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Q1 Please rate the following amenities.
Answered: 368 Skipped: 1

Access to
Public Parking

Access to
Picnic Areas...

Access to Boat
Launch

Quality of
Restaurants

Quality of
Accommodations

Quality of
Attractions

Quality of
Shopping

Access to
Public...

Cleanliness of
Public...

Usefulness of
Directional...

Safety and
Security of ...

Pedestrian
Friendliness...

Cleanliness of
the Town

Overall Visual
Appeal of th...

Quality of
Customer...

Business Hours
of Operation

Online
Information...

Visitor
Information...

Visitor
Information...

1 / 11

Sylvan Lake Visitor Friendly Assessment Visitor Survey 2016 SurveyMonkey



47.83%
176

31.79%
117

16.30%
60

4.08%
15

 
368

 
1.77

60.87%
224

31.79%
117

5.16%
19

2.17%
8

 
368

 
1.49

10.63%
39

16.62%
61

34.06%
125

38.69%
142

 
367

 
3.01

53.80%
198

29.62%
109

1.90%
7

14.67%
54

 
368

 
1.77

23.22%
85

23.50%
86

7.65%
28

45.63%
167

 
366

 
2.76

60.49%
222

32.15%
118

2.18%
8

5.18%
19

 
367

 
1.52

29.86%
109

31.78%
116

13.42%
49

24.93%
91

 
365

 
2.33

60.49%
222

30.52%
112

3.81%
14

5.18%
19

 
367

 
1.54

28.96%
106

41.26%
151

24.59%
90

5.19%
19

 
366

 
2.06

48.23%
177

31.88%
117

6.27%
23

13.62%
50

 
367

 
1.85

65.67%
241

26.43%
97

3.00%
11

4.90%
18

 
367

 
1.47

61.92%
226

31.23%
114

3.29%
12

3.56%
13

 
365

 
1.48

51.91%
190

39.89%
146

6.28%
23

1.91%
7

 
366

 
1.58

73.84%
271

20.16%
74

3.81%
14

2.18%
8

 
367

 
1.34

52.88%
193

33.70%
123

1.64%
6

11.78%
43

 
365

 
1.72

53.13%
195

33.79%
124

3.27%
12

9.81%
36

 
367

 
1.70

42.19%
154

36.44%
133

6.03%
22

15.34%
56

 
365

 
1.95

40.27%
147

15.62%
57

1.64%
6

42.47%
155

 
365

 
2.46

45.08%
165

16.39%
60

0.82%
3

37.70%
138

 
366

 
2.31

33.79%
124

25.34%
93

1.91%
7

38.96%
143

 
367

 
2.46

Visitor
Information...

0 1 2 3 4 5 6 7 8 9 10

 Great Ok Poor N/A Total Weighted Average

Access to Public Parking

Access to Picnic Areas and Beach

Access to Boat Launch

Quality of Restaurants

Quality of Accommodations

Quality of Attractions

Quality of Shopping

Access to Public Washrooms

Cleanliness of Public Washrooms

Usefulness of Directional Signage

Safety and Security of the Town

Pedestrian Friendliness of the Town

Cleanliness of the Town

Overall Visual Appeal of the Town

Quality of Customer Service (e.g. service stations, restaurants, hotels)

Business Hours of Operation

Online Information Available

Visitor Information Available atthe Visitor Information Centre

Visitor Information Available from Beach Ambassadors

Visitor Information Available atBusinesses in Town
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17.99% 50

8.27% 23

6.12% 17

13.67% 38

52.16% 145

26.98% 75

8.27% 23

5.40% 15

21.58% 60

Q2 How did you learn about Sylvan Lake?
Please check ALL that APPLY:

Answered: 278 Skipped: 91

Local
Attraction...

Town Website

Red Deer
Tourism Website

Travel Alberta
Website

Social Media

Television

Travel Guide

Trip Advisor

Newspaper

Radio

Word of Mouth

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Local Attraction Website

Town Website

Red Deer Tourism Website

Travel Alberta Website

Social Media

Television

Travel Guide

Trip Advisor

Newspaper
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13.31% 37

85.25% 237

Total Respondents: 278  

Radio

Word of Mouth

4 / 11

Sylvan Lake Visitor Friendly Assessment Visitor Survey 2016 SurveyMonkey



Q3 If Sylvan Lake could do one thing to
improve its visitor friendliness, what would

