuttgart.de/veranstaltung

nmeldung
Bis zum

r
el
ta

Dezember

015
e omnis dit,

ndit el mosapelentis sit et ut fugita velitatur et restisc imin-

University of Stuttgart Corporate Design Manual

10.5mm

Headline
Univers Bold + Roman
14 pt, line spacing 16.5 pt

Running text
Univers Bold + Roman
8.5 pt, line spacing 11 pt

URL address
Univers Bold
10.5 pt, line spacing 13 pt

Added info text
Univers Bold, versal
5.5 pt, line spacing 8 pt,
tracking 50
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Chapter 5

Print media
sampler
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Print media sampler

Dirtsehland-

Spacer Fabric
Architecturs
Design Exhibitron




Chapter 6

Digital media




Digital media University of Stuttgart Corporate Design Manual 67

Digital media

DESIGN CONCEPTS
Our corporate design also puts its stamp on
digital media. A relaunch of the University’s
websites is planned for 2016. We will publish
site design guidelines as a supplement to the Universitdt Stuttgart |
present manual.

These are some initial concepts for web de-
sign: The key source displayed on the websites
will be the University of Stuttgart. A static
header will ensure that the identity-fostering
University logo is always in full view.

The circle will once more be deployed as text
and image container, navigation labeling ele-
ment, and as icon shape.

Use of the key colors combined with gene-
rous white space will contribute to boosting
the recognition factor as well as enabling
user-friendly navigation.

“Univers” will again be the web font.

Pictures will also play a large role in helping
to create a high-quality digital media presence
with a modern, contemporary look and feel.



Contacts

YOUR CORPORATE DESIGN TEAM

University of Stuttgart
University Communications

hkom @uni-stuttgart.de

Dr. Hans-Herwig Geyer
Head of University
Communications and
press spokesperson

T +49 711 685-82555
F +49 711 685-82291

leitung.hkom @hkom.uni-stuttgart.de

Claudia Berardis
PR and marketing head

T +49 711 685-82172
F +49 711 685-72172

claudia.berardis@hkom.uni-stuttgart.de

Francisca Vera-Garcia
Graphic designer
T +49 711 685-82543

francisca.vera-garcia@hkom.uni-stuttgart.de

www.uni-stuttgart.de/cd

University of Stuttgart Corporate Design Manual

Concept and design
Aperto AG, Berlin

Logo
Stankowski + Duschek, Stuttgart / Aperto AG

Editorial team
Hochschulkommunikation / Aperto AG

Picture credits

Sven Cichowicz, Frank Eppler, ILEK, Max Kova-
lenko, PI 4, Uli Regenscheit, Wolfram Scheible,
1001FreeDownloads.com, and University of Stuttgart
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