it be?
Answered: 239 Skipped: 130

# Responses Date

1 More and different food trucks 9/2/2016 10:29 AM

2 Maybe have a better boat launch 9/2/2016 10:26 AM

3 Not sure - love the lighthouse park! 9/1/2016 3:17 PM

4 Not sure - first time here 9/1/2016 3:15 PM

5 Boat launch 9/1/2016 3:14 PM

6 Put something awesome where the water slides are once they're gone 9/1/2016 3:12 PM

7 Replant the grass in Centennial Park 9/1/2016 2:39 PM

8 Have a less rainy summer next year hahahaha 9/1/2016 2:37 PM

9 More police enforcement 9/1/2016 2:34 PM

10 Finish all the road construction already 9/1/2016 2:29 PM

11 More sand 9/1/2016 2:28 PM

12 Nothing! 9/1/2016 2:24 PM

13 More parking 9/1/2016 2:22 PM

14 More to do during inclement weather 9/1/2016 2:15 PM

15 Wants a free boat launch 9/1/2016 12:58 PM

16 More picnic tables 9/1/2016 12:56 PM

17 It's great! 9/1/2016 12:49 PM

18 Cleaner lake 9/1/2016 11:42 AM

19 Town wastes too much money 9/1/2016 11:41 AM

20 Better weather! 9/1/2016 11:38 AM

21 Build a public boat launch 9/1/2016 11:37 AM

22 Less windy 8/28/2016 3:51 PM

23 Nothing! Love the new lighthouse park! 8/28/2016 3:49 PM

24 More parking 8/28/2016 3:47 PM

25 More sand 8/28/2016 3:46 PM

26 Less garbage on the beach 8/28/2016 3:45 PM

27 Better boat launch 8/28/2016 3:44 PM

28 Camping overnight at beach 8/28/2016 3:42 PM

29 More enforcement on dogs & liquor 8/28/2016 3:39 PM

30 Free boat launch 8/28/2016 3:35 PM

31 Closer McDonald's to lakeshore 8/28/2016 3:34 PM

32 More parking 8/28/2016 3:33 PM

33 Zoo cruise 8/28/2016 3:31 PM

5 / 11

Sylvan Lake Visitor Friendly Assessment Visitor Survey 2016 SurveyMonkey



34 Fix boat launch 8/28/2016 3:30 PM

35 Nothing! 8/26/2016 5:08 PM

36 Cottage district needs to calm down about street parking. 8/26/2016 5:05 PM

37 More picnic tables on busy weekends 8/26/2016 5:04 PM

38 More washrooms. 8/26/2016 5:02 PM

39 We need more water fountains on the beach! 8/26/2016 4:54 PM

40 Cheaper boat launch 8/26/2016 4:51 PM

41 It's great 8/26/2016 4:49 PM

42 It's great. 8/26/2016 4:48 PM

43 Nothing, it's the best place, I like it a lot :) 8/26/2016 4:47 PM

44 So far, so good. 8/26/2016 4:40 PM

45 Better nightlife. 8/26/2016 4:38 PM

46 Nothing. 8/26/2016 4:37 PM

47 Reduce prices of beer in bars. Improve quality of restaurants. 8/26/2016 4:35 PM

48 First time here but will be back 8/26/2016 4:33 PM

49 Better parking system 8/21/2016 12:22 PM

50 More sand 8/21/2016 12:16 PM

51 More parking 8/21/2016 12:15 PM

52 Nothing- it's beautiful here! 8/21/2016 12:14 PM

53 Let dogs in the water 8/21/2016 12:14 PM

54 Fix the freakin parking 8/21/2016 12:08 PM

55 Not sure 8/21/2016 12:05 PM

56 Less tourists 8/21/2016 11:57 AM

57 More parking 8/21/2016 11:56 AM

58 Better enforcement of dogs on beach 8/21/2016 11:54 AM

59 Reduce noise on lake 8/21/2016 11:53 AM

60 Better boat launch 8/21/2016 11:51 AM

61 Don't know 8/21/2016 11:50 AM

62 More parking 8/21/2016 11:49 AM

63 More parking 8/21/2016 11:47 AM

64 Better boat launch 8/21/2016 11:21 AM

65 Keep the waterslides 8/21/2016 11:20 AM

66 Keep waterslides 8/21/2016 11:18 AM

67 Spot for dogs at beach/water 8/21/2016 11:17 AM

68 Better parking system 8/21/2016 11:15 AM

69 Better boat launch 8/21/2016 11:14 AM

70 Fire pits/BBQ's for day use 8/21/2016 11:10 AM

71 More to do 8/19/2016 1:28 PM

72 Beach for locals only 8/19/2016 1:24 PM

73 Less construction 8/19/2016 1:22 PM

74 Less litter 8/19/2016 1:21 PM
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75 Canoe rentals 8/19/2016 1:20 PM

76 Less tourists 8/19/2016 12:49 PM

77 More parks nag by pier 8/19/2016 12:49 PM

78 No more BBQ on beach area! 8/19/2016 12:47 PM

79 Free boat launch for public use 8/19/2016 12:46 PM

80 Keep waterslides 8/18/2016 3:33 PM

81 Warmer weather 8/18/2016 3:32 PM

82 Warmer weather 8/18/2016 3:31 PM

83 Better boat launch 8/18/2016 3:29 PM

84 Less road construction 8/18/2016 3:28 PM

85 Nicer weather 8/18/2016 3:27 PM

86 Nicer weather 8/18/2016 3:26 PM

87 More gift shops or neat gift shop 8/18/2016 3:24 PM

88 Fire pits 8/18/2016 3:22 PM

89 More parking 8/18/2016 3:22 PM

90 More parking stalls 8/18/2016 3:20 PM

91 More chairs/more parking 8/18/2016 3:16 PM

92 More picnic tables 8/18/2016 3:14 PM

93 Have a book store 8/15/2016 1:37 PM

94 Better parking system 8/15/2016 1:36 PM

95 Have shake the lake again 8/15/2016 1:34 PM

96 Less tents 8/15/2016 1:28 PM

97 Better parking 8/15/2016 1:26 PM

98 More areas around lake to access lake 8/15/2016 1:25 PM

99 Boat launch 8/15/2016 1:24 PM

100 Keep the waterslides 8/15/2016 1:21 PM

101 Free boat launch 8/15/2016 1:21 PM

102 Less dogs-I don't see any officers doing anything about it 8/15/2016 1:19 PM

103 Extended beach 8/15/2016 1:16 PM

104 More power outlets 8/15/2016 1:13 PM

105 Lockers 8/15/2016 1:12 PM

106 Better boat launch 8/15/2016 1:10 PM

107 More parking 8/14/2016 1:13 PM

108 More parking 8/14/2016 1:12 PM

109 More parking 8/14/2016 1:10 PM

110 Trails around the lake 8/14/2016 1:09 PM

111 More parking 8/14/2016 1:07 PM

112 More parking 8/14/2016 1:06 PM

113 More fast food by the beach 8/14/2016 1:05 PM

114 More food trucks 8/14/2016 1:03 PM

115 Make it the water playground bigger 8/14/2016 1:02 PM
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116 More benches 8/14/2016 1:01 PM

117 Better boat launch 8/14/2016 12:56 PM

118 More things to rent: boats, BBQ, bikes, inflatables. 8/14/2016 12:55 PM

119 More parking 8/14/2016 12:52 PM

120 Miss mermaid 8/14/2016 12:51 PM

121 Rebuild waterslides 8/14/2016 12:49 PM

122 Better boat launch! 8/14/2016 12:46 PM

123 Better boat launch 8/14/2016 12:44 PM

124 More parking 8/14/2016 12:37 PM

125 Keep waterslides. Better boat launch 8/14/2016 12:35 PM

126 Have a place to fill inflatables at beach ambassador booth 8/14/2016 12:32 PM

127 More sand in beach area 8/14/2016 12:30 PM

128 The boat launch 8/14/2016 12:26 PM

129 New, free boat launch and more beach parking 8/12/2016 1:45 PM

130 Close half of these stores downtown and bring bigger ones in 8/12/2016 1:43 PM

131 Get better shake the lake bands 8/12/2016 1:40 PM

132 Cheaper hotels 8/12/2016 1:36 PM

133 Bring better weather for the summer 8/12/2016 12:01 PM

134 Get more access to water fountains 8/12/2016 11:58 AM

135 Cheaper boat rentals 8/12/2016 11:55 AM

136 More stores downtown 8/12/2016 11:51 AM

137 Better parking and boat launch 8/12/2016 11:50 AM

138 Not so much construction 8/12/2016 11:49 AM

139 Not sure 8/12/2016 11:46 AM

140 More events on the beach 8/12/2016 11:45 AM

141 Get a better parking system 8/12/2016 11:41 AM

142 Bring back the boat tours (zoo cruise) 8/12/2016 11:40 AM

143 Better boat launch 8/12/2016 11:37 AM

144 McDonald's by the beach 8/11/2016 1:10 PM

145 Make a beach on the other side of the lake 8/11/2016 1:09 PM

146 Rent tubes 8/11/2016 1:08 PM

147 More parking 8/11/2016 1:07 PM

148 Better boast launch options 8/11/2016 1:06 PM

149 More beach & no smoking 8/11/2016 1:05 PM

150 Keep waterslides 8/11/2016 1:04 PM

151 More washrooms 8/11/2016 1:03 PM

152 Better boat launch 8/11/2016 1:02 PM

153 More parking 8/11/2016 1:01 PM

154 Cheaper boat launch 8/11/2016 12:58 PM

155 Let dogs on the beach 8/11/2016 12:57 PM

156 Pay town employees better, they do a great job 8/11/2016 12:56 PM
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157 More movies in the park 8/8/2016 1:32 PM

158 More beach 8/8/2016 1:26 PM

159 Less dog 8/8/2016 1:19 PM

160 Grocery store downtown 8/8/2016 1:15 PM

161 Let dogs in water 8/8/2016 1:13 PM

162 Better boat launch 8/8/2016 1:11 PM

163 Tube rentals 8/8/2016 1:11 PM

164 More parking 8/8/2016 1:09 PM

165 Cheaper/nicer hotels 8/8/2016 1:06 PM

166 Don't know 8/7/2016 4:09 PM

167 Lockers 8/7/2016 4:04 PM

168 Bring back KFC 8/7/2016 3:37 PM

169 Nicer weather 8/7/2016 3:35 PM

170 Free boat launch 8/7/2016 3:35 PM

171 Be friendlier 8/7/2016 3:33 PM

172 Keep the waterslides 8/7/2016 3:31 PM

173 Better/more parking 8/7/2016 3:30 PM

174 No more kids wearing weed paraphernalia 8/7/2016 3:28 PM

175 Get rid of the condos 8/7/2016 3:22 PM

176 Better boat launches 8/7/2016 3:21 PM

177 Another set of washrooms 8/7/2016 3:20 PM

178 More sand 8/7/2016 3:19 PM

179 Parking 8/5/2016 3:54 PM

180 Parking 8/5/2016 3:51 PM

181 MORE PARKING-GOOD GRIEF! 8/5/2016 3:50 PM

182 Too many dogs at the beach area 8/5/2016 1:05 PM

183 Allow weed on pier 8/5/2016 1:03 PM

184 More benches by water 8/5/2016 1:01 PM

185 Another boat launch 8/5/2016 12:57 PM

186 Less dogs on the beach and have police enforce that more 8/5/2016 12:55 PM

187 Less road construction 8/5/2016 12:53 PM

188 On site parking for boat launch 8/5/2016 12:50 PM

189 Better boat launch 8/5/2016 12:49 PM

190 More to do than the water slides 8/4/2016 1:34 PM

191 Rent inflatables 8/4/2016 1:31 PM

192 Grocery store downtown 8/4/2016 1:29 PM

193 Rent volleyball nets 8/4/2016 1:28 PM

194 Make the floaty water park thing bigger 8/4/2016 1:27 PM

195 More outdoor movies 8/4/2016 1:24 PM

196 KFC 8/4/2016 1:23 PM
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197 Increase town worker pay, they do a great job and deserve a better pay, espically beack workers and ambassadors,
also black lives matter

8/4/2016 1:09 PM

198 More picnic tables 8/4/2016 1:04 PM

199 Better/cheaper boat launch 8/4/2016 12:54 PM

200 Allow dogs here 8/4/2016 12:52 PM

201 Rarer Pokemon 8/4/2016 12:51 PM

202 Not sure yet 8/4/2016 12:50 PM

203 Fast food downtown 8/4/2016 12:49 PM

204 Nothing 8/4/2016 12:47 PM

205 Keep the water slides 8/4/2016 12:46 PM

206 Add another set of washrooms by the playground in Centennial Park 8/4/2016 12:44 PM

207 Allow drinking on at beach 8/4/2016 12:41 PM

208 Not sure 8/4/2016 12:40 PM

209 Another boat launch 8/4/2016 12:38 PM

210 More family friendly restaurants on lakeshore 8/1/2016 4:34 PM

211 Bring Cobbs grocery store back 8/1/2016 4:27 PM

212 Less dogs 8/1/2016 4:25 PM

213 Buses in town 8/1/2016 4:22 PM

214 Rent bikes 8/1/2016 4:18 PM

215 Nothing 8/1/2016 4:05 PM

216 More picnic tables near pier 8/1/2016 4:02 PM

217 Rental barbecues 8/1/2016 3:59 PM

218 Not sure 8/1/2016 3:55 PM

219 Cheaper boat launch 8/1/2016 3:53 PM

220 More food trucks at the beach 8/1/2016 12:55 PM

221 Better boat launch 8/1/2016 12:53 PM

222 Cheaper boat rentals 8/1/2016 12:41 PM

223 Get rid of NDP 8/1/2016 12:38 PM

224 Nothing 8/1/2016 12:37 PM

225 Get rid of all the road construction 8/1/2016 12:36 PM

226 Not sy 8/1/2016 12:34 PM

227 Waste less money 8/1/2016 12:31 PM

228 More parking 8/1/2016 12:29 PM

229 Some fast food by the beach 8/1/2016 12:25 PM

230 Nothing 8/1/2016 12:22 PM

231 More vendors 8/1/2016 12:20 PM

232 Keep the slides 8/1/2016 12:15 PM

233 Let dogs in the water 8/1/2016 12:10 PM

234 Nothing 8/1/2016 12:07 PM

235 Nothing 8/1/2016 12:07 PM

236 More picnic tables 8/1/2016 11:55 AM
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237 Downtown grocery store 8/1/2016 11:53 AM

238 Build bigger lagoons 8/1/2016 11:16 AM

239 Build bigger lagoons 8/1/2016 11:15 AM
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40.54% 15

59.46% 22

Q1 Is your business located in the
Waterfront Commercial District (i.e. north of

the railway tracks)?
Answered: 37 Skipped: 1

Total 37

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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10.81% 4

10.81% 4

2.70% 1

2.70% 1

29.73% 11

13.51% 5

2.70% 1

27.03% 10

Q2 What is the primary purpose of your
business?

Answered: 37 Skipped: 1

Total 37

# Other (please specify) Date

1 entertainment 9/13/2016 6:36 PM

2 Music school and supply sales 8/2/2016 1:40 PM

3 Electrical Contractors 8/2/2016 9:41 AM

4 Oil and Gas 8/2/2016 9:15 AM

Retail

Food Service

Attraction/Expe
rience

Accommodation

Professional
Service

Non-Profit

Gas Station or
Automotive...

Other (please
specify)

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Retail

Food Service

Attraction/Experience

Accommodation

Professional Service

Non-Profit

Gas Station or Automotive Service

Other (please specify)
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5 Health Care 8/2/2016 9:15 AM

6 Home security and automation sales and installations 7/20/2016 10:28 PM

7 Construction 7/20/2016 5:29 PM

8 Pub Restaurant 7/20/2016 4:09 PM

9 dental 7/20/2016 3:17 PM

10 Auto commercial residential 7/20/2016 3:08 PM
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5.26% 2

10.53% 4

7.89% 3

13.16% 5

7.89% 3

55.26% 21

Q3 How many years has your establishment
been operating?

Answered: 38 Skipped: 0

Total 38

0 - 1 Years

2 - 3 Years

4 - 5 Years

6 - 7 Years

8 - 9 Years

10 Years or
More

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

0 - 1 Years

2 - 3 Years

4 - 5 Years

6 - 7 Years

8 - 9 Years

10 Years or More
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Q4 Judging from feedback you receive from
your customers and your own observations,

please rate the quality of the following
amenities provided to visitors in the Sylvan

Lake WCD.
Answered: 38 Skipped: 0
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7.89%
3

71.05%
27

18.42%
7

2.63%
1

 
38

 
2.16

Access to
Public Parking

Access to
Picnic Areas...

Access to Boat
Launch

Quality of
Restaurants

Quality of
Attractions

Quality of
Shopping

Access to
Public...

Cleanliness of
Public...

Usefulness of
Directional...

Safety and
Security of ...

Pedestrian
Friendliness...

Cleanliness of
the Town

Overall Visual
Appeal of th...

Quality of
Customer...

Business Hours
of Operation

Online
Information...

Visitor
Information...

Visitor
Information...

0 1 2 3 4 5 6 7 8 9 10

 Great Ok Poor N/A Total Weighted Average

Access to Public Parking
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39.47%
15

44.74%
17

15.79%
6

0.00%
0

 
38

 
1.76

2.63%
1

7.89%
3

78.95%
30

10.53%
4

 
38

 
2.97

28.95%
11

63.16%
24

7.89%
3

0.00%
0

 
38

 
1.79

19.44%
7

61.11%
22

19.44%
7

0.00%
0

 
36

 
2.00

10.53%
4

60.53%
23

26.32%
10

2.63%
1

 
38

 
2.21

34.21%
13

60.53%
23

2.63%
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2.32

Access to Picnic Areas and Beach

Access to Boat Launch

Quality of Restaurants

Quality of Attractions

Quality of Shopping

Access to Public Washrooms

Cleanliness of Public Washrooms

Usefulness of Directional Signage

Safety and Security of the Town

Pedestrian Friendliness of the Town

Cleanliness of the Town

Overall Visual Appeal of the Town

Quality of Customer Service (e.g. service stations, restaurants, hotels)

Business Hours of Operation

Online Information Available

Visitor Information Available atthe Visitor Information Centre

Visitor Information Available atBusinesses in Town
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67.57% 25

32.43% 12

Q5 Do you feel it is your role toprovide to
your customer's visitor information relating

to Sylvan Lake?
Answered: 37 Skipped: 1

Total 37

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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64.86% 24

35.14% 13

Q6 Do youfeel that you have enough
information about Sylvan Lake to provide

sound visitor information to your
customers?

Answered: 37 Skipped: 1

Total 37

Yes

No

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Answer Choices Responses

Yes

No
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Q7 If Sylvan Lake could do one thing to
improve its visitor friendliness, what would

it be?
Answered: 19 Skipped: 19

# Responses Date

1 a public free boat launch, better access from the south, hwy781,improved tourist center with better hrs and one on
hwy 11, improved lakeshore drive parking, allow vlt's, many travelers go elsewhere to spend money

9/13/2016 6:48 PM

2 1.improve wayfinding signage 2. service excellence program 8/2/2016 2:30 PM

3 n/a 8/2/2016 1:54 PM

4 Nothing for now, lots of social media to showcase the great things to do 8/2/2016 1:43 PM

5 Allow for more diversity in the types of businesses permitted. Remove the restrictions regarding the waterfront district.
This "vision" is not aligned with the history of the community.

8/2/2016 11:53 AM

6 Create more festival or activities year round 8/2/2016 10:32 AM

7 Better training for service related businesses. 7/30/2016 10:22 AM

8 Cross promote 7/27/2016 9:44 AM

9 I enjoy towns that are more picturesque, following some sort of theme in terms of frontage of buildings. SL looks
rundown in places (motels on lake front), and some buildings are painted garish colours (Big Moo). Even the banners
on the light poles are too varied.

7/21/2016 9:24 AM

10 Parking 7/21/2016 9:08 AM

11 Public boat launch in town 7/21/2016 8:18 AM

12 Unblock the highway access on 50 street and hwy 11, very confusing and inconvenient for visitors and people who live
near 50 st

7/20/2016 10:32 PM

13 Clean up the bar area along Lakeshore Drive 7/20/2016 5:31 PM

14 Update storefront for better appeal and overall feel. 7/20/2016 4:58 PM

15 Improve shopping downtown 7/20/2016 4:14 PM

16 Less Bong shops and less tattoo parlors in the downtown corp...these businesses do not promote Family Friendly
outings.

7/20/2016 3:35 PM

17 Public lake access (dock) for both visitors and locals! 7/20/2016 3:32 PM

18 Quaint shops uptown Good example is camrose 7/20/2016 3:10 PM

19 Have buy in of businesses for events that do come to town. Everyone in Calgary dresses western for the Stampede,
when we have a festival, there are times businesses don't even know something is happening. There could be a mass
email with a clickable calendar to go out to all business owners at least monthly keeping them in the loop of what is
happening in town, then they can dress, promote or support if they wish, but they can be informed.

7/20/2016 2:30 PM
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Q8 What is one thing that your business
could do to improve visitor friendliness?

Answered: 21 Skipped: 17

# Responses Date

1 operate vlt's, many tourists ask but we have to send out of town,,Bentley , Red Deer, Spruceview, Leslieville, etc. 9/13/2016 6:48 PM

2 Get access to a more complete list of what Sylvan has to offer and disseminate that information to our employees, on
a regular basis.

8/2/2016 2:30 PM

3 n/a 8/2/2016 1:54 PM

4 Have supply of the summer activities booklets to give to patrons 8/2/2016 1:43 PM

5 Have a display that offers brochures. 8/2/2016 11:53 AM

6 Landscaping to create a welcoming enviroment, outdoor seating etc. 8/2/2016 10:32 AM

7 very few visitors come to my business, new people moving to town will come if they are searching for insurance
products

8/2/2016 9:55 AM

8 n/a 8/2/2016 9:16 AM

9 see above 7/30/2016 10:22 AM

10 Open longer hours 7/27/2016 9:44 AM

11 create more social media connections 7/22/2016 10:34 AM

12 Have more tourist information available for the days that the VIC is closed. 7/21/2016 9:24 AM

13 Nothing to add 7/21/2016 9:08 AM

14 Provide visitor tourism info, eg booklet etc 7/21/2016 8:18 AM

15 HAve tourism booklets available. 7/20/2016 5:31 PM

16 N/a 7/20/2016 4:58 PM

17 Sponsor Events 7/20/2016 4:14 PM

18 Learn more about all events happening in Sylvan and more about all businesses and products available. 7/20/2016 3:35 PM

19 Maps, brochures in office 7/20/2016 3:32 PM

20 Be friendlier 7/20/2016 3:10 PM

21 Keeping staff up to date on events so they can speak with authority to customers when asked. 7/20/2016 2:30 PM
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Q9 Do you have any other comments
relating to visitor friendliness in Sylvan

Lake?
Answered: 17 Skipped: 21

# Responses Date

1 Open hwy 781 to allow easy access to downtown businesses , more washrooms along lakeshore drive, a publicly
owned easily accessible boat launch, allow vlt's so residents and tourists spend their money in town

9/13/2016 6:48 PM

2 Generally speaking, I do not believe businesses realize how important this issue is to encourage first time and repeat
business.

8/2/2016 2:30 PM

3 i think the town does a fine job here, i am displeased with the lack of communication that occurs between the town and
local businesses when making changes. Courtesy and communication need to improve.

8/2/2016 1:54 PM

4 None 8/2/2016 1:43 PM

5 Charge a parking fee on weekends (and Statutory Holidays). This will offset the cost of providing visitor information
and services, including clean up. DO NOT charge for parking from Monday to Friday. If you do, this will push the locals
into areas where they can still park for free, further damaging the already struggling businesses in the area.

8/2/2016 11:53 AM

6 Signage is a huge issue. Especially for visitors trying to park. 8/2/2016 10:32 AM

7 do not implement paid parking 8/2/2016 9:55 AM

8 No 7/30/2016 10:22 AM

9 I like the plantings and hanging flower baskets. I've seen some businesses upgrade their frontage and it looks great -
I'm now more inclined to visit those businesses.

7/21/2016 9:24 AM

10 Always improving 7/21/2016 9:08 AM

11 Better signage and parking info 7/21/2016 8:18 AM

12 Need to dredge the sand in so we have a beach again, or even use a loader to pull some of it in, very limited options
for taking children/ babies to the beach. It is so shallow and There is so much sand , but there is really no beach to
enjoy... the beach area close to the pier is too congested for relaxing.

7/20/2016 10:32 PM

13 More events year round in particular the winter and improve resident particapation 7/20/2016 4:14 PM

14 I feel Lakeshore Drive is well taken care of and looks pleasing...however 50th street seems more neglected by the
town as far as beautification. I also feel the town should look more closely at the # of certain types of businesses they
allow...for example...do we really need a dozen liquor stores, 5 Tattoo shops and 2 Bong stores (which are both
located on the same street right by family friendly retailers). Just my 2 cents...

7/20/2016 3:35 PM

15 You need to work on parking. Do not worry about charge for parking. Worry about the poor plan of town for
parking!!!!!!!!!!!!!!! We build community centre with no parking that bad planning!!!!!!!!!!!!!!!!!!!!!!!!!!!

7/20/2016 3:20 PM

16 Make it easier for businesses to operate, use sinage as example 7/20/2016 3:10 PM

17 more places to butt out a smoke along lakeshore. not a friendliness thing, but a betterfication item. 7/20/2016 2:30 PM
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Canada
Free Spirits
12% of Canadian Market

Free Spirits are highly social and open-minded. Their enthusiasm for life extends to their 
outlook on travel. Experimental and adventurous, they indulge in high-end experiences 
that are shared with others.  

Social Values Travel Values

Demographics

45% 55%
Education: Higher than average

Employment: FT, PT, above avg. # 
of students

Household Income: Higher than average

Age:

11%

40%

49%

55+

35-54

18-34

Mature
7%

Young no 
kids
25%

Middle-aged
no kids at 
home
20%

Families
48%

Top defining Values
Importance of Brand: A brand name is an 
indicator of quality, style and status.

Need for Status Recognition: They want to 
show off their success to the world.

Joy of Consumption: Love to shop! Free 
Spirits find shopping highly gratifying, but they 
are not impulsive. They are discriminating 
consumers and will shop around to get what 
they want, which is not necessarily the 
cheapest product.

Penchant for Risk: They are confident risk-
takers, secure in their ability to reach their 
goals no matter what obstacles they may face. 

Selective Use of Professional Services: 
They are willing to trust professionals to help 
them with major purchases or planning.

Bottom defining Values
Skepticism Towards Advertising: Not 
mistrustful of societal institutions like 
government or big business, Free Spirits have 
a degree of confidence in advertising.

A Free Spirit will seek: 
Comparison Travel: They love to travel – and 
brag about the superiority of the places they 
have visited  

Luxury: They often aspire to stay in the most 
luxurious accommodations and venues.

Samplers: They want to see all the main 
attractions, but not in depth – they will employ 
detailed itineraries, ensuring that they don’t miss 
anything! 

Shared Experiences: Free Spirits are attracted 
to groups where they can socialize and share 
the experience with others – using social media 
for sharing during and after the trip. 

Exhibitionism: They enjoy being the centre of 
attention and will dance the night away in a 
nightclub.

Hedonistic Rejuvenation: Vacation is a time to 
be carefree and indulge – they will enjoy spa, 
nightlife and great cuisine and other 
opportunities for a little pampering.  

A Free Spirit will avoid: 
Reluctant travel: Free Spirits are always 
planning their next trip – they are not content to 
experience the world through the Internet or TV.

© 2012 Canadian Tourism Commission  

averages refer to 
market  total

Lifestage
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Experience Appeal and Travel Behaviours 
10 Most Appealing Activities (in descending order)
1. Marine life viewing (whale watching, other marine life) 
2. Wildlife viewing - land based animals & bird watching
3. Visiting national, provincial/state parks to view wildlife and 

surrounding nature and/or to participate in adventure 
4. Dining at restaurants offering local ingredients 
5. Viewing Northern/Southern Lights/Aurora 
6. Visiting aquariums/zoos 
7. Visiting well known historic sites and buildings 
8. Visiting amusement/theme parks 
9. Staying at an international brand hotel 
10. Visiting national, provincial/state parks to visit interpretative

centres/museums

3 of the Least Appealing Activities
1. Farm stays 
2. Undertaking travel philanthropy/voluntourism
3. Staying at a hostel 

Last Trip
Party composition & size: while the majority tend to take trips 
with adults (62%) they are more likely than average to take 
children with them on long-haul trips (39% vs. 27%).

Duration: Most Canadian FSs took trips between 4-7 nights 
(39%), but they have a higher than average likelihood to have 
travelled for 8-14 nights (27% vs. 22%). Avg duration: 9.7 nights.

Spend: All Canadian FSs had a higher than Canadian average 
spend of $3,498 per party per trip.

Top 3 Sources for Trip Planning
1. Websites of online retailers, travel agencies or tour operators
2. Websites of airlines, hotels, attractions or other services at 

destination
3. Discussions w/ friends, family, business colleagues

Canadian
Free Spirits

Product:
• More active participation* 
• More entertainment*
• Involves the main sights
• Kid-friendly for those who travel 

in the family
• Social events, festivals
• Multi-faceted
• Convenient

Price:
• Offer a range of options
• Menu of choices

Promotion:
• Get people talking 
• Lively and direct
• Even stronger new media presence, 

coupled with traditional travel 
advertising*

• They want to read about the ‘must 
sees’ in publications (media relations)

• Stylish
• Emphasize comfort and the familiar 

Close the Sale! 
• Travel agencies, travel operators and tour 

guide websites are sales channels – make 
sure where possible you are listed!

• Partner with airlines, hotels, attraction and 
services in your area

• Include a clear ‘call to action’ on websites 
and social channels 

• Make it clear how to book online or 
connect via phone

© 2012 Canadian Tourism Commission  

*compared to the global Free Spirit



 

General Information 

 

Name of Facility: 
 

 

Date of Assessment: 
 

 

Assessor (s) Name (s): 
 

 

Context: 
 
For example:   
 
Time of year (is this in the 
middle of summer, late fall, 
winter) 
 
Comment on external 
conditions that day (i.e. 
weather, roads, number of 
people, etc.) 
 

 
 
 
 
 
 
 
 
 
 
 
 
 
 

 



 

Mystery Shop Evaluation Form  
 

Score Guide    

1 Poor performance throughout the facility    

2 Below Average performance in most of the facility    

3 Average performance in most of the facility    

4 Above Average performance throughout the facility    

5 Excellent performance throughout the facility   

    

Facility  

Through the Customers’ Eyes  

# Indicator Score Comments 

1 Condition of parking area (road surface, cleanliness, etc.)    

2 Condition of grounds (landscaping, well maintained, clean, free of litter)    

3 Condition of entryway (well maintained, clean)    

4 Hours of operation were visible     

5 Waste containers were available and reasonably empty    

6 Facility was easy to find (well marked by directional signage)    

7 Access to sufficient customer parking available    

8 Cleanliness of the facility (inside)    

9 Interior was free of unnecessary clutter    

10 Interior lights were all working    

11 Atmosphere was welcoming    

12 Cleanliness of the washrooms (counters and mirrors were clean)    

13 Sinks and dispensers were in good working order    

14 Toilets were in good working order    

15 Availability of supplies (toilet paper, soap, etc.)    

16 Wheelchair accessible (width of door/stalls wide enough for a wheelchair, no uneven 
surfaces) 

   



 

 

Mystery Shop Evaluation Form  
 

Score Guide    

1 Poor performance throughout the facility    

2 Below Average performance in most of the facility    

3 Average performance in most of the facility    

4 Above Average performance throughout the facility    

5 Excellent performance throughout the facility    
 

   

Initial Contact  

Through the Customers’ Eyes  

# Indicator Score Comments 

17 Were you acknowledged when you first entered the facility? YES / NO   

18 Did you have to wait before being assisted?  YES / NO   

19 If the answer the previous question was YES, please specify the number of 
minutes you had to wait 

Min:   

20 Was the wait time reasonable given the number of customers in the 
facility/waiting for service? 

YES / NO    

21 Did staff approach you, or did you have to approach staff for assistance/service? YES / NO    

 

  



 

Mystery Shop Evaluation Form  
 

Score Guide    

1 Poor performance throughout the facility    

2 Below Average performance in most of the facility    

3 Average performance in most of the facility    

4 Above Average performance throughout the facility    

5 Excellent performance throughout the facility    
 

   

Customer Encounter  

Through the Customers’ Eyes  

# Indicator Score Comments 

22 Staff are appropriately attired (look professional, clean uniform, name tag, etc.) – 
Note name 

   

23 Acceptable hygiene    

24 Body language suggests interest    

25 Professional approach (not chewing gum, eating at the counter, horseplay, etc.)    

26 Greeted you promptly (verbally or with eye contact)    

27 Greeting was friendly/sincere (including smile quality)    

28 Made eye contact (frequency & quality)   

29 Gave full attention   

30 Willingness to help   

31 Listened to you attentively   

32 Spoke clearly and articulately   

33 Used appropriate vocabulary   

34 Hospitable/Sincere/Friendly   

35 Showed genuine empathy and genuine concern towards your needs   

36 Thanked you for visiting the facility and invited you to come back   

37 Able to answer local/regional tourism related questions   



 

38 On-site tourism resources available (e.g. program manual, brochures, etc.)   

39 On-site tourism resources used to respond to questions   

40 Overall level of satisfaction with the facility – please comment   

41 Overall level of satisfaction with staff you encountered – please comment   

42 What is the one thing that done very well – facility and/or staff?  

43 What is the one thing the facility and/or staff should try to improve?  

 



 

 

 

                                                           

http://en.destinationcanada.com/sites/default/files/pdf/Resources/EQ/eq_profiles_ver2_2015_eng_lowres.pdf
